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Removal  of  Bulk  Sales  From  Net  Paid 
Voted  By  A.B.C.  Newspaper  Members 

Resolution  Petitioning  Directors  to  Act  Adopted  After  Spirited  Debate  at  Chicago  Convention — 

Attempt  to  Liberalize  Publicity  Rule  Fails 


(By  telegraph  to  Editor  &  Pubushu) 

Chicago,  hi.,  Oct.  24.— Adoption  of 

a  resolution  removing  bulk  sales 
from  the  net  paid  circulation  total  in 
the  newspaper  division  of  the  Audit 
Bureau  of  Circulations,  following  a 
spirited  clash  of  opinion  between  Max 
Annenberg,  director  of  circulation  of  the 
New  York  Daily  News,  and  Hugh  A. 
O’Donnell,  assistant  business  manager  of 
the  New  York  Times,  and  defeat  of  a 
resolution  which  would  have  liberalized 
the  A.B.C.  publicity  rule  as  it  affects 
newspaper  publishers,  were  the  high¬ 
lights  of  the  A.B.C.  convention  in  Chi¬ 
cago  Oct.  24.  P.  L.  Thomson,  president 
of  the  A.B.C.,  stressed  the  importance 
of  both  problems  in  his  annual,  report. 

Mr.  Annenberg,  in  a  carefully  prepared 
brief,  declared  that  there  has  been  a 
pronounced  effort  on  the  part  of  many 
newspaper  publishers  to  develop,  and  a 
substantial  increase  has  been  developed 
by  them,  in  bulk  sales.  The  consensus 
of  the  newspaper  members  who  ex¬ 
pressed  themselves  seemed  to  agree 
with  Mr.  Annenberg  that  such  sales 
are  not  net  paid  circulation  and  that 
to  permit  the  continued  printing  of  bulk 
sales  circulation  figures  with  the  net 
paid  circulation  figures  on  the  first  page 
of  publishers’  A.  B.  C.  statements  “is 
to  continue  to  permit  advertising  buy¬ 
ers  to  be  fooled.’’ 

Fred  A.  Walker  of  the  New  York  Sun 
introduced  the  resolution  proposing  the  re¬ 
moval  of  bulk  sales  from  the  net  paid 
total.  His  resolution  follows : 

“Resolved,  That  the  Newspaper  Di¬ 
vision  of  the  Audit  Bureau  of  Circula¬ 
tions  requests  of  the  directors  that  the 
form  of  the  first  page  of  the  newspaper 
circulation  reports,  both  publishers’  state¬ 
ments  and  special  order,  be  so  revised 
and  changed  as  to  eliminate  all  inclusion 
of  or  reference  to  bulk  sales,  except  that 
the  final  line  of  tabulation  of  the  page 
shall  read,  ‘Total  net  paid  circulation, 
not  including  bulk  sales.’  ’’ 

“In  justice  to  the  publishers  them¬ 
selves  and  to  advertisers  and  advertising 
igencies,  the  present  practice  of  this  Bu¬ 
reau  in  regard  to  bulk  sales  should  at 
once  be  changed,”  Mr.  Annenberg  as¬ 
serted.  "Long  ago  this  Bureau  dropped 
from  its  membership  all  publications 
with  a  free  distribution,  and  the  very 
first  section  of  the  first  article  of  the 
rules  and  regulations  of  this  Bureau  now 
provides  that  ‘No  publication  shall  be 
retained^  in  membership  in  the  Bureau 
unless  it  is  a  publication  with  a  paid 
circulation  in  accordance  with  the  rules 
of  the  Bureau.’ 

“This  Bureau  has  already  recognized 
tMt  Jhere_  was  something  wrong  with  the 
classification  of  bulk  sales  in  the  net  paid 
circulation  column  of  publishers’  A.  B.  C. 
atatements,  so  bulk  sales  have  been  listed 
aeparately  in  the  net  paid  column,”  he 
addrt.  “An  explanation  is  given  in 
•roll  type  on  the  last  page.  But  like 
l^fine  print  on  the  back  of  a  railroad 
it  is  probably  rarely  read.  The 
“’*1  total  net  paid  figure  on  the  first 
is  the  first  figure  the  prospective 
of  advertising  space  looks  at,  and 
that  figure  is  inflated  by  the  inclu¬ 
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sion  of  bulk  sales  figures  (with  or  with¬ 
out  an  explanation  on  the  back  page)  no 
purpose  can  be  served  thereby  unless  it 
is  to  fool  the  advertising  space  buyer. 

“The  rules  of  this  Bureau  which  per¬ 
mit  bulk  sales  figures  to  go  on  the  first 
page  encourage  some  publishers  to  solicit 
that  kind  of  business  and  have  devel¬ 
oped  ingenious  methods  to  swell  the  bulk 
sales  total.  And  as  bulk  sales  are  dis¬ 
tributed  free  to  the  ultimate  consumer 
and  reader,  it  is  needless  to  say  that 
many  ways  can  be  found  to  swell  the 
bulk  sales  figure  now  included  in  the  net 
paid  total.” 

Mr.  Annenberg  cited  the  situation  in 
New  York,  where  he  said  copies  of  daily 
newspapers  have  been  sold  in  bulk  to 
hotels  where  they  are  distributed  free 
with  a  sticker  advertising  the  hotel,  to 
ice  cream  shops,  the  Chevrolet  Motor 
Company  of  Broadway  and  62nd  street, 
the  Brunswick  Radio  Company,  Inc.,  of 
115  East  170th  street,  to  patrons  of  mo¬ 
tion  picture  theaters,  to  theater  ticket 
agencies,  steamships,  taxicab  companies, 
department  store  customers,  and  the  like. 
He  pointed  out  that  in  one  paper  dis¬ 
tributed  to  patrons  of  movie  theaters, 
two  complete  pages  had  apparently  been 
replated  and  as  distributed  contained  pic¬ 
tures  exploiting  the  films  shown  in  the 
theaters. 

Mr.  O’Donnell,  in  his  reply  to  Mr. 
Annenberg,  maintained  that  the  Times 
circulation  in  hotels  is  legitimate  and 
superior  to  much  circulation.  He  de¬ 
clared  that  the  Times  would  continue  its 
bulk  sales  to  hotels  regardless  of  what 
action  the  A.B.C.  might  take,  adding 
that  bulk  sales  simply  needed  classifica¬ 
tion  to  let  advertisers  know  what  they 
were  getting. 

A  resolution  which  would  have  al¬ 
lowed  publishers  to  publish  any  para¬ 
graph  of  their  own  or  their  competitors’ 
statements  or  auditor’s  report  of  state¬ 
ments  word  for  word  as  contained  in  the 
.\.B.C.  report  was  defeated  and  a  reso¬ 
lution  that  the  present  practice  he  con¬ 
tinued  until  the  hoard  of  directors  finds 
a  better  method  was  adopted  by  the 
newspaper  group.  The  latter  resolution 
was  presented  by  O.  V.  Fragstein  of  the 
Mihmukee  Journal. 

The  newspaper  division  also  adopted 
the  following  resolution  of  George  M. 
Rogers,  Cleveland  Plain  Dealer: 

“Resolved  :  That  on  reouest  of  one  or 
more  of  the  member  publishers  of  Eng¬ 
lish  papers  in  a  city  the  Audit  Bureau  of 
Circulations  shall  place  before  said  pub¬ 
lishers  all  details  of  any  special  or  out¬ 
side  examination  into  the  circulation  of 
all  the  English  papers  of  the  city  mak¬ 
ing  such  request.” 

Following  a  dispute  as  to  who  should 
stand  the  cost  of  special  investigations 
made  by  the  A.B.C.  at  the  request  of 
one  newspaper,  the  following  resolution 
presented  by  Mr.  Walker  was  adopted: 

“Resolved:  That  when  a  special  audit 
shall  be  requested,  or  any  special  inves¬ 
tigation  of  one  newspaper  circulation 
shall  be  made  at  the  request  of  another 
newspaper,  that  the  cost  of  such  special 


investigation  shall  be  divided  between 
the  two  newspapers  involved,  in  such  pro¬ 
portion  as  the  A.B.C.  board  of  directors 
shall  deem  just  and  fair.” 

The  advisability  of  shortening  the  re- 


P.  L.  Thomson 

newal  pcriocl  as  contained  in  the  A.B.C. 
rules  to  conform  with  the  recently  short¬ 
ened  arrearage  period  was  considered  by 
the  members.  At  present  the  renewal 
period  of  six  months  parallels  the  ar¬ 
rearage  period,  which  is  also  six  months, 
but  beginning  Jan.  1,  1930,  the  period  al¬ 
lowed  for  subscriptions  to  be  carried  in 
arrears  and  still  count  as  net  paid  circu¬ 
lation  will  be  reduced  to  three  months. 

Mr.  Thomson’s  annual  report,  in  part, 
follows : 

“A  year  ago  I  commented  upon  the 
fine  spirit  of  cooperation  and  harmony 
existing  between  the  management  of  the 
Bureau  and  the  membership.  It  is  a 
pleasure  again  to  pay  tribute  to  Mr. 
Ham’s  administration  as  managing  di¬ 
rector  which  has  inspired  full  confidence 
alike  on  the  part  of  the  members  who 
have  been  served  and  of  the  staff  who, 
under  his  direction,  have  rendered  the 
service.  During  the  fiscal  year  ended 
Aug.  31.  there  were  made  1..363  audits 
against  1,395  a  year  ago.  This,  coupled 
with  the  fact  that  the  average  number 
of  auditors  this  year  was  51  against  47.5 
in  1928,  might  be  disconcerting  if  the 
arithmetic  al.me  is  considered.  But  this 
decrease  in  the  number  of  audits  per  man 
is  a  reflection  of  the  fact  that  our  audits 
are  becoming  increasingly  difficult. 

“I  am  well  satisfied  that  there  is  no 
decreased  efficiency  in  the  force.  The 
increase  in  work  arises  from  two  sources, 
first,  the  /lew  regulations  call  for  more 
information  on  regular  audits,  and, 
second,  the  greater  number  of  outside 
investigations  which  have  been  necessary. 
Perhaps  these  investigations  are  a  good 
thing.  Some  publishers  believe  that  out¬ 
side  investigations  ought  to  be  made 
everywhere.  The  fact  is  that  in  most 
fields  competitors  go  along  without  ex¬ 
citing  the  suspicion  of  their  competitors 


or  our  auditors  that  their  sales  promotion 
work  is  questionable.  In  such  places  no 
outside  work  is  called  for  and  the  audits 
are  ordinarily  completed  in  normal  time 
and  at  normal  expense. 

“It  would  appear  that  the  aggravated 
situations  in  other  fields  which  call  for 
extended  and  costly  investigations  to  sub¬ 
stantiate  the  records  inside  the  publish¬ 
er’s  office  constitute  unhealthy  and  un¬ 
economic  business  situation.  Costly  alike 
to  the  competing  publications  and  ad¬ 
vertisers.  Ordinarily  these  bitter  con¬ 
tests  for  circulation  result  in  the  acquisi¬ 
tion  of  business  which  does  not  stand  the 
test  of  the  Bureau’s  rules,  is  costly  to 
the  publishers  and  frequently  results  in 
no  permanent  gain  to  publisher  or  ad¬ 
vertiser.  This  is  obviously  a  problem  for 
the  publishers  themselves  and  not  for  the 
Audit  Bureau  of  Circulations.  I  men¬ 
tion  it  here  only  because  such  practices 
have  a  direct  bearing  on  Bureau  costs  as 
we  analyze  them. 

“It  is  likewise  my  hope  that  as  pub¬ 
lisher  members  have  profited  through  the 
Bureau’s  segregation  of  business  secured 
by  uneconomic  schemes,  so  also,  as  we 
draw  attention  to  the  tremendous  waste 
involved  in  these  local  circulation  fights, 
publishers  will  realize  their  utter  futil¬ 
ity.  If  publishers  simply  refuse  to  learn, 
then  obviously  there  is  nothing  for  the 
Bureau  to  do  but  to  meet  the  rising  tide 
of  outside  investigations  by  adding  more 
men  to  do  the  work.  The  assessment  of 
charges  for  outside  investigations  is  still 
a  matter  of  dispute  and  sometimes  bad 
feeling.  I  discussed  this  subject  at 
length  in  my  report  a  year  aeo  and  in¬ 
vited  the  membership  to  offer  a  better 
plan  than  our  present  practice  provides. 
No  one  has  come  forward  with  any  sug¬ 
gestion.  And  the  invitation  to  propose  a 
substitute  plan  is  hereby  renewed. 

“The  board  has  every  sympathy  with 
the  publisher  who  has  not  done  one  thing 
to  warrant  a  local  investigation,  but 
who,  when  it  is  over,  is  called  upon  to 
bear  a  pro  rata  share  of  the  expense.  It 
does  not  seem  fair  that  he  should  suffer 
a  financial  tax  because  his  competitor 
has  erred,  although  it  is,  of  course,  true 
that  he  does  benefit  by  an  outside  audit 
which  exposes  the  unfair  competition  to 
which  he  has  been  subjected  by  the  of¬ 
fender.  Most  publishers  pay  their  as¬ 
sessments  for  these  local  investigations 
without  any  protest  upon  that  ground. 
Nevertheless  your  directors  would  be 
glad  to  see  developed  some  method  of 
assessing  the  costs  of  these  troublesome 
cases  without  financially  penalizing  the 
innocent  party. 

“Another  aspect  of  outside  investiga¬ 
tions  should  have  a  brief  mention.  I  re¬ 
fer  to  the  Bureau’s  long  established  prac¬ 
tice  of  keeping  inviolate  its  sources  of 
information.  When  the  Bureau’s  repre¬ 
sentatives  go  out  into  the  field  for  the 
purpose  of  checking  up  practices  which 
have  been  complained  of,  its  represen¬ 
tatives  are  able  to  obtain  a  certain 
amount  of  information  only  upon  the 
promise  that  its  source  will  remain  in 
confidence.  In  the  past  it  has  occassion- 
ally  happened  that  publishers,  suspicious 
of  distributors  who  they  believe  had  dis¬ 
closed  confidential  transactions,  have  ef- 
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fected  repri||4si^ppn  iWse 
which  worked  a  sctioas  \armsj|^Pji  JDfcV 
who  has  thus  suffered  a  financial  Iom  oy 
reason  of  a  disclosure  to  the  Bureau  ob¬ 
viously  blames  it  for  the  loss,  and  from 
him  the  Bureau  can  expect  no  further 
cooperation.  The  Bureau  has  been  me¬ 
ticulous  in  protecting  its  sources  of  in¬ 
formation,  and  its  reputation  for  so  doing 
has  always  been  looked  upon  as  an  im¬ 
portant  factor  in  insuring  the  thorough¬ 
ness  of  its  work.  To  change  our  prac¬ 
tice  would,  in  the  judgment  of  your 
board,  simply  dry  up  the  Bureau’s 
sources  of  information  and  seriously 
hamper  its  work. 

"Your  managing  director  and  presi¬ 
dent  spoke  this  summer  before  three  im¬ 
portant  gatherings  of  advertisers  and 
publishers  in  Europe.  The  principles 
underlying  the  A.  B.  C.  are  recog¬ 
nized  abroad  as  basically  sound  and 
their  application  as  a  necessary  step  in 
the  orderly  development  of  advertising 
practice.  Among  national  advertisers 
and  agents  this  amounts  to  a  conviction. 
Among  publishers  there  is  still  a  minor¬ 
ity  who  are  reluctant  to  embrace  the 
idea  of  published  circulation  figures 
audited  upon  a  standard  basis.  The  in¬ 
terest  manifested  in  Europe  in  our  ex¬ 
planation  of  what  the  A.  B.  C.  is  and 
how  it  functions  will,  I  think,  crystalize 
into  early  action. 

“In  England  we  met  with  a  group 
of  the  leading  British  national  adver¬ 
tisers  who  are  interested  in  securing 
the  support  of  some  publishers  whose 
opposition  to  open  circulation  has  here¬ 
tofore  retarded  the  development  of  an ) 
association  in  that  country,  and  the 
annual  meeting  of  the  Incorporated  So¬ 
ciety  of  British  Advertisers,  to  be  held 
this  month,  will  have  as  its  primary 
theme  the  accomplishment  of  an  Audit 
Bureau  in  the  British  Isles. 

“A  year  ago  I  had  something  to  say 
about  contest  circulation.  The  adequate 
mea.suring  of  this  and  all  forms  of  cir¬ 
culation  schemes  containing  an  element 
of  chance  continues  to  be  one  of  the 
problems  of  the  Bureau.  What  I  said 
a  year  ago  had  special  reference  to  con¬ 
tests  of  which  the  automobile  contest  is 
typical.  In  this  type  a  certain  number 
of  people  try  to  secure  enough  definite 
term  subscriptions  to  win  a  big  prize. 
There  is  another  type  of  contest  which 
presents  difficulties  for  the  auditor  dif¬ 
ferent  from  the  automobile  contest. 
This  type  tends  to  promote  the  abnor¬ 
mal  sale  of  single  copies  of  a  news¬ 
paper  because  of  the  presence  in  the 
newspaper  of  a  coupon  or  of  some  spe¬ 
cial  information  relative  to  the  contest. 
The  age-old  so-called  popularity  con¬ 
test  is  typical.  A  newspaper  offers  a 
substantial  prize  to  the  school  teacher, 
actress,  policeman  or  pretty  girl  who 
receives  the  most  votes.  The  votes  hav¬ 
ing  to  be  recorded  on  the  official  coupon 
printed  in  the  paper,  it  is  the  most 
natural  thing  in  the  world  for  friends 
of  the  most  prominent  candidates  for 
the  prize  to  buy  extra  copies  of  the 
paper  for  the  sole  purpose  of  securing 
the  coupons  and  voting  them  for  their 
favorites.  The  result  may  be,  and  often 
is,  the  sale  of  many  thousands  of  copies 
of  those  issues  containing  the  coupons 
which  can  in  no  sense  be  considered  as 
circulation,  if  by  circulation  one  means 
papers  purchas^  for  reading. 

“V^arious  rules  have  been  set  up  aiming 
to  eliminate  such  circulation  so  that  the 
normal  circulation  of  the  period  under 
examination  may  not  be  distorted.  The 
present  remedies,  however,  do  not  satis¬ 
factorily  meet  the  needs  of  the  situation 
either  to  publisher  or  advertiser,  because 
adjustments  which  the  auditors  have  to 
make  in  the  absence  of  auditable  facts 
are  necessarily  based  upon  a  guess.  The 
.  trouble  arises  from  the  fact  that  during 
^tbe  period  of  a  contest  there  may  be  a 
striking  news  break  or  other  factors 
which  complicate  the  situation  and  leave 
the  Bureau  unable  to  give  absolute  in¬ 
formation  as  to  the  effect  of  the  contest 
’jp»in  the  circulation  during  the  period. 

“Your  newspaper  committee  has  met 
'•^“''this  situation  by  providing  on  the  news 
forms  space  in  which  the  advertiser  can 
be  given  all  the  auditable  facts  about  the 
coritest  including  such  results  as  the  ex¬ 
aminer  can  establish,  leaving  the  adver¬ 


t^r  to  dia^%is  OW1  omclusih^.  This 
ojn  ni^-  *c#sr^qiJ;4  ne\|bpapeij  whcT  re¬ 
fuse  to  use  these  rontest  plans  as  ade¬ 
quate  protection  against  comparison  with 
their  competitors.  There  is  another 
knotty  problem  upon  which  publisher 
members  as  a  whole  or  through  your  ad¬ 
visory  committee  may  provide  a  better 
solution.  I  hope  I  am  registering  with 
you  all  that  your  board  of  directors 
makes  no  claims  to  omniscience.  I  am 
in  accord  with  many  menrhers  of  all  di¬ 
visions  who  view  with  alarm  the  con¬ 
tinued  and  growing  practice  of  some  pub¬ 
lishers  in  accepting  subscriptions  from 
wholesale  brokers  without  even  a  nominal 
payment  from  the  broker  to  the  publisher. 
Quite  often  the  publisher  accepts  these 
suberiptions  without  cash  and  pays  the 
broker  a  service  charge  or  a  retaining 
fee — or  what  not — for  the  broker’s 
agreement  to  find  a  large  number  of  sub¬ 
scriptions  in  a  surprisingly  short  period. 

“The  Bureau,  very  properly  I  think, 
does  not  presume  to  have  an  opinion 
about  how  much  a  publisher  should  in¬ 
vest  in  advertising  or  in  field  work  to 
find  his  scattered  prospects.  Perhaps  it 
is  necessary  sometimes  to  spend  $2.00  to 
get  $1.00.  We  believe  that  in  many  cases 
it  is,  but  we  see  a  decided  difference  be¬ 
tween  large  investments  in  advertising 
and  promotion  by  a  publisher  or  his 
agent,  and  a  loose  working  arrangement 
with  a  broker  who  lives  and  grows  pros¬ 
perous  on  zero  contracts  and  barters  with 
other  brokers  and  agents  who  have  less 
advantageous  clearing  rights.  The  great 
difficulty  is  that  the  publisher  loses  con¬ 
trol  because  he  is  so  far  away  from,  and 
has  so  little  to  do  with  the  actual  sales¬ 
men.  As  a  result,  he  knows  little  about 
the  history  of  the  names  which  he  adds 
to  his  list.  It  has  been  suggested  that  the 
Bureau  should  broaden  its  verification 
rule  so  that  a  much  larger  number  of 
subscriptions  should  be  tested  when  the 
auditor  finds  zero  contracts  with  these 
miracle  working  brokers  who  offer  their 
counsel  and  services  to  publishers  in  dis¬ 
tress. 

“In  approaching  any  revision  of  our 
publicity  rules  the  first  question  which 
confronts  us  is  this : — Do  the  general  ob¬ 
jectives  of  the  present  rules  accord  with 
the  existing  sentiment  of  the  majority  of 
the  member.ship?  If  that  question  is  an¬ 
swered  in  the  affirmative,  the  next  one  is : 
How  can  these  rules  best  be  expressed  so 
as  to  lessen  the  ground  for  excuses  to 
cover  their  violation?  Then  the  third 
question  is:  What  measures  can  we  rea¬ 
sonably  take  to  enforce  these  rules?  In 
other  words,  are  we  on  the  right  track  in 
our  attitude  toward  publicity  of  bureau 
reports,  and,  if  so,  how  can  we  put  some 
teeth  into  our  rules  so  that  members  will 
not  break  them? 

“We  have  in  our  rules  seven  sections 
regulating  the  use  which  may  be  made  of 
A.  B.  C.  reports.  They  are  the  outgrowth 
of  the  theory  which  prevailed  at  the 
time  the  bureau  was  organized,  that  it  is 
a  private  cooperative  organization,  mem¬ 
bership  in  which  implies  certain  privi- 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  28-29 — Advertising  Club  of 
New  Elngland,  meeting,  Bridgeport, 
Conn. 

Oct.  29-30 — New  York  State  Cir¬ 
culation  Managers*  Assn.,  fall 
meeting,  Utica,  N.  Y. 

Oct.  30-Nov.  2 — Financial  Adver¬ 
tisers*  Assn.,  14th  annual  conven¬ 
tion,  Atlanta,  Ga. 

Nov.  7 — American  Society  of  Me¬ 
chanical  Engineers — Printing  Divi¬ 
sion,  meeting,  Pittsburgh. 

Nov.  8-9 — All-Ohio  Newspaper 
Conference,  Ohio  State  University, 
Columbus,  Ohio. 

Nov.  11-13 — American  News¬ 
paper  Publishers’  Assn.,  fall  meet¬ 
ing,  Kenilworth  Inn,  Asheville, 

N.  C. 

Nov.  18-20 — Sigma  Delta  Chi, 
national  convention.  University  of 
Missouri,  Columbia,  Mo. 

leges,  obligations,  and  the  recognition  of 
the  rights  of  fellow  members.  In  that 
spirit  publisher  members  are  obliged  to 
make  known  to  all  members  of  the  bu¬ 
reau,  including  competitors,  all  the  facts 
concerning  their  circulation,  but  by  so  do¬ 
ing  they  do  not  make  public  those  facts 
nor  do  they  give  to  their  competitors  or 
other  members  the  right  to  make  them 
public,  except  within  the  narrow  limits 
set  up  by  the  rules.  Nor  does  a  publisher 
member  have  the  right  to  give  bureau 
authority  and  prestige  to  statements  atxjut 
his  own  publication  which  a  complete 
reading  of  the  bureau’s  latest  report 
would  fail  to  justify. 

“You  can  see  why  at  the  inception  of 
this  movement  it  was  necessary  thus  to 
safeguard  all  this  information.  Much  of 
it  had  previously  been  confidential.  Many 
publishers  were  joining  the  bureau  with 
misgivings  as  to  the  damage  they  would 
likely  suffer  by  having  such  confidential 
matter  in  the  hands  of  their  competitors. 
Now,  however,  after  fifteen  years  of  ex¬ 
perience  with  the  bureau,  a  change  in  con¬ 
ditions  has  come.  Publishers  and  adver¬ 
tisers  are  accustomed  to  discuss  frankly 
and  compare  the  bureau  reports.  Is  there 
any  longer  any  necessity  for  drawing 
fine  lines  of  distinction  between  compari¬ 
sons  made  personally  and  those  made  in 
print? 

“It  has  seemed  to  the  director.s  that  the 
time  has  come  to  open  up  this  whole 
question  before  the  membership.  One  in¬ 
novation  of  the  year  has  been  a  series  of 
meetings  of  the  auditors  in  New  York, 
Chicago,  and  New  Orleans  for  the  pur¬ 
pose  of  discussing  practices  and  proced¬ 
ures  and  the  significance  of  the  rules. 
These  conferences  have  made  more  nearly 
uniform  the  methods  by  which  the  audi¬ 
tors  carry  on  their  work,  and  we  believe 
the  effect  is  going  to  be  helpful.’’ 

J.  F.  Bresnahan,  New  York  World, 
was  re-elected  a  director  of  the  news- 
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Tribune-Capital,  was  eftctM  loiThna^ 
period  to  fill  the  vacancy  caused  by  the 
resignation  of  Walter  A.  Strong  Chi¬ 
cago  Daily  News.  A.  L.  Shipton,  Illi. 
nois  State  Register,  Springfield,  Ill.’, 
elected  a  new  member  of  the  newspaper 
divisional  committee,  and  the  followine 
were  re-elected  to  the  committee:  E  K 
Gaylord,  Oklahoma  City  Oklahoman  and 
Times;  Hugh  A.  O’Donnell,  New  York 
Times;  H.  A.  Sprague,  St.  Joseph  (Mo.) 
Nezvs-Press  and  Gazette ;  and  Williain 
F.  Schmick,  Baltimore  Sun. 

Frank  J.  Hermes,  Blackman  Company 
New  York  City,  was  re-elected  for  two 
years  as  director  of  the  advertising  agents 
division.  The  agency  divisional  com¬ 
mittee  was  re-elected  as  follows : 

Herman  Groth,  Wm.  H.  Rankin  Co., 
Chicago ;  Franz  C.  Jordan,  Western  Ad¬ 
vertising  Agency,  Racine,  Wis. ;  Frank  M. 
Lawrence,  Batten,  Barton,  Durstine  &  Osi 
born,  Inc.,  New  York;  Frank  G.  Hubbard, 
Batton,  Barton,  Durstine  &  Osborn,  Inc.^ 
New  York,  and  Wiliam  Findlay,  William 
Findlay  Co.,  Ltd.,  Toronto,  Ont.  for  an¬ 
other  two-year  term. 

W.  C.  Allen,  Dakota  Farmer,  Aber¬ 
deen,  S.  D.,  was  re-elected  director  of  the 
farm  paper  division  for  a  two-year  term. 
The  farm  paper  divisional  committee  was 
re-elected  for  one  year,  as  follows :  P,  £, 
Ward,  Farm  Journal,  Philadelphia ;  Janies 
Irvine,  Country  Gentleman,  I^iladelphia; 
P.  D.  Mitchell,  Farmer’s  Advocate  & 
Home  Magazine,  London,  Ont.;  W.  G. 
Campbell,  Formcr’j  Guide,  Hunting,  Ind.; 
Dante  Pierce,  Pierce’s  Farm  Weeklies, 
Des  Moines,  la. 

Stanley  I^tshaw,  Butterick  Publishina 
Co.,  New  York  was  re-elected  director  oi 
the  magazine  division  for  two  years. 

C.  F.  Goldthwaite,  Canadian  National 
Railway,  was  elected  chairman  of  the 
Canadian  Advisory  Board,  representinp 
the  advertiser’  division.  Other  members 
of  the  Canadian  board  are:  William  Find¬ 
lay,  William  Findlay  Co.  Ltd.,  Toronte 
Ont.,  advertising  agents’  division;  news¬ 
paper  division — Frank  Burd,  yaneomr 
Frovince,  Vancouver,  B.  C. ;  E.  H.  Mack 
lin,  Winnipeg  (Man.)  Free  Press;  Henri 
Gagnon,  Quebec  Le  Soleil;  T.  F.  Dmm- 
mie,  St.  John  (N.B.)  Telegraph-J ound: 
Fred  Ker,  Hamilton  (Ont.)  Spectator: 
John  Scott,  Toronto  (Ont.)Mail  and  Em¬ 
pire;  H.  G.  Brewer,  Montreal  (Que.' 
.S'far,  and  R.  F.  Parkinson,  Ottaai 
(Ont.)  Journal;  magazine  division — H.  V. 
Tyrell,  MacLean  Publishing  Compan;. 
Toronto,  Ont. ;  farm  papers  division— P 

D.  Mitchell,  Farmer’s  Adirocate  &  Horn 
Mapazinc,  London,  Ont.:  business  papers 
division — Consolidated  Press,  Ltd.,  To¬ 
ronto,  Ont.,  M.  J.  Hutchinson,  Hugh  C. 
MacLean,  Ltd.,  Toronto,  Ont.,  and  W 
A.  Lydiatt,  marketing,  Toronto,  Ont. 

M.  F.  Rigby,  Studebaker  Corporatiw. 
was  elected  a  director  of  the  Advertis¬ 
ers’  Division,  succeeding  L.  A.  McQueer.. 
Goodrich  Rubber  Company,  who  resigned 
Other  directors,  re-elected,  are:  Stanky 

E.  Baldwin,  Willard  Storage  Batter; 
Company,  Cleveland,  O. ;  Lee  H.  Bris 
tol,  Bristol-Myers  Company,  NYf 
York;  S.  E.  Cwiybeare,  Armstront 
Cork  Company,  Lancaster,  Pa.;  F.  R 
Davis,  General  Electric  Company,  Sdie 
nectady,  N.  Y. ;  T.  F.  Driscoll.  Armoir 
&  Co.,  Chicago;  Guy  C.  Smith,  Libb; 
McNeill  &  Libby,  Chicago;  and  P.  I- 
Thomson  Western  Electric  Co.,  N.  Y. 

STATION  DENIED  LICENSE 

The  federal  radio  commission  has  re 
fused  to  renew  the  license  for  statics 
KXL,  owned  and  operated  by  the  Pod- 
land  (Ore.)  Telegram.  Action  v® 
taken  because  the  station  remained  w 
the  air  beyond  its  allotted  hours  and 
used  power  in  excess  of  its  franchise.  It 
is  ordered  to  clo.se  after  Oct.  31,  butiMJ 
present  on  Jan.  9  argument  for  renewa. 

JOINS  A.N.P.A. 

The  Flushing  (N.Y.)  E^’ening 
has  been  elected  to  membership  in  tw 
.American  Newspaper  Publishers  .Assa 

NEW  OKLAHOMA  DAILY 

The  Claremore  (Okla.)  Messe*^ 
has  begun  publication  as  a  daily. 
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CHAIN  STORE  PUBUCITY  PLAN  DENOUNCED 

■—  ■  _ _ _ _ 

Inland  Press  Association  Hits  Scheme  of  National  Association  at  Fall  Convention  in  Chicago — 
Newsprint  Prices,  Circulations  and  Freight  Rates  Discussed 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  23. — The  inland 

Daily  Press  Association  again  made 
clear  its  position  on  free  publicity  in  a 
resolution  adopted  at  the  closing  ses¬ 
sion  of  its  fall  convention  today. 

Reports  that  the  National  Chain 
Store  Association  had  engaged  a  press 
agent  to  place  “educational”  informa¬ 
tion  in  newspapers  produced  indignant 
discussions  and  the  resolution  committee 
headed  by  A.  H.  Lindsay,  Quincy  (Ill.) 
Herald-lVhig  was  instructed  to  set 
forth  the  Association’s  attitude.  • 

The  resolution  recorded  Inland  mem¬ 
bers  representing  more  than  5,000,000 
circulation  in  16  states  as  unalterably 
opposed  to  the  proposed  campaign  be¬ 
cause  its  origin  would  not  be  made  clear 
to  readers  of  the  publicity  articles  in 
newspapers  and  because  the  effort  to 
obtain  commercial  advantage  in  this 
manner  would  endanger  existing  good 
feeling  between  daily  newspapers  and 
chain  store  groups.  The  Inland  urged 
that  the  educational  message  be  pre¬ 
sented  in  paid  newspaper  space  over  the 
signatures  of  individuals  or  organiza¬ 
tions  sponsoring  it  and  further  invited 
a  free  discussion  of  advertising  plans 
between  its  membership  and  that  of  the 
National  Chain  Store  Association.  The 
resolution  was  unanimously  adopted. 

Print  paper  prices  are  not  likely  to 
increase  for  1930,  E.  P.  Adler,  president 
of  the  Lee  Syndicate  newspapers  re¬ 
ported  as  chairman  of  the  Inland  paper 
committee.  The  spread  between  produc¬ 
tive  capacity  and  consumption  is  still 
wide,  Mr.  Adler  said,  reviewing  the  cur¬ 
rent  price  situation,  but  is  likely  to 
change  to  the  manufacturers’  advantage 
before  1931.  The  manufacturers,  he 
said,  seem  anxious  to  resume  shipping 
paper  f.o.b.  mill  and  end  the  scheme  of 
equalizing  freight  rates.  Spot  market 
and  foreign  paper  prices  continue  well 
below  domestic  contract  levels,  he  said. 

The  meeting  opened  Tuesday  morning 
with  a  large  attendance  on  hand  at  the 
scheduled  hour  of  10.30.  Attendance 
was  the  largest  in  the  association’s  his¬ 
tory  at  an  opening  session,  the  inclement 
weather  perhaps  deserving  a  share  of 
the  credit  for  keeping  would-be  warider- 
ers  warm  and  dry  indoors.  President 
E.  H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium,  plunged  the  meeting  promptly  into 
the  opening  routine  of  reports  and 
quickly  proceeded  to  papers  and  dis¬ 
cussions. 

Summarizing  changes  in  rules  of  the 
Audit  Bureau  of  Circulations  which  be¬ 
came  effective  this  year  or  will  go  into 
effect  Jan.  1.  1930,  A.  L.  Miller,  pub¬ 
lisher  of  the  Battle  Creek  (Mich.)  En- 
quirer-Neivs  and  chairman  of  the  In¬ 
land  A.  B.  C.  committee,  called  special 
attention  to  three  regulations.  One  con¬ 
cerns  the  rule  adopted  last  October  by 
the  A.  B.  C.  changing  from  six  to  three 
months  the  limit  within  which  subscrip¬ 
tions  in  arrears  may  be  counted  as  net 
paid.  The  second  is  that  papers  using 
premiums  must  obtain  for  a  subscription 
not  less  than  50  per  cent  of  the  news¬ 
paper’s  subscription  price  plus  the  full 
value  of  the  premium.  When  the  value 
of  the  premium  is  not  stated,  or  the 
claimed  value  is  less  than  the  actual  value, 
the  Bureau  adds  25  per  cent  to  the  re¬ 
tried  or  claimed  cost  of  the  premium. 
The  third  reminder  referred  to  carriers 
tyho  draw  and  pay  for  more  papers  than 
their  customer  lists  show.  In  some  offices 
carriers  are  permitted  to  take  one  or 
two  extra  papers  on  the  chance  of  extra 
sales  on  the  route.  Occasionally,  too, 
a  carrier  does  not  promptly  report  stops 
jmd  continues  to  draw  papers  for  them. 
The  A.  B.  C.  Mr.  Miller  reminded  his 
colleagues,  will  not  allow  as  paid  circula- 
tron  papers  for  which  the  carrier’s  route 
I'sU  show  no  names. 

Mr.  Miller  counseled  a  careful  study 
the  Bur^u’s  statements  of  its  rules 
and  regulations,  definition  of  terms  and 


By  BEN  KARTMAN 


classifications  issued  in  March  this  year. 

In  his  talk  on  “Circulation  Rates  and 
Deadheads,”  C.  C.  Carrell,  business  mana¬ 
ger  of  the  Keokuk  (la.)  Daily  Gate 
City,  raised  the  question  of  how  to  obtain 
credit  from  the  A.  B.  C.  for  papers 


the  sum  equivalent  to  one  year’s  subscrip¬ 
tion  to  some  weekly  or  monthly  pay  roll 
of  all  and  then  entered  this  same  amount 
on  the  subscription  records  as  payment 
for  one  year’s  subscription,  would  the 
A.  B.  C.  allow  full  credit  for  these  sub- 


A  group  of  Illinois  publishers  photographed  at  the  Inland  convention  this 
week.  Photo  shows,  left  to  right,  seated:  Verne  E.  Joy,  Centralia  Sentinel; 
W.  O.  Paisley,  Marion  Republican ;  left  to  right,  standing:  Roy  L.  Seright, 
Harrisburg  Register;  John  C.  Fisher,  Cairo  Citizen,  and  O.  B.  Littirk, 
Murphysboro  Independent. 


given  employes  when  such  papers  are 
considered  as  pay  for  services  rendered. 

“We  have  more  than  thirty  regular  em¬ 
ployes,  each  of  whom  gets  a  copy  ot  tne 
paper,”  Mr.  Carrell  explained.  “About 
forty  carrier  bo.,.,  and  forty  to  fifty  cor¬ 
respondents,  etc.,  get  copies  of  the  paper 
without  charge.  As  to  our  regular  em¬ 
ployes,  I  quite  agree  that  inasmuch  as 
they  receive  full  pay  for  their  work  each 
Saturday  night  there  seems  no  just  reason 
why  they  should  be  given  a  copy  of  the 
paper. 

“Our  carrier  boys  are  handled  differ¬ 
ently  than  on  the  majority  of  papers  and 
are  paid  a  fixe  dmonthly  sum  for  carry¬ 
ing  which  amount  takes  into  considera¬ 
tion  each  boy’s  being  given  one  paiier, 
and  they  are  so  counted  out.  Our  corre¬ 
spondents  are  paid  a  small  sum  for  their 
work  which  also  contemplates  their  re¬ 
ceiving  a  copy  of  the  paper.  I  found  that 
the  Gate  City  was  sending  out  117  suen 
papers  daily  for  which  we  were  getting 
no  credit  from  the  A.  B.  C.  We  could 
not  select  from  our  list  at  random  any 
117  families  which  would  prove  of  any 
more  value  to  the  national  or  local  adver¬ 
tiser.  We  felt  that  we  were  entitled  to 
credit  for  these  names  and  wanted  to 
find  the  best  way  to  get  it.  We  were 
told  that  the  A.  B.  C.  credits  a  paid  sub¬ 
scription,  no  matter  how  it  is  paid,  if 
made  in  good  faith.  The  transaction,  of 
coarse,  for  every  subscription  is  between 
the  subscriber  and  the  publisher  and  that 
if  we  billed  each  of  our  employes,  corre¬ 
spondents  and  carriers  for  a  year’s  sub¬ 
scription  and  issued  a  check  redeemable 
in  the  payment  of  such  subscription,  we 
could  get  credit  for  these  papers  under 
A.  B.  C.  rule.  This  manner  requires  quite 
a  little  detail  work  and  actually  means 
that  the  newspaper  charges  out  a  certain 
amount  as  expense  and  enters  this  same 
amount  in  as  payment  for  subscription. 
It  amounts  to  transferring  money  from 
one  pocket  to  another. 

“If  all  employes  and  workers  ot  the 
newspaper  understood  that  a  subscription 
to  the  paper  was  a  part  of  their  pay  for 
their  job  and  the  newspaper  cashier  added 


scriptions?  This  method  would  actually 
be  the  same  as  the  one  approved  by  them 
without  putting  the  newspaper  to  the 
trouble  of  getting  out  letters,  bills  and 
issuing  redeemable  checks  to  all  such 
employes.” 

Mr.  Carrell  told  how  the  Gate  City 
recently  put  on  a  circulation  campaign 
and  increased  its  circulation  enough  to 
justify  an  advance  in  its  local  advertis¬ 
ing  rates.  The  objective  was  to  add  a 
considerable  number  of  new  subscribers 
in  the  paper’s  rural  trading  territory, 
Keokuk  itself  being  covered  100  per  cent, 
according  to  the  speaker. 

“The  Gate  City,  during  the  regime  of 
the  present  management  at  least,  has 
never  offered  a  premium  of  any  sort  or 
any  subscription  term  at  less  than  the 
regular  price,”  he  said.  “We  had  al¬ 
ways  been  opposed  to  circulation  cam¬ 
paigns  but  decided  that  the  only  man¬ 
ner  that  we  could  in  a  short  time  add 
enough  rural  circulation  to  enable  us  to 
put  our  advertising  rates  on  a  satis¬ 
factory  basis  would  be  the  circulation 
campaign  method.  We  put  on  such  a 
campaign,  added  nearly  i,8oo  new  rural 
sub^ribers  in  a  ten-week  period,  the 
gross  receipts  of  which  were  sufficient 
to  pay  all  prizes,  the  company  conduct¬ 
ing  the  campaign  and  leave  us  a  tidy 
balance.  We  immediately  ran  a  full 
page  map  of  our  trading  territory  show¬ 
ing  our  circulation  in  each  part  of  this 
territory.” 

As  a  result  of  the  campaign,  the  gate 
City  put  a  new  rate  card  in  effect  Sept. 
1  and  last  month’s  business,  Mr.  Car¬ 
rell  said,  fell  but  a  few  hundred  inches 
short  of  the  average  September  although 
each  advertiser  was  paying  approxi¬ 
mately  10  cents  per  inch  more  than  be¬ 
fore. 

On  many  newspapers,  particularly  in 
the  smaller  cities  and  towns,  the  im¬ 
portance  of  the  circulation  manager  is 
not  fully  reco^ized,  in  the  opinion  of 
E.  K.  Todd,  circulation  manager  of  the 
Rockford  (Ill.)  Daily  Republic. 

“When  metropolitan  dailies  and  the 
papers  in  the  large  centers  are  spreading 


their  circulation  tenacles  through  vast 
territories,  it  behooves  the  smaller  news¬ 
papers  to  have  at  the  head  of  their  cir¬ 
culation  departments  men  who  are  able 
to  meet  this  competition,”  said  Mr. 
Todd. 

Too  often  on  smaller  newspapers  there 
is  an  inclination  to  shove  the  circulation 
manager  into  a  corner.  He  probably  is 
dubbed  the  ‘subscription  feller.’  This  is 
not  true  in  the  case  of  the  heads  of  other 
departments. 

“The  circulation  manager  of  your 
paper  should  be  given  full  recognition 
in  the  councils  of  your  organization. 
He  should  be  capable  of  meriting  that 
recognition.  If  he  is  not  that  capable, 
a  man  should  be  put  in  his  place  who  is. 

Mr.  Todd  told  how  the  Rockford  Re¬ 
public  avoided  a  summer  slump  in  circu¬ 
lation  this  year  through  the  inauguration 
of  a  “Junior  Supervisor”  plan.  The 
paper  announced  that  it  had  profitable 
work  for  20  carriers  during  the  vacation 
period.  Contracts  were  drawn  up  with 
each  boy,  signed  by  their  parents,  stipu¬ 
lating  that  they  should  work  at  least 
four  mornings 'each  week,  three  and  one- 
half  hours  each  morning,  for  a  period  of 
ten  weeks.  They  were  paid  a  certain 
amount  for  each  new  subscriber.  Weekly 
bonuses  were  paid  to  the  first  and  second 
highest  prtxlucers  each  week.  Each  of 
these  junior  supervisors  who  fulfilled 
the  terms  of  this  agreement  as  regards 
hours  of  duty  and  who  obtained  at  least 
125  new  subscriptions  during  the  10- 
week  period  was  to  be  awarded  a  bonus 
of  $35  at  the  beginning  of  the  school 
term. 

The  boys  were  instructeil  on  how  to 
canvass  a  prospect.  Business  cards  were 
printed  for  them  and  the  boys  reported 
to  a  senior  supervisor  at  8 :30  each  morn¬ 
ing  and  worked  until  noon.  They  can¬ 
vassed  territory  systematically  working 
in  the  city  and  in  many  of  the  suburban 
towns.  Some  of  them  developed  into 
better  solicitors  than  the  highest  paid 
high-pressure  salesmen  the  paper  ever 
had,  according  to  Mr.  Todd,  and  as  a 
result  of  their  activity  the  dreaded 
summer  slump  never  arrived. 

Qualities  to  be  sought  in  a  credit  exec¬ 
utive  were  discussed  by  R.  V.  UeBarry, 
credit  manager  of  the  Lansing  (Mich.) 
State  Journal,  in  his  talk  on  “Credits 
and  Collections.”  He  summarized  them 
as,  first,  ability ;  second,  personality : 
third,  loyalty  and  co-operation,  and 
fourth  and  most  important,  ‘ambition. 
Mr.  DeHarry  briefly  explained  the  work¬ 
ings  of  the  National  Association  of 
Credit  Men  and  the  benefits  to  be  de¬ 
rived  from  their  activities. 

Linwood  I.  Noyes,  Irontvood  (Mich.) 
Globe,  testified  to  his  belief  in  adver¬ 
tising  as  something  to  use  as  well  as  to 
sell  by  stating  that  his  newspaper  had 
used  in  its  own  columns  on  regular 
schedule  a  total  of  nearly  14,000  inches 
of  promotional  copy  last  year.  This 
space  was  4  per  cent  of  the  total  adver¬ 
tising  carried  by  the  Globe,  he  said,  but 
was  not  included  in  any  report  of  its 
year’s  paid  linage.  Features,  special 
news  coverage,  events  calling  for  special 
advertising  effort  by  merchants,  achieve¬ 
ments  in  circulation,  opportunities  in 
classified  columns — all  of  these  figured 
in  the  display  of  copy  which  Mr.  Noyes 
laid  before  the  Inland  as  proof  of  his 
belief  that  promotion  copy  should  have 
as  important  a  place  in  the  newspaper’s 
scheme  and  in  its  printed  columns  as  the 
copy  of  any  merchant  has  in  the  store’s 
merchandising  plan.  Increase  the  size  of 
the  paj^r  rather  than  omit  a  scheduled 
promotion  ad,  Mr.  Noyes  .counseled. 

W.  J.  Mathey  of  the  traffic  depart*  ' 
ment  of  the  A.  N.  P.  A.,  New  York,  re¬ 
ported  on  the  developments  in  the  gen* 
oral  investigation  of  freight  rates  on  ' 
newsprint  paper  instituted  by  the  Inter¬ 
state  Commerce  Commission.  The  board’’ 
of  directors  of  the  Inland  last  fall  au-  ■ 
thorized  the  A.  N,  P,  A.  to  represent-'^ 
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the  Inland  in  theypaiceedii^s  bef<ir&  the 
commission.  'I  '■  <  *  ^ f 

Freight  rates  bn  newsprint  ‘  ptpen 
from  the  eastern  United  States  and 
Canadian  mills  to  the  principal 
eastern  markets  such  as  New  York  and 
the  other  large  eastern  cities  are  on  a 
very  high  level  when  judged  by  practi¬ 
cally  all  of  the  usual  standards  of  testing 
freight  rates,  Mr.  Mathey  said,  and  are 
on  a  substantially  higher  basis  than  the 
freight  rates  from  the  Wisconsin, 
Minnesota  and  Canadian  mills  to  points 
in  the  middlewe.st. 

“The  rates  from  the  Wisconsin  and 
Minnesota  mills  to  the  Middlewest  are 
on  a  basis  prescribed  by  the  commis¬ 
sion  in  the  so-called  Minnesota  & 
Ontario  Pai)er  Co.  case  and  for  this 
reason,  prior  to  the  Hoch-Smith  resolu¬ 
tion  investigations,”  Mr.  Mathey  pointed 
out,  “it  had  been  generally  assumed 
that  their  continuance  could  be  relied 
upon.  However,  the  commission's  neces¬ 
sity  of  finding  rates  on  various  com¬ 
modities  which  can  be  advanced  to  off¬ 
set  the  reductions  in  the  rates  on  agri¬ 
cultural  products  presents  the  danger 
that  the  commission  may  see  fit  to 
change  its  conclusions  with  respect  to 
some  of  these  Middle  Western  rates. 
The  railroads  are  using  every  effort  to 
bring  this  about 

“With  this  in  view,  and  also  appar¬ 
ently  as  a  defensive  measure,  the  rail¬ 
roads  in  the  investigations  have  pro¬ 
posed  to  the  Interstate  Commerce  Corn- 


Two  Inland  members  faring  the  ramera  in  the  Morrison  Hotel,  Chicago,  this 
week.  They  are:  E.  K.  Todd,  Rockford  (III.)  Republic,  left,  and  James  Todd, 
Moberly  (Mo.)  Monitordndex. 

ion  that  from  a  close  study  of  the  evi-  The  cause  of  the  special  representa- 
dence  so  far  taken  it  seems  inconceivable  tive  was  explained  by  Nelson  P.  Poynter, 
that  the  carriers  will  be  permitted  to  of  the  Kokomo  (Ind.)  Disfatch,  who 
saddle  such  a  huge  burden  upon  the  declared  few  publishers  appreciate  the 
publishing  industry.  job  of  their  specials  until  they  invade 


‘‘the  jun|:l<f,of  national  adver|isinj|  it| 
self,  until  they  havo  ygem  Joifc  jlair| 
in  the  ante-room  of  agencies  and  until 
they  have  talked  themselves  blue  in  the 
face,  exhausting  all  arguments,  only  to 
find  that  a  certain  schedule  cannot  be 
changed.” 

“Perhaps  it  is  true  that  the  special 
will  not  bear  down  when  he  finds 
your  publication  is  not  on  the  list,’’ 
said  Mr.  Poynter,  “but  that  is  perhaps 
because  he  bore  down  when  he  should 
have  borne  down,  namely,  before  the 
list  was  made  up,  and  he  knows  that 
it  is  now  futile.” 

According  to  Mr.  Poynter,  a  weak¬ 
ness  among  special  representatives  is 
that  too  many  have  Been  recruited  from 
advertising  agency  work  and  too  few 
from  newspapers.  Newspaper  adver¬ 
tising  to  most  representatives  is  some¬ 
what  abstract  and  intangible,  he  said, 
and  they  do  not  entirely  believe  in  it 
like  the  local  solicitor  who  goes  out  to 
sell  an  ad  and  actually  sees  the  goods 
move  off  the  shelves  as  a  result  of  it 
Until  the  special  has  developed  this  con¬ 
viction  in  newspaper  advertising,  Mr. 
Poynter  contended,  he  will  not  be  able 
to  really  sell  it. 

■Mr.  Poynter  declared  that  selling  costs 
on  national  advertising  have  been  exces¬ 
sive  and  that  most  newspapers  net  only 
6R  per  cent'  of  their  national  advertising 
revenue  after  the  usual  agency  and  rep¬ 
resentative  commissions  have  been  de¬ 
ducted. 


E.  L.  Sparks,  Hannibal  (Mo.)  Courier-Post,  left,  and  G.  C.  Carrell,  Keokuk  (la.) 

Gate  City,  right,  photographed  at  the  Inland  Daily  Press  meeting  tliis  week. 

mission  the  establishment  of  rates  which 
are  very  much  higher  than  the  rates 
now  in  effect,  even  in  the  east.  These 
proposals  were  made  at  first  by  the 
American  carriers  but  have  lieen  fol¬ 
lowed  by  proposals  for  increased  rates 
made  by  the  Canadian  railroads.  The 
railroad  proposals  have  involved  such 
drastic  increases  in  the  rates  in  the 
territory  east  of  the  Mississippi  river 
originally  covered  by  the  investigation 
as  to  make  it  necessary  for  them  to 
propose  increased  rates  to  points  west 
of  the  Mississippi  river  in  order  not  to 
violate  the  long-and-short  haul  clause 
of  the  Interstate  Commerce  act.  This 
accounts  for  the  great  increases  which 
have  been  proposed  in  the  rates  on  news¬ 
print  paper  from  United  States  and 
Canadian  mills  to  Kansas  City,  Omaha 
and  other  Missouri  river  cities  and  to 
cities  in  the  territory  between  the  Mis¬ 
sissippi  and  the  Missouri.  These  in¬ 
creases  were  protested  by  the  associa¬ 
tion  and  by  the  paper  mills.  Acting  on 
these  .protests,  the  commission  has  sus¬ 
pended  the  tariffs  and  instituted  a  sup¬ 
plemental  investigation  in  regard  to 
them.  Hearings  upon  these  western  rates 
will  be  held  at  Omaha  on  September  2. 

Mr.  Mathey  told  the  Inlanders  that 
the  new  rates  proposed  by  the  carriers, 
based  on  1928  tonnage,  would,  if  ap¬ 
proved  by  the  commission,  mean  that 
dK  ^blishers  would  be  called  upon  to 
pay  increased  charges  in  excess  of  $3,- 
000,(X)0  a  year.  He  expressed  the  opin- 


A.N.P.A.  executives  and  Inland  speaker  photographed  at  the  Morrison  Hotel, 
Chicago.  They  are,  seated,  left  to  right:  Floyd  A.  Allen,  assistant  to  the 
president.  General  Motors  Corp.;  L.  B.  Palmer,  general  manager,  A.N.P.A. 
Standing,  left  to  right:  W.  C.  Flad,  Jr.,  A.N.P.A.  Bureau  of  Advertising; 
William  A.  Thomson,  director.  Bureau  of  Advertising,  and  William  J.  Mathey, 
director,  A.N.P.A.  traffic  department. 


Inland  Daily  Press  members  photographed  at  the  Morrison  Hotel  this  week. 
They  are:  H.  H.  Bliss,  Janesville  (Wis.)  Gazette,  left,  and  A.  L.  Miller, 
Battle  Creek  (Mich.)  Enquirer-Neu's. 

“From  the  68  per  cent  properly  should 
be  deducted  the  promotional  expense  on 
national  advertising  which  the  publisher 
most  often  bears,”  he  added.  “All  of 
this  means  that  the  publisher  jacks  up 
his  national  advertising  rate  beyond  his 
local  rate  to  cover  the  difference  in  net 
returns.  If  there  is  any  waste  between 
the  national  advertiser  and  the  publisher 
it  is  the  national  advertiser  and  not  the 
publisher  who  pays  the  bill.  In  the  long 
run,  the  national  advertiser  will  use  less 
newspaper  space  if  he  is  not  getting  his 
full  dollar’s  worth,  which  will  mean  that 
the  special  and  the  newspaper  will  both 
lose.  Hence  the  problem  is  a  mutual  one.” 

Floyd  A.  Allen,  assistant  to  the  presi¬ 
dent  of  the  General  Motors  Company, 
was  the  luncheon  speaker  at  the  Tues¬ 
day  session  of  the  Inland.  He  termed 
the  modern  newspaper  and  the  modem 
automobile  as  probably  the  two  greatest 
agencies  of  the  present  age  for  human 
welfare  and  happiness. 

A  resume  of  secretarial  activities  was 
presented  by  Will  'V.  Tufford,  of  Ointon, 
la.,  secretary-treasurer.  Surveys  have  been 
made  by  this  office  on  revenues,  labor 
matters,  advertising  volume,  and  advertis¬ 
ing  rates,  covering  the  entire  membership. 
A  fifth,  on  labor  and  production,  is  plan¬ 
ned  for  tbe  near  future.  Mr.  Tufford 
attended  the  meeting  of  the  Newspaper 
Association  Managers,  Inc.,  at  Tacoma, 
Wash.,  in  August,  he  reported,  gaining 
valuable  contracts  and  information. 
(Continued  on  page  46) 
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LOCAL-NATIONAL  PROBLEM  VEXES  A.N.A.E. 

Discussion  Finally  Barred  at  Chicago  Convention  When  Debate  Threatens  to  Halt  Meeting — Agency 

Man  Scores  ‘‘Laxity**  of  Dailies  in  Obeying  Insertion  Orders 


I 


{By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  24. — Renewal  of  tlie 
old  indictment  that  lax  business 
methods  of  newspapers  lessen  their  use¬ 
fulness  to  important  national  advertisers 
appeared  in  detail  in  the  address  of  Guy 
C.  Brown,  vice-president  of  the  Camp- 
bell-Ewald  Company,  Detroit,  before  the 
noon  luncheon  of  the  National  Associa¬ 
tion  of  Newspaper  Advertising  executives 
to^y. 

Improvement  of  relations  between  local 
advertisers  and  newspapers  through  the 
organization  of  educational  institutes  for 
the  merchants  by  the  newspapers  was 
described  tersely  by  Charles  W.  Mears 
of  Cleveland,  who  has  assisted  the  pub¬ 
lishers  of  several  cities  in  such  organiza¬ 
tions. 

Local  and  national  advertising  were 
both  tossed  about  and  overlapped  in  the 
floor  discussions  which  preceded  and  fol¬ 
lowed  the  luncheon,  much  of  the  con¬ 
versation  concerning  the  efforts  of  na¬ 
tional  advertisers  to  buy  newspaper  space 
at  local  rates.  This  part  of  the  meeting 
was  conducted  in  impromptu  executive 
session,  but  out  of  it  came  reminder 
that  the  Association  last  year  had  set  up 
a  code  defining  local  and  general  adver¬ 
tising  which,  if  applied  by  the  member¬ 
ship  and  enforced,  would  eliminate  much 
of  the  uncertainty  which  now  hedges 
numerous  important  classifications. 

Mr.  Brown  listed  numerous  faults  aris¬ 
ing  in  relations  of  his  agency  with  the 
14,000  newspaiiers  on  its  media  lists. 
First  was  the  necessity  for  issuing  re¬ 
vised  insertion  orders.  Last  year,  he 
said,  the  agency  had  issued  275,131  origi¬ 
nal  insertion  orders,  covering  two  to 
eight  insertions  on  a  single  month’s 
schedule.  During  the  year  81,900  re¬ 
vision  orders  were  issued,  some  of  them 
because  of  changed  sales  plans,  some  be¬ 
cause  of  delay  in  arrival  of  copy,  but 
to  the  extent  of  50,000  because  news¬ 
papers  had  failed  to  print  the  copy  of 
the  day  specified  in  the  original  order. 

Newspaper  schedules,  Mr.  Brown 
stated,  are  keyed  with  the  sales  plan  of 
the  advertiser  and  orders  for  a  specific 
day  are  not  pure  circumstance.  Failure 
of  a  publisher  to  follow  instructions 
might  cause  the  entire  waste  of  several 
hundreds  of  thousands  of  dollars  of  sales 
effort  in  the  territory  based  on  the  sched¬ 
uled  advertising.  Despite  the  frequent 
slips  of  newspapers,  the  agency,  in  order 
to  reduce  its  clerical  overhead,  had  ob¬ 
tained  authority  from  the  manufacturer 
to  permit  a  week’s  leeway  in  schedules, 
paying  the  publisher  for  the  space  if  it 
appeared  within  seven  days  of  the  date 
ordered.  Even  with  this  margin,  the 
agency  found  it  necessary  to  send  out 
revision  orders  because  of  newspaper 
errors  at  the  rate  of  1,000  a  week  and  to 
increase  its  order  department  force  by 
ten  people. 

The  used  car  problem  had  been  com¬ 
plicated  in  some  cities,  he  said,  because 
newspaper  solicitors  had  unsold  the 
dealers  on  the  effectiveness  of  display 
space  for  this  purpose  in  order  to  main¬ 
tain  their  used  car  classified  linage.  He 
asked  a  spirit  of  co-operation  in  this 
effort,  which,  he_  said,  represented  the 
results  of  experience  and  research  by 
the  manufacturers  with  the  conclusion 
that  classified  space  alone  was  not  ade¬ 
quate  to  the  problem. 

Newspaper  solicitors,  he  went  on, 
*’aste  many  hours  of  their  own  and  their 
prospects’  time  by  repeated  calls.  Space 
)ers  are  avid  for  information  of  me- 
la  and  markets,  he  said,  and  welcome 
h..?  who  brings  it  to  them, 

t  their  many  other  duties  do  not  leave 
ti™®  daily  or  weekly  audiences  with 
JJ"  who  has  nothing  to  contribute 
saa  f  advertiser  and  no  pertinent  mes- 
trom  his  own  office.  He  mentioned 
™t  some  solicitors  spend  the  entire 
in  the  anterooms  of  his  agency. 
Without  calling  on  any  executive.  Go¬ 


By  ARTHUR  ROBB 


ing  oyer  the  heads  of  agencies  and  ad¬ 
vertising  managers  was  not  the  way 
to  build  good  will  for  any  publication, 
he  concluded. 

Printed  matter  going  to  agencies 
from  newspapers  is  duplicated  uselessly, 
Mr.  Brown  said,  executives  of  depart¬ 
ments  not  concerned  with  the  purchase 
of  space  getting  expensive  folders  and 
literature  which  had  already  been  sent 
to  the  media  executives.  Much  of  it 
is  not  in  useful  form  and  cannot  be 
filed.  Most  newspaper  promotion  ad¬ 
vertising  in  the  daily  press  was  also 
wide  of  its  mark,  in  Mr.  Brown’s  opin¬ 
ion,  failing  to  impress  either  the  man 
in  the  street  or  the  many  who  buys 
advertising  space. 

“Neither  cares  very  much  for  exag¬ 
gerated  claims  of  circulation  or  linage 
supremacy  and  space  is  no  longer  bought 
on  the  basis  of  such  claims,’’  he  said. 
“Much  promotion  effort  is  expensive 
waste,  which  might  be  employed  in  mak¬ 
ing  better  newspapers  or  in  reducing 
the  cost  of  advertising.” 

Agents  resent  very  much,  Mr.  Brown 
said,  the  elimination  of  the  cash  dis¬ 
count,  regarding  it  as  a  rate  increase 
which  could  not  have  been  effected  in 
any  other  manner.  This  discount  had 
been  passed  to  the  advertiser  by  the 
agency  and  with  its  elimination  the  ad¬ 
vertiser  holds  the  agency  payments  up 
for  30  days.  The  agency,  however,  has 
to  pay  newspapers  usually  by  the  15th 
of  the  month  to  retain  its  15  per  cent 
commission,  with  the  agency  having  to 
borrow  the  money  and  pay  interest 
rates  that  cut  deeply  into  the  margin  of 
profit. 

W'ith  incxcusahle  wastes  eliminated, 
the  newspapers  might  spend  more  money 
to  improve  typography  and  to  promote 
mechanical  research  that  will  better  fit 
them  to  present  the  advertiser's  mes¬ 
sage  in  distinctive  form,  increasing  its 
attractiveness  and  its  visibility.  He 
cited  the  need  of  new  art  and  engrav¬ 
ing  processes  which  would  preserve  in 
the  printed  page  the  beauty  and  char¬ 
acter  that  the  advertiser  saw  in  the 
copy  when  he  approved  it.  Few  con¬ 
tributions  of  this  nature  have  come 
from  the  newspaper  field,  he  concluded. 

Mergers  have  added  greatly  to  the 
difficulty  of  the  individual  business  man, 
Mr.  Mears  said,  adding  that  the  eco¬ 
nomic  struggle  is  now  entering  its  third 
major  phase  in  American  history.  First 
came  the  dominance  through  the  control 
of  resources  and  raw  materials,  next  con¬ 
trol  of  machinery  of  production,  and  now 
control  of  the  machinery  of  distribution. 

“In  a  few  years,”  he  said,  “a  large 
part  of  your  advertising  staffs  will  be 
domiciled  in  Wall  Street  or  that  vicinity, 
if  this  trend  toward  centralized  control 
of  distribution  continues.” 

Newspapers  can  avert  some  of  the 
tragedies  consequent  upon  consolidations 


by  equipping  their  local  business  men 
with  the  most  modern  weapons  of  doing 
business,  acquainting  them  with  the  lat¬ 
est  developments  of  advertising  so  that 
they  can  take  full  advantage  of  the  news¬ 
paper’s  potentialities.  No  better  instru¬ 
ment  had  come  to  his  notice,  he  said, 
than  the  Retail  Advertising  Institute  as 
conducted  by  the  Pittsburgh  Press,  Min- 
ncapoHs  Tribune,  and  other  newspapers. 
In  Pittsburgh,  he  said,  the  Press  ar¬ 
ranged  for  24  weekly  meetings,  attended 
by  250  members  of  the  advertising  staffs 
of  local  stores.  Addresses  were  made 
at  each  meeting  by  nationally  recognized 
leaders  in  various  phases  of  advertising 
and  at  the  closing  banquet,  given  by  the 
Press,  the  merchants  emphatically  gave 
approval  to  the  idea. 

The  Institute  plan  can  be  fitted  to  the 
city,  stores,  and  newspapers.  It  can  in¬ 
clude  any  number  of  lectures,  Mr.  Mears 
said,  but  the  speakers  must  put  across 
some  useful  thought  every  week.  The 
program  must  be  balanced  to  cover  the 
principal  aspects  of  the  subject,  both  to 
stimulate  wide  interest  and  to  give  valu¬ 
able  experience  to  the  participants. 
Speakers  are  best  chosen  from  out  of 
town,  Mr.  Mears  advised,  to  avoid  local 
jealousy. 

“Adequate  advertising  in  newspapers  is 
the  best  friend  the  merchant  has,”  Mr. 
Mears  concluded. 

No  formal  addresses  were  made  at  the 
business  meetings,  over  which  Leslie  M. 
Barton.  Chicago  Daily  News,  presided, 
with  the  invited  assistance  of  George  J. 
•Auer,  Next’  York  Herald  Tribune,  and 
A.  L.  Shuman,  Fort  Worth  Star-Tele¬ 
gram. 

The  local-national  controversy  con¬ 
sumed  two  hours  during  the  morning  and 
would  have  gone  on  through  the  after¬ 
noon  as  a  phase  of  various  other  topics 
had  not  the  convention  barred  discus¬ 
sion  of  it  after  lunch.  One  suggestion 
for  overcoming  the  tendenev  of  manu¬ 
facturers  t.T  slip  their  copy  through  local 
dealers  at  local  rates  was  that  the  latter 
would  apply  only  if  the  local  dealer 
would  supplement  the  supplied  copy  with 
an  equal  volume  of  local  space  adver¬ 
tising  his  own  store. 

.Another  idea  was  “define  local  ad¬ 
vertising — everything  else  is  automatic- 
allv  general  advertising.”  This  speaker 
defined  local  advertising  as  that  which  ap¬ 
pealed  to  the  consumer  to  come  to  the 
store  and  buy  goods.  .Any  jobbing  or 
wholesale  activities  in  the  copy  automatic¬ 
ally  disqualified  it  from  the  local  classi¬ 
fication. 

If  the  condition  develops  to  the  point 
that  the  advertiser  can  buy  newspaper 
space  as  cheaply  as  the  advertising 
agency,  the  need  for  the  latter  will  dis¬ 
appear,  one  sneaker  said,  with  consid¬ 
erable  dislocation  of  existing  structures 
and  loss  of  newspaper  volume. 

Substitution  of  “general”  for  "na¬ 


COLONEL  RUPPERT  BREAKS  THE  NEWS 


Col.  Jacob  Ruppert  is  shown  as  he  told  newspaper  men  that  he  had  appointed 
Boh  Shawkey  new  manager  of  the  Yankees  to  fill  the  place  made  vacant  by 
the  death  of  Miller  Huggins. 


tional,”  both  on  rate  cards  and  in  dis- 
cussiops  was  advocated  by  W.  E.  Don¬ 
ahue  of  the  Chicago  Tribune,  who  de¬ 
clared  that  advertising  agencies  regarded 
“national”  as  applying  principally  to 
magazine  advertising.  Mr.  Donahue  also 
contributed  to  the  discussion  of  Sunday 
newspaper  advertising.  He  refuses  to 
admit  any  basis  for  the  doctrine  that 
Sunday  linage  is  slipping  and  told  how 
the  Tribune  had  insured  that  its  linage 
would  rise  and  not  fall.  The  Tribune 
radio  station  in  its  nightly  news  broad¬ 
casts  uses  a  song  signature  the  burden 
of  which  is  “You  have  lots  of  time  to 
read  on  Sunday,”  which  is  the  propa¬ 
ganda  counteractive  to  destructive  propa¬ 
ganda. 

Materially,  the  Tribune  has  developed 
zoned  advertising  to  the  extent  of  two 
million  lines  a  year  and  sees  an  early 
prospect  of  five  million  lines  of  this  copy. 
Chicago  has  been  divided  naturally  into 
fjve  zones,  each  with  a  well-developed 
business  district  and  the  Tribune  sells 
Sunday  advertising  to  stores  in  each  of 
these  districts  with  local  circulation  and 
a  rate  based  on  circulation  in  the  zone. 
While  the  local  rate  for  the  entire  cir¬ 
culation  is  SO  cents  a  line,  the  rate  for  the 
zones  is  33  cents  for  the  north  side  and 
22  cents  for  each  of  the  other  zones. 

Department  stores,  which  for  some 
time  have  not  used  multiple-page  adver¬ 
tisements  show  a  tendency  to  return  to 
them  in  some  cities,  the  advertising  men 
reported.  Opinions  varied  as  to  the 
merit  of  this  class  of  advertising  as 
merchandising  technique.  W.  F.  Rogers 
of  the  Boston  Transcript  reported  that 
a  recent  multiple-page  effort  by  Ray¬ 
monds,  a  Boston  department  store,  had 
returned  sales  at  no  more  than  normal 
percentage  cost  on  a  day  when  the  store’s 
space  cost  $20,000. 

The  evening  banquet  and  frolic  at  the 
Stevens  was  addressed  bv  Mrs.  Ruth 
Hanna  McCormick,  publisher  of  the 
Rockford  (Ill.)  Republic  and  candidate 
for  the  Ignited  States  Senate  from  Illi¬ 
nois,  and  Charles  C.  Younggreen,  of 
Milwaukee,  president  of  the  Advertising 
Federation  of  America. 

MORROW  IS  RE-ELECTED 

Members  of  the  executive  board  of  the 
-Agricultural  Publishers  Association  were 
reelected  in  (Thicago  as  follows;  Marco 
Morrow,  Capper  Farm  Press,  Topeka, 
Kan.;  Dr.  Tait  Butler,  Proe/ressive 
Farmer  and  Farm  IV omen,  Memphis, 
Tcnn. :  Fred  Bohen,  Meredith  Publish¬ 
ing  Company,  Des  Moines,  la.,  and 
Henry  Morgenthau,  American  Agricul¬ 
turist.  New  York  City.  Two  new  mem¬ 
bers  were  appointed  to  the  board — W.  G. 
Camnbell,  Indiana  Farmer  Guide,  and  H. 
C.  McKilvie,  Nebraska  Farmer,  Lincoln, 
Neb.,  who  will  serve  in  place  of  E.  R. 
McKilvie.  who  has  been  appointed  to  the 
Federal  Farm  Board. 

JENSEN  RETURNS  TO  COAST 

M.  F.  Jensen,  business  manager  of  the 
Ventura  (Cal.)  .S’/ar.  left  New  York  this 
w'eek  for  the  Pacific  Northwest  after 
several  days’  visit.  On  his  way  East  he 
made  an  inspection  tour  of  the  seven 
offices  of  his  paper’s  national  advertising 
representatives.  M.  C.  Mogensen  &  Co. 
Mr.  Jensen  will  return  to  California  after 
his  trip  to  the  northwest. 


SIR  VALENTINE  CHIROL 

.Sir  Valentine  Chirol,  world  traveler 
and  authority  on  Near  and  Middle  East¬ 
ern  affairs,  died  suddenly  at  his  home 
in  London,  October  22,  at  the  age  of 
77.  The  greater  part  of  his  career  was 
spent  as  director  of  the  foreign  de¬ 
partment  of  the  London  Times, 

A.P.  GROUP  TO  MEET 

The  Indiana  Associated  Press  will 
hold  its  state  meeting  Oct.  29  in 
Indianapolis. 
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BUREAU  OF  ADVERTISING  HOST  TO  INLAND 


More  Than  800  Attend  Luncheon  Where  Work  of  A.  N.  P.  A.  Department  Is  Explained- 

Saylor  of  Canada  Dry  Praises  Newspapers 


-President 


tSy  telegraph  te  Editok  &  Pu(Lisher) 

Chicago,  Oct.  23. — The  scope  of  the 
work  of  the  Bureau  of  Advertising 
of  the  A.  N.  P.  A.  to  keep  newspapers 
supreme  as  the 


national  advertis¬ 
ing  medium  and 
the  highly  satis¬ 
factory  results  of 
the  Bureau’s  pro¬ 
gram  were  out¬ 
lined  in  detail  to 
members  of  the 
Inland  Daily 
Press  Associa¬ 
tion,  who  were 
the  Bureau’s 
guests  at  a  lunch¬ 
eon  at  the  Morri¬ 
son  Hotel,  p.  D.  Saylor 

cago,  today.  The 

guest  of  honor  and  principal  speaker  at 
the  luncheon  was  P.  D.  Saylor,  presi¬ 
dent  of  the  Canada  Dry  Ginger  Ale. 
Company,  Inc.,  who  emphasized  the  re¬ 
markable  results  achieved  by  the  corn- 
pay  through  its  consistent  use  of  news¬ 
paper  space.  Other  luncheon  speakers, 
who  tc4d  the  Inland  guests  of  the 
Bureau’s  work  on  behalf  of  all  news¬ 
papers,  large  and  small,  were  William 
F.  Rogers,  chairman,  committee  in 
charge.  Bureau  of  Advertising;  W.  E. 
Macfarlane,  Chicago  Tribune,  chairman 
of  the  convention  committee,  and  Wil¬ 
liam  A.  Thomson,  director  of  the  Bureau 
of  Advertising. 

Following  their  talks  members  of  the 
Inland  responded  with  promises  of  sup¬ 
port  of  the  Bureau’s  program. 

E.  P.  Adler,  Davenport  (la.)  Times, 
termed  the  Bureau,  the  small  news¬ 
papers’  promotion  department  and  de¬ 
clared  all  members  of  the  Inland  should 
belong  to  it  and  lend  it  their  support, 
since  they  all  profit  by  its  work.  The 
small  newspapers,  he  said,  get  more 
benefit  from  the  Bureau’s  activities  than 
the  larger  ones,  yet  not  enough  of  them 
help  its  program.  Davis  Merwin,  Bloom¬ 
ington  (Ill.)  Pantograph,  suggested  that 
Inlanders  continue  their  war  on  free  pub¬ 
licity  and  invest  the  proceeds  of  space 
thus  gained  in  the  Bureau’s  work.  He 
pointed  out  the  immense  value  of  the 
Bureau’s  program  of  research,  prepara¬ 
tion  of  arguments,  winning  over  of  ap¬ 
propriations  and  broadcasting  of  slogans 
boosting  newspaper  advertising.  A.  L. 
Miller,  Battle  Creek  (Mich.)  Enquirer - 
News,  who  joined  the  Bureau  at  its  in¬ 
ception,  declared  every  newspaper  was 
profiting  by  the  Bureau’s  work  and  that 
each  ought  to  do  its  part  to  help  the 
program. 

“The  Bureau,’’  he  said,  “is  better  able 
to  represent  the  newspapers  before 
national  advertisers  and  present  their 
arguments  to  them  than  are  the  special 
representatives.  The  money  now  spent 
in  newspapers  by  national  advertisers  is 
only  a  small  part  of  the  potentialities 
which  can  be  developed  by  the  con¬ 
tinued  work  of  the  Bureau.’’  E.  H. 
Harris,  president  of  the  Inland,  expres¬ 
sed  the  belief  that  Inlanders  are  100  per 
cent  sold  on  the  Bureau’s  work,  and  now 
have  a  better  understanding  of  its  activi¬ 
ties  and  may  be  expected  to  support  its 
program  whole-heartedly. 

The  story  of  how  Canada  Dry  (iinger 
Ale  in  a  little  more  than  six  years  de¬ 
veloped  into  a  national  advertiser  spend¬ 
ing  more  than  $1,000,000  a  year  on  news¬ 
paper  space,  was  told  by  Mr.  Saylor. 

In  addition  to  outlining  the  success 
w'hich  attended  the  advertising  of  Can¬ 
ada  Dry,  he  suggested  several  points  in 
which  newspapers  might  give  better  sat¬ 
isfaction  to  their  advertisers. 

One  thing  he  asked  was  lietter  make¬ 
up  of  advertising  pages,  where  “in  too 
many  cases  quality  advertising,  which  re¬ 
quires  proper  surroundings  for  its  ef¬ 
fectiveness,  will  be  found  engulfed  by  a 
mass  of  nondescript,  odd-lot  advertising, 
some  with  heavy  black  price  tags,  some 


burdened  with  poor,  unattractive  line- 
cuts  and  layouts.’’ 

"Competition  for  reader  interest  in 
newspaper  advertising  messages  is  far 
keener  today  than  it  was  a  few  years 
ago,’’  said  Mr.  Saylor,  "'rhis  competi¬ 
tion  is  by  no  means  confined  to  news¬ 
papers.  But  the  effectiveness  of  news- 
I)aper  advertising  has  attracted  such 
growing  numbers  of  advertisers  that  the 
newspapers  seem  to  me  to  present  to  the 
advertiser  a  more  acute  competitive  situ¬ 
ation  than  some  of  the  other  media. 

"But  I  also  believe  that  by  the  exer¬ 
cise  of  greater  care  in  making  up  the 
papers,  the  publisher  could  in  many  in¬ 
stances  increase  the  effectiveness  of  the 
advertiser’s  space  by  so  grouping  the  ad¬ 
vertisements  as  to  give  each  greater  visi¬ 
bility  and  more  attractive  surroundings. 

“Another  big  job  that  newspapeic  can 
do  for  advertisers  today  is  to  sen  local 
merchants  on  greater  appreciation  of  na¬ 
tionally  advertised  products.  Modern 
dealers,  too  many  of  them,  don’t  seem  to 
realize  the  value  of  tying  up  with  and 
cashing  in  on  the  tremendous  consistent 
advertising  behind  the  products  they 
handle.  Witness  all  the  free  deals  on 
unadvertised  brands.  Witness  dealers 
falling  for  a  few  cents  more  profit  per 
package,  and  pushing  this  extra-profit 
merchandise  with  the  hope  that  it  will 
prove  more  profitable  than  known 
brands. 

“If  you  men  help  us  inculcate  the  wis¬ 
dom  of  the  profit  to  the  dealer  in  quick 
turnover  and  large  consumer  demand  of 
products  which  are  known  to  consumers, 
you  are  making  better  merchants  of  the 
retail  dealer  because  you  are  helping  him 
make  more  money.  And  you  are  help¬ 
ing  us  because  you  are  aiding  us  in  ex¬ 
actly  the  same  thing,  and  you  are  help¬ 
ing  yourselves  because  you  are  heighten¬ 
ing  the  value  of  your  newspaper  as  a 
medium  for  nationally  advertised  prod¬ 
ucts. 

“Advertising  agencies  realize  this  prob¬ 
lem  and  many  of  them  furnish  complete 
advertisements  to  newspapers.  This  copy 
is  addressed  to  consumers,  an5  the  pur- 
IMise  of  the  copy  is  to  sell  the  retailers 
on  the  value  of  buying  advertised  prod¬ 
ucts.’’ 

Mr.  Saylor,  in  describing  the  advertis¬ 
ing  of  his  own  company,  told  how  the 
start  was  made  by  using  full  pages  in 
color  and  rotogravure  in  New  York 
newspapers,  since  the  factory  and  the 
limited  distribution  system  were  in  New 
York. 

“In  three  months,”  he  said,  “we  were 
giving  our  salesmen  periodical  vacations 
liecause  our  factory  could  not  keep  pace 
with  the  demand.  In  six  months  we 
were  telling  jobbers  in  Texas,  in  Okla¬ 
homa,  and  in  California  that  we  could 
not  at  the  moment  make  distributing  ar¬ 
rangements  in  their  territory.  Yet  dur¬ 
ing  this  entire  period  we  had  not  spent 
a  penny  in  advertising  outside  of  New 
York. 

“Were  these  requests  from  Texas  and 
Oklahoma  prompted  by  our  advertising 
in  New  York?  Partially  yes,  for  we 
know  that  all  big  city  newspapers  have 
readers  in  far-away  points.  But  don’t 
forget  that  every  metropolitan  center  has 
thousands  of  visitors  each  year — ^visitors 
who  return  home  with  vivid  impressions 
of  the  things  they  have  seen  and  done.” 

Other  factories  had  to  be  established, 
and  the  company  now,  according  to  Mr. 
Saylor,  is  the  annual  purchaser  of  more 
than  5,000,000  lines  of  space  in  750  daily 
newspapers. 

At  a  session  which  followed  the 
luncheon.  William  A.  Thomson,  director 
of  the  Bureau,  gave  a  report  on  the 
work  and  accomplishments  of  the  staff, 
and  outlined  what  might  be  done  in 
expansion.  He  pointed  out  that  the 
bureau  had  the  names  of  about  6,000 
national  advertisers  in  its  files,  and  had 
succeeded  in  making  contacts  with  500 
of  these  in  the  last  vear. 


Mr.  Thomson  described  the  growth  of 
national  advertising  in  both  quantity  and 
quality.  In  1913,  when  the  Bureau  of 
Advertising  was  established,  he  said, 
national  advertising  in  newspapers  ran 


W.  E.  Macfarlane 


about  $50,000,000  a  year.  Today  it  is 
somewhere  between  $235,000,000  and 
$250,000,000  a  year.  'This  increase  he 
ascribed  partly  to  the  sales  efforts  of 
newspapers,  special  representatives,  and 
the  Bureau  of  Advertising.  Part,  how¬ 
ever,  he  credited  to  “pure  economics.” 

"Our  national  prosperity  has  multiplied 
the  uses  for  newspaper  advertising  and 
has  increased  the  opportunities  to  adver¬ 
tise  successfully  in  the  newspapers,”  he 
pointed  out. 

Without  claiming  sole  credit  for  the 
Bureau,  Mr.  Thomson  reported  that  “in 
three  years  time  certain  of  the  accounts 
worked  on  by  the  Bureau  showed  an  in¬ 
creased  expenditure  of  $50,000,000  on 
newspaper  advertising.  In  those  three 
years  the  Bureau  spent  about  $300,000 
to  maintain  itself,  which  is  about  three- 
fifths  of  one  per  cent  of  the  $.50,000,000.” 

Besides  carrying  on  personal  solicita¬ 
tion,  the  Bureau  spends  considerable 
time  in  gathering  data  on  newspaper 
advertising.  “I  have  no  feeling  of  im¬ 
modesty,”  the  speaker  said,  “when  I  say 
that  the  Bureau  has  had  some  share  in 
creating,  interpreting,  or  developing  every 
fundamental  representation  that  is  used 
today  in  the  constructive  selling  of  our 
medium.  Its  facts,  its  findings,  its  re¬ 
searches,  are  familiar  to  most  advertis¬ 
ing  agencies  and  advertisers,  and  are  in 
use  wherever  a  newspaper  advertising 
problem  is  considered.” 

Mr.  Thomson  also  stressed  the  third 
function  of  the  Bureau — that  of  service 
to  advertisers  to  help  create  new  ac¬ 
counts  or  to  conserve  and  develop  pres¬ 
ent  accounts.  The  entire  time  of  the 
staff,  he  .said,  could  be  devoted  to  this 
work,  of  which  many  of  the  Bureau’s 
members  know  little. 

"Perhaps  a  request  for  help,”  he  went 
on,  “concerns  a  problem  of  how  to  get 
dealers  interested  in  a  campaign.  It 
may  be  a  market  analysis  job  that 
means  getting  information  from  ten 
cities  or  two  hundred  cities.  It  may 
mean  a  decision  about  a  schedule,  about 
a  copy  policy,  typography,  the  printahil- 
ity  of  an  illustration,  questions  on  which 
it  is  necessary  for  our  staff  to  seek 
technical  advice.  Sometimes  the  life  of 
an  account  depends  upon  a  successful 


“I  am  talking,”  he  said,  “with  the 
sure  knowledge  that  we  are  forced  to 
pass  by  millions  of  dollars  worth  of 
advertising  that  is  waiting  for  proper 
development. 

“All  things  point  to  the  need  and  the 
rich  reward  for  better  organized  selling. 
The  Bureau  has  given  a  demonstration 
of  its  ability  to  sell  our  medium,  and  of 
the  enormous  possibilities  of  the  field  in 
which  it  operates.  On  the  strength  of 
this  demonstration  we  invite  daily  news¬ 
papers  as  a  whole  to  get  behind  the 
Bureau  and  help  it  do  something  bigger 
than  merely  continue  a  successful  ex¬ 
periment.” 

The  guests  at  the  head  table  at  the 
Bureau’s  luncheon  which  was  attended 
by  800,  were:  W.  E.  Macfarlare, 
Business  Manager  of  the  Chicago  Trib¬ 
une;  E.  H.  Harris,  President  of  In¬ 
land  Daily  Press  Association:  William 
F.  Rogers,  the  Boston  Transcript;  P.  D. 
Saylor,  President  of  Canada  Dry  Gii^er 
Ale,  Inc.;  J.  S.  Parks,  President  of 
Southern  Publishers  Newspaper  Associa¬ 
tion;  Col.  Robert  R.  McCormick,  the 
Chicago  Tribune;  William  G.  Chandler, 
Scripps-Howard  Newspapers;  S.  E 
Thomason,  the  Tampa  Tribune;  Herman 
Black,  the  Chicago  Evening  American; 
Frank  E.  Tripp,  the  Gannett  News¬ 
papers;  O.  C.  Harn,  Manager  of  Audit 
Bureau  of  Circulations ;  Walter  A. 
Strong,  the  Chicago  Daily  News;  David 
B.  Plum,  the  Troy  Record;  Wm.  J. 
Southern,  Jr.,  the  Independence  Exam¬ 
iner;  F.  I.  Ker,  the  Hamilton  Spectator; 
P.  L.  Thomson,  President  of  Audit 
Bureau  of  Circulations ;  John  C.  Shaffer, 
the  Chicago  Evening  Post;  Homer  Guck, 
the  Chicago  Herald  &  Examiner;  George 
F.  Booth,  President  of  the  New  England 
Newspaper  Association ;  L.  B.  Palmer, 
Manager  of  American  Newspaper  Pub¬ 
lishers  Association ;  Fred  Schilplin,  vice- 
president  of  Inland  Daily  Press  Asso¬ 
ciation  ;  Wil  V.  Tufford,  Manager  of  In¬ 
land  Daily  Press  Association;  Arthur 
Partridge,  Manager  of  Canadian  Daily 
Newspapers  Association;  R.  W.  Snow, 
Canada  Dry  Ginger  Ale,  Inc. ;  Cranston 
Williams,  Manager  of  Southern  News¬ 
paper  Publishers  Association ;  Hugh  A. 
O’Donnell,  the  New  York  Times;  A.  L 
Shuman,  the  Fort  Worth  Star-Telegram; 
Chas.  D.  Atkinson,  the  Atlanta  Journal; 
Don  U.  Bridge,  the  Indianapolis  News; 
William  A.  Thomson,  Director  of  Bureau 
of  Advertising:  Frank  H.  Burgess,  the 
Im  Crosse  Tribune;  Edwin  S.  Friendly, 
the  New  York  Sun;  William  J.  Hoffman, 
the  Portland  Oregonian;  Hil  F.  Best, 
President  of  the  Six  Point  League  of 
New  York ;  W.  H.  Stockwell,  the  News¬ 
paper  Representatives  Association  of 
Chicago,  and  George  A.  Riley,  the  Six 
Point  League  of  New  York. 


A.A.A.A.  ENTERTAINED 


Explaining  why  it  was  impossible  to 
give  publicity  to  all  the  work  of  the 
Bureau,  the  speaker  said  it  was  impos¬ 
sible  with  the  present  facilities  to  do 
nearly  the  amount  of  work  in  sight. 


Western  Council  is  Host  at  Dinner  te 
130  in  Chicago 

The  Western  Council  of  the  AmericM 
Association  of  Advertising  Angencies 
entertained  the  Executive  Board  of  the 
A.  A.  A.  A.  and  visiting  agency  prin¬ 
cipals  at  dinner  at  the  Blackstone  Hotel, 
Chicago,  Oct.  23.  One  hundred  and 
thirty  attended,  representing  51  agencies. 

R.  L.  Hurst,  chairman  of  the  West¬ 
ern  Council,  presided. 

Short  talks  on  current  agency  prob¬ 
lems  and  A..A.A.A.  projects  were  deliV 
ered  by  H.  K.  McCann,  president,  H. 
K.  McCann  Co.,  and  chairman  of  the 
board  of  the  A.  A.  A.  A.;  John  Benson, 
president  A.  A.  A.  A. ;  William  H. 
Johns,  president.  Batten,  Barton,  Dur- 
stine  &  Osborn  and  president,  Ex-Pr«' 
ident’s  committee  A.  A.  A.  A.;  H.  T. 
Ewald,  president,  Campbell-Ewald  Cft 
and  vice-president,  A.  A.  A.  A.;  GW 
Brown,  vice-president  and  secretary. 
Campbell-Ewald  Co.,  and  F.  R.  Gamble, 
executive  secretary,  A.  A.  A.  A. 
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enthusiasm  is  editor  greatest  asset 

Acceptance  of  Routine  Smooths  Path  To  Mediocrity  Says  W.  A.  Curley,  Managing  Editor  of  New 
York  Journal — “SensationaP*  Treatment  of  News  Merely  Enterprise,  His  Contention 


Newspaper  sensations  come  and 
go — each  one  generically  similar  to 
another  that  preceded  it.  Political 
figures  flare  up  and  look  important 
for  a  time,  and  then  pass  into  ob¬ 
scurity — each  achieves  his  moment  of 
glory  by  a  new  phrasing  or  application 
of  an  old,  old  principle.  Storms  that 
reap  tragic  tolls  of  human  lives  are 
surprisingly  like  last  year’s  storms.  Even 
atastrophies,  in  essence,  are  all  alike. 

William  A.  Curley,  managing  editor  of 
Wm.  R.  Hearst’s  New  York  Evening 
Journal,  has  been  observing  this  pano¬ 
rama  of  sameness  for  32  years,  but'  to 
him  every  story  is  a  new  story,  every 
sensation  a  real  sensation.  He  sees 
every  news  event  with  the  eyes  of  that 
long  acquaintance  of  his — the  Average 
Reader.  His  enthusiasm  is  that  of  a 
cub  reporter  out  on  his  first  big 
assignment. 

Tliis  is  not  a  pose.  When  interviewed 
by  Editor  &  Publisher  recently,  he  was 
deep  in  the  throes  of  a  murder  trial. 
He  was  scanning  the  bold  double-decker 
heads  with  a  relish  that  was  unmistak¬ 
able.  The  floor  was  covered  with  news¬ 
papers  he  had  already  looked  over  and 
discarded ;  his  desk  was  covered  with 
Journals  on  which  he  had  written  short, 
incisive  instructions  to  his  sub-editors. 

He  held  up  a  Journal  for  inspection. 
“They  eat  this  up,”  he  said.  “Biggest 
trial  since  the  Snyder-Gray  case.  Every¬ 
one  will  read  that  story.  It’s  short',  terse 
and  to  the  point.  It’s  dramatic.  Every 
element  of  emotion  is  there.  It’s  a  good 
legitimate  story.” 

'The  story  was  that  of  the  Peacox 
murder  trial,  which  was  rating  about  a 
column  a  day  on  the  first  pages  of  the 
"conservative”  New  York  papers.  The 
Journal’s  first  page  contained  little  else 
except  the  story. 

Mr.  Curley  pointed  to  a  display  line 
advertising  the  fact  that  Ursula  Parrott, 
the  hitherto  anonymous  author  of  the 
much-talked  about  novel  “Ex-Wife,”  was 
writing  her  impressions  of  the  trial  for 
the  Journal. 

“Big  names,”  he  said,  “are  great  when 
they  produce  the  goods.  They’re  worth¬ 
less  if_  they  do  not.  The  newspaper 
reader  is  no  respecter  of  persons ;  if  what 
the  ‘big  names’  write  is  no  good,  their 
stuff  is  autoiratically  rejected.  It’s 
much  better  having  a  staff  writer  turning 
out  good  stuff,  than  a  big  name  turning 
out  mediocre  copy. 

“Ursula  Parrott  is  turning  out  vivid 
pictures  of  this  trial.  Her  style  is  crisp 
and  simple.  If  it  weren’t  good,  we 
wouldn’t  run  it.” 

He  pointed  out  that  still  another  big 
name  was  being  utilized  in  the 
murder  trial  story — Nell  Brinkley,  whose 
sketches  in  the  courtroom  offered  a 
strong  contrast  to  her  usual  pictures  of 
flapperish,  dainty  girls  and  sleek,  hand¬ 
some  young  men. 

^  “When  we  get  big  names,”  he  said, 
“we  do  not  try  to  get  them  to  mould 
their  style  to  the  Journal  style.  That 
would  defeat  our  own  purposes.  We 
Pve  them  as  much  leeway  as  possible; 
It  s  Jhe  fresh  viewpoint  we  are  after  in 
paying  large  sums  for  well-known 
people’s  work. 

“After  many  years  of  editing  news- 
Wpers,  many  of  us  naturally  fall  into  the 
<“ily  grind.  I  hate  to  say  that  it  be¬ 
comes  routine,  but'  that  sums  it  up  more 
or  less.  Well,  it  is  to  offset  this  that 
we  bring  in  the  big  names.  Sometimes 
1  writer  entirely  removed  from  news¬ 
papers  exposes  a  new  angle  we  automati¬ 
cally  might  not  even  consider.” 

I  the  big  name  copy  is  good, 

:  Mr.  Curley  stated.  He  cited  an  example 
of  the  Journal’s  having  bought  a  feature 
|hat  looked  good  at  the  beginning,  but 
became  dull  as  it  progressed.  “We  took 
It  from  page  one,  to  page  two  and  three; 
men  we  buried  it  on  the  back  pages, 
rinally,  as  it  got  worse  and  worse,  we 
stopped  it  cold.” 

‘This  falling  into  routine,”  he  said. 


By  JOHN  W.  PERRY 


“is  one  of  the  biggest  obstacles  we  have 
to  face  in  the  newspaper  business.  The 
trouble  is  that  many  news  executives  lose 
their  enthusiasm  for  their  jobs,  and  when 
this  happens  it  invariably  shows  in  their 
work.  It  has  nearly  come  to  be  a  truism 


their  readers  much  more  than  any  other 
form  of  expression.  The  playwrights 
and  novelists  talk  openly  of  things  that 
we  never  even  hint  about. 

“Another  common  charge  is  that  the 
press  glorifies  crooks  and  minor  riff¬ 


William  A.  Curley 


that  a  newspaper  editor  is  a  good  one 
as  long  as  he  is  enthusiastic.  Editing  a 
daily  paper  is  one  job  that'  cannot  pos¬ 
sibly  become  routine,  that  is  if  you  are 
going  to  do  a  good  job  of  it. 

“"rhere  are  many  cases  where  execu¬ 
tives  have  shown  all  sorts  of  stuff  at  the 
beginning  of  their  careers.  But'  they 
burn  out  quickly,  and  then  they  are  prac¬ 
tically  useless  in  this  business.  A  good 
newspaper  man  is  an  enthusiastic  execu¬ 
tive,  with  the  ability  to  judge  stories  and 
tell  them  concisely.  Of  course  he  has  to 
have  something  to  base  his  enthusiasm 
on.” 

Whether  or  not  tbe  newspaper  busi¬ 
ness  is  a  good  one  for  young  men  to 
enter  as  a  life’s  work  depends  entirely 
on  the  individual,  Mr.  Curley  said.  If 
he’s  not  a  newspaper  man  at  heart, 
nothing  in  the  world  will  make  him  like 
it,  he  added,  and  if  he  is  whole¬ 
heartedly  interested  in  it,  nothing  else  on 
earth  will  satisfy  him. 

“I,  myself,  think  it’s  a  fascinating 
business — the  most  fascinating  imagin¬ 
able,”  he  said.  “It’s  different  every  hour; 
there’s  variety  here  that  you  will  find 
nowhere  else.” 

New  York  is  as  good  as  any  place  else 
to  start,  Mr.  Curley  believes,  provided, 
of  course,  that  the  beginner  has  the  stuff 
that  goes  into  the  making  of  a  news¬ 
paper  man.  “Here  at  the  Journal,”  he 
said,  “we  are  constantly  on  the  lookout 
for  new  men.  We  hire  a  lot  of  them  if 
they  seem  promising.  Those  who  turn 
out'  well  we  keep.  "The  others  drift  out 
of  the  picture.” 

The  charge  of  sensationalism,  some¬ 
times  leveled  at  newspapers,  is  a  mis¬ 
nomer,  in  the  opinion  of  Mr.  Curley.  “It 
is  enterprise  more  than  sensationalism,” 
he  said.  “It  is  taking  an  ordinary  news 
story  and  presenting  it  attractively,  in  a 
way  that  will  make  it  be  read.  We  try 
to  edit  the  Journal,  for  in.stance.  to  the 
taste  of  the  readers,  and  they  want  the 
news — all  of  it — told  briefly,  graphically 
and  interestingly.” 

“.\s  a  matter  of  fact.”  Mr.  Curley  con¬ 
tinued,  “newspapers  guard  the  morals  of 


raff  by  playing  them  up  before  the 
readers.  That’s  bunk.  What  glorifica¬ 
tion  can  there  possibly  be  to  a  criminal 
in  telling  of  his  record,  in  detailing,  if 
it  is  interesting  enough,  his  usually  des¬ 
picable  past.  Instead  of  playing  up  the 
criminal,  the  effect  is  exactly  the 
opposite.” 

In  Mr.  Curley’s  opinion,  pictures  that 
do  not  tell  a  story  in  themselves  are 
worthless.  The  Journal  considers  a  good 
picture  of  a  timely  subject  more  im¬ 
portant  than  a  written  story.  If  the 
picture  is  graphic  and  clear,  all  if  needs 
is  a  head  and  a  caption,  he  said.  And 
that  is  much  better,  he  added,  than  a 
column  of  type.  This  viewpoint  is  the 
obvious  reason  that  the  Journal  seldom 
uses  a  half-column  cut.  “I  think 
pictures  of  people  that  merely  serve  as 
labels  are  uninteresting,”  Mr.  Curley 
said.  “The  exception  is  when  that  person 
is  in  the  day’s  news.” 

Even  the  financial  pages  of  the  Journal 
conform  to  the  newspaper’s  general  style. 
In  this  department,  it  was  pointed  out, 
the  Journal  has  made  great  strides  dur¬ 
ing  the  past  year,  largely  due,  Mr.  Curley 
said,  to  the  manner  of  treating  news. 

The  usual  run  of  financial  story — ^the 
cut  and  dried  “company”  story — is  out  of 
the  Journal’s  columns,  except  sometimes 
in  the  early  edition  when  it  is  used  as 
filler.  And  in  its  place  is  a  somewhat 
“daring”  discussion  of  the  market.  Al¬ 
though  the  newspaper  warns  its  readers 
about  speculating,  timely  advice  on  cer¬ 
tain  stocks,  made  by  high  salaried  men 
who  have  had  plenty  of  experience  on 
Wall  Street,  is  given  ample  space.  The 
fact  that  some  stocks  recommended  by 
the  Journal  have  risen  from  compara¬ 
tively  nominal  prices  to  spectacular 
heights  has  given  prestige  to  this  de¬ 
partment. 

This  department  is  conducted  by  the 
“.Spectator,”  and  differs  from  many 
similar  columns  in  that  it  cites  specific 
stocks  and  tells  of  their  possibilities. 

Live  news  from  Hollywood  is  good, 
legitimate  news,  Mr.  Curley  believes. 

“People  like  to  read  movie  stuff,”  he 


said.  “You  can  look  at  the  crowds  that 
stand  for  hours  in  front  of  a  moving 
picture  theatre  on  Broadway  to  verify 
this.  They  like  to  read  about  the  people 
they  see  on  the  screen.” 

This  news  is  given  pictorial  treatment 
the  same  as  the  rest  of  the  paper,  he 
said,  on  toe  assumption  that  a  good  “still” 
of  a  movie  star  is  worth  a  lot  of  type. 

If  there  is  a  trend  in  sports  news,  he 
commented,  it  is  toward  giving  it  more 
space.  Sport's  are  universally  accepted, 
he  explained,  and  any  let-up  in  coverage 
would  mean  a  loss  of  readers  and 
prestige. 

When  it  comes  to  radio,  Mr.  Curley 
believes  that  in  publishing  the  programs, 
the  newspaper’s  duty  is  ended. 

“We  used  to  have  a  column  of  review 
of  programs  of  toe  night  before,”  he  said. 
“It  didn’t  work.  We  dropped  it.  The 
radio  fan,  I  believe,  is  not  interested  in 
what  happened  the  night  before.  All  he 
wants  to  know  is  what  is  going  to  hap¬ 
pen  today  or  tonight.  A  box  of  feature 
programs  serves  an  excellent  purpose, 
but  even  these  are  not  of  much  use.  The 
listeners  all  have  their  favorite  stations.” 

Mr.  Curley  sees  no  letup  on  the  part  of 
free  publicity  seekers. 

“The  cunning  which  the  editor  has  de¬ 
veloped  in  detecting  this  copy,”  he  said, 
“has  been  more  or  less  met  by  the  pro¬ 
moters.  You  have  to  watch  them. 
They’re  slick  and  know  their  business. 
They’re  learning  to  be  subtle. 

“The  average  run  of  stuff,  however, 
is  easily  detected.  It  doesn’t  even  take 
time  any  more  to  look  it  over.  Look  at 
this  wastebasket  full  of  letters.  They 
haven’t  even  been  opened.  You  know 
most  of  it  from  the  envelopes.” 

Mr.  Curley,  a  native  New  Yorker, 
started  his  newspaper  career  with  the 
old  New  York  Recorder,  leaving  to 
enter  the  advertising  business.  Then, 
32  years  ago,  he  joined  toe  New  York 
American  as  a  sports  writer,  later  be¬ 
coming  sports  editor,  make-up  editor, 
night  editor,  and  ass’t  managing  editor. 

In  1911,  he  went  to  toe  Los  Angeles 
Eventng  Herald  as  supervising  editor, 
and  in  1913  to  the  San  Francisco  Call. 
The  following  year  he  became  managing 
editor  of  the  Chicago  American,  where 
he  remained  off  and  on  until  1927  when 
he  joined  the  Journal.  During  his  ser¬ 
vice  with  Hearst,  he  has  held  supervising 
editorships  over  the  Detroit  Times,  the 
Milwaukee  News,  the  Atlanta  Georgian 
and  upper  New  York  state  papers. 


LIBEL  SUIT  DISMISSED 


New  Statute  of  Limitationa  Operatea 
in  Behalf  of  Michigan  Dailies 

Libel  suit  for  $50,000,  started  by  Glen 
Burger,  local  private  detective,  against 
the  Lansing  (Mich.)  State  Journal,  after¬ 
noon  daily,  was  dismissed  for  the  second 
time  when  it  came  up  for  trial  last  week. 

Dismissal  of  the  action  this  time  was 
the  result  of  the  fir.st  application  recorded 
in  this  state,  it  is  believed,  of  the  newly 
amended  statute  of  limitations  as  it  ap¬ 
plies  to  libel.  By  act  of  the  1927  legis¬ 
lature,  the  time  limit  for  libel  suits  was 
shortened  from  two  years  to  one.  Ap¬ 
parently  Burger’s  attorneys  had  not  been 
apprised  of  this  change  in  the  law  as 
they  had  made  ready  for  trial  of  the 
action  and  were  discomfited  when  Ed¬ 
mund  C.  Shields,  counsel  for  the  news¬ 
paper,  called  the  court’s  attention  to  the 
statute  and  moved  for  dismissal.  It  de¬ 
veloped  that  an  earlier  action,  dropped 
by  Burger  when  it  was  believed  that 
there  was  a  flaw  in  the  procedure,  had 
been  reinstituted  about  a  week  over  the 
year  from  the  time  the  alleged  libelous 
article  appeared. 

FLORIDA  PUBLISHER  DEAD 

Richard  O.  Davis,  81,  publisher  of 
the  Palm  Peach  (Fla.)  Nejvs  and  the 
Palm  Reach  Life  for  25  years,  died  at 
Lakewood  hospital,  Cleveland,  Oct.  20. 
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HEARST  WRITER  HERO  OF  EXPOSURE 
OF  BINGHAM’S  TARIFF  PROXY 

Universal  Service  First  to  Tell  Amazing  Story  of  Use  by 
Senator  of  Agent  for  Connecticut  Manufacturers’  Asso¬ 
ciation — Whole  Country  Aroused  by  Revelation 

By  GEORGE  H.  MANNING 

Washinyton  Correspondent,  Editor  A  Publisher 


WASHINGTON,  D.  C,  Oct.  22.— 
”  Woven  into  the  history-making  Sena¬ 
torial  investigation  of  lobbying  activities 
and  lobbyists  is  a  story  of  real  and  in¬ 
teresting  newspaper  enterprise. 


John  A.  Kennedy 

It  is  the  story  of  the  campaign  waged 
by  the  Hearst  papers  against  the  lobby, 
and  the  work  of  Hearst  reporters,  one 
in  particular,  in  exposing  the  fact  that 
Senator  Bingham  of  Connecticut  placed 
a  representative  of  the  Connecticut 
Manufacturers’  Association  on  the  gov¬ 
ernment’s  pay  roll,  and  took  him  into  the 
secret  hearings  of  the  Committee  on 
Finance,  while  the  tariff  bill  was  being 
practically  rewritten  there. 

The  reporter  in  particular  is  John  A. 
Kennedy,  Universal  Service  correspond¬ 
ent,  under  whose  name  the  copyrighted 
story  of  Sept.  25,  openly  charging  Bing¬ 
ham  with  a  breach  of  ethics,  appeared 
in  all  the  Hearst  newspapers.  The  Bing¬ 
ham  affair  is  only  one  phase  of  the 
expositions  he  has  been  identified  with, 
others  being  stories  on  Joe  “Boss” 
Grundy,  the  king  of  the  lobby,  and  the 
activities  of  the  Southern  Tariff  League. 
These  matters  will  be  taken  up  later  by 
the  Senate  committee. 

Last  August,  while  Kennedy  was 
gathering  data  for  the  campaign  to  be 
unloosed  against  the  lobby,  he  received 
a  tip  that'  a  mysterious  person  w'as  at¬ 
tending  the  secret  meetings  of  the  com¬ 
mittee  on  finance  with  Senator  Bingham. 
There  was  a  howl  raised  by  a  particular 
member  of  the  committee,  that  informa¬ 
tion  was  leaking  out  of  the  hearings 
about  that  time,  and,  of  course,  all  cor¬ 
respondents  started  on  a  hunt  for  the 
leak  without  results. 

Kennedy  learned,  however,  that  the 
mysterious  person  was  also  on  the  gov¬ 
ernment  payroll.  Bingham  refused,  how¬ 
ever,  to  reveal  the  name  of  his  assistant, 
and  the  disbursing  officer  of  the  Senate 
told  the  correspondent  that  the  names  of 
employes  of  the  Senate  are  made  public 
only  in  the  report  of  the  Secretary  of 
the  Senate. 

Another  tip,  from  a  source  Kennedy, 
of  course,  will  not  reveal,  followed  that 
the  mysterious  person  was  C.  L.  Eyan- 
son,  assistant  to  the  president  of  the 
Ojnnecticut  Manufacturers’  Association. 
Kennedy  went  to  the  Hartford  head¬ 
quarters  of  the  association  immediately, 
where  he  was  told  by  girl  employes  that 
Eyanson  w'as  then  in  Washington  repre¬ 
senting  the  association  in  the  tariff  fight. 
(Bingham  contended  that  Eyanson  was 
sent  to  Washington  after  he  asked  the 
association  to  loan  him  an  expert  to 
assist  him  in  the  tariff  deliberations.  He 
said  that  Eyanson  severed  his  connection 
with  the  association  while  he  was  here.) 

At  any  rate  Kennedy  returned  to 
Washington,  worked  out  some  further 
details,  with  the  aid  of  Edward  L. 
Roddan,  another  member  of  the  staff  of 


Universal  Service,  and  returned  to 
Hartford  after  Eyanson  returned  there. 

Eyanson,  apparently  unaware  of  the 
real  purpose  of  Kennedy’s  visit  spent  an 
hour  with  him,  in  which  he  showed  him 
the  speeches  on  the  tariff  he  was  pre¬ 
paring  to  be  used  by  Bingham  on  the 
floor  of  the  Senate,  during  the  debates 
on  the  various  schedules.  He  even  told 
Kennedy  that  he  had  been  in  conversa¬ 
tion,  on  the  telephone,  with  “Joe 
(jrundy,”  and  that  the  latter  wanted  to 
see  him  in  Washington  later,  with  a 
view  of  getting  him  to  stay  in  Wash¬ 
ington  during  the  tariff  fight. 

Three  trips  in  all  to  Hartford  were 
made  by  Kennedy,  and  on  the  morning 
of  Sept.  24,  all  Hearst  newspapers  car¬ 
ried  an  editorial  on  the  first  page  de¬ 
manding  an  investigation  of  the  lobby. 
The  following  morning  Kennedy's  story 
with  Bingham’s  explanation  appeared. 
On  the  same  day  several  memners  of 
the  Senate  demanded  on  the  floor,  that 
Bingham  explain  and  the  investigation 
followed. 

This  is  not  the  first  example  of  good 
reporting  on  the  part  of  Kennedy.  In 
fact  stories  he  has  written  have  been 
responsible  for  the  imprisonment  of 
three  high  government  officials.  In 
1923,  his  expose  of  fraud  in  the  U.  S. 
Veterans’  Bureau  sent  Charles  R.  Forbes, 
the  director,  to  jail.  Strangely  enough, 
the  correspondent  opposed  the  appoint¬ 
ment  of  Brig.  Gen.  Frank  T.  Hines  to 
succeed  Forbes,  but  later  married  the 
general’s  daughter. 

The  same  year  Repre.sentative  John 
Langley  of  Kentucky,  went  to  prison 
for  violation  of  the  liquor  laws,  and 
Kennedy  received  credit  for  that.  Later, 
in  1925,  the  same  reporter’s  work  in  the 
famed  “Miller-Daugherty”  case  was 
accredited  with  the  responsibility  for  the 
imprisonment  of  Thomas  W.  Miller,  the 
Alien  Property  Custodian.  A  hung  jury 
freed  the  former  attorney  general. 

Kennedy  is  30  years  old.  He  was 
born  in  St.  Paul,  but  raised  in  Sioux 
City,  Iowa.  He  is  a  graduate  of  Coe 
College  with  the  class  of  1922,  but 
broke  into  the  newspaper  business  on 
the  Sioux  City  (la.)  Tribune,  while  still 
in  school.  Later  he  served  as  news 
editor  of  the  old  Cedar  Rapids  (la.) 
RepMiean  and  came  to  this  city  to  the 
staff  of  the  Washington  (D.C.)  Herald 
in  1922.  In  1923,  he  joined  the  staff  of 
Universal  Service. 


JAMES  KERNEY  HONORED 


Publisher  It  Guest  of  Honor  at  Kiwanit 
Club  Dinner 

James  Kerney,  editor  and  publisher  of 
the  Trenton  Times  Newspapers,  was  the 
guest  of  honor  at  a  dinner  given  recently 
by  the  local  Kiwanis  Club  to  officials 
and  employes  of  the  concern. 

Speakers  included  Oswald  Garrison 
Villard,  editor  of  the  Nation:  C.  F. 
Kelly,  president  of  the  Kelly-Smith 
Company,  newspaper  representatives,  of 
New  York;  and  Arthur  J.  Sinnott,  man¬ 
aging  editor  of  the  Nezvark  Ez>cning 
Nett’S.  Mr.  Kerney  was  lauded  for  his 
recent  book.  "The  Political  Education 
of  Woodrow  Wilson.” 

The  testimonial  dinner  is  held  annu¬ 
ally  by  Kiwanis  as  a  tribute  to  “the  men 
who  make  our  newspapers.” 


PITKIN  JOINS  DETROIT  NEWS 

Dwight  L.  Pitkin,  editor  of  the  Find¬ 
lay  (O.)  Courier,  has  resigned  to  join 
the  Detroit  News,  covering  general  as¬ 
signments.  Pitkin  formerly  was  on  the 
sports  desk  of  the  Chicago  Tribune  and 
was  editor  of  the  Findlay  Courier  for 
more  than  three  years. 


HUMPHREY  NAMED  EDITOR 

Walter  Humphrey,  news  editor  of  the 
Fort  Worth  Press,  will  be  editor  of  the 
Temple  Telegram  when  Ward  Mayborn, 
now  of  Houston,  takes  over  the  Tele¬ 
gram,  which  he  and  his  sons  have  pur¬ 
chased,  effective  Nov.  1. 


JACOBS  NAMED  EDITOR 
OF  PITTSBURGH  PRESS 


Editor  of  Baltimore  Post  Transferred 
to  Succeed  John  Y.  Chidester  Who 
Retires  After  16  Years  With 
Press  —  Brashears  Promoted 


Harold  D.  Jacobs,  editor  of  the  Bal¬ 
timore  Post,  was  appointed  Oct.  19  to 
succeed  John  Y.  Chidester  as  editor  of 


Andrew  D.  Brashears  Harold  D.  Jacobs 

the  Pittsburgh  Press,  it  was  announced 
this  week  by  G.  B.  Parker,  editor-in- 
chief  of  the  Scripps-Howard  News¬ 
papers.  Mr.  Chidester  retires  from  the 
Press  after  16  years  with  the  paper  in 
various  editorial  capacities. 

Mr.  Jacobs  is  succeeded  in  Baltimore 
by  .\ndrew  D.  Brashears,  managing  edi¬ 
tor  of  the  Post  since  1927. 

Born  in  Michigan  in  1890,  Mr.  J[acobs 
spent  the  first  six  years  of  his  editorial 
career  on  daily  newspapers  and  in  1914 
joined  the  Chicago  bureau  of  United 
Press  as  rewrite  man,  subsequentlv  being 
placed  in  charge  of  the  Milwaukee  bu¬ 
reau.  Then  successively  he  became  man¬ 
ager  at  Dallas  and  Detroit  and  finally 
was  made  assistant  manager  in  Chicago. 
In  1918  he  was  called  to  the  New  York 
office  as  cable  editor  and  after  the  Peace 
Conference  was  appointed  manager  of 
the  New  York  bureau. 

When  the  Scripps-Howard  organiza¬ 
tion  entered  Baltimore  in  1922,  Mr. 
Jacobs  was  sent  there  to  establish  and 
guide  the  Post  editorially. 

Mr.  Brashears  joined  the  Post  in  1925 
as  city  editor,  coming  from  the  Balti¬ 
more  American  where  he  had  been  city 
editor  since  the  Munsey  regime.  HU 
first  newspaper  job  was  on  the  Balti¬ 
more  Star,  now  defunct.  He  became  city 
editor  of  the  Star  and  when  Frank  A. 
Munsey  purchased  and  scrapped  it  he 
was  transferred  to  the  American  in  the 
same  capacity. 

He  was  made  managing  editor  of  the 
Baltimore  Post  in  July,  1927. 

Mr.  Chidester,  prior  to  his  16  years 
association  w'ith  the  Pittsburgh  Press, 
had  been  on  the  Williamsport  (Pa.) 
Gazette  and  Bulletin  since  1900.  He 
started  on  the  Press  as  real  estate  editor 
and  became  successively,  telegraph  edi¬ 
tor,  news  editor,  managing  ^itor  and 
editor. 


TO  REVIEW  BUS  RATES 

A  petition  for  the  establishment  of 
standard  rates  by  bus  lines  carrying 
newspapers  in  Oklahoma  has  been  filed 
with  the  state  corporation  commission  by 
the  Oklahoma  Press  Association  through 
Harry  B.  Rutledge,  secretary.  Hearing 
has  been  set  for  Nov.  6. 


COVERS  “BEAT”  AT  79 

Albert  F.  Philips,  state  capitol  re¬ 
porter  for  the  Salt  Lake  Telegram  for 
several  years  past,  celebrated  his  79th 
birthday  Oct.  16,  working  as  usual. 
Friends  claim  that  Philips  is  the  oldest 
working  newspaper  reporter  in  the 
United  States. 


CONSOLIDATED  PRESS 
PLANS  EXPANSION  G$ 

- -  ■  r,/! 

Separate*  Text  from  Tabular  Matter 
and  A.P.  Takes  Stock  List*— 

To  Use  Sun’s  Foreign 
News 


The  Consolidated  Press  Association, 
as  it  celebrated  its  tenth  anniversary 
this  week,  announced  a  new  program  of 
expansion,  designed  to  achieve  more 
specialization. 

In  preparation  for  this  expansion,  the 
C.P.A.  made  public  two  important  steps. 
The  first  is  the  complete  separation  of 
text  and  tabular  matter.  Since  practic¬ 
ally  all  the  members  of  C.P.A.  are  also 
members  of  the  Associated  Press,  an 
arrangement  has  been  made  by  the  A.P. 
and  C.P.A.  whereby  the  New  York 
stock,  bond,  and  curb  tables  prepared  by 
the  Consolidated  Press  staff  of  tabular 
experts  now  will  be  distributed  by  the 
Associated  Press  over  its  wires.  The 
C.P.A.  wires,  on  the  other  hand,  will 
carry  only  text  matter,  thus  affording 
greater  flexibility  in  covering  distinctive 
phases  of  the  news. 

The  second  step  is  an  alliance  between 
the  New  York  Sun  and  the  C.P.A. 
whereby  the  Sun’s  foreign  news  resources 
are  to  be  embodied  in  the  Consolidated 
Press  service.  In  addition  to  this  the 
C.P.A.  will  add  a  large  number  of 
special  writers  in  the  domestic  field  of 
news. 

“Our  program  of  expansion,”  Horace 
Epes,  vice-president  and  general  manager 
of  the  Consolidated  Press,  told  Eorroa 
&  Publisher,  “is  a  long  planned  step 
along  the  lines  of  our  original  purpose 
which  until  now  has  been  difficult  to 
achieve  because  we  have  carried  both 
text  and  tabular  matter  on  the  same 
wires.  We  now  are  able  to  increase 
considerably  the  wire  space  given  to  our 
own  special  dispatches. 

“The  arrangement  with  the  New  York 
Sun  is  especially  gratifying.  The  Sun 
has  a  tradition  for  colorful  writing 
which  has  been  the  C.P.A.’s  ideal  as  well. 
The  Sun  P'oreign  Service,  especially 
adapted  to  the  needs  of  American  news¬ 
papers,  will  have  the  active  cooperation 
of  William  Bird,  for  many  years  gen¬ 
eral  European  manager  for  the  C.P.A. 

“Expansion  of  the  domestic  service 
will  mean  many  additions.  Our  Chica^ 
staff  alone  will  be  increased  to  six 
specialists  furnishing  besides  the  dis¬ 
patches  on  grain,  livestock  and  daily 
interpretations  of  the  happenings  on  the 
Chicago  Stock  Exchange,  a  special  dis¬ 
patch  on  Chicago  finance,  and  middle- 
western  sports  by  Francis  J.  Powers, 
based  at  Chicago,  who  will  cover  and 
analyze  sporting  events. 

“Charles  F.  Speare  will  contribute 
from  New  York  daily  a  new  disMteh 
on  finance  and  business,  while  J.  C 
Royle,  business  specialist,  will  make  his 
headquarters  in  Washington  hereafter. 

“William  Hard,  conspicuous  for  his 
writings  on  national  and  international 
affairs,  has  been  secured  to  contribute 
to  the  daily  service.  Jessie  Henderson, 
who  writes  on  the  lighter  side  of  events 
for  the  C.P.A.  now  will  be  stationed  at 
Hollywood. 

“Greater  flexibility  will  make  it  pos¬ 
sible  to  give  the  papers  complete  analyses 
of  the  financial  markets  right  up  to  the 
close  of  the  day’s  activities  and  also 
permit  late  developments  in  the  other 
departments  of  the  news,  both  foreign 
and  domestic,  to  reach  morning,  as  well 
as  evening  papers.  The  C.P.A.  will 
continue  to  sell  to  only  one  newspaper 
in  a  city. 

“The  new  program,  with  the  excepticffl 
of  the  New  York  Sun  Foreign  Service 
(which  begins  Jan.  1)  will  be  put  into 
effect  about  Dec.  1.” 

Editor  &  Publisher  learned  that  the 
Consolidated  Press  Association  plans  to 
substitute  New  York  Sun  foreign  news 
service  for  Chicago  Daily  News  foreign 
news  dispatches  after  Jan.  1,  and  that 
Chicago  Daily  News  foreign  news  sen- 
ice  will  be  syndicated  independently  after 
that  date. 
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$341,500  SPENT  .  IN  MAGAZINE  SPACE 
marking  “LIGHT’S  GOLDEN  JUBILEE” 


Advertising  in  three  national 
magazines,  totaling,  at  regular  rates, 
a  cost  of  ^41,500,  acclaimed  “Light’s 
Golden  Jubilee,”  celebrated  on  Monday 
of  this  week  with  the  help  of  Thomas 
A.  Edison,  President  Hoover,  Henry 
Ford,  and  the  three  big  electric  lamp 

companies. 

Newspapers,  on  the  other  hand,  which 
carried  uncounted  columns  of  news  and 
pictures  before  and  at  the  time  of  the 
celebration,  sold  comparatively  little  ad¬ 
vertising  space  on  the  jubilee.  No  news¬ 
paper  advertising  was  purchased  by  the 
committee  which  arranged  for  the  maga¬ 
zine  advertising,  and  which  engaged 
Mward  L.  Bernays  to  conduct  a  pub¬ 
licity  campaign  for  the  event. 

Some  scattered  newspaper  advertising 
was  tied  up  with  the  jubilee.  The  Bos¬ 
ton  Transcript,  for  instance,  published  an 
eight-page  Industries  and  Edison  Section 
on  Oct.  19.  Good  Housekeeping,  through 
the  advertising  agency  of  Dorrance, 
Sullivan  &  Co.,  inserted  a  full-page 
advertisement  in  a  score  of  newspapers 
on  Monday,  Oct.  21,  paying  tribute  to 
Mson.  In  some  cities  local  electric 
light  companies  and  local  dealers  in  elec¬ 
trical  goods  took  space.  The  total  of  this 
could  not  be  computed. 

The  magazine  advertising  consisted  of 
nineteen  consecutive  color  pages  in  the 
Saturday  Evening  Post,  six  pages  in 
Collier’s  and  four  pages  in  the  Literary 
Digest.  Two  pages  of  the  Saturday 
Evening  Post  advertising  were  in  two 
colors,  for  which  the  usual  rate  is  $9,.SOO 
a  page;  seventeen  pages  were  in  four 
colors,  for  which  the  rate  is  $11,.S00.  The 
&)llier’s  advertising  was  in  black  and 
white,  the  usual  rate  being  $.S,000  a  page. 
The  Literary  Digest  advertising  was  also 
in  black  and  white,  the  rate  being  $4,000. 

A  statement  by  the  chairman  of  the 
lamp  companies’  committee,  Harold  H. 
Green  of  Cleveland,  said  that  “approxi¬ 
mately  $264,.S00  was  expended  in  maga¬ 
zine  advertising  through  the  efforts  of 
the  committee.”  Presumably  this  amount 
does  not  include  some  of  the  pages  signed 
by  electrical  companies  of  various  sorts 
and  run  as  part  of  the  Edison  tribute, 
but  which  had  been  contracted  for  by  the 
individual  companies  as  part  of  their 
yearly  advertising  budgets. 

The  statement  by  Green,  who  is  ad¬ 
vertising  manager  of  the  National  Lamp 
Works  of  the  General  Electric  Co.,  out¬ 
lines  the  history  of  the  jubilee  celebra¬ 
tion  as  follows; 

“A  year  ago,  on  the  annual  get-to¬ 
gether  of  the  Pioneer  Associates  of  Edi¬ 
son  on  the  inventor’s  birthday,  it  was 
first  proposed  that  something  be  done  to 
commemorate  the  Edison  achievement  on 
the  fiftieth  anniversary  date.  I^ter  they 
took  their  proposal  to  the  leaders  of  the 
electric  lighting  industry  and  obtained 
promises  of  support. 

“Then  it  was  learned  that  Henry 
Ford,  intimate  friend  of  Edison,  had  ob- 
tmned  the  promise  of  Edison  to  be  with 
him  on  the  anniversary.  So  other  sup¬ 
port  was  obtained,  resulting  in  the  signal 
tribute  which  Ford  alone  provided  in  re- 
tttablishing  the  Menlo  workshop  of  the 
inventor  and  other  historic  accompani¬ 
ments. 

“An  informal  committee  of  the  Pio- 
neers  and  of  the  leaders  of  the  electric 
lighting  industry  was  formed,  and  the 
name  ‘Light’s  Golden  Jubilee’  was 
Mopted.  A  form  of  institutional  adver- 
was  planned,  based  on  the  ideal. 
In  the  Saturday  Evening  Post  were 
P^pcs,  and  in  Collier’s  and 
me  Literary  Digest  were  placed  four 
Wges  of  advertising  about  electric  light- 
mg  and  the  anniversary.  The  Saturday 
Evening  Pbst  also  carried  13  additional 
P^es  placed  by  representative  concerns 
^si'ious  lines  of  this  industry. 

(Note;  Collier’s  carried  two  addi- 
pages  of  this  sort.) 

This  advertising  was  as  much  a  trib- 
to  Edison  as  an  advertising  of  the 
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Newspapers  Got  Publicity  and  Scattered  Tie-ups — Cleveland 
Committee  Prepared  for  Event  and  Hired  Bernays 
Who  Officiated  at  Detroit  Ceremony 


products  of  the  industry.  Advertising 
copy  was  centralized  under  the  jubilee 
committee. 

“Reiiuests  from  local  dealers  of  the 
country  necessitated  the  preparation  of 
special  data  for  their  use,  and  this  was 
distributed  to  dealers  and  newspapers,  re¬ 
sulting  in  uniform  presentation  of  the 
facts  of  the  event  and  the  industry. 

“While  approximately  $264,.''()0  was  ex¬ 
pended  in  magazine  advertising  through 
the  efforts  of  the  ci>mmittee,  the  amount 
spent  locally  in  the  newspapers  and  on 
separate  accounts  in  the  trade  publica¬ 
tions  cannot  yet  be  computed.  In  Amer¬ 
ica,  and  also  abroad,  there  was  a  tie-up 
with  the  event,  just  as  would  be  the  prac¬ 
tice  with  any  other  group  of  advertisers. 
It  is  noted  also  that  other  business  con¬ 
cerns,  including  banks,  advertised  the 
event. 

“Eidward  L.  Bernays  was  engaged  by 
the  committee  to  provide  central  con¬ 
tact  with  the  newspapers  and  other  pub¬ 
lications.  News  copy  about  the  historic 
incidents  was  prepar^  and  supplied,  and 
there  were  requests  for  this  information, 
which  did  not  contain  any  commercial 
appeal  and  which  was  generously  used 
by  the  press  of  the  country  in  building 
up  the  tribute  to  Edison. 

“The  pioneers,  the  industry,  the  par¬ 
ticipants  in  the  memorable  Edison  cele¬ 
bration,  and,  we  believe,  the  public,  re¬ 
gard  the  recent  occasion  as  a  wholesome 
tribute  to  Edison  and  nothing  else. 

“The  radio  listeners  of  the  world  did 
not  hear  the  slightest  sound  of  commer¬ 
cialism  in  the  broadcasting  of  the 
culminating  celebration,  and  I  do  not  be¬ 
lieve  there  was  a  line  in  any  magazine 
or  newspaper  commercializing  the  event.’’ 

The  special  magazine  advertising  was 
handled  by  the  advertising  agency  of 
Foster  &  Davies,  of  Oeveland. 

In  some  quarters  this  agency  was  given 
a  large  part  of  the  credit  for  developing 
the  magazine  idea. 

Maxton  R.  Davies,  of  this  company, 
said,  however,  that  the  extent  of  adver¬ 
tising  in  newspapers  by  local  companies 
was  many  times  that  placed  with  maga¬ 
zines. 

At  Detroit,  Bernays  held  forth  before 
the  celebration  in  a  big  suite  at  the 
Book  Cadillac  Hotel  and  let  newspaper 
men  know  he  was  in  town.  His  prolific 
copy  was  used  to  some  extent  by  re¬ 
writing.  and  Detroit  newspaper  men  con¬ 
sulted  him  infrequentlv.  He  was  al¬ 
lowed  to  go  through  the  secret  service 
lines  when  Edison’s  party  arrived  at  the 
Old  Smith’s  Creek  station  Monday.  He 
offered  an  umbrella  to  shield  the  aged 
inventor  from  the  drizzling  rain,  but 
Edison  waved  him  away,  saying  that  it 
would  spoil  the  picture  newspaper 
photographers  were  taking. 

He  gave  out  copies  of  Owen  Young’s 
speech,  but  did  not  r^ive  out  President 
Hoover’s  sneech,  which  was  distributed 
by  the  Washington  offices  of  press 
associations. 

The  National  Electric  Light  Associa¬ 
tion,  which  did  not,  as  an  organization, 
take  part  in  the  magazine  advertising, 
issued  nroofs  and  mats  of  an  advertise¬ 
ment  three  columns  by  ten  inches,  en¬ 
titled  “Thomas  Alva  Edison — an  .Ap¬ 
preciation,”  to  members  of  the  Associa¬ 
tion  and  other  companies  with  the  sug¬ 
gestion  that  they  nlace  it  in  their  local 
newspapers,  according  to  George  F.  Ox¬ 
ley,  director  of  the  Association’s  depart¬ 
ment  of  public  information. 

The  Graybar  Electric  Co.,  which  car¬ 
ries  on  a  regular  advertising  campaign 
in  both  newspapers  and  magazines,  de¬ 
voted  part  of  its  space  in  both  to  the 
Edison  jubilee,  but  did  not  seek  any  pub¬ 
licity,  according  to  D.  M.  Julian,  adver¬ 
tising  manager. 

The  Graybar  page  in  the  Saturday 
Evening  Post  occupied  space  which 
would  have  been  used  anyway  by  the 
company,  he  explained. 


Gov.  O.  Max  Gardner  of  North  Caro¬ 
lina  was  given  this  rhair,  brought 
from  Belgium,  by  the  newsboys  of 
the  state  at  the  recent  convention  of 
the  Carolinas  Circulation  Managers. 
The  presentation  was  made  by  John 
A.  Park,  publisher  of  the  Raleigh 
Times. 


NEW  DAILY  LAUNCHED 
IN  MONROE,  LA. 


Col.  Robert  Ewing,  New  Orleans  and 
Shreveport  Publisher,  Heads 
Morning  World — Initial 
Issue  124  Pages 


The  Inaugural  issue  of  the  Monroe 
(La.)  Morning  World,  containing  124 
pages  of  news,  advertising  and  features, 
appeared  on  the  streets  Sunday  morning, 
Oct.  20.  The  World  is  published  by 
Colonel  Robert  Ewing,  of  New  Orleans, 
who  also  publishes  the  New  Orleans 
States  and  Shreveport  Times.  John  D. 
Ewing  is  associate  publisher  of  The 
World  and  Thos.  O.  Harris,  manager 

A  plant  fully  equipped  with  linotypes, 
monotype,  and  a  Iloe  32-page  press 
started  the  World  on  its  career.  Feature 
services  were  represented  in  all  of  the 
departments  of  the  paper,  including  a 
four-page  comic  section  in  colors  and 
an  eight-page  colored  magazine.  All  of 
these  features  were  purchased  either  from 
or  through  the  Bell  Syndicate,  of  New 
York. 

The  World  company  was  completely 
organized  in  all  departments  on  its 
opening  day.  E.  J.  Schafer  is  manager 
of  advertising;  J.  L.  Hamner.  manager 
of  the  classified  department;  J.  L.  Mc¬ 
Mullen,  auditor ;  Fred  Williamson,  city 
editor ;  Gene  Tbatcher,  sporting  editor ; 
W.  J.  Taylor,  telegraph  editor;  Mrs. 
Mary  Smith  Bancroft,  society  editor; 
H.  M.  Wheeler,  circulation  manager ; 
E.  B.  Naylor,  foreman  composing  room ; 
.Alex  .Arnold,  foreman  press  room. 


R.  P.  SCRIPPS  ANSWERS 
A.  F.  L.  CRITICISM 


Upholds  Scripps-Howard  Newspaper 
Editorials  on  Labor  Group  in 
Letter  to  Green — Reiterates 
Stand  on  Labor 


N.  Y,  TELEGRAM  BACKS  SOCIALIST 

The  Nerv  York  Telegram,  a  Scripps- 
Howard  newspaper,  which  last  year 
supported  Herbert  Hoover  for  the  Pres¬ 
idency,  proclaimed  in  a  leading  editorial 
this  week,  its  endorsement  of  Norman 
Thomas,  Socialist  candidate  for  mayor 
of  New  York.  This  was  said  at  Social¬ 
ist  headquarters  to  be  the  first  time  that 
a  non-Socialist  New  York  newspaper 
had  endorsed  the  head  of  the  local 
Socialist  ticket. 


JOINS  WASHINGTON  STAFF 

J.  N.  Aiken,  for  the  last  six  years 
associate  editor  of  ‘the  Norfolk  (Va.) 
Virginian-Pilot,  has  resigned  to  join  the 
Baltimore  Sun’s  Washington  bureau. 
He  assumed  h's  new  duties  Oct.  25. 


Robert  P.  Scripps.  acting  as  controlling 
stockholder  of  Scripps-Howard  News¬ 
papers,  published  on  Thursday  in  those 
newspapers  a  letter  he  had  written  Oct. 
18  to  William  Green,  president  of  the 
.American  Federation  of  Labor.  The 
letter  was  called  out  by  criticisms  made 
of  Scripps-Howard  Newspapers  at  the 
■A.  F.  L.  convention  in  Toronto  because 
of  editorials  which  took  the  A.  F.  L.  to 
task  for  failure  more  aggressively  to  or¬ 
ganize  workers,  particularly  in  the  South¬ 
ern  indtistrial  field. 

Mr.  Scripps  wrote  in  part  as  follows: 
“I  have  seen  copies  of  your  recent  tele¬ 
graphic  corresjKindence  with  Mr.  Parker 
(G.  B.  Parker,  editor-in-chief)  concern¬ 
ing  a  recent  editorial  which  appeared  in 
many  of  these  newspapers  and  to  which 
you  took  exception.  .As  Mr.  Parker  ad¬ 
vised  you,  Mr.  Floward  is  at  present 
traveling  in  the  Orient.  He  is  not  ex¬ 
pected  to  return  until  after  Jan.  1. 

“However,  as  controlling  stockholder 
and  editorial  director  of  the  institution, 
I  can  give  you  the  last  word  on  the 
editorial  policy  of  these  newspapers,  pres¬ 
ent  and  future. 

“It  would  be  superfluous  to  go  into  at 
any  length  the  past  friendship  of  these 
newspapers  tow’ard  the  cause  of  the  or¬ 
ganization  of  labor,  along  the  lines  of 
trades  unionism,  in  this  country;  and  I 
feel  that  it  should  be  superfluous  to  dwell 
on  the  fact  that  there  has  been  no  change 
in  this  attitude  of  ours.  In  this  respect 
our  fundamental  policy  is  that  we  believe 
in  a  future  for  the  United  States  based 
upon  the  widest  practicable  disposition  of 
the  profits  of  prosperity  among  the  W9rk- 
ers  who  create  prosperity.  The  continu¬ 
ous  temptation  to  capital  is  to  be  preda¬ 
tory  and  dictatorial.  Under  the  circum¬ 
stances.  our  belief  is  that  it  is  only 
through  organization  and  standing  to¬ 
gether  that  the  workers  can  hope  to 
secure  and  maintain  their  fair  share  oi 
prosperity,  of  the  leisure  which  prosperity 
should  make  possible,  and  their  personal 
freedom  as  individuals  and  citizens. 

“However,  our  primary  interest  cannot 
be  in  any  particular  leaders,  or  group  of 
leaders,  of  organized  labor,  or  in  any  par¬ 
ticular  scheme  of  organization.  It  is  in 
the  welfare  of  the  rank  and  file  of  or¬ 
ganized  labor  as  it  exists  today,  as  well 
as  in  the  welfare  of  the  great  mass  of 
workers  who  as  yet  are  either  not  or¬ 
ganized  at  all,  or  whose  organization  is 
inadequate  and  ineffective.’’ 

Mr.  Scripps  said  the  A.  F.  L.  had  ’’done 
a  great  work  in  the  past’’  and  he  believed 
it  would  in  the  future,  but  he  urged  more 
aggressive  action.  “I  have  for  some  time 
been  fearful  that  the  very  prosperity  en¬ 
joyed  by  certain  sections  of  organized 
la^r  has  caused  many  of  the  individuals 
concerned  to  become  unmindful  of  the  de¬ 
fense  of  their  political  and  citizenship 
rights  when  those  rights  are  attacked, 
indirectly  or  directly,”  he  wrote. 

After  assuring  Mr.  Green  that  there 
“has  been  and  will  be  no  fundamental 
change  in  the  traditional  editorial  attitude 
of  Scripps-Howard  Newspapers’’  toward 
the  A.  F.  L.,  Mr.  Scripps  concluded,  “far 
from  being  unfriendly  to  the  American 
Federation  of  Labor,  it  is  simply  my  feel¬ 
ing,  shared  by  my  associates,  that  in  these 
days  of  its  own  prosperity  and  strength 
the  federation  should  seek  to  become  a 
greater  and  more  far  reaching  instrument 
than  it  has  ever  been  before  in  further 
distributing  industrial  profits  and  in  fur¬ 
ther  securing  citizenship  and  political 
rights.  If  our  editorial  writers  seek  to 
stir  you  up  along  these  lines,  and  to  stir 
up  others  who  are  associated  with  us, 
as  A.  F.  of  L.  leaders.  I  cannot  believe 
that  anything  but  lack  of  full  considera¬ 
tion  could  lead  you  to  believe  that  such 
comment  represents  unfriendliness  to  the 
great  American  labor  movement  of  which, 
after  all,  the  American  Federation  of 
Labor,  itself,  is  only  the  representative. 
Sincerely,  (signed)  Robert  P.  Scripps.” 


■/ 
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LINAGE  GAINS  REGISTERED  IN  PRINCIPAL  CITIES  IN  SEPTEMBER 


/ 


^  AINS  in  linage  in  virtually  every 
classification  were  registered  during 
September  it  is  shown  in  the  following 
tables  prepared  for  Editor  &  Pubusher 
by  Media  Records,  Inc.,  for  80  cities  and 
by  the  Advertising  Record  Company  for 
two  other  cities.  The  combined  tables 
cover  93  morning  papers,  164  evening 


papers  and  101  Sunday  papers. 

♦Reference  has  been  made  to  the  New 
York  and  Chicago  figures.  The  statis¬ 
tics  for  these  cities  are  prepared  by  the 
Advertising  Record  Company  and  are 
designated  by  the  publishers  of  these 
cities  as  “official”.  They  differ  in 
breakdown  from  the  figures  for  cities 


measured  by  Media  Records,  Inc.,  in  that 
they  include  automotive  and  financial  ad¬ 
vertising  under  both  local  and  national 
display  headings,  in  addition  to  stating 
these  classifications  separately.  In  the 
Media  Records  cities,  automotive  and  fi¬ 
nancial  display  are  segregated  completely 
from  local  and  national  display. 


Media  Records  defines  local  display  in 
substance  as  the  advertising  of  retail 
merchants,  and  national  display  as  the 
advertising  of  a  product.  Automotive 
and  Financial  are  held  not  to  fall  com¬ 
pletely  within  either  of  these  definitions 
and  are  therefore  stated  separately. 

The  figures  by  cities  follow: 


AKRON,  OHIO 


CLEVELAND,  OHIO 


>> 

Local 

National 

Automotive  Financial 

Total 

Local 

National  Automotive  Financial 

Total 

dinplay 

dinplay 

dinplay  dinplay 

Clannified 

Legal 

advertining 

dinplay 

dinplay  dinplay 

dinplay 

ClaaiBed 

ftdvertMinf 

Daily,  1929 . 

..  1,741,511 

342,840 

147,245 

64,669 

451,196 

42,019 

2,789,480 

Daily.  1929 . 

..  1,668,088 

646,105  156,559 

123,908 

593,686 

9,233  3,197,579 

1928 . 

..  1,813,338 

398,343 

167,933 

69,801 

513,246 

34,860 

2,997,521 

1928 . 

..  1,669,987 

466,820  204,929 

110,489 

604,667 

.  2,956,892 

Gain  or  Loa. . . . 

71,827  L 

55.503L 

20,688  L 

5,132  L 

63,050  L 

7,159  0 

298,041  L 

Gain  or  Loa. . . . 

98,1010 

179,285  0  48,370  L 

13,419  0 

10,981  L 

9,233  0  240,6870 

Sunday,  1929 . 

179,409 

25,618 

47,346 

5,337 

83,577 

164 

341,451 

Sunday,  1929 . 

317,160 

135,296  133,308 

6,611 

137,860 

158  730.393 

1928 . 

155,796 

7,849 

39,293 

8,468 

48,907 

20 

260,833 

1928 . 

380,795 

111,771  143,058 

7,015 

145,647 

Gain  or  Loa. ... 

23,613  0 

17,769  0 

8,053  0 

3,131 L 

34,670  0 

144  0 

81,118  0 

Gain  or  Lan. . . . 

63,635L 

23,625  0  9,750  L 

404L 

7,787  L 

158  0  57.8931 

ALBANY,  N. 

Y. 

COLUMBUS. 

OHIO 

/ 

Daily,  1929 . 

..  1,029,997 

442,286 

140,210 

93,047 

306.875 

75,872 

2,086,787 

Daily,  1929 . 

..  1,447,081 

389,659  103,053 

138,795 

431,276 

28,910  2,538,774 

1928 . 

879,510 

318,827 

132,470 

69,604 

316,434 

73,660 

1,790,606 

1928 . 

..  1,530,659 

381,542  113,447 

130,672 

431,675 

26,960  2,614,855 

Gain  or  Loa. . . . 

150,487  0 

123,459  0 

7,740  0 

22,443  G 

10,659  L 

1,712  0 

295,282  0 

Gain  or  Loa. . . . 

83,478  L 

8,117  0  10,394  L 

8,123  Q 

399  L 

1,950  0  76,0811 

■/'- 

Sunday,  1929 . 

226,255 

163,137 

64,633 

17,770 

52,308 

143 

624,246 

Sunday,  1929 . 

249,218 

40,170  73,913 

25,275 

160,162 

411  539,149 

1928 . 

145.895 

53,712 

51,742 

11,104 

81,287 

243 

293,933 

1928 . 

252,245 

31,232  89,346 

12,419 

167,400 

315  552,956 

Gain  or  Loa. .. . 

80,360  0 

109,425  G 

12,891 G 

6,666  Q 

21,0710 

100  L 

330,313  0 

Gain  or  Loa. .. . 

3,027  L 

8,938  0  15,432  L 

12,856  0 

17,238  L 

96  0  13.807  L 

■% 

Nova. —  Unia-rnion  Sunday  not  manured  in  1928 

DALLAS.  TEXAS 

ALBUQUERQUE. 

N.  M. 

Daily,  1929 . 

..  1,297,690 

475,808  101,400 

81,045 

476,434 

131,156  2,563,539 

Daily,  1929 . 

442,129 

173,885 

141,747 

9,712 

147,007 

7,917 

922,397 

1938 . 

..  1,161,162 

387,807  98,171 

80,153 

407,822 

24,195  2.159.310 

1928 . 

446,100 

152,309 

124,786 

8,580 

142,664 

4,843 

879,283 

Gain  or  Lea . 

186,534  0 

‘  88,0010  8,229  Q 

892  Q 

68,612  Q 

106,9610  404,329  0 

Gain  or  Loa.. . . 

8,971  L 

21,576  0 

16,961  0 

1,132  0 

4,343  Q 

3.074  0 

43,116  0 

Sunday,  1929 . 

417,977 

84,264  126,468 

30,618 

134,386 

1,106  794.719 

-  J 

Sunday,  1929 . 

58,279 

10,731 

28.505 

2,277 

14,267 

58 

114,117 

1938 . 

424,135 

64,079  104,849 

44,122 

134,969 

401  773,315 

1928... . 

115,714 

17,478 

44.607 

1,141 

13,650 

16 

192,606 

Gain  or  Loa. . . . 

6.158L 

20,185  0  21,619  0 

13,604  L 

583  L 

5  0  21.464  0 

Gain  or  Loa. . . . 

57,435  L 

6,747  L 

16,102  L 

1,136  0 

617  0 

42  0 

78,489  L 

DAYTON.  OHIO 

Gain  or  Lon. 
Sunday, 1929... 

1928 . 

Gain  or  Loa. 


Gain  nr  Loa. 
Sunday,  1929... 

1928 . 

Gain  or  Loa. 


Gain  or  Loa. 
Sunday, 1929... 

1928 . 

Gain  or  Loa. 


ATLANTA. 

GA. 

Daily,  1929 . 

.  1,367,654 

416,919 

168,528 

69,195 

379,046 

36,680 

2,436,922 

,162,916 

344.283 

117,481 

61,085 

309.187 

19,974 

2,004,926 

1928 . 

.  1,043,624 

295,386 

105,749 

57,099 

386.511 

25,720 

1,914,089 

,017,788 

347,044 

79,617 

40,160 

342,842 

3,498 

1,830,849 

Gain  or  Loa. . . . 

324,030  0 

120,533  0 

62,776  0 

12,096  0 

7,465  L 

10,860  0 

522.833  0 

145,128  0 

2,761  L 

37,964  0 

10,925  0 

33,655  L 

16,476  0 

174,077  L 

Sunday,  1929 . 

331,836 

100,276 

01,413 

20,768 

121,109 

665,402 

480,835 

200,139 

113,781 

6,245 

171,818 

485 

973,303 

1928 . 

303,904 

65,769 

112,581 

27,523 

116,117 

164 

626,068 

558,552 

173,612 

114,378 

4,520 

167,246 

436 

1,018,744 

Gain  or  Loa. . . . 

27,932  0 

34.607  0 

21,168  L 

6,755  L 

4,092  0 

164  L 

39.344  0 

77,717  L 

26,527  0 

597  L 

1,725  0 

4,572  0 

49  0 

45,441  L 

DENVER,  COLO. 

BALTIMORE, 

.  MD. 

DaUy,  1929 . 

851,644 

301,199 

65,091 

43,091 

300,273 

22,237 

1,613.435 

.619,783 

649,569 

160,701 

141,460 

681,442 

32,941 

3,285,896 

1928 . 

599,460 

237,893 

82,889 

34,740 

295,652 

440 

1,251,074 

,459,469 

551,635 

147,891 

81,508 

694,723 

25,347 

2,960,573 

Gain  or  Loa. . . . 

252,064  0 

63,306  0 

12,202  0 

8,3510 

4,6210 

21,797  0 

362,361 0 

160,314  0 

97,984  0 

12,810  0 

59,952  0 

13,281  L 

7,594  0 

325,323  0 

Sunday, 1929 . 

220,166 

62,189 

106,481 

3,374 

187,060 

579,260 

616,306 

145,612 

74,077 

2,308 

147,850 

82 

986,235 

1928 . 

209.865 

64,404 

94,328 

1,706 

200,959 

571,262 

673,550 

136,027 

108,739 

2,678 

153,809 

1,254 

965,057 

Gainer  Loa. . ,. 

10,3010 

2,215  L 

12,153  0 

1,668  0 

13,909  L  . 

7,998  0 

42,756  0 

19.585  0 

34,662  L 

370  L 

4,959  L 

1,172  L 

21,178  0 

DES 

MOINES, 

lA. 

BIRMINGHAM 

.  ALA. 

DaUy.  1929 . 

584,3n 

372,061 

94,587 

53,601 

246,781 

3,490 

1,354  .on 

1,294,527 

418,067 

154,615 

108,469 

281,930 

19,753 

2,277,361 

1928 . 

527,099 

343,070 

79,379 

25,152 

259,368 

6,309 

1,241,177 

1,278,364 

364,547 

106,088 

135,623 

269,425 

11,228 

2,166,275 

Gain  or  Loa. , . 

56,378  0 

28,1210 

15,208  0 

28,449  0 

12,587  L 

1,819  L 

113,7500 

16,163  0 

53,620  0 

48,527  0 

27,154  L 

12,506  0 

8,525  0 

112,086  0 

Sunday, 1929 . 

160,016 

63,315 

58,618 

10,878 

65,604 

358.521 

279,884 

48,482 

42,699 

5,870 

76,209 

168 

453,312 

1928 . 

153,175 

76,259 

68,959 

2,362 

63,508 

19 

364.272 

822,459 

37,900 

61,686 

6,448 

78,649  . 

507,142 

Gain  or  Lea. . . 

6,8410 

12,944  L 

10,341  L 

8,526  0 

2,1860 

19  L 

5,751 L 

43,575  L 

10,582  0 

18,987  L 

578  L 

2,440  L 

168  0 

53,830  L 

DETROIT,  MICH. 

BOSTON,  MASS. 


1928 . 

Gain  or  Loa. 


9,397  3,988.607 


Daily,  1929.... 

1928 . 

Gain  or  Loa 
Sunday,  1929.. 

1928 . 

Gain  or  Loa 


,716,099 

1,288,353 

271,118 

422,709 

813,304 

30,953  5,542,536 

1928 . 

..  2,268,199 

610,688 

167,667 

106,463 

631,352 

4,6n 

3,788,946 

,526,838 

916,742 

225,845 

301,469 

859,566 

33,900  4,864,360 

Gain  or  Lea. . . . 

93,396 

0 

43,426  0 

20,316  0 

21,768  0 

16,035  0 

4,720  0 

199,6610 

180,261 0 

371,611 G 

45,273  0 

121,240  0 

46,262 

L 

2,947  L  678,176 

0 

Sunday,  1929 . 

662,651 

252,880 

174,170 

33,987 

440,073 

363 

1,564.024 

596,533 

268,003 

195,363 

4,253 

425,266 

.  1,489,418 

1928 . 

598,362 

221,139 

179,676 

27,348 

426,072 

574 

1,453,171 

665,098 

305,978 

196,101 

3,021 

443,730 

.  1,613,928 

Gain  or  Lea. . . . 

64,189 

0 

31,7410 

5,506  L 

6,639*0 

14,0010 

211  L 

110,8530 

68,565  L 

37,976  L 

738  L 

1,232  0 

18,464 

L  . 

L 

DULUTH.  MINN. 

BRIDGEPORT, 

CONN. 

Daily,  1929 . 

572,259 

221,738 

67,109 

30,155 

179,008 

20,656 

1,090.935 

715,686 

253,367 

95,991 

65,103 

129,172 

7,832  1,267,151 

1928 . 

511,376 

199,801 

79,047 

20,951 

208,356 

31,718 

1,061.249 

626,864 

171.333 

68,328 

25,767 

113,472 

10,205  1,015,969 

Gain  or  Loa. . . . 

60,883 

0 

21,937  0 

11,938  L 

9,204  0 

29,348  L 

11,062  L 

39.676  0 

88,822  0 

82,034  0 

27,663  0 

39,336  0 

16,700 

0 

2,373  L  251,182 

G 

Sunday, 1929 . 

135,263 

22,304 

31,023 

1,616 

26,978  . 

217,184 

124,419 

20,072 

47,886 

15,673 

30,028 

136  238,114 

1928  . 

101,603 

26,295 

37,398 

2,883 

29,039  . 

107,211 

126,846 

17,058 

49,662 

5,943 

32,584 

50  232,143 

Gain  or  Loa. . . . 

33,660 

0 

3,991  L 

6,375  L 

1,267  L 

2,061  L  . 

19,966  0 

2,427  L 

3,014  0 

1,776  L 

9,630  0 

2,556 

L 

86  G  5,971 

0 

EASTON. 

PA. 

BUFFALO,  N.  Y. 


DaUy,  1929 .  1,487.827- 

1928 .  1,494,736 

Gain  or  Loa .  6,909  L 

Sunday,  1929 .  371,152 

1928  .  373,605 

Gain  or  Loa .  2,453  L 


561,054 
434,956 
126,098  G 
157,371 
116,115 
41,256  G 


216,898 
188,503 
28,395  G 
114,593 
96,701 
17,892  0 


196,054 
103,955 
92,099  G 
16,423 
1,805 
14,618  0 


35,960  2,996,929 

42,648  2,737,947 

6,688  L  258,982  0 

.  711,859 

28  664,928 

28  L  46,931  G 


CANTON,  OHIO 


Daily,  1929... 

1928 . 

Gain  or  Loa 
Sunday,  1929. . 

1928 . 

Gain  or  Loa 


' 

1  DaUy.  1929 . 

883,943 

210,454 

69,800 

25,597 

239,719 

25,767 

1,455.270 

1928 . 

821,678 

131,272 

66,178 

17,078 

290,720 

1 29,655 

1,356,481 

GainerLoa . 

62,265  0 

79,182  0 

3,622  0 

8.519  0 

51,00l’L 

3,798  L 

98,789  0 

1  Sunday,  1929 . 

157,810 

18,499 

54,146 

22,375 

76,524 

329,354 

/  / 

1928 . 

206,004 

30,466 

81,861 

22,241 

88.865 

136 

429,573 

'  / 

'  GainorLoa . 

48,194  L 

11,967  L 

27,715  L 

134  0 

12,341  L 

136  L 

100,219  L 

Daily.  1929 . 

1928 . 

Gain  or  Loa . . . . 


Daily,  1929 . 

1928 . 


CHICAGO.  ILL.* 

1,424  282,503  294,657  1,053,464 
,306  244,384  249.926  1,070,934 


Gain  or  Lea. . 

_  518,184  0 

254,118  0 

38,1190 

44.731  0 

17,470  0  . 

.  754,062  Q 

Sunday,  1929 _ 

.  846,233 

443,785 

136,821 

14.585 

320,193 

.  1,610,211 

1928 . 

.  918,726 

420,199 

147,576 

8.227 

335,889 

.  1,674,814 

Gain  nr  Lea. . 

22,586  0 

10,645  L 

6.358  Q 

14,696  L  . 

•“OfficiaL” 

See  note  in  teit  above 

CINCINNATI. 

OHIO 

Duly,  1929 . 

.  1,380,661 

600,214 

159,226 

98,058 

578,744 

28.002  2,844.905 

1928 . 

.  1,351,078 

455,554 

142,456 

62,576 

546.809 

20,250  2,578,723 

Gain  or  Loa. . 

.  29,583  G 

144.660  0 

16,770  0 

35,482  0 

31,935  0 

7,752  Q  266,182  0 

Sunday, 1929. . . 

.  355,892 

103,918 

52,224 

33,155 

239,603 

10  784,802 

1928 . 

.  354,626 

80,829 

81,775 

25.682 

257,203 

124  800.239 

Gain  or  Loa. . 

_  1,266  0 

23,089  0 

29,551  L 

7,473  0 

17,600  L 

114  L  15,437  L 

Daily.  1929 . 

1928 . 

Gain  or  Loa. 
Sunday, 1929... 

1928 . 

Gain  or  Loa . 


DaUy,  1929 . 

1928 . 

Gain  or  I/ia. 
Sunday,  1929... 

1928 . 

Gain  or  Loa. 


891,473 
723,740 
167,733  O 
165,087 
152,004 
13,083  G 

727,668 
643,562 
84,106  0 
191,257 
218,336 
27,079  L 


111,743 

87,274 

16,797 

75,109 

11,886 

796,059 

EL  PASO.  TEX. 

316,632 

124,798 

12,425 

212,396 

6,923 

1,375,384 

206,132 

134,073 

11,572 

174,680 

4,636 

1,026,658 

110,500  0 

9,275  L 

853G 

37,716  0 

2,287  0 

348,7260 

13,728 

46,967 

3,174 

27,663 

113 

210,662 

22,960 

48,065 

3,241 

2,505 

194,280 

9,232  L 

1,098  L 

67  L 

2,638  0 

113  0 

16,382  0 

FALL 

RIVER. 

MASS. 

137,044 

62,249 

6,373 

44,247 

10,550 

537,560 

100,100 

49,710 

9,107 

38,783 

5,160 

498,118 

36,944  G 

12,539  0 

2,734  L 

5,464  0 

5,390  0 

39,442  0 

FT.  WAYNE. 

IND. 

280,666 

103,154 

22,771 

234,134 

20,753 

1.552,951 

199,647 

83,515 

16,766 

230,833 

15,013 

1.269,514 

81,019  0 

19,639  0 

6,005  0 

3,301  0 

5,740  0 

283,437  0 

39,461 

42,762 

10,174 

71,964  . 

329,448 

32,074 

52,467 

7,633 

59,321 

26 

303.525 

7,387  0 

9,705  L 

2,541  0 

12,643  0 

26  L 

25,923  0 

FT.  WORTH. 

TEXAS 

442,592 

108,980 

32,701 

272,028 

21,548 

1,605,517 

371,913 

96,612 

25,173 

295,085 

26,456 

1,458,801 

70,679  0 

12,368  0 

7,528  G 

23.057  L 

4,908  L 

146,716  0 

59,345 

53,086 

8,764 

52,899 

1,286 

366,637 

40,636 

55,491 

5,662 

56,224 

327 

376,676 

18.709  0 

2,405  L 

3,1020 

3,325  L 

959  0 

10.039 1 

HARRISBURG.  PA. 


Daily,  1929  .. 
Sunday,  1929. 


584,714 

37,075 


118,584 

3,359 


15,748  1,131.666 

102  53,197 
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HARTFORD,  CONN. 

Local  National  Automotive  Financial  Total 

display  display  display  display  Classified  Legal  advertising 

Daily,  1929 .  1,201,848  320,168  167,408  248,589  260,730  17,234  2,215,975 

1928 .  1,118,071  261,942  138,243  146,434  290,186  14,313  1,969,189 

Gainorlxiss .  83,777  G  58,224  0  29,165  G  102,155  0  29,456  L  2,921  0  246,786  0 

Sunday,  1929  .  278,764  61,402  81,244  34,883  31,952  263  488,508 

1928  .  323,824  46,578  64,328  21,537  41,223  74  497,564 

Gain  or  Loss .  45,060  L  14,824  0  16,916  0  13,346  0  9,271  L  189  0  9,056  L 

HOUSTON,  TEXAS 

Daily,  1929 .  1,429,558  360,918  101,117  47,689  483,770  14,320  2,437,372 

1928 .  1,247,792  286,305  84,884  33,192  518,491  36,192  2,206,856 

Gain  or  Loss .  181,766  0  74,613  0  16,233  0  14,497  0  34,721  L  21,872  L  230,516  0 

Sunday,  1929 .  620,410  88,856  95,932  51,085  133,904  2,370  992,647 

1928 .  536,860  92,888  133,963  31,612  135,772  5,127  936,222 

Gain  or  Loss .  83,550  0  4,032  L  38.031  L  19,473  0  1,778  L  2,757  L  56,425  0 

INDIANAPOLIS,  IND. 

Daily,  1929 .  1,409,820  476,872  161,480  80,166  489,113  16,091  2,633,542 

1928 .  1,191,345  396,340  139,338  68,529  475,605  11,917  2,283,074 

Gain  or  Loss .  218,475  0  80,532  0  22,142  0  11,637  0  13,508  0  4,174  0  350,468  0 

Sunday,  1929 .  288,607  87,986  70,327  1,161  108,818  556,899 

1928 .  279,383  59,632  77,819  1,855  95,933  652  515,274 

Gain  or  Loss .  9,224  0  28,354  0  7.492  L  694  L  12,885  0  652  L  41,625  0 

JACKSONVILLE,  FLA. 

Dady,  1929 .  561,673  197,779  107,496  23,384  173,152  15,878  1,079,362 

1928 .  459,786  161,020  73,397  24,430  193,478  16,440  928,551 

GainorLoss .  101,887  0  36,759  0  34,099  0  1,046  L  20.326L  562  L  150,8110 

Sunday.  1929 .  149,141  31,915  36,671  996  55.887  274,610 

1928 .  152,124  37,755  58,114  2,082  60.585  15  310,675 

GainorLoss .  3,983  L  5,840L  21,443L  1,086  L  4,668L  15  L  36,065  L 

KANSAS  CITY,  MO. 

Daily,  1929 .  1,188,286  556,818  104.009  71,396  660,974  11,529  2,593,021 

1928 .  1,132,196  413,953  83,777  48,725  623,076  13,154  2,303,881 

OainorIxMS .  66,099  0  142,865  0  20,232  0  22,6710  37,898  0  625  L  289,140  0 

Sunday,  1929 .  394,970  191,485  167,536  33,086  107,971  1,590  986,647 

1928 .  352,976  116,080  121,197  26,985  136,673  753,911 

GainorLoss .  41,994  0  75,405  0  46,339  0  6,1010  61,298  0  1,599  0  232,736  0 

KNOXVILLE,  TENN. 

Daily,  1929 .  576,270  219,458  65,582  43,849  135,784  14,019  1,054,962 

1928 .  531,942  160,228  56,458  48,710  124,350  4,450  926,147 

GainorLoss .  44,328  0  59,230  0  9,124  0  4,861  L  11,425  0  9,569  0  128,815  0 

Sunday,  1929  .  230,964  36,062  79,977  11,501  53,668  458  412,630 

1928 .  294,079  40,464  87,628  17,703  48,441  150  488,464 

GainorLoss .  63,115L  4,402  L  7,651  L  6,201  L  5,2270  3080  75,834  L 

LOUISVILLE,  KY. 

Daily,  1929 .  1,143,256  493,339  78,160  85,204  378,889  7,736  2,186.584 

1928 .  1,099,423  422,188  81,038  103,324  351,806  8.428  2,066,206 

GainorLoss .  43,834  0  71,1510  2,878  L  18,120  L  27,084  0  692  L  120,379  0 

Sunday.  1929  .  455,583  102,620  85,165  43,257  75,289  211  761,125 

1928  .  513,753  87,440  77,960  39,603  74,847  819  794,422 

GainorLoss .  58,170  L  15,180  0  7,205  0  2,654  0  442  0  608  L  33,297  L 

LOS  ANGELES.  CAL. 

DaUy,  1929  .  2,481,368  963,421  337,468  317,745  1,092.847  93  5,192,942 

1928  .  2,236,305  735,645  314,638  326,116  1,391,667  463  5,004,834 

GainorlxM .  245,063  0  227,776  0  22,830  0  8,371  L  298,820  L  370  L  188,108  0 

Sunday,  1929  .  744,418  194,920  136,118  18,527  310,176  1,404,159 

1928 .  753,459  190,728  193,008  28,966  345,949  715  1,511,825 

Gain  or  Lon .  8.041  L  4,192  0  56,890  L  10,439  L  35,773  L  715  L  107,666  L 

MANCHESTER,  N.  H. 

Gaily,  1939 .  261,407  115.169  82,636  14,341  57,716  4,945  536,214 

MEMPHIS,  TENN. 

Daily,  1929 .  997,750  474,832  165,692  77,873  354,786  23,935  3,094,868 

IKS .  890,436  398,951  127,007  78,716  363.288  20,652  1,879,050 

GMorLon .  107,314  0  75,881  0  38,685  0  843  L  8,502  L  3,283  0  215,818  0 

Sunday,  1929  .  255,827  80,263  65,717  2,442  96,214  264  500,726 

IKS .  256,308  72,067  74,496  4.009  80,510  447  487,837 

Gaia  or  Lon .  481  L  8,195  0  8,n9  L  1,567  L  15,704  0  183  L  12,889  0 

MILWAUKEE,  WIS. 

Daily.  1929 .  1,342,392  470,439  108,646  71,668  440,126  40,536  2,473,807 

1K8 .  1,329,761  377,212  107,150  66,294  470,855  31,499  2,382,771 

Gain  or  Lon .  12,6310  93,227  0  1,496  0  5,374  0  30,729  L  9,037  0  91,036  0 

Soaday.  1929  .  383,203  245, HO  98,562  7,687  218,152  21  953,403 

IKS .  386,708  205,534  135,782  16,168  194,650  93  938,935 

Gain  or  Lon .  8,506  L  40,245  0  37,220  L  8,481  L  23,502  0  72  L  14,468  0 

MINNEAPOLIS,  MINN. 

Daily.  1929 .  1,570,145  504,530  89,288  121,739  408,087  37,467  2,731,256 

•K8 .  1,507,071  357,952  113,422  72,081  394,196  30,453  2,475,175 

Gain  or  Lon .  63,074  0  146,578  0  24,134  L  49,658  0  13,8910  7,014  0  256,0810 

^■“day.  1929  .  290,237  124,322  102,190  14,453  193,425  93  724,720 

1K8 .  251,126  119,409  107,685  20,087  196,934  9  695,250 

Gainorlxm .  39,111  0  4,913  0  5,495  L  5,634  L  3,509  L  84  0  29,470  0 

MONTGOMERY,  ALA. 

Gaily,  1929  .  419.826  158,446  47,183  11,286  60,515  7,021  704,277 

^■aday,  1929 .  119,356  10,391  19,110  1,447  38,357  364  189,025 

NASHVILLE,  TENN. 

Gaily.  1929  .  604,128  223,546  87,464  32,676  223,257  14,189  1.185,260 

*K8 .  532,685  191,290  77,761  20,260  226,850  11,289  1,060,135 

Gainer Ixm .  71,443  0  32,2560  9,703  0  12,4160  3,593  L  2,9000  125,1250 

®““day,  1929 .  229,854  134,980  82,238  6,356  88,080  915  542,423 

1K8 .  284,415  82,057  83,097  6,235  110,250  1,110  567,164 

Gaia  or  Lon .  54.561  L  52,923  0  859  L  1210  22,170  L  195  L  24,741  L 

NEWARK,  N.  J. 

Gaily,  1929 .  1,707.301  400,081  180,219  69,773  578,981  61,397  2,997,752 

1“S .  1,766,566  306,627  166,332  58,011  622,187  54,275  2,973,998 

Gainer  Lon .  59,265  L  93,454  0  13,887  0  11,762  0  43,206  L  7,122  0  23,754  0 


NEWARK,  N.  J.— Continued 


Local 

National 

Automotive  Financial 

Total 

display 

display 

display 

display  ' 

Classified 

Legal  advertising 

Sunday, 1929 . 

364,028 

86,764 

42,034 

42,004 

52,269 

2,709  589,808 

1928 . 

345,321 

48,185 

69,460 

42,336 

71,855 

4,524  581,681 

Oain  or  Lon .... 

18,707  0 

38,579  0 

27,426  L 

332  L 

19,586  L 

1,815  L  8,127  0 

NEW  BEDFORD 

,  MASS 

Daily.  1929 . 

538,914 

174,219 

89,715 

18,923 

175,619 

36,290  1,033,680 

1928 . 

329,736 

112,621 

43,918 

5,698 

110,574 

20,474  623,021 

Oain  or  Lon .... 

209,178  0 

61,598  0 

45,797  0 

13,225  0 

65,045  0 

15,816  0  410,659  0 

Sunday, 1929 . 

60,140 

4,445 

27,929 

3,329 

11,617 

.  107,460 

1928 . 

41,582 

8,760 

35,537 

2,316 

11,620 

.  99,815 

Oun  or  Lon. . . . 

18.558  0 

4,315  L 

7,608  L 

1,013  0 

3L  . 

.  7,645  0 

NEW 

HAVEN, 

CONN. 

Daily,  1929 . 

913,169 

309,236 

122,165 

168,358 

212,200 

45,232  1,770,360 

1928 . 

785,601 

258,518 

103,223 

128,738 

224,479 

34,835  1,535,394 

Oun  or  IxMS. . . . 

127,568  0 

50,718  0 

18,942  0 

39,620  0 

12,279  L 

10,397  0  234,966  0 

Sunday, 1929 . 

227,085 

38,903 

58,602 

23,960 

37,846 

1,828  388,224 

1928 . 

220,535 

36,588 

64,940 

20,189 

40,090 

861  383,203 

Oain  or  Lon. . . . 

6,550  0 

2,315  0 

6,338  L 

3,7710 

2,244  L 

967  0  5,021  Q 

NEW 

ORLEANS,  LA. 

Daily,  1929 . 

..  1,302,918 

458,745 

108,188 

92,874 

400,790 

142,566  2,506,081 

1928 . 

..  1,519,915 

271,552 

91,391 

85,827 

650,687 

.  2,619,372 

Oain  or  Lon _ 

216,997  L 

187,193  0 

16,797  0 

7,047  0 

249,897  L 

142,566  0  113,291  L 

Sunday,  1929 . 

519,570 

104,259 

103,929 

13,651 

181,822 

18,524  941.755 

1928 . 

485,892 

58,338 

91,723 

20,291 

245,135 

.  901,379 

Oain  or  Lon. . . . 

33.678  0 

45,921 0 

12,206  0 

6,640  L 

63,313  L 

18,524  0  40,376  0 

NEW  YORK* 

Daily,  1929 .  7,814,084  2,570,734  269,235  1,101,562  1,684,369 

1928 .  7,299,341  2,039,782  328,035  557,087  1,654,180 

OainorLon .  514,743  0  530,952  0  58,800  L  544,475  0  30,189  0 

Sunday,  1929  .  2,472,178  1,091,308  291,235  76,471  741,984 

1928 .  2,537,270  1,028.572  311,834  52,528  738,267 

OainorLon .  65,092  L  62,736  0  20,299  L  23,943  0  3,717  0 


•  *•  OffieiaL" 

See  text  on  page  14. 

NIAGARA  FALLS,  N.  Y 

* 

Daily,  1929 . 

517,524 

115,978 

67,499 

13,378 

64,122 

25,681  804,182 

NORFOLK, 

VA. 

Daily,  1929 . 

858,216 

298,837 

109,317 

44,150 

185,140 

49,598  1,545,257 

1928 . 

738,301 

193,554 

76,155 

41,840 

155,102 

50,981  1,256,933 

Oain  or  Lon. . 

119,914  0 

105,283  0 

33,162  0 

2,310  0 

30,038  0 

1,383  L  289,324  0 

Sunday,  1929.... 

..  285,875 

20,745 

43,534 

6,074 

30,647 

4,347  391,222 

1928 . 

280,565 

24,042 

48,539 

9,067 

27,474 

4,072  393,749 

Oain  or  Lon . . 

5,310  0 

3,297  L 

5,005  L 

2,983  L 

3,173  0 

275  0  2,527  0 

OAKLAND, 

CAL. 

Daily,  1929 . 

...  1,193,641 

265,405 

80,907 

48,772 

438,372 

24,413  2,051,510 

1928 . 

...  1,096,432 

199,513 

88,004 

28,075 

452,064 

45,446  1,909,524 

Oain  or  Lon. . 

97,209  0 

65,892  0 

7,097  L 

20,697  0 

13,682  L 

21,033  L  141,986  0 

Sunday, 1929. . .. 

145,508 

11,214 

74,620 

1,748 

119,061 

1,414  353,555 

1928 . 

148,960 

20,358 

68,804 

3,559 

123,112 

732  365,525 

Oain  or  Lon . . 

3,452  L 

9,144  L 

5,816  0 

1,811  L 

4,061  L 

682  0  11,970  0 

OKLAHOMA  CITY,  OKLA. 

DaUy,  1929 . 

978,706 

494,900 

160,729 

54,331 

372,060 

9,966  2,070,682 

1928 . 

955,049 

391,977 

159,642 

45,519 

332,482 

1,817  1,886,486 

Oain  or  Lon. . 

23,657  0 

102,923  0 

1,087  0 

8,812  0 

39,578  0 

8,139  0  184,196  0 

Sunday, 1929. . . . 

165,980 

58,360 

65,995 

10,554 

85,700 

132  386,721 

1928 . 

193,946 

61,245 

92,666 

9,447 

72,510 

.  429,814 

Oain  or  Lon . . 

27,966L 

2,885  L 

26,671  L 

1,107  0 

13,190  0 

132  0  43,093  L 

OMAHA,  NEB. 

Daily,  1929 . 

664,313 

321,546 

80,007 

32,376 

189,409 

12,929  1,300,580 

1928 . 

...  680,720 

338,148 

50,310 

24,643 

186,396 

39,340  1.319,556 

Oain  or  Lon. . 

16,407  L 

16,602  L 

29,697  0 

7,733  0 

3,014  0 

26,411  L  18,976  L 

Sunday,  1929... 

294,544 

150,433 

94,981 

2,508 

113,709 

.  656,175 

1928 . 

306,397 

139,798 

98,961 

2,116 

118,746 

1,559  667,577 

Oain  or  Lon . . 

U,853L 

10,635  0 

3,980L 

392  0 

6,037  L 

1,569  L  11,402.L 

PITTSBURGH,  PA. 

Daily,  1929 . 

...  2,034,616 

601,441 

224,571 

124,888 

410,085 

76,348  3,471,949 

1928 . 

...  1,829,111 

391,185 

124,436 

102,331 

423,765 

Oain  or  Lon . . 

205,505  0 

210,256  0 

100,135  0 

22,557  0 

13,680  L 

76,348  0  601,121  0 

Sunday, 1929 _ 

435,812 

311,353 

115,651 

3,983 

245,004 

173  1,111,976 

1928 . 

431,389 

178,725 

123,635 

6,519 

240,034 

.  980,302 

Oain  or  Lon . . 

4,423  0 

132,628  0 

7,984  L 

2,536jL 

4,970]O 

173  0  131,674  0 

• 

PHILADELPHIA,  PA. 

Daily,  1929 . 

...  2,709,374 

1,028,761 

339,354 

324,606 

1,007,368 

195,112  5,604,575 

1928 . 

...  2,759,514 

727,841 

203,415 

220,254 

1,110,457 

153,720  5,175,201 

Oain  or  Ix«.. 

50,140L 

300,920  0 

135,939  0 

104,352  0 

103,089  L 

41,392  0  429,374  0 

Sunday, 1929 _ 

590,952 

188,270 

145,018 

4,647 

414,717 

105  1,343,709 

1928 . 

697,652 

165,547 

162,464 

1,032 

509,550 

124  1,536,369 

Oain  or  Lon. . 

106,700  L 

22,723  0 

17,446  L 

3,615  0 

94,833  L 

19  L  192,660  L 

PORTLAND, 

ORE. 

DaUy,  1929 . 

...  1.302,272 

447,934 

107,718 

102,914 

421,798 

3,350  2,385,986 

1928 . 

...  1,241,007 

388,214 

131,202 

62,817 

401,789 

.  2,225,029 

Oain  or  Ixm . . 

61,265  0 

59,720  0 

23,484  L 

40,097  0 

20,009  0 

3,350  0  160,957  0 

Sunday, 1929 — 

205,530 

89,013 

122,949 

12,679 

186,003 

90  616,264 

1928 . 

206,844 

81,308 

119,314 

4,495 

173,591 

1,764  587,316 

Oain  or  Lon . . 

1,314L 

7,705  0 

3,635  0 

8,184  0 

12,412  0 

1,674  L  28,948  0 

PROVIDENCE,  R.  1. 

DaUy,  1929 . 

...  1,383,618 

435,495 

142,191 

137,518 

457,389 

80,397  2,636,608 

1928 . 

...  1,340,119 

312,562 

95,454 

138,971 

414,310 

47,905  2,349,321 

Oun  or  Lon . . 

43,499  0 

122,933  0 

46,737  0 

1,453  L 

43,079  0 

32,492  0  295,287  0 

Sunday, 1929 _ 

226,486 

35,558 

82,362 

5,974 

62,579 

184  413,143 

1928 . 

245,453 

29,021 

86,510 

5,274 

66,694 

553  433,505 

Oain  or  Lon. . 

18,967  L 

6,537  0 

4.148  L 

700  0 

4,115  L 

369  L  20,362  L 

READING, 

PA. 

DaUy.  1929 . 

757,841 

235,222 

142,378 

43,196 

185,919 

22,375  1,386,931 

1928 . 

627,188 

167,652 

86,111 

33,142 

179,004 

26,614  1,119,711 

Oain  or  Lon. . 

130,653  0 

67,570  0 

56,267  Q 

10,054  0 

6,915  0 

4,239  L  267,220  0 

Sunday, 1929.  . . 

70,792 

14,972 

30,829 

1,478 

25,678 

269  144,018  ' 

1928 . 

79,645 

7,447 

39,670 

1,630 

26,420 

57  154,869  ' 

Oain  or  Lon. .. 

8,853  L 

7,525  0 

8.841  L 

152  L 

742  L 

212  0  10.851-t' 

12,069,187 
10,992,903 
1,076,284  0 
4,305,470 
4,304,109 
1,3610 


/ 


19  29 


GAINSiREGlSTEI^EX  IN  PRINCIPAL  CITIES  IN  SEPTEMBER 


Local 

diiplay 

Daily,  1929  .  808,402 

1928  .  731,888 

GainorLoas .  76,514  G 

Sunday,  1929 .  218,359 

1928  .  234,254 

GainorLoeB .  15,895  L 


DaUy,  1929 . 

1928 . 

Gain  or  Loas. 
Sunday,  1929. . . 

1928  . 

Gain  or  Loaa. 


RICHMOND.  VA. 

Kational  Automotive  Financial 


diaplay 
292,704 
243,175 
49,529  G 
26,221 
27,019 


diaplay 
95,466  , 
70,768  ' 
24,698 G 
45,563 
55,974 


diaplay 
53,715 
52,148 
1,567  G 
8,143 
16,279 


Claaaified 
271,603 
292,974 
21,371  L 
60,611 
56,168 


798  L  10.411  L  8,136L  4,443  G 


ToUl 

Lecal  F  advertising 
11,122  1,533,012 

12,411  1,403,364 

1,289  L  129,648  G 
no  359,007 
118  389,812 

8  L  30,805  L 


ROCHESTER, 

N.  Y. 

,676,409 

440,079 

159,391 

154,579 

415,524 

45,911 

2,891,893 

,446,942 

307,157 

126,392 

104,227 

481,714 

50,774 

2,517,208 

229,467  G 

132,922  0 

32,999  G 

50,352  G 

66,190  L 

4,863  L 

374,687  G 

255,155 

233,548 

84,736 

17,860 

166,345 

112 

757,756 

267,787 

173,868 

115,916 

9,240 

169,050 

168 

736,029 

12.632  L 

59.680  G 

31,180L 

8,620  G 

2,705  L 

56  L 

21,727  G 

Daily,  1929... 
Sunday, 1929. 


ROCKFORD,  ILL 

1,075,613  264,920  144,374 

137,918  14,338  32,757 


36,074 

5,771 


351,573 

44,581 


24,385 

22 


1,896,939 

235,387 


SALT  LAKE  CITY,  UTAH 

791,793  326,303  146,897  34,258  275,937 

868,133  285,299  102,569  16,692  270,348 

76,340  L  41,004  G  44,328 G  17,566  G  5,589  G 
287,731  82,859  114,936  10,825  78,548 

280,052  52,257  95,942  9,339  82,835 

7,679  G  30,602  G  18,994  G  1,486  G  4,287  L 


SAN  ANTONIO,  TEXAS 


DaUy,  1929 . 

1928 . 

Gain  or  I>oaa. 
Sunday,  1929... 

1928 . 

Gain  or  Loaa. 


1,018.575 
966,537 
52,038  G 
444,385 
481,719 
37,334  L 


445,598 
357,162 
88,436  G 
164,993 
111,232 
53,761  G 


79,484  131,436  503,152 


89,655 
10,171  L 
110,503 
124,169 
13,666  L 


92,152 
39,284  G 
24,008 
34,563 
10,555  L 


415,366 
87,786  G 
161,678 
146,965 
14,713  G 


23,346  1,598,534 

6,084  1,549,125 

17,262  G  49,409  G 
4,626  579,525 

335  520,760 

4,291  G  58,765  G 


10,325  2,188,570 

14,671  1,935,543 

4,346  L  253,027  G 
2,853  908,420 

1,046  899,694 

1,807  G  8,726  G 


SAN  DIEGO,  CAL. 


- 

DaUy,  1929 . 

..  1,216,581 

439,255 

211,496 

94,513 

448,498 

37,579 

2,447,922 

-  . 

1928 . 

..  1,144,589 

377,711 

227,412 

91,301 

414,294 

58,792 

2,314,099 

Gain  or  Lon . 

71,992G 

61,544  G 

15,916  L 

3,212  G 

34,204  G 

21,213  L 

133,823  0 

Sunday,  1929 . 

269,435 

36,149 

68,756 

23,566 

64,107 

328 

462,341 

1928 . 

258,422 

35,750 

83,310 

16,317 

27,389 

336 

421,524 

Gain  or  Lon _ 

11,013  G 

399  G 

14,554  L 

7,249  G 

36,718  G 

8L 

40,817  G 

SAN  FRANCISCO,  CAL. 


Daily,  1929 . 

..  1,573,431 

604,794 

181,987 

232,675 

800,455 

3,089  3,396,431 

1928 . 

..  1,278.464 

471,566 

156,275 

145,281 

645,566 

2,684  2,699,836 

Gain  or  Lon. . . . 

294,967  G 

133,228  0 

25,712  G 

87,394  G 

154,889  G 

405  G  696,595  G 

Sunday,  1929 . 

403,604 

175,477 

137,132 

4,969 

257,127 

146  978,455 

1928 . 

388,768 

155,732 

173,161 

8,161 

228,170 

.  953,992 

Gain  or  Lon. . . . 

14,836  G 

19,745  G 

36,029  L 

3,192  L 

28,957  G 

146  G  24,463  G 

SCRANTON,  PA. 


Daily,  1929 . 

1928 . 

Gain  or  Loaa. 
Sunday,  1929. . . 

1928 . 

Gain  or  Loaa. 


DaUy,  1929 . 

1928 . 

Gain  or  Loaa. 
Sunday,  1929... 

1928 . 

Gain  or  Loaa. 


DaUy,  1929.... 

1928 . 

Gain  or  Loaa 
Sunday, 1929.. 

1928 . 

Gain  or  Loaa 


DaUy,  1929... 

1928 . 

Gain  or  Loaa 
Sunday,  1929.. 

1928 . 

Gain  or  Loaa 


DaUy,  1929 . 

1928 . 

Gain  or  Loaa. 
Sunday,  1929... 

1928 . 

Gain  or  Loaa. 


Daily,  1929 . 

1928 . 

Gain  or  Loaa. 
Snnday,  1929... 

1928 . 

Gain  or  Loaa.. 


1,299,029 
1,466,625 
167,596  L 
211,935 
185,725 
26,210'G 


1,061,018 
1,033,183 
27,835  G 
257,095 
296,453 
39,358  L 


971,304 
796,411 
174,893  G 
182,347 
167,269 
15,078  G 


948,572 
904,891 
43,681  G 
146,144 
155,466 
9,322  L 


414,667 
211,639 
203,028  G 
66,089 
19,558 
46,531 G 


194,076 
123,675 
70,401 G 
13,431 
20,813 
7,382  L 


48,989 

38,789 

10.200  G 
5,066 
2,866 

2.200  G 


SEATTLE,  WASH. 


441,270 
388,470 
52,800  G 
170,088 
170,732 


103,962 
121,442 
17,480  L 
121,687 
114,706 


163,413 
91,649 
71,764  G 
8,128 
6,777 


141,005 
154,387 
13,382  L 
2,460 
4,075 
1,615  L 


517,561 
483,918 
33,643  G 
204,087 
207,043 


644  L  6,981  G  1,351  G  2,956  L 

SOUTH  BEND,  IND. 


270,201  114,779 


176,778 
93,423  G 
29,331 
32,035 
2,704  L 


84,238 
30,541  G 
78,040 
73,421 
4,619  G 


32,519 
21,908 
10,611  G 
12,008 
14,260 
2,252  L 


212,757 
167,344 
45,413  G 
63,277 
48,961 
14,316  G 


27,166  2,124,932 

20,013  2,015,128 

7,153  G  109,804  G 
1,872  300,853 

4,500  237,537 

2,628  L  63,316  G 


2,389  2,289,613 

310  2,118,972 

2,079  G  170,641 G 

417  761,502 

245  795,956 

172  G  34,454  L 


17,675  1,619,235 

17,759  1,264,438 

84  L  354,797  G 

.  365,003 

1,139  337,085 

1,139  L  27,918  G 


SPOKANE,  WASH. 


380,179 

98,407 

74,129 

348,698 

13,799 

1,863,784 

255,945 

122,954 

52,926 

363,360 

17,767 

1,717,843 

124,234  0 

24,547  L 

21,203  G 

14,662  L 

3,968  L 

145,941  G 

41,359 

56,514 

27,474 

-52,534 

447 

324,472 

47,649 

70,686 

28,479 

57,976  . 

. .  .  . 

360,256 

6,290  L 

14,172  L 

1,005  L 

5,442  L 

447  G 

35,784  L 

SPRINGFIELD.  MASS. 


595,754 

399,259 

123,957 

62,470 

261,945 

5,067 

1,448,452 

486,601 

284,026 

83,567 

34,476 

262,744 

4,399 

1,155,813 

109,153  0 

115,233  G 

40,390  G 

27,994  G 

799  L 

668  0 

292,639  G 

89,640 

33,877 

52,058 

8,352 

43,393 

290 

227,610 

65,491 

29,570 

85,066 

5,487 

44,288 

30 

229,932 

241,149  0 

4,307  G 

33,008  L 

2,865  G 

895  L 

260  G 

2,322  L 

ST. 

LOUIS, 

MO. 

,837,591 

676,655 

107,101 

151,793 

442,812 

10,093 

3,226,045 

,757,317 

465,931 

96,284 

105,912 

450,099 

29,628 

2,905,171 

80,274  G 

210,724  G 

10,817  G 

45,881 G 

7,287  L 

19.535  L 

320,874  G 

575,222 

240,280 

115,743 

6,507 

388,141 

358 

1,326,251 

549,966 

167,163 

151,069 

6,670 

377,417 

360 

1,252,645 

25,256  G 

73,117  0 

35,326  L 

163  L 

10,724  G 

2L 

73,606  G 

ST.  PAUL,  MINN. 

I/ieal  National  Automotive  Financial 
display  display  display  display  ClaaaiSed 

Daily,  1929 .  1,214,103  518,808  87,543  83,323  314,185 

1928 .  1,218,356  450,630  106,933  48,288  347,493 

GainorLoas .  4,253  L  68,178  G  19,390  L  35,035  G  33,308  L 

Sunday,  1929  .  205,618  89,404  72,691  6,637  91,622 

1928  .  202,227  57,889  62,997  6,412  98,687 

Gainorlxns .  3,391  G  31,515  G  9,694  G  225  G  7,065  L 

SYRACUSE,  N.  Y. 

Daily,  1929 .  1,232,764  415,603  154,086  66,484  340,040 

1928 .  1,065,003  322,805  153,632  45,794  322,542 

GainorLoas .  167,761  G  92,798  G  454  G  20,690  G  17,498  G 

Sunday,  1929  .  232,520  142,458  124,907  22,726  95,909 

1928  .  212,354  131,718  103,885  15,645  113,872 

GainorLoas .  20,166  G  10,740  G  21,022  G  7,081  G  17,963  L 

TACOMA,  WASH. 

Daily,  1929  .  776,494  306,663  107,089  54,120  382,894 

1928  .  704,506  264,365  95,932  42,309  281,525 

GainorLoas .  71,988  G  42,298  G  11,157  G  11,811  G  101,369  G 

Sunday,  1929 .  100,012  22,079  70,187  6,171  76,972 

1928 .  118,240  30,339  62,152  3,841  72,602 

Gain  or  Loss .  18,228  L  8,260  L  8,035  G  2,330  G  4,370  G 

TAMPA,  FLA. 

Daily,  1929  .  368,392  176,558  115,018  13,170  169,014 

1928  .  400,726  131,578  72,479  17,773  173,531 

GainorLoas .  32,334  L  44,980  G  42,539  G  4,603  L  4,517  L 

Sunday,  1929  .  62,918  12,573  28,935  4,541  33,606 

1928  .  81,011  18,920  34,577  6,297  38,117 

GainorLoas .  18,093  L  6,347  L  5,642  L  1,756  L  4,511  L 

TERRE  HAUTE.  IND. 

Daily,  1929  .  821,232  269,251  80,406  25,275  164,953 

Sunday,  1929 .  190,804  38,733  63,971  3,413  49,754 

TOLEDO.  OHIO 

Daily,  1929 .  1,270,129  377,264  142,795  80,300  420,965 

1928 .  1,108,029  300,095  144,406  60,399  387,834 

GainorLoas .  162,100  0  77,169  G  1,611  L  19,901  G  33,131  G 

Sunday,  1929  .  330,138  25,316  27,785  14,637  43,272 

1928  .  281,141  31,650  31,323  14,546  52,797 

GainorLoas .  48,997  G  6,334  L  3,538  L  91 G  9,525  L 

TRENTON.  N.  J, 

Daily,  1929  .  447,687  146,404  83,642  16,298  72,283 

1928  .  451,238  118,063  57,673  13,739  72,803 

GainorLoas .  3,551  L  28,341  G  25,969  G  2,559  G  520  L 

Sunday,  1929 .  103,070  8,198  28,388  11,009  25,481 

1928 .  122,494  17,058  38,792  17,073  23,675 

GainorLoas .  19,424  L  8,860  L  10,404  L  6,064  L  1,806  0 

TULSA.  OKLA. 

Daily,  1929  .  814,658  252,941  113,627  31,301  304,585 

1928 .  777,744  191,054  112,447  13,014  268,471 

GainorLoas .  36,914  G  61,887  0  1,180  0  18,287  G  36,114  0 

Sunday,  1929 .  320,834  43,461  90,458  31,687  75,950 

1928  .  348,890  50,181  112,297  40,602  69,029 

GainorLoas .  28,056jL  6,720]L  21,839L  8,915L  0,9210 

UTICA.  N.  Y. 

DaUy,  1929 .  778,438  249,234  143,564  87,696  179,302 

1928  .  775,449  219,873  122,233  59,786  184,921 

GainorLoas .  2,989  G  29,361  G  21,331  G  27,910  G  5,619  L 

Sunday,  1929  .  55,526  3,394  38,672  5,657  22,550 

1928 .  75,436  2,428  43,201  4,377  20,084 

GainorLoas .  19,910  L  966  G  4,529  L  1,280  0  2,466  0 

WASHINGTON.  D.  C. 

DaUy,  1929 .  1,756,686  525,238  176,288  102,642  653,270 

1928 .  1,662,010  408,786  178,155  92,184  623,880 

GainorLoas .  94,676  0  116,452  0  1,867  L  10,458  0  29,390  0 

Sunday,  1929  .  814,051  162,527  111,126  14,964  185,722 

1928  .  703,916  65,217  189,579  8,748  187,121 

GainorLoas .  110,135  0  97,310  0  78,453  L  6,216  G  1,399  L 

WILMINGTON.  DEL. 

Daily,  1929 .  746,460  285.586  215,117  52,140  224,101 

1928  .  754,863  218,256  138,159  40,427  191,933 

Gain  or  Lon .  8,403  L  67,330  0  76,953  0  11,713  0  32,168  0 

Sunday,  1929 .  147,551  18,037  24,898  4,893  14,277 

1928 .  147,285  12,230  27,128  7,188  19,671 

Gain  or  Lon .  266  0  5,807  0  2,230  L  2,295  L  5,394  L 

WINSTON-SALEM,  N.  C. 

Daily,  1929  .  289,851  110,825  45,884  15,280  33,946 

Sunday,  1929  .  39,738  8,246  7,248  1,518  10,187 

WORCESTER.  MASS. 

Daily,  1929 .  1,133,829  446,377  210,864  69,803  277,514 

1928 .  1,040,537  307,206  124,082  40,620  322,446 

Gain  or  Lon .  93,292  0  139,1710  86,782  0  29,183  0  44,932  L 

Sunday.  1929 .  163,261  25,017  44,959  3,829  53,121 

1928 .  186,904  23,718  55,805  3,476  54,698 

Gain  or  Lon .  23,643  L  1,299  0  10,846  L  353  G  1,577  L 

YOUNGSTOWN.  OHIO 

DaUy,  1929 .  1,083,972  300,205  118,936  35,258  215,087 

1928  .  984,099  222,608  90,797  24,671  210,772 

Gain  or  Lon .  99,873  G  77,597  0  28,139  G  10,587  0  4,315  0 

Sunday,  1929 .  91,412  25,383  48,362  8,791  31,134 

1928 .  89,134  22,734  45,838  7,720  32,916 

Gain  or  Lon .  2,278  G  2,649  0  2,524  G  1,071  0  1,782  L 


Total 

Legal  advertising 
13,444  2,231,406 

9,480  2,181,180 

3,964  G  50,226  0 
129  466,101 

76  428,288 

53  G  37,813  0 


97,600  2,306,Sn 

129,647  2.039,423 

32,047  L  267,154  0 
8,170  626,690 

49  577,523 

8,121  G  49,167  0 

3,388  1,630,648 

588  1,389,225 

2,800  G  241,423  0 

.  275,421 

.  287,174 

.  11.753  1 


28,109 

870,261 

16,372 

812,459 

11,737  0 

57,802 G 

775 

143,348 

148 

179,070 

627  G 

35,722  L 

13,465 

1,374,582 

346,675 

25,698 

2,317,151 

29,997 

2,030,760 

4,299  L 

286,3910 

441,148 

14 

411,471 

14  L 

29,677  0 

21,196 

787,510 

9,884 

723,400 

11,312  0 

64,110  0 

853 

176,999 

799 

219,891 

54  G 

42,892  L 

3,794 

1.520.906 

9,178 

1,371,908 

5,384  L 

148,998  0 

651 

563,041 

2,491 

623,490 

1,840  L 

60,449 L 

31,876 

1,470,110 

23,577 

1,385,839 

8,299  0 

84,2710 

125,799 

145,526 

19,7271 


61,639  3,275.763 

9,516  2,974,531 

52,123  0  30,232  0 

518  1,288,908 

124  1,154,705 

394  0  134,203  0 


19,154  1,542,558 

26,391  1.370,029 

7,237  L  172,529  0 
497  210,153 

96  213.598 

401  G  3,445  L 


21,175 

465 


516,961 

67,402 


24,748  2,163,135 

29,226  1,864,117 

4,478  L  299,0180 
275  290,462 

19  324.620 

256  0  34,158  L 


20,198  1.773.656 

15,469  1.548,416 

4,729  0  225,2400 

.  205,082 

43  198,385 

43  L  6,697  0 


/4 '  '  / 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 


There  Is  a  Difference  Between  100,000  Copies  and  100,000  Circulation — Serialized  Action  Per  Inch 

of  Space  Is  the  Best  Argument  for  Consistent  Schedules 


WHEN  a  first  class  store  voluntarily 
turns  to  a  newspaper  for  some  in¬ 
formation  relative  to  the  best  method 
of  doing  something  with  its  advertising  a 
very  happy  situation  develops.  Whether 
the  situation  remains  happy  and  mutually 
profitable  depends  on  the  resourcefulness 
^d  ingenuity  of  whoever  represents  the 
paper  with  die  store  management. 

Following  is  an  incident  illustrative 
of  a  very  simple  temporary  situation 
which  due  to  skillful  handling  grew  into 
a  permanent  relation  of  great  profit  to  a 
newspaper.  It  is  given  here  because  of 
its  wide  applicability  to  many  variations 
of  the  original  problem. 

A  high-class  store,  high-class  in  goods, 
service  and  personnel,  expanded  its  men’s 
department.  Floor  space  of  the  depart¬ 
ment  was  practically  doubled ;  the  de¬ 
partment  was  given  the  second  best  first 
floor  location.  New  lines  were  added, 
excellent  sales  help  employed,  an  expen¬ 
sive  clothing  and  furnishings  buyer 
installed. 

The  store  is  in  a  big  prosperous  city 
with  three  progressive  and  aggressive 
newspapers  with  the  usual  morning, 
evening  and  Sunday  editions — a  common 
and  representative  picture,  familiarly 
typical.  The  store  used  all  three  papers 
and  all  editions  for  different  purposes ; 
used  them  all  for  general  selling,  single 
ones  to  accomplish  specific  ends,  com¬ 
bined  some  for  other  purposes  and  so  on. 

The  new  men’s  department  was  the 
pet  of  an  official  of  the  store,  the  vice- 
president.  He  wanted  the  largest  and 
the  best  men’s  business  built  up  as 
quickly  as  possible,  wanted  it  to  be  in 
keeping  the  high  standard  of  the  rest 
of  the  store  and  passed  the  suggestion 
on  to  the  operative  executives — manager, 
buyer  and  advertising  director. 

“Pick  the  two  best  papers,  find  out 
how  best  to  utilize  them  and  go  ahead” 
epitomizes  his  general  order,  fairly 
military  in  aspect.  A  detail  was  “Use 
big  space  at  first,  even  if  you  must  cut 
down  on  one  of  the  papers.  Ask  all 
the  papers  for  suggestions,  don’t  promise 
contracts.  When  volume  is  where  it 
Wongs,  we’ll  decide  on  proper  distribu¬ 
tion  of  space  to  all  the  papers.” 

A  men’s  department  advertising  bud¬ 
get  was  set.  As  a  result  a  morning 
paper  lost  a  504-line  space  that  had  been 
run  for  years  by  the  store  to  feature 
a  Thursdav-for-Friday  men’s  suit  special. 

Viewed  in  square  inches  this  space 
amounted  to  just  a  half  square  foot — it 
was  always  set  3  columns  by  12  inches. 
Besides  the  loss  of  revenue  the  paper 
felt  keenly  a  loss  of  prestige,  for  this 
special  cop/  had  for  years  been  a  fixture 
:n  Thursday’s  paper,  pointed  to  many 
times  in  soliciting  men’s  business  from 
other  stores. 

Everybody  on  the  paper,  including  the 
oublisher,  tried  to  recover  the  contract. 
Every  known  means  was  tried,  all  the 
familiar  methods.  None  made  even  a 
dent.  Finally  in  desperation,  the  least 
promising  solicitor  on  the  staff  was 
assigned  to  visit  the  vice-president.  This 
solicitor  was  past  middle  age.  He 
habitually  wore  suits  of  a  white-and- 
bhek  check  pattern,  red  neckties,  always 
me  wrong  hue;  thick-soled  tan  shoes. 
He  had  thin  sandy  hair  and  his  feet 
were^  unbelievably  flat.  But  his  head 
wasn’t  flat.  He  asked  permission  to  pick 
his^  own  day  to  visit  the  vice-president. 

“Sure  picK  any  day  you  like.  What 
kind  suits  you  best?”  asked  the  advertis¬ 
ing  manager. 

“A  rainy  day,  if  possible.” 

“Good  Lord,  why  a  rainy  day?  It 
will  be  a  tough  job  any  day.’’ 

“Well,  I  think  better  when  it’s  over¬ 
cast,”  was  all  the  solicitor  would  say. 
.The  vice-president’s  office  was  on  the 
Mxth  floor  and  faced  a  small  park. 

the  park  was  a  billboard  of  about 
50,000  square  feet.  Part  of  the  board 
CMried  posters  of  the  brand  of  men’s 
clothing  featured  by  the  new  depart¬ 
ment  and  formerly  advertised  every 
Thursday  in  ihe  solicitor’s  paper. 


By  GUY  HUBBART 


ARTICLE  VIII 

rHE  circulation  principle  outlined  in  the  body  of  this  article  is  useful  if 
skillfully  varied  to  illustrate  these  problems; — 

1.  where  a  merchant  uses  a  paper  only  now  and  then  and  complains  of 
poor  results:  as  an  argument  for  consistent  schedule. 

2.  When  the  advertiser  uses  space  that  is  too  small  to  give  items  full 
presentation:  as  an  argument  in  reading-value  of  spare. 

3.  When  the  advertiser  is  obviously  using  the  wrong  paper  to  reach  a 
specific  class  of  trade:  as  an  argument  about  position  in  the  paper. 

4.  When  the  specific  article  of  goods  needs  either  morning  or  evening 
featuring  due  to  buying  habits  of  people:  as  an  argument  for  “timed” 
advertising. 

5.  When  the  cost  of  big  circulation  like  Sunday  editions  is  an  obstacle: 
as  an  argument  for  intensified  featuring  of  style  goods. 

Keep  in  mind  that  few  people,  merchants  or  otherwise,  are  able  to  see 
the  combined  power  of  each  copy  of  a  given  numerical  circulation.  A 
100.000  circulation  in  figures  is  abstract,  but  in  square  feet  of  space  with 
items  it’s  something  concrete  and  mighty. 


After  the  usual  preliminaries,  the  vice- 
nresident  smiled. 

“You’ve  come  to  talk  about  your 
paper,  haven't  you?”  He  was  a  genial, 
icindlv  man  even  if  his  head  was  hard 
and  his  mind  made  up. 

“Yes,  in  a  way  that’s  what  I  came  for, 
but  mainly  to  give  you  an  idea  that  no 
other  store  can  use.  We  appreciate  your 
other  business  even  if  we  do  feel  the 
loss  of  the  Thursday  special,  and  I 
thought  you  might  like  this  idea.  Just 
before  1  came  in  I  stood  in  front  of 
your  store  one  hour  and  counted  the 
people,  men  and  women,  who  passed 
that  billboard  on  this  side  of  the  park. 
Sixty  people  passed  it.  They  could  have 
seen  it  if  they  had  wanted  to,  and  some 
did  look  at  it.  But  on  the  other  side 
of  the  park  they  can’t  see  it.  It’s  up 
too  high  and  the  sidewalk  is  too  close 
to  it.  In  12  hours  of  daylight  at  60 
an  hour,  720  people  pass  here.  You 
could  get  a  lot  of  sales  if  one-tenth  of 
them  would  turn  into  the  men’s  entrance. 


“Our  circulation  is  llK),(X10  daily,  you 
know.  That  copy  you  used  to  run  was 
just  a  half  square  foot  in  size.  If  you 
wanted  to  cover  that  billboard  with  the 
ad  you  could  do  it  by  cutting  the  ad¬ 
vertisement  out  of  each  copy  of  the 
'laper  and  pasting  it  in  half- foot  squares. 
A  hundred  thousand  of  the  ads  as  you 
used  to  run  them  is  just  50,000  square 
feet,  the  same  as  the  billboard.  In  six 
days  you  could  cover  six  billboards  like 
that.  Of  '•ourse  you  don’t  want  to  do 
it  but  you  could.  Then  another  thing, 
take  a  day  like  this,  rainy  and  gloomy, 
people  don’t  look  steadily  at  the  bill¬ 
board.  But  at  home  or  in  their  offices 
one  hundred  thousand  of  them  could  sit 
quietly  and  looK  at  just  as  much  expanse 
of  space,  if  they  kxiked  all  together,  and 
see  your  men’s  suits  and  read  the  copy 
about  them.  And  something  else:  that 
billboard  stands  still.  It  has  to  wait 
u  *il  the  people  come  to  it.  Our  circula¬ 
tion  moves.  It  goes  right  into  the 
peoples’  homes.” 


MR.  AND  MRS.  BICKEL  RETURN  FROM  EUROPE 


Karl  A.  Bickel,  president  of  the  United  Press  Associations,  and  Mrs.  Bickel, 
photographed  on  board  the  S.S.  Augustus  as  they  arrived  in  New  York  harbor 
Tuesday,  from  a  trip  abroad. 


“That’s  interesting;  I  never  thought 
of  a  circulation  in  terms  of  square  feet. 
But  what  is  this  exclusive  idea  you 
spoke  of?” 

“Why,  it’s  this :  Why  not  use  your 
billboard  space  to  tell  people  to  read 
your  special  new  men’s  department  ad¬ 
vertising  in  the  morning  paper.  You 
see,  if  they  do  that,  they’ll  see  other 
items.  You  can  change  the  items  every 
day,  use  new  copy,  feature  things  that 
go  with  suits.” 

“But  why  in  your  paper?  Why  not 
in  the  two  we’re  using  for  men’s  ads? 
Our  budget  won’t  permit  of  three 
papers.” 

“Well,  you  see,  people  are  used  to  see¬ 
ing  your  suit  special  in  our  paper.  Been 
in  it  for  several  years,  every  morning. 
No  one  can  tell  how  many  people  miss 
seeing  it  now,  people  who  habitually 
used  to  look  at  it.  It  makes  me  ache 
to  think  of  how  many  miss  seeing  it. 
They  can’t  miss  your  men’s  clothing 
special  from  the  other  papers  because 
it  has  never  been  in  them.  Just  look 
once  more,  Mr.  Vice-President,  at  that 
billboard ;  then  shut  your  eyes.  The 
billboard  is  gone,  50,000  square  feet  of 
store  identity.  Every  day  your  half 
square  foot  of  ad  is  out  of  our  paper 
your  customers’  eyes  are  shut  to  50,000 
snuare  feet  of  your  clothing  values. 
That’s  as  plain  as  I  can  make  it.  Our 
circulation  is  100,000  daily,  rain  or 
shine.” 

All_  the  solicitor  did  was  to  arrange  a 
technical  argument,  so  the  vice-president 
could  ^ee  it  in  terms  of  single  copies  of 
circulation,  and  what  they  amounted  to 
in  reading  area — 50,000  square  feet  a 
day.  The  merchant’s  sense  of  propor¬ 
tion  did  the  rest.  He  put  the  half  square 
foot  ad  back  in  the  morning  paper  and 
kept  it  there,  which  is  not  half  so  im¬ 
portant  to  the  paper  in  question  as  the 
new  viewpoint  given  the  store  concern¬ 
ing  the  100,000  copies  he  paid  for. 

This  is  the  eighth  article  by  Mr. 
Ilubbart.  The  next  article  on  “Over- 
Crowding  and  Over-Pricing  Space”  will 
appear  next  week. 


GIVING  RADIO  SERVICE 


Indianapolis  Dailies  Helping  Solve 
Interference  Problems 

Tvvo  Indianapolis  newspapers  are 
offering  free  service  to  their  patrons  in 
providing  radio  interference  men  who 
are  available  to  go  out  to  any  section  of 
the  city  to  help  in  eliminating  inter¬ 
ference. 

The  Indianapolis  Star  last  week  em¬ 
ployed  E.  J.  Jacoby,  who  has  been 
working  in  that  capacity  for  the  Indian¬ 
apolis  Times.  The  Times,  which  was 
the  first  Indianapolis  newspaper  to 
establish  the  service,  has  placed  its  radio 
editor,  John  T.  Hawkins,  at  the  dis¬ 
posal  of  radio  fans  who  find  annoying 
conditions  in  their  neighborhood. 

Both  men  are  provided  with  special 
automobiles  for  trips  into  the  inter¬ 
ference  districts.  Blanks  are  run  in  the 
pages  of  the  Star  for  the  benefit  of 
those  who  want  help,  and  these  requests 
are  promptly  answered. 


BLOCK  EXECUTIVES  RETURN 

Daniel  Nicholl,  general  manager,  and 
Ik  Shuman,  executive  editor,  of  the  Paul 
Block  Newspapers,  returned  from  Europe 
last  week  aboard  the  He  de  France.  Mr. 
Nicholl  and  Mr.  Shuman  spent  several 
weeks  in  London  studying  English  news¬ 
papers.  They  also  spent  some  time  in 
Paris. 


CLYNE  JOINS  GEO.  B.  DAVID 

John  M.  Oyne,  for  the  past  six  years 
with  the  Chicago  Tribune,  most  recently 
as  manager  of  merchandising  in  the  na¬ 
tional  advertising  department,  has  join^ 
the  Western  office  of  the  Geo.  B.  David 
Co.,  newspaper  representatives.  He  will 
make  his  headquarters  in  Chicago. 


4  XNUALLY,  at  the  meeting  of  the 
Panhandle  Press  Association,  an  or¬ 
ganization  composed  of  newspaper  mak¬ 
ers  resident  in  the  northwest  section — 

“the  squarest  part” — of  Texas,  an 
anticipated  feature  is  the  banquet  ten¬ 
dered  the  visitors  by  J.  Lindsay  Nunn, 
principal  owner  of  23  publications  in 
the  district.  When  the  group  met  in 
Pampa  last  spring  the  banquet  was  an 
especially  colorful  event  with  the  fra¬ 
ternity’s  best  oratorical  talent  in  perfect 
form.  One  of  the  speakers  was  Gene 
Howe,  editor  of  the  Amarillo  News- 
Globe  and  busmess  associate  of  the  host. 

Mr.  Howe  waxed  prophetic. 

“I  predict,”  he  declared,  “that  within 
five  years  J.  Lindsay  Nunn  will  be  a 
formidable  rival  of  William  Randolph 
Hearst  for  newspaper  publishing  hon¬ 
ors  in  the  United  States.” 

In  discussing  his  constantly  growing 
newspaper  connections  with  the  pub¬ 
lisher  in  his  Amarillo  offices  last  week 
the  Howe  statement  was  recalled  by  the 
interviewer.  Mr.  Nunn  looked  thought- 
ful.  , 

“I  believe  Gene  did  say  something  of 
the  sort,”  he  admitted  finally.  “But  of  J 

course  it  never  is  safe  to  lielieve  more  f  * 

than  half  what  a  toastmaster  says.”  I'- 

Suddenly  he  clapped  a  hand  to  his 
mouth.  “Gosh,”  he  remembered,  red- 
dening,  “I  was  toastmaster  myself !”  -V; 

It  is  a  certain  boyish  quality  of  en-  * 

thusiastic  humor  which  this  incident 
illustrates  that  n^es  it  difficult  to  be- 
lieve  that  here  sits  in  the  flesh  a  poten- 
tial  magnate  in  the  newspaper  publish-  > 

ing  field,  a  man  whose  interests  already 
include  three  prosperous  chains  of  daily  ' 

and  weekly  publications  in  Texas  and  ^ 

New  Mexico  and  whose  holdings  prpb- 
ably  will  be  doubled  within  the  time  J;.;, 

limit  set  by  the  after  dinner  speaker.  ,5 

Yet  J.  Lindsay  Nunn’s  active  news- 
paper  career  dates  back  but  a  brief  4-^ 

decade.  Coming  to  Amarillo  more  than 
20  years  ago,  shortly  after  graduation  ' 
from  college  at  Georgetown,  Ky.,  he  at 
first  became  identified  with  the  whole- 
sale  electrical  and  telephone  business. 

In  1908  his  father.  Dr.  J.  E.  Nunn,  who 
had  also  moved  west  to  reside,  estab¬ 
lished  the  Amarillo  News,  with  the 
.  younger  Nunn  as  half  owner.  The  lat¬ 
ter,  however,  after  helping  to  organize 
the  business  department  of  the  daily, 
continued  his  commercial  activities 
without  interruotion  until  the  year  1920. 

At  that  time  he  became  business  man¬ 
ager  of  the  newspaper.  Quickly  he  dis¬ 
covered  in  himself  an  inherent  flair  and 
liking  for  the  detail  of  newspaper  pub¬ 
lishing  which  in  a  few  years  resulted, 
logically  enough,  in  the  acquiring  of  the 
first  of  a  chain  of  smaller  publications. 

Together  with  David  Warren,  for 
seven  years  managing  editor  of  the 
News,  he  purchased  the  Panhandle 
(Tex.)  Herald  in  1926.  In  a  brief  time 
there  was  added  the  Pampa  News,  a  ISperially  drawn  for  Edito«  &  Publishei  by  Seymour  Marcus. 
weekly.  Then  came  establishment  of 
the  Borger  Herald  in  the  then  new  oil 
town  and  close  upon  its  heels  the 
launching  of  the  Hutchinson  County 
Herald  at  Stinnett.  The  Pampa  and 
Borger  papers  soon  became  flourishing 
dailies.  Other  Nunn- Warren  publica¬ 
tions  now  include  those  at  Childress, 

Hereford,  White  Deer,  Spearman, 

Quitaque,  Silverton  and  Dimmitt. 

Meanwhile  the  Nunn- Roderick  groui 
had  been  formed,  with  D.  D.  Rodericl 
as  Mr.  Nunn’s  associate.  The  Lubbock 
,  (Tex.)  Evening  Journal  had  been  pur¬ 
chased  by  Houston  Hart  of  San  Angelo 
and  Bernard  Hanks  of  Abilene,  who 
later  added  the  Lubbock  Morning 
Avalanche,  combining  the  two  dailies. 

This  became  the  first  newspaper  prop¬ 
erty  acquired  by  Nunn-Roderick.  Next 
came  the  purchiise  of  a  weekly  at  Slaton 
and  the  establishment  of  two  New 
Mexico  dailies,  the  Roswell  Morning 

Dispatch  and  the  Carlsbad  Daily  Argus,  gram  end,  do  you  suppose 
’the  last  named  being  in  association  with  was  asked. 

'  Paul  Walter,  Jr.  ^e  purchase  early  indefinitely?” 


associates,”  Mr.  Nunn  made  clear. 
“Though  nominally  I  am  the  head  of 
all  our  papers  I  do  not  desire  to  intrude 
my  personality  in  any  field.  Instead,  I 
hold  that  the  manager  of  each  publica¬ 
tion  should  represent  our  organization 
in  his  own  city.  In  him  is  invested 
absolute  authority  and  equally  abso¬ 
lute  responsibility.  We  have  confidence 
in  our  executives,  many  of  whom  have 
worked  up  from  unimportant  begin¬ 
nings. 

“I  like  to  see  a  man  grow,”  he  con¬ 
tinued,  and  there  was  the  fervor  of  the 
hobby  rider  behind  his  words.  “An 
associate  never  can  advance  too  far  or 
too  fast  to  suit  me  and  I  have  noted  that 
our  most  capable  executives  have  been 
those  who  were  equally  pleased  to  see 
the  progress  of  others  working  under 
them. 

“The  qualities  I  seek  in  an  associate?” 
he  repeated  a  question.  “My  reply  must 
be  so  trite  as  to  seem  commonplace. 
The  old  reliable  virtues  of  honesty  and 
stability  I  look  for  first  and  added  to 
them  must  be  the  ability  to  outguess  a 
competitor  at  least  more  than  half  the 
time  and  an  almost  impudent  refusal  to 
recognize  obstacles  that  may  stand  in 
the  way  of  success.  There  simply  is 
no  such  word  as  ‘can’t’  in  the  lexicon 
of  a  publisher  who  means  to  get  some¬ 
where.” 

An  incident  of  Mr.  Nunn’s  own 
career  as  a  newspaper  manager  illus¬ 
trates  the  last  point.  On  election  night 
nine  years  ago  the  state  of  Texas  was 
a-tiptoe  to  get  the  final  returns  after  a 
brisk  gubernatorial  campaign.  The 
staff  of  the  Amarillo  Daily  News  was 
working  at  top  speed  to  be  first  on  the 
street  with  the  report.  Then — at  mid¬ 
night — the  citv’s  electric  power  plant 
broke  down.  It  was  inevitable  that 
the  paper  would  miss  the  mails  but  that, 
to  Lindsay  Nunn,  seemed  small  excuse 
for  thumb-twirling.  Instead  he  got  to 
Canyon  City  twenty  miles  distant,  on 
the  wire.  True  to  small  town  practice, 
everything  there  had  been  closed  down 
at  12  o’clock.  “Turn  on  your  current; 
we’re  printing  our  paper  in  your  town," 
telephoned  the  Amarillo  nublisher. 

Forms  were  hustled  to  the  neighbor¬ 
ing  city’s  newspaper  shop,  which,  though 
taxed  to  many  times  its  capacity,  printed 
the  whole  edition  by  3:30  a.  m.  and 
trucks  soon  were  speeding  over  ^ 
paper’s  territory,  keeping  faith  with 
subscribers.  The  opposition,  having 
awaited  repairs  to  the  Amarillo  plant, 
came  out  at  7  o’clock. 

J.  Lindsay  Nunn  who,  but  for  his 
father’s  influence,  might  have  never  en¬ 
tered  newspaper  publishing  world,  has 
a  son,  Gilmore,  now  a  student  at  W^- 
ington  and  Lee  University.  Quite  with¬ 
out  prompting  the  youth  is  majoring  in 
journalism,  choosing  the  editorial 
course.  Upon  graduation  he  expects  to 
become  identified  with  his  father  and 
grandfather  in  the  profession  of  news- 

this  year  of  two  weeklies  at  Plainview,  The  publisher  laughed.  “We  always  paper  making. 

Tex.,  and  their  consolidatiem  into  a  sin-  are  in  a  receptive  mood  toward  enlarge-  - 

gle  daily.  Evening  Herald,  completes  the  ment,”  he  said,  “yet  we  are  making  no  PUBLISHERS  ENTERTAINED 

active  campaign  toward  that  end.  members  of  the  Suburban 

"n  P  •  ’  “  he  added,  quite  serious  now,  publishers’  Association.  Chicago,  and 

Herbert  Hilburn  and  E  Q.  Perry.  if  becoming  an  outstanding  figure  >n  entertained  by  How- 

Last  Decem^r,  desiring  to  en  arge  the  Publishing  world  had  to  mean  that  p  Clemmons,  publisher  of  the  Blue 
the  field  o  his  operations  Mr.  Nui^  I  should  leave  Northwest  T^as  per-  Sun-Standard  vresxAtnt  oi  ^ 

together  with  Mr.  Roderick,  purchased  manently  I  should  have  to  decl me  the  and  citv  and  countv  officials 

,p  For  I  can’t  .map™  really  l.».  |'„T““io“lten 

;{c  the  latter  becoming  publisher.  At  this  mg  anywhere  else. 

time  was  organized  the  Lindsay-Nunn  It  is  in  part  this  devotion  to  the  sec-  pnok  Conntv  infirmarv  and  a  receotkm 
npany  which  bought  up  tion  of  the  world  which  he  claims  as  his  held  in  front  of  the  ^iun-Sfandard 

n  stock  of  these  six  i^  home  which  makes  of  J.  Lindsay  Nuim  Xe  Harris  Dantk  of  Harvey,  and 

^  ®  Walter  J.  Staats.  of  the  Downers  Grott 

0  Globe,  a  Paso  Herald,  paj^r  ownership.  So  typically  local  is  Reporter,  cooperated  with  Mr.  Clemmons. 

mes,  Lubbock  Morning  each  publication  he  sponsors,  so  com-  '  _ _ 

ibhock  Evening  Journal,  pletely  dedicated  to  the  interests  of  its  t  t/-i7iuep  DCMcwrn 

he  company  include  J.  immediate  locality  and  to  the  larger  RADIO  LICENSE  RENEWtu 
,  president;  Wilbur  C.  good  of  the  entire  Panhandle  country.  Petition  of  radio  station  WDAE  of 

[owe  and  D.  D.  Roderick,  that  any  suggestion  of  the  rubber  stamp  Tampa,  Fla.,  owned  by  the  Tamfc 

will  this  expansion  pro-  is  absent,  ^ch  newspaper  exists  by  Times,  to  renew  its  license  to  broadcast 

Mr,  I^nn  and  for  its  own  community.  on  620  kilocycles  and  1,000  watts  powtf. 

‘Shall  you  continue  it  “Such  success  as  I  have  had  is  due  has  been  approved  by  the  Federal  Radio 
unquestionably  in  large  measure  to  my  Commission. 


J.  LINDSAY  NUNN 


Forward 


It  was  Napoleon’s  philosophy:  When  in  doubt,  attack!  We 
use  a  milder  term  in  business  competition  these  days,  but 
the  precept  holds  true — to  go  forward  is  the  only  solution 
for  doubt;  standing  still  benumbs  ambition  and  dulls 
the  edge  of  energy.  The  Florida  Times-Union  has 
become  Florida’s  Foremost  Newspaper  through  64 
years  of  ambition  and  energy;  repeatedly  new  goals 
have  been  set — and  reached;  then  new  goals,  an 
unending  succession  of  energetic  steps  forward, 
in  winning  the  confidence  of  readers,  in  build¬ 
ing  circulation  soundly,  in  creating  value  for 
advertisers  and  in  co-operating  with  them 
to  realize  on  that  value.  It  is  no  program 
of  flashy  opportunism — simply  sound, 
substantial  activity  forward! 


Advertisers  interested  in  the  new  prosperity 
of  Florida  and  the  Southeastern  extremity 
of  the  country,  need  The  Florida  Times- 
Union  strongly.  Neither  a  genuinely 
national  campaign  nor  one  in  southeastern 
territory  is  complete  unless  “Florida’s 
Foremost  Newspaper”  is  listed.  In  Jack¬ 
sonville  it  is  unique  in  co^mplete  coverage; 
for  Florida  it  is  similarly  desirable  for  all- 
state  extent,  and  no  other  single  medium 
so  blankets  the  agricultural  and  urban  areas 
of  southern  Georgia.  True  versatility  in 
offering  value. 


Repraented  Nationallr  by  REYNOLD S-FITZGERALI),  Inc. 

•t  ChiMt* . 203  N.  Wikuli  Am.  PhllaOtlohIa . 1524  ChMtnut 


(Formerly  Benjamin  A  Kentnor  Company) 
L«  Anf.l« . 117  WMt  Mh  St  Saa 
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SCHOOL  RUNS  PROPAGANDA  FACTORIES, 
HERALD  TRIBUNE  MAN  DECLARES 

Stanley  Walker  Attacks  Columbia  Journalism  Director’s  Report 
in  Which  Reporting  Is  Called  “Gateway  for  Something 
Better’’ — Criticises  Hastings’  Class 


Analyzing  the  recent  report  of  Dr. 

John  W.  Cunliffe,  director  of  the 
Columbia  University  School  of  Journal¬ 
ism,  and  the  announcement  of  a  course 
in  publicity  to  be  given  at  that  institu¬ 
tion  by  George  A.  Hastings,  of  the 
department  of  social  economy,  Stanley 
Walker,  city  editor  of  the  York 

Herald  Trihune,  declared,  in  a  Sunday 
article  in  his  paper  Oct.  13,  that  both 
the  professors  are  in  reality  conducting 
“propaganda  factories.”  Dr.  CunlifTe’s 
report,  in  which  he  stated  that  six  of 
the  26  students  graduated  from  the 
reporting  and  copy-reading  course  last 
spring  entered  publicity  work  and  spoke 
of  reporting  as  the  gateway  to  some¬ 
thing  better,  was  the  principal  target  of 
Mr.  Walker’s  fire. 

Two  amazing  documents  have  just 
been  made  public,”  Mr.  Walker  wrote 
— “the  annual  report  of  Dr.  John  W. 
Cunliffe,  director  of  the  _  School  of 
Journalism  at  Columbia  University,  and 
the  announcement  of  a  course  in  pub¬ 
licity  at  the  same  institution  under  the 
direction  of  George  A.  Hastings,  of  the 
department  of  social  economy. 

“Despite  whatever  denials  of  quib¬ 
bling  which  either  gentleman  might 
offer  in  defense,  the  simple  truth  is  that, 
however  trustworthy  may  be  the  ideal¬ 
istic  intent  back  of  the  projects,  both  are 
conducting  propaganda  factories — aca¬ 
demic  incubators  in  which  are  nurtured 
the  young  men  who,  by  attention  to 
studv,  cultivation  of  voice,  manner  and 
polish,  should  in  a  very  few  years  de¬ 
velop  into  experts  on  one  of  the  vari¬ 
ous  branches  of  propaganda  work. 

“William  B.  Shearer,  the  ‘Geneva 
Bill’  with  the  big  drum;  Ivy  Lee,  the 
dean  of  the  big  industrial  publicists,  and 
Exiward  L.  ITernays,  the  most  modern, 
smoothest,  highest  paid  and  most  effect¬ 
ive  of  all  the  expert  tribe  of  propagan¬ 
dists  and  space  grabbers — these  are  the 
men,  diverse  in  their  methods  and  per¬ 
sonalities,  who  might  be  held  up  as  mod¬ 
els  for  the  young  men  of  Morningsidc 
Heights.  If  the  youngsters  cannot 
approach  the  astounding  careers  of  these 
men,  there  is  still  room  for  thousands 
of  lesser  practitioners  whose  salary 
wings,  as  the  baseball  writers  have  it, 
can  bring  in  the  money  by  throwing 
loaded  pebbles  into  the  otherwise  pel¬ 
lucid  stream  of  public  opinion. 

“Dr.  Cunliffe,  of  the  School  of  Jour¬ 
nalism,  reports,  apparently  with  satis¬ 
faction,  that  of  26  men  who  were  grad¬ 
uated  from  the  reporting  and  copy-read¬ 
ing  course  last  spring,  six  immediately 
went  into  publicity  work.  To  be  a 
shade  vulgar,  they  became  press  agents. 
If  the  past  is  any  indication,  many  more 
of  the  26  will  follow  in  the  course  of 
the  next  two  or  three  years.  In  the 
words  of  his  own  report,  Dr.  Cunliffe 
presents  an  appalling  revelation  of  his 


attitude  toward  the  newspaper  pro¬ 
fession. 

“  ‘In  almost  all  cases  proficiency  in  re- 
portip"  and  copyreading  is  the  gateway 
to  the  profession  of  journalism,  but  few 
of  the  men  entering  the  gateway  have 
an  intention  of  staying  permanently  in 
that  kind  of  work,  or  would  have  the 
opportunity  of  doing  so  if  they  had  that 
intention. 

“‘Reporting  and  copyreading  (if  the 
terms  are  strictly  interpreted)  are  young 
men’s  jobs  and  most  of  those  engaged 
in  them  get  out  into  executive  or  edito¬ 
rial  positions  as  soon  as  they  can;  very 
few  wish  to  stay  as  reporters  or  copy- 
readers  all  their  lives;  the  strain  is  too 
great.’ 

“Dr.  Cunliffe  then  goes  on  to  say  that 
‘a  bright  young  man  may  be  quickly 
taught  to  gather  news  and  edit  copy 
after  a  fashion,  and  it  is  being  done  in 
scores  of  schools  and  colleges  all  over 
the  country.’  What  he  is  driving  at  is 
that  the  School  of  Journalism  should 
attempt  to  give  its  students  a  ‘broader 
background,’  as  the  silly  saying  has  it, 
than  any  mere  course  in  reporting  and 
copyreading  possibly  could  give  them. 

“In  a  word — ‘boloney!’  Mr.  Cunliffe 
is  simply  mistaken  all  along  the  line. 
‘Strictly  interpreted,’  reporting  is,  always 
has  been  and  always  will  be,  the  highest 
of  the  arts  practiced  in  the  newspaper 
business.  In  its  most  splendid  phases,  it 
requires  an  intelligence  and  a  competence 
far  beyond  any  other  branch  of  the 
work.  To  refer  to  it  as  merely  a  ‘gate¬ 
way,’  as  something  which  must  be  gone 
through  with  before  a  man  can  sit  at  a 
desk  and  call  himself  an  ‘executive,’  or 
get  the  chair  of  an  editorial  writer,  is  to 
distort  the  eternal  verities  of  what  is, 
or  should  be,  one  of  the  greatest  of  the 
professions.  ‘Strictly  interpreted,’  a 
novelist  who  is  not  a  good  reporter  is 
not  a  good  novelist. 

“Really  good  reporters  do  not  regard 
their  calling  as  a  ‘gateway.’  Moreover, 
few  newspaper  editors  of  any  sense 
would  hire  a  man,  unless  in  an  excep¬ 
tional  case,  who  had  the  same  contempt 
for  his  work  that  Dr.  Cunliffe  shows  in 
his  report.  The  hope  of  the  profession 
lies  in  the  pride  of  its  members.  Most 
of  the  men  who  stopped  being  reporters 
were  not  very  good  reporters,  or  they 
were  lured  away  by  more  money  than 
they  could  possibly  afford  to  refuse,  or 
they  developed  bad  feet,  or  they  were 
lazy,  or  they  couldn’t  keep  their  shirts 
on,  or  they  had  cirrhosis  of  the  liver  and 
galloping  illiteracy. 

“Moreover,  can  it  be  true  that  bright 
young  men  are  being  taught  to  gather 
news  and  edit  copy?  Of  course,  the 
attempt  to  teach  them  is  being  made  in 
schools  all  over  the  country.  Did  any 
one  ever  really  learn  anything  more 
from  these  schools  than  to  put  a  piece 


Savings  for  the  Newspaper  &  Printing  Plant 

T^c  own  and  offer: 

Ifi-page  Scott  Class  X  Web  Newspaper  Press,  suitable  for  7  or  8 
column  page,  complete  with  20  H.P.  motor  equipment. 

16-page  Duplex  Tubular  Newspaper  Press. 

8-col.  Goss  latest  style  Quick  Lock  Flat  Casting  Box. 

1000-lb.  Automatic  Quick  Melting  Furnace. 

5-0  Miehle  2  rev.  4-roller  Cylinder  Press,  bed  sixe  46  x  65. 

7-0  Miehle,  bed  size  51  x  74.  . 

39  X  54  Cottrell  Sheet  Feed  Rotary  Magazine  Press,  with  Cross  Con¬ 
tinuous  Feeder  and  Pile  Delivery. 

New  6  and  10-foot  All  Steel  Make-up  Tables. 

Hall  New  8-col.  full-page  Form  Tables. 

New  Model  5,  8  and  14  Linotype  Magazines. 

Tliomas  W.  Hall  Company,  Inc. 
Melroge  Ave.,  Stamford,  Conn. 

N.  Y.  Sales  Office:  512  West  41jl  St. 


of  paper  into  a  typewriter?  It  is  doubt¬ 
ful.  The  best  recent  school  of  journal¬ 
ism  product  at  work  in  New  York  con¬ 
tributed  the  spelling  ‘sand  script’  for 
‘Sanskrit’  as  his  first  day’s  work. 
Moreover,  he  couldn’t  spell  the  word 
‘propaganda.’  He,  like  thousands  of 
other  youngsters,  would  be  of  more  use 
to  himself  and  to  his  paper  if  he  had 
learned  a  foreign  language  or  two,  or 
had  studied  history,  economy  or  phil¬ 
osophy. 

“One  of  the  best  reporters  in  New 
1  ork  switched  suddenly  from  the  prac¬ 
tice  of  law  to  journalism,  and  he  was  a 
good  reporter  almost  from  the  start. 
One  school  of  journalism  product  ad¬ 
mitted  the  other  day,  while  seeking  a 
job,  that  he  had  not  read  a  book  in  two 
years.  The  reason  Dr.  Cunliffe’s  young 
men  go  into  press  agentry  (and  that  is 
true  of  the  products  of  virtually  every 
other  school  of  journalism)  is  that  they 
have  a  sort  of  superficial  technical  com¬ 
petence  which  is  sufficient  to  handle  pub¬ 
licity  droolings,  but  which  does  not  in 
any  sense  make  them  reporters.  These 
young  men,  for  the  good  of  America, 
should  have  been  caugbt  young  and  put 
to  some  useful,  arduous  labor. 

“The  publicity  course  announced  by 
Professor  Hastings  is  even  more  dis¬ 
turbing.  The  professor  is  an  old  press 
agent  himself,  although  he  was  one  of 
the  earliest  to  go  into  the  more  digni¬ 
fied  branches  of  the  calling,  such  as 
welfare  work  publicity.  He  announces 
his  course  as  instruction  in  ‘the  tech¬ 
nique  of  utilization  of  the  press  and 
other  media  by  the  distribution  of 
news  and  feature  articles.’  Defending 
his  course,  he  says  that  criticism  of  it  is 
based  upon  an  ‘old-fashioned  and  mis¬ 
taken  idea  of  press  agents,’ 


“The  professor  laments  the  prevalenct 
of  ‘old-fashioned  ideas  of  press  agenti’ 
Ah,  professor,  there  are  many  who 
lament  the  passing  of  the  old-fashioned 
press  agent !  He  was  far  superior  to 
the  modern  expert  who  has  a  big  offia 
and  a  yen  for  getting  money  for  grab¬ 
bing  space.  Oh,  well,  Dexter  Fellows 
will  lie  back  with  his  circus  next  spring. 
There  are  not  many  of  them  left,  but 
Dexter  is  the  noblest  representative  of 
what  once  was  a  grand  profession— that 
of  press  agent.  If  young  men  could 
study  under  Dexter  the  country  might 
be  spared  the  plague  of  modern  press 
agents.  That  would  be  a  chair  worth 
the  serious  attention  of  Dr.  Nicholas 
Murray  Butler.  Back  to  the  Foundine 
F'athers  I” 


HIGGINSON  I.  P.  &  P.  DIRECTOR 

F.  L.  Higginson  has  been  elected  i 
director  of  International  Paper  and 
Power  Company.  Mr.  Higginson  is  a 
partner  in  Lee,  Higginson  &  Co.,  and 
widely  known  in  financial  circles.  His 
election  adds  another  New  England  man 
to  the  International  Paper  and  Power 
hoard,  which  already  includes  Walter 
C.  Baylies,  Frank  D.  C!omerford,  John 
R.  Macomber.  Gifford  K.  Simonds, 
Philip  Stockton  and  Daniel  S.  Wing, 


HARRISON  PROMOTED 

Roland  R.  Harrison,  executive  editor 
of  the  Christian  Science  Monitor,  hju 
been  named  manager  of  the  Christian 
Science  Publishing  Society,  succeeding 
Charles  E.  Heitman,  who  was  recet)t|y 
aniwinted  a  member  of  the  Christian 
Science  Board  of  directors.  Frank  L 
Perrin  becomes  executive  editor  of  the 
Monitor. 


In 

Bay  City 
there  are 

1 1,650  homes,  and 
The  Bay  City  Daily  Time^ 
NET  PAID 

City  Circulation  11,790 
Total  19,466 
Bay  City  is  part  of  the  Booth  . 
Newspaper  Area  which  includes 
the  best  of  Michigan  outside 
of  Detroit.  This  big  market  has 
a  population  of  1,350,000  and 
is  completely  covered  hy  eight 
earening  Booth  Newspapers, 
each  offering  the  same  full 
coverage  as  The  Bay,  City 
Daily  Tiqaes. 


These  Booth  Newspapers 

Offer  280,494  Paid  Evening  Circulation  in  Michigan 

I  Gnid  Rapids  Press  FGit  Dailj  Jnnal 

Ssfiuw  Daily  News  Jaeksoi  G&ei  PatrisI  MidiefN  draaeie 

Kalauzoe  Gazette  Bay  Gty  Daily  Toms  Au  Arker  Daily  News 

L  ^  UXIN.  SmmtmH  CaprwMtaNM  J.  C.  LUTZ,  Wmtmn  SmmnKftIm 

SS  ZmI  SU  N«r  Y*rii  ISO  Narth  MicUoa  A**,  ChicM* 

BOOTH  NEWSPAPERS,  Ine. 
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HIGHEST  in  CHARACTER 
FIRST  in  WORLD  in  VOLUME 
of  ADVERTISING— 

The  New  York  Times  endeavors,  by  care- 
ful  watch  over  its  advertising  columns,  to  exclude 
whatever  is  misleading,  fraudulent  or  unworthy. 
The  Times  welcomes  information  from  its  readers 
concerning  any  advertisement  which  may  have 
escaped  its  vigilance  and  offers  a  reward  of  $100 
to  any  one  who  causes  the  arrest  and  conviction 
of  any  person  who  has  fraudulently  obtained 
money  through  advertising  in  its  columns. 

Despite  the  exclusion  of  a  large  amount  of 
advertising,  and  the  omission  of  many  announce¬ 
ments  on  Tuesdays,  Wednesdays  and  Thursdays 
for  lack  of  space.  The  Times  in  September  printed 
a  greater  volume  of  advertising  than  any  other 
newspaper  iii  the  world — 3,140,788  agate  lines. 


NfUl  fork  ©tmfa 


The  MOST  COMPREHENSIVE  NEWSPAPER  iVi  the  WORLD 
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$1,000  AWARD  FOR  BEST 
CAPITAL  REPORTING 


Pu(»ley  Prize  for  Good  Work  by  a 
Washington  Correspondent — 
Judges  Are  Named — 
Conditions 


By  George  H.  Manning 
tVvhin{fton  Correspondent^  £ditor  &  Publishes 

Washington,  D.  C.,  Oct.  26. — The 
National  Press  Club  will  administer  the 
award  of  a  prize  of  $1,000  cash  offered 
by  Chester  D.  Pugsley,  of  Peekskill, 
N.  Y.,  for  the  most  noteworthy  work 
by  a  Washington  correspondent  during 
tlie  Calendar  year,  1929,  it  has  been  an¬ 
nounced  by  Russell  Kent,  president  of 
the  organization. 

A  jury  of  five,  whose  names  are  well 
known  in  the  field  of  journalism,  has 
been  appointed  to  pass  upon  the  work 
of  those  who  have  been  nominated  in 
the  competition. 

The  competition  will  be  open  to  all 
correspondents  who  are  accredited  mem¬ 
bers  of  the  press  galleries  of  Congress 
during  the  year,  but  only  works  of  na¬ 
tional  interest  will  be  considered  by  the 

Mr.  Pugsley’s  original  offer  was  con¬ 
ditioned  that  it  be  awarded  anonymously, 
but  this  was  turned  down  by  the  press 
club.  Later  when  he  agreed  that  his 
name  could  be  used  in  connection  with 
the  award,  the  Board  of  Governors  of 
the  Club  appointed  a  committee  to  ad¬ 
minister  the  award.  This  committee  was 
composed  of  Russell  Kent,  of  the 
Birmingham  News,  Ulric  Bell,  of  the. 
Louisville  Courier,  and  Paul  Wooton, 
Nno  Orleans  Times- Picayune,  and  it  in 
turn  conferred  with  representatives  of 
other  newspaper  groups  in  arranging  the 
details. 

Then  followed  the  selection  of  the 
jury,  four  of  the  five  having  been 
selected  by  the  National  Press  Club,  the 
other  one  by  the  American  Society  of 
Newspaper  Editors.  The  personnel  of 
the  jury  follows: 

Theodore  P.  Noyes,  associate  editor, 
the  Evening  Star,  Washington,  D.  C. 

Roy  A.  Roberts,  managing  editor,  the 
Kansas  City  Star. 

Grahon  S.  Wilcox,  assistant  managing 
editor  the  New  York  Herald  Tribune. 

Dr.  Henry  Grattan  Doyle,  president 
of  George  Washington  University. 

Dr.  James  Melvin  Lee,  director.  De¬ 
partment  of  Journalism,  New  York 
University,  and  member  of  the  staff  of 
Editor  &  Publisher. 

The  donor  of  the  prize  is  well  known 
for  his  philanthropic  work.  He  is  vice 
president  of  the  VN'estchester  County  Na¬ 
tional  Bank,  and  has  given  lilierally  from 
his  wealth  to  many  enterprises,  mostly 
in  the  field  of  education. 

Among  his  other  activities,  Mr. 
Pugsley  has  endowed  sixty  scholarships 
for  foreign  students  at  Harvard,  his  alma 
mater,  involving  a  fund  of  $.SOO,000;  he 
has  endowed  a  $10,000  scholarship  at 
Vassar,  and  numerous  other  educational 
gifts.  His  tender  of  the  journalistic 


Ihe  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

HEW  YORK 

Ketalb  ^buQc 


award,  according  to  Russell  Kent,  was 
made  as  the  result  of  his  interest  in  the 
plan  of  the  National  Press  Club  to  make 
various  awards  throughout  the  country 
when  the  common  stock  of  the  National 
Press  Building  Corporation,  of  which 
common  stock,  the  club  is  the  sole  owner, 
is  on  a  dividend  basis. 

It  is  the  plan  to  close  nominations  for 
the  award  on  January  31,  1930.  Nomina¬ 
tions  from  the  editor  of  any  accredited 
newspaper  or  press  association,  or  by 
any  two  accredited  Washington  corres¬ 
pondents,  or  by  any  correspondent  who 
wishes  to  place  himself  in  the  comj^tj- 
tion  will  be  forwarded  to  Journalistic 
Award  Committee,  the  National  Press 
Club,  Washington,  D.  C. 

In  no  event  should  nominations  be  sent 
directly  to  the  judges  individually. 

In  making  the  award,  the  jury  will 
take  into  consideration  such  factors  as 
public  service,  reportorial  resourceful¬ 
ness,  clarity  of  presentation  to  the 
reader,  literary  quality,  and  the  nature 
of  conditions  under  which  the  work  was 
done.  The  work  recognized  may  be.  a 
single  story  or  assignment  or  may  in¬ 
clude  a  series  of  stories  or  a  period  of 
work.  The  jury  may  make  no  award, 
if  in  its  judgement,  no  nomination  of 
sufficient  merit  is  submitted. 

Nominations  must  be  in  writing,  and 
may  be  mailed  or  presented  in  person  at 
the  office  of  the  club.  Nominations  must 
lie  supported  by  clippings,  identifying  the 
newspaper  and  the  date;  and  must  be 
accompanied  by  a  statement  setting  forth 
the  reasons  for  the  nomination,  includ¬ 
ing  a  general  presentation  of  the  con¬ 
ditions  under  which  the  work  was  per¬ 
formed,  and  any  other  statement  which 
would  be  helpful  in  judging  the  merits 
of  the  matter  submitted,  Mr.  Kent 
pointed  out. 


POSTAL  LAW  CONFERENCE 

Suggestions  by  publishers  and  their 
representatives  with  reference  to  mailing 
second-class  matter  will  be  entertained  by 
the  post  office  department  in  a  conference, 
November  13  at  Washington. 


MY  BABY! 

What  I  always  have  wanted 
— a  good  weekly  magazine 
in  a  local  trade  field  —  I 
must  sell.  Other  business 
interests  prevent  my  giving 
the  time  justified  to  The 
Tourist  News,  which  now  is 

In  Its  Tenth  Year 

with  a  paid  circulation  of 
3,000;  an  average  street 
sale  of  2,000  and  two  an¬ 
nual  special  editions  which 
average  15,000  to  20,000 
copies  all  pre-sold  to  dis¬ 
tributors.  This  is  a  great 
opportunity  for  one  who 
appreciates  America's  best 
climate,  Florida's  second 
largest  Tourist  resort,  and 
who  can  devote  his  entire 
time  and  efforts  to  this. 

MUST  SELL 

Will  sell  publication  only  for 
$6,000,  or  with  plant  for  $30.- 
000,  including  Miehle,  Ludlow, 
Mergenthaler,  folder,  cutter  and 
all  necessary  equipment  in  first 
class  condition.  Prefer  to  keep 
plant  but  will  lease  or  handle 
mechanical  work  on  contract. 
This  magazine  is 

Exclusive  In  Field 

and,  while  run  down  due  to 
lack  of  attention,  it  will  earn 
from  $20,000  up  annually. 
Proposition  is  strictly  cash. 

For  further  particulars  address 

J.  E.  DADSWELL,  Owner 
The  Tourist  News 

126  Thirteenth  Street 
North  St.  Petersburgh,  Florida 


ASKS  COURT  TO  RULE 
ON  CONFLICTING  TERMS 


J.  T.  Webb,  Jr.,  Commissioner  for 
Hall-LaVarre  Papers,  Meets 
Legal  Entanglements  in 
Directing  Dailies 


tBy  telegraph  to  Editor  &  Publisher) 

Macon,  Ga.,  Oct.  23. — Legal  entangle¬ 
ment  caused  by  conflicting  court  orders 
in  the  series  of  actions  brought  in  con¬ 
nection  with  the  Harold  Hall-William 
LaVarre  newspaper  chain  in  Georgia  and 
South  Carolina,  will  bring  another  phase 
of  the  litigation  again  before  Federal 
Judge  Bascom  S.  Deaver  here  on  Oct.  28. 

J.  T.  Webb,  Jr.,  appointed  commis¬ 
sioner  by  Judge  Deaver  in  the  hearing 
here  during  August  and  September,  yes¬ 
terday  filed  in  U.  S.  District  Court  here 
a  petition  for  direction,  setting  forth 
conflicting  terms  in  the  order  of  Judge 
Deaver  and  the  order  of  Federal  Court 
in  Columbia,  S.  C.  Judge  Deaver  had 
ordered  LaVarre  to  surrender  to  Mr. 
Webb  new  stock  certificates  of  the  Au¬ 
gusta  (Ga.)  Chronicle,  Spartanburg 
(S.C.)  Herald  and  Journal  and  the 
Columbia  (S.C.)  Record,  four  Piedmont 
newspapers  purchased  by  Hall  and  La¬ 
Varre  with  $870,000  advanced  by  the 
International  Paper  and  Power  Company. 

Two  attachments,  however,  are  pend¬ 
ing  in  the  South  Carolina  District  Court 
against  the  three  South  Carolina  news¬ 
papers  and  LaVarre,  making  it  impos¬ 
sible  for  him  to  comply  with  Judge 
Deaver’s  order,  it  is  stated.  Mr.  Webb’s 
l^tition  further  says  that  LaVarre  can¬ 


not  comply  with  the  order  unless  the 
attachments  are  dissolved. 

Under  the  circumstances  LaVarre  hji 
refused  to  deliver  the  stock  of  the  South 
Carolina  papers,  it  is  said,  acting  on  the 
advice  of  counsel. 

In  the  petition  a  letter  from  I.  p. 
Belser,  of  LaVarre’s  counsel,  is  quoted 
to  the  effect  that  an  appeal  from  Judge 
Deaver’s  recent  decision  here  is  being 
prepared  and  will  be  filed  within  90 
days.  Judge  Deaver  ruled  that  Hall  was 
LaVarre’s  partner  in  the  newspaper  en¬ 
terprise,  but  favored  LaVarre  to  the 
extent  that  he  is  given  two  years  in 
which  to  refinance  the  chain. 


RADIO  PERMITS  DENIED 


United  PreBt  and  World  Publi(lua| 
Co.  CaseB  Go  By  Default 

{By  telegraph  to  Editor  &  Purlisher) 
Washington,  Oct.  24. — The  United 
Press  application  to  build  a  l,(X)0-watt 
station  in  New  York  City  to  operate 
commercially  on  12,5(X),  8,000  and  3,500 
kilocycles,  was  summarily  dismissed  to¬ 
day  by  the  Federal  Radio  Commission 
by  default,  as  was  the  World  Publishing 
Company’s  proposal  to  build  a  100-watt 
station  in  Omaha  for  commercial  pur¬ 
poses.  When  hearings  were  called  in 
these  cases  neither  appeared. 

The  Houston  Printing  Company,  pub¬ 
lishers  of  the  Houston  Post-Dispatch, 
was  authorized  by  the  commission  to 
move  its  radio  station  transmitter  from 
Polk  and  Dowling  Street,  Houston,  to 
Sugarland,  Tex.,  but  was  denied  permis¬ 
sion  to  increase  its  power  to  5,000  watts 
day  and  night  from  the  present  2,500 
watts  day  and  1,000  watts  night. 


N ew  England’s  Second  Largest  Market 

Rhode  Island’s 
Food  Supply 

Rhode  Island — noted  for  its  density  of  population 
and  the  diversity  of  its  industries — ^with  its  popula¬ 
tion  97%  urban  and  3%  rural  —  depends  upon  out¬ 
side  sources  for  nearly  all  of  its  total  food  supply. 
Many  carloads  of  foodstuffs  are  shipped  into  this 
state  daily  to  supply  the  demand.  This  market 
offers  great  opportunities  to  manufacturers  and 
producers  of  food  products.  The  population  is 
served  through  2500  grocery  and  delicatessen 
stores.  These  stores  are  served  through  23  whole¬ 
sale  grocers  and  27  produce  dealers  with  Providence 
as  the  distributing  center. 

The  Providence  Journal 
and 

The  Evening  Bulletin 

with  a  combined  net  paid  circulation  of 
123,000  reach  the  great  majority  of  English 
speaking  families  in  Rhode  Island  which  en¬ 
able  the  advertiser  to  adequately  cover  this 
market  at  one  cost. 

Providence  Journal  Comp2uiy 

Providence,  R.  I. 


Repretentati  vet 


CHARLES  H.  EDDY  CO. 
Bolton  New  York  Chicigo 


R.  J.  BIDWELL  COMPANY 
San  Francisco  Lot  Angeles  Seattle 
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YOU  CANNOT  COVER  CLEVELAND  WITHOUT  THE  CLEVELAND  PRESS 

Readers  and  Retailers 
AGREE 

that  Cleveland  is  an 
Evening  Newspaper  City 

Circulation  reports  and  advertising  records  conclusively 
prove  that  Cleveland  is  another  evening  newspaper  city. 

City  readers  choose  evening  newspapers  in  the  ratio  of 
nearly  3  to  i,  and  local  merchants  accepting  the  signifi¬ 
cance  of  this  reader  choice  place  the  bulk  of  their 
advertising  in  the  evening  field. 

In  September,  for  example,  Cleveland  merchants  adver¬ 
tised  in  daily  newspapers  as  follows: 


SHOE  STORES 

12  or  60%  used  EVENING  EXCLUSIVELY 

4  or  20%  used  all  daily  papers 
4  or  20%  used  morning  exclusively 

MEN’S  CLOTHING 

11  or  50%  used  EVENING  EXCLUSIVELY 

1 1  or  50%  used  all  papers 
NONE  used  morning  exclusively 


DRUG  STORES 

6  or  75%  used  EVENING  EXCLUSIVELY 

1  or  12.5%  used  all  paj)ers 
1  or  12.5%  used  morning  exclusively 

RADIO 

46  or  83.6%  use<l  EVENING  EXCLUSIVELY 

6  or  10.9%  used  all  papers 
3  or  5.5%  used  morning  exclusively 


WOMEN’S  WEAR 

15  or  60%  used  EVENING  EXCLUSIVELY 

5  or  20%  used  all  papers 
5  or  20%  used  morning  exclusively 


FURNITURE  AND  HOUSEHOLD 

30  or  69.7%  used  EVENING  EXCLUSIVELY 

10  or  23.3%  used  all  papers 
3  or  6.9%  used  morning  exclusively 


All  rigures  from  MEDIA  RECORDS,  INX. 

The  Cleveland  News 


George  A.  McDevitt  Co.,  National  Representatives 
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N.  Y.  PHYSICIANS  AIDING  NEWSPAPERS 
IN  CENSORING  MEDICAL  COPY 


Information  Bureau  Sponsored  by  Two  Professional  Groups 
Is  Giving  Opinions  on  Both  Advertising  and  News 
Material — Hopes  to  Check  Quackery 


Newspaper  advertising  men,  after 
years  of  difficult  and  more  or  less 
haphazard  dealing  with  the  problem  of 
medical  advertisements,  are  getting  help 
from  the  ethical  medical  men  of  New 
York  City.  A  Medical  Information 
Bureau,  organized  on  a  basis  not  dupli¬ 
cated  elsewhere  so  far  as  is  known,  has 
made  available  to  them  the  advice  of 
specialists  in  all  lines ;  and  cases  are 
slowly  multiplying  in  which  advertise¬ 
ments  have  b^n  modified  in  wording,  or 
in  some  cases  rejected  altogether,  at  the 
suggestion  of  doctors  familiar  with  the 
ills  which  the  advertiser  offers  to 
remedy. 

The  bureau  is,  of  course,  purely  ad¬ 
visory.  It  considers  advertisements 
onlv  when  requested  to  do  so,  and  its 
recommendations  do  not  assume  any 
powers  of  censorship.  As  a  matter  of 
practice,  however,  it  is  found  that  any 
newspaper  which  submits  an  advertise¬ 
ment  for  consideration  does  so  with  the 
intention  of  following  the  recommenda¬ 
tion  given,  according  to  Dr.  lago  Gald- 
ston,  e.xecutive  secretary  of  the  bureau. 

In  most  cases,  too,  the  advertisers 
have  willingly  accepted  changes  recom 
mended  in  the  wording  of  their  adver¬ 
tisements.  Several  New  York  adver¬ 
tising  agencies  have  voluntarily  sub¬ 
mitted  medical  advertising  material  for 
censoring,  and,  realizing  the  commercial 
value  of  such  correction,  offered  to  pay 
for  the  work. 

The  bureau  is  conducted  by  a  joint 
committee  representing  lioth  the  N'ew 
York  Academy  of  Medicine  and  the 
Medical  S<Kiety  of  the  County  of  New 
York.  Its  purpose,  as  formally  stated, 
is  “to  facilitate  the  dissemination  of 
authentic  information  on  medical  and 
public  health  matters,  to  stem  and  cur¬ 
tail  quackery,  and  to  promote  a  Ijetter 
understanding  l)etween  the  public  ainl 
organized  medicine.  .  .  .  The  full 
resources  in  judgment,  knowledge,  and 
experience,  of  the  medical  profession  in 
New  York  are  ‘on  tap’  to  aid  its  pur¬ 
pose.” 

“The  recent  and  phenomenal  progress 
of  modern  medicine,  and  particularly  of 
preventive  medicine,”  the  statement  also 
.says,  “necessitates  the  development  of  a 
direct  and  intimate  channel  of  communi¬ 
cation  between  the  practitioner  and  the 
community.  This  is  essential,  not  only 
that  the  public  may  learn  to  take  advan¬ 
tage  of  the  constant  advances  of  modern 
medicine,  but  to  the  end  that  it  may  be 
protected  against  the  hordes  of  charla¬ 
tans,  quacks,  and  misguided  zealots  who. 
strange  to  say,  thrive  more  than  ever  in 
this  day  of  presumptive  enlightenment.” 

The  bureau’s  office  is  at  244  Madi.son 
avenue.  New  York  City,  and  it  also  has 
representatives  at  the  headquarters  of 
the  Academy  of  Medicine,  2  East  103d 
street.  New  York  City.  Twenty-four 
hour  service  is  maintained  for  answer¬ 
ing  inquiries,  some  of  which  come  from 
distant  points. 

Members  of  the  bureau  have  sought 
to_  look  _  at  the  advertising  problems 
raised  without  too  narrow  a  professional 
viewpoint.  They  may  personally  feel 
that  certain  pr^ucts  hold  little  likeli¬ 
hood  of  benefit,  but  they  draw  a  dis¬ 


tinction  l)etween  their  personal  pooh- 
pooh  and  condemnation  by  the  bureau, 
if  the  product  is  not  harmful  in  itself, 
they  usually  limit  themselves  to  seeing 
that  no  false  claims  are  made  in  the  ad¬ 
vertisement,  and  that  the  goods  are  not 
recommended  for  uses  which  might  re¬ 
sult  in  harm. 

By  limiting  their  condemnation  to 
serious  cases,  they  naturally  find  their 
word  is  given  more  weight  when  a 
really  dangerous  fake  is  found,  says  Dr. 
Galdston. 

An  advertisement  submitted  to  the 
bureau  stated  that  the  ultra  violet  rays 
from  a  special  electrical  lamp  were  good 
for  tuberculosis.  Mcmliers  of  the 
bureau  reported  that  while  the  rays  from 
this  lamp  might  be  good  for  some  kinds 
of  tuberculosis,  they  were  of  no  benefit 
in  cases  of  tuberculosis  of  the  chest — 
the  kind  of  tuberculosis  which  most 
readers  would  think  of  first.  The  word¬ 
ing  was  changed  to  agree  with  this  re¬ 
port  and  the  advertisement  printed. 

Two  other  cases  dealt  with  products 
which  are  well  known  and  widely  used. 
One,  a  drug,  was  recommended  in  an 
advertisement  to  relieve  pain  in  certain 
women’s  illnesses;  the  other,  a  food, 
was  said  to  “cure”  constipation.  In  the 
case  of  the  second,  the  bureau  made  the 
point  that  the  food  might  lie  helpful, 
but  could  not  be  a  cure ;  but  with  both 
products  it  was  held  that  temporary 
relief  might  result  in  overlooking  the 
basic  causes,  which  are  sometimes 
serious.  Modifications  of  the  wording 
in  the  advertisements  were  accepted  by 
the  makers. 

Other  products  that  have  been  referred 
to  the  bureau  include  fat-reducing 
preparations  and  deafness  “cures,”  some 
of  them  wholly  worthless. 

Numerous  advertisements,  of  course, 
are  refused  by  the  newspapers  without 
consulting  the  bureau,  in  cases  where  the 
objectionable  nature  of  the  advertise¬ 
ment  is  obvious.  On  the  other  hand, 
some  newspapers  carry  advertisements 
of  sorts  which  the  bureau  holds  to  be 
wholly  undesirable.  In  a  few  cases  the 
bureau  has  made  unsuccessful  protests 
against  the  type  of  advertising  carried. 

In  an  effort  to  bring  about  better  rela¬ 
tions  with  the  advertising  departments 
of  the  New  York  newspapers,  the  bu¬ 
reau  is  planning  to  invite  their  advertis¬ 
ing  managers  to  a  diner  conference 
within  two  or  three  weeks,  at  which 
the  problems  of  censoring  advertise¬ 
ments  may  be  frankly  discussed.  A 
similar  conference  with  representatives 
of  the  news  departments  recently  re¬ 
sulted  in  improved  cooperation  on  news 
stories,  according  to  Dr.  Galdston.  He 
cited  instances  of  news  items  which  had 
been  submitted  to  the  bureau  for  an 
opinion,  and  said  that  even  in  the  case 
of  a  seemingly  impossible  claim  his  or¬ 
ganization  did  not  seek  to  have  the 
article  killed.  Instead,  the  bureau  sub¬ 
mits  an  authoritative  explanation  of  the 
facts  in  the  situation,  with  the  sugges¬ 
tion  that  this  explanation  be  made  part 
of  the  published  story. 

More  than  a  hundred  medical  men  in 
all  lines  of  work  act  as  consultants  for 
the  bureau.  An  inquiry  received  from  a 
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newspaper  would  be  referred  at  once  to 
one  or  more  of  these  consultants,  unless 
of  such  a  nature  that  it  could  be 
answered  by  the  permanent  headquar¬ 
ters  staff. 

During  the  six-month  period  ending 
Sept.  1,  1929,  inquiries  answered  for 
newspapers  numbered  166.  Most  of 
these  referred  to  news  stories,  but  prob¬ 
ably  about  two-score  dealt  with  adver¬ 
tisements.  In  the  same  period,  87  ques¬ 
tions  were  answered  for  individuals  and 
101  for  organizations. 

Among  the  inquiries  were  a  number 
from  the  National  Better  Business 
Bureau,  which  was  assisted  in  preparing 
bulletins  giving  warning  against  quack 
institutions  and  dishonest  medical  ad¬ 
vertisers. 

A  recent  report  of  the  Medical  In¬ 
formation  Bureau  cited  the  following 
among  the  questions  received  from 
newspapers : 

“What  is  the  merit  of  the  so-called 
lime  cure  for  tuberculosis?” 

“How  are  the  $200,000,000  contributed 
for  medical  re.search  spent?” 

“What  is  spinal  anesthesia?” 

“What  is  the  status  of  anti-tubercu¬ 
losis  vaccine?” 

“What  are  the  effects  of  sunburn?” 

“What  is  the  value  of  medical  adver- 
tisinsr  testimonials?” 

“What  is  the  worth  of  the  eighteen- 
day  reducing  diet?” 

“Can  stunt  flying  cure  deafness?” 

The  report  goes  on  to  propose  “a 
more  strenuous  effort  to  secure  the  co¬ 
operation  of  newspapers  and  radio  sta¬ 
tions  in  the  combat  of  quack  adver¬ 
tising.” 

“While  the  newspapers  do  cooperate 
with  the  bureau  on  the  news  side  of 
their  business,”  says  the  report,  “they 
are  not  as  receptive  to  the  bureau’s  sug¬ 
gestions  when  it  affects  their  advertis¬ 
ing.  The  same,  to  an  extent,  is  true  of 
the  radio  stations.  This,  we  are  led  to 
believe,  is  not  chargeable  to  the  indif¬ 
ference  of  responsible  persons  to  the 
welfare  of  the  community,  but  rather  t( 
their  ignorance  of  the  importance  of  the 
matter.” 


OFnClAL  GROUP  WILL 
ANALYZE  N.  Y.  NOISE 

World’s  Anti-Noise  Campaign  Cli- 
maxed  With  Naming  of  Official 
Commission  by  Commis¬ 
sioner  Wynne 


An  official  anti-noise  commission  of 
seven  was  appointed  this  week  by  Dr. 
Shirley  W'ynne,  health  commissioner  of 
New  York  City,  as  a  climax  to  the  anti¬ 
noise  activities  stimulated  throughout  the 
city  recently  by  a  series  of  articles  by 
E.  K.  Titus  in  the  New  York  li’orld 
calling  attention  to  the  many  unnecessary 
noises  which  disturb  the  metropolis. 

The  members  of  the  commission  are: 
Lewis  H.  Brown,  president  of  the  Johns- 
Manville  Corporation ;  Charles  C.  Rur- 
lingham,  lawyer;  Dr.  .Arthur  B.  Duel, 
physician  and  surgeon ;  Dr.  Foster  Ken¬ 
nedy,  neurologist ;  Dr.  Samuel  Joseph 
Kopetsky,  ear  specialist ;  Dr.  Frederick 
Tinley,  neurologist;  and  Dr.  Harvey 
Fletcher,  re.search  engineer  of  the  Bell 
Telephone  laboratories.  Edward  F. 
Brown,  of  the  New  York  City  Depart¬ 
ment  of  Health,  is  director  pro  tem  of 
the  commission. 

Commissioner  Wynne  addressed  seven 
questions  to  the  commission,  asking  what 
remedies  for  the  situation  were  imme¬ 
diately  available  and  suggested  a  class¬ 
ification  of  noises,  a  scientific  statement 
of  their  effects  on  the  human  being,  and 
what  experience  is  there  in  any  part  of 
the  world  which  can  be  used  to  quiet 
the  city’s  din. 

The  World’s  campaign  has  been  in 
progress  since  Sept.  16. 


L.  M.  WOOD  IN  ST.  LOUIS 

L.  M.  Wood,  formerly  with  the  San 
Francisco  lixaniincr,  has  joined  the 
local  advertising  staff  of  the  St.  Louis 
Glohc-Dcmocrat.  Prior  to  joining  the 
Examiner,  he  was  in  the  advertising  de¬ 
partment  of  the  San  Francisco  News. 


The  Augusta  Chronicle 
Now  Leads  In  Circulation 

Latest  Sworn  Statements  of  Net  Paid  Circulation  to  the 
United  States  Government  for  period  ending  October 
1,  1929,  shows  the  following  circulation  for  Augusta 
Newspapers : 


THE  AUGUSTA  CHRONICLE  -  -  -  16..878 

The  Augusta  Herald . I. ’>,910 

CHRONICLE’S  LEAD  .  468 


For  the  first  time  in  twenty-five  years  or  more  The  Augusta 
Chroniele  now  LEADS  the  Augusta  field  in  Net  Paid  Cir¬ 
culation.  As  a  matter  of  information  to  Advertisers  and  the 
reading  public  in  general  this  represents  a  GAIN  of  3,875 
copies  for  The  Chroniele  within  the  last  six  months  and  a 
gain  of  only  139  copies  for  the  afternoon  newspaper — 
showing  conclusively  the  trend  is  towards  The  South’s 
Oldest  Newspaper — The  Augu.sta  Clironiele.  .\nd  The 
Chronicle’s  growth  continues! 

Average  Net  Paid  Cirrulation  for  the  month  of  September,  1929,  was 
17,164  eopies,  inrreasing  The  Chronicle’s  LEAD  over  the  afternoon 
newspaper  accordingly. 

THE  AUGUSTA  CHRONICLE 

“Aiiltusta's  L.\RGEST  Ncwspiiper." 

Rrprrnrntrd  hn 

BRYA.NT,  GRIFFITH  &  BRUNSON.  INC. 

n  E.  41st  St.,  N.  y. — 307  X.  Michigan  .\ve..  Chicago.  Ill. — 201  Devon¬ 
shire  St.,  Boston,  Mass. — Walton  Blilg.,  .-Vtlanta,  tJa. 
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BIRMINGHAM 

Post  steadily 
gains  in  national 
advertising. . . . 


Baking  Products.  . .  , 

Beverages  . 

Soaps  and  Cleansers, 
Total  Groceries . 


Hotels  and  Resorts 
Radio . 


Tobacco 


TOTAL  NATIONAL 


44%  GAIN 
122%  GAIN 
66%  GAIN 
91%  GAIN 
155%  GAIN 
542%  GAIN 
9%  GAIN 
19.5%  GAIN 


Gains  are  for  the  first  nine  months  of  1929  over  the  similar  period 
of  1928,  Media  Records  figures. 

There  is  a  reason  why  national  advertisers  steadily  increase  their 
space  in  the  Birmingham  Post. 

Birmingham  Post 

A  S  c  r  i  p  p  s  -  H  o  w  a  r  d  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
23  0  PARK  AVENUE.  N.  Y.  C. 


SAN  FRANCISCO 


U)S  ANGELES 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATION 
...OF  THE  UNITED  PRESS 
and  of 

MEDIA  RECORDS,  INC. 
'ROIT  -  PHILADELPHIA  -  BUFFAl 


S' 
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NEWS  DEALERS’  BOYCOTT  VANQUISHED 
BY  BOY  CARRIERS  IN  PATERSON 

Refusal  of  Press-Guardian  to  Sign  Contract  Barring  Boys,  Led 
to  Further  Difficulties  After  Agreement  Had 
Apparently  Been  Reached 

Among  the  various  unrelated  distri-  day’s  circulation  had  dropped  to  7,800 
button  strikes  which  have  vexed  the  from  a  total  of  about  17,000  on  Thurs- 
New  York  metropolitan  area  in  recent  day  and  dealers  had  increased  their  draw 
weeks,  one  of  the  most  interesting  to  the  of  the  other  two  papers  to  fill  the  gap. 
newspaper  craft  has  passed  almost  un-  During  the  next  ten  days  Mr.  Brandon 
noticed.  It  was  the  strike  of  the  Pater-  established  119  boy  routes  and  distri- 
son,  N.  J.,  news  dealers  against  the  buted  25,000  sample  copies  daily  for 
Press-Gitardian,  facing  the  publisher  several  days.  Within  a  few  days  every 
with  the  alternatives  of  meeting  the  block  in  Paterson  affected  by  the  dealers’ 
dealers’  demands  concerning  his  future  boycott  had  been  assigned  to  a  boy  and 
business  conduct,  or  disaster  through  was  being  energetically  canvassed.  As 
blockade  of  existing  circulation  facili-  the  boys  picked  up  subscribers,  ro'utes 
ties.  How  the  Press-Guardian  met  the  were  divided  and  within  a  month  after 
issue  and  recovered  its  circulation,  plus,  the  boycott  started,  125  routes  had  been 
was  described  to  Editor  &  Publisher  organized  in  the  city  and  27  in  the  sub- 
this  week  by  A.  A.  Brandon,  circulation  urbs.  In  the  latter  section  dealers  had 
manager.  not  joined  in  the  boycott  and  their  ter- 

Trouble  began  shortly  after  the  Press-  ritory  was  not  disturbed.  With  stability 
Guardian  was  purchased  in  July  by  the  returning  the  delivery  price  was  reduced 
Ridder  Brothers,  owners  of  the  New  from  15  to  12  cents  a  week  in  the  city. 
York  Staats-Zciiung  and  Herald,  the  The  boys  were  guaranteed  a  minimum 
New  York  Journal  of  Commerce,  earnings  of  $3.00  a  week  for  the  first 
Jamaica  (N.Y.)  l^ong  Island  Press,  St.  six  weeks,  Mr.  Brandon  said,  and  as 
Paul  Dispatch  and  Pioneer  Press,  Aber-  soon  as  a  boy  increased  his  list  over  125 
decn  (S.D.)  Atnerican  atid  News,  and  subscribers,  his  route  was  divided. 
Grand  Forks  (N.D.)  Herald.  One  ot  Barger  routes  cannot  be  serviced  effec- 
their  first  policies  in  Paterson  was  the  tively  by  boy  carriers,  Mr.  Brandon  de¬ 
reduction  of  the  sale  price  of  the  paper  dares  from  his  experience  in  Jamaica 
from  3  cents  to  2  cents  with  the  pur-  and  Paterson,  as  the  time  required  for 
pose  of  developing  new  circulation  among  delivery  of  papers  and  collection  leaves 
the  large  group  of  factory  employes  in  the  boys  not  enough  time  for  recreation, 
the  city  and  suburbs.  The  wholesale  Soon  there  was  a  new  situation  to 
price  was  reduced  from  2  cents  to  one  contend  with.  Some  of  the  dealers  who 
cent.  The  price  for  home  delivery  was  had  joined  the  strike  began  to  waver 
eventually  reduced  from  20  cents  a  week  due  to  the  insistent  demands  of  their 
to  12  cents.  customers  for  the  Press-Guardian  and  ex- 

While  this  reduction  did  not  reduce  pressed  a  willingness  again  to  handle 
the  dealers’  margin  of  profit  on  either  the  paper.  The  Press-Guardian  man- 
store  sale  or  home  delivery,  the  dealers  agement  alleges  that  a  threat  was  held 
organized  an  association  and  laid  de-  over  their  heads  by  the  Evening  News 
mands  before  the  publishers  of  the  that  if  they  again  handled  the  Press- 
Press-Guardian,  the  Fr'ening  News  and  Guardian  they  would  lie  cut  off  from 
the  Morning  Call  for  an  additional  two  their  daily  supply.  Several  of  the  dealers 
cents  for  delivery.  The  Press-Guardian  have  restored  the  Press-Guardian  to  their 
assented  to  this  demand  and  increased  stands  and  have_  been  cut  off  from  their 
the  delivery  voluntarily  to  3  cents,  mak-  supply  of  Evening  News, 
ing  the  home-delivered  price  15  cents  a  No  premiums  have  been  given  to  sub¬ 
week.  scribers,  but  footballs  and  basketballs 

Then  the  dealers,  apparently  learning  have  proved  effective  stimulants  for  the 
that  the  Jamaica  member  of  the  Ridder  carriers’  efforts  and  a  district  contest 
group  had  organized  a  successful  de-  with  bicycles  and  cash  prizes  to  the  car- 
livery  by  boys,  asked  the  three  Paterson  rier  in  each  of  the  city’s  five  districts 
papers  to  agree  not  to  establish  such  attaining  the  highest  number  of  sub¬ 
delivery  in  Paterson.  When  verbal  as-  scriptions  in  a  stated  period  have  pro- 
sent  was  given  to  this  proposal,  the  duced  satisfactory  results.  Boys  are  also 
dealers  presented  a  written  contract  em-  commission  of  25  cents  for_  each 

bodying  this  demand,  which  the  News  13-week  subscription.  One  _  gratifying 
and  the  Call  accepted.  The  Press-Guar-  by-product  of  the  new  carrier  system, 
dian  declined  to  do  so  and  the  dealers  according  to  Mr.  Brandon,  has  been  the 
immediately  refused  '  to  handle  that  elimination  of  returns,  which  formerly 
paper.  Their  decision  was  communi-  averaged  alxmt  2  per  cent, 
cated  to  the  Press-Guardian  after  the  The  Press-Guardian’s  circulation,  Mr. 
Friday  noon  edition  of  Aug.  16  had  Brandon  stated,  quickly  came  back  from 
gone  to  press.  The  city,  however,  was  7,800  early  in  the  new  regime  and  after 
flooded  with  sample  copies.  six  weeks  it  has  reached  and  passed  its 

That  put  the  situation  squarely  up  to  pre-strike  level,  according  to  an  audit  by 
the  Press-Guardian.  Mr.  Brandon  had  a  local  certified  public  accountant.  The 
organized  the  boy  carrier  delivery  in  bov's  are  thoroughly  canvassing  areas  to 
Jamaica  and  he  spent  a  busy  week-end  which  the  dealers  in  the  past  gave  little 
getting  ready  for  Monday’s  paper.  Fri-  attention,  Mr.  Brandon  stated. 


Your  Composing  Room  Needs 

The  Famous  Penco  Line 
of  Stationary  and  Elevating  Top 
MAKE  UP  TRUCK-TABLES— roZ/  sizes) 
STEREOTYPE  CHASES  and 
PEMCO  METAL  DUMP  TRUCKS  . 

^"e  Challenge  Competition  in 
SERVICE  —  QUALITY  —  PRICE 
Send  Vs  Y  our  Specification  Inquiry 

PRINTERS  EQUIPMENT  MFC.  CO.,  INC. 

203-15  Ciithhert  St.,  Philadelphia 


NEWSPAPER  FOREMEN  ELECT 


Ray  G.  Leach  Named  President  of 

Wisconsin  Group  at  Milwaukee 

Ray  G.  Leach,  of  the  Milwaukee 
Leader,  was  elected  president  of  the 
Wisconsin  Daily  Newspaper  Composing 
Room  Executive’s  Association  at  the 
recent  meeting  of  the  group  in  the  Hotel 
Pfister,  Milwaukee.  Other  officers 
elected  were :  Henry  Smits,  Green  Bay 
Press-Gazette,  vice-president,  and  M.  E. 
Cartier,  Appleton  Post-Crescait,  secre¬ 
tary-treasurer. 

Speakers  at  the  convention  were  John 
Black,  publisher  Milwaukee  Wisconsin 
News;  Clough  Gates,  business  manager 
.Superior  Telegram;  Leon  Link,  secre¬ 
tary  of  the  Iowa  foremen’s  group;  John 
L.  Meyer,  editor  National  Printer  Jour¬ 
nalist.  The  next  meeting  will  be  held 
in  Madison,  in  June,  1930. 


WOOD  FLYING  TO  U.  S. 

Junius  B.  Wood,  of  the  foreign  staff  of 
the  Chicago  Daily  News,  is  flying  with 
a  letter  to  the  United  States  from  Buenos 
Aires,  Argentina,  on  the  world’s  longest 
air  mail  route.  He  is  traveling  in  a 
tri-motored  plane,  San  Cristobal,  on  the 
second  trip  of  the  weekly  air  mail  service 
from  Buenos  .Aires  to  Miami. 


JOINT  MEETING  FOR 
W.  VA.  GROUPS 


West  Virginia  A.P.  and  State  Newi. 
paper  Council  to  Meet  at  Mor¬ 
gantown,  Nov.  7—9 — Harn 
and  Pew  to  Speak 


Members  of  the  Associated  Press  of 
West  Virginia  and  delegates  to  the 
eighth  annual  conference  of  the  West 
Virginia  State  Newspaper  Council  at 
the  University  of  West  Virginia, 
Morgantown,  Nov  7-9,  will  be  guests 
of  the  Morgantown  Post  at  a  banquet 
in  the  Hotel  Morgan.  P.  W.  Wilson, 
of  the  New  York  Times  editorial  de¬ 
partment  will  be  the  principal  speaker. 
The  A.P.  meeting  will  be  held  Nov.  8. 

During  the  journalism  conference 
O.  C.  Harn,  managing  director  of  the 
Audit  Bureau  of  Circulations,  and 
Marlen  E.  Pew,  editor  of  Editor  4 
Publisher,  will  address  the  delegates. 
The  visiting  editors  and  publishers  will 
be  guests  of  the  athletic  department  of 
the  university  at  the  football  game  be¬ 
tween  West  Virginia  and  the  University 
of  Detroit. 

Dr.  P.  I.  Reed,  head  of  the  depart¬ 
ment  of  journalism,  arranged  the  pro¬ 
gram  for  the  journalism  conference. 


Worcester,  Massachusetts 


YHE  AGE. 
OE  DESIRE. 

In  this  age  of  desire,  with  new 
inventions  and  new  labor-saving 
devices,  Worcester  has  proven 
responsive  to  new  buying  sugges¬ 
tions.  The  fact  that  an  unusually 
high  percentage  of  Worcester  s 
people  are  in  the  active  buying 
range — under  50  years  of  age — 
accounts  for  advertisers  finding 
Worcester  a  fertile  market  for  the 
development  of  sales.  67.08%  of 
the  heads  of  the  93,400  families 
in  Worcester  and  the  1 8-mile 
radius  are  under  50  years  of  age. 
62,652  family  heads  alert  and 
responsive  to  advertisers  appeal. 

Thorough  and  effective  cultiva¬ 
tion  is  offered  in  this  market  at 
low  cost.  The  Worcester  Tele¬ 
gram  and  The  Evening  Gazette, 
with  a  broad  coverage  of  all  classes  of  families  as  well  as 
high  reader  acceptance,  gives  advertisers  unusual  results.  Of 
the  family  heads  under  50  years  of  age,  61.73%  read  The 
T  elegram-Gazette. 

The  Telegram-Gazette  gives  a  total  home  effective  coverage 
of  85.33%  of  the  families  within  Worcester’s  18-mile  radius 
who  read  a  Worcester  daily  newspaper. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 


Lineage  for  the  3  Leaders 
Nine  Months  of  1929 

DETROIT  NEWS  -  -  24,161,116 

Chicago  Tribune  -  -  23,993,655 

New  York  Times  -  -  23,843,289 


Detroit  News  Again  Leads 
W orld  in  Advertising 


publication  of  such  an  impressive 
^  volume  of  advertising,  placing  Detroit 
first  among  cities  of  America,  offers  elo¬ 
quent  testimony  to  the  prosperity  of  the 
Detroit  field  and  the  ability  of  The  Detroit 
News  to  show  advertisers  big  returns  on 
their  advertising  dollar. 

Another  indication  of  advertising  pref¬ 
erence  lies  in  the  fact  that  on  Friday,  Oc¬ 


tober  11th,  The  Detroit  News  published  an 
issue  of  88  pages,  an  issue  without  any 
special  section  or  special  advertising  of 
any  kind.  The  previous  day’s  issue  con¬ 
sisted  of  72  pages. 

It  is  believed  that  the  publication  of  an 
8  8 -page  paper  on  a  weekday  carrying  only 
regular  normal  business  of  regular  adver¬ 
tisers  has  never  been  duplicated  by  any 
other  newspaper  in  America. 


4  out  of  5  Detroit  Homes  Taking 
Any  English  Newspaper  Get  The  News 

The  Detroit  News 

THE  HOME  NEWSPAPER 


New  York  Office: 

I.  A.  KLEIN,  50  E.  42nd  St. 


Chicago  Office: 

J.  E.  LUTZ,  180  N.  Michigan 
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WARNS  PRESS  AGAINST 
OUTSIDE  COMPETITION 

M.  V.  Atwood  Say*  Dailies  Face 
Greatest  Competition  from  Radio 

and  Other  Interests  Now  Dis> 
seminatinc  News 

Declaring  that  the  principal  competition 
newspapers  face  today  is  not  from  other 
newspapers  but  from  outside  forces, 
M.  V.  Atwood,  associate  editor  of  the 
(iannett  N'ewspa|>ers,  told  delegates  to  the 
recent  Newspaper  Institute  at  Rutgers 
I'niversity  that  editors  should  make  clear 
to  the  public  that  the  newspaper  is  the 
legitimate  means  for  disseminating  news. 

“A  decade  or  so  ago  reading  and  visit¬ 
ing  were  the  main  sources  of  evening 
entertainment  in  the  average  family,” 
Mr.  .Atwood  said.  “A  visit  to  the  theatre 
was  something  of  an  event.  There  was 
no  radio,  there  were  fewer  automobiles. 
-All  this  is  now  changed  and  while  the 
newspapers  have  been  getting  bigger  and 
bigeer,  and  have  been  offering  more 
reading  material,  the  time  which  persons 
have  for  their  newspapers  has  had  to  be 
shared  with  the  movie,  the  automobile 
and  the  radio. 

“None  of  us  should  make  the  mistake 
of  minimizing  the  importance  of  radio. 
I  do  not  see  how  the  radio  can  ever 
supplant  the  printed  newspaper  because 
the  radio  must  present  its  matter  when 
the  broadcasters  choose  whereas  the 
newspaper  is  ready  for  you  when  you 
choose  to  read  it. 

“Nevertheless,  it  seems  to  me  important 
for  us  to  realize  that  the  essential  thing 
back  of  the  newspaper  is  not  the  paper, 
and  ink  and  press  by  which  it  is  now 
produced,  but  rather  the  idea — the  dis¬ 
semination  of  news,  information  and 
entertainment.  I  wish  to  be  understood 
very  clearly.  I  am  not  advocating  that 
newspapers  should  go  into  news  broad¬ 
casting.  I  am  merely  saying  that  we 
should  have  an  open  mind  and  that  if  we 
find  that  newspaper  presses  should  be 
supplemented  by  radio  stations,  then  we 
should  not  be  afraid  of  venturing  into 
the_  new  medium.  The  industrial  and 
business  worlds  are  strewn  with  the 
wreckage  of  enternrises  that  could  not 
change  their  technique. 

“The  thing  which  concerns  me  most 
is  that  newspapers  shall  make  clear  to 
the  public  that  by  tradition  and  all  laws 
of  logic  the  newspaper  is  the  legitimate 
means  for  disseminating  news.  How 
manv  would-be  publishers  have  come  to 
realize  that  it  takes  more  than  linotypes 
and  printing  presses  to  produce  a  news¬ 
paper.  Ours  is  a  highly  specialized  busi¬ 
ness  and  profession  and  has  a  technique 
that  cannot  be  acquired  over  night. 

“I  for  one  believe  that  just  as  the 
government  has  said  that  the  packers 
shall  not  sell  groceries,  so  it  would  not 
be  unreasonable  for  the  government  to 
sav  that  lipstick  factories,  orange  juice 
stands,  iron  foundries  and  microscope 
manufacturers  shall  not  broadcast  news. 
It  is  not  the  function  of  these  legitimate 
enterprises  to  deal  in  this  highly  im¬ 
portant  commodity. 

“It  is  possible  that  publishers  should 
insist  that  the  news  from  services  which 
thev  patronize  either  in  a  commercial 
way  or  through  membership  shall  not  be 
broadcast  except  in  the  name  of  a  mem¬ 
ber  or  client  newspaper.  In  other  words 
that  they  shall  continue  as  wholesalers  of 
news,  not  ■l>ecome  retailers. 

“.Again  may  I  say  that  it  is  of  the 
utmost  importance  at  this  time  that  the 
newsnaper  establish  in  the  public  mind 
the  idea  that  the  newspaper  is  the  logical 
and  proper  agency  for  the  dissemination 
of  news.  It  is  not  safe  that  news  be 
handled  by  an  organization  which  has 
other  interests  than  its  objective  presen¬ 
tation.” 

BERLIN  MANAGER  NAMED 

Alfred  Bode  has  been  appointed  ad¬ 
vertising  manager  for  Germany,  with 
offices  at  Unter  Den  Linden  11,  Berlin, 
for  the  Christiatt  Science  Monitor.  Bode 
since  1922  has  been  advertising  represen¬ 
tative  for  the  Monitor  in  Braunschweig. 


GERMAN  EDITOR  VISITS  ROCHESTER  PLANT 


Dr.  Horst  Heenemann.  right,  owner  and  editor  of  Dec  Berliner  W'esten,  daily 
newspaper  of  Berlin,  Germany,  is  shown  above  studying  methods  of  photo 
engraving  in  the  plant  of  the  Rochester  (N.Y.)  Times-U nion,  listening  to  an 
explanation  by  Superintendent  John  L.  Stephens. 


CANADIAN  PRESS  MEETS 

Board  of  Directors  Holds  Session 
In  Toronto 

Canadian  daily  newspaper  publishers 
from  Cai)e  Breton  to  V’ancouver  gathered 
at  Toronto,  Oct.  21-22,  for  the  half- 
yearly  meeting  of  the  lK)ard  of  directors 
of  the  Canadian  press,  and  were  enter¬ 
tained  at  dinner  by  John  Scott,  Toronto 
Mail  and  litnl>irc,  president  of  the  group, 
who  presided  at  the  meeting.  Others 
present  were :  E.  Norman  Smith,  Ottaiva 
Journal,  honorary  president;  H.  P. 
Duchemin,  .Sydney  (N.  S.)  Record;  W. 
H.  Dennis,  Halifax  (N.  S.)  Herald; 
Howard  P.  Robinson,  Saint  John  Tclc- 
firafh;  |.  ,A.  McNeil,  .Montreal  Gazette; 
E.  J.  Archibald,  Montreal  Star;  A.  R. 
.Alloway,  Oslunca  Times;  W.  B.  Preston, 
Brantford  lixfositor ;  .Arthur  R.  h'ord, 
London  Tree  Tress;  H.  Macklin, 
.Manitoba  Free  Tress;  Thomas  Miller. 
Moose  Jaw  Times;  J.  H.  Woods,  Cal- 
fiary  Herald;  Senator  W.  .A.  Buchanan, 
l.eihbridtic  Herald;  F.  I.  Burd,  Van¬ 
couver  Tro7'inee;  and  R.  J.  Cromie,  Van- 
eou7'er  Sun;  as  well  as  J.  F.  B.  Livesay, 
general  manager  and  secretary. 

The  resignation  of  R.  M.  Cantlon. 
Saskatoon  .Star,  was  received  because  of 
his  inability  to  attend  the  meetings,  and 
Victor  Sifton,  Reyina  Leader,  was  ap¬ 
pointed  to  fill  his  place  until  the  next 
annual  meeting,  and  was  present. 

The  report  of  the  management  on  the 
development  of  foreign  and  domestic 
news  service,  was  unanimously  approved. 

BLOCK  ELECTED  PRESIDENT 

Stockholders  of  the  Milwaukee  Sen¬ 
tinel  Company  recently  elected  the  fol¬ 
lowing  officers  and  directors:  Paul 
Block,  president  and  publisher;  M.  F. 
Hanson,  vice-president  and  treasurer ; 
A.  C.  Backus,  vice-president ;  Harvey 
Habeck,  secretary.  Directors :  Paul 
Block,  M.  F.  Hanson,  A.  C.  Backus, 
Stanley  C.  Speer,  Arthur  Thurnau. 

ADDING  SUNDAY  EDITION 

A  new  Sunday  paper  has  been  an¬ 
nounced  by  the  Courier-Post  Company, 
publisher  of  the  Camden  (N.J.)  Even¬ 
ing  Courier  and  Morning  Tost,  to  be 
known  as  the  Sunday  Courier-Post,  the 
first  issue  of  which  will  appear  Nov.  3. 
It  will  consist  of  five  sections  including 
an  eight  page  colored  comic  section,  two 
general  news  sections,  a  sports  section 
and  a  financial  section.  The  new  paper 
will  be  served  by  United  Press  and  Uni¬ 
versal  Service.  No  change  in  the  pres¬ 
ent  staff  has  been  announced.  J.  David 
Stern  is  publisher. 

GIVING  AIRPLANE  PHOTOS 

The  Attleboro  (Mass.)  Sun  is  giving 
each  person  inserting  a  six-time  want 
advertisement  an  airplane  picture  of 
Attleboro,  printed  on  coated  paper. 


PARIS  WRITERS  VISITING  U.  S. 

Fight  Paris  newspaper  men  were  in 
Chicago  this  week  inspecting  the  city’s 
motion  picture  theatres  as  part  of  a  tour 
they  are  making  as  guests  of  the  Para¬ 
mount  corporation  which  will  take  them 
to  Hollyw(X)d.  Those  in  the  party  were 
Henri  Regnier  of  L’T.reelsior,  Rene  La- 
breton  of  Commodcia,  Maurice  Huet, 
Le  Tctit  [Airmen,  Gaston  Thierry,  Taris- 
Midi,  Louis  Delapres,  L’lntransigeant, 
Jean  Masson.  Lc  Journal,  Paul  Achard, 
L’Ami  Du  I’euf’lc,  and  Robert  Rosenthal, 
who  is  stationed  in  Switzerland. 

KANSAS  EDITORS  MEET 

Directors  of  State  Press  Association 

Pick  Jan.  17—18  for  Convention 

Directors  of  the  Kansas  Press  Asso¬ 
ciation  at  a  meeting  in  Lawrence  Oct. 
19,  set  Jan.  17  and  18,  and  Wichita  as 
the  place  for  the  next  annual  meeting 
of  the  association.  The  directors  met 
during  the  annual  Roundtable  Conference 
conducted  by  the  University  of  Kansas 
department  of  journalism. 

Organization  of  Kansas  weeklies  to 
seek  national  advertising  for  their  pub¬ 
lications  was  presented  by  Fred  Wright 
of  St.  Louis,  and  resulted  in  the 
authorization  of  an  executive  committee 
to  investigate  further  the  proposition. 
The  committee  consists  of  R.  G.  Hem- 
enway  of  the  Minneapolis  Messenger, 
chairman ;  Earl  Fickert,  Peabody  Ga¬ 
zette-Herald;  and  H.  L.  Harris,  Hering- 
ton  Times. 

Guest  speakers  at  the  Roundtables 
were  Harry  B.  Rutledge,  field  secretary 
of  the  Oklahoma  Press  Association ;  and 
Omar  Gray  of  the  Sturgeon  (Mo.) 
Leader,  and  field  secretary  of  the  Press 
Congress  of  the  World. 

Clyde  Reed,  publisher  of  the  Parsons 
Sun,  and  governor  of  Kansas,  was  a 
shaker  at  the  dinner  given  Friday  eve¬ 
ning  to  2(X)  editors  by  the  University  of 
Kansas. 

The  editors  were  guests  of  the  school 
at  the  Kansas-Kansas  Aggie  game,  won 
by  the  Aggies,  6  to  0. 

STARTS  SUNDAY  EDITION 

The  Tre.seott  (Ariz.)  Courier,  pub¬ 
lished  by  W.  P.  Stuart,  started  a  Sun¬ 
day  morning  edition  Sept  22.  In  report¬ 
ing  this  event  in  the  Oct.  5  issue  of 
Eiiitoh  &  Publisher  the  announcement 
stated  that  an  entirely  new  paper  had 
started  publication.  The  Courier  has 
been  in  business  for  many  years. 

PRINTS  RECORD  ISSUE 

On  Sunday,  Oct.  20,  the  Chicago 
Herald  and  Examiner  published  the 
largest  single  issue  in  its  history,  con¬ 
taining  148  pages  and  750  columns  of 
paid  advertising. 


SEES  IMPROVEMENT 
IN  NEWSPAPER  COPY 

Edwin  S.  Friendly,  N.  Y.  Sun,  Teili 
Chicago  Council  Better  Adver* 
tising  Copy  Repays  Produc¬ 
tion  Efforts 


(By  telegraph  to  Editor  ik  Publisher) 

Chica(X),  111.,  Oct.  16. — The  growth 
of  newspaper  advertising  and  the  simul¬ 
taneous  growth  of  newspapers  has  re¬ 
sulted  in  a  marked  improvement  in  ad¬ 
vertising  copy,  Edwin  S.  Friendly,  busi¬ 
ness  manager  of  the  Nctv  York  Sun,  told 
the  Chicago  Advertising  Council  at  its 
luncheon  Oct.  24.  Directors  of  the 
•A.B.C.  were  guests  of  the  Council.  Mr. 
Friendly’s  subject  was  “New  Trends  in 
Newspaper  Advertising.” 

In  order  to  attract  the  reader's  atten¬ 
tion  in  a  newspaper  with  2.50  or  300 
,  display  advertisements  in  a  single  issue, 
it  became  necessary  to  produce  much  bet¬ 
ter  copy,”  Mr.  Friendly  said.  "Something 
approximating  the  survival  of  the  fittest 
manifested  itself  with  the  immeasurable 
result  that  copy  has  been  considerably 
improved  in  general  appearance,  typog¬ 
raphy  and  text. 

“This  condition  has  imposed  a  trend 
in  advertising  that  is  perhaps  the  most 
pronounced  and  the  most  widely  felt  in 
newspaper  advertising  today,”  Mr. 
Friendly  declared.  “The  consequence  of 
this,  which  really  grew  out  of  the  tre¬ 
mendous  increase  in  volume  of  newspaper 
advertising  in  the  last  several  years,”  he 
said,  “has  produced  advertising  merits 
and  advantages  that  far  overbalance 
whatever  extra  effort  is  expended  in 
preparation,  which  is  clearly  discernible 
in  .some  of  the  fine  advertising  we  see 
in  our  newspapers  texlay. 

"In  sheer  literary  merit,  in  simplicity 
of  style  and  presentation  of  an  idea,”  Mr. 
Friendly  continued,  “some  of  the  best 
writing  that  this  generation  can  boast  of 
appears  in  newspaper  advertising.  It  is 
necessarily  restricted  to  brief  space,  but 
its  direct  appeal  and  the  purpose  for 
which  it  is  intended  ranks  far  above  any 
copy  that  the  history  of  newspaper  ad¬ 
vertising  has  ever  witnessed.  .Advertis¬ 
ing  standards,  which  some  of  our  lead¬ 
ing  newspapers  have  adopted,  mark 
another  new  trend.  The  purpose  of 
these  advertising  standards,  which  the 
Sun  has  used  and  enforced  for  the  last 
several  years,  is  to  promote  and  simplify 
the  art  of  gtxxl  advertising  by  placing 
restrictions  upon  the  use  of  certain  kinds 
of  type,  illustrations  or  borders  which 
mar  the  appearance  and  effectiveness  of 
advertisements  and  the  general  symmetry 
of  the  page.” 

PARIS  EDITOR  RESIGNS 

M.  Archambault  Was  Co-Founder  of 

Paris  Times  Fire  Years  Ago 

G.  Hanet  Archambault.  co-founder  of 
the  Paris  Times  with  Ralph  Heinzen. 
now  of  United  Press  Paris  bureau,  has 
resigned  as  editor  and  publisher  of  the 
English  language  afternoon  daily.  M. 
Archambault  gave  difference  of  opinion 
as  the  reason  for  his  resignation. 

M.  Archambault  is  the  dean  of  English 
language  newspaper  men  in  Paris.  He 
served  with  Norman  Angell  on  the  DaHy 
Messenger  and  for  20  years  was  James 
Gordon  Bennett’s  right-hand  man  on  the 
Paris  Herald.  Five  years  ago  together 
with  Mr.  Heinzen.  he  established  the 
Paris  Times  as  the  only  English  lan¬ 
guage  afternoon  paper  in  Paris. 

PLATT  &  MUNK  CO.  TO  GREEN 

The  Platt  &  Munk  Company,  200  Fifth 
Avenue,  publishers  of  children’s  books, 
have  placed  their  advertising  account 
with  the  (Tharles  C.  Green  .Advertising 
Agency,  Inc. 

TO  ENTER  DAILY  FIELD 

The  Superior  (Wis.)  Journal,  * 
weekly,  will  become  a  morning  daUy 
Nov.  1,  the  publishers  have  announced- 
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WITH  the  Chicago  Eve¬ 
ning  American  in  its 
eighth  year  of  circula¬ 
tion  leadership  in  Chicago’s 
evening  field,  there  is 
scarcely  room  for  reason¬ 
able  doubt  of  Chicago’s 
evening  paper  preference. 
For  the  six  months  end¬ 
ing  September  30th,  the 
Chicago  Evening  Ameri¬ 
can’s  leadership  over  the 
next  evening  paper  is 
119,485 — a  plus-group  of 
readers  more  than  2Sf‘>  as 
large  as  the  second  paper’s 
total  circulation. 


CHMCi^OO  E'%^ElWlMO 

Amtiwma€:jwm 

a  good  newspaper 

★ 

ISational  Representatives : 

RODNEY  E.  BOONE  ORGANIZATION 


/ 


DORMITORY  NAMED  FOR 
MRS.  HANSON 


C.  L.  KNIGHT  HONORED 


Akron  Beacon-Journal  Publisher  Marks 
26th  Anniversary 

C.  L.  Knight,  editor  and  publisher  of 
the  Akron  (O.)  Beacon-Journal,  was 
honored  by  his  friends  and  associates, 
Oct.  23,  at  a  dinner  celebrating  26th 
anniversary  of  his  career  as  editorial 
director  of  the  Beacon-Journal.  The 
program  for  the  evening  was  prepared 
by  a  group  of  Akron  business  men  and 
about  100  guests  attended.  The  affair 
was  held  at  the  Portage  Country  Club. 

Mr.  Knight's  newspaper  experience 
began  on  the  Philadclf’hia  Times  after 
he  was  graduated  from  the  Law  School 
of  Columbia  University.  He  left  the 
'IN—ps  to  join  the  IVomaii’s  Home  Com¬ 
panion  at  Springfield,  O.,  which  was 
owned  by  Major  J.  J.  Kirkpatrick  and 
when  Major  Kirkpatrick  became  inter¬ 
ested  in  the  Beacon-Journal  in  1002,  Mr. 
Knight  joined  him  there  and  shortly 
acquired  control  of  the  paper. 


Alabama  College  Dedicates  Weenona 
Hanson  Hall  Built  Through  Gift  of 
Birmingham  Publisher  —  Dormi¬ 
tory  Cost  $175,000 


Dedication  ceremonies  were  recently 
held  at  Weenona  Hanson  Hall,  the  new 
dormitory  of  Alabama  College,  the  state 
college  for  women  at  Montevallo.  The 
dormitory  was  built  with  funds  donated 
by  Victor  H.  Hanson,  publisher  of  the 
Birmingham  News  and  Age  Herald,  and 
was  named  for  his  wife. 

The  building  is  one  of  five  new  struc¬ 
tures  completed  in  five  years  as  a  result 
of  a  drive  for  funds.  It  accommodates  188 
students,  contains  94  student  bedrooms, 
guest  rooms  and  a  suite  for  the  resident 
officer.  It  is  completely  furnished  with 
modern  all-steel  furniture  and  the  build¬ 
ing  and  furnishings  cost  approximately 
$175,000. 

Commenting  editorially  on  the  dedi¬ 
cation,  the  Atlanta  Constitution  recently 
declared : 

“It  is  Georgia’s  imperishable  honor  to 
have  inaugurated  the  world  movement 
for  the  higher  and  equal  education  of 
women  and  it  should  be  a  proud  satis¬ 
faction  to  Alabamans  that  the  first 
daughter-state  is  keeping  step  so  closely 
with  the  mother-state.  The  generous 
Hanson  contribution,  signalized  in  the 
Saturday  ceremonies,  will  doubtless  be 
a  strong  incentive  to  other  capable  Ala¬ 
bamans  to  add  their  potential  aid  to  the 
cultural  equipment  of  their  common¬ 
wealth.’’ 


OHIO  GROUP  ELECTS 


C.  L.  Sink  Named  President  of  Ohio 
Circulators'  Association 

C.  L.  Sink,  of  the  Zancsinlle  (O.) 
Times-Recorder,  was  elected  president  of 
the  Ohio  Circulation  Managers’  Associa¬ 
tion  at  the  recent  meeting  of  that  group 
in  Columbus.  Other  officers  elected  were 
R.  F.  Corcoran,  Lima  News,  vice-presi¬ 
dent  :  Glen  I.  Cox,  Canton  News,  secre¬ 
tary-treasurer ;  and  C.  E.  Veller,  Toledo 
Times,  member  of  the  board  of  directors. 

Representatives  of  45  Ohio  dailies  at¬ 
tended  the  meeting.  Toledo  was  chosen 
as  the  meeting  place  of  the  association 
for  its  semi-annual  rrieeting  in  April, 
1930. 


The  Toronto  Star  is  one  of  the  most  influential  papers,  and  his  the 
largest  circulation  in  Canada.  The  new  building  illustrated  here  is 
amon^  the  oustanding  new  buildings  of  Toronto 


A.P.  GROUP  ELECTS  BROWN 

Sevellon  Brown,  managing  editor  of 
the  ProHdenee  (R.I.)  Journal  and  Bulle¬ 
tin,  was  elected  chairman  of  the  Xew 
England  members  of  the  .Associated  Press 
at  their  annual  meeting  at  the  Copley 
Plaza  hotel  in  Boston,  Mass.,  Monday. 
General  news  and  picture  service  were 
discussed  by  the  members. 


McMANUS  JOINS  BLOCK  STAFF 

Harry  E.  McManus,  formerly  adver¬ 
tising  director  of  the  Pittsburgh  Sun- 
Telegraph.  has  ioined  the  Paul  Block 
organization  in  Xew  York. 


A  celebrated  Canadian 
paper  puts  its  stamp 
of  approval  on 
Goodrich  One  Set  Rollers 


Efficiency  in  the  Pressroom" 
Demands  Good  Rolls  of  Paper 

C.oiiinion  practice  Icadt*  us  lo  juilgc  paper 
only  by  its  quality  as  far  as  weipht,  finish 
anil  tensile  strength  are  eoncerneil.  But.  a 
definite  quality  equally  as  important  is  the 
character  of  the  rolls  which  any  grade  of 
l»aper  is  furnished  to  the  ultimate  user. 
Ktdis  of  newsprint  and  hook  paper  accu¬ 
rately  cut  and  firmly  wound  enables  modern 
high-speed  jiresses  to  function  at  full  speed 
and  avoids  loss  of  time  and  waste  ordinarily 
due  to  faulty  wound  rolls. 

Camachine  roll-winders  for  paper  mill 
service  produce  rolls  of  any  kind  of  paper 
which  insure  higher  press  speeil;  less  web 
breaks;  less  wrinkles  in  web  or  slack  eilge; 
more  even  draw  through  presses;  fewer 
splits  in  the  edge  of  web;  more  tensile 
strength  in  the  web  from  less  tension  in 
winding;  less  eore  waste;  less  waste  from 
damages  in  shipping  and  handling,  and 
greater  weight  ami  lineal  length  from  all 
rolls. 

CAMERON  MACHINE  COMPANY 

61  Poplar  Street,  Brooklyn,  N.  V. 


saving  features  of  Goodrich  One 
Set  Rollers  are  well  known  to 
one  who  has  used  them.  Think 
of  these  rollers  in  terms  of  your 
own  plant.  They  free  you  from 
the  usual  troubles  due  to  cli¬ 
mate  changes.  They  eliminate 
wash-ups.  You  obtain  sharper 
printing.  Half-tones  are  always 
clean.  There  is  no  changing  and 
doctoring  of  rollers.  They  do 
not  hold  ink  grit  and  dust. 
They  last  so  much  longer 
than  old- type  rollers  that 
they  will  more  than  pay  for 
themselves  out  of  extra  wear 
alone.  *  *  * 

We  will  gladly  send  additional 
information — let  us  prove  that 
One  Set  Rollers  can  bring  their 
economies  and  trouble-saving 
features  to  your  own  pressroom 
problems.  Write  us  today. 


The  Toronto  Star,  which 
moved  into  its  magnificent 
new  building  the  first  of  this 
year,  has  just  recently  installed 
Goodrich  One  Set  Rollers  on  a 
Hoe  Low  Unit  Straight  Pat¬ 
tern  Octuple  press.  A  12- 
cylinder  Hoe  color  press  is  al¬ 
ready  100%  equipped  with 
Goodrich  One  Set  Rollers. 

The  constantly  growing  use 
of  Goodrich  One  Set  Rollers  by 
newspapers  outside  the  United 
States  serves  to  draw  attention 
to  the  remarkable  services  of 
these  rollers  in  widely  differing 
climates. 

It  is  significant  that  Goodrich 
One  Set  Rollers  are  now  in  suc¬ 
cessful  use  throughout  North 
and  South  America,  in  Eng¬ 
land,  Japan  and  Cuba. 

The  economies  and  trouble- 


CAMACHINE 


^  Niles  &  Nelson,  Inc.,  exclusive  distributors 

75  West  Street,  New  York  180  North  Wacker  Drive,  Chicago 

Goodrich  One  Set  Rollers 


SLITTERS  ami  ROLL-WINDERS 
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In  The  Four  Months  That 

The  Times 

Has  been  a  Scripps-Howard  Newspaper 

(June,  July,  August  and  September,  1929) 

Financial  Advertising 

HAS  SHOWN  A  GAIN  OF 
545^^  EVENING 

A  N_D 

366%  SUNDAY 

if*  KVEXIX(}  SUXDAY 


1929 .  115,976  14,256  lines 

192(S .  75,443  3,057  lines 


I  GAIN .  40,531  11,199  lines  I 

V  or .  54%  366%  11 


And  with  its  leadership  in  Financial  News  coverajje  increasing 
day  by  day,  an  even  more  pronounced  recognition  of  this  potent 
medium  will  shortly  be  observed. 

The  Buffalo  Times 

A  Scripps  -  FJoward  Newspaper 


CHICAGO 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATION 
.  .  .  OF  THE  UNITED  PRESS 
and  of 

MEDIA  RECORDS,  INC. 


SAN  FRANCISCO  -  LOS  ANGELES  -  DALLAS  -  DETROIT  -  PHILADELPHIA  -  BUFFALO 


ATLANTA 


'  / 
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RADIO  WRITERS  BALK 
AT  GAG  ORDER 

Protect  to  Federel  Commission  After 
Sterbuck,  Publicity  Cbairman,  Bans 

Communication  Between  Em¬ 
ployes  and  Press 

A  report  that  Herbert  D.  Brown, 
United  States  Bureau  of  Efficiency  chief, 
intended  recommending  abolition  of  the 
Federal  Radio  Commission’s  press  bu¬ 
reau  and  an  order  issued  by  W.  D.  L. 
Starbuck,  chairman  of  the  Commission’s 
publicity  committee,  forbidding  news¬ 
paper  men  to  talk  to  commission  em¬ 
ployes  during  office  hours  caused  Martin 
Codel,  radio  editor  of  North  American 
Newspaper  Alliance,  and  Sol  Taishoff, 
radio  editor  of  Consolidatetl  Press,  to 
call  for  a  show-down  last  week.  The  re¬ 
sult  was  a  meeting  of  the  commission  to 
which  members  of  the  press  were  in¬ 
vited  to  discuss  the  new  ruling. 

The  newspaper  men  expressed  indig¬ 
nation  that  they  should  not  lie  allowed 
to  consult  commission  employes,  espe¬ 
cially  engineers,  on  technical  matters 
which  might  need  explanation  in  lay¬ 
man’s  language.  Judge  Eugene  O.  Sykes 
and  Commissioner  Harold  A.  Lafount 
were  in  accord  with  the  newspaper 
men’s  plea  for  quicker  and  more  com¬ 
plete  reports  of  action  taken  by  the  com¬ 
mission. 

Last  week’s  meeting  was  the  climax  of 
several  weeks  of  difficulty  between  the 
reporters  and  Mr.  Starbuck  who  was  re¬ 
ported  by  one  of  the  writers  as  trying  to 
“impose  star  chamber  sessions  upon  the 
commission  and  put  the  lid  on  so  far  as 
the  press  was  concerned.” 

Writing  about  the  conditions  existing 
between  the  commissioner  and  the  news¬ 
paper  men.  Robert  D.  Heinl,  radio  editor 
of  the  fVashington  Post,  said  in  his  col¬ 
umn  “Off  the  Antenna,”  Oct.  20: 

“It  got  so  that  any  time  a  storv  was 
written  that  did  not  come  from  official 
sources  Frank  Wisner,  formerly  of  the 
Baltimore  Sun,  the  press  representative 


of  the  commission,  and  a  good  one,  was 
called  up  on  the  carpet  b"  Commissioner 
Starbuck  to  explain,  notwithstanding  the 
fact  that  frequently  the  first  he  had  seen 
of  the  story  was  in  the  newspaper  and 
had  no  more  to  do  with  getting  it  there 
than  the  man  in  the  moon.” 

Mr.  Heinl  also  told  of  a  Washington 
Post  reporter  who  made  an  appointment 
with  the  commissioner  to  tell  him  of  the 
trouble  local  radio  dealers  were  having 
in  demonstrating  sets  due  to  the  broad 
tuning  of  local  stations  which  caused 
their  programs  to  come  in  garbled 
through  the  loudspeaker.  The  reporter, 
Mr.  Heinl  wrote,  after  “cooling  his  heels 
in  the  commissioner’s  office  for  half-an- 
hour  was  obliged  to  leave  without  seeing 
him.”  The  commissioner  reported  six 
weeks  later,  according  to  Mr.  Heinl,  that 
an  investigation  had  been  made  and  the 
conditions  reported  were  not  true.  This 
was  not  an  official  report,  Mr.  Heinl  said, 
but  was  merely  a  message  given  a  Post 
reporter  who  happened  to  be  at  the  com¬ 
mission  offices,  and  no  action  has  yet 
been  taken  to  correct  the  condition. 
Though  the  message  was  given  unoffi¬ 
cially  a  month  ago.  “still  no  reply  has 
been  received  and  the  conditions  com- 
nlained  of  are  said  to  be  as  had  as  ever,” 
Mr.  Heinl  declared  in  his  column. 

HYDE  IN  BALTIMORE 

Appointment  of  Frederick  Herbert 
Hyde  as  art  counselor  of  the  Baltimore 
(Md.)  Nncs  was  announced  this  week 
by  Earle  W.  Waldron,  publisher  of  the 
News.  Previously,  Mr.  Hyde  was 
art  director  of  the  Albany  (N.Y.) 
Times-Uninn  and  was  at  one  time  a 
member  of  the  advertising  art  staff  of 
the  Albany  (N.Y.)  Knickerbocker  Press. 

WHITE  WITH  N.  Y,  FIRM 

L.  H.  White,  for  some  years  pub¬ 
lisher  of  the  Nezv  York  Commercial,  is 
now  associated  with  the  accountant  firm 
of  Lybrand,  Ross  Brothers  and  Mont¬ 
gomery,  with  offices  at  385  Madison 
Avenue,  New  York. 


The 

Archineer 


Print  your  newspaper  at  less  cost 

Your  newspaper  plant  is  virtually  a  factory. 

Do  you  know  whether  it  is  laid  out  to  pro¬ 
duce  your  newspaper  at  the  lowest  cost  and  in  the 
least  time?  Savings  of  both  time  and  money  are 
possible  in  a  newspaper  “factory”  that  fits. 

THE  MILWAUKEE  JOURNAL  plant,  designed  and 
built  by  us,  is  said  to  be  the  most  efficient  as  well 
as  one  of  the  most  beautiful  newspaper  plants  in 
the  United  States. 

We  offer  you  the  fruits  of  a  unique  experience  in 
the  design  of  an  efficient  newspaper  factory  or  in 
the  rehabilitation  of  existing  plants. 

“The  Archineer”  tells  briefly  of  the  work  we  do. 

Ask  for  a  copy. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 

720  N.  Michigan  Ave.,  Chicago 

PRODUCTION  DESIGN  AND  CONSTRUCTION 


PROGRAM  READY  FOR 
N.  Y.  CIRCULATORS 

Wide  Range  of  Subjects  Scheduled 

for  Discussion  at  State  Associa¬ 
tion  Convention  in  Utica, 

Oct.  29-30 

Twenty-nine  topics  covering  virtually 
all  phases  of  newspaper  circulation  are 
scheduled  for  discussion  at  the  fall  meet¬ 
ing  of  the  New  York  State  Circulation 
Managers’  Association  at  Utica,  Tues¬ 
day  and  Wednesday,  Oct.  29  and  30. 
The  program  was  prepared  by  Frank 
Clancy,  Buffalo  Courier-Ex  fr  ess,  first 
vice-president  of  the  association. 

The  circulators  will  be  entertained  at 
a  banquet  to  be  given  Tuesday  evening 
by  the  Utica  publishers. 

The  convention  will  open  with  reports 
of  directors  and  committees  which  will 
be  followed  with  an  address  by_  W.  S. 
Baldwin,  Neze  York  World,  president  of 
the  group.  The  first  paper  will  be  by 
Louis  Turpin,  Syracuse  Journal.  His 
subject  will  be.  “Does  Joint  Truck  De¬ 
livery  for  Sunday  Newspaper  Work  Out 
.Satisfactorily?” 

Other  pai)ers  will  be  read  during  the 
morning  by  Abram  Newman,  Neze  York 
Ez'cning  Post;  George  Erb,  Jr.,  Buffalo 
livening  Nezvs,  and  Thomas  J.  Dowling, 


Nezv  York  Telegram.  Mr.  Dowling  will 
discuss  the  effect  of  radio  on  world  series 

J.  F.  Griffith,  Olean  Herald,  will  lead 
off  the  afternoon  session  on  Tuesday 
with  a  paper  on  “Following  Up  City 
Stops  and  Changes  At  Moving  Time.” 
Alton  H.  Adams,  Waterloo  Times,  will 
talk  on  “Building  Carrier  Morale," 
James  Hasenack,  Nezv  York  Sun,  and 
James  McKernan,  Kings  County  News 
Company,  Brooklyn,  will  discuss  selling 
problems. 

Wednesday  morning  will  be  devoted 
to  a  continuation  of  prepared  papers 
with  Louis  Weinstock,  New  York;  Seth 
J.  Moore,  Brooklyn  Daily  Eagle;  W. 
Clarence  Hixon.  Syracuse  Post-Stand- 
ard;  and  E.  S.  Dobson,  Brooklyn  Times 
scheduled  to  speak. 

Reading  of  prepared  papers  will  be 
followed  each  day  by  discussions,  and 
a  list  of  17  questions  touching  on  the 
every-day  problems  of  the  circulation  de- 
l)artmcnt  has  been  drawn  up  for  the  at¬ 
tention  of  delegates. 

Election  of  officers,  and  selection  of  a 
meeting  place  for  the  spring  convention 
will  bring  the  session  to  a  close  Wed¬ 
nesday  afternoon. 

ADDS  COLORED  COMICS 

Four  pages  of  colored  comics  were 
added  to  the  Sunday  edition  of  the 
Peoria  (111.)  Star,  on  Oct.  13. 


Miller  Slugotype  Saw 

Attachment  for  Linotype — Intertype — Linograph 


Automatically  saws  slugs  without  burr,  ready  for 
make-up,  to  any  desired  length  from  four  ems  to  thirty  ems 
“■  inclusive — gauged  in  an  instant  to  picas,  half-picas  or  any  de 
sired  odd  lengths.  Makes  liner  changes  unnecessary — thirty-ew 
liner  can  be  employed  on  all  measures.  Standard  equipment  in  many 
of  leading  metropolitan  newspapers,  where  as  many  as  twenty-four 
machines  have  been  equipped.  Names  of  prominent  users,  together 
with  illustrated  descriptive  literature  mailed  on  request. 

Miller  Printing  Machinery  Co. 

PITTSBURGH,  U.  S.  A. 

Manufacturers'  of  the  Miller  Saw-Trimmer 
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bifEAR,  Iowa  farm¬ 
ers  bought  1 5  per 
cent  more  radios  than  in 
1927.  And  1929  sales  are 
keeping  pace.  Surveys 
show  that  radio  adver¬ 
tisers  reach  more  than  80 
per  cent  of  Iowa’s  farm 
homes  by  using  daily 
newspapers  in  each  of 
Iowa’s  twenty-seven  key 
cities.  Only  in  this  way 
can  they  get  the  two-fold 
advantage  of  such  thor¬ 
ough  coverage,  plus  on- 
the-spot  merchandising 
cooperation  in  each  ma¬ 
jor  trading  center. 


IOWA  DAILY  PRESS  ASSOCIATION 


Davenport,  Iowa 


Ames _ .Tribune 

Boone _ News-Republican 

Burlington  . Garette 

Burlington  _ Hawk-Eye 

Cedar  Rapids 

Gazette  &  Republican 
Centerville 

lowegian  &  Citizen 
Clinton  . ....Herald 


Council  Bluffs....Nonpareil 
Creston  ...News-Advertiser 
Davenport 

Democrat  &  Leader 

Davenport _ Times 

Dubuque . Telegraph 

Herald  &  Times  Journal 
Fort  Dodge 

Messenger  &  Chronicle 


Fort  Madison _ Democrat 

Iowa  City _ Press  Citizen 

Keokuk _ Gate  City 

Marshalltown 

Times-Republican 
Mason  City  -Globe  Gazette 
Muscatine 

Journal  &  News-Tribune 
Newton  _ News 


Oelwein  _ 

Oskaloosa _ 

Ottumwa _ 

Perry _ 


_ Register 

_ Herald 

_ Courier 

_ Chief 


Sioux  City . . Journal 

Sioux  City . . Tribune 

Washington  . Journal 

Waterloo  ..Evening  Courier 
Waterloo _ Tribune 


k.  / 
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STAFF  GIVES  SURPRISE 
PARTY  FOR  HUrfTRESS 

Bronze  Statue  Presented  President  of 
San  Antonio  Express  and  Ere- 
ning  News — Employe  Group 
Formed 


Employes  of  the  San  Antonio  Express 
Publishing  Company,  Sunday,  Oct.  20, 
gave  a  dinner,  at  which  President  and 
General  Manager  Frank  G.  Huntress  and 
Mrs.  Huntress  were  guests  of  honor,  in 
celebration  of  recent  occupancy  of  the 
new  home  of  the  Express  and  Evening 
\eu's.  The  affair  was  arranged  as  a 
surprise  to  Mr.  Huntress,  to  whom  the 
employes  presented  a  piece  of  bronze 
statuary  for  his  private  office  as  a  gift  of 
appreciation.  The  piece  is  a  copy  of 
“The  Flower  of  the  Alps.”  It  is  told  of 
Mr.  Huntress  that  on  his  trips  to  New 
York  he  always  admired  a  similar  statue 
in  the  office  of  George  Matthew  Adams. 
This  became  known  and  a  reproduction 
was  obtained  for  the  gift. 

The  presentation  speech  was  made  by 
M.  M.  Harris,  editor  of  the  Express  and 
News,  who  introduced  other  speakers  and 
the  numerous  employes  present,  accord¬ 
ing  to  duration  of  their  service  with  the 
company.  Harvey  L.  Bear,  superintend¬ 
ent  of  the  stereotyping  department,  led 
with  more  than  39  years. 

The  program  was  opened  by  A.  N. 
Bowers,  custodian  of  the  Express-News 
building,  who  was  elected  president  of 
an  association  of  employes  formed  for 
entertainment  and  welfare  purposes.  P. 
L.  Anderson,  linotype  operator  and  mem¬ 
ber  of  the  Texas  Legislature,  was  elected 
vice-president,  and  Miss  Edna  Brown, 
assistant  treasurer  of  the  publishing 
company,  was  chosen  as  secretary-treas¬ 
urer. 

Short  talks  were  made  by  A.  W. 
Grant,  managing  editor  of  the  Express, 
and  A.  W.  Walliser,  managing  editor  of 
the  News. 

Formal  public  opening  of  the  Express- 
News  building  has  been  set  for  Oct.  29. 


SPORT  SCRIBES  RE-ELECT 


MECKSTROTH  ELECTED  V.-P. 

Jacob  A.  Meckstroth,  who  has  been 
associated  with  the  Columbus  Ohio  State 
Jourtujl  at  intervals  since  1913  as  politi¬ 
cal  writer  and  news  executive,  has  been 
elected  vice-president  of  the  Ohio  State 
Journal  Company. 


S.N.P.A.  ACTING  TO  CURB 
FREE  PUBLICITY 


Cranston  Williams  Asks  Suggestions 
for  Fighting  E^il — Paster  to 
Stick  on  Enrelopes  Recom¬ 
mended  by  Park 


Action  toward  devising  a  defense 
counter-attack  against  the  free  publicity 
hordes  was  begun  by  the  Southern  News¬ 
paper  Publishers’  Association  in  a  letter 
sent  out  to  members,  Oct.  16,  asking 
for  suggestions  as  to  what  the  associa¬ 
tion  and  what  individual  publishers  can 
do  to  exterminate  the  evil. 

The  letter,  signed  by  Cranston  Wil¬ 
liams,  secretary-manager  of  the  S.N.P.A., 
quoted  the  resolution  condeming  the 
practice  of  press  agentry  passed  at  the 
last  convention,  and  told  the  members  of 
a  slip  being  used  at  present  by  the  Col¬ 
umbus  (Miss.)  Commercial  Dispatch  in 


returning  puffs.  John  A.  Park,  publisher, 
Raleigh  (N.C.)  Times,  the  letter  stated, 
suggested  a  similar  slip  to  be  pasted  on 
envelopes  known  to  contain  publicity 
which  would  be  returned  to  the  post¬ 
master  unopened. 

The  Commercial  Dispatch  slip  read: 

“It  would  seem  to  us  that  a  saving  in 
postage,  clerical  expense  and  materials 
would  be  effected  if  such  articles  as  this 
were  mailed  only  to  newspapers  which 
signify  a  desire  to  receive  them,  and  give 
space  to  them  in  their  columns.” 


BLUFFTON  DAILIES  MERGE 


David  Swaim  President  of  Combined 
News-Banner 

Merger  of  the  Bluffton  (Ind.)  News 
and  the  Bluffton  Banner,  both  evening 
papers,  into  the  Bluffton  News-Banner 
was  announced  Oct.  18.  George  L. 
Saunders,  publisher  of  the  Banner  will 
be  rnanaging  editor  of  the  merged  pub¬ 
lications  and  David  Swaim,  publisher  of 
the  News,  will  be  president  of  the  newly 
organized  News-Banner  Company. 

The  new  publication  will  also  be  an 
evening  paper.  The  merger  is  the  fourth 
in  Indiana  within  the  last  few  weeks. 
Others  have  been  the  Huntington  Herald 
Press,  the  Richmond  Item  and  Palladium 
and  the  Crau’fordsz'illc  Journal  and 
Rniew. 


CONVICTED  OF  ATTACK 


Two  Given  Suspended  Sentences  for 
Kidnapping  Cameraman 

“It  has  come  to  a  deplorable  pass  in 
this  country  if  men  who  are  engaged  in 
newspaper  work  must  be  made  the  vic¬ 
tims  of  thugs,  of  law  breakers,  of  ‘Ken¬ 
tucky  Mountaineers.’ 

“The  liberty  of  the  press  is  jealously 
guarded  in  this  country.  Those  who 
mould  public  opinion — through  whose 
editorial  columns  public  opinion  is 
moulded,  must  be  protected.” 

With  these  words.  Justice  Nicol 
Jeffrey,  of  the  Supreme  Court,  of  On¬ 
tario,  last  week  handed  out  a  conviction 
to  two  young  men  who  were  accused  of 
kidnapping  and  manhandling  Horace 
Wild,  a  photographer  for  the  Windsor 
(Ont.)  Border  Cities  Star.  The  offence 
took  place  last  summer  after  Wild,  from 
a  boat  in  the  Detroit  River,  took  ph^ 
tographs  of  liquor  export  docks  at  Am- 
herstburg,  Ont. 

Wild  was  set  upon  by  eight  or  ten 
rum-runners,  taken  to  the  liquor  dock 
and  kept  a  prisoner  for  two  hours,  while 
threats  against  his  life  were  made.  His 
plates  were  destroyed  and  his  camera 
smashed. 

The  two  men  arrested  were  allowed 
their  freedom  on  suspended  sentence  of 
two  years. 


The  EAGLE  dominates  the  largest 
and  most  substantial  residential 
section  of  New  York  City. 


All  Officers  of  Baseball  Writers’  Asso¬ 
ciation  Retain  Posts 

All  officers  of  the  Baseball  Writers’ 
Association  of  America  were  re-elected 
at  the  recent  meeting  of  the  association 
in  the  Bellevue  Stratford  Hotel,  Phila¬ 
delphia. 

The  officers  are:  James  Crusinberry, 
Chicago  Daily  Netvs,  president;  William 
E.  Brandt.  Nczv  York  Times,  vice-presi¬ 
dent  ;  Henry  P.  Edwards,  publicity  di¬ 
rector  of  the  American  League,  secretary- 
treasurer  ;  James  M.  Gold,  St.  Louis 
Post-Dispatch;  Tom  Swope,  Cincinnati 
Post;  John  B.  Keller,  Washington  Star; 
and  Burt  Whitman,  Boston  Herald,  di¬ 
rectors. 

President  Crusinl>erry  appointed  ^  com¬ 
mittee  consisting  of  Harry  Bullion,  .^1 
Munro  Elias  and  James  Harrison  to 
take  up  the  matter  of  revising  playing 
and  scoring  rules  of  baseball. 


COULD 

YOU 

USE 

MONEY 

For  Circulation 
& 

Advertising  Promotion? 

I  SPECIALIZE 
In  Newspaper  Finance 

Have  Just  Raised 
$500,000.00 
For  One  Newspaper 
WRITE  TODAY 
For  Partirulars 

To:  CEO.  R.  PARR,  80  Bank  St. 

Newark.  K.  S. 


Speaking  of  THE  EAGLE,  Mr.  Adolph  Ochs,  of  the 
New  York  Times,  said:  “.  .  .  it  is  the  primer,  the  reader, 
the  history,  the  guide,  the  philosopher  and  friend  of 
the  best  family  life  in  Brooklyn.” 

If  you  are  interested  in  reaching 
this  wealthy  group  most  economi¬ 
cally  and  effectively,  use  the 

BROOKLYN  DAILY  EAGLE 

New  York’s  Best  Known  Most  Quoted  Evening  Newspaper 

THE  GANNETT  NEWSPAPERS 

Albany  Eveninf  News  it  Albany  Knickerbocker  Press  :t  Brooklyn  Daily  Eafls  it  Clean  Herald 
Elmira  Star-Gazette-Advertiser  it  Elmira  Sunday  Telegram  it  Newburifh-Beacon  News 
Ithaca  Journal-News  it  Malone  Telegram  it  Ogdensburg  Republican-Journal 
Rochester  Democrat  A  Chronicle  it  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  i  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 
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DAE-Y  WINS  D.  S.  C.  FOR 
WAR  VETERAN 


Actaon  of  Waterbury  (Conn.)  Repub¬ 
lican  Results  in  Presentation  of 
Distinguished  Serrice  Cross  to 
Sergt.  Early  for  War  Heroism 


publican  published  a  copy  of  the  cita¬ 
tion  given  Beardsley  before  he  left  the 
army.  The  citation  was  given  by 
Brigadier  (General  Lindsey  Saunders 
Jones,  C^pt.  Inf.  U.  S.  A.  Acting 
Adjutant. 


BUSINESS  EDITORS  ELECT 


Action  taken  recently  by  the  IVatcr- 
bury  (Conn.)  Sunday  Republican  has 
resulted  in  presentation  of  a  dis¬ 
tinguished  service  cross  to  Sergeant 
Bernard  Early  of  New  Havei^  Conn., 
and  partial  but  unofficial  recognition  for 
his  squad  for  the  part  it  played  in  aid¬ 
ing  Sergeant  Alvin  York,  decorated  as 
America’s  outstanding  war  hero,  in  the 
capture  of  132  Germans.  The  agita¬ 
tion  was  started  by  the  Republican 
about  two  weeks  ago  after  a  feature 
writer  learned  there  were  several  un¬ 
recognized  survivors  of  York’s  squad 
who  had  had  a  part  in  the  capture  of 
the  132  German  soldiers,  whom  York 
was  reputed  to  have  taken  single-handed. 
As  a  result  E^rly  and  the  other  veterans 
received  a  summons  to  Washington 
where  early  this  month  they  were 
honored  and  officially  acknowledged  as 
co-heroes  in  York’s  achievement. 

The  Republican  had  originally  printed 
a  story  m  which  Early  and  Private 
Beardsley  of  Roxbury,  Conn.,  were 
quoted  as  claiming  York  had  no  more 
to  do  with  the  ro'und-up  than  other 
members  of  the  squad.  Other  news¬ 
papers  picked  it  up  and  two  weeks  ago 
^rly  was  notified  to  appear  in  Wash¬ 
ington.  An  invitation  was  not  issued 
to  Beardsley  until  the  Republican  got 
in  touch  with  the  War  Department 
when  a  notice  to  Beardsley  was  forth¬ 
coming. 

After  several  changes  of  attitude  the 
government  definitely  decided  to  award 
Early  a  D.S.C.  but  announced  Beards¬ 
ley  was  not  eligible  for  a  cross  because 
he  had  received  no  citation  as  had  York 
and  Early.  The  day  after  the  War 
College  advanced  this  reason  the  Re- 


G.  D.  Crain,  Jr.,  of  Chicago  Named 
Prasident  of  Conference 

G.  D.  Crain,  Jr.,  editor  and  publisher 
of  Class  and  Industrial  Marketing,  Chi¬ 
cago,  was  elected  president  of  the  Na¬ 
tional  Conference  of  Business  Paper 
Editors  at  the  annual  luncheon,  October 
22,  at  the  Blackstone  hotel,  Chicago. 

Other  officers  elected  are :  Norman  G. 
Shidle,  directing  editor,  Chilton  Class 
Journal  Company;  Philadelphia,  vice- 
president  ;  Earl  L.  Shaner,  ^itor.  Iron 
Trade  Review,  Cleveland,  treasurer,  and 
Thomas  H.  Ormsbee,  New  York  City, 
secretary. 

The  executive  committee  includes : 
Arthur  Anderson,  editor.  Boot  Sr  Shoe 
Recorder,  New  York;  John  Carmody, 
editor,  Factory  and  Industrial  Manage¬ 
ment,  Chic^o;  Sidney  Kirkpatrick, 
editor.  Chemical  and  Metallurgical  Engi¬ 
neering,  New  York;  Samuel  O.  Dunn, 
editor.  Railway  Age,  Chicago;  H.  S. 
Southall,  managing  editor.  Business 
Paper  division,  MacLean  Publishing 
Cbmpany,  Ltd.,  Toronto,  Can. ;  Stanley 
A.  Dennis,  editor.  Electrical  Record, 
New  York;  Douglas  G.  Woolf,  manag¬ 
ing  editor.  Textile  World,  New  York. 


RHODES  SCHOLARS  ON  STAFF 

Joseph  A.  Sagmaster,  former  Rhodes 
scholar  at  Oxford  and  a  graduate  at  the 
University  of  Cincinnati,  has  been  ap¬ 
pointed  make-up  editor  of  the  Cinemnaii 
Times-Star.  He  succeeds  Robert  E. 
Copelan  who  has  returned  to  the  copy 
desk.  Phil  Rice,  another  Rhodes 
scholar  and  graduate  of  Indiana  Uni¬ 
versity,  has  been  appointed  book  editor 
of  the  Times-Star. 


The 

VIRKOTYPE 

Process  of 

Raised  Letter  Printing 

No  MAN  today  can  afford  to  pass  up 
“Profits.”  The  Virkotype  Process  for 
producing  Thermography  (Raised  Printing) 
costs  very  little  to  install  and  assures  a  lucra¬ 
tive  return.  The  demand  for  this  process  is 
here  to  stay  and  is  increasing  daily.  Let  us 
tell  you  how  little  it  costs  to  install  and  how 
easy  it  is  to  operate.  Write! 

Wood,  Nathan  8C  Virkus  Co.,  Inc. 
112  Charlton  Street,  New  York 

DOUBLE  QUICK 
Automatic 
METAL  FURNACE 

There  is  no  other  furnace  at 
anywhere  near  the  low  price  of 
the  Double-Quick  that  gives  you 
Double-Quick  advantages.  It  pro¬ 
tects  metal  by  minimizing  oxidation. 

It  keeps  dust  and  dross  out  of  the 
ingots — ^and  out  of  your  machines. 

It  reduces  gas  consumption ;  speeds 
up  production,  saves  metal ;  avoids 
smoke  and  fumes.  Write  for  de¬ 
scriptive  booklet  and  prices. 

Merc  than  1600  in  as* 

Automatic  Furnace  Co. 

112  Charlton  Street,  New  York 


DELAND  NEWS  SOLD 


To  Be  Merged  With  Sun,  Recently 
Purchased  by  R.  H.  Gore 

Sale  of  the  Deland  (Fla.)  News  to  the 
(tore  Publishing  Company,  publishers  of 
the  Fort  Lauderdale  (Fla.)  News,  was 
announced  Oct.  17  by  Clayton  C.  Cod- 
rington,  president  of  the  News  Publish¬ 
ing  Company. 

Harold  Van  Trump,  business  manager 
of  the  Fort  Lauderdale  News,  has  been 
appointed  business  manager  _  of  the 
Deland  News,  and  Arthur  Griffith,  city 
editor  in  Fort  Lauderdale,  has  become 
editor  of  the  Deland  paper. 

Sale  of  the  News  follows  closely  t'nat 
of  the  Deland  Daily  Sun  to  the  same 
company.  A  consolidation  of  the  papers 
will  be  effected,  it  was  announced,  with 


the  News  plant  being  used  for  the  pres¬ 
ent.  Mr.  Codrington  will  retire  f-otn 
newspaper  business  in  Deland. 

R.  H.  Gore,  president  of  the  Gore 
Publishing  Company,  is  a  resident  of 
Chicago. 


ELLIOTT  BACK  IN  MEMPHIS 

A1  Elliott,  former  managing  editor  of 
the  Memphis  Press  and  recently  with 
the  New  York  World,  has  been  named 
assistant  managing  editor  of  Memphit 
Press-Scimitar. 


PRESBREY  IS  NAMED 

William  B.  Baumgarten  &  Co.,  Inc, 
interior  decorators,  have  named  the 
Frank  Presbrey  Company  to  handle  their 
advertising  account. 


The  Greatest  U,  S.  Market 
Covered  by  One  Newspaper 

By  R.  F.  R. 


“I  think  I  know  all  about  the 
Bronx  Home  News,"  said  an  im¬ 
portant  advertiser  to  me  the  other 
day,  “but  I’ll  be  glad  to  learn  any¬ 
thing  new  you  can  tell  me.” 

Following  are  some  of  the  things 
he  did  not  know: 

(Do  you  know  these  facts  which 
every  advertiser  should  know?) 

The  Bronx  is  big  —  a  million 
people. 

It  has  ONE  newspaper,  the  Bronx 
Home  News,  published  daily  and 
Sunday. 

There  are  in  the  Bronx  more  than 
27,000  houses  of  one-  and  two- 
family  type;  10,000  modern  apart¬ 
ments,  housing  from  3  to  300  fami¬ 
lies;  4,700  tenements;  2,250  indus¬ 
trial  plants  with  40,000  employees 
whose  payroll  exceeds  $65,000,000. 

Bronx  merchants  did  a  gross  busi¬ 
ness  in  1928  exceeding  $780,000,- 
000. 

Here  are  34  banking  institutions, 
with  108  individual  branches  and 
offices. 

The  membership  of  the  Bronx 
Chamber  of  Commerce  exceeds 
7,000. 

With  4,420  acres  of  park  lands, 
the  Bronx  has  the  greatest  i>ark  and 
“Zoo”  in  the  country. 

Bronx  automobile  registration  for 
1928  shows  a  grand  total  of  81,775 ; 
and  in  this  territory  are  135  auto¬ 
mobile  show-rooms  and  approxi¬ 
mately  600  public  garages. 

Following  are  the  retail  trade  out¬ 
lets  in  the  Bronx  showing  the  im¬ 
mensity  of  this  market : 

Department  Stores  25  ;  Furniture 
Stores  160;  Independent  Groceries 
790;  Chain  Store  Groceries  240; 
Men’s  Clothing  209;  Women’s 
Clothing  340;  Drug  Stores  763; 
Independent  Meat  Stores  1,104; 
Chain  Store  Butchers  5 1 ;  Independ¬ 
ent  Shoe  Stores  265 ;  (Thain  Shoe 
Stores  70;  Dry  Goods  and  Notions 
260;  Hardware  Stores  223;  Jew¬ 
elers  180. 

In  the  Bronx  55.8  per  cent  of  the 
families  are  in  the  $3,000  to  $4,000 
annual  expenditure  group,  as  com¬ 
pared  to  19  per  cent  for  Manhattan, 
34.5  per  cent  for  Brooklyn,  and  19.6 
per  cent  for  Queens.  In  Bronx 
County  18.5  per  cent  of  the  fami¬ 
lies  are  in  districts  averaging  more 
than  $4,000  annual  expenditure. 


Huntsman 

There  is  no  district  in  the  Bronx 
where  annual  family  average  expen¬ 
diture  is  less  than  $2,000.  In  many 
districts  the  family  average  yearly 
expenditure  is  $7,500  or  more. 

Now  about  the  newspaper  which 
alone  completely  covers  this  great 
territory  seven  days  a  week,  year 
in  and  year  out.  This  market  where 
one  newspaper  reaches  practically 
every  home  in  what  may  be  termed 
the  6th  city  in  the  United  States  in 
size. 

The  Bronx  Home  News  with  a 
force  of  753  cariers  operates  40 
branch  stations  and  a  fleet  of  45 
delivery  trucks. 

The  Editorial  and  Reportorial. 
force  exceeds  100  persons. 

Two  large  Hoe  presses  print  and 
deliver  over  150,000  copies  of  this 
newspaper  in  less  than  2J^  hours. 

The  Composing  Room  operates 
on  a  24-hour  schedule  with  34 
linotype  and  other  typesetting  ma¬ 
chines. 

The  Bronx  Home  News  stands 
5th  in  1928  lineage  record  of 
Greater  New  York  evening  news¬ 
papers. 

In  Furniture  advertising  lineage 
for  1928,  it  is  exceeded  by  but  one 
newspaper,  the  “Evening  Journal.” 
( Any  newspaper  which  can  sell  fur¬ 
niture  in  quantity  must  be  a  good 
newspaper.) 

In  Department  Store  advertising 
lineage  for  1928  of  Greater  New 
York  evening  newspapers,  the 
Bronx  Home  News  stands  5th. 
The  local  advertising  from  Bronx 
Department  Stores,  which  use  prac¬ 
tically  no  other  newspaper,  places 
the  Bronx  Home  News  in  this  im¬ 
portant  relative  position. 

To  cover  a  million  people  with 
one  newspaper,  which  newspaper  is 
known  to  be  read  in  practically 
every  Bronx  home  because  it  is  de¬ 
livered  by  carrier  directly  into  the 
home,  is  an  achievement  accom¬ 
plished  in  Greater  New  York  only 
by  the  Bronx  Home  News. 


ft.},  ft. 

Woolworth  Tower,  N.  Y. 

Tel:  Fitz  Roy  0840 
National  Representative 
“The  Home  News” 
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The  Wage  Earner 

in 

Country -Town  America 

T  JNTIL  recently  a  product  of  the  city,  the  wage-earner  now 

makes  appearance  in  country-town  America,  bringing  with 
him  the  pay  envelope  —  hitherto  also  a  product  of  the  city. 

And  so  country-town  America  becomes  a  market  of  twofold 
earnings  —  adding  to  its  income  from  husbandry  the  billions 
upon  millions  of  dollars  paid  out  in  wages  by  industry. 

How  has  the  wage-earner  come  to  country-town  America? 
The  answer  is  simple.  First  came  the  transmission  of  electric 
power;  then  followed  the  factory  owner  seeking  cheap  land  and 
low  operating  costs;  and  after  that,  very,  very  soon  after,  came 
the  wage-earner. 

Thus  country-town  America’s  industrial  development  is  trace¬ 
able  to  the  vast  network  of  electric  power  lines  which  extend 
over  thousands  and  thousands  of  miles  of  small  town  area. 

Taking  the  industrial  trend  into  consideration,  country-town 
America  in  earnings  and  in  spending  is  two  markets  in  one. 
And  as  a  market  for  all  things  tliat  national  manufacturers  sell, 
country-town  America  represents  60-million  buyers  with  33-bil¬ 
lions  of  spendable  dollars. 

Dedicated  to  the  new  industrial  trend  as  it  is  also  tradition¬ 
ally  devoted  to  the  interests  of  agriculture.  The  Country  News¬ 
paper,  as  the  sole  interpreter  of  small  town  and  farm  life,  is 
the  major,  all-important  medium  in  the  major,  all-consuming 
market  that  is  country-town  America. 

6800  country  newspapers  with  an  aggregate  circulation  of 
ten  millions  are  represented  by 


American  Press  Association 

225  West  39th  Street,  New  York 

CHICAGO  DETROIT  KANSAS  CITY 

112  S.  Michigan  Ave.  2111  Woodward  Ave.  Interstate  Bldg. 


Complete  Your 
File  of  Rates  and 
Essential  Publica¬ 
tion  Data  with 


THE 

COMPLETE 

DIRECTORY 

OF 

COUNTRY 

NEWSPAPER 

RATES 


The 

Third  Annual 
Edition 


Is  a  Fact-Packed 
Volume  of  367 
Pages 


Listing  up  -  to  -  date 
rates,  circulations 
mechanical  data,  and 
other  publishing 
facts  of  ALL  weekly, 
semi-weekly,  and  tri¬ 
weekly  newspapers 
in  the  United  States 
and  Canada. 


A  necessary  working 
tool  to  every  national 
advertiser  and  ad¬ 
vertising  agency. 


Price  ^3 


BALTIMORE 
1008  Fidelity  Bldg. 


ATLANTA 
906  Walton  Bldg. 


CARNEGIE  FOUNDATION  URGES  PRESS 
TO  HELP  IMPROVE  COLLEGE  SPORTS 


ing,  and  circulation  departments ;  and,  American  higher  education,  to  cease  to 
secondly,  that  in  formulating  accepted  view,  with  a  kind  of  cynical  admiration, 
policies  of  treatment  and  display,  too  evasion  or  open  defiance  of  the  amateur 
little  attention  has  been  paid  to  the  es-  convention,  and  to  appreciate  both  ama- 
sential  distinctions  between  college  and  teurism  and  honest  professionalism  as 
amateur  athletics  on  the  one  hand  and  tests  of  the  sportsman’s  personal  in¬ 
professional,  openly  commercial,  sports  tegrity,  the  publisher  serves  not  alone 
on  the  other.”  education  and  sport,  but  the  best  ideals 

The  final  section  of  the  survey  deals  of  our  national  life.” 

jn„,„poli,a„  "ewspa^  ^ 

» lepi.  a^hto'c.  tha,.  ?epS^ters  employed  <><  ,'>■«  newspaper,  .„d  the  T.  McGovern  and  Dean  F.  Smiley,  M.D. 

hy  smaller  papers.  Moreover,  whether  l^rarilmg'”  hif  see  on,‘'1’h'  r"e'p^;.  - 

perquisites  are  involved  or  not,  one  ^  HUGE  INVITATIONS  MAILED 

veteran  newspaper  man  has  stated  that  ,  a  .u  £  i  T-t.  i  •  -i  i 

a  small  college  town  paper  would  not  The  person  upon  whom  rests  the  final  The  largest  airmail  envelopes  ever 
be  able  to  exist  if  it  gavrimpartial  ac-  responsibility  for  a  newspaper  s  s^rts  mailed  carried  invitations  from  the  Den- 

counts  of  home-team  games.  The  dis-  ® 

tribution  of  free  passes  to  college  games  cities,  asking  them  to  attend 

and  the  giving  of  perquisites  have  much  managing  editor ;  tht  Denver  municipal  airport  dedication, 

derreaspfl  in  recent  \^ars  ”  “  '*  Publisher,  who  initiates  Oct.  17-20.  The  specially  prepared  en- 

.  ..  r  .u  *  •  or  approves  the  policies  which  his  em-  velopes  were  three  feet  wide  and  five 

This  section  of  the  report  is  sum-  pjoyees  effectuate.  In  several  instances  feet  long. 

marized  as  follows:  publishers  have  adopted,  usually  without  _ 

“An  analysis  of  the  charges  of  sensa-  announcement  in  their  newspapers,  en- 
tionalism  and  of  bribery  that  have  been  lightened  policies  that  hav«  improved  PRINTS  88-PAGE  EDITION 
made  against  the  sporting  departments  ixjth  emphasis  and  quality  in  their  sport-  The  Detroit  News  printed  an  88-page 

of  newspapers  suggests  two  inferences :  jpg  pages.  Without  detracting  from  the  regular  issue,  the  largest  in  its  history. 

First,  that  the  ethics  of  the  rapidly  de-  interest  of  the  sports  pages,  such  policies  October  11,  without  any  special  sections 
veloped  sports  department  have  rarely  have  significantly  affected  the  standards  or  special  advertising.  The  paper  was 
been  formulated  with  the  same  preci-  of  sports  reporting  writing,  and  editing,  printed  on  a  section  of  the  News^regular 
sion  as  has  obtained  in  the  case  of  the  In  leading  public  opinion  to  esteem  the  press  battery,  completely  folded  without 
long-established  editorial,  news,  advertis-  true  value  of  the  amateur  status  for  hand-stufling. 


OHIO'S  GREATEST  H<»fE  DAILY  ^ 

Total  Net  Paid  Av«:rage  Daily  Circulation 
for  the  6  Months  Ending  Sept.  30,  1929 


.  .an  INCREASE  of  more  than  83%  in  the  past 
eight  years. 

. .  an  INCREASE  of  more  than  im  NEW  sub¬ 
scribers  a  month  during  the  past  six  months. 

Greater. Columbus  Coverage.  .  .Now  More  Than 
84%  Per  Cent  of  All  the  Occupied  Homes. 

Columbus  Market  Coverage  (29  Counties) . . . 
NOW  1  DISPATCH  to  Every  2.6  Homes. 


Home-Owned  and  Home-Edited 
In  ClBCdLATlON  .  . 


,  .  riR8T  In  NEWS  .  . 
FIRST  In  ADVERTISING 


FIRST 


HARVEY  R.  YOUNG,  Adv.  Dir. 

O’MARA  &  ORMSBEE,  Inc.,  National  Representatives 
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THE  Nation's  Advertising 

IS  NO  LONGER  HANDLED  FROM  A  FEW 

Focal  Points 

Modern  space  selling  demands  numerous  con- 
tads  in  distant  places  -  -  at  the  same  time. 

Manufacturer,  distributor,  advertising  agent  must 
frequently  be  seen  without  delay.  The  first  may 
be  in  Detroit,  the  second  in  the  Southwest,  and 
the  third  in  New  York 

No  small  organization  can  possibly  reach  them 
all  in  time  to  be  useful.  Few  even  attempt  it 
over  a  long  period  of  years. 

More  men,  keener  men,  operating  out  of  more 
advertising  centers  -  -  on  this  depends  success¬ 
ful  representation  in  the  national  field. 


E.KATZ  SPECIAL  ADVERTISING  AGENCY 

EsIaElished  1888 

PUBLISHERS'  REPRESENTATIVES 

• 

NEW  YORK 

DETROIT  KANSAS  CITY  CHICAGO 

ATLANTA  SAN  FRANCISCO  DALLAS 
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-^■^LINOTYPE-^)  A  SERVICE  THAT  COVERS  THE 


•  CHIHUAHUA  MEXICO, D.F.  VANCOUVER  SAN  FRANCISCO  LOSANGELES  WINNIPEG  NEW  ORLEANS  CHICAGO  TORONTO  MONTREAL  NEW  YORK  BOSTON 


The  fact  that  the  Lir 


in  Its 


course  around  the  wo^|^®ma);;|^^|^st  thought 
sgjem  personally  inipof  l^tHp  £Ta^.la^%"pe 
in  Aiiierica^  England.^ut  it  i^^fep  H^ot^ll 
^  macTiihc  seryes  him  so  well  betaus^'CE^"Im  beeh* 


mad^S0*Simple  al^  so  sound  thaTme^  in  Si^ria 


rEaj^n-tl^t  keeps  the 


and  Punta  Arenas,  ^Africa-^n?d.^^^Soja^^>fes, 
far  from  mechanical\assistanc^iv^]^^^i^it  with- 
out  trouble.  ^  The  or^^ikatipn'that  keeps  the 
distant  machines  supplied  sdthV  have 

to  stop  work  is  the  same  that  is  beran^his  Lino¬ 
type,  no  matter  where  he  is  or  What«e^eqjiire§:'‘ .  , 

'  ■  •  *>  ' 

All-over  the  world  are  shops  with  huge  '^tteries”  r 
of  Linotypes,  and  Linotype  service  miit  b^  om'*^ 
a  scale  to  adequately  meet  their  large  aema^ids. 


•  VALPARAISO  SANTIAGO  ROSARIO  BUENOS  AIRES  MONTEVIDEO  PORTO  ALEGRE  SAO  PAULO  RIO  DE  JANEIRO  PARA  SAO  SALVADOR  FORTALEZA  RECIFE 


/  MaiitHe^^  and^  Bi 

supply  everym^M  of^e 
ty^es  now  iivuse?^?rhe 


usiness 


n  are  equippe 


Editor  &  Publisher  The  Fourth  Estate  for  October  26,  1  929  41 

IfgMgMgKIlfgKgmiflMgMIKglflMmgltgMglfgltlMgMgKgKimMgMgMgKg 


WORLD  FOR  LINOTYPE  USERS 


LINOTYPE 


REYKJAVIK  DUBLIN  GLASGOW  MANCHESTER  BRISTOL  LONDON  STOCKHOLM  OLSO  COPENHAGEN  AMSTERDAM  BRUSSELS  PARIS  BERLIN  BERN  VIENNA  • 


%  But  th^inotype  principkf  today  is  wh^itwa^  1 

11**  /*  if 

^  the  beginning,  rorty^hree  ye^  ago— ^ 
a  "  ciple  of  Ipi^Wng  afte^^^sih^  machine  in  til 
HA-v  smalle/t  shop.T^'^^'The  GiS^ipany  does  not  sejl  a 
'*  Lin^tyiieland  forget  it.  Behind  them  dljs-an 
/j%ga^^ati©n  tmt^ticipates  the  printing  condi-  w 

'  ’  /  r\  M 

hd/ _ t  .L  _  i-_  7-  j  - .  1 _ T  •  -  Jl- A.  y  A 


world  aie^r^apsd  to  deliver  Linotw^^^vf^ tW<  jt 

T  7  >  -  ^ 

Linotype  user^  iv^rever  and  whenever  need^  "?  Js 

Merget^thaler^iriotype  (Zo., Brooklyn, Ne^York.  ^ 

Kepresehtafives  in  Principal  Cities  of  the  W^l^.  ^ 

s 


Lisbon  Madrid  Barcelona  rome  Milan  Athens  Constantinople  cairo  Capetown  Antananarivo  Bombay  madras  Calcutta  Sydney  • 


tS4.Xt. 102P 


PRAGUE  BUDAPESTII  BUCHAREST  SOFIA  ZAGRAB  BELGRADE  WARSAW  KAUNAS  RIGA  HELSINGFORS  SHANGHAI  HONG-KONG  MANILA  SINGAPORE  WELTEVREDEN  MELBOURNE 
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OHIO  PRESS  GROUP 
AWARDS  PRIZES 


Women’*  Association  Reward*  30 
Members  For  Distinguished  Work 
— Miss  Florence  Smith  Elected 
President 


Thirty  Ohio  newspaper  women  who 
had  made  important  contributions  to  the 
work  of  their  profession  were  awarded 
prizes  during  the  recent  session  of  the 
Ohio  Newspaper  Women’s  Association 
held  at  Columbus  last  week,  as  follows: 

Marion  Rubenstein,  Cleveland  Press, 
|100  for  best  interview;  Helen  Detzel, 
Cincinnati  Times-Star,  $50  for  best  news 
story  in  paper  over  25,000  circulation  ; 
Mary  Jane  Burton,  Cleveland  Plain 
Dealer,  $25  for  best  feature  story  in 
pai^r  over  25,000  circulation ;  Kate 
Elliot  Foley,  IVarren  Tribune-Chronicle, 
$25  for  best  news  story  in  paper  under 
25,000  circulation ;  Margaret  McLoed 
Dennis,  Findlay  Morning  Republican, 
$25  for  best  feature  story  in  paper  under 
25,000  circulation ;  •  Anne  Schatenstein, 
Columbus  Dispatch,  $25  for  biggest 
“scoop;”  Doris  Hartwick,  Akron  Sun¬ 
day  Times,  $25  for  the  best  piece  of 
work  by  a  girl  with  less  than  two  years’ 
experience  and  a  second  prize  of  $25  for 
best  magazine  feature  story;  Norma 
Hendricks,  Cleveland  News,  $25  for  best 
society  column ;  Alice  Van  Sickle, 
Galion  Daily  Enquirer,  $25  for  best 
piece  of  work  on  daily  less  than  10,000 
circulation;  Rose  Hunter,  IVood  County 
Democrat,  $25  for  best  feature  story  in 
weekly  paper,  club  department,  Cincin¬ 
nati  Post,  joint  entry,  $25  for  best  col¬ 
umn  or  department  on  activities  of 
women’s  clubs;  Flora  Ward  Hineline, 
Toledo  Times,  $25  for  best  music  de¬ 
partment. 

Ester  Hamilton,  Youngstown  Tele¬ 
gram,  $25  for  showing  greatest  ingenu¬ 
ity  in  securing  difficult  assignment ; 
Honorable  mention,  Mary  June  Burton, 
Cleveland  Plain  Dealer ;  Ethel  D. 


Bryant,  Lake  County  Republican  Herald, 
$20  for  best  news  story  published  in 
town  of  1,200  population  or  under; 
Ester  Hamilton,  Youngstown  Telegram, 
$20  for  best  column  judged  from  stand¬ 
point  ■  of  originality;  Ruth  Dolson, 
Akron  Times-Press,  $15  for  best  advice 
column;  Merab  Eberle,  Dayton  Journal, 
$10  for  best  musical  criticism  in  pai^r 
over  25,000  circulation;  Florence  Smith 
(Sidney  Strange),  Portsmouth  Times, 
$10  for  best  book  reviews,  honorable 
mention,  Ruth  Neely,  Cincinnati  Post ; 
Merab  Eberle,  Dayton  Journal,  $10,  best 
Newspaper  poem. 

The  convention  closed  with  an  election 
of  officers.  Miss  Florence  Smith,  Ports¬ 
mouth,  was  elected  president.  Other 
officers  are:  Mrs.  Daisy  Young,  Day- 
ton,  vice-president;  Miss  Jane  James, 
Columbus,  secretary ;  Mrs.  Sarah  McDuff 
Austin,  Cincinnati,  treasurer;  Miss  Ruth 
Elgutter,  Toledo,  membership  chairman, 
and  Miss  Elinor  Oaridge,  Cleveland, 
clearing  house  chairman.  Cleveland  was 
chosen  for  next  year’s  convention. 


KADEL  NAMED  V.-P. 

George  J.  Kadel,  head  of  the  news 
picture  division  of  Underwood  &  Un¬ 
derwood,  was  elected  vice-president  of 
that  organization  this  week.  He  will 
continue  his  duties  as  news  picture  man¬ 
ager.  Mr.  Kadel  was  news  editor  of 
Underwood  &  Underwood  in  1916  but 
left  to  organize  his  own  company.  He 
rejoined  Underwood  &  Underwood 
after  10  years  to  take  charge  of  the 
news  and  feature  picture  division  for 
the  late  James  Elliott,  who  had  taken 
over  control  of  the  company 


CORRECTION 

In  reporting  sale  by  J.  M.  Bird  of  a 
group  of  weeklies  in  the  Texas  Lower 
Rio  Grande  Valley  to  the  Turner- 
Schmidt  Syndicate,  Oct.  12  in  Editor  & 
Publisher,  it  was  erroneously  stated 
that  the  Edcouch  Enterprise  was  one  of 
the  group.  This  paper  was  not  owned  by 
Mr.  Bird  but  is  the  propertjr  of  P.  C. 
Netz,  who  continues  his  proprietorship. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


In  speaking  of  efficiency  and  dependability  you  have 
only  to  mention  the  CUSHMAN  OFFSET  MOTOR. 

Mr.  Elmer  C.  Pratt,  Mechanical  Superintendent  of  the 
Philadelphia  Record,  says: 

**We  gave  your  motor  a  good  test  by  working  it  night  and 
day  (24  hours  a  day),  without  a  stop  for  ten  days,  a  total 
of  240  hours,  without  a  bit  of  trouble.  The  motor  at  the 
end  of  the  run  was  cool  and  ready  for  ten  more  days.” 
All  equipment  furnished  direct  by 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 


EASTON 

Newsprint  Handling  Equipment 

Paper  Trucks 
Transfer  Cars 

Track  and  Turn  Tables 


Installed  in  the  following  Newspaper  Plants; 


NEW  YORK  CITY 

DETROIT 

Evening  Post 

Herald  Tribune 

Free  Press 

New  York  World 

New  York  American 
Wall  Street  Journal 

HUNTINGTON 
Huntington  Advertiser 

LOUISVILLE 

Daily  News 

Jewish  Days 

Herald  Post 

PHILADELPHIA 

NEW  HAVEN 

Inquirer 

Bulletin 

New  Haven  Register 

Public  Ledger 

NEW  ORLEANS 

Curtis  Pub.  Co. 

Times  Picayune 

AKRON 

OMAHA 

Beacon  Journal 

Bee-News 

ALBANY 

ROCHESTER 

Knickerbocker  Press 

*  Times-Union 

BRIDGEPORT 

ROCKFORD 

Post  Telegram 

Morning  Star 

BROOKLYN 

SYRACUSE 

Daily  News 

Herald 

Daily  Times 

SAVANNAH 

CHARLOTTE 

Morning  News 

Charlotte  Observer 

CINCINNATI 

SPOKANE 

Enquirer 

Spokesman  Review 

CLEVELAND 

WILKES-BARRE 

Cleveland  News 

Record 

Easton  Car  & 

Construction 

Company 

Easton, 

,  Pa. 
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Practically  the  entire  great  list 
of  new  clients  who  are  today  very 
enthusiastic  advocates  of  the 

PARTLOWE  PLAN  CAMPAIGN 
|Wlth  genuine  Parttovem  Strvict  are 
^  publishers  who.  for  years  ^ 
I  before,  have  been  utterly  V 
I  oppoaed  to  newspaper  ■ 

I  circulation  eonteets.  I 


Oentlon®!!* 

ItooNflng  the  attitude 
publishers  and  business 
scpiption 

cases  ^ell  founded  on 
Indeed  a  pleasure  ^ 
to  con5>letely 
the  pest  thirteen  ye^. 
twelve  weelES 
Just  been  l— 
ant  one  of  the 
^e.a  pro^* 

pleasure  to  port 

There  has  not  been  one  o 

description,  «oeUed,^r^^* 

or  subscribers,  ^ 

l^fo^ess  of  the  expenses  ol 
mana<?er  in  charge 


and  feelings  of  many 
nanagera  to»a^  rot- 
.  and  in  t"®  majority  of 
.  *;n  aetnol  arparienoea.  it  1 

-1  and  a  P’^^^'’°^j*™iniona  at 
„yaraa  tat  tna 

aabeoription  oaa^ie^‘“^  ^ 

successfully  0  efficiently 

cleane8t_a^  moa^  e 


PUBLISSIN5  C0.» 


/  TO  PUBLISHfc»5- 

Contracu  for  Partlow.  Plan  c^pji«« 

are  being  filled  as  rapidly  as  poealb 
the  order  in  which  bookinge  are  made. 

VUfa.a>  ‘1“ 

poasiblUtiee. 


PardeiwP 

ABEDiM« 


C  t  FAULK 


mcmssk 

rSUSSAOOrC.SCULATlONS 


daily  AND  SUNDAY 

auLL  i.aA.sowi«« 


*ODlTSUSSAOOrC.Nt.-  ar+N 

»tar  f  uhlt0l|i«9  ^*1  WOKTHINOTON 


-Qciir?. . 

^EflCCtiVC...  a 

Cndofsed  b/Hundfeds 


pUBLiSHERS 


MONROE.  LOUISIANA 

October  5,  1929 


U)E  Charles  Parllowe  Co. 

F  kytruQrn  o  cttch  ot  irikirrr  oi  mr  a  1 1 


MEMBER,  BETTER  BUSINESS  BUREAU 


Floor, Occidental  Bldg, 


Indianapolis. Indiana 
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HARD-WON  RIGHTS  OF  HUNGARIAN  NEWS 
MEN  SCRAPPED  IN  POST-WAR  PERIOD 

Bela  Kun  Dictatorship  and  Boycott  of  Papers  Beyond  Country’s 
Borders  Were  Heavy  Blows  to  Press — Present 
Regime  Quick  to  Punish 

Br  ALBIN  E.  JOHNSON 

Special  Correepondent<  Editor  a  Publisher 


Budapest.  Oct.  lO. — Down  here  in 
Hungary  they  tell  one  that  the  press 
is  free — free  to  do  what  it  wants.  The 
declaration  is  only  half-true.  The  news¬ 
paper  men  and  writers  of  “White  Hun¬ 
gary’’  are  absolutely  free  to  write  what 
they  want  to  write  but  it  is  extremely  in¬ 
advisable  and  a  bit  risky  to  want  to 
write  anything  that  reflects  unfavorably 
upon  the  existing  Bethlen-Horthy  regime. 
So  far  as  can  be  ascertained  there  is  no 
official  censorship  such  as  exists  in  Italy, 
Spain  and  a  few  other  countries.  The 
situation  resembles  that  in  Jugoslavia, 
Poland,  Russia  and  Lithuania,  i.  e.,  the 
writer  shoulders  the  responsibility  for 
what  appears  in  print  through  his  in¬ 
spiration.  If  it  displeases  the  powers  that 
he,  he  must  pay  the  penalty.  The  ad¬ 
ministration  does  not  seek  to  prevent  in¬ 
discretion  ;  it  prefers  or  reserves  the 
right  instead  to  punish  them. 

Consetjuently  Hungary  today,  domes¬ 
tically  at  least,  has  a  hesitant,  palpitat¬ 
ing  and  dominated  press,  a  press  which 
takes  its  spite  out  on  matters  which  per¬ 
tain  to  outre- Hungarian  problems.  Its 
shafts  (and  the  barbs  of  a  Hungarian 
critic  drip  with  poison  when  directed 
against  the  Succession  States  and  Rou- 
mania)  arc  aimed  across  the  frontiers. 
The  result  is  unfortunate.  Immediately 
after  the  armistice  not  a  single  Hungar¬ 
ian  newspaper  was  permitted  to  enter 
neighboring  countries.  Today,  ten  years 
after  the  signing  of  the  Trianon  Peace 
Treaty,  only  two  Hungarian  newspapers 
are  permitted  to  circulate  in  the  territor¬ 
ies  of  the  Succession  States.  All  of 
which  means  that  several  million  po¬ 


tential  Hungarian  readers,  living  in  dis¬ 
tricts  which  before  the  war  comprised 
three-fourths  of  the  Hungarian  King¬ 
dom,  are  now  obliged  to  read  news  of 
their  former  fatherland  in  the  biased 
columns  of  an  alien  press. 

Hungarian  journalists  have  suffered 
perhaps  more  than  their  publishers  as  a 
result  of  the  post-war  viscissitudes. 
There  was  a  time  when  the  Dual  Mon¬ 
archy  stood  well  near  the  top  in  Eu¬ 
rope  in  respects  to  advanced  working 
conditions  for  journalists.  As  far  back 
as  1881  there  was  a  “Mutual  Aid  Fund.” 
Later  the  Association  of  Journalists  was 
formed  with  hospital  and  sanatorium 
benefits,  free  medical,  dental  and  phar¬ 
maceutical  treatment,  a  rest  home  near 
Visegrad,  Hungary,  where  journalists 
might  spend  their  holidys,  accident  relief, 
funeral  grants,  old-age  pensions  and  un¬ 
employment  insurance. 

Unfortunately  the  collapse  of  the 
krone  completely  wiped  out  the  funds 
of  the  associations,  and  the  rise  and  fall 
of  the  Bela  Kun  Dictatorship  of  the 
Proletariat  gave  the  publishers  an  ex¬ 
cuse  for  invalidating  all  pre-war  con¬ 
tracts,  regulations  and  extablished  cus¬ 
toms. 

When  the  Horthy  faction  drove  the 
Red  regime  from  the  country,  the  news¬ 
papers,  which  had  been  nationalised  by 
the  Bolsheviks,  in  most  cases  reverted  to 
their  original  owners.  The  publishers, 
however,  declared  that  they  considered 
their  newspapers  as  new  undertakings 
and  stood  together  in  declaring  the 
former  collective  contracts  void.  They 
no  longer  treated  with  their  journalistic 


employes  otherwise  than  on  an  indi¬ 
vidual  basis.  Up  to  the  present  time  the 
newspaper  men  have  not  been  strong 
enough  to  establish  a  new  collective 
agreement  so  their  life  goes  on  in  a 
hand-to-mouth,  haphazard  way.  They 
are  completely  at  the  mercy  of  their  em¬ 
ployers  and  their  economic  condition  is 
precarious. 

A  good  Hungarian  journalist  today 
earns  from  300  to  500  pengos  per  month 
($52.50  to  $87.50)  on  which  to  support 
himself  and  his  family.  A  cub  reporter 
earns  around  thirty  to  forty  dollars  per 
month  and  if  often  employed  in  prefer¬ 
ence  to  an  experienced  man  for  economic 
reasons.  The  best  editors  and  the  most 
renowned  special  writers  in  Hungary 
may  conceivably  receive  as  high  as 
1,000  pengos  per  month,  but  their  num¬ 
bers  are  limit^.  Journalists  find  it  nec¬ 
essary  to  add  to  their  earnings  by  doing 
specialized  writing  or  outside  work. 

There  are  no  schools  of  journalism  in 
Hungary,  nor  are  there  manv  women 
writers  or  journalists  of  foreign  extrac¬ 
tion  to  complicate  the  employment  situa¬ 
tion.  Nevertheless  the  position  of  the 
press  has  been  described  as  “critical.” 
The  territorial  limitation  placed  upon 
circulation,  the  economic  collapse  of  the 
krone  and  the  industrial  structure  of  the 
nation,  the  political  upheavals  which  fol¬ 
lowed  the  Peace  Treaties  disrupted  not 
only  the  Fourth  Estate  but  all  classes  of 
intellectual  workers.  Three  of  the  most 
influential  newspapers — one  founded  a 
half  century  ago — disappeared  in  a  single 
year.  As  high  as  18  to  25  per  cent  of 
the  journalists  in  the  country  have  been 
unemployed  at  a  time.  The  trend  at  the 
moment,  however,  is  upward  and  a 
brighter  future  seems  to  lie  ahead. 

Of  late  a  serious  movement  has  set  in 
for  the  creation  of  a  new  Chamber  of 
Journalists.  Its  advocates  seek  to  ob¬ 
tain  a  minimum  wage,  specified  condi¬ 
tions  of  work,  recognized  holidays  and 
sick  leave  and  even  a  new  collective  con¬ 
tract.  The  (jovernment  looks  favorably 
upon  the  idea  although  the  publishers  are 
determined  in  their  opposition. 


One  advantage  that  the  Journalists  of 
Hungary  have  maintained  intact  despite 
political  upheavals  and  economic  crises 
is  their  legal  status.  The  Act  of  1914, 
which  gives  a  responsible  editor  twelve 
months  notice  in  case  of  discharge,  still 
is  valid.  Sub-editors,  copy-readers,  re¬ 
porters  and  others  get  from  three  to  six 
months  notice  but  it  is  the  custom  of  the 
Courts  to  accord  the  later  period  to 
journalists  who  have  had  some  years  ex¬ 
perience.  The  Government  also  has 
given  its  support  to  an  old-age  pension. 


ACTOR  ATTACKS  CRITICS 


Bennett  Say*  He  Won’t  Play  Hartford 
While  They  Hold  Their  Joh* 

Richard  Bennett,  starring  in  “Jarne- 
gan,”  which  played  at  Parsons’  Theater, 
Hartford,  (Conn.)  last  week,  finished  his 
engagement  by  declaring  that  he  will 
never  return  to  the  city  until  the  Hart¬ 
ford  drama  critics  have  left  their  jobs. 

Mr.  Bennett’s  play  was  adversely  re¬ 
viewed  by  Walter  Brown,  reviewer  of  the 
Courant,  and  Robert  P.  Butler,  of  the 
Times.  Brown  announced  in  his  review 
of  “Jarnegan”  that  he  felt,  after  seeing 
the  play,  “like  getting  home  for  a  bath  to 
wash  off  the  dirt  and  taking  a  good  strong 
gargle  to  take  out  the  taste  of  the  play.” 
Mr.  Butler  wrote  that  “the  less  said  about 
this  play,  the  better.  It  is  conceived  in 
muck  and  filth  and  its  lines  are  written 
in  the  same  atmosphere.” 

On  Saturday  night  Mr.  Bennett  made 
a  curtain  speech  in  which  he  said: 

“It  doesn’t  seem  right  to  me  that  a  law¬ 
yer  (Mr.  Butler)  and  a  stationer  (Mr. 
Brown)  can  come  into  a  theater  here  as 
they  have  done  and  divest  me  of  the 
honor  of  my  profession  and  condemn  the 
efforts  of  the  company  because  they  do 
not  understand  what  we  are  trying  to  do 
....  I  won’t  discuss  this  thing  at  length 
as  I  might  but  will  say  that  though  I  have 
played  Hartford  for  many  years  in  some 
of  the  best  plays,  I  will  not  return  while 
Mr.  Brown  or  Mr.  Bennett  still  hold 
their  jobs.” 


CLINE  REELS  WITH  AUTOMATIC  ELECTRIC 
TENSION  PROVIDES  AUTOMATIC 
CONTROL  OF  TENSION 

ALSO  PERMITS  TENSION  ADJUSTMENT  FROM  PRESS  ROOM  LEVEL 

USED  IN  THE  BEST  EQUIPPED  PRESS  ROOMS 


CLINE  EQUIPMENT  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


NEW  YORK,  N.  Y. 


m  W.  Washington  St.,  Chicago,  Illinois 


SAN  FRANCISCO,  CALIF. 
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Set  !n  Cloister  and  Cloister  Bold. 


496  CHARACTERS 

Instantly 

632  Characters  Available  on  Machine 

The  operator  of  an  Intertype  Mixer  has  124  keybuttons 
before  him — 90  on  the  main  keyboard  and  34  on  the 
side  keyboard. 

When  the  machine  is  equipped  throughout  with  two- 
letter  matrices,  the  124  keybuttons  give  the  operator  in¬ 
stant  command  of  496  characters.  The  two  other  maga¬ 
zines  on  the  machine  make  a  total  of  632  characters  avail¬ 
able.  Think  what  that  means  in  setting  a  complicated 
variety  of  composition. 

It  means  substantially  lower  costs 


“It  eats  everything  we  feed  it 

and  we  give  it  everything  we  have” 


SO  says  1.  E.  Tessier,  composing 
room  superintendent  of  the  Ohio 
State  Journal,  referring  to  their  In¬ 
tertype  Mixer.  Tliey  call  the  Mixer 
“a  one-man  type  foundry”  ....  For 
setting  ads,  heads,  etc.,  this  machine 
is  a  real  time-saver.  The  operator  can 
change,  by  the  flip  of  a  lever,  from  5- 
point  to  36-point.  As  distribution  is 
entirely  automatic,  he  need  not  wait 
for  the  machine  to  finish  distributing 
from  one  font  of  mats  before  chang¬ 
ing  to  another. 

This  feature  alone  saves  a  tremend¬ 
ous  amount  of  time.  Ads,  heads,  etc., 
can  be  set,  and  proofs  corrected,  much 
faster  than  on  a  machine  which  does 
not  have  automatic  distribution. 


The  Mixer  also  permits  assembling 
different  faces  in  the  same  line.  For 
example:  Roman,  italic,  bold,  and 
bold  italic.  The  different  faces  are 
sorted  out  and  distributed  into  their 
proper  magazines  automatically. 

Even  the  automatic  distributor  is 
little  or  no  more  complicated  than  a 
distributor  of  the  non-automatic  type. 
Any  competent  machinist  can  take 
care  of  the  Intertype  Mixer;  it  does 
not  require  the  services  of  a  specialist. 

The  nearest  Intertype  office  has 
interesting  facts  about  the  Mixer  that 
will  be  yours  upon  request. 

INTERTYPE  CORPORATION 
New  York  Chicago  San  Francisco 
New  Orleans  Los  A  ngeles  London  Berlin 


THIS  SIZE 

OR  THIS  SIZE 

or  any  other  size  from  5-  to  36-pomt  or 
60-point  condensed.  Besides  having  a  vo¬ 
racious  appetite  for  copy,  the  Intertype 
Mixer  is  a  fiend  for  variety. 

A  FEW  MIXER  USERS 
The  Record,  Stockton,  Calif. 

Times  Picayune,  New  Orleans,  La. 

Sun  Telegram,  San  Bernardino,  Calif. 
The  Times,  New  York  City. 

The  Plaindealer,  Cleveland,  Ohio. 
Daily  News,  Dayton,  Ohio. 


r 


'^Standardized 


E  RT  ype: 


TRADE  MARK  / 


I  N  1 


/ 
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EXPOSED  JAIL  LAXITY 


Canadian  Editor’s  Investigation  Brings 
Official  Action 

Due  to  an  expose  by  the  Cantpbcll- 
ton  (N.B.)  Graphic  an  official  investi¬ 
gation  of  the  Restigouche  County  Jail 
at  Dalhousie,  N.  B.,  was  recently  started 
by  the  provincial  attorney  general. 
Hearing  rumors  of  unusual  conditions 
at  the  jail,  H.  B.  Anslow,  editor  and 
publisher  of  the  Graphic,  made  an  in¬ 
vestigation  at  the  jail. 

Mr.  Anslow  learned  that  prisoner. s 
arrested  for  bootlegging  were  permitted 
by  the  prison  authorities  to  continue 
their  business,  being  allowed  out  of  the 
jail  to  do  so.  Other  prisoners  were 
allowed  to  fish  for  smelt  in  the  Resti¬ 
gouche  River  during  the  dav.  One 
prisoner,  it  was  learned,  had  contracted 
to  supply  a  local  merchant  with  smeit. 
and.  after  receiving  a  bonus  in  advance, 
disappeared.  Mr.  Anslow  printed  stories 
of  these  conditions  in  the  Graphic. 


CHAIN  STORE  PUBLICITY 
PLAN  DENOUNCED 


(Continued  from  page  8) 


He  also  reported  a  current  rumor  that 
an  intensive  free  advertising  campaign  is 
to  be  put  on  shortly  for  a  group  of  chain 
stores,  with  the  press  agent  getting  20 
per  cent  for  all  publicity  in  which  the 
name  of  the  stores  is  shown,  15  per  cent 
when  the  name  is  not  mentioned,  and 
5  per  cent  for  general  publicity. 

Five  new  members  were  admitted  to 
the  Inland  Daily  Press  association  at 
the  meeting.  They  are:  O.  J.  Benjamin, 
Nevada  (la.)  Journal;  L.  E.  Owens, 
St.  Paul  (Minn.)  Dispatch-Pioneer 
Press;  S.  E.  Thomason,  Daily  Illustrated 
Times,  Chicago;  A.  B.  Turnbull,  Green 
Bay  (Wis.)  Press  Gazette,  and  Henry 
G.  Smith,  Hastings  (Neb.)  Thibune. 

The  question  of  how  the  news  content 
of  a  newspaper  should  be  apportioned 
among  the  various  kinds  of  interest  was 
considered  by  H.  E.  Rasmussen  of  the 
Austin  (Minn.)  Daily  Herald,  Wednes¬ 
day  morning.  To  say  that  the  newspaper 
of  today  should  consist  of  20  per  cent 
national  and  world  news,  20  per  cent 
local  news,  20  per  cent  features,  10  per 
cent  financial,  10  per  cent  sport,  10  per 
cent  editorial,  S  per  cent  radio  and  5 
per  cent  amusement,  he  declared,  would 
be  but  an  arbitrary  guess  that  would 
mean  little  to  a  group. 

“The  scene  of  news  percentages  shifts 
almost  from  day  to  day  with  the  chang¬ 
ing  interests  of  the  people,”  said  Mr. 
Rasmussen.  “By  keeping  abreast  of  the 
times  as  we  have,  the  radio  section  has 
bwn  developed  along  with  the  automo¬ 
bile,  airplane,  society,  music  and  agri¬ 
cultural  divisions  of  news.  An  in¬ 
creased  interest  in  any  particular  line 
might  easily  justify  a  separate  depart¬ 
ment,  but  not  before  it  can  be  maintained 
as  such  from  day  to  day  with  a  dignity 
that  befits  the  journal.  Preferable  by 
far  would_  it  be  to  include  the  news  of 
such  activities  in  the  general  news  sec¬ 
tions  of  the  publication. 


“One  thing  I  believe  challenges  the 
judgment  of  publishers  and  editors  more 
than  any  other  and  that  is  the  use  of 
syndicated  features,”  declared  Mr.  Ras¬ 
mussen.  “Doubtless  your  waste  baskets, 
like  mine,  are  well  filled  every  day  with 
an  endless  number  of  ‘indispensable  fea¬ 
tures’  offered  from  a  hundred  different 
sources. 

“Where  to  start  and  where  to  end  is  an 
ever-perplexing  question.  Distasteful  as 
the  so-called  average  comic  strip  is  to 
me,  and  I  am  sure  to  many  others  here, 
there  is  apparently  an  irresistible  demand 
for  these.  The  question  is  how  many 
and  which  ones.  None  but  each  indi¬ 
vidual  publisher  can  answer  that,  of 
course,  but  in  a  general  way  I  believe  it 
is  a  safe  assertion  that  most  nenrspapers 
are  over- featured  rather  than  under¬ 
featured.” 

According  to  Mr.  Rasmussen,  few 
newspapers  today  have  reached  fame 
through  the  brilliance  of  their  editorial 
pages  and  the  editorial  alone  is  no  longer 
the  phase  of  a  newspaper  which  attracts 
subscribers,  although  it  is  instrumental 
in  holding  them  once  they  are  on  the 
list. 

great  many  editors  kid  themselves 
if  they  credit  their  circulation  increases 
to  the  weight  of  their  editorial  effu¬ 
sions,”  he  added.  “Blazing  the  rugged 
trail  of  progress  is  slow  and  only  as 
events  shape  themselves  to  permit  edi¬ 
torial  interpretations  that  will  lead  the 
people  along  paths  we  desire  them  to  go 
can  we  hope  to  influence  the  people  to 
any  appreciable  extent  The  people  de¬ 
mand  concrete  examples,  they  want  to  see 
events  and  happenings  that  justify  the 
conclusions  of  the  editor.  Yet,  this  is 
not  a  reason  for  editors  relaxing  their 
efforts  on  the  editorial  page,  but  rather 
a  reason  for  tightening  up  and  turning 
out  better  material  than  before.  The 
fact  that  we  are  dealing  with  an  en¬ 
lightened  public  calls  for  greater  care 
and  thoroughness  in  the  compiling  of  the 
editorial  page. 

“In  other  words,  so  far  as  the  editor¬ 
ials  are  concerned,  it  is  not  so  much  a 
matter  of  how  much,  but  of  how  good 
and  how  sound  they  are,  that  counts.” 

John  S.  Parks,  Fort  Smith,  Ark., 
president.  Southern  Newspaper  Publish¬ 
ers  Association,  informally  dissected  the 
Inland  program,  analyzing  the  benefits 
to  be  derived  from  press  association 
membership.  He  interspersed  personal 
experiences  and  anecdotes,  and  warned 
the  Inland  that  local  display  advertising 
was  due  for  a  shrinkage.  Merchants  are 
learning  to  make  25,0(X)  inches  do  the 
work  that  33, (KX)  formerly  did  and  are 
thus  making  the  newspapers  pay  for 
their  clever  and  more  highly  salaried 
advertising  executives  who  effect  the 
economy.  Mergers  of  retail  and  whole¬ 
sale  firms  is  also  cutting  local  linage,  he 
said.  Mr.  Parks  was  accompanied  to 
Chicago  by  Capt.  Cranston  Williams, 
secretary-manager  of  the  Southern  group. 

The  usual  afternoon  session  of  the 
Inland  was  cennbined  with  that  of  the 
Bureau  of  Advertising  of  the  A.N.P.A. 
following  a  joint  luncheon.  A  full  report 
appears  chi  other  pages. 
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A  $28,000,000.00  BUILDING  PROGRAM! 

<— Sl  Paul’s  Outlook  for  1930 

During  the  first  9  months  of  diis  year,  St.  Paul  building  gained  15% 
over  the  corresponding  9  months  of  1928. 

In  building  activities  individually  ranging  from  $4,()00,(X)0.00  to 
$6,000,(X)0.(X),  a  $28,0(X),000.00  building  program  for  19^  is  already  as¬ 
sured  St.  Paul.  This  figure  does  not  include  new  homes  and  small  business 
establishments,  but  is  for  the  larger  enterprises  only. 

Such  a  bright  outlook  for  the  coming  year  is  descriptive  of  St.  Paulis 
progressiveness  and  the  constantly  increasing  potential  sales  volume  the  Sl. 
Paul  market  offers  to  advertisers. 

58,000  or  91%  of  St.  Paul’s  English-Rcading 
Familios  Road  tha  St.  Paul  Dispatch 

5is|»»trli*^ioturrlPrrM 


F0IRT  WOIRTIH 

qjulWe/t  TexttJ^ 

w  . llllllllllllllllllllllll . . 


An  old  landmark  being  razed  to  make  way  for  a 
modern,  new  office  building.  The  picture  shows 
the  type  of  buildings  that  is  being  torn  down  at 
Fifth  and  Main  streets  where  the  latest  addition  to 
Fort  Worth’s  skyline  is  to  go  up. 

The  1 6-story  Dulaney  Building  with  its  ultra¬ 
modern  architecture  will  be  one  of  the  most  attrac¬ 
tive  structures  in  the  Southwest. 


Circulation  Now  Over 

130,000 

Daily  or  Sunday 

Fort  Worth  Star-Telegram 

Jfort  fDortb  eicgmtn 

Now  More  Than  130,000  Daily  or  Sunday— Largest  Grculation  in  Texas 
AMON  G.  CARTER  A.  L.  SHUMAN 

Preudenl  and  Pablisher  Vice-ProMdenl  and  Adv*  Dir* 

Ckwtor  Mtmhm  Am^  Bw  ml  CimUtM 
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''Eleven  Hoofs  in  the  Air 
was  the  best  I  could  do’’ 


EASTMAN  KODAK  COMPANY 


In  the  many  years  of  his 
newspaper  work,  Leslie  R. 
Jones,  veteran  photogra¬ 
pher  of  the  Boston  Herald- 
Traveller,  always  has  used 
a  Graflex. 

Ilavnng  seen  the  Improved 
Speed  Graphic,  he  says  that 
this  new  camera  meets  his 
additional  requirements 
and  he  is  eager  to  add  a 
Speed  Graphic  to  his  outfit. 


Tom,  Dick,  and  Harry,  of  Dorchester,  Massachusetts,  making  their  last  run. 


The  Improved 
SPEED  GRAPHIC 

No.  3,  4''  X  5" 

without  lens  .  .  $  75.00 
with  Kodak  Anastig- 
mat  /.4.5  No.  32 
lens  ....  116.00 


For  ALL-AROUND  usefulness  on  the  job,  the  new  Im¬ 
proved  Speed  Graphic  is  wonderful,”  is  the  verdict  of 
Mr.  Jones.  “In  newspaper  work  you  never  know  what  will  turn 
up,  and  it  helps  a  lot  to  know  that  your  camera  is  equal  to 
almost  any  emergency.  ” 

The  Improved  Speed  Graphic  has  the  Folmer  Graflex  focal 
plane  shutter  with  speed  as  high  as  1/1000  second  a.\,fA.5. 

Almost  as  essential  as  speed  in  lens  and  shutter  is  speed  in 
“finding”  the  subject.  Two  direct-view,  eye-level  finders,  a  wire 
frame  and  a  cross-hair  peep  sight,  provide  amply  for  rapid-fire 
work. 

And  the  strap  handle  on  the  side  assists  in  holding  the  camera 
steady. 

Let  the  Improved  Speed  Graphic  demonstrate  its  effec¬ 
tiveness  on  just  one  assignment,  and  it  will  be  your 
favorite  camera.  Call  at  your  camera  dealer’s. 


Graphic  and  Graflex  Cameras  are  made 
by  the  Folmer  Graflex  Corporation. 


ROCHESTER,  N.  Y. 
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JAPAN  TO  GET  MORE  U.  S.  NEWS  AS  CABLE 
AND  RADIO  RATES  ARE  SLASHED 


Reduction  to  Nine  Cents  a  Word  Announced  by  Commercial 
Cables  and  R.  C.  A.  Makes  Possible  Doubling  of  News 
Volume — Japanese  Facilities  Greatly  Improved 


A  DEFERRED  press  rate  by  cable  and 
radio  of  nine  cents  a  word  between 
Japan  and  the  United  States  went  into 
effect  Oct.  21,  culminating  negotiations 
which  have  been  in  progress  in  one  form 
or  another  for  nearly  20  years. 

Commercial  Cable  Company  and  Radio 
Corporation  of  America  announced  the 
new  rate  simultaneously.  It  cuts  in  half 
the  rate  which  had  been  in  effect  for 
more  than  two  years,  and  will  make  pos¬ 
sible  double  the  volume  of  news  traffic 
between  the  two  countries  without  added 
cost. 

The  nine  cent  rate  is  from  San  Fran¬ 
cisco  to  Japan.  The  press  rate  between 
New  York  and  Japan  will  be  14  cents  a 
word. 

High  trans-Pacific  communication  rates, 
particularly  those  between  Japan  and  the 
United  States  have  been  a  bugaboo  of 
Japanese  and  American  newspapers  and 
press  associations  for  years,  and  have 
been  the  frequent  subject  of  diplomatic 
interchanges  between  the  heads  of  the  two 
governments.  It  has  been  commonly 
charged  that  any  misunderstanding  be¬ 
tween  Japan  and  the  United  States  could 
be  laid  at  the  door  of  high  news-trans¬ 
mission  costs  which  prevented  an  adequate 
flow  of  news  and  thereby  reduced  the 
possibility  of  sympathetic  understandings. 

Gradually  during  recent  years  the  rates 
have  shown  a  downward  trend,  but  the 
present  cut  is  the  most  drastic  of  all. 
Before  the  World  War  the  trans-Pacific 
pres_s  rate  was  39  cents  a  word.  At  Jhis 
rate  news  from  Japan  cost  American 
newspapers  $390  a  column  for_  trans¬ 
mission  alone.  During  the  war  slight  re¬ 
lief  was  afforded  by  a  rwluction  granted 
by  the  Commercial-Pacific  cable  to  34 
cents  a  word. 

When  the  United  States  Navy  Depart¬ 
ment  took  over  all  wireless  stations  im¬ 
mediately  after  the  United  States  entered 
the  war  efforts  were  made  to  secure  the 
consent  of  the  American  and  Japanese 
governments  to  use  governtnent  wireless 
facilities  for  the  transmission  of  news. 
The  request  was  denied  by  Japan  _  on 
grounds  that  facilities  were  not  sufficient 
to  handle  the  traffic  which  might  be  ex¬ 
pected 

The  entry  of  private  enterprise  into 
the  trans-Pacific  wireless  field  after  the 
war  brought  about  a  renewal  of  negotia¬ 
tions  for  lower  press  rates.  Complicated 
by  the  fact  that  the  Japanese  end  of  the 
system  was,  as  it  still  is,  under  control 
of  the  Government  Ministry  of  Com¬ 
munications.  However,  a  new  press  rate 
of  27  cents  a  word  was  inaugurated  by 
the  R.  C.  A.  A  lower  rate  was  declared 
impossible  at  the  time  by  the  Japanese 
Government  because  of  lack  of  facilities 
for  handling  any  great  volume  of  news 
which  might  be  expected.  A  10-cent-a- 
word  trans-Pacific  press  rate  was  the 
goal  sought. 

Four  years  ago  the  18-cent  rate  for 
deferred  press  was  fixed.  General  J.  G. 
Harbord,  president  of  R.  C.  A.  expressed 
a  willingness  to  fix  the  rate  at  ten  cents, 
but  Japanese  lack  of  facilities  for  han¬ 
dling  news  in  volume  again  interfered. 
Karl  A.  Bickel,  president  of  the  United 
Press,  had  been  foremost  among  those 
advocating  the  lowest  possible  press  rate, 
and  with  the  granting  of  the  18-cent  rate 
the  United  Press  signed  an  agreement 
guaranteeing  a  minimum  daily  wordage 
at  the  new  rate.  Bickel  had  spoken  fre¬ 
quently  before  gatherings  of  newspaper¬ 
men  and  diplomats  in  both  Japan  and  the 
United  States  on  the  subject  of  the  de¬ 
sirability  of  lower  charges  for  Trans- 
Pacific  news  traffic,  and  had  repeatedly 
presented  his  arguments  to  transmission 
authorities  in  both  countries. 

Another  important  factor  in  bringing 
about  establishment  of  the  lower  trans- 
Pacific  press  rate  was  the  work  of  V.  S. 
McClatchy,  former  publisher  of  the 
Sacramento  Bee,  who  headed  a  commit¬ 
tee  appointed  by  the  San  Francisco 
Chamber  of  Commerce,  and  by  other 


Pacific  Coast  chambers.  McClatchy  and 
his  committee  urged  the  project  largely 
from  a  business  point  of  view  as  a  spur 
to  commerce  and  international  good 
will.  He  appeared  before  Congress  to 
present  the  case  as  a  matter  of  import¬ 
ance  to  the  business  interests  of  the 
United  States. 

The  nine-cent  rate  resulted  directly 
from  improvement  of  facilities  in  Japan 
for  handling  increased  news  traffic. 
When  these  improvements  which  for 
years  had  prevented  establishment  of  a 
low  rate  were  completed,  the  Japanese 
Ministry  of  Communications  notified  the 
American  transmission  companies,  which 
had  for  some  time  stood  ready  to  grant 
a  more  favorable  news  tariff. 

All  other  message  traffic  will  take 
precedence  over  news  filed  at  the  nine- 
cent  rate,  but  improved  facilities  during 
recent  years,  transmission  officials  believe, 
will  enable  them  to  handle  the  increased 
volume  without  undue  delay.  The  regu¬ 
lar  message  rate  between  San  Francisco 
and  Japan  is  72  cents  a  word,  the  urgent 
rate,  by  which  the  most  important  news 
flashes  still  will  be  filed,  is  $2.16  a  word. 
These  rates  are  not  affected  by  the  new 
schedule. 

Heretofore  most  press  associations 
correspondents  in  Japan  have  filed  their 
news  from  Japan  by  way  of  the  Great 
Northern  Telegraph  Company,  a  Danish 
corporation  operating  the  line  paralleling 
the  Trans-Siberian  Railway.  The  press 
rate  from  Tokyo  to  London  by  this 
route  is  eight  pence  (about  16  cents)  a 
word,  and  from  London  to  New  York  it 
is  five  cents,  making  a  total  cost  of  21 
cents  a  word  for  Japanese  news  laid 
down  in  the  United  States.  Although 
this  was  three  cents  a  word  higher  than 
the  previous  18-cent  trans-Pacific  rate, 
American  correspondents  customarily 
used  the  route  because  it  was  not  only 
considered  faster,  but  it  automatically 
laid  the  news  down  in  London  en  route 
for  European  distribution. 

The  nine-cent  trans-Pacific  rate  was 
announced  on  the  eve  of  the  meeting  at 
Kyoto,  Japan,  of  the  Institute  of  Pacific 
Relations.  An  important  position  on  the 
agenda  of  the  institute  was  the  discussion 
of  trans-Pacific  news  communication, 
and  several  prominent  speakers  were 
armed  with  facts  and  figures  to  point  out 
out  not  only  the  feasibility  but  the  desir¬ 
ability  of  lower  rates. 

It  is  expected  that  the  new  rates  will 
increase  _  tremendously  the  volume  of 
news  which  will  be  filed  from  the  United 
States  to  Japanese  newspapers.  Readers 
in  Japan  long  have  been  avid  for  North 
American  news,  particularly  sports..  Play- 
by-play  descriptions  of  the  world  series 
baseball  games  have  been  filed  by  cable 
each  year  by  the  correspondents  of  such 
newspapers  as  Osaka  Mainkhi  and 
Tokyo  Nichi  Nichi. 

Commercial  Cables  and  R.  C.  A.  are 
the  only  transmission  companies  operat¬ 
ing  between  the  United  States  and  Japan. 
The  United  States  Navy  Department, 
however,  maintains  wireless  service  for 
press  messages  between  San  Francisco, 
Honolulu  and  Manila,  and  practically 
all  of  the  news  received  by  newspapers 
in  the  Philippines  is  handled  by  that 
route. 

Another  trans-Pacific  cable,  longer 
even  than  that  to  Guam  and  Japan,  is 
the  British-owned  line  between  Barn- 
field,  B.  C.,  and  Sydney,  Australia.  Low 
Press  rates  have  been  maintained  on 
this  line  for  years,  as  well  as  on  the 
channel  of  the  Marconi  Beam  Wireless 
operating  between  Vancouver  and  Syd¬ 
ney.  The  cable  press  rate  from  Canada 
to  Australia  is  five  cents  a  word  at 
night  and  five  and  half  cents  “regular.” 
Marcemi  Beam  Wireless  handles  news 
at  night  press  rate  for  four  and  a  half 
cents  a  word,  and  “regular”  for  seven 
cents. 

One  effect  expected  of  the  new  Jap¬ 


anese-American  press  cable  rate  is  that 
it  will  tend  further  toward  removal  of 
the  world’s  “news  center”  from  London 
to  New  York. 

London  once  was  the  clearing  house 
for  news  of  more  than  three-fourths  of 
the  inhabited  world.  Accumulated  at 
London  was  most  of  the  news  from  the 
Orient,  Europe,  Africa,  Australia,  South 
America  and  practically  all  of  the  South 
Sea  Islands.  The  development  of  the 
All  America  Cable  Company’s  facilities 
between  North  and  South  America,  the 
construction  of  the  Western  Union  cable 
system  down  the  east  coast  of  South 
America  and  the  recent  development  of 
the  Radio  Corporation  facilities  to  that 
continent,  combined  with  the  fact  that  the 
bulk  of  South  American  newspapers  now 
receive  their  news  from  United  Press 
and  Associated  Press  shifted  the  South 
American  news  center  from  London  to 
New  York. 

The  favorable  trans-Pacifle  rate,  it  is 
expected,  will  draw  much  Oriental  news 
via  the  United  States  for  delivery  in 
Europe.  The  new  rate,  however  affects 
Japan  only,  and  does  not  change  press 
rates  from  other  Oriental  news  centers, 
where  rates  still  range  from  12  to  25 
cents  a  word.  Therefore,  it  is  probable 
that  news  from  these  points  will  be  filed 
by  the  old  route  unless  some  of  the 
press  associations  should  decide  to  relay 
it  by  way  of  Tokyo. 


BYRD  HEARS  PRESS 
RADIO  PROGRAM 


N.  Y.  Newspaper  Club  Broadcasts  En¬ 
tertainment  to  Antarctic  Explor¬ 
ers — Hoover  and  Lindbergh 
Send  Messages 


A  burlesque  interview  with  Com¬ 
mander  Byrd  and  his  fellow  Antarctic 
explorers  on  their  return  from  Little 
America  featured  the  radio  program  of 
the  Newspaper  Club  of  New  York 
broadcast  to  the  party  at  its  base  in  the 
frozen  wastes,  Oct.  19;  Friends  of  the 
Commander  and  of  Russell  Owen,  New 
York  Times  correspondent  with  the 
exploration  party,  satirized  the  city’s 
reception  as  it  is  expected  to  he  when 
the  explorers  return  to  New  York. 

John  Henry  Mears,  aviator,  whose 
round-the-world  record  was  broken  by 
the  Graf  Zeppelin,  invited  Bernt  Balchen 
to  accompany  him  on  a  new  attempt  at 
a  record  when  he  gets  back.  President 
Hoover  and  Colonel  Lindbergh  sent  tele¬ 
grams  to  be  relayed  to  the  Commander. 

William  Steinke,  cartoonist,  was  master 
of  ceremonies  for  the  Newspaper  Club 
and  introduced  the  Knocking  Birds,  the 
club’s  aggregation  of  songsters,  led  by 
William  H.  Gregory.  Others  participat¬ 
ing  in  the  broadcast  were  Louis  1.  Fehr, 
New  y'ork  American,  president  of  the 
club,  Orrin  Dunlap,  radio  editor  of  the 
Times,  Benjamin  de  Casseres,  S.  G. 
Ingraham,  Eddie  Kelly,  Dr.  Waller 
Keisewetter  and  the  Bavarian-American 
Yodeling  Society. 
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Newspapers  Booked  To  Date: 

New  York  Evening  Post 
Chicaxo  Daily  News 
Philadelphia  Public  Eedcer 
Boston  i*08t 

San  Francisco  Chronicle 
Cleveland  Plain  Dealer 
St.  Couis  PoHt-Dispatch 
Pittsburgh  Press 
Los  Angreles  Examiner 
Detroit  Times 
Baltimore  News 
St.  Paul  Pioneer  Press 
Washington  Suir 
BiilTalo  News 
Portland  Oreaonlan 
Seattle  Times 
Toledo  Blade 

New  Orleans  Times-Picaynne 

Oklahoma  City  Oklahoman 

Dallas  TImes-Herald 

Kochester  Journal-Post  Express 

Denver  Post 

Omaha  Bee-News 

Richmond  News-Leader 

Syracuse  Journal 

Atlanta  Georician 

Salt  Lake  Tribune 

San  Antonia  Lixht 

Alban.v  Times-Cnion 

Toronto  Star 

Vancouver  Province 

Montreal  Star 

Ottawa  Journal 

Edmonton  Bulletin 

Rexlna  Star 

London  (Enx.)  Chronicle 
Sydney  (Australia)  Sun 
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AERIAL  artists  follow  a  path  al- 
XX  most  as  thin  as  a  hair.  Yet,  day 
in  and  out,  the  act  goes  on.  What  a  sense 
of  balance!  Every  step  accurate  to  the 
nth  degree.  The  modern  newspaper,  too, 
must  possess  a  keen  sense  of  balance, 
because  the  path  of  progress  does  not 
permit  of  many  faulty  steps,  many  de¬ 
viations  from  a  line  drawn  almost  as 
hne  as  the  aerialist’s  tight-rope.  Service 
of  the  modern  newspaper  may  be  broad 
—but  it  cannot  be  careless.’*  So  says  one 
of  the  well-known  dailies  of  the  South, 
in  an  advertisement. 


Just  as  it  takes  an  innate  sense,  coupled 
with  years  of  experience,  for  a  tight-rope 
walker  to  perfect  his  act  —just  as  years  of 
experience  qualify  the  newspaper  pub¬ 
lisher  to  determine  the  true  steps  from 
the  false— so  has  time  and  experience 
brought  to  the  manufacturer  of  electrical 
equipment  the  fact  that  dynamic,  elec¬ 
trical  and  physical  balance  is  essential 
in  its  manufacture.  Balance!  Can  there 
be  any  better  definition  of  that  character¬ 
istic  something  which  makes  Westing- 
house  electrical  equipment  a  leader  in 
its  held? 


Westinghouse  Equipment  for  the  Publishing  Plant  includes: 

*Automatic  Press  Control  ‘Electric  Heating  Metal  Pots  Motor-generators 

‘Automatic  Electric  Tensions  Fans  Panelboards 

Capacitors  Insulating  Materials  Safety  Switches 

Circuit-breakers  Lighting  Equipment  Switchboards 

Cooking  Equipment  ‘Linotype  Drives  ‘Stereotype  Motor  Equipment 

‘Conveyor  Motors  Mazda  Lamps  Transformers 

Elevators  ‘Motors  and  Control  Water  Heaters 


*  Distributed  by  Cline  Electric  Mfg.  Co.^^New  York- Chicago- San  Francisco 
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DAILY  CONDUCTING 
RETAIL  INSTITUTE 


Minneapoli*  Tribune  Sponsoring  Re* 
tail  Advertising  Course  Directed  by 
Charles  W.  Mears — Classes  Con¬ 
tinue  to  May  6 


Establishment  of  the  Minneapolis  Re¬ 
tail  AdvertisinR  Institute  by  the  Minne¬ 
apolis  Tribune  has  been  announced.  The 
first  session  of  the  course  in  advanced 
retail  advertising  was  held  Tuesday,  Oct. 
22,  and  subsequent  sessions  are  to  be 
held  every  Tuesday  evening  until  May  6, 
1930,  with  a  three  weeks’  intermission 
during  December. 

Charles  W.  Mears,  founder  of  the 
Oeveland  School  of  Advertising,  is  di¬ 
rector  of  the  Minneapolis  institute  and  is 
assisted  by  Prof.  Frederick  C.  Wagner, 
of  the  School  of  Business  Administra¬ 
tion  Retail  Institute,  University  of  Min¬ 
nesota.  Administration  of  the  institute  is 
in  the  hands  of  Hilding  Alarik,  director 
of  research  for  the  Tribune,  who  con¬ 
ducted  the  Pittsburgh  Retail  Advertising 
Institute  in  1928  for  the  Pittsburgh 
Press. 

Other  lecturers  in  addition  to  Mr. 
Mears  and  Prof.  Wagner  will  be  Amos 
Parrish,  William  Nelson  Taft,  Mrs. 
Christine  Frederick,  marketing  counselor ; 
Robert  R.  Updegraph,  business  coun¬ 
selor;  A.  E.  McElfresh,  sales  promotion 
manager,  Mandel  Brothers,  Minneapolis ; 
Carl  Gibson,  vice-president  and  general 
manager.  Standard  Publishing  Company, 
Chicago ;  Daniel  Steele,  vice-president 
Wilson  Brothers,  Chicago;  James  R. 
Ozanne,  vice-president  Walter  E.  Hardy, 
Inc.,  Chicago;  Ben  Nash,  advertising 
counselor;  Ralph  L.  Yonker,  advertising 
manager,  J.  L.  Hudson  Company;  Lee 
A.  White,  editorial  department,  Detroit 
News;  and  Robert  B.  Thompson,  treas¬ 
urer  Shackelford-Runkle  Company,  Chi- 
cago. 

The  course  will  be  divided  into  three 
terms.  The  first  will  deal  with  “The 
Human  Side  of  Advertising”;  the  sec¬ 
ond  with  “Retail  Merchandising  and 
Advertising” ;  and  the  third  with  “Retail 
Advertising  Technique.”  Although  Mr. 
Mears  will  prepare  several  lectures. 
Prof.  Wagner  will  read  them  to  the 
•class  due  to  Mr.  Mears’  inability  to  be 
present  at  all  the  meetings. 

The  meetings  are  held  in  the  Gold 
Room  of  the  Hotel  Radison,  Minneap¬ 
olis,  and  the  registration  fee  for  the 
course  is  $40.  Mrs.  M.  C.  Dufour, 
registrar  of  the  Institute,  is  handling 
memberships. 


WINS  DEPORTATION  CASE 


Paul  Block  Editorial  Save*  Milwaukee 
Girl*  from  Bani*bment 

An  editorial  by  Paul  Block  in  the 
Milwaukee  Sentinel,  which  he  recently 
purchased,  saved  two  Finnish  orphan  sis¬ 
ters  from  deportation  to  their  native 
country  this  week.  The  editorial,  sent  to 
Secretary  of  Labor  John  J.  Davis  to¬ 
gether  with  a  batch  of  protests  received 
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by  the  Sentinel  after  it  had  taken  up  the 
fight  for  the  girls,  resulted  in  the  de¬ 
portation  order  being  quashed  in  Wash¬ 
ington. 

The  sisters  had  come  to  this  country 
eight  years  ago  by  way  of  Canada  on 
visitors’  passes,  which  they  thought  en¬ 
titled  them  to  live  here.  Not  until  they 
applied  for  citizenship  did  they  find  out 
tncir  mistake.  Immigration  authorities 
directed  them  to  return  to  Finland  and 
come  back  here  under  tlie  quota  law. 
When  they  refused  they  were  told  they 
would  be  deported.  The  deportation  was 
delayed  through  the  intercession  of  Sena¬ 
tor  Robert  M.  LaFollette,  but  last 
month  the  girls  were  given  final  notice. 
It  was  at  this  stage  that  the  Sentinel 
took  up  the  fight  with  news  stories  and 
the  editorial  by  Mr.  Block  followed. 
The  editorial  was  sent  to  Prjesident 
Hoover  as  well  as  to  Secretary  Davis. 
The  President,  according  to  the  Sen¬ 
tinel,  ordered  an  investigation  of  the 
case.  The  Milwaukee  Journal,  Milwau¬ 
kee  Leader,  and  Milwaukee  Wisconsin 
News  also  played  up  the  story  during  the 
height  of  public  interest. 


WEEKLY  80  YEARS  OLD 

The  Delphi  (Ind.)  Journal,  weekly, 
celebrated  its  eightieth  anniversary  Oct. 
17.  B.  B.  Mayhill  and  B.  F.  Ulm  are 
publishers  and  G.  Roger  Mayhill  is 
editor. 


h  Estate  for  October 

“LOADED”  SILK  IS  STILL 
SILK,  COURT  RULES 

Fraud  Ad  Ca*e  Di*mi**ed  in  Mil¬ 
waukee  When  No  Other  Name 
I*  Found  for  50  Per  Cent 
Product 


The  dismissal  of  a  fraudulent  adver¬ 
tising  case  in  Milwaukee  last  week  was 
looked  upon  as  having  set  an  unofficial 
precedent  for  the  advertisers  of  modern 
artificial  products. 

The  conclusion  drawn  from  the  dis¬ 
missal  was  that  present-day  imitation  or 
adulterated  cloth  can  be  advertised  as 
the  genuine  without  fear  of  legal  punish¬ 
ment. 

The  case,  before  Judge  George  Page, 
circuit  court,  was  that  of  Max  Margoles, 
manager  of  the  Badger  Credit  Clothing 
Company,  accused  of  advertising  silk 
dresses  for  sale  that  were  not  really 
silk.  His  arrest  followed  an  investiga¬ 
tion  by  the  Better  Business  Bureau  of 
the  Association  of  Commerce. 

His  advertisement,  in  the  Milwaukee 
Journal,  was  alleged  to  be  fraudulent 
and  misleading.  J.  F.  Stephl,  a  chemist, 
who  analyzed  dress  samples  purchased  at 
the  firm  and  advertised  as  silk,  testified 
that  one  had  70  per  cent  silk,  loaded, 
and  another  50  per  cent  silk,  loaded. 


26,  1929 

The  chemist,  cross-examined  by  de¬ 
fense  counsel  for  the  store,  admitted  the 
cloth  could  neither  be  called  cottcm  or 
wool.  Hence,  insisted  the  attorney,  the 
product  must  be  silk.  Hazel  Renault, 
director  of  the  department  of  home 
economics  at  Milwaukee  Downer  Col¬ 
lege,  said  she  would  call  the  dresses  in 
question  silk  since  she  knew  no  other 
name  for  them.  Three  other  local 
women  buyers  testified  the  substance  was 
called  silk  in  the  trade.  Judge  Page 
thereupon  dismissed  the  case. 


BOOTH  PRESIDES  AT  SESSION 


New  England  Association  Consider* 
New  Labor  Contract* 

George  F.  Booth,  publisher  of  the 
Worcester  (Mass.)  Telegram-Gasette, 
presided  for  the  first  time  as  president 
of  the  New  England  Daily  Newspaper 
Association  at  the  quarterly  meeting 
Oct.  15  at  the  Copley  Plaza  Hotel, 
Boston. 

Considerable  time  was  given  to  the 
labor  situation  as  union  wage  contracts 
are  coming  up  for  renewal  in  several 
New  England  newspapers  within  the 
next  few  months,  with  Lawrence  selected 
as  the  key  city  to  try  out  proposals  for 
the  five-day  week  and  other  proposals, 
including  wage  increases. 


How  the  New 
ARMOUR  and  COMPANY 
Keeps  Pace  with  Progress 

Every  suitable  modern  device  to  assure  pure  and  healthful  meats  and 
meat  products  is  employed  by  the  new  Armour  and  Company. 

1.  Operations  are  carried  on  under  controlled  atmospheric  conditions,  regulated 
and  maintained  at  whatever  temperature  is  required. 

Elaborate  ventilation  systems  constantly  blow  cool,  pure  air  into  the 
work  room.  In  some  departments,  ordinary  air  is  entirely  excluded,  and 
the  air  is  actually  washed  before  it  is  admitted. 

The  temperatures  vary  from  40  below  zero,  Fahrenheit,  in  the 
freezers,  to  approximately  50  degrees  above  zero  in  other  departments. 

These  temperatures,  carefully  adjusted,  are  continued  in  the  refrig¬ 
erator  cars  and  branch  warehouses  which  constitute  the  Company’s  dis¬ 
tribution  system.  By  these  ceaseless  controls,  the  public  is  assured  that 
Armour  meat  products  are  provided  under  the  most  healthful  conditions. 

2.  The  same  degree  of  care  is  exercised  to  be  sure  that  products  of  the  new 
Armour  and  Company  are  sanitary. 

In  this,  the  Government  cooperates  through  its  staff  of  inspectors, 
who  certify  to  the  health  of  every  animal  and  supervise  general  condi¬ 
tions  of  cleanliness. 

All  workers  are  given  rigid  physical  examination  by  medical  experts, 
and  it  is  also  required  that  the  clothes  of  the  workers  be  clean  and  fresh. 

3.  Overhead  conveyors,  moving  tables  and  chutes  connect  the  various  depart¬ 
ments.  Electrically  operated  instruments  are  used  whenever  possible,  to 
increase  accuracy  and  speed  the  work,  so  that  the  meats  can  be  delivered  to 
the  coolers  in  the  shortest  possible  time. 

These  painstaking  atmospheric  and  sanitary  safeguards  and  improved 
mechanical  devices  bear  witness  to  the  determination  of  the  new  Armour 
and  Company  to  keep  pace  with  this  progressive  age  in  producing  pala¬ 
table  and  healthful  meat  products. 

ARMOUR  and  COMPANY 

F.  EDSON  WHITE,  President 
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Where  speed  is  important 
. . .  and  appearance  reflects 
the  highest  standards  of 
journalistic  accomplishment 

. . .  MorLEY  Mats  are  the 

logical  choice  because  of 
their  unvarying  uniformity 
and  easy  working  qualities. 


Morley  Button  Manufacturing  Company 

Portsmouth,  New  Hampshire 


A 

New 

Procoiam 

A  great  step  forward 

The  turn  of  its  first  decade  in  successful  pioneer¬ 
ing  finds  the  CONSOLIDATED  PRESS  ASSOCIATION  ready 
to  announce  the  beginning  of  another  important 
chapter  in  the  progress  of  specialized  journalism. 
Ten  years’  study  of  modern  newspaper  needs  and  ten 
years’  fruitful  experimentation  in  their  fulfillment 
have  dictated  a  program  of  expansion.  Ten  years 
of  steady  growth  which  has  produced  an  organization 
now  a  significant  factor  in  American  newspaperdom, 
makes  it  possible  to  widen  the  field  of  C.  P.  A.  activity. 

Separation  of  tabular  matter  from  text  dispatches 
under  a  plan  whereby  the  product  of  the  C.  P.  A. 
staff  of  tabular  experts  is  furnished  to  the  Associated 
Press,  enables  the  C.  P.  A.  to  concentrate  on  the 
delivery  of  special  dispatches  exclusively. 

The  greatest  group  of  star  reports  e 

WRITE  FOR  A  PROSPECTUS  TODAY— EXali: 

CoNSOUHKATED  V|] 
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Beside  the  many  additions  to  its  domestic  staff, 
C.  P.  A.  has  established  an  alliance  with  The  New 
York  Sun,  thus  making  available  to  C.  P.  A.  news¬ 
papers  the  foreign  news  resources  of  the  leading 
newspaper  in  its  field  in  America’s  leading  city.  The 
New  York  Sun  Foreign  Service,  while  preserving 
the  unique  character  traditional  with  The  Sun,  at 
the  same  time  will  be  especially  adapted  to  the  needs 
of  the  papers  we  serve. 

With  its  facilities  greatly  increased,  C.  P.  A.  offers 
its  second  chapter  of  progress,  a  service  still  more 
closely  attuned  to  the  growing  demand  for  the  ex¬ 
pert’s  instant  comment,  the  interpretative  dispatch 
on  the  news  of  the  moment.  More  craftsmen,  better 
tools  and  a  greater  choice  of  materials  are  the  foun¬ 
dation  stones  of  this  new  program. 

ever  offered  in  a  single-wire  service 

IE  RIGHTS  TO  ONE  NEWSPAPER  IN  A  CITY 

ESS  jIlSSOCI^KTION 
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THE  MUSICIAN  FIGHTS 

ME  of  the  extraordinary  developments  of  the 
week  in  advertising  is  the  opening  of  a 
national,  large-space  campaign,  backed  we  are 
told  by  a  half  million  dollars,  in  behalf  of  the  eco¬ 
nomic  interest  of  the  theatre  orchestra  musician  and 
of  original  music  as  distinguished  from  “canned” 
music. 

For  more  than  a  year  the  musicians  of  the  coun¬ 
try,  noting  the  threat  of  the  “talkie,”  have  been  gath¬ 
ering  a  war  chest  for  this  battle.  Each  of  the  30,000 
members  of  the  musicians’  federation  has  chipped  in 
from  $15  to  $20  to  tell  the  world,  in  advertising 
space,  what  the  substituticMi  of  the  machine  for  the 
man  means  to  the  individual  player  and  his  depend¬ 
ents  and  also  to  the  great  cause  of  amusement  art. 
\N'e  have  seen  no  more  striking  or  convincing  copy 
jn  any  advertisement  than  that  which  was  released 
in  some  of  the  Eastern  cities  this  week.  Our  infor¬ 
mation  is  that  the  schedule  ultimately  will  include 
newspapers  in  practically  all  American  cities  and  that 
the  heaviest  bolts  of  argument  are  yet  to  come. 

This  is  putting  advertising  to  a  severe  test,  though 
it  seems  to  us  the  best  ammunition  the  battling  mu¬ 
sicians  could  use.  The  talkie  has  thrown  5,000  mem¬ 
bers  of  the  American  Federation  of  Musicians  out 
of  work  and  threatens  thousands  more.  The  public 
cannot  be  said  to  be  sensitive  to  such  economic  injus- 
nce.  F'ew  of  us  care  about  the  other  fellow’s  job, 
but  our  laws  and  customs  often  provide  for  compen¬ 
sation  for  property  losses  whenever  sudden  changes 
throw  business  out  of  gear.  The  instant  dismissal 
of  men  from  work  they  have  served  honorably  and 
well  for  a  life  time  is  nothing  that  our  society  weeps 
over.  It  may  be  possible  to  develop  some  sympathy 
for  the  ousted  musician  and  bring  pressure  for  his 
reinstatement,  but  we  doubt  that. 

The  campaign  will  likely  be  more  winning  on 
artistic  grounds,  for  there  are  vast  numbers  of  movie 
fans  who  feel  sorely  deprived  of  good  music  through 
the  advent  of  the  talkie  which,  in  houses  with  faulty 
acoustic  properties,  badly  distorts  music  and  makes 
it  much  less  interesting  than  that  offered  by  the 
home  radio  or  phonograph.  Here  is  a  line  of  self- 
interest  which  the  musicians  may  well  appeal  to  and 
perhaps  get  astonishingly  quick  results.  The  talkie 
is  new  but  is  rapidly  winning  popular  approval.  To 
many,  its  weakest  feature  concerns  the  orchestra, 
rather  than  any  fault  in  reproducing  speaking  voices. 
Often  it  plays  evil  tricks  with  the  singing  voice. 
And  a  jazz  band,  showing  on  the  screen  and  playing 
through  the  reproducing  machine,  seems  muffled, 
lacks  glitter  and  brings  no  applause,  whereas  the 
same  music  fresh  from  the  strings  and  brasses  of 
an  orchestra  would  make  an  audience  tingle  with 
delight  and  ask  for  more. 

The  advertising  the  musicians  are  offering  is  par¬ 
ticularly  calculated  to  arouse  that  part  of  the  public 
which  does  not  keenly  distinguish  between  real  and 
artificial  music  and  might  easily  be  made  to  accept  a 
substitution  without  complaint.  When  the  musicians 
convince  the  movie  powers  that  there  remains  a  great 
and  profitable  market  in  every  city  for  music  fresh 
frcxn  the  hands  of  original  performers,  they  will  win. 

Good  newspapers  make  good  towns. 

THE  LIGHT’S  JUBILEE 

O  one  can  say  that  the  American  press  failed 
this  week  to  contribute  unlimited  honor  to  the 
“Light’s  Jubilee.”  Practically  every  newspaper 
in  the  land  lent  its  news  and  editorial  columns  to 
the  event  without  stint,  reflecting  in  the  eyes  of  the 
millions  the  brilliant  show  at  Detroit  where  the 
President  of  the  United  States  stood  with  the  age- 
bent  Edison  and  the  spare  and  smiling  Ford  in  a 

•  glare  of  glory. 

Insofar  as  this  was  a  genuine  tribute  to  the  geniu^ 
of  the  man  who  invented  the  incandescent  lamp  that 
•has  brought  light  to  the  people,  no  one  will  gainsay 
the  entire  propriety  and  happiness  of  the  occasion.  We 
honor  our  heroes  in  this  best  of  possible  countries. 

Insofar  as  this  celebration  was  contrived  by  paid 
press  agentry,  using  the  services  of  a  propagandist 
who  boasts  ability  to  “organize  news  evente"  whidi 
•the  press  must  cover  to  the  advantage  of  his  paying 
.clients.  Editor  &  Publisher  believes  it  was  an  im- 

•  position  on  press  and  public. 

W<  are  pleased  to  report  that  Edward  L.  Bemays, 


the  propagandist,  did  not  give  out  the  speech  of  the 
President  of  the  United  States.  He  did  furnish  to 
the  press  advance  copies  of  the  speech  of  Owen  D. 
Young.  He  also  supplied  voluminous  copy  to  the 
newspapers,  and  conferred  frequently  with  news¬ 
paper  men  assigned  to  the  Jubilee.  He  occupied  a 
big  suite  in  Detroit’s  leading  hotel,  often  dining 
netvspaper  men.  No  one  knew  who  was  employing 
him,  but  Bernays  freely  admitted  he  was  being  paid. 
He  told  one  newspaper  man  that  he  was  acting  for 
the  “EMison  Pioneers.”  His  copy  frequently  men¬ 
tioned  the  electric  light  and  power  industry.  He 
may  have  been  employed  by  Ford  interests,  or  Gen¬ 
eral  Electric,  or  Westinghouse  or  Edison  Lamp  or 
all  of  them  cooperatively. 

There  was  no  national  Jubilee  advertising  in  news¬ 
papers.  Some  newspapers’  advertising  departments 
got  some  scattered  tie-up  copy.  Saturday  Evening 
Post  ran  19  pages  of  Jubilee  advertising,  sent  in  by 
a  Cleveland  agency  for  concerns  that  stood  to  profit 
from  public  excitement  incident  to  Jubilee  publicity. 

Mr.  Bernays’  last  previous  important  venture  in 
organizing  a  news  event  for  a  national  advertiser 
was  the  “Victory”  campaign  for  Dodge  cars.  Fol¬ 
lowing  it  the  press  agent  got  out  a  circular  boasting 
how  much  “circulation”  he  got  over  the  radio  and 
how  the  press  covered  his  activities  as  news.  If  he 
now  sets  claim  to  all  that  has  gone  through  the  press 
mills  during  the  past  month  for  the  Light’s  Jubilee 
it  will  probably  beat  all  press  agent  records  for 
volume  and  for  first  page  notice. 

Editor  asks  for  stunt  suggestions  to  "gel  new 
readers  and  hold  old  ones."  Our  best  bet  is: 

Get  the  real  news  and  print  it  bravely,  quickly, 
in  plain  terms  and  clear  type. 

ACTOR  BENNETTS  GAME 

VERYBODY  is  out  of  step  but  Richard  Ben¬ 
nett,  the  actor.  Wherever  this  man  appears  in 
his  play  “Jarnegan,”  which  is  all  about  a 
drunken  movie  director  and  his  soiled  doves  out  in 
Hollywood,  he  makes  it  his  business  to  attack  news¬ 
papers  and  their  critics.  During  the  run  of  the  show 
in  Chicago  Bennett  made  a  regular  practise  of  stop¬ 
ping  the  performance  to  lecture  the  audience  on 
newspaper  criticisms  of  his  show,  usually  making  a 
peppery  assault  upon  the  intelligence  or  honor  of  the 
local  reviewers.  On  one  occasion  we  happened  to 
see  the  actor  drop  out  of  his  part,  march  to  the 
footlight,  and  open  a  tirade  on  certain  Chicago  news¬ 
paper  men.  Later  he  abused  the  audience  because  it 
failed  to  applaud.  Once  he  was  seen  to  leap  from 
the  stage  and  threaten  physical  violence  to  a  little 
old  man  who  had  been  so  unfortunate  as  to  change 
his  seat  while  the  great  Bennett  was  speaking. 

We  note  that  this  cantankerous  trouper,  who  so 
realistically  impersonates  a  rum-muddled  tyrant,  is 
now  trying  to  terrorize  New  England.  Two  Hart¬ 
ford  play  reviewers,  Robert  P.  Butler  of  the  Times 
and  Walter  Brown  of  the  Courant,  had  occasion  last 
week  to  describe  the  filthy  lines  and  images  of 
“Jarnegan”  whereupon  Bennett  turned  savagely  upon 
them,  addressing  the  audience  with  the  old  plea  that 
he  and  his  company  were  misunderstood  by  incom¬ 
petent  writers.  He  tragically  vowed  he  would  not 
return  to  the  city  while  those  two  men  were  review¬ 
ing  plays. 

Either  Bennett  proposes  to  force  his  disgusting 
play  down  the  throats  of  the  newspapers,  or  is  play¬ 
ing  a  press  agent  game.  Perhaps  both.  Chicago 
newspapers  simply  reviewed  “Jarnegan”  on  its  merits 
and  ignored  the  actor’s  antics.  That  is  a  good  way 
to  avoid  being  imposed  upon  by  a  showman  looking 
for  mention,  whether  favorable  or  unfavorable. 

Mumbling  gets  nowhere. 


OUR  “ROUND  TABLE” 

HE  publisher  of  a  newspaper  of  prominence  in 
the  Middle  West  wrote  to  Editor  &  Publisher 
recently  that  his  advertising  staff  was  meeting 
regularly  to  study,  as  a  text-book,  the  weekly  install¬ 
ments  of  Guy  Hubbart’s  The  Local  Solicitor’s  Rotind 
Table  as  they  are  published  in  our  columns.  If  that 
staff  is  not  immeasurably  stimulated  and  aided  in  its 
problem  of  intelligently  cooperating  with  local  mer¬ 
chandise  distributors,  we  shall  miss  our  guess.  Never 
has  Editor  &  Publisher  had  more  pleasure  in  pub¬ 
lishing  constructive  articles  on  local  advertising  than 
it  takes  in  Mr.  Hubbart’s  experience  stories. 

For  many  years  Mr.  Hubbart,  as  a  member  of  the 
staff  of  the  famed  Dry  Goods  Economist,  has  been 
at  work  on  advertising  from  the  store  angle.  There 
is  no  important  department  store  in  America  whose 
problems  are  not  to  him  an  open  book.  He  has 
analyzed  literally  hundreds  of  thousands  of  local 
advertising  experiences,  in  cities  large  and  small, 
with  all  kinds  of  newspapers  and  other  advertising 
media  and  for  little,  big  and  medium-sized  stores. 
An  intelligent  man,  thrilling  to  a  subject  which  to 
less  sensitive  persons  might  seem  dull,  he  has  natur¬ 
ally  reached  important  general  conclusions  which  he 
is  now  writing  for  the  first  time,  exclusively  for  this 
journal.  He  addresses  the  local  solicitor  personally. 

Scores  of  advertising  men  have  expressed  appre¬ 
ciation  of  these  articles  and  there  are  many  requests 
for  back  copies.  Editor  &  Publisher  cannot  under¬ 
take  to  supply  these,  but  takes  this  occasion  to  urge 
every  local  solicitor  to  read  the  current  installment 
and  very  particularly  the  ninth  chapter,  to  appear 
next  week,  wherein  Mr.  Hubbart  will  offer  his 
seasonal  formula.  It  comprehends  a  complete  set  of 
circulation  ratios  for  the  12  calendar  months.  It  is 
an  important  contribution  to  the  science  of  local  dis¬ 
tribution  and  newspaper  trade  publicity. 

An  ounce  of  proof  before  publication  beats  a 

ton  of  proof  after  a  challenging  story  has  been 

circulated. 

MR.  APPEL’S  THREE  POINTS 

OSEPH  H.  APPEL,  chief  of  Wanamaker  store 
advertising,  in  addressing  the  members  of  the 
advertising  staff  of  New  York  Sun,  said  that  the 
newspaper  from  the  advertiser’s  viewpoint  has  three 
functions,  as  follows: 

(1)  As  a  public  utility.  It  dispenses  the  news  of 
the  world  and  the  interchange  of  thought,  and  these 
are  as  vital  in  the  lives  of  all  people  as  are  electric 
light,  power  and  heat. 

^2)  Its  function  as  a  public  forum,  a  meeting 
place  of  the  thought  of  the  day.  The  newspaper 
reflects  civilization;  it  crystallizes  public  opinion;  it 
preserves  free  speech. 

(3)  Its  function  in  the  economic  distribution  of 
merchandise.  Without  the  newspapers  the  advertis¬ 
ers  would  be  unable  to  reach  the  people. 

No  advertiser,  Mr.  Appel  said,  ever  wants  to  try 
to  influence  the  newspaper  in  its  functions  as  a 
public  utility  or  as  a  public  forum.  The  advertiser 
can,  however,  he  said,  inform  the  newspaper  how  it 
may  function  better  as  a  factor  in  economic  distribu¬ 
tion,  and  this  information  will  not  affect  the  two 
others. 

We  think  Mr.  Appel’s  three  points,  from  the 
advertiser’s  point  of  view,  are  well  taken.  Many 
additional  functions  might  be  mentioned,  considering 
the  nation’s  press  as  a  whole,  but  perhaps  Mr.  Appel 
has  broadly  summarized  them.  He  speaks  for  a  vast 
house  which,  from  its  inception,  has  carried  its  trade 
messages  to  the  general  public  of  two  mighty  cities 
through  the  newspaper  press  to  the  practical  exclu¬ 
sion  of  all  other  advertising  media. 

Every  newspaper  man  will  appreciate  what  Mr. 
Appel  said  in  reference  to  advertiser  influence  upon 
the  “public  utility”  and  “public  forum”  functions  of 
the  newspaper.  When  the  press  fails  to  exercise 
complete  freedom  in  matters  of  news  and  opinion  it 
suffers  a  major  defeat  and  can  no  longer  efficiently 
serve  the  third  function.  The  well-conducted  news¬ 
paper  also  seeks  authoritative  information  as  to  im¬ 
proved  methods  to  aid  economic  distribution,  but  in 
this  matter,  too,  the  ideal  is  leadership  by  the  news¬ 
paper.  The  most  earnest  effort  in  the  field  today 
is  to  master  the  intricate  problems  of  retail  trade, 
the  better  to  serve  the  great  cause  of  distribution. 
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PURELY  PERSONAL 


CHARLES  F.  FISCHER,  president  of 
the  Columbus  (O.)  Citizen,  has  been 
appointed  chairman  of  the  thoroughfare 
plan  committee  of  the  Columbus  Chamber 
of  Commerce. 

Fay  C.  Parsons,  publisher  of  the  Cort¬ 
land  (N.Y.)  Democrat,  was  elected  pres¬ 
ident  of  the  New  York  State  Convention 
of  Universalists  at  its  104th  annual  meet¬ 
ing  in  Syracuse  last  week. 

Charles  E.  Broughton,  editor  of  the 
Sheboygan  (Wis.)  Press,  Oct.  17  was 
elected  curator  of  the  Wisconsin  State 
Historical  society,  succeeding  the  late 
Arthur  C.  Neville,  Green  Bay. 

E.  Robert  Stevenson,  editor-in-chief  of 
the  Waterbury  (Conn.)  Republican- 
Amcriean  is  back  at  his  desk  after  a  trip 
to  the  south  where  as  a  Yale  alumnus  he 
attended  the  Yale-Georgia  football  game 
at  .Athens,  Ga.,  Saturday,  Oct.  12. 

Henry  Baker  Riley,  editor  of  the 
Somerset  (Pa.)  Daily  Hcarld;  H.  G. 
Andrews,  of  the  editorial  staff,  Johns¬ 
town  (Pa.)  Democrat  and  Joseph  Finan, 
editor  of  the  Cumberland  (Md.)  Times 
were  speakers  at  a  recent  meeting  of  the 
Associated  Home  Merchants  of  Somer¬ 
set  County  in  Berlin,  Pa. 

Robert  O.  Ryder,  editor  and  paragraph- 
er  of  the  Columbus  (O.)  State  Journal, 
who  has  been  ill  for  several  months,  is 
now  recuperating  at  Virginia  Beach, 
Va. 

Col.  Frank  Knox,  general  manager  of 
the  Hearst  newspapers,  Ray  Long,  presi¬ 
dent  of  the  International  Magazine  Com¬ 
pany,  and  Peter  Hamilton,  publisher  of 
the  Omaha  (Neb.)  Bee-News,  joined  a 
hunting  party  at  the  Nebraska  hunting 
ranch  of  Nils  P.  Updike,  former  pub¬ 
lisher  of  the  Omaha  Bee-News,  Oct.  21. 

J.  U.  Eldredge,  Jr.,  co-publisher  of  the 
Ogden  (Utah)  Standard-Examiner,  has 
returned  from  a  two  weeks’  trip  to  Cal¬ 
ifornia. 

C.  E.  Palmer,  publisher  of  the  Palmer 
group  of  Arkansas  newspapers,  has  re¬ 
turned  from  a  week’s  business  trip  to 
New  York. 

Ralph  Beaver  Strassburger,  publisher 
of  the  Norristoivn  (Pa.)  Times  Herald, 
was  re-elected  president  of  the  Pennsyl¬ 
vania  German  f^ciety  at  its  annual  meet¬ 
ing  held  in  the  State  Capitol,  Harrisburg, 
Oct.  18.  After  the  meeting,  Mr.  Strass¬ 
burger  entertained  150  members  of  the 
Society  and  guests  at  a  luncheon  in  the 
ball-room  of  the  Penn-Harris  Hotel. 

E.  H.  Mack,  postmaster  at  Sandusky, 
().,  has  announced  that  he  will  soon  re¬ 
sign  in  order  that  he  may  devote  all  his 
time  to  his  duties  as  vice-president  and 
assistant  general  manager  of  the  San¬ 
dusky  Register  and  Star-Journal.  The 
two  papers  were  recently  merged. 

Edward  Long,  treasurer  of  the  Hunt¬ 
ington  (W.Va.)  Advertiser  and  Herald- 
Dispatch,  and  Mrs.  Long  went  by  plane 
to  Charleston,  W.  Va.,  Oct.  19,  to  wit¬ 
ness  the  football  game  between  West 
Virginia  University  and  Washington  and 
Lee. 

Dr.  Wade  Hampton  Harris,  editor  of 
the  Charlotte  (N.C.)  Observer,  was 
guest  of  honor  at  the  weekly  meeting  of 
the  Kiwanis  Club  of  Gastonia,  N.  C., 
last  week  when  the  club  praised  him  for 
his  editorial  treatment  of  the  Gastonia 
mill  strikes. 

IN  THE  BUSINESS  OFFICE 

PEORGE  M.  BURBACH,  advertis- 
_  ing  manager  of  the  St.  Louis  Post- 
Dispatch,  presented  Mayor  Gustav  Boess 
of  Berlin,  Germany,  a  silver  reproduc¬ 
tion  of  the  medal  St.  Louis  awarded 
Col.  Charles  A.  Lindbergh,  on  the  oc¬ 
casion  of  Mayor  Boess’  visit  to  St. 
Louis  Oct.  19. 

Louis  Gancher  has  joined  the  classi¬ 
fied  advertising  staff  of  the  Waterbury 
(Conn.)  Republican-American,  succeed¬ 
ing  Henry  Kluge. 

John  J.  Morgan,  promotion  and  mer¬ 
chandising  manager  of  the  Bridgeport 
(Conn.)  Post-Telegram,  has  been  trans- 
‘Wred  to  display  advertising.  The  pro¬ 
motion  desk  has  been  taken  over  by 


C.  Jerome  Shepherd,  late  of  the  New 
Bedford  (Mass.)  Standard-Mercury. 

William  B.  Pape,  assistant  business 
manager  of  the  Waterbury  (Conn.)  Re¬ 
publican-American,  who  during  his 
years  as  a  student  at  U.  S.  Naval 
Academy  at  Annapolis  and  later  as  an 
officer  in  the  Navy  was  a  crack  marks¬ 
man,  is  coaching  the  Wilby  high  school 
rifle  team,  of  Waterbury. 

L.  A.  Mailhes,  business  manager  of 
the  Shreveport  (La.)  Times,  has  re¬ 
turned  to  his  office  after  a  few  days’ 
illness. 

Frank  Brennan,  credit  manager  of 
the  Bridgeport  (Conn.)  Post-Telegram, 
has  resigned. 

•Samuel  Greer,  former  circulation 
manager  of  the  Bridgeport  (Conn.) 
Times-Star,  has  joined  the  circulation 
department  of  the  New  York  Telegram. 

M.  Alvah  Blanchard  has  been  ap¬ 
pointed  assistant  Eastern  advertising 
manager  of  the  Christian  Science  Moni¬ 
tor,  with  headquarters  in  New  York. 
Mr.  Blanchard,  who  succeeds  Dana  F. 
Woodman,  recently  resigned,  has  for 
over  a  year  been  hotel,  resort  and  travel 
advertising  representative  in  the  New 
York  office  of  the  Monitor.  Harry  J. 
Birtley,  formerly  salesman  for  the  Con¬ 
solidated  Appraisal  Company,  has 
joined  the  New  York  advertising  staff 
of  the  Monitor. 

Frank  Cutherell,  for  the  last  five 
years  with  the  classified  advertising  de¬ 
partment,  Norfolk  (Va.)  Virginian- 
Pilot  has  become  advertising  manager 
of  the  Virginia  Beach  Nezvs,  weekly. 
Before  going  to  Norfolk,  Cutherell  was 
on  the  Raleigh  (N.C.)  News  and  Ob¬ 
server  as  a  columnist. 

Roy  L.  Wardwell,  business  manager 
of  the  Portland  (Me.)  Press  Herald, 
Ez'ening  Express  and  Sunday  Tele¬ 
gram,  Is  on  a  hunting  trip  in  the  north¬ 
ern  part  of  Maine. 

Ernest  D.  Anderson,  acting  advertis¬ 
ing  manager  of  the  Buffalo  Evening 
News  for  the  past  four  months,  has 
been  appointed  advertising  manager. 

IN  THE  EDITORIAL  ROOMS 

P  HARLES  R.  CORBIN,  managing 
editor,  William  El.  Hall,  state  editor, 
Willard  J.  Foreman  of  the  copy  desk  and 
Raymond  A.  Wernecke  and  William  H. 
Mylander  of  the  rewrite  staff  of  the 
Toledo  (O.)  Blade  made  up  a  party 
which  attended  the  Ohio  State-Michigan 
football  game  at  Ann  Arbor,  Mich.,  Oct. 
19.  Robert  A.  French,  sporting  editor, 
covered  the  game  for  the  Blade. 

A.  Stuart  Gibson,  assistant  Sunday 
editor  of  the  Baltimore  Sun,  has  written 
a  three-act  play  which  will  be  produced 
by  the  Vagabond  Theatre  players,  ex- 
ponents_  of  the  little  theatre  movement 
in  Baltimore. 

Guy  T.  Rockwell,  financial  editor  of 
the  Cleveland  Plain  Dealer,  attended  the 


FOLKS  WORTH  KNOWING 


WILLIAM  F.  HALLSTEAD,  presi¬ 
dent  of  the  Scremton  (Pa.)  Sun,  is 
in  the  forefront  of  civic  affairs  in  his 
city,  using  his 
newspaper  as  a 
means  of  cam¬ 
paigning  for  pub¬ 
lic  improvements. 

At  the  present 
time  Mr.  Hall- 
stead  is  guiding 
the  Sun  in  a 
campaign  to  have 
voting  machines 
installed  in  Lack¬ 
awanna  County 
and  is  carrying 
on  a  simultaneous 
„  crusade  against 

WiixiAii  F.  Hallstead  election  frauds. 

The  campaigns  are  based  on  the  assump¬ 
tion  that  interest  in  the  machines  must  be 
aroused  in  order  to  induce  voters  to  turn 
out  at  the  polls. 

Mr.  Hallstead  is  also  a  leader  in  the 
movement  to  give  Scranton  a  modern 
airport  and  is  assisting  in  the  drive  for 
the  community  chest. 

One  of  the  youngest  publishers  in  the 
country,  Mr.  Hallstead  started  his  news¬ 
paper  career  on  the  Sun  when  it  was 
founded  in  1926.  He  is  a  graduate  of 
Princeton  University. 

annual  meeting  of  the  Investment  Bank¬ 
ers’  Association  held  in  Quebec.  His 
assistant,  Q.  M.  Gravatt,  has  returned 
from  an  automobile  tour  through  Ohio, 
Indiana,  Kentucky  and  Tennessee. 

H.  Philip  Maxwell,  publisher  of  the 
.Spencer  (Ind.)  Evening  World  for  the 
last  two  years,  has  joined  the  Chicago 
Tribune  as  supervisor  of  correspondents 
in  the  northern  Indiana  district.  Max¬ 
well  formerly  was  on  the  copy  desk  of 
the  Louisville  Courier- Journal  and  was 
a  reporter  for  the  Greencastle  (Ind.) 
Banner. 

J.  H.  Heffron,  sports  editor  of  the 
Amheim  Bulletin,  was  recently  elected 
commander  of  the  Anaheim  Post  No.  72 
of  the  American  Legion. 

Walter  S.  Ball,  Sunday  editor  of  the 
Providence  (R.  1.)  Journal,  has  won  the 
Harper  American  Girl  prize  contest  for 
the  best  book  of  fiction  for  girls,  which 
carries  a  prize  of  $2000.  The  book  is 
called  “Camella  Commands.” 

Miss  Flora  Hulsart  is  acting  librarian 
for  the  Waterbury  (Conn.)  Republican- 
American  during  the  three  months’  ab¬ 
sence  of  Mrs.  Amy  P.  Atkins  who  is 
visiting  her  daughter  in  Tacoma,  Wash. 

Alfred  Gladwell,  church  editor  of  the 
Ogden  (Utah.)  Standard-Examiner,  is 
on  his  vacation. 

Edgar  R.  Bean,  night  editor  of  the 
New  York  Daily  News,  has  returned 
(Continued  on  the  next  page) 


ZoE  Beckley 

Joins  McNaught  Syndicate’s  Staff  of  Stars! 

ZOE  BECKLEY  is  known  to  most  American  newspaper  men. 

She  has  written  some  of  the  best  heart-interest  copy  that  has  ever 
appeared  in  newspapers — and  she  is  doing  the  best  work  of  her  entire 
career  now,  in  Zoe  Beckley’s  Comer. 

She  answers  letters — all  kinds.  Her  advice  to  girls  and  women  who 
seek  her  counsel  is  sound,  human,  well-considered — and  makes  friends 
for  the  paper. 

Here's  part  of  a  telegram  we  have  received  from  B.  D.  Donnell, 
managing  editor.  The  Times,  Wichita  Falls,  Texas; 

"I  take  pleasure  in  commending  for  your  consideration  Zoe  Beckley’s 
Comer.  We  have  used  it  number  of  years  and  find  it  almost  indis¬ 
pensable.  Beckley  has  sincerity,  sanity,  sympathy  and  optimistic 
humor  that  has  very  wide  appeal.  Response  is  from  all  classes.” 

We  have  even  stronger  recommendations  and  endorsements  of  this 
feature  from  editors  who  are  using  it. 

The  McNaught  Syndicatef  Inc* 


V.  V.  McNirr 
Prestdent 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


Chaxlu  V.  McAnAM 
General  Manager 


OrdersNow Being  Taken 
for  Release 
Dec.  1 

THIS 

STRANGE 

ADVENTURE 

by 

MARY 

ROBERTS 

RINEHART 

30 

Dramatic  Instalments 
First  Eight  Illustrated 
by  Armstrong  Sperry 


“The  most  important  book  she 
has  ever  written” 

— William  Lyon  Phelps 

“Her  masterpiece” 

— Clyde  Beck  in  the  Detroit  News 

“Amon^  the  best  of  the  Ameri¬ 
can  sa^s” 

— The  New  Yorker 

A  Great  Serial  of  Mystery, 
Romance  and  Love. 

Already  taken  by  the  North  American 
Newspaper  Alliance,  Albany  Knicker¬ 
bocker  Press,  Birmingham  News,  Pitts¬ 
burgh  Press,  Providence  Journal  and 
Bulletin,  Norfolk  Virginian  Pilot,  Dallas 
News,  Cincinnati  Enquirer,  Columbus 
Dispatch,  Utica  Press,  Miami  Herald, 
Toledo  Times,  Halifax  Chronicle,  Hono¬ 
lulu  Advertiser,  Barbados  Advocate. 

If  Your  Territory  It  Open, 
Wire,  Our  Expense,  for  Terms 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.»  General  Manager 
I  50  Nassau  Street,  New  York  City 
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EDITOR&PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

Titles  Registered  in  the  United  States  Patent  OfDoe 
Cop>riafat.  1929,  EDITOR  ^  PUBLISHER  CO. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  Forman  in  1884 _ 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Snite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

EXECUTIVE  PERSONNEL 
James  W.  BroMU,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  Charles 
B.  Croomes,  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man- 
ager;  S.  L.  Dare,  classified  manager. 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  John  F.  Roche,  Associate 
Editor. _ 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons.  c/o  Newspaper  World,  14  Cross 
Street,  Finsbury,  EL  C.  2. 

Paris  Office:  76  rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager.  Paris  Ed¬ 
itor:  George  Langelaan,  15  rue  Portal, 
EnghienJes-Bains,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 

R.  J.  Bidwcll,  Manager. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P,  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
Dec.  31,  1927 
Dec.  31,  1926 
Dec.  31,  1925 
Dec.  31,  1924 

8,967 

8,220 

7,014 

6,363 

5.711 

10,019 

9,546 

7  .955 
7,708 
6,488 

PERSONAL 

(Continued  from  page  55) 

from  a  vacation  in  Minneapolis  and  Des 
Moines. 

De  Witt  Henry,  formerly  of  the  Jones¬ 
boro  (Ark.)  Daily  Tribune  is  now  police 
reporter  on  the  Monroe  (La.)  Morning 
World. 

Horace  (Thilton,  who  formerly  con¬ 
ducted  an  aviation  magazine  in  San  An¬ 
tonio  and  prior  to  that  was  a  newspaper 
man  in  San  Angelo  and  Temple,  Tex., 
recently  became  managing  euiior  Cor¬ 
pus  Christie  (Tex.)  Caller. 

Brown  Turner,  formerly  of  the  staff 
of  the  El  Dorado  (.Ark.)  Daily  News, 
visited  friends  in  that  city  recently  en 
route  from  Beaumont,  Tex.,  to  Nashville, 
Tenn. 

Miss  Irma  Selz,  21-year-old  artist  who 
recently  returned  to  the  United  States 
after  studying  in  Europe,  is  drawing 
caricatures  of  the  characters  in  current 
stage  plays  in  Chicago  for  the  dramatic 
section  of  the  Chicago  Tribune. 

Ralph  Hannon,  formerly  of  Buffalo 
and  more  recently  on  the  New  York 
Herald  Tribune,  now  is  on  the  rim  of 
the  Buffalo  News  copy  desk.  Mrs.  Mar¬ 
garet  Wilkinson  has  joined  the  society 
department.  Two  Rochester  girls,  Miss 
Frances  Crill  and  Miss  Edna  Manley, 
have  joined  the  reportorial  staff.  Miss 
Crill  formerly  worked  on  the  St.  Peters¬ 
burg  (Fla.)  Times.  Miss  Manley  is  a 
recent  graduate  of  Beaver  college,  Jenk- 
instown.  Pa. 

John  Fitzgerald,  former  night  editor, 
Omaha  Morning  Bee,  is  making  a  tour 
of  the  Orient,  free  lancing. 

Carl  Little,  formerly  with  the  United 
Press  in  Paris,  has  joined  the  copy  desk 
of  the  Wichita  (Kan.)  Evening  Eagle. 

Pat  Burgess,  formerly  of  the  Wichita 
Morning  Eagle,  has  joined  the  editorial 
staff  of  the  Amarillo  (Tex.)  News. 

Kenneth  N.  Hand,  police  reporter,  Dal¬ 
las  (Tex.)  Journal,  has  joined  the  copy 
desk  of  the  Omaha  (Neb.)  Morning 
Bee. 

George  A.  Laney,  police  reporter,  Dal¬ 
las  (Tex.)  Dispatch,  has  joined  the  sports 
department  of  the  Omaha  Morning  Bee. 

Hobart  Steely,  from  Milwaukee 
(Wis.)  Sentinel,  to  news  editor,  Omaha 
Morning  Bee. 

George  Foxhall,  Sunday  editor  of  the 
Worcester  (Mass.)  Telegram,  spoke  on 
newspapers  at  the  weekly  luncheon  meet¬ 
ing  of  the  Worcester,  Mass.,  Quota  Club 
Monday  at  the  Bancroft  Hotel. 

Ammi  Leander  (Doc)  Bixby,  column¬ 
ist  for  the  Lincoln  (Nebr.)  State  Jour¬ 
nal,  has  left  Lincoln  for  the  winter  which 
he  will  spend  in  California. 

Arthur  A.  Peterson  of  the  staff,  Toledo 
(O.)  Blade  has  reurned  from  a  vaca¬ 
tion  trip  to  Minnesota. 

Lee  Woods,  Jr.,  county  editor  of  the 
Galveston  Daily  News,  has  joined  the 
editorial  staff  of  the  Houston  Post-Dis¬ 
patch  as  general  assignment  man. 

S.  Bercovitch,  formerly  of  the  Mon¬ 
treal  Journal,  has  joined  the  staff  of  the 
Bridgeport  (Conn.)  Post.  He  has  been 
assign^  to  the  Milford  bureau. 

William  Sigl,  Buffalo  newspaper  man, 
now  is  conducting  the  Buffalo  News  Pub¬ 
lic  Service  Bureau. 

Mrs.  Ruth  Heater  Cosgrove,  church 
editor  of  the  Toledo  (O.)  Blade,  has  re¬ 
turned  from  a  vacation  spent  with  rela¬ 
tives  in  southern  Illinois. 

Alex  MacDonald,  recently  of  the  Paw¬ 
tucket  (R.  I.)  Times,  recently  joined  the 
Bridgeport  Post  reportorial  staff. 

Miss  Geraldine  Von  Gal,  formerly  of 
the  Danbury  Times  staff,  who  joined  the 
social  department  of  the  Bridgeport  Post 
last  May,  has  been  transferred  to  Sun¬ 
day  feature  writing. 

John  J.  Batters,  chief  of  the  news  staff 
of  the  Torrington,  Conn.,  bureau  of 
the  Waterbury  (Conn.)  Republican-Am- 
en'ean,  who  has  been  in  Torrington  hos¬ 
pital  for  several  weeks,  is  in  improved 
condition  but  will  not  be  able  to  resume 
his  duties  for  several  weeks. 

Virgil  H.  Fulling,  former  federal 


building  reporter  for  Memphis  Press- 
Scimitar,  has  been  transferred  to  the 
copy  desk. 

Paul  Flowers,  former  reporter  for  the 
Beaumont  (Tex.)  Enterprise  and 
Journal,  has  joined  the  editorial  staff  of 
the  Memphis  Commercial  Appeal. 

Don  Cochran,  formerly  police  re¬ 
porter  for  the  Toledo  (O.)  Blade,  has 
returned  from  Los  Angeles.  Cochran 
is  a  son  of  Negley  D.  Cochran,  former 
editor  of  the  Toledo  News-Bee. 

Miss  Thelma  Wagner  has  joined  the 
San  Fernando  Sun.  She  was  formerly 
with  the  Reseda  News. 

Miss  Jane  Cavanaugh,  society  editor, 
Bridgeport  Telegram,  has  resumed  work 
after  a  brief  absence,  due  to  the  death 
of  her  father,  Thomas  F.  Cavanaugh. 

Luther  Wirts,  of  York,  Pa. ,  has 
joined  the  staff  of  the  Brid^e/>orf  (Conn.) 
Telegram,  succeeding  Albert  Ellis,  who 
has  been  transferred  to  the  Stratford 
bureau  of  the  paper. 

John  Buford  has  resigned  from  the 
Shreveport  (La.)  Times  to  become  man¬ 
aging  editor  of  the  McIntosh  County 
Democrat,  Checotah,  Okla.  Buford’s 
father,  R.  B.  Buford,  publisher  of  the 
Indian  Journal,  Eufaula,  Okla.,  recently 
purchased  the  Democrat. 

Dolph  Frantz,  secretary  and  managing 
editor  of  the  Shreveport  (La.)  Journal 
is  directing  publicity  for  the  Louisiana 
State  fair  to  be  held  in  Shreveport  from 
Oct.  31  to  Nov.  11. 

Bob  Berry,  formerly  reporter  for 
Memphis  Press-Scimitar  and  New  York 
Herald  Tribune,  has  joined  the  Memphis 
Commercial  Appeal  as  aviation  editor, 
temporarily  succeeding  L.  C.  Graham, 
who  is  ill  at  his  home  in  Minneapolis. 

Robert  G.  Seymour,  telegraph  editor  of 
the  Denver  Post,  is  vacationing  in  Cali¬ 
fornia.  He  is  making  the  trip  by  auto¬ 
mobile. 

Leroy  Pope,  former  New  York  and 
Paris  newspaper  man,  has  joined  the  edi¬ 
torial  staff  of  the  Memphis  Commercial 
Appeal. 

Robert  C.  Elliott,  managing  editor  of 
the  Salt  Lake  Telegram,  is  conducting  a 
class  in  social  problems  this  fall  and  win¬ 
ter  in  the  extension  division  of  the  Uni¬ 
versity  of  Utah. 

Robert  Chadbourne  of  Gardiner,  Me., 
has  been  appointed  state  house  corre¬ 
spondent  for  the  Portland  (Me.)  Even¬ 
ing  News. 

C.  O.  Blackstone,  courthouse  reporter 
of  the  Shreveport  (La.)  Titties,  and 
Mrs.  Blackstone,  have  returned  following 
a  visit  with  relatives  in  Pittsburg,  Tex. 

Herbert  P.  Fowler  has  resigned  from 
the  staff  of  the  Bridgeport  Sunday 
Herald. 

Maurice  Jones  has  joined  the  editorial 
staff  of  the  Provo  (Utah)  Herald. 

John  J.  Kelley,  sports  editor  of  the 
Waterbury  (Conn.)  American,  was 
elected  president  of  the  Industrial  Bas¬ 
ketball  League  of  Waterbury  at  the  an¬ 
nual  meeting  Monday,  Oct.  14. 

Tom  Hanes,  sports  editor  of  the  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  was  elected 
lieutenant-governor  of  the  Capital  Dis¬ 
trict,  Cosmopolitan  clubs,  at  the  district 
meeting  at  Washington,  D.  C.,  last  week. 

Ed  Lewis,  assistant  city  editor,  Buffalo 
Times,  has  resigned  to  join  the  editorial 
staff  of  the  Buffalo  Courier-Express. 

Frederick  L.  Ferris,  editorial  writer 
on  the  Trenton  (N.J.)  Times,  is  teach¬ 
ing  a  course  in  journalism  at  Rider  Col¬ 
lege  in  that  city. 

Harold  S.  Sherman,  formerly  of  the 
editorial  staff  of  the  Marion  (Ind.) 
Leader-Tribune,  is  visiting  at  Marion. 
His  residence  is  in  New  York  City, 
where  he  is  free-lancing. 

Ted  Robinson,  author  of  the  “Philoso¬ 
pher  of  Folly’’  column  in  the  Cleveland 
Plain  Dealer,  has  been  elected  a  director 
of  the  City  Club  of  that  city. 

John  S.  Daggett  has  replaced  Ralph 
Power  as  radio  editor  of  the  Los  An¬ 
geles  Times. 

E.  Christy  Erk,  managing  editor  of 
the  Waterbury  (Conn.)  Democrat  ad¬ 
dressed  the  men’s  club  of  the  Central 
Y.M.C.A.  at  Waterbury  Oct.  24  on  the 


topic  of  “The  Human  Side  of  Your 
Newspaper.’’ 

Frank  Dolan,  special  assignment  man 
on  the  New  York  Daily  News,  is  on 
leave  of  absence  to  write  a  talkie  scena¬ 
rio  for  Gloria  Swanson. 

W.  A.  Ireland,  cartoonist  of  the 
Columbus  (O.)  Dispatch,  has  been  made 
an  honorary  member  of  the  Brotherhood 
of  Locomotive  Engineers  at  Columbus. 
Mr.  Ireland  has  frequently  paid  tribute 
to  the  railroad  men  in  his  cartoons. 

Richard  P.  Overmyer  of  the  copy  desk 
of  the  Toledo  (O.)  Blade  has  returned 
from  Ada,  O.,  where  he  attended  a  re¬ 
union  at  C)hio  Northern  University. 

Frank  White,  criminal  courts  reporter, 
Houston  Post-Dispatch,  and  Mrs.  White 
are  parents  of  a  son,  born  recently. 

John  Doss,  formerly  of  the  Fort 
Wayne  (Ind.)  News-Sentinel,  has  joined 
the  copy  desk  of  the  Indianapolis  Times. 

Anton  Wuertzberg,  member  of  the 
Buffalo  Times  staff,  is  writing  a  series 
of  50  weekly  articles  for  that  newspaper, 
based  on  his  experiences  during  two 
years  of  wandering  in  Africa. 

Charles  G.  Miller,  Harrisburg,  Pa., 
reporter,  is  writing  a  special  Sunday 
feature  for  the  Philadelphia  Public 
Ledger — “Mirrors  of  Harrisburg.’’ 

Rene  G.  DeTonnancour,  of  the  edito¬ 
rial  staff.  Fall  River  (Mass.)  Herald 
News,  attended  the  recent  national  con¬ 
vention  of  L’Union  St.  Jean  Baptiste 
d’Amerique  at  Burlington,  Vt.,  for  his 
paper. 

Monroe  Kezer,  courthouse  reporter 
for  the  Lincoln  Star,  has  been  named  as 
one  of  the  five  men  who  will  compete 
for  the  Nebraska  Rhodes  Scholarship 
aw'ard. 

Jack  Kastner,  sports  editor  of  the 
Erie  (Pa.)  Dispatch-Herald,  is  recover¬ 
ing  in  Saint  Vincent’s  hospital  in  that 
city  following  a  serious  illness. 

Curtis  Cannon,  former  copy  desk  man 
of  Memphis  Commercial  Appeal,  has 
joined  the  editorial  staff  of  Memphis 
Press-Scimitar. 

Mrs.  George  F.  Richards,  Washing¬ 
ton  correspondent  of  the  Worcester 
Telegram  and  Gazette,  spoke  at  the 
opening  fall  luncheon  of  the  Massachu¬ 
setts  Women’s  Republican  Club  recently. 

Granville  Price,  city  editor  of  the 
Galveston  Daily  News,  resigned  recently 
to  resume  his  studies  at  the  University 
of  Texas.  Price  graduated  from  the 
University  in  1926,  and  will  now  work 
on  his  master’s  degree. 

A1  Warden,  sports  editor  of  the 
Ogden  (Utah)  Standard-Examiner,  is 
now  giving  a  daily  sports  talk  over 
KLO,  local  station. 

Douglas  Smith  Dales,  reporter  for 
the  Waterbury  (Conn.)  Republican,  has 
returned  to  his  home  city,  Schenectady, 
N.  Y.,  as  a  reporter  for  the  Schenec¬ 
tady  Gazette. 

Thom  Corby,  of  the  Waterbury 
(Conn.)  Republican- American,  was  hon¬ 
ored  by  associates  at  a  baclielor  stag 
party  at  Waterbury  Hotel,  Oct.  19, 
prior  to  his  marriage  the  following 
Monday  to  Miss  Bertha  Kukaitis  of 
Waterbury. 

Edward  McCluskey,  makeup  man  of 
Memphis  Press-Scimitar,  has  been 
transferred  to  the  rewrite  desk.  Ray 
Glen,  copy  reader,  has  been  appointed 
make-up  man. 


FLASHES 


The  Soviet  press  pictures  America  as 
on  the  brink  of  downfall.  But  pretty 
good  to  do  business  with  even  as  she 
totters. — New  York  Evening  World. 


I  am  touched  by  a  struggling  young 
writer  who  in  a  letter  admits:  “So  far 
I  have  only  sold  a  couple  of  those  he-she 
cracks  to  the  funny  papers.’’ — O.  0.  Mc¬ 
Intyre,  Bridgeport  Post. 


Still,  if  the  tariff  is  made  of  the  same 
benefit  to  everybody,  it  won’t  be  any 
benefit  to  anybody. — Buffalo  Evening 
Nertv. 
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WEB  FEEDING -IN  PANS  ON 

HOE  SUPER-PRODUCTION  AND 
SUPERSPEED  PRESSES  ASSURE 
SAEETY-CONVENIENCE-SPEED 


The  Hoe  Web  Feeding-in  Pans  are  an  exclusive,  patented  Hoe 
feature.  They  represent  the  only  really  practical  device  and 
means  for  feeding  in  the  web,  safely  and  quickly. 

They  arc  conducive  to  safety  because  the  hands  and  arms  are 
far  from  the  cylinders. 

They  make  for  speed,  as  they  guide  the  web  direct  to  the  bite 
of  the  cylinders  and  reduce  or  eliminate  inching,  Web  threading 
time  is  brought  to  the  minimum. 

Web  Feeding-in  Pans  are  standard  equipment  on  Hoc  Super- 
Production  and  Superspeed  Presses  and  play  their  part  in  making 
these  presses  unrivaled  for  the  rapid,  safe  and  economical  produc¬ 
tion  of  newspapers. 

R.  HOE  & 

General  Officee 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 

BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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Steady  Improvement  of  Plant  Equipment 
Shown  In  Annual  Mechanical  Survey 

Wet  Mats  Have  Attained  Wider  Use  in  Past  Year — Publishers  Standardizing  Their  Composing 

Rooms — Statistics  for  1 ,900  Dailies  Presented 


Minor  details,  some  of  them  invisi¬ 
ble  to  the  casual  observer,  which 
appear  in  the  tabulation  of  newspaper 
mechanical  requirements  on  the  following 
pages,  evidence  an  increasing  interest 
among  newspaper  owners  in  the  business 
of  getting  their  job  done  well. 

First,  the  number  of  newspapers  re¬ 
turning  information  is  greater  than  in 
any  past  tabulations  of  these  data.^ 
Second,  the  volume  of  information  for 
individual  newspapers  is  greater  and  re¬ 
flects  in  its  preparation  a  degree  of  ac¬ 
curacy  which  characterized  a  compara¬ 
tive  few  five  years  ago. 

Third,  the  information  itself  indicates 
a  steady  and  remarkable  improvement  in 
the  equipment  of  newspaper  plants. 

Information  is  given  in  fairly  complete 
form  for  more  than  1,500  dailv  news¬ 
papers  and  in  less  complete  condition  for 
more  than  400  others.  There  are  no 
changes  of  major  importance  in  the  char¬ 
acter  of  the  data  from  those  presented 
in  1928  and  1927,  but  considerable  efforts 
have  been  made  to  check  the  information 
supplied  by  publishers  against  known 
standards  and  records  in  order  to  elimi¬ 
nate  errors  arising  from  misunderstand¬ 
ing  of  the  questions  submitted.  Paper- 
roll  sizes  have  been  checked  with  the 
page  data  and  the  latter  have  been 
checked  against  advertising  rate  card  in¬ 
formation.  Stereotyping  practice,  as 
stated  on  the  questionnaire,  has  been 
checked  again  with  the  newsprint  roll 
sizes.  In  this  way,  more  than  a  score 
of  erroneous  replies  from  newspapers 
have  been  recorded  accurately. 

While  the  current  compilers  have 
noted  less  inaccuracy  than  in  the  past  in 
the_  statements  of  newspapers  concerning 
their  operations,  the  number  of  impossi¬ 
ble  situations  that  are  presented  by  a 
combination  of  the  data  given  is  astound- 
ingly  high.  It  is  not  at  all  unusual  to 
note  a  report  signed  by  a  responsible 
business  office  executive,  stating  that  the 
plant  is  printing  an  8-column  paper  with 
columns  12^4  ems  wide  on  a  70-inch 
paper  roll,  or  even  a  narrower  sheet,  and 
using  wet  mats !  Nor  is  the  converse 
uncommon,  with  a  publisher  stating  page 
dimensions  and  paper-roll  widths  in  com¬ 
binations  that  would  provide  a  three- 
inch  margin  all  around  the  type  page. 
Most  of  these  situations,  it  is  hop^, 
have  been  detected  and  eliminated  in  the 
several  readings  given  the  table  during 
its  preparation.  A  further  refinement  is 
the  designation  by  an  asterisk  of  news¬ 
papers  which  use  matrices  for  flat  cast¬ 
ing  only,  their  publications  being  printed 
direct  from  tvpe.  In  the  past  the  state¬ 
ments  that  tfiey  “used  mats”  has  been 
confusing  to  users  of  the  table,  who 
noted  that  their  presses  were  listed  as 
flat-bed. 

Examination  of  the  details  shows  that 
wide  variation  persists  in  page  and  paper 
sizes.  Column  depths  vary  from  268  to 
330  agate  lines  for  so-called  standard¬ 
sized  papers.  Column  widths  are  now 
generally  12  or  12^  ems,  with  several 
hundred  papers  retaining  the  old  7-col¬ 
umn  13  em  page.  A  few  small  papers 
retain  the  six-column  make  up,  some  of 
them  changing  when  advertising  volume 
warrants  to  a  seven-column  size.  Only 
hjilf  a  dozen  papers  have  adopted  the 
nine-column  page,  which  a  few  years  ago 
showed  signs  of  more  general  adoption. 
The  eight-column  page  is  the  general 
rule,  though  it  is  not  yet  standard. 

Wet  mats  have  attained  a  wider  use 
during  the  year,  the  reports  indicate. 
Comparatively  few  newspapers  remain 
on  a  wet  mat  basis  for  their  entire  oper¬ 
ation,  and  the  number  which  use  dry 
mats  for  only  limited  work  is  decreasing. 

Statistics  on  machine  equipment  in 
composing  and  press  rooms  shows  a 
noticeable  tendency  toward  standardiza¬ 
tion,  in  that  machines  of  a  single  make 


folders  to  be  hooked  up  as  the  day’s 
number  of  pages  and  total  run  demands. 

The  demand  for  productive  capacity 
which  brought  into  being  the  unit-type 
press  and  the  new  methods  of  press-con¬ 
struction  is  noted  principally  among  the 
papers  printing  more  than  10,000  copies 
daily.  A  number  of  newspapers  with 
a  smaller  run  have  installed  stereotype 
equipment  and  fast  presses,  but  most  of 
the  presswork  for  small  city  dailies  con¬ 
tinues  to  be  turned  out  by  flat-bed  web 
machines  which  have  changed  little  in 
the  past  20  years. 

Composing  room  equipment  in  the 
large  cities  is  now  on  a  thoroughly 
modern  basis.  Multi-magazine  machines, 
with  side-magazine  equipment,  are  re¬ 
placing  the  three  and  four-magazine 
machines  of  ten  years  ago  for  all  pur¬ 
poses,  even  for  news  composition,  accord¬ 
ing  to  notations  on  the  questionnaires. 

The  principal  reason  for  this  develop¬ 
ment  in  composing  room  machinery,  of 
course,  has  been  the  tremendous  demand 
for  newspaper  advertising.  The  80-page 
regular  edition  which  was  a  record  only 
two  years  ago  is  equalled  or  surpassed 
every  week  in  the  spring  and  fall  peaks 
of  linage  by  many  new'spapers  and  64- 
page  editions  of  evening  papers  are  now 
commonplace.  On  occasion  the  volume 
of  advertising  is  so  great  that  news  and 
editorial  material,  taking  its  usual  100 
or  120  columns,  plus  a  few  columns  of 
miscellany,  is  the  smallest  unit  in  the 
day’s  composition  job.  Strict  text  and 
typographical  censorship  maintained  by 
numerous  dailies  results  in  the  resetting 
of  much  general  advertising  that  reaches 
the  office  in  plate  form,  and  practically 
all  of  the  immense  volume  of  local  copy 
that  goes  into  an  edition  of  64  or  more 
pages,  is  set  within  48  or  24  hours  before 
publication.  Advertisers  demand  and  get 
the  latest  in  type  and  decoration. 

In  the  metropolitan  offices,  the  entire 
newspaper  operation  is  now  on  a  high¬ 
speed  large  production  scale  and  no  ex¬ 
pense  is  being  spared  on  machinery  that 
will  cut  minutes  or  even  seconds  from 
individual  operations.  In  the  smaller 
offices  there  remains  opportunity  for  im¬ 
provement,  although  many  shops  in  cities 
of  less  than  lOO.OiX)  population  have  all 
the  devices  and  as  skillful  men  to  operate 
them  as  the  largest  metropolitan  plant. 
In  these  cities  are  rising  scores  of  news¬ 
paper  buildings  which  rank  with  the  finest 
structures  in  town  from  an  architectural 
standpoint.  Many  of  these  buildings,  with 
their  equipment,  represent  investments  of 
more  than  $.500,000  and  some  top  this 
figure  by  a  considerable  margin.  In 
cities  of  200,000  population,  an  invest¬ 
ment  in  building  and  plant  exceeding 
$2,000,000  is  not  unknown.  These  large 
investments,  a  new  element  in  newspaper 
financial  structures,  have,  as  much  as 
the  demand  for  advertising  which  made 
them  possible,  compelled  the  publishers 
to  install  time-saving  equipment. 

There  are.  of  course,  many  machines 
entering  into  newspaper  production  which 
are  not  covered  by  this  survey.  Some  of 
them  are  limited  in  application  to  editions 
running  into  hundreds  of  thousands  of 
copies  daily.  Others  are  in  more  or  less 
experimental  state,  with  the  newspaper 
plant  as  their  laboratory. 

Epitor  &  Publisher  will  be  glad  to 
receive  comments  from  newspaper  me¬ 
chanical  men  and  from  the  people  who 
supply  their  machinery  needs  upon  the 
content  of  this  edition.  Suggestions  for  re¬ 
finements  or  additions  will  be  especially 
welcome,  even  though  it  may  not  be  prac¬ 
tical  to  put  all  of  the  ideas  into  effect 
in  the  immediate  future.  Corrections  of 
any  errors  in  the  information  will  be 
highly  serviceable  if  returned  promptly, 
as  it  is  planned  to  reprint  this  material 
in  the  near  future  for  reference  pur¬ 
poses  throughout  the  coming  year. 


are  replacing  equipment  produced  in  half 
a  dozen  factories  and  of  various  ages 
and  productive  ability.  Numerous  vet¬ 
eran  presses  are  identified  by  the  serial 
numbers  reported  by  newspapers,  appar¬ 
ently  doing  a  workmanlike  job  after  40 
or  more  years  of  daily  performance,  but 
age  is  taking  its  toll.  The  number  of 
new  plants  erected  during  the  past  five 
years  or  now  under  construction  has 
brought  about  the  replacement  of  much 
old  machinery.  The  new  equipment  is  be¬ 
ing  installed  with  an  eye  to  long-time 
daily  service  at  speeds  which  were  un¬ 
thinkable  when  most  of  the  old  equip¬ 
ment  was  produced,  and  the  fact  that  an 
entire  composing  machine  battery  is  of  one 


make,  rather  than  six  of  this  and  a  dozen 
of  that,  with  three  or  four  of  some¬ 
thing  else  on  the  sidelines,  indicates  that 
performance  is  ranking  higher  in  the 
publisher’s  mind  than  competitive  prices. 
With  the  introduction  of  new  press 
equipment,  the  nomenclature  of  the  past 
fifty  years  appears  to  be  changing.  Most 
of  the  new  presses  are  reported  in  num¬ 
ber  of  units  and  folders,  being  capable 
of  various  capacity  combinations.  The 
old  machines,  of  fixed  capacity,  are  re¬ 
ported  by  their  old  designations  of  quad¬ 
ruple,  quintuple,  sextuple,  etc.  The  new 
generation  of  mechanical  department  ex¬ 
ecutives  and  pressmen  is  not  using  these 
terms,  but  thinking  in  terms  of  units  and 


EXPLANATION  OF  KEY  LETTERS 

Printing  Presses 

A.T.F. — American  Type  Founders 

K. — Campbell  Two-Revolution 

B.— Babcock 

K.B. — Koenig  &  Bauer 

B.S. — Bagiey-Sewell 

Kid. — Kidder 

Bui. — Bullock 

L. — Lee 

C.— Cottrell 

M. — Miehle 

Cen. — Century 

O.S. — Ostrander-Seymour 

C.D. — Cox-Duplex 

P.— Potter 

Cr. — Cranston 

Pr. — Premier 

Cam. — Campbell  One-Revolution 

S. — Scott 

Cin. — Cincinnati 

Stz. — Stonemetz 

D. — Duplex 

Sw. — Swink 

G.— O0S8 

Tp. — Thompson 

H.— Hoe 

W. — Whitlock 

H.P. — Hoe-Pancoast 

W  b. — W  ebendorfer 

H.H. — Huber-Hodgman 

Wd. — Wood 

Printing 

Press  Types 

A.B. — Angle-bar 

R. — Rotarv 

Ac. — Acme 

S. — Standard 

C. — Cylinder 

S.R. — Semi-Rotary 

Com. — Comet 

Sex. — Sextuple 

D.— Drum 

Sim. — Simplex 

D.S. — Double  Sextuple 

SI. — Straightline 

D.O.^ — Double  Octuple 

Tub. — Tubular 

4d — Four  Deck 

Qu. — Quadruple 

De. — Decuple 

Qui. — Quintuple 

Fb. — Flatbed 

Met. — Metropolitan 

Jr. — Junior 

Mu. — Multi-unit 

Oct. — Octuple 

S.S. — Superspeed 

Op. — Optimus 

U. — Unique 
• — Color  Press 

Composing-Room  Elquipment 

El. — Elrod  Caster 

M. — Monotype 

I. — Intertype 

M2 — Monotype  Material  Making  Ma- 

L. — Mergenthaler  Linotype 

chine 

Lg. — Linograph 

Th. — Thompson  Typecaster 

Lu. — Ludlow  Typecaster 

M.R. — Meurenberg-Rettig 

Mailing  Machines 

A. — Addressograph 

H.M. — Home-made 

Ac. — Acme 

Hb.— Hobbs 

Ap. — Addressopress 

K.W. — King-Wingate 

1  A.T.F. — American  Type  Founders  Co,  Mus. — Mustang 

Aut. — Automatic 

Mer. — Mercantile 

B. — Belknap 

Ms. — Millsap 

Br. — Burrough 

Mon. — Montague 

Bs. — Boessler 

McF. — McFatridge 

C.— Cobb 

Nil. — Nielson 

Cb. — Challenge 

N. — Nonpareil 

Chi. — Chicago 

0. — Omaha 

C.M. — Cox  Multimailer 

P.A.— Pollard-Ailing 

D.— Dick 

R.A.D. — Rapid  Addressing 

Dix. — Dixie 

S. — Standard 

Dex. — Dexter 

Sp. — Speedaumatic 

D.F. — Dixie  Flyer 

Sx.— Simplex 

E. — Ek*lip8e 

Sy. — Shaughnessy 

ELA. — Elliott  Addressograph 

T. — T  ypeaddresser 

E.E. — Elliott  Electric 

Ts. — Times 

F.— Franklin 

U. — Universal 

Fed. — Federal 

V. — Vossler 

FI. — Fastinal 

Vc. — Victor 

G. — Coldenrod 

W.— Wing 

Gt. — Graphotype 

Wf. — Wingfoot 

Hal. — Halvorsen 

W.H. — W  ing-Horton 

H. — Horton 

Wt. — Winhoyt 

• — Following  “Wet”  or  “Dry”  in 

“Mats  Used”  column  indicates  that  the 

paper  prints  from  type,  using  mats  for  flat  casting  only. 
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ALABAMA 


COLUMN  DATA 


NEWSPAPER 


Anniston . Star . 


Post . . 

Decatur . Daily. 


Phoenix . Gazette . 


Yuma . Ariz.  Sratinel. 

Sun . 


Arkadelphia. ..  .Siftings  Herald .  6 

Batesville . Guard .  6 

Blytheville . Courier  News .  8 

Camden . News .  8 

Conway . Log  Cabin  Democrat . 7 

El  Dorado . News  &  Times .  8 


Ft.  Smith . Times  Record  &  Southwest 


Jonesboro . Sun .  7 

Tribune .  8 

Little  Rock . Arkansas  Democrat .  8 

Arkansas  Gazette .  8 

Malvern . Record .  6 

Mena . Star .  8 

Newport . Independent .  7 

Paragould . Press .  7 

Pine  Bluff . Commercial .  8 

Graphic .  8 

Prescott . News .  5 

Rogers. . News .  7 

Russelville . Courier- DOTocrat .  7 

Searcy . Citizen .  7 

Siloam  Springs.. Raster .  6 

Stuttgtut . Arkansawyer .  7 


Alameda . Times-Star .  8  12 

^hambra . Post-Advocate .  8  12 

(^heim . Bulletin .  8  12 

Bakerfield . Californian .  8  12 

Berkeley . Gazette .  8  12 

Brawley . News .  8  13 

Burbank . Review .  8  12 

Tribune .  8  12 

Burlingame . Advance  Star .  8  12 

^exico . Chronicle .  8  12 

uhico . Enterprise .  8  12 

Record .  8  12 

Coalinga . Record .  7  12 

X®lton . Courier .  7  13 

Colusa . Herald .  7  13 

„  Sun .  7  13 


Republican .  8  12 

Fullerton . News-Tribune . 8  12 

wlroy . Disptach .  7  13 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


ENt,  a 

•2  5.  5.§2  £ 

^  Am 

-->278  Sl-J  -S 
sS-  |S 

vo.Sj!  Boo  Bu 
<UU  20. 


8 

8 

8 

12 

1214 

12 

294 

312 

315 

216 

13,547 

34.  17 

72H.  54H.  36H.  32,  18H 

4.000 

34,000 

5,000 

482,915 

1  D 

2G1G1S 

8 

12 

252 

120 

34K 

14,000 

10,000 

1  D 

7 

13 

294 

80 

70.  52H.  35 

6,000 

2,000 

D 

7 

13 

280 

2,400 

35  X  44 

750 

300 

W 

8 

12 

294 

120 

44,  22 

8,000 

6,000 

S 

8 

1214 

301 

7 

12H 

283 

36.  18 

G 

8 

12 

297 

2,300 

70,  52H,  35.  32 

100,000 

45,000 

1  H  1  H 

8 

12 

308 

325 

3414.  17K 

25,000 

9,000 

1  G 

7 

13 

208 

1,400 

65,  49.  32)4 

14,000 

42,000 

G 

8 

12, r. 

297 

7 

13 

276 

8 

12>/4 

308 

150 

36,  18H 

6,000 

3,500 

1  S 

8 

12 

294 

100 

44,  22 

6,000 

4,000 

S 

8 

276 

8 

12 

280 

25 

70,  52H.  35 

i.ooo 

750 

G 

8 

12 

294 

150 

35,  17H 

14,000 

6,000 

1  D 

Dec  Tn  Sex  27  L.  2  M  2  L.  1  El 


3  L.  1  Lu 
3  I,  1  M 
1  L 
7  L 


ARIZONA 


7 

13 

280 

175 

70.  5214,  35 

3,000 

3,800 

G 

7 

13 

280 

175 

70.  5214,  35 

3,000 

3,800 

G 

8 

12 

294 

80 

70.  5214,  35 

2,000 

1,400 

D 

7 

13 

294 

30 

70,  52^4.  35 

1,000 

1,200 

D 

7 

13 

146 

74 

34  X  44  (flat) 

10,000 

M 

7 

13 

280 

20 

34  X  44-57  (flat) 

4,000 

2,400 

H 

8 

12 

294 

80 

70.  52)4.  35 

n 

8 

12 

168 

769 

34,  17 

11,900 

27,600 

n 

8 

12 

300 

2,500 

68,  51.  34 

12,000 

80,000 

s 

8 

12H 

287 

80 

3,200 

450 

D 

7 

13 

280 

35 

70 

2,500 

500 

G 

8 

12 

294 

325 

34.  17 

5,000 

8,000 

n 

8 

12 

294 

3414.  17H 

n 

8 

12 

287 

110 

70.  52H,  35,  17)4 

4,000 

1,600 

D 

ARKANSAS 


8 

12 

280 

160 

70,  S2ii 

.35.  17)4 

1,500 

1,600 

1  G 

8 

12 

294 

65 

70.  52*4 

.35 

7 

13 

287 

18 

70,  52)4 

.35 

2,000 

200 

D 

8 

12 

308 

7 

13 

283 

40 

70,  52K.  30 

1,000 

2,000 

D 

8 

12 

280 

34)4.  17)4 

H 

7 

12 

276 

12 

30)4  X  44 

B 

7 

13 

287 

80 

70,  S2H,  35 

2,500 

1  D.  1  B 

8 

12 

288 

62 

70,  52K 

1,500 

1,390 

1  D 

8 

12 

287 

32  70.  S2H 
118  72,53.35 
2.400  68,51.34.17 
3.151  72yi.54H.36K.18H 


60  70.  52.  52K.  36 


20  32  X  44 

16  70,  52H.  35.  17H 


7  I.  1  M.  1  Lu 
17  L.  1  Lu  Tp 
5  L.  1  Lu  El 
10  L,  1  I,  2  M 


4  L.  1  Lu,  1  El 
3  L 


4L 
4  L 
4  L 

2  L.  1  I 
2  L 
2  L 

2  L 

9  L,  1  Lu,  1  El 

10  L,  2  I,  2  M 

4  L 

3  L 

6  L,  1  Lu 
6L 

3  L.  1  Lu 


3  L 

3  L,  1  Lu 
2  L 


^  Is 

ss 

s- 

« s 

hS 

S3 

WH 

No 

Dry 

D 

No 

Wet 

WH 

Yes 

Dry 

WH 

No 

WH 

Yes 

Dry* 

No 

Dry 

WH 

N^ 

Drv 

No 

Both 

No 

Dry 

B 

No 

Dry 

WH 

No 

Dry 

No 

Dry 

EA 

No 

N^ 

No 

Dry* 

D 

Yes 

D 

Yes 

Yes 

Dry* 

Dry* 

MusD 

Yes 

Dry* 

Hand 

Yes 

Dry* 

w 

No 

Dry 

Sp. 

Yes 

Dry 

Yes 

Dry 

Yes 

Dry* 

WH 

No 

Dry 

Hand 

^s 

No 

2,000 

2,000 

1  D 

3  L 

8,000 

95,000 

1  G.  1  S 

Sex 

11  L.  1  I,  1  M 

20,000 

106,811 

2  G 

5  d  Oct 

13  L,  2  M 

1,500 

500 

1  B 

C 

3  L 

. A 


No  Dry*  No  A 
Yes  .  No  A 


No  . 

No  Dry 


Yes  .  No  A 

. A 


8,000 

6,000 

1  G 

SI 

5  L.  1  M 

D 

No 

1,250 

500 

1  Cr 

D  C 

2  L 

WH 

Yes 

1,000 

1,000 

D 

Fb 

2  L 

A.Tp 

No 

CALIFORNIA 


120  70,  52H,  35 


200  34.  17 
528  35 
480  35.  17H 
40  72,  52K.  35 
60  70,  52H,  35 


. ..  70,5214.35 

15  70.  52K,  35 
. ..  70.  52H.  35 

60  70,  52H.  35K 


2,000 

3,000 

1  C  D 

Fb 

4  L.  1  Lu 

A 

Yes* 

No 

4,000 

5,000 

1  D 

Tub 

3  L.  1  I.  1  El 

W 

No 

Dry 

No 

9,000 

12,000 

1  G 

SI. 

10  L,  1  M 

Yes 

Wet 

No 

5,000 

11,600 

1  D 

Tub 

12  L,  1  Lu 

W 

Yes 

Wet 

No 

4,000 

600 

1  D  1  M 

R  V 

2  L 

EA 

Yes 

2,000 

2,000 

1  D 

Fb 

4  I 

WH 

Yes 

No 

No 

1  C  D 

2  L,  1  I 

No 

2,000 

300 

1  D  1  W 

A  Pony 

3  L 

Yes 

Both 

No 

1  C  D 

Fb 

3  L,  1  Lu 

No 

2,000 

2,000 

1  D 

Fb  A 

3  I 

A 

No 

No 

No 

6 

13 

273 

22  X  30 

IBIS 

8 

12 

280 

12 

70,  52)4,  35 

200 

500 

1  G 

8 

12 

294 

19 

70.  52)4,  35 

1,500 

250 

1  C  D 

6 

13 

280 

25 

30  X  44-49  (flat) 

2,000 

200 

1  C 

8 

12 

280 

60 

70.  52)4,  35 

2,500 

1,000 

1  G 

7 

13 

308 

14 

24  X  36;  30  x  44  (flat) 

1,000 

400 

1  Cin 

7 

12 

280 

175 

35 

4,000 

5,500 

1  H 

8 

12 

294 

250 

70.  52)4,  35 

4,000 

6,200 

1  D 

8 

12 

298 

2,500  70.  52H.  35 


1  L 

2  I.  1  Lu 

3  L 
3  L 

3  L 
1  I 

4  L 

5  L.  2  I 


2.200  1  D 
.  1  W 


For  Explanation  of  Kay  Letters  See  Page  88 


Yes  Wet  No  A 

No  No  No  A 

Yes  .  No  A 

No  No  No  A 

Yes  Dry*  No  A 

No  Dry*  Yes  A 

Yes  .  Yes  A 


WH  No  Wet  Yes  A 

RAD 

B 

.  No  Dry  No  A 

.  No  A 


(Continued  on  page  60) 
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CALIFORNIA— Continued 


COLUMN  DATA 


I 


CITY 

NEWSPAPER 

E 

£ 

*0 

u 

e 

Z 

M 

3 

M 

a 

• 

Q 

Glendale . 

.  .News-Press . 

..  8 

12 

294 

Grass  Valley.. 

.  .Uniai . 

..Glo* . 

..  7 

13 

294 

Gridley . 

..  6 

13 

280 

Hanford . 

.  .Journal . 

Sentinel . 

..  7 

13 

280 

..  7 

13 

280 

Hayward . 

. .  Review . 

..  7 

13 

308 

Healdsburg. . . 

.  .Tribune . 

..  6 

13 

280 

Hollister . 

. .  Free  Lance . 

..  8 

12 

287 

Hollywood. . . 

. .  Citizen . 

..  8 

12 

294 

News . 

..  8 

12 

226 

Huntington  ParkSignal . 

..  8 

12 

294 

Inglewood.  • .  • 

.  .Californian . 

..  8 

12 

280 

News . 

..  8 

12 

280 

Long  Beach.. . 

. .  Press-Telegram . 

..  8 

12 

294 

Sun . 

..  8 

12 

294 

Los  Angeles . . . 

..Examiner . 

..  8 

12 

280 

Express . 

..  8 

12 

280 

Herald .  8  12 

III.  Daily  News .  8  12 

Journal .  7  13 

Journal  of  Commerce . 8  12 

La  Opinion .  8  12 

Record .  8  12 

Times .  8  12 


280 

224 

276 

280 

294 

280 

297 


Madera . Tribune  &  Mercury. 

Martinez . Gazette . 

Standard . 

Marysville . Appeal- Democrat . . . 

Merced . Sun-Star . 

Modesto . News-Herald . 

Monrovia . N  ews-Post . 

Monterey . Peninsula  Herald.. . 

Napa . Journal . 

Register . 

Oakland . Post-Enquirer . 

Tribune . 

Oceanside . Blade-Tribune . 

Ontario . Report . 

Orange . News . 

OroviUe . Mercury-Register . . . 

„  Press . 

Oxnard . Courier . 

Palo  Alto . Times . 

Pasadena . Post . 

Star-News . 

Petaluma . Argus-Courier . 

Pittsburg . Disptach . 

Hacervilte . Republican . 

Pomona . Progress-Bulletin. . . 

Porterville . Recorder . 

Rod  Bluff ...  ...  News . 

.  Times-Sentinel . 

Reading . Courier-Free  Press . . 

Searchlight . 

Redlands .  . Facts . 

Redwood  City... Tribune . 

R^ondo . Breeze . 

Richmond . Independent . 

Record-Herald . 

Riverside . Enterprise . 

Press . 

Sacramento . Bee . 

Union . 

Saliiw . Index-Journal . 

San  Bernardino.  .Sun . 

San  Diego . Sun . 

Union-Tribune . 

San  Fernando . . ,  News . 

San  Francisco . . .  Call . 

Chronicle . 

Examiner . 


8  12 
8  12 

7  13 

8  12 


8  12 
8  12 

7  13 

8  12 
8  12 
8  12 
8  12 
8  12 

7  13 

8  12 

7  13 

8  12 
8  12 
8  12 
8  12 
8  12 
8  12 

6  13 
8  12 

7  13 

8  12 

7  13 

7  13 

7  13 

8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  n 
8  12 
8  12 
8  12 
8  12 


304 
280 
276 
280 
294 

290 
280 

291 
280 
294 
280 
294 
280 
294 
280 

293 

294 
280 
294 
294 
294 
287 
280 
276 
294 
280 
280 
302 

305 
280 
294 
294 
280 
294 
287 
280 

294 
298 
280 
280 
280 
280 
210 

295 
280. 

296 
280 


San  Jose . 

News . 

8 

12 

.Mercury  Herald . 

8 

12 

News . 

8 

12 

San  Luis  Obispo. Telegram-Tribune . 

8 

12 

San  Mateo.... 

•  Times  News  Leader. .  . . 

8 

12 

San  Pedro. . . . 

.  News-Pilot . 

8 

12 

San  Rafail .... 

,  .Independent . 

8 

12 

Santa  Ana .... 

.  .Register . 

8 

12 

Santa  Barbara 

Times . 

8 

12 

.  News . 

8 

12 

Santa  Cruz . . . 

Press . 

8 

12 

, .  News . 

8 

12 

Santa  Maria. . 

Sentinel . 

8 

12 

.  .Times . 

8 

12 

Santa  Monica. 

..Outlook . 

8 

12 

Santa  Paula . . 

. ,  Chronicle . 

8 

12 

Santa  Rosa. . . 
Stockton ..... 

Review . 

8 

12 

. .  Press  Republican . 

.  .Independent . 

8 

8 

12 

12 

Taft . 

Record . 

8 

12 

. .  Midway  Driller . 

7 

13 

Tulare . 

.  .Advance  Register . 

8 

12 

Turlock . 

.  .Journal . 

8 

12 

Vallego . 

. .  Chronicle . 

8 

12 

News . 

8 

12 

Venice . 

Times-Herold . 

8 

12 

.  .Vanguard . 

8 

12 

Ventura . 

. .  County  Star-Post  &  Dem- 

ocrat . 

8 

12 

Visalia . 

Free  Press . 

8 

12 

.  .Times- Delta . 

8 

12 

Watsonville... 

. .  Pajoronian . 

8 

12 

Whittier . 

Register . 

8 

12 

, .  News . 

8 

12 

Willows . 

Wilmington.,. 
Woo^nd. , . . 

.  .Journal . 

..Journal . 

.  .Democrat . 

7 

8 

7 

13 

12 

13 

Yreka . 

Mail . 

7 

13 

.  .Siskiyou  News . 

8 

12 

280 

280 

294 

287 

280 

280 

287 

294 

280 

294 

294 

280 

280 

280 

294 

240 

280 

292 

301 

280 

294 

294 

280 

280 

280 

280 

280 

280 

280 

280 

280 

287 

294 

280 

280 

280 

294 

308 


.  A 

1  N 

^  1  A 

Paper  Dimensions 

lumption- 

1029 

ind 

ws  Ink 
on — 

1929 

ts 

■S 

i 

h. 

-S 

ype  of 
Machine 

bi 

M 

'S 

■3 

X 

« 

Rolls  or  Sheets— 

B  .  "  S 

Gu 

av  U 

Annual  ] 
Consump 
Eat.  Ton 

Inches 

Metal  Co 
Eat.  Lbs 
Linotype 
Stereotyi 

Annual  I 
Consump 
Eat.  Lbs 

Name  of 
Presses 

Type  of 
Presses 

•0  • 
s  e 
s  a 

Zu 

Type  of 
Machine 

•cS 

B.Ji 

A  a 

Matrices 

Used 

Photogra 
Reproouc 
Type  of 
Current 

750 

34,  17 

8,000 

23,000 

2  D 

Tub 

10  L,  1  Lu, 

1  El 

D 

No 

Dry 

No  A 

25 

70,  56H.  35 

700 

900 

1  D 

1  L,  1  I. 

HA 

Yes 

.  No  A 

20  X  30 

1  H 

1  L 

.  No  A 

35  X  44 

1  M 

2  L 

.  No  A 

55 

70,  52,  35H 

900 

980 

1  D,  1  C 

AD 

3.L,  1  Lu 

Mus 

Yes 

No 

No  A 

12 

31^x  44 

1,000 

500 

ICr 

Fb 

2  L 

W 

Yes 

Dry 

No  A 

24 

70,  52H.  35 

2,000 

750 

1  D 

Fb  B 

2  L 

EA 

Yes 

,  No  A 

1,200 

68,  51,  34 

1  Cr 

SI  Sex 

9  I,  1  Lu 

Yes 

Dry 

No  A 

1,176 

34,  17 

14,000 

40,000 

1  Cr 

4  d 

12  L,  1  Lu, 

1  BI 

D 

Yes 

Dry 

Yes  A 

210 

52  >^,35 

4,000 

3,440 

1  D 

Met 

41 

H 

Yes 

Dry* 

No  A 

65 

71,52,35 

500 

5,500 

3  L 

Yes 

,  No  A 

4,000 

69,  62,  SIH.  34 

16,000 

115,000 

1  Cr,  1  H 

4  L,  12  I,  2 

Lu 

Yes 

Dry 

Yes  A 

10,000 

68Ji,  66,  SIH.  49H.34H, 

33 . 

6  H 

40  L,  2  I,  2 

M.  4  Lu  . 

,  YesAD 

68,  51,  34 

57,784  352,128 

2  G,  1  S 

1  Oct, 

22  L,  3  M 

D 

No 

Dry 

YesAD 

1  Quin, 

1  5  Sex 

3,500 

34,  17 

8,000 

24,000 

2  D 

Tub 

8  I,  2  Lu 

D 

Yes 

Dry 

Yes  A 

30,000 

69,  siH.  344,  nyi 

68,  51,  34 

24x32 

42,725 

820,000 

1  Cr 

4  H,  1  H. 
Roto,  1  H* 

1  L 

36,  424,  214 

5,300 

1  P 

72 

1  Cr 

344.  174 

1  D 

70 

1  D 

70.  524,  35 

1  D 

12,000 

68.  51.  34 

37,000 

450,000 

4  H 

70.  524,  35.  174 

1  D 

80 

70.  524,  35 

i.ooo 

2,000 

1  G 

70 

1  D 

2 

22 

700 

200 

1  Cr 

176 

344.  174 

1,200 

5,100 

1  D 

793 

34.  51,  68 

19,500 

27,730 

1  H 

69,  52.  344 

1  Cr 

70,  52  4  ,  35 

1  D 

40 

4.000 

1.200 

1  CD 

400 

34.  17 

8,000 

10,000 

ID 

67.  504,  334.  17 

1  Cr 

15 

24  X  36 

750 

500 

1  L 

66 

72 

500 

620 

1  Cr 

100 

70.  52  4.  35 

1.000 

5,500 

1  D 

70.  524.  35 

1  Cr 

83 

70.  52  4,  35 

3,000 

4.000 

1  D 

70.  52  4.  35 

1  CD 

35.  17 

1  D 

1,000 

344.  174 

10.000 

24,000 

1  Cr 

65 

70 

8,000 

2.000 

1  D 

900 

68.  51.  34 

21,234 

28,000 

H 

1,365 

694.  524.  344 

10,000 

50,000 

G 

5,506 

68.  51.  31.  34 

17,000 

165,384 

2  H,  1  H* 

15 

.36  X  45 

1,500 

400 

684.  514.  344.  33 

3  Cr 

14,000 

69.  514,  344,  65.  324 

40,000 

330,000 

H  H* 

34,425 

68.  51,  34  —  Color — 62H*sterotype 

464.  314 

35,590 

122,040 

3  H.  1  H* 

4,257 

68.  51,  34 

14,000 

124.200 

2  G 

1,800 

684.  514,  344.  17 

20.000 

54.000 

2  H 

618 

344 

6,000 

20,400 

1  D 

108 

70.  524.  35 

1  D 

150 

70.  52  4  .  35 

12,000 

2,760 

G 

360 

34.  17 

6.000 

5,400 

G 

1  D 


344  X  52 

D 

80 

70.  524,  35 

2,000 

2.000 

1  D 

40 

70.  52  4  ,  35 

2.500 

1.200 

G.  B 

651 

68.  51,  34 

6,000 

24,000 

H 

15 

70.  524 

36  X  44 

1,000 

600 

12 

1  M 

280 

70,  52  4  ,  35 

4,000 

1,200 

2  D 

1,350 

85 

68.  51,  34 

70 

20,000 
2,500  . 

46,788 

2.000 

1  S 

70.  524.  35 

1  D 

51.  34 

1  Cr 

40 

70,  52  4,  35 

1.515 

1.333 

D 

60 

70.  52  4.  35 

3.000 

2,400 

D 

18 

65,  324 

600 

500 

D 

180 

35.  174 

2.000 

2,500 

G 

16 

24  X  36 

550 

175 

B 

Oct 

2  L,  6  f,  1  M.  2  Lu 

Yes  A 

40  L,  4  M 

Hand 

Yes 

Dry 

YesAD 

Fb 

2  L,  1  Lu 

No  A 

5  L,  1  I 

No  A 

Com 

2  L.  2  I 

No  A 

8  L.  1  Lu.  1  El 

A 

No 

Dry 

No  A 

Fb 

3  L.  1  I 

No  A 

Fb 

3  L,  1  Lu 

No  A 

Dec 

27  L.  2  Lu.  1  El 

D 

Yes 

Dry 

No  D 

Fb 

2  L 

Mus 

Yes 

No  A 

Com 

3  L 

WH 

No 

No  A 

Fb 

3  L 

No  A 

Com 

2  L 

W 

Yes 

Dry* 

No  A 

Tub 

1  L.  I  l.  1  Lu.  1  El 

Mus 

No 

Dry 

No  A 

Quad 

10  L.  1  M 

No 

Dry 

No  A 

12  L.  5  I.  1  M.  2  Lu 

Yes  A 

Fb 

4  L.  1  Lu.  1  M 

No  A 

2  I 

A 

Yes 

Dry* 

No  AD 

Tub 

WH 

Yes 

Dry 

No  A 

Com 

3  I 

No  A 

C 

1  L 

H 

Yes 

Dry* 

No  A 

Com 

2  L 

Yes 

Dry* 

No  A 

Fb 

5  L 

Mus 

No 

....  A 

Com 

3  L 

No  A 

Fb.  00 

4  L,  1  Lu 

EA 

Yes 

No  A 

4  L 

No  A 

Tub 

6  L 

No  A 

9  L,  21,  2  Lu.  1  El 

No 

Dry 

No  A 

3  L 

A 

Yes 

Dry 

No  A 

9  I  2  Lu  M  2 

A 

Yes 

Dry 

No  A 

1 1  L  1  Li 

W 

No 

Wet 

Yes  A 

Oct. 

16  L,  2  M 

D 

No 

Dry 

Yes  A 

Ms 

Yes 

Dry* 

No  A 

24  L.  2  Lu.  1  El 

Yes  A 

40  L.  2  Lu.  2  M2 

Hal 

Yes 

Wet 

Yes  D 

DO;D  S 

44  L  1 1.  2  M.  3  Lu.  1  Th 

D 

Yes 

Dry 

YesAD 

21  L.  2  Lu.  1  El 

Dry 

Yes  D 

Six 

18  L 

D 

No 

Dry 

Yes  A 

Tub 

7  L.  1  Lu.  1  El 

Hand 

Yes 

Dry 

Yes  A 

Fb 

3  L,  1  Lu 

Yes 

No  A 

Com 

3  L.  1  Lu,  1  El 

A 

Yes 

No  A 

SI 

7  L.  1  M.  1  Lu 

Dry 

No  A 

3  L 

Yes 

Dry 

No  A 

Met 

7  L.  11.  1  M 

Yes 

Dry 

No  A 

E 

2  L.  1  I 

A 

Yes 

Dry 

No  A 

3  L 

Yes 

No  A 

Sex 

9  L.  1  M 

W 

Yes 

Dry 

Yes  A 

3  L 

Yes 

Dry* 

No  A 

1  I 

Mus 

Yes 

Dry* 

No  AD 

Fb 

6  L.  3  I.  1  Lu 

Mus 

Yes 

...  a  A 

SI 

15  I,  2  Lu 

AW 

No 

Dry 

No  A 

2  L 

Mus 

Yes 

Dry 

No  A 

3  L.  1  Lu 

No  A 

No  A 

No  A 

No  A 

No  A 

No  A 

SI 

4  L.  1  M 

No  A 

No  A 

No  A 

3  L 

Yes 

No  A 

Fb 

2  L,  1  I,  1  Lu 

B 

Yes 

No  A 

Fb 

1  L 

RAD 

Yes 

Dry* 

No  A 

2  I 

H 

Wet 

....  A 
....A 

...  A 

1  L 

WH 

Yes 

Dry* 

No  A 

For  Explanation  of  Key  Lettera  See  Page  58 
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OUPLtX 


THE  ONLY  COMPLETE  LINE  OF  WEB  PRESSES  OFFERED  TO  PUBLISHERS 

DUPLEX  PRESSES  of  ANY  TYPE,  for  ANY  FIELD,  are  guaranteed  to  give  THE  HIGHEST 
SPEED.  THE  GREATEST  NET  PRODUCT,  THE  SIMPLEST  OPERATING  UNIT,  THE  FASTEST 

-  -  -  -  -  -  -  - (PATENTED) -  -  - 

SIMPLEST  FOLDER. 

-  (PATENTED)  —  ,  , 

GREATEST  STRENGTH  by  reason  of  selected  materials,  highest  forgings,  special  bronzes,  high 
speed  bearings,  steel  gearing. 

WE  REFER  YOU  TO  ANY  USER,  WILL  GLADLY  GIVE  YOU  NAME  IN  ANY  VICINITY 

Our  Customers  Write  Our  Aqs  *  Ask  Them! 

DUPLEX  HEAVY  DUTY  SUPER  UNITS 


Duplex  Super  Duty  Interchangeable  Unit  Double  Octuple  Press.  Rolls  Below  or  at  End — Independent  Drive  System. 
All  printing  units  are  interchangeable  with  folder  units,  including  base  plates  and  substructure. 

Press  illustrated  gives  all  Double  Octuple  products  at  running  speeds  of  40,000  and  more  per  hour. 


DUPLEX  TUBULAR 


The  Standard  16>page  Tubular  Plate  Press, 
36,000  per  hour;  prints  all  page  combinations 
in  multiples  of  two  —  Delivers  the  product  at 
full  speed  with  only  one  plate  per  page. 


The  Tubular  Plate  Twin  Combination  may  be 
operated  as  a  single  unit  or  two  independent 
presses.  One  plate  per  page.  36,000  per  hour. 
May  be  set  up  as  twin  12’s,  twin  16*s,  twin 
20’s,  twin  24’s,  etc.  Illustration  shows  twin 
16’s  outfit,  associating  to  produce  32  pages  in 
two  sections  at  full  apeed.  , 


Metropolitan  Heavy  Duty  Tubular  —  40  page. 
All  products  at  full  speed.  Pages  by  twos. 
Built  on  the  unit  plan.  Uses  full  width  rolls, 
four  pages  wide.  36,000  to  40,000  per  hour 
straight  run  with  single  folders  and  single  plates. 
Double  that  product  if  double  plated  for  lesser 
page  ranges. 


HIGH  SPEED  FLAT  BED  DUPLEX 


DUPLEX 
Model  A 
Rat  Bed  Web 
Perfecting  Press 
3,500  per  hour 
for  smaller  papers. 


DUPLEX 
Model  E 
High  Speed 
Flat  Bed  Web 
Perfecting  Press 
5,000-6,000  per  hour. 


The  Duplex  Printing  Press  Company 


Offices  and  Works:  BATTLE  CREEK,  MICHIGAN 
Chicago  Temple  Bldg.:  CHICAGO 


Worid  Building:  NEW  YORK 


deYoung  Building:  San  Francisco 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLORADO 


NEWSPAPER 


COLUMN  DATA 


B  I 

.2  w 

u  -g 

.  *0 

z  ^ 


I  ^ 

tis 

Hi 

3S^ 

Be.: 
e  S  ■ 
<uu 


Paper  Dimeneions 
Rolls  or  Sheets— 
Inches 


Alamosa . Courier .  7 

Boulder . Camera .  7 


News-Herald .  7  13 


280 

276 


37  70.  53,  35 


•S  JM  IS 

la,  ■fia  I 

32b  hi*  ■2 
S"**  ia  .  ft- 

ooej 

Um  Bkff  —  EX  o  a 

Jill  Hi  it 

SUJIO  ^UU  ZD. 

'4!666  "  71666  gm' 


-S 

is 

flu 

*8  * 
®  « 

«  s 

St 

HD. 


■Oa 
B  O 

■  a 

-iB 


Ob 


Record . . . 

Colorado  SpringsGasette  &  Telegraph .  8  12 


Denver . Post . 

Durango . Herald-Democrat .... 

Florence . CitUen . 

Ft.  Collins . Eapress-Courier .  8  12 

Ft.  Morgan . Times .  7  13 

Grand  Junction. Sentinel .  8  12 


ue-  a^* 

"  S  OiS 

•r  E  S  1 3 

?r  8  •s’o 

T-p  St 

•»&  sS  Jg& 

•^Q  SD 

No 
No 


Yea  Both 


La  Junta . Democrat. 

Lamar  . News . 


Loveland . Reporter-Herald. 


7 

13 

280 

7 

13 

280 

60 

70.  52H.  35 

4.000 

1.000 

1  G,  B 

2  L.  1  I 

Yes 

No 

8 

12 

294 

680 

333i.  31.  16H 

2.000 

25,000 

1  D* 

Tub 

8  I,  1  Lu.  1  B1 

D 

No 

Dry 

No 

(1,000  color  included  with  ink  consumption) 

S-7 

13 

280 

8 

13 

300 

8 

12^ 

305 

23,000 

71.  62.  53  35H.  31 

80,000 

720,000 

6  G 

Oct 

23  L.  8  I.  4  M 

No 

Dry 

Yesj 

6 

13 

280 

500 

61.  4SM.  30H 

1  D,  1  M 

Pb 

3  L 

6 

13 

276 

9 

30V4  X  44 

300 

300 

1  Cr 

C 

1  L 

Yes 

No 

8 

12 

298 

190 

51^ 

1,500 

4,000 

1  G 

SI 

3  L.  1  I.  1  M 

WH 

No 

Dry 

No 

7 

13 

280 

25 

70.  52^.  35 

1  D.  1  M 

3  L 

8 

12 

276 

125 

70.  54M.  35 

1,500 

1  CD.  IG 

Pb,  (^m  Pb 

6  L.  1  I,  1  Lu 

WH 

Yes 

No 

7 

13 

280 

193 

43.  21 H 

14.000 

4,500 

1  G 

Ac.  SI 

4L 

W 

Yes 

Wet 

No 

7 

12 

290 

15 

31  X  44 

500 

500 

1  Sta.  1  B 

2  I 

Yes 

No 

7 

13 

280 

60 

70.  52H.  35 

1,600 

1,000 

1  D,  1  Com 

A.  2  Rev 

2  L 

Mus 

Yes 

No 

7 

13 

277 

8 

13 

336 

8 

13 

336 

26  X  40.  30}i  X  44 

1  Cr 

2  L 

7 

13 

280 

40 

70.  53H 

1,000 

1,000 

1  D,  1  M 

A 

2  L.  1  I 

Mus 

Yes 

Dry* 

No 

7 

13 

280 

75 

70.  35.  22!^ 

1  D 

3  L.  1  Lu 

8 

12 

280 

454 

52M.  35.  33.  17M 

4,3o6 

17,550 

1  G 

SI 

7  L.  1  Lu.  1  El 

No 

Dry 

No 

8 

12 

294 

800 

34S.  32.  17)i 

12,100 

17.000 

1  H 

SI.  4D 

6  L,  6  I 

Hand 

No 

Dry 

No 

8 

12 

280 

7 

280 

70.  52H.  35 

ID 

31 

6 

13 

280 

CONNECTICUT 


J 

at 

.*>0 

Hy 

A 

A 

A 

A 

A 

A 


Ansor.ia . 

.  .Sentinel . . 

1214 

280 

260 

36,  1814 

7,000 

7,000 

H 

9  L.  1  Lu.  1  El 

WH 

Yes 

Dry 

No 

A 

. 7 

13 

266 

1,000 

68 

3,000 

23,000 

H 

No 

Wet 

Yes 

A 

. 8 

12 

280 

Yes 

A 

Times-Stu . 

12 

280 

1,100 

6814.  51H.  6814 

12,000 

36,000 

2  G 

Sex,  Oct 

11  L,  1  M,  2  Lu 

No 

Dry 

No 

A 

Bristol . 

.  .Press . 

1214 

294 

175 

36,  18 

11,000 

3,000 

G 

SI,  Ou 

7  L.  1  Lu 

W 

Yes 

Dry 

No 

A 

Danbury .... 

.  .News . 

12H 

29714 

360 

36,  1814 

5,500 

11,000 

H 

Sim 

7  L.  1  Lu 

WH 

No 

Dry 

No 

A 

Times . 

12 

294 

3414.  17K 

D 

7  L,  1  M,  1  Lu 

No 

Dry 

No 

A 

. 8 

1214 

294 

4  H 

Yes 

A 

Times . 

. 8 

1214 

306 

6,900 

72.  5414.  36 

48,372 

216,906 

H 

14  Unit 

25  L,  1  M,  2  Lu.  1  El 

W 

Yes 

Dry 

Yes 

A 

Manchester... 

.  .Herald . 

. 8 

1214 

294 

180 

3614.  18>4 

D 

Tub 

3  L.  2  I,  1  Lu 

No 

Dry 

No 

A 

Meriden . 

.  .Journal . 

. 8 

1214 

308 

325 

71 H.  5314.36 

6,000 

11,000 

H 

6u 

6  L.  3  I,  1  Lu,  1  El 

No 

Dry 

No 

A 

Record . 

. 8 

1214 

308 

410 

36,  18 

2,925 

15.705 

G 

SlOu 

1  L.  6  I.  1  Lu,  1  M2 

W 

No 

Dry 

No 

A 

Middletown . . 

.  .Press . 

. 7 

13 

294 

275 

3214.  1614 

4.300 

9,000 

D 

Tub 

6  L.  2  I,  1  Lu,  1  M2 

Sp 

No 

Dry 

No 

A 

Naugatuck . . 

.  .News . 

12 

286 

75 

70.  5214.  35 

3,000 

4,000 

D 

E 

3  L,  1  M.  1  Lu 

Yes 

No 

A 

For  Explanation  of  Key  Lettera  See  Page  58 

{Continued  on 

page  64) 

a 

The  Cline  System  of  Press  Control 

Has  Inherent  SAFETY  and  RELIABILITY  Features 

That’s  why  the  best  equipped  plants  use  it.  We  refer 
you  to  our  customers.  Repeat  orders  tell  the  story 


CLINE  EQUIPMENT  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


NEW  YORK,  N.  Y. 


111  W.  Washington  St.,  Chicago,  Illinois 


SAN  FRANCISCO,  CALIF. 
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. IT  ISN’T  WHAT  WE  THINK 


NOR  WHAT  WE  SAY  THAT  ESTABLISHES  THE 


GOOD'  REPUTATION  OF  GOSS  PRINTING  PRESSES 


B  UT  IT  IS  WHAT  OTHERS  THINK . 


CONTRACTS  FOR  GOSS  PRINTING  PRESSES 

From  American  and  Foreign  Publishers 
Have  Established  Another  New  High  Record 

This  remarkable  acceptance  of  all  GOSS  printing  machines  by  World  and  American  pub¬ 
lishers,  their  constant  flood  of  orders,  proves  as  only  purchases  can  prove,  that  GOSS 
machines  combine  precision  and  speed  printing  with  economy  to  make  them  incomparable! 


Here  Is  a  Partial  Roster  oF  American  and  Foreign  Publishers  Who  Now  Have 
Goss  Presses  On  Order  or  Under  Construction 


NEWSPAPER  PRESSES  •’  •  • 

News,  New  York,  N.  Y.,  36  Special  Low  Constructed  Units,  8  pr,  fldrs. 

Foreign  Pub.  (Nome  withheld  by  request),  38  High  Speed  Low  De¬ 
sign  Units,  8  pr.  fldrs. 

Courier-Express,  Buffalo,  N.  Y.,  12  Low  Constructed  Units,  3  pr.  fldrs. 

Tribune,  Chicago,  III.,  16  Low  Constructed  Units,  4  pr.  fldrs. 

Commercial  Appeal,  Memphis,  Tenn.,  13  Low  Constructed  Units, 
4  pr.  fldrs. 

Express,  Son  Antonio,  Texas,  10  Low  Constructed  Units,  3  pr.  fldrs. 

Olclahoman,OklahomaCity,Okla.,i2LowConstructedUnits,4pr.fldrs. 

Telegram,  New  York,  N.  Y.,  12  Low  Constructed  Units,  4  pr.  fldrs. 

Daily  News,  Philadelphia,  Po.,  8  Special  Low  Constructed  Units,  2  pr. 
fldrs. 

Illustrated  Times,  Chicago,  III.,  8  Low  Constructed  Units,  2  pr.  fldrs. 

Republic,  Rockford,  III.,  4  Low  Constructed  Units,  1  pr.  fldrs. 

Post,  Pasadena,  Calif.,  4  Low  Constructed  Units,  1  pr.  fldrs. 

Daily  Northwestern,  Oshkosh,  Wis.,  4  Low  Constructed  Units,  1  pr. 
fldrs. 

Journal-Herald,  Dayton,  Ohio,  4  Low  Constructed  Units,  1  pr.  fldrs. 

News,  Hollywood,  Calif.,  4  Low  Constructed  Units,  1  pr.  fldrs. 

Wall  Street  Journal,  New  York,  N.  Y.,  4  Low  Constructed  Units,  1  pr. 
fldrs. 

Sun,  Long  Beach,  Calif.,  4  Low  Constructed  Units,  1  pr.  fldrs. 

Press,  Pontiac,  Mich., 3  Low  Constructed  Units,  1  pr.  fldrs. 

Star,  Poughkeepsie,  N.  Y.,  3  Low  Constructed  Units,  ^  pr.  fldrs. 

Tribune,  Beaver  Foils,  Pa.,2  Low  Constructed  Units,  1  pr.  fldrs. 

National  Tribune,  Washington,  D.  C.,  2  Low  Constructed  Units,  1  pr. 
fldrs. 

Sun-Telegram,  Pittsburgh,  Pa.,2  High  Speed  Octuples. 

Foreign  Pub.  (Nome  withheld  by  request),  4  High  Speed  Straightline 
Decuples. 

Times,  Bridgeport,  Conn.,  1  High  Speed  Octuple. 

Foreign  Pub.  (Nome  withheld  by  request),  2  Special  High  Speed 
Quadruples. 


Journal,  Hamilton,  Ohio,  1  High  Speed  Sextuple. 

La  Prensa,  Mexico  City,  Mexico,  1  Quadruple  Straightline  Press. 
Visalia  Pub.  Co.,  Visalia,  Calif.,  1  20-page  press. 

PRESS  ADDITIONS  •  •  • 

American,  Baltimore,  Md.,  8  High  Speed  Decks. 

Tribune,  Tulsa,  Okla.,  1  Low  Constructed  Unit. 

News,  San  Francisco,  Calif.,  1  Low  Design  Unit  and  Fudge  Arr't. 
Commercial  News,  Danville,  III.,  1  Low  Design  Unit. 

Press,  Evansville,  Ind.,  1  High  Speed  Deck. 

Daily  Star,  Regina,  Sask.,  Can.,  1  High  Speed  Deck. 

Times,  New  York,  N.  Y.,  1  pr.  High  Speed  Folders. 

Telegraph,  Horrisburg,  Pa.,  1  New  Unit. 

Times-Press,  Akron,  Ohio,  1  Straightline  Deck. 

Magazine  Publisher,  Chicago,  III.,  3  pr.  Folders. 

FLAT  BED  PRESSES  •  •  • 

Lamar  Democrat,  Lamar,  Mo.,  Comet. 

News,  Wasco,  Calif.,  Comet. 

Kung  Lun  Po  Pub.,  San  Francisco,  Calif,  Comet. 

Ben  Franklin  Press,  Whiting,  Ind.,  Cox-O-Type. 

Journal,  Mt.  Pleasant,  Pa.,  Cox-O-Type. 

Democrat,  La  Junta,  Colo.,  Cox-O-Type. 

News,  Brandon,  Miss.,  Cox-O-Type. 

Courier-Tribune,  Seneca,  Nebr.,  Cox-O-Type. 

MAGAZINE  AND  COLOR  PRESSES  •  •  • 

Magazine  Publishers  (Names  upon  request).  One  72-page  Maga¬ 
zine  Press. 

Magazine  Publisher  (Name  upon  request).  Seven  64-page  Maga¬ 
zine  Presses. 

Magazine  Publisher  (Name  upon  request).  Eight  96-page  Maga¬ 
zine  Presses. 

Globe-Democrat,  St.  Louis,  Mo.,  One  8-cylinder  Multicolor  Press. 
Sun,  Sydney,  Australia,  One  4-unit  Ratogravure  Press. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 
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A  NEW  ELECTRIC  ELROD  . . 


A  new  Elrod  lead,  slug,  and  rule  casting 
machine,  equipped  with  electrically 
heated  crucible,  is  announced  by  the 
Ludlow  Typograph  Company.  The 
machine,  known  as 'Model  E,'  is  entire¬ 
ly  new  in  design  and  construction.  In¬ 
creased  production,  improved  oiling 
facilities,  an  automatically  controlled  v 
temperature,  and  a  better  method  of  pr 
starting  to  pull  a  slug,  are  but  a  few  of  cor 
the  outstanding  features  of  this  remark-  britt 
able  strip  casting  machine*  The  electric  are  ii 
heating  system  has  been  especially  de-  Write 


lasting  signed  to  meet  Elrod  requirements,  and 

ically  gives  the  desired  temperature  with 
the  economical  consumption  of  current, 
he  The  machine  is  built  so  sturdily  that 
e-  vibration,  noise,  and  wear  are  reduced 
1-  to  a  minimum.  The  qualities  of  the 
strip  material  for  which  the  Elrod  is  so 
well  known  are  all  retained  in  the 
product  of  the  new  machine.  Strips 
contain  no  air  bubbles  and  are  neither 
brittle  nor  fragile.  Orders  now  in  hand 
are  in  excess  of  present  production. 

Write  now  for  complete  information. 


LUDLOW  TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue,  Chicago,  Illinois 


SET  IN  THE  NEW  LUDLOW  STELLAR  BOLD 


V. 
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oAnnouncement^ 

The  Range  of  the  Monotype  Qiant  Caster 
Increased  to  Include  24,  30,  36  Pt  Type* 

It  has  always  been  our  policy  to  develop 
each  of  our  machines  to  the  point  where 
it  will  render  the  utmost  in  composing 
room  service  to  publishers  and  printers* 
Pursuing  this  tradition,  we  are  gratified 
to  announce  that  24,  30  and  36  point 
type  and  decorative  material  may  now 
be  cast  on  the  Monotype  Giant  Caster, 
from  standard  Monotype  display  ma¬ 
trices  of  these  sizes*  The  Giant  now  makes 
type  in  all  sizes  from  24  to  72  point,  and 
precision  metal  furniture  from  18  to  72 
point  of  any  height  or  length  desired* 

LANSTON  MONOTYPE  MACHINE  COMPANY 

Monotype  Bldg.,  Philadelphia,  Pa. 


Set  in  Goudy  Handtooled  Italic  and  Goudy  Bold  Series*  All  type  except  address  line  product  of  Monotype  Giant  Caster 
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4  L 

W 

Yes 

Dry* 

....  A 

Gar>’ . 

•  Post-Tnbune . 

.  9 

12 

308 

1.5.50 

77,  58,  3814 

25,219 

52,000 

1  H 

Oct 

12  I.  1  Lu.  1  El 

No 

Dry 

No  A 

Ooahen . 

,  Democrat . 

.  7 

13 

140 

52 

70.  5234.  35 

1..500 

950 

1  D 

7 

2  L 

A 

Yes 

Dry* 

No  A 

News-Times . 

.  7 

13 

280 

120 

70.  5234  .  35 

2,000 

3,000 

1  G 

4  L 

EA 

Yes 

No 

No  A 

Greencastle . . . . 

.  Banner . 

.  7 

13 

287 

25 

70.  52.  35 

2,000 

600 

1  D 

A 

1  L.  1  I 

RAD 

Yes 

No 

No  A 

Greenfield . 

.  Reporter . 

.  7 

13 

287 

26 

1,000 

1,000 

1  D 

Fb 

3  L 

Yes 

Dry* 

No  A 

Hartford  City . 

.  8 

12 

280 

Times-Gaiette . 

.  8 

12 

280 

55 

5234,  70 

2,000 

2,200 

3  L 

Yes 

Dry 

No  A 

Greensburg _ 

.News . 

.  8 

12 

280 

85 

70,  5234  .  35 

4,000 

3,700 

1  G.  1  M 

Com  C 

2  L.  1  I 

Mus 

Yes 

Dry* 

No  A 

IndianapoUs. . 

.  7 

12^ 

294 

News . 

.  8 

12 

305 

12,800 

68)4.  5134.  3414 

34,000 

435.000 

4  H 

2  Sex.  1  Oct 

1  Mu  Sex 

33  L.  2  Lu.  1  El 

Sp 

Yes 

Dry 

Yes  D 

Star . 

.  8 

12 

305 

13,000 

6814.65,5814,3414.32)4 

32.500 

425,000 

3  H.  1  G 

1  DS.  2  Sex 

1  Sex 

26  T,  1  M.  3  Lu,  1  El 

D 

Yes 

Dry 

Yes  D 

(Note: 

Total  ink  consumption  does  not  include  24,000  pounds  of  color  ink) 

Times . 

.  8 

12 

300 

6814.  5134.  3414 

2  H 

Sex 

14L.  1  M.2Lu.  lEI 

Yes  D 

For  Explanation  of  Key  Letters  See  Page  58  {Continued  on  l>Q(JC  70) 


Your  Press  Drive 

Determines  Your  Press  Production 

◄  The  Cline  System  of  Press  Control 
Insures  the  Maximum  Production 


CLINE  EQUIPMENT  INCLUDES 

Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


m  W.  Washington  St.,  Chicago,  Illinois 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


NEW  YORK,  N.  Y. 


SAN  FRANCISCO,  CALIF, 


Scott  Leads/ 

In  All  Newspaper  Printing  Equipments 


SCOTT  “Extra-High-Speed”  Newspaper  Press 

500  Cylinder  R.P.M.  The  fastest  and  most  productive  Newspaper  Press 
in  the  World. 

SCOTT  “Standard  High  Speed”  Newspaper  Press 

400  Cylinder  R.P.M.  One-Third  Faster  than  other  high-speed  newspaper 
presses. 

SCOTT  “Multi-Unit”  and  “Straight-Unit”  Arrangements 

All  with  floor-level  cross-passages.  Furnished  in  Floor-Operated  or  patented 
Vertical  Units.  Also  in  Floor-Fed,  Balcony  or  Mezzanine  types.  Complete 
line  to  fit  any  and  all  requirements. 

SCOTT  3  to  2  Ratio  Folder 

The  Fastest,  Largest  Capacity  and  Safest  Folders.  Straight  or  Collect 
products  at  full  speed.  No  transfer  of  collected  section.  Neat  folding. 

SCOTT  High-Speed  Color  Press 

200  Cylinder  R.P.M.  Highest  Grade  newspaper  color  printing  at  50% 
faster  speed  than  other  presses. 

SCOTT  High-Speed  Intaglio  Press 

200  Cylinder  R.P.M.  with  special  Drying  Equipment.  Finest  Roto  Work 
at  double  the  usual  speed. 

SCOTT  Automatic  Tension  Reels 

with  Jones  Automatic  Tension  Governor.  The  only  reels  that  measure 
and  instantly  counteract  all  tension  variation  as  it  occurs.  Highest  press 
speeds  without  increasing  web  strain.  Quick  acceleration.  Red  Button 
Stops. 


Walter  Scott  &  Company 

Main  Office  and  Factory 
PLAINFIELD,  N.  ].,  U.  S.  A. 


New  York 


Chicago 
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COLUMN  DATA 


NEWSPAPER 


ispati 

•ibun 


Lafayette... 

La  Porte . Herald-Argus . 


Linton . 


Press , . . 

Madison . Courier . 


Marion . Chronicle .  8 

Leader-Tribune .  8 

M artinsv-'lle ....  Reporter .  7 

Michigan  City.  .Dispatch .  8 

New’S .  8 

Monticello . ^urnal .  7 

Mt.  Vernon . Democrat .  7 

Muncie . Press .  8 

Star .  8 

New  Albany. . .  .Tribune .  8 

New  Castle . Courier .  8 

Times .  8 

Noblesville . Ledger .  8 

Peru . Tribune .  8 

Plymouth . Democrat .  7 

Pilot  8 

Portland . Sun  &  Commercial  Review .  8 

Princeton . Clarion-News .  7 

Democrat .  7 

Rensselaer . Republican .  7 

Richmond . Palladium  and  Item . 8 

Rochester . News-Sentinel .  7 

Rushville . Republican .  8 

Telegram .  7 

6e>mour . T ribune .  8 

Shelbyville . Democrat .  8 

Republican .  7 

South  Bend . News-Times .  8 

Tribune .  8 

Spencer . World .  8 

SulUvan . Times .  7 

Terre  Haute. ..  .Star .  8 

Tribune .  8 

Tipton . Tribune .  8 

Union  City . Times .  6 

Valparaiso . Vidette-Messenger .  8 

Vincennes . Commercial .  8 

Sun .  8 

Wabash . Plain  Dealer .  8 

Warsaw . Times .  7 

Union .  7 

Washington . Democrat .  8 

*  Herald .  7 


Ames . Tribune .  8 

Atlantic . News-Telegraph .  8 

Boone . News-Repubhean .  8 

Burlington . Gazette .  8 

Hawk-Eye .  7 

Cedar  Palls . Record .  7 

Cedar  Rapids. .  .Gazette  and  Republican. ..  8 

Centerville . lowegian  &  Citizen .  8 

Charles  City ....  Press .  8 

Cherokee . Times . 

Clinton . Herald . 

Council  Bluffs . .  .Nonpareil .  8 

Creston . News-Advertiser . 8 

Davenport . Democrat  &  Leader .  8 

Times . .  8 

Des  Moines . Register  &  Tribune .  8 

Dubuque . Catholic  Tribune .  7 

Telegraph-Herald .  8 

Fairfield . Ledger .  7 

Fort  Dodge . Messenger  &  Chronicle ....  7 

Port  Madison . . .  Democrat .  7 

Iowa  City . Press-Citizen . 

Keokuk . Gate  City . 

Marshalltown . . .  Times-Republican .  8 

Mason  City . Globe-Gazette . 8 

Missouri  Valley.  .Times .  7 


Newton . News. . . 

Nevada . Journal . 

Oel  wein . Register 


Perry . Chief. . 

Shenandoah ....  Sentine 

Sioux  City . Journal 

Tribuni 

Vinton . Times . 


Augusta . Gazette . 


Caney . Chronicle . 


Cherryval 
Clay  Cent 


l.t 

13 

13 

12 

12>4 

13 

13 

12 

12 

12 

12 

12 

12 

12 

13 

12 

12 

13 

13 

13 

12 '4 

13 

12 

13 

12 

124 

13 

124 

124 

12 

13 


12 

12 

12W 


iter ....  Di^tch-Republican . 6-7  13 


Paper  Dimensions 


I 


S'* 

3®  e 
a  ^  a 


Jt 

e 

”  I  * 
«  I  N 

£  BS> 
a  e  ci.S" 
?•  ^  D.  «i 


C 

e 

bI 

O  a 


e 

Z 

•0 

a 

41 

Q 

Anni 

Cons 

Est. 

Meta 

Ett. 

Linol 

Stere 

Annu 

Cons 

Eat. 

is 

ZO. 

Type 

Presi 

7 

13 

308 

35  X  48  (flat) 

1  P,  1  Stz 

Fb,  C 

7 

13 

276 

.50 

524.  70 

2,000 

1,000 

1  G 

Com 

8 

12 

280 

5.56 

344.  174 

6,000 

16,212 

1  H 

8 

12 

294 

500 

69.  52.  344 

5,000 

15,000 

1  D 

Tub 

8 

12 

298 

925 

68,  34,  51 

9.000 

27,. 500 

1  H 

R" 

8 

124 

280 

200 

3.54.  174 

4,000 

6.000 

1  G 

8 

12 

280 

■'O.  524,  35 

1  G.  1  B 

Com  C 

7 

13 

280 

8 

8 

12 

12 

280 

308 

325 

514.  344 

5.000 

14,000 

1  G 

SI  3d 

8 

7 

12 

13 

280 

280 

75 

70,  52  4  .  35,  174 

1,500 

3,200 

1  CD 

294 

294 

287 

280  • 
304 
280 
2764 
294 
280 
287 
294 
284 
280 
284 
287 
2834 
280 
280 
280 
277 


276 

28SH 

273 

280 

294 

304 

308 

308 

294 

280 

280 

308 

280 

280 

308 

294 

294 

308 

276 

280 

287 

280 


294 

287 

287 

294 


35 

70 

175 

30 

75,  524,  35 

1.000 

1,500 

1  D 

1  G.  1  M 

1  H 

1  G,  1  M 

A 

Com 

Quad 

Com 

354,  17 

70.  52  4,  35 

3^000 

1,500 

5.000 

500 

500 

524,  35 

10.000 

9,600 

1  G 

SI 

1,000 

684.  514,  344 

15,000 

28,100 

1  H 

Quad 

70.  52  H 

1  D,  2  Cam 

135 

70.  .524,  35 

1,000 

5.000 

1  D 

Fb 

1.30 

344.  174 

4,000 

4.000 

1  G 

80 

70  52  4,  35 

1,500 

2.000 

1  Cr,  1  Stz 

Com 

176 

344.  174 

6,000 

1  H 

Quad 

75 

70,  52  4  ,  35 

2.000 

600 

1  Cr 

Com 

70,  524 

1  D 

A 

80 

70 

2.500 

2,500 

1  D 

Fb 

1,350 

71.  534.  354,  174 

1,500 

32,000 

1  D 

70,  524,  35 

1  D 

Fb 

60  70.  S2H,  35 


70.  52Ji.  35 

54M.  36,4 


2,600  71,  ,534,354 

2,100  704.53,354 


.  70,  524,  35 

1,450  72  4,  54  4,  364 

.  70,  524 

.  44,  34 

!!!!!!  4.5,'  224 . 

175  35, 174 


1  Cr.  1  S 


.  ID 

4,000  1  D,  1  B 


Fb 

EC 


8,000 

22,000 


10,000  1  H 
90,000  1  Cr 


13,437  48,000 


1  H 
1  H 


Juad 


40 

100 

70 


70 

70,  524 
70,  524  ,  35 
21 


IOWA 


60  70,  524.  35 
80  70 

ISO  36,  184 
400  36,  18 


2,000 

2,000 

8,000 


.  D 

2,000  D 
6,000  D 
14,400  G 


Fb 

Fb 

Tub 

SI 


7 

124 

280 

45 

70,  52 

D 

8 

12 

294 

1,300 

684.  51  *4 

D 

8 

12 

294 

110 

344,  174 

D 

8 

12 

276 

55 

704.  53 

G 

8 

12 

287 

60 

70.524  ,  35 

1,000 

1,200 

D 

8 

13 

308 

840 

694,  524,  344 

5,000 

21,000 

G 

8 

12 

301 

600 

34.  17 

G 

8 

12 

280 

100 

70.  524.  35 

3,000 

D 

8 

12 

280 

618 

68.  51,  34 

4,000 

23.000 

G 

8 

12 

280 

1,600 

68,  51.  34 

23,000 

30,000 

G 

8 

12 

308 

18,. 500 

67  4,  504.  334,  304 

48.000 

450,000 

5  G.  1  H 

7 

13 

290 

366 

33.  164 

4,300 

9.000 

D 

8 

124 

280 

1,650 

724.  544,  364 

50,000 

G 

7 

13 

289 

100 

67,  504 

1.000 

2,000 

D 

7 

13 

308 

600 

224 

7.000 

5.000 

G 

7 

13 

300 

210 

45.  224 

9,000 

4,500 

P 

8 

12 

294 

220 

34 

2,500 

7.000 

D 

8 

12 

280 

200 

34.  17 

G 

8 

12 

294 

400 

354 

12,000 

H 

8 

7 

124 

13 

284 

301 

770 

71,  534.  354 

8.574 

32,450 

H 

Tub 

Tub 

Cora 

Fb 

Sex 

SI 

Fb 

Sex 

Oct 


Tub 

Jr 


Tub 


7 

13 

294 

250 

33.  164 

1,000 

4,230 

D 

8 

124 

294 

100 

354.  18 

3.000 

3.000 

D 

8 

12 

294 

50 

70.  .524,  35 

1..500 

822 

D 

7 

13 

280 

100 

73,  53 

6.000  . 

D 

8 

12 

294 

150 

344 

7.000  . 

D 

8 

12 

280 

600 

68.  51,34 

7,193  . 

G  ' 

8 

124 

280 

130 

724.  544,  364 

500 

1,000 

D 

7 

13 

280 

80 

72 

D 

8 

12 

298 

4.000 

68.  51.  34.  61,  304 

.  157.000 

1  S,  1  H 

8 

12 

294 

3,400 

684,  514,  344 

25,000  . 

2  H 

8 

12 

280 

1.50 

72.  52 

G 

7 

13 

280 

60 

70.  524 

2,000 

1.200 

D 

8 

12 

294 

996 

70.  52  4.  35 

D 

8 

12 

294 

790 

52  4,  35 

:..500 

18,000 

G 

7 

13 

280 

75 

70,  524,  35 

1,000 

1,500 

D 

KANSAS 

8 

12 

287 

24 

70.  524.  35 

3.000 

1.000 

1  D 

8 

12 

294 

300 

344. 174 

4,975 

6,000 

1  U 

7 

13 

300 

6 

13 

280 

16 

304  X  44 

2,000 

600 

1  Cr 

7 

13 

304 

30 

24x35 

1.200 

650 

1  B 

5 

12 

224 

26 

70.  524.  35 

500 

1.000 

1  D 

7 

13 

280 

14 

524,  35 

1,250 

600 

1  Cr 

6 

13 

280 

7 

304.44 

600 

600 

1  B 

7 

13 

276 

25 

35.  524 

1,500 

1,500 

1  D 

8 

12 

294 

100 

354. 174 

5,000 

3.000 

1  D 

7 

13 

280 

Tub 

Fb 

Fb 

Tub 

Sex 


Oct 

Sex 

Com 

Fb 

Sex 


Fb 


>, 

*0*5 

B  O 

«  a 
Zu 

3  L,  1  Lu 
2  I 

5  L,  1  1,  1  M,  1  Lu 
7  L,  1  M,  1  El 
7  I,  1  M 
5  L 

4L,  1  M 

7L . 

4  L,  1  Lu 


3  L 

4  L 

1  L,  4  I 

2  L 

4  l!  2  i,‘i'M'" 
10  L,  1  Lu,  1  El 
2  L,  1  Lu 
4  L,  1  M 
2  L,  1  I 

4  L 

5  I 


2  I 

2  l' 


10  L,  1  I,  1  M,  1  Th, 
1  M2 
3  L 

3  L,  1  M 


3  L,  1  I 
2  L,  1  M 


Sex 

SI,  Oct 


10  L.  3  M 
6  L,  7  I,  3  M 


13  L.  2  Lu,  1  El 


500 

1  Cr 

1  C 

Com 

Fb 

3  L  ' 

2  L 

1  P 

2  L,  2  I,  1  Lu,  1  El 

3,500 

800 

1  Cr 

SI 

4  L 

1,500 

3,500 

1  Cr 

Com 

3  L 

2,000 

1,200 

1  Cr 

Com 

2  L 

1.000 

6,000 

1  D 

PbA 

3  L 

PlSys 

1,500 

1  G 

Jr  SI 

3  L 

15  304  X  44-50 


C 

Fb 

Tub 


3  L 

3  L 

4  L,  2  I 

5  L.  2  I,  1  M 

3L . 

13  L,  1  El 
3  L,  1  I 
3  L 

3  I 

IIL,  II,  IM 

I  L,  9  I 

5  L,  1  Lu 
10  L,  2  Lu,  1  El 

II  L.  2  Lu 

18  L.  5  I,  2  Lu 

4  L 

10  L.  1  1, 1  Lu.  1  El 
3  L.  1  I 
9  L 

5  L.  1  M 
3  L.  2  I 

3  L.  2  I 

4  L.  4  I 

8  L,  2  Lu 


5  L 

4  L 

3  L 

4  L 
4  I 

7  L.  1  Tp 

3  L 

itL.’V  M . 

13  L.  2  M 

4  L,  1  Lu 
3  L 

8  L.  2  I.  1  M 

6  L,  1  M,  1  Lu 
3L 


2  L 

4  L,  3  I,  1  M.  1  Lu 

1  L . 

2  L 
2  L 
2  L 
2  L 
2  L 
4L 


hS 


Sp 

Ch" 


Ch 

A 

WH 

y ... 

D 


WH 

W 


1,500 


Rel 


1  I 


•^E 


Yes 

No 

No 

No 

No 


x'O  .2 
C  3 

ba-Q  ot 

•  s  ig-g! 

a.#!  hC 


JS  a 

S3 


Dry 

Dry 

Dry 

Dry 


No  -)ry 
No  No 


Yes  Dry* 
Yes 


Yes  Dry 
Yes  . 


No 

No 


Wet 

Dry 


No  No 
Yes  Dry 
Yes  Dry* 
. . .  Both 


No  A 


No  A 
No  A 
No  A 
Wo  A 


No 

No 

No 

No 

No 

No 

No 


WH 

Yes 

Dry* 

No  A 

No  A 

Ac 

Yes 

Dry* 

No  A 

DSp. 

No 

Dry 

No  A 

No  A 

D 

Yes 

Dry* 

No  A 

No  A 

W 

Yes 

No  A 

nIJ 

Dry 

YesAD 

D 

No 

Dry 

Yes  A 

No  A 

D 

No 

Wet 

No  A 

W 

Yes 

Dry/ 

No  A 

No  A 

No  A 

WH 

No 

Dry 

No  A 

D 

yJs 

Dry* 

No  A 

D 

No 

No 

No  A 

W 

Yes 

No  A 

W 

Yes 

Wet 

No  A 

D 

Yes 

No 

No  A 

WH 

No 

Dry* 

No  A 

Sp 

Yes 

Dry 

No  A 

No 

Dry 

Yes  A 

Y?s 

Dry* 

No  A 

D 

No 

Dry 

No  A 

Yes 

Dry 

No  A 

WH 

Yes 

NoAD 

T 

Yes 

Dry* 

No  A 

D 

No 

Wet 

No  A 

WH 

No 

Dry 

No  A 

WH 

No 

No 

No  A 

D 

No 

Dry 

No  A 

D 

No 

Dry 

No  A 

PA 

Yes 

Dry 

YesAD 

Sp 

No 

Wet 

No  A 

D 

Yes 

Wet 

No  A 

WH 

No 

Dry* 

No  A 

W 

Yes 

Wet 

No  A 

D 

Yes 

Dry 

No  A 

WH 

No 

Dry 

No  A 

No 

Dry 

No  A 

D 

No 

Dry 

No  A 

W 

No 

Dry 

No  A 

No  A 

No  A 

W 

No 

Wet 

No  A 

WH 

Yes 

Dry 

No  A 

A 

Yes 

No  A 

W 

Yes 

No  A 

A 

Yes 

Dry 

No  A 

WH 

No 

Dry 

No  A 

Yes 

No  A 

No  A 

D 

Yes 

Dry 

YesAD 

D 

No 

Dry 

Yes  D 

Yes 

Dry* 

No  A 

W 

Yes 

No  A 

Sp 

No 

Wet 

No  A 

Yes 

Wet 

No  A 

Yes 

No 

No  p 

T 

Yes 

Dry* 

No  A 

WH 

Yes 

Dry 

No  A 

Mus 

ySi 

Dry* 

No  A 

Mus 

Yes 

Wet 

No  A 

A 

Yes 

Dry 

No  A 

Mer 

Yes 

No 

No  A 

Hand 

Yes 

No  A 

Yes 

No  A 

A 

Yes 

Dry 

No  A 

Yes 

No  A 
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Wood  Pioneering  and  Research 
Are  Back  of  Wood  Dry  Mats  — 

And  the  Publishers  Who  Depend  Upon  Them 


HE  Wood  Flong  Corporation  has  always  in¬ 
cluded  in  its  budget  a  substantial  amount  for 
scientific  investigation  and  experimentation  in 
connection  with  the  improvement  of  the  dry 
mat  process.  It  is  to  a  large  extent  due  to  this 
policy  that  we,  who  are  the  pioneers  in  the  dry  mat 
development  in  this  country,  have  been  able  to  main¬ 
tain  the  lead  in  the  dry  mat  field. 

Our  success  has  been  builded  on  the  principle  that 
the  greater  the  service  we  render  our  customers,  the 
greater  will  be  the  returns  for  us.  We  shall  continue  to 
labor  in  this  faith. 


ALWAYS  UNIPOAM 


FLONG  CORPORATION 

STIILWATER.  N.Y. 


ALWAYS  UMIFORM 


Dry  Mats  for  Stereotyping 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLUMN  DATA 


KANSAS — Continued 


,  / 


NEWSPAPER 


CoffejnriUe . Journal .  8 

Columbus . Advocate .  6 

Concordia . Blade-Empire .  7 

Council  Grove.  .Republican .  6 

Dodge  City . Globe .  8 

B1  Dorado . Times .  8 

Emporia . Gasette .  8 

Ft.  Scott . Tribune-Monitor .  8 

Frankfort . Index .  4 

Fredonia . Herald .  7 

Great  Bend . Tribune .  8 

Hiawatha . World . 8 

Hutchinson . News  &  Herald .  8 

Independence. .  .Reporter .  8 

lola . News-Journal .  7 

Re^ster .  8 

Junction  City . .  .Union .  8 

Kansas  City ....  Kansan .  8 

Kiowa . Record .  5 

Lawrence ...... .journal- World . 8 

Leavenwoiin. . .  .Times .  8 

Lyons ..........  News ...................  7 

McPherson . Republican .  7 

’  Manhattan . Chronicle  &  Mercury . 8 

Neodeaha . Sun .  7 

Newton . Kansan-Republican .  7 

Norton . Telegram .  7 

Ottawa . Herald .  8 

Parsons . Sun .  8 

Pittsburg . Headlight  &  Sun .  8 

Pratt . Tribune .  7 

Salina . Journal .  8 

Topeka . Capital .  8 

State  Journal .  8 

Wellington . News .  8 

Wichita . Eagle .  8 

Beacon .  8 

Winfield . Courier .  8 


Ashland . Independent .  7  13 

Bowling  Green.  .Park  City  News .  8  12 

rimes-Journal .  8  12 

Covington . Kentuckv  Post .  8  13 

Kentucky  Times-Star . 8  12H 

Danville . Advocate .  8  12 

Messenger .  8  12 

Frankfort . State  Journal .  7  13 

Fulton . Leader .  7  13 

Harlan . Enterprise .  8  12 

Henderson . Gleaner  &  Journal .  8  12 

Hopl  insville. . . .  Kentucky  New  Bra .  8  12 

Lexington ......  Herald . 8  12 

LeadCT . 8  12 

Louisville . Courier  Journal  8c  Times. .  8  12 

Herald-Post .  8  12 

Madisonville _ Messenger .  8  12 

Mayfield  Messengv .  8  12 

Maysville . Bulletin .  8  13 

Independent .  7  13 

Public  Ledger .  7  13 

Middlesboro  News .  8  12 

Owensboro . Inquirer  ft  Messenger .  8  12 

Paducah . Sun-Democrat .  8  12Ji 

Richmond . Register .  7  13 

Winchester . Sun .  7  13 


Alexandria . Town  Talk .  8  12 

Baton  Rouge...  .State  Times  ft  Advocate. . .  8  12 

Crowley . Signal .  7  13 

Lafayette . Advertiser .  7  13 

Lake  Charles. ...  American-Press . 8  12 

Monroe . ...News-Star......... . 8  12 

Post .  8  12 

New  Orleans...  .Item  ft  Tribune .  8  12 

Journal  of  Commerce . 5  12 

States .  8  12 


Times-Picayune .  8  12 

Ruston . Leader .  6  13 

.hrevesport . Journal .  8  12 

&  Times .  8  12 


Annapolis . Capital .  7  13 

Baltimore . American .  8  12 

News .  8  12 

Post .  8  12 

Sun .  8  12 

Cambridge . Banner .  7  13 

Cumberland. ..  .News .  8  12 

Times .  8  12 

Frederick . News-Post .  8  12J< 

Hagerstown . Globe .  7  13 

Herald  Mail .  8  12H 

Salisbury . Times .  7  13 


Paper  Dimensione 
Roils  or  Sheets— 
Inches 


En.^ 

22 o  >o2 

S  “s  zS 

ft^  . ex 

si-' 

Sujin  <uu 


300 

34.  17 

18,000 

9.000 

1  D 

304  X  44  (FUt) 

1  C.  1  H 

45 

70,  524.  344,  17 

1,500 

750 

1  D 

250 

354.  174 

8,000 

1,500 

1  D 

125 

344, 174 

6.000 

600 

1  D 

225 

344. 174 

3,000 

,  5.000 

1  D 

70.  524.  35 

1  D,  1  M 

52,  35 

1  D 

65 

70.  524.  35 

2,500 

1,000 

1  D 

i.600 

11,590 

20,640 

1  Cr 

35.  174 

1  H 

400 

400 

B 

46 

70,  524,  35 

1,358 

897 

1  D 

547 

34.  17 

2,063 

14,746 

1  Cr 

185 

34.  174 

5,615 

3,419 

D.lM.l  W 

260 

354,  16 
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1  D 

67.  S04.  334 
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85 
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1  D 

23 

70.  524.  35 

2.000 
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1  D 

8,000 

344. 174 

1  D 

400 

344. 174 

3,000 

10,000 

1  D 

20 

344.  iJJi 

10.000 

1  H 

2,500 

68.  51,  34.  17 

10,557 

94,000 

1  Cr 

69,  514.  34 

1  D 

50 

70.  524.  35 

1,200 

1  D 

6.357 

71,  534,  67,  354 

11,246 

145,000 

1  H.  1  Cr 

71.  534.  354 

1  H.  1  G 

16,500 

344. 174  ..-i 

2,100 

250 

1  Cr.  1  M 

4  L,  1  Lu 

3  L,  1  I 
6L.  1  I 

4  L,  1  Lu 


7  L,  1  I.  1  M 
7  L 
1  L 

4  L.  1  Lu.  1  El 


KENTUCKY 


360  33^.  17 

_  70.  SI*-*.  35 

45  70.  52H 


7  L.  1  M 
13  L.  2  M 
10  L,  2  Lu 

4L 

15  L.  2  El.  1  Th 
10  L.  1  Th 
4  L,  2  I.  1  El.  1  Lu 


Tub  8  L.  1  M 

.  3  L 

.  3  L 

4  Oct.  1  De  22  L.  1  M.  2  Lu.  1  El 


'0  e 

B  g 

xS 

•1 

C  3  « 

0.  ij 

X*o 

Si  . 

• 

X  O' 

3^ 

SD 

0  a,  etc 

.c  V  S.3 

a.K  hu 

A 

Yes 

Dry 

No 

A 

No 

WH 

Yes 

Wet* 

No 

A 

A  Sp 

nS 

Dry? 

“jJJT 

'a 

W 

Yes 

Dry 

No 

A 

H 

Yes 

Dry 

No 

A 

No 

A 

No" 

A 

A 

WH 

No 

No 

A 

D 

f?o 

Dry 

“inr 

'a 

Yes 

Dry 

No 

A 

B 

Yes 

No 

A 

H 

Yes 

Dry* 

No 

A 

D 

No 

Dry 

No 

A 

Dry 

No 

A 

Yes 

No 

W 

No 

Dry 

No 

A 

Dry* 

No 

A 

Dry* 

No 

A 

Dry* 

No 

A 

Dry* 

No 

A 

WH 

Yes 

Dry* 

No 

A 

WH 

Yes 

No 

A 

Dry 

No 

A 

Hand 

nS 

Dry 

“nT 

A 

WH  C 

y7s 

Dry 

nT 

~K 

PA 

Yes 

Dry 

Yes  AD 

A 

W 

Yes 

Dry* 

No 

A 

D 

Yes 

Dry 

No 

A 

No 

A 

Sp 

Yes 

Dry 

No 

A 

24  52H.  35 
30  52K.  35 


1,000  t  D 
.  1  D.  1  Cr 


70  70.  52fi.  35 
1.000  68.51.34 
1.250  68.51,  34 
21,000  68.51,34.33 
6.000  68.  64.  51.  34 
80  70.  525^.  35 


.  1  Cr,  1  B 

8,000  30,000  ID  SexSS 

11, .500  32,500  IG  Sex 

52.000  656.628  1  G.  1  H,  1  G*  SS.  SI 

.  IS  Mu 

2.000  1,000  ID  •  A.  Fb 

.  1  Cr.  1  Sts  . 

.  1  C.  1  B  . 


26  X  40,  24  X  40 


438  354,  174 
75  70.  524 


.  ID 

4,000  15,000  1  D 

.  20,000  1  D 

2,500  2,000  1  D 


3  L 

8  I,  2  M  2 
11  L,  1  Lu,  1  El 
28  L.  5  M,  1  Lu 

4  L,  20  I,  4  M 
3  I 

3  L 
1  L 


5  L 
6L 

5  L.  3  I,  1  M,  1  El 
1  L,  2  I 


LOUISIANA 


260  344,  174 

600  . 

35  70.524  .  35 

80  . 

120  34.  17 
450  344 
50  344 

7,250  69.344.  514.174 

'e.ooo  684,  "514.  344 . 

(31,  Comic  ft  Maga¬ 
zine) 

12,500  69,514,344 


22,940  240,000  3  G 


1,500  344.174 
2,667  684.  514,  344 


6.000  30,000  1  D 

15,000  96,000  1  G 


MAINE 


14  L,  1  I.  2  M.  1  Lu 
21  l!  61.  Vm.’i  Lu.  i'eI 


10  L.  1  M,  1  M2 
12  L.  3  M 


MARYLAND 


57 

70.  524 

8,000 

1.500 

D 

4.000 

344. 174 

33,000 

130.000 

G 

33,000 

68,  51.  34;  Rotoplate, 

130,000 

1,102,000 

5  H 

494.  43,  33 

125 

70.  524 

1,600 

900 

D 

350 

34.  164 

2,000 

2,000 

G 

950 

68,  51,  34.  17 

G 

275 

354.  174 

6,000 

8,000 

1  D 

423 

724.  544.  364 

7.871 

9.000 

H 

150 

70.  524.  35 

D 

9  L.  1  M.  2  Lu 
12  M.  2  L 

1  L.  1  I 

5  L.  1  Lu 

6  L,  1  Lu 

5  L.  1  Lu,  1  El 

5  L,' i'Lii’.’l  El' 
3  L 


No  Dry 
Yes  Dry 


No  Dry 
No  Dry 


No  Dry 
No  Dry 
Yes  Dry 


D 

Tub 

5  L,  1  Lu  . 

'No 

'Dry 

000 

1  D 

Tub 

8  L.  2  Lu,  1  El  . 

D 

Fb 

2  L  . 

G 

Com 

3  L  . 

D 

Tub 

5  L.  1  Lu  1  El  . 

Yes 

Dry 

660 

1  M  1  D 

— ,  Tub 

8  L.  2  M  D 

167 

1  M.  1  D 

— ,  Tub 

8  L.  2  M  . 

16  L.  1  M.  2  Lu.  1  M2  . 

Dry 

Dry 

Yes  Dry 
No  Dry 


8 

8 

12 

124 

124 

294 

294 

864 

71.  544.  354 

8,500 

23,000 

1  H 

Sex 

11  L,  1  El 

t>'  ■  ‘ ' 

Dry 

7 

13 

280 

75 

70.  524,  35 

D 

4L 

7 

13 

287 

140 

70.  53.  35 

2,000 

4.000 

D 

Ab 

6L 

Yes 

7 

124 

294 

1,350 

71,  534.  354 

D 

Tub 

13  L.  1  Lu 

No 

No 

Dry 

8 

124 

301 

4,550 

71454.  534 

H 

Oct 

22  L.  1  I.  3  M 

8 

124 

304 

2.800 

71,  354.  18 

14,000 

25.000 

H 

A  B 

8  I.  1  M.  1  Lu 

A 

No 

Dry 

8 

12 

294 

120 

44.  22 

6.000 

1.000 

S 

6L 

D 

No 

Dry* 

... 

Yes* 

D 

PA 

No' 

No 

Dry 

Dry* 

No  2 
Yes  P 

WH 

WH 

Yes 

No 

Yes 

Yes 

Dry* 

Dry 

Dry 

Dry 

No  A 
No  A 
NoAD 
No  A 

A 

Yea 

Wet 

No  A 
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PRINTING  BETTER 
NEWSPAPERS  WITH 


COLUMBIAN  INKS 


Comment  From  the  Business  Manager  of  a  Large 

City  Daily  Newspaper: —  , 

‘‘Am  pleased  to  say  that  things  have  been  miming  along 
so  smoothly  in  onr  Press  Room  recently  that  I  had  forgotten 
that  we  ever  liad  any  ink  problem  on  onr  hands.” 

The  Superintendent  of  a  Metropolitan  Daily  Says: — 

“Results  from  Cohnnhian  Inks  have  been  verv  satisfactorv  and 
most  gratifying  since  my  association  with  this  pa])er  in  ^lay, 
1928.  It  works  clean,  prints  sharp,  lias  good  color  and  meets  all 
the  rccpiirements  of  the  modern  highspeed  press.  A  uniform 
(piality  has  been  maintained  thronghont  which  eliminates  one 
of  the  greatest  hardships  in  the  Pressroom.” 

The  Business  Manager  of  a  Southern  Newspaper  Says: — 

“We  have  been  using  Columbian  Inks  now  for  several  weeks. 
Although  reluctant  to  make  the  change  .  .  .  we  are  glad  we 
made  the  change.  It  is  without  a  doubt  the  best  news  ink  we 
have  ever  used.  It  gives  the  finished  publication  that  appear¬ 
ance  of  printing  perfection  which  is  the  joy  of  every  true  crafts¬ 
man  heart.” 

Another  Business  Manager  Says  that  he  gets  from  15%  to  20% 
more  coverage  with  Columbian  Inks  than  with  any  others. 

COLUMBIAN  INKS  are  manufactured  by  the  only  company 
specializing  in  inks  solely  for  newspaper  printing  on  high¬ 
speed  rotary  or  flat-bed  presses. 

In  the  past  six  months  eighty-four  additional  newspapers 
have  joined  the  steadily  growing  roster  of  those  ivho 
are  printing  better  newspapers  with  COLUMBIAN  INKS 


THE  L.  MARTIN  COMPANY 

Main  Office 

45  E.  42nd  Street 

New  York 

Arthur  S.  Thompson,  Manager 

Southern  Representative,  Stuart  Eanes  2809  Perdido  St.,  New  Orleans,  Louisiana 


J  o  • 

<UU 


css  a:: 

^uu  za. 


XoAD 
Yes  D 


XoAD 
No  A 
Xo  A 
Yes  D 
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Record .  5 

Transcript .  7 

Brockton . Enterprise .  8 

Times .  8 

Cambridge . Journal .  5 

Chelsea . Record .  8 

Clinton . Item.-: .  7 

Everett . Herald-News .  8 

Fitchburg . Sentinel .  8 

Framingham _ News .  8 

Fall  River . Herald  &  News .  8 

Gardner . News .  8 

Greenfield . Recorder .  8 

Haverhill . Gazette .  8 

Sunday  Record .  8 

Holyoke . Transcript-Telegram .  7 

Hud  son- Marlboro  Sun  &  Enterprise .  8 

Lawrence . Telegram  &  Sun .  8 

Sunday  News .  8 

Eagle-Tribune .  8 

Leominster . Enterprise .  7 

Lowell . Courier-Citizen  &  Leader . .  8 

Sunday  News .  7 

Telegram .  8 

Lynn . Item .  8 

T elegram-N e ws .  8 

Malden . News .  8 

Medford . Mercury .  7 

Milford . News .  7 

New  Bedford ...  Standard-Mercury .  8 

Times .  8 

Newbur>-port . . .  News .  8 

North  Adams. .  .Transcript .  7 

Northampton. .  .Gazette .  8 
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Attleboro . 
Boston . . . 


News .  7  13 

Sun .  7  13 

American  &  Advertiser _ 18  12 

Christian  Science  Monitor.  8  12t4 

Globe .  8  12 

Herald-Travel^ .  8  12)4 


Post, 


8  12)4 
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294 

231 

287 

287 

296 

294 

297 

296 
287 
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280 
301 
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294 
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294 
280 
308 
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294 
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294 
294 
287 
308 
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1  Cr 

8  H.  1  HP 

3  Cr 
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SI  Jr 
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Yes  Dry* 
Yes  Dry 

Y es  Dry 

Yes  I3ry 

No  Both 


No  Dry 

No  Dry 
No  Dry 


Yes.AD 


COLUMN  DATA 


NEWSPAPER  E  r 
3  “ 


Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 


♦32,000  1,054,000  5  S  Mu  48  L.  2  M  . 

(Note:  1.000  pounds  of  toning  metal  were  not  include;!  in  metal  consumption) 
190,000  1,500,000  ID,  17H.2H*  .  50  L.  5  M  D 


(Four  Hoe  Double  Quads  on  order) 
.  1  H  D 


E 

Fb  E 


Sex 

A 

Tub 


Oct 

Fb 

Oct 

Fb 


36,000  70,000  2  H 


Sex  Oct  16  L,  1  .\I,  1  Lu,  2  El  E\ 


No 


Yes  D 


No 

No 

Yes 


52,000  1  Cr 

.  2  H 


WH 


8,000  10,. 500  1  D 


Tub  R  7  L,  2  I.  1  Lu,  1  M  E 


1,000 

4,000 


7,000 

'7.. 566 

2.50 


bet 

R 


4.000 


FOR  UNIT  TYPE  PRESSES  USE 

CLINE  SYSTEM  UNIT  TYPE  DRIVE 

An  Individual  Motor  Drives  Each  Unit  and  Each  Folder  in  Any  Combination 

NO  DRIVE  SHAFT!  NO  BACK  LASH! 

PERFECT  ACCELERATION !  PERFECT  SLOWDOWN! 

SAFE— SIMPLE— RELIABLE  I 


CLINE  EQUIPMENT  INCLUDES 

Unit  Press  Drive  and  Control  Cline  Reels  and  Automatic  Electric  Tension 

Double  Motor  Drive  and  Control  Cline  Electric  Stereotype  Pot  Heaters 

Magazine  Type  Single  Motor  Control  Plate  Conveyors  and  Droppers 
Special  Color  Press  Control  Typesetting  Machine  Drives 


NEW  YORK,  N.  Y. 


Ill  W.  Washington  St.,  Chicago,  Illinois 


SAN  FRANCISCO,  CALIF. 


/ 


00>>  Current 
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LONDON 


Hoe  Super-Production  Octuple  Press 


HOE 

SUPER-PRODUCT  I  ON  SUPERSPEED  PRESSES 


ARE  UNEQUALED  FOR 

NET  OUTPUT,  EASE  AND  ECONOMY  OF  OPERATION 


EXCLUSIVE  HOE  FEATURES: 


New  Visible  Micrometer  Impression- 
Adjustment. 

New  Safety-Assuring  Non-Stop  Feed¬ 
ing-In  Pans. 

New  Cylinder  End-Thrust  Ball  Bearings. 


Only  All-Outside  Web  Paths. 

Hoe  Patented  Automatic  Ink  Pump 
with  Improved  Super-production 
Ink  Rail. 

New  ImprovedSuper-Production  Folder. 


The  component  parts  of  Hoe  Super- 
Production  and  Superspeed  Presses  are 
the  same,  only  the  relative  arrangement 
of  the  printing  couples  being  different. 


Hoe  Newspaper  Color  Presses,  and  Intaglio  Presses  for  eith¬ 
er  Monotone  or  Multi-Color  service,  assure  maximum  net 
output,  with  the  highest  quality  of  printing. 


R.  HOE  &  CO.,  INC., 


General  Offices 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


BOSTON 


SAN  FRANCISCO 


NEW  ORLEANS 


-R.HOE&CQ.IncSJZ- 


/ 
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MASSACHUSETTS — Continued 


COLUMN  DATA 


CITY  NEWSPAPER 

No.  Columns  1 

M  Width  (Picas)  1 

S  Depth  (Lines) 

Annual  Paper 
Consumption— 

Est.  Tons,  1929 

Paper  Dimensions 
Ruls  or  Sheets— 
Inches 

Metal  Consumption — 
Est.  Lbs.  1929 
Linotype  and 
Stereotype 

Annual  News  Ink 
Consumption — 

Est.  Lbs.  1929 

Name  of  Printing 
Presses 

It 

e 

B 

*u 

a. 

*0  • 

«  S 
aS 

hcu 

No.  and  Type  of 
Composing  Machines 

Type  of  Mailing 
Machine 

Job  Printing 
Department? 

Matrices 

Used 

Photographs 
Reproduced  7 

Type  of  Electrical 
Current 

. .  Berkshire  Eagle . 

..  8 

12J< 

308 

1,100 

714,  534.  354 

2  H 

Sex 

12  L.  2  1,  2  M.  1  Lu 

No 

Dry 

No  A 

..News . 

..  8 

12!4 

308 

71,  534,  354 

12,000 

9,600 

1  H 

Quad 

8  L,  1  Lu,  1  El 

WH 

No 

Dry 

No  A 

Patriot-Ledger . 

..  8 

12^4 

294 

250 

354,  18 

1  D 

7  L.  1  Lu 

No  A 

.  .News . 

..  8 

12 

294 

700 

684.514.344 

18,000 

15,000 

1  H 

Oct 

15  L,  2  Lu  &  1  other 

No 

Dry 

No  A 

..  8 

12 

280 

. 

8 

12 

294 

100 

12Vi 

298 

Taunton . 

. .  Gazette . 

..  8 

12^ 

29S 

375 

364.  184 

14,000 

7,000 

1  K 

Sim 

7  L.  1  El 

No 

Dry 

No  A 

. .  8 

12 

287 

1  D 

4  L 

. ,  News  Tribune . 

..  8 

124 

294 

300 

35,  18 

6,000 

5,000 

1  D 

Tub 

8  L.  2  Lu.  1  El 

A 

Yes 

Dry 

No  A 

.  .Times . 

..  7 

13 

287 

100 

70.  52.  35 

5,000 

2,000 

1  D.  1  Pr 

Fb.  C 

3  L,  1  Lu 

W 

Yes 

No  A 

. .  Post . 

..  8 

124 

301 

2,000 

71,  534,  354 

14.000 

54,000 

1  Cr 

SI.  Sex 

9  L.  6  I.  2  Lu.  1  El 

W 

No 

Dry 

No  A 

Telei^ani  &  Gazette.  •  •  • 

..  8 

124 

301 

9,600 

71,  534,  354  —63,  47421,644 

342,700 

1  S.  1  G* 

DS,  Oct 

30  L.  3  .M 

C 

No 

Dry 

Yes  A 

MICHIGAN 


.Telegram . 

...  8 

12 

294 

322 

3.5,  174 

5,000 

11.000 

1  G 

SI 

7  L 

H 

No 

Dry 

NoAD 

.  Recorder . 

...  8 

12 

294 

40 

70.  524  ,  35 

1,000 

1..500 

D  S 

4  L 

M 

Yes 

No  A 

Alpena . 

.  Ne^^'s . 

...  8 

12 

287 

80 

70.  52?«,  35 

2,000 

S.IKK) 

1  D 

4  L,  1  Lu 

A 

No 

No  A 

Ann  Harbor. . . 

.News . 

...  8 

12 

298 

500 

344.  174 

3,800 

12,000 

1  H 

SI 

8  L,  1  Lu.  1  El 

No 

Dry 

No  A 

.Enquirer  &  News . 

...  8 

12 

294 

850 

34'4'.  174 

1  D 

Tub 

10  L.  2  Lu.  1  El 

No  A 

Moon  Journal . 

...  8 

12 

294 

600 

35.  174 

20.000 

25,0(K» 

1  D 

Tub 

7  L 

No 

^  et 

NoAD 

Bay  Citv . 

.Times . 

...  8 

12 

298 

900 

35.  174 

6,500 

24,300 

1  G 

SI 

8  L.  1  Lu 

D 

No 

Wet 

NoAD 

Benton  Harbor. 

,  News  Palladium . 

...  8 

124 

294 

350 

36.  I8I4 

1  D 

6  L 

No  A 

...  8 

12 

287 

Cadillac . 

.  News . 

...  a 

12 

287 

120 

70,  52.  30 

1,500 

1  D 

Fb 

3  L 

Yes 

No 

No  A 

...  8 

IS 

287 

Cheboygan .... 

.Tribune . 

...  8 

12 

287 

90 

70,  53,  35 

2,500 

500 

1  D 

Fb 

2  L 

W 

No 

Dry* 

No  A 

Coldwater . 

,  Reporter . 

...  8 

12 

290 

55 

70,  524,  35 

1  D 

Fb 

4  L 

...  5 

200 

No 

Dry 

Yes.AD 

Free  Press . 

...  8 

12 

300 

32,000 

69.  624,  514.  344 

875,000 

G.  G* 

27  units 

39  L.  3  I.  5  M 

Dry 

YesAD 

News . 

...  8 

12 

308 

66,000 

69.  514.  344  (Roto 

654. 

1  S  Roto,  1  H* 

49.  324 

. 2 

,330,000  14  S.  1  H  Roto 

Oct  Sex 

53  L,  3  M,  3  Lu 

Dry 

Yes  D 

...  8 

12 

280 

•  News . 

...  8 

12 

287 

55 

70,  524,  35 

1,107 

1,806 

1  D 

Fb 

3  L 

W 

Yes 

Dry* 

No  A 

Escanaba . . 

.  Press . 

...  8 

12 

280 

231 

354.  17.4 

3.000 

8,000 

1  GW 

R 

4  L.  1  I 

A 

Yes 

Wet 

No  A 

.Journal . 

...  9 

12 

308 

4,700 

76.  574,  38 

23,125 

107,199 

2  G 

14  L,  2  M 

A 

No 

Dry 

No  A 

.Tribune . 

...  8 

12 

287 

45 

70.  524.  35 

1,255 

1,000 

1  D 

3  L 

H 

Yes 

Dry 

No  A 

Grand  Rapids . . 

.Herald . 

...  8 

12 

294 

2.. 500 

70.  52  4.  35,  17 

2  H 

12  L.  1  El 

Yes  A 

...  8 

12 

308 

7,000 

684.  514.  344 

3  G 

Oct 

18  L,  2  Lu 

No  AD 

.  . 

...  8 

12 

280 

37 

70.  524.  35 

1,500 

1,000 

1  D 

Fb 

3  L 

C 

Yes 

Dry* 

No  A 

Hancock . 

.  Copper  Journal . 

...  8 

12 

291 

2.50 

70,  524,  35,  17 

1,.S00 

2,400 

1  D 

3  L.  1  I 

W 

Yes 

Either 

No  A 

Hillsdale . 

.  News . 

...  8 

12 

280 

100 

344. 174 

4.000 

3,072 

1  H 

6  L 

M 

No 

Dry 

No  A 

Holland . 

.  Sentinel . 

...  8 

12 

294 

100 

70.  524  .  35 

6.000 

2,000 

1  D 

4  L,  1  Lu 

c 

No 

Dry 

No  A 

Houghton . 

.  Mining  Gazette . 

...  7 

13 

308 

200 

344.  174 

1  G 

4  L 

H 

Yes 

W>t 

No  A 

.  Sentinel  Standard _ _ 

...  8 

12 

280 

55 

70.52  4  .  35 

1  D 

Fb 

3  L 

No  A 

.  News . 

...  8 

12 

294 

200 

344. 174 

3.. 500 

3.. 500 

1  D 

SI 

5  L,  2  M 

W 

No 

Dry 

No  A 

.  Globe . 

...  8 

12 

301 

200 

684.514.344 

8.000 

7,000 

1  G 

SI 

5  L.  1  M,  1  Lu 

\VH 

No 

Dry 

No  A 

Jackson . 

.Citizen  Patriot . 

...  8 

12 

308 

1,962 

684.514.344 

36,400 

1  S 

9  L.  1  M,  2  Lu 

A 

No 

Dry 

No  A 

Tribune . 

...  8 

12 

2904 

300 

70,  54.  35 

2.000 

5,000 

1  D 

Fb 

3  I 

H 

No 

No  A 

.  Gazette . 

...  8 

12 

308 

1,540 

684.514.384 

12.000 

22,150 

1  S 

12  L,  1  M.  2  Lu 

C 

No 

Dry 

No  A 

Lansing . 

.Capital  News . 

...  8 

12 

297 

498 

68 \4.  514.  344 

1,9.50 

13,425 

1  D 

SR 

4  L.  4  I.  1  Lu 

W 

No 

Dry 

No  A 

State  Journal . 

...  9 

12 

301 

2,726 

754.  57,  374 

9,162 

61,920 

1  H.  1  D 

12  L,  2  M,  2  Lu 

PAD 

Dry 

No  A 

Ludington . 

.  News . 

...  8 

12 

287 

75 

70.  524.  35 

500 

35,000 

1  G 

Fb 

4  L,  1  Lu 

A 

No 

No 

No  A 

...  8 

12 

284 

Marquette . 

.  Mining  Journal . 

...  8 

12 

300 

300 

454.  224 

1  S 

4  L.  2  M 

No  A 

.  Chronicle . 

...  8 

12 

294 

42 

70,  524.  35 

2,104 

2,300 

D 

Fb 

3  L 

WH 

No 

No  A 

.  Herald-Leader . 

...  8 

12 

287 

no 

70.  524,  35 

5,327 

2,721 

CD 

Fb 

5  L 

WH 

Yes 

No  A 

Monroe . 

.  Ne^'s . 

...  8 

12 

294 

125 

344.  17 

D 

Tub 

6  L,  1  Lu.  1  El 

A 

Yes 

Dry 

No  A 

...  8 

12 

287 

...  8 

287 

Muskegon . 

.  Chronicle . 

...  8 

12 

308 

888 

69,  51 4.  344 

6,510 

28,700 

i  D 

8  L,  1  M,  1  Lu 

A 

No 

Dry 

No  A 

...  8 

124 

294 

no 

354.  18 

2.000 

3,500 

1  D 

Tub 

4  L 

A 

No 

Dry 

No  A 

Owosso . 

.Argus  Press . 

...  8 

12 

2974 

275 

34.  17 

1,000 

11,2.50 

1  D 

Tub 

5  L.  1  Lu,  1  El 

A 

No 

Dry 

No  A 

.  News . 

...  8 

12 

287 

50 

70.  524.  35 

500 

1.500 

D 

Fb 

3  L 

A 

Yes 

.Press . 

...  8 

12 

297 

2,000 

69.  52.  344 

10.000 

48,000 

1  H.  1  G 

Sex 

16  L,  2  Lu 

W 

No 

Dry 

No  A 

Port  Huron... . 

.Times-Herald . 

...  8 

12 

294 

975 

344.  17 

4.000 

25,000 

2  D 

Tub 

10  L.  2  M 

D 

No 

Dry 

...  7 

13 

280 

80 

70.  524 

1  D 

2  L 

Saginaw . 

.  News . 

...  8 

12 

2974 

1,609 

344. 174 

4.000 

38.700 

1  G.  1  H 

n  L 

A 

No 

Dry 

.  .  8 

Sault  Ste  Marie 

...  8 

12  ■ 

287 

84' ’76;  524,' 35 

2,300 

3,057 

1  D 

Fb 

4  L 

A 

Yes 

Dry* 

No  A 

South  Haven... 

.Tribune . 

...  8 

12 

204 

49 

70.  524  ,  35 

1,600 

3.500 

1  D 

3  L 

A 

No 

Dry 

No  A 

Sturgis . 

.Journal . 

...  8 

12 

287 

too 

70.  524,  35 

3,000 

2,500 

D 

4  L,  1  Lu 

E 

Yes 

No  A 

Three  Rivers . . . 

.Commercial . 

...  8 

12 

280 

60 

70.  524,  35 

4.000 

1,200 

G 

Com 

3  L,  1  Lu 

W  H 

Yes 

Traverse  City . . 

.  Record-Eagle . 

...  8 

12 

294 

150 

35.  174 

1  D 

Tub 

4  L 

No  A 

...  8 

287 

Ypsilanti . 

.  Press . 

...  8 

12 

294 

100 

344.  174 

1  D 

TubJi 

4  L.  1  I.  1  Lu.  1  El 

No  A 

Albert  Lea . 

■  Tribune . 

8 

12 

287 

Austin . 

.Herald . 

8 

124 

280 

Bemidji . 

.  Pioneer . 

7 

13 

280 

Brainerd . 

.  Dispatch . 

7 

13 

280 

Crookston . 

.Times . 

7 

13 

283 

Duluth . 

.Herald . 

8 

12 

301 

News*Tribune . 

8 

12 

280 

Fairmont . 

.  Independent . 

7 

13 

280 

Sentinel . 

7 

13 

280 

Faribault . 

.  News . 

8 

12 

294 

Fergus  Falls . . . 

.^umal . 

7 

13 

287 

Hibbing . 

International 

•  Tribune . 

7 

13 

280 

FalU.. 

.Journal . 

6 

13 

276 

Little  Falls .... 

.Journal . 

8 

12 

276 

Mankato . 

.Free  Press . 

8 

124 

280 

Minneapolis. . . 

.Journal . 

8 

12 

294 

Star . 

8 

12 

301 

Tribune . 

8 

12 

308 

Moorhead . 

.  News . 

7 

13 

280 

Owatonna . 

.  People’s  Press . 

7 

12 

294 

Red  W'ing . 

.  Eagle . 

7 

13 

287 

Republican . 

7 

13 

294 

Rochester . 

.  Post-Bulletin . 

8 

124 

294 

St.  Cloud . 

.  Times . 

7 

13 

280 

St.  Paul . 

.  Dispatch  &  Pioneer  Press. . 

8 

12 

297 

News . 

8 

12 

297 

South  St.  Paul. 

.  Reporter . 

8 

12 

294 

Stillwater . 

.  Gazette . 

7 

13 

287 

Virginia . 

.  Enterprise . 

7 

13 

280 

W'illmar . 

.Tribune . 

7 

13 

290 

W’inona . 

.  Republican-Herald . 

7 

13 

294 

MINNESOTA 


159144.  22 

3,628 

4,428 

1  S 

55 

36.  18 

4.500 

4.400 

G 

50 

70.  524.'35 

2.000 

1,500 

D 

50 

70 

1,500 

1,800 

GW 

100 

70.  53 

3,500 

400 

D 

3.000 

684,  54.  34 

10,500 

95,000 

2  H 

68.  M.  514.  34 

2  H 

72 

70 

600 

3,600 

D 

140 

344.  174 

5,020 

5,000 

D 

165 

70.  524.  35 

3,100 

4.300 

D 

125 

43,  214 

3,000 

6,000 

H 

12 

30x  40 

Cam 

32 

534 

600 

1,000 

G 

393 

54.  36 

3.000 

15.000 

G 

4.000 

68.51,  34,  17 

24,000 

128,000 

S  H 

15,124 

684.  654.  514.  494.  444 

3  H.  1  H* 

344.  33.  324 

56,678 

333,482 

2  Wb 

12 

22  X  35;  304  x  44 

1,500 

450 

no 

70.  524  ,  35 

C  D 

52 

70.  524 

800 

600 

D 

100 

70.  524,  35,  174 

3,000 

3.000 

D 

358 

354.  is 

6,000 

7,800 

D 

13,000 

684.  544.  344 

20,000 

400.000 

2  H.  1  H* 

5.900 

68,  51.  34,  17 

3  G 

64470,  53,  35 

1,500 

1.800 

D 

25 

70,  524 

2,000 

700 

D 

65 

70,  53.  35 

1,000 

1,500 

D 

500 

33.  164 

4.000 

12.000 

D 

1  L.  3  I 

4  L 

3  L 

Com 

3  L 

3  L,  1  Lu 

Sex 

19  L.  4  M 

Ou  Sex 

13  L.  7  I.  3  M 

3  L 

Tubi 

1  L,  2  I 

Fb 

3  L 

6  L 

Fb 

2  L 

Com 

2  L 

1  Oct,  2  Sex 

1  L,  14  I.  3  M 

30  L.  4  M 

2  L 

Fb 

2  L 

Fb  . 

3  L 

Fb 

JL 

Tub 

2  L.  3  I 

10  L.  18  I,  3  M,  2  Lu 
10  L,  8  I.  2  M.  1  El 

3  L 

A 

2  I 

4  L 

Tub 

7  L 

H 

Yes 

Dry 

No 

A 

Ch 

Yes 

Dry 

No 

A 

WH 

Yes 

No 

No 

A 

WH 

Yes 

No 

A 

W 

Yes 

Yes* 

No 

D 

Dix 

No 

Dry 

Yes 

A 

D 

No 

Dry 

Yes 

A 

No 

No 

A 

Yes 

Wet* 

No 

A 

T 

Yes 

Dry 

No 

A 

Sp 

No 

No 

No 

A 

A 

Yes 

Dry 

No 

A 

WH 

Yes 

No 

No 

A 

Mus 

Yes 

Dry* 

No 

A 

Yes 

No 

A 

Dry 

YesAD 

No 

Yes 

No  AD 

D 

No 

Dry 

Yes 

D 

W’ 

No 

No 

A 

H 

Yes 

No 

A 

W.  Ac 

Yes 

Dry* 

No 

A 

Yes 

Dry* 

No 

A 

W 

Yes 

Dry 

No 

A 

Wet 

No 

A 

PA 

No 

Dry 

Yes 

D 

PA 

Yes 

Dry 

Yes  U 

D 

Yes 

Dry* 

No 

A 

D 

Yes 

Dry* 

No 

A 

No 

A 

EA 

Yes 

Dry* 

No 

A 

W’ 

Yes 

Dry 

No 

A 

For  Explanation  of  Key  Letters  See  Page  58 


{Continued  on  page  81) 
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UKV 


STEREOTYPE  FOUNDRY 


COMPOSING  ROOM 


PRESS  ROOM 


BUSINESS  OFFICE 


EDITORIAL  SANCTUM 


CERTI  FI  BD/;S/rEREGlT  YPI NG 

^Benefits  them  all 


— 

i-  CiT 

ADVERTISING  DEPARTMENT 


CIRCULATION  DEPARTMENT 


READERS 


CERTIFIED  DRY  MAT  CORPORATIOK 

340  Madison  Avenue  —  —  New  York,  N.Y 
For  dependable  sfereotypinq  use  Certified  Dry  Mats 


MADE  IN  THE  U.S.A. 


Both  Line  And  Halftone  Negatives 


The  Chemco  All-M 


FASTEST,  CLEANEST,  AND  MOST 

Newspaper  illustrations  may  be  given  i 
Process”  of  half-tone  making  on  (In 
Softness  of  tone, — retention  of  detail 
eliaraeterize  Chemco  Stripfilm  lialf  to 
Many  publishers  favor  snappy  black 
toneless  sereeny  appearing  illustratio 
The  “Powers  Process”  however  enabl 
half-tone  favored  by  his  publisher, - 
or  the  medinm  highlight,  or  open  hi 


New  York  Evening  Journal 
220  South  Street 
New  York. 


H:.  k.  J,  Povers,  Preiident 
Cheaco  Photoproduet a,  Inc., 
205  Weit  39tb  Stroot, 

New  York  City. 


laar  Ur.  Poworoi' 


In  ansver  to  your  letter  of  July  10th  and  in 
reference  to  our  convcraaticn  this  noon. 


I  have  been  very  glad  to  send  through  a  requi' 
•ition  for  one  of  your  special  half  tone  cemeras  and  you  will 
receive  a  fornal  order  for  it  froa  our  purchasing  departaent 
innediately. 


Hoping  it  does  as  such  for  us  as  the  line 


With  kindest  regards. 


Sincerely  yours. 


k.  B.  Chivere 
Publisher 


The  Greatest  Circulation  of  any  Evening  Newspaper  in  America 
and  a  QUALITY  Ciicolation  at  THREE  CENTS  a  Copy  Daily 
and  FIVE  CENTS  Saturday 


The  Chemco  Strip- 
film  Camera  — 

SAVES  MONEY 
FOR  THE  PUB¬ 
LISHER 
and 

Makes  Better 
Illustrations. 


CHEMCO  PHOT 


I 
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mproved  Quality  Are  Now  Made  O 

il  Stripfilm  Camera 

inomical  method  of  producing  negatives. 

(jiialities  by  the  use  of  the  ‘Towers 
Stripfilm. 

’  where  it  is  desired,  great  contrast 
white  illustrations  over  the  "ray 

often  used.  FORT\  -THREE 

e  engraver  to  produce  the  type  of  Newspapers  m  the  following 

open  shadow,  or  the  closed  shadow,  .  **l"^^trdtions 

ht,  are  all  witliiii  liis  control.  process— 


FORTY-THREE 

Newspapers  in  the  following 
cities  now  use  illustrations 
made  by  the  Chemco  film 
process  — 

New  York 

Chicago 

Baltimore 

Detroit 

Cleveland 

Pittsburgh 

Providence 

Boston 

Montreal 

Toronto 

Brooklyn 


our  ^!on  to  publishers 


y 


PRODUCTS,  INC. 


I 

f 


-^mzation 

‘E,'“n.  y. 


The  Chemco  Stripfilm  All-Metal 
Camera  uses  Chemco  Stripfilm 
in  rolls.  The  film  is  mounted 
on  jmper  and  strips  easily  after 
developing.  It  drie  s  on  glass 
almost  instantly.  Rolls  are. 
made  of  convenient  widths  to 
handle  all  classes  of  copy. 
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FOR  GREATER  PRODUCTION 


THE  ST.  LOUIS  GLOBE-DEMOCRAT 

WILL  INSTALL  TWENTY-TWO 

KOHLER  MAGAZINE  REELS 

After  a  thorough  study,  Kohler  Magazine  Reels  were  selected  because  they,  and  they 
alone,  meet  every  requirement  of  the  modern  high  speed  press. 

With  Kohler  Magazine  Reels  there  are  no  stops  for  roll  changes.  There  is  no  manual 
adjustment.  There  is  no  strain  on  the  web. 

The  new  Kohler  Web  Control  eliminates  running  ahead  of  the  roll  on  red  button  stops 
from  the  highest  known  press  speeds,  feeds  the  paper  always  at  the  proper  tension,  from 
threading  to  60,000,  without  roughing  the  web,  and  controls  the  roll  from  its  periphery 
without  resorting  to  brakes  of  any  kind. 


KOHLER  BROTHERS 

ENGINEERS  AND  MANUFACTURERS 


CHICAGO 

Wrigicy  Building-North 


NEW  YORK 
Evening  Post  Building 
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8 

124 

330 

20.000 

73.  544.  354 

125.000 

630,000 

4  S 

3  DO.  1  DS 

39  L.  4  I.  3  M,  3  Lu 

No 

Wet 

Yes  D 

12 

315 

Sunday  Call . 

8 

124 

330 

3.000 

73.  55.  364 

11  L.  7  I.  2  M.  2  Lu 

A 

No 

Wet 

No  A 

8 

13 

294 

No  A 

8 

13 

305 

No  A 

.Herald . 

9 

12 

297 

38.  19 

G 

10  L.  1  El 

A 

No 

Dry 

No  A 

News . 

9 

12 

297 

800 

374.  mi 

H 

5  L.  6  I.  1  M 

A 

No 

Dry 

No  A 

5 

12 

194 

Yes 

No  A 

Paterson . 

.  Morning  Call . 

8 

124 

301 

1.700 

714.  534.  354 

13.000 

45.000 

H 

Oct 

14  L,  1  M 

Yes 

Dry 

No  A 

8 

124 

301 

No  A 

Press-Guard  ian . 

8 

12  ■ 

294 

1.285 

684.  SI4.  .344 

50,000 

D 

Sex 

15  L,  1  M.  1  Lu 

No 

Dry 

No  A 

Perth  Amboy . . 

.News . 

8 

124 

297 

650 

71.  534.  354 

10,000 

25.000 

H 

Ou 

7  L.  1  I.  1  Lu 

H 

No 

Dry 

No  A 

Plainfield . 

.  Courier-News . 

8 

12 

308 

860 

47.  234 

4.000 

34.000 

S 

Sex 

12  L.  2  Lu.  1  El 

A 

Dry 

No  A 

Trenton  . 

.  Times . 

8 

124 

308 

72'2.  .544.  364 

H 

Sex 

11  L.  2  I.  3  M.  1  Lu 

No 

Wet 

Yes  A 

Union  City .... 

.Hudson  Dispatch . 

8 

124 

300 

1.300 

354.  174 

5.000 

30.000 

H 

13  L.  1  Lu.  1  El 

A 

Yes 

Dry 

No  A 

Vineland . 

.Journal . 

8 

12 

287 

65 

70.  "524.  35 

1..500 

D 

Fb 

3  I.  1  Lu 

W 

No 

Dry* 

No  A 

7 

13 

287 

Woodbury . 

.  Times . 

7 

13 

283 

120 

66.4 

2.000 

1,.500 

D 

Fb 

3  L 

Mus 

Yes 

No 

No  A 

NEW 

MEXICO 

Albuquerque . . . 

•  Journal . 

8 

12 

294 

r 

34. 174 

D 

Tub 

6  L.  1  El 

. A 

New  Mexico  State  Tnbune 

1  8 

12 

294 

500 

344.  17', 

4.000 

9.600 

1  D 

Tub 

4  L 

WH 

No 

Dry 

No  A 

Carlsbad . 

.  Current-Argus . 

7 

12 

280 

12 

15  X  22  M 

500 

600 

1  C 

c 

1  I,  1  L 

Mus 

No 

Dry 

No  A 

7 

13 

Las  Vegas . 

.  Optic . 

8 

12 

280 

51 

70.  524 

4.660 

1.842 

1  D 

A 

3  L 

WH 

Yes 

Dry* 

No  A 

Raton . 

.  Range . 

7 

13 

277 

16 

35  X  44 

460 

500 

1  B 

2  L 

Mus 

Yes 

No  A 

Roswell . 

.  Dispatch . 

8 

12 

281 

90 

70 

3.000 

200 

G 

Com 

2  L 

W 

No 

Dry* 

No  A 

. A 

Santa  Pe . 

.New  Mexican . 

8 

12 

280 

70.  524 

1  G 

Com 

3  L.  1  1 

. A 

NEW  YORK 

Albany . 

.  Knickerbocker-Press  & 

8 

12 

297 

6.300. 

"68.  51.  34 

66,000 

161.000 

G 

DO 

13  L,  10  I.  4  M 

D  WH 

.  .  a 

Dry 

Yes  A 

News 

Times-Union . 

8 

12 

280 

3.232 

68.  51.  34 

28,413 

111.767 

2  H 

21  L.  1  M.  2  Lu 

WH 

No 

Dry 

Yes  AD 

Amsterdam . . . . 

.  Recorder  &  Democrat . 

8 

12 

294 

330 

344.  174 

6.935 

8.222 

2  D 

Tub 

4  L,  4  I,  1  Lu.  1  El 

A 

Yes 

Dry 

No  A 

Auburn . 

.Citizen  &  Advertiser-Jour- 

7 

13 

280 

285 

504. 334. 164 

2,600 

8.300 

1  H  ,1  D 

10  L,  1  1 , 1  Lu 

EE 

Yes 

Wet 

No  A 

Ballston  Spa . . . 

.  Journal . 

7 

13 

304 

14 

24x36 

1.000 

400 

Sw 

Fb 

2  1 

W 

Yes 

Dry* 

No  A 

Batavia . 

.News . 

8 

12 

280 

275 

684.  514.  344 

6,000 

12,000 

H 

5  L,  1  Lu 

AD 

No 

Dry 

No  A 

Binghamton . . . 

.  Press . 

8 

124 

298 

3.000 

73.  544.  364 

23.000 

64,000 

H 

Oct 

6  L.  9  I.  1  M.  1  M2 

DEA 

No 

Wet 

Yes  D 

Sun . 

8 

12 

294 

1.500 

68.  51.  34 

12.000 

62..S00 

H 

Sex 

1 1  L,  2  Lu.  1  El 

EA 

No 

Dry 

No  A 

8 

124 

280 

. D 

Eagle . 

8 

12  ■ 

316 

12.000 

69.  514,  344.  644 

34.000 

3.50,000 

4  H.  1  HP 

39  L.  1  I,  2  M.  3  Lu 

Yes 

Dry 

Yes  D 

.  8 

12 

297 

. D 

.  8 

124 

297 

7,000 

71.  53»4.  iSM 

3  H 

30  I.  1  M,  2  Lu.  1  El 

No 

Dry 

Yes  D 

.  8 

124 

308 

71 V4.  53V4. 

1  H,  3  G 

24  L,  2  Lu 

No 

Dry 

No  D 

.  8 

124 

3^ 

15.000 

72H.  54^}i.  36*4 

3  G.  1  H 

28  L.  3  I,  3  M.  2  Lu 

D 

No 

Wet 

Yes  D 

Times . . 

.  8 

124 

308 

17.000 

704.  524.  35,‘4'.  31.  30 

60.000 

300.000 

4  G 

Oct 

25  L.  1  M,  2  Lu.  1  El 

No 

Dry 

Yes  D 

Canandaigua . . 

.  .Messenger . . 

.  8 

12 

287 

11 

72.  524 

1.500 

250 

4  I 

No 

.  No  A 

Catskill . . 

. .  Mail . . 

.  7 

13 

280 

90 

68 

2,000 

G 

Com 

3  L 

Mus 

Yes 

.  No  A 

Cohoes . . 

. .  American . . 

.  8 

124 

294 

225 

354 

8.000 

12,000 

S 

4  L.  4  I 

Yes 

Dry 

No  A 

Coming . 

. .  Leader . 

.  8 

12 

280 

300 

34.  17 

6.00r; 

5.400 

G 

SI 

7  L.  1  Lu 

E 

No 

Dry 

No  A 

Cortland . 

. .  Standard . 

.  8 

12 

294 

160 

344.  174 

4.000 

4.000 

D 

Tub 

5  L.  2  M 

A 

Yes 

Dry 

No  A 

Dansville . 

. ,  Breese . 

.  8 

12 

308 

20 

24x36 

3.000 

800 

B 

Fb 

2  L 

A 

Yes 

No 

No  A 

.  No  A 

Elmira . 

.  .Star-Gazette  &  Advertiser 

.  8 

12 

280 

2.400 

34.  32.  17 

86,400 

2  G 

14  L.  2  Lu.  1  El 

EA 

No 

Dry 

Yes  A 

Flushing . 

. .  Journal . 

.  8 

12 

294 

500 

69.  52.  344 

5.000 

12,000 

G 

8  L,  2  Lu 

D 

No 

Dry 

No  A 

Geneva . 

.  .limes . 

.  8 

12 

301 

200 

454.  224 

5,000 

3.433 

1  S 

7  L.  1  Lu 

A 

No 

Wet 

No  A 

Yes 

No  A 

Gloversville . . . 

. .  Leader-Republican  &  Her 

-  8 

12 

308 

400 

52.  344 

18,000 

G 

SI 

2  L,  7  I.  1  Lu.  1  M2 

EA 

Yes 

Dry 

No  A 

Herkimer . 

.  .Telegram . 

.  8 

12 

287 

100 

70.  524.  35 

4,000 

1..500 

C. 

Com 

4  L 

Mer 

Yes 

No 

No  A 

Homell ...... 

.  .Tribune-Times . 

7 

13 

296 

225 

33 

3,. 500 

3,. 500 

D 

Tub 

5  L,  1  Lu.  1  El 

A 

Yes 

Dry 

No  A 

Hudson . 

. .  Register . 

.  7 

13 

294 

70.  524.  35 

3.0(M> 

3.000 

4  L.  1  Lu 

Vc 

Yes 

Dry 

No  A 

Star . 

.  7 

13 

294 

no 

46.  23 

2,500 

2 , 500 

G 

3  L,  1  Lu.  1  El 

A 

Yes 

No 

No  A 

Ithaca . 

. .  Joumal-Neivs . 

.  8 

12 

294 

300 

.344.  174' 

5 , 100 

9.500 

D 

Tub 

6  L.  2  I,  1  M,  1  Lu 

A 

No 

Dry 

No  A 

JamestO’^’n . . . 

.  .Journal . 

.  8 

12 

280 

600 

684.  514.  344' 

10,000 

22,000 

G 

Sex 

4  L,  4  I,  2  Lu 

A 

No 

Dry 

No  P 

Post . 

.  8 

12 

294 

625 

70.  .524.  35 

H 

8  L,  2  Lu.  1  El 

EA 

No 

Dry 

No  P 

.  8 

12 

294 

.  No  A 

.  8 

124 

.  No  A 

Kingston . 

. ,  Freeman . 

.  7 

13 

294 

375 

334.  17 

7.. 500 

15.500 

D 

Tub 

5  L,  4  I.  1  Lu.  1  El 

A 

Yes 

Wet 

Yes  A 

Leader . 

.  7 

13 

284 

92 

70.  35 

D 

Fb 

5  L 

Yes 

Yes* 

No  A 

Fot  Explanation  of  Key  Letters  See  Page  58  {Continued  On  PogC  84) 


^Xhiie 


TRUCKS 

BUSSfS 


NO  TRUCK  OWNER  WILL 
OPERATE  A  TRUCK  LONG 
ENOUGH  TO  RUN  100,000 
MILES  UNLESS  THOSE 
MILES  ARE  MONET- 

earning  miles. 


Mileage  Records 

tnai  shatter  all  co 


This  record,  pabllshed  annually,  stands  unrhallentfed.  No  other  truck  man* 
ufacturer  has  ever  puhllshed  such  a  volume  of  evidence  of  dependability, 
lonif  life  and  continuous  earuiuif  power.  No  other  truck  mauufacturer  can. 


Owners’  Actual  Records  of  over  2  Billion  Miles 
282  AVhites  have  each  ran  500,000  miles  and  more 

1181  have  run  between  300,000  miles  and.  500,000  eath 
2747  have  run  between  200,000  miles  and  300,000  each 

4008  have  run  between  150,000  miles  and.  200,000  each 
9647  have  run  between  100,000  miles  and  150,000  each 

giving  the  astounding  total  ^ 

17,865  Whites  have  run  100,000  miles 

and  more  each 

I  THE  WHITE  COMPANY,  Cleveland 


rod  you  ihe  eomplele  100,000*niile  book.  You  will  find  in 
ik  owners  in  your  section  of  the  country,  in  your  line  of 
,  and  with  trucking  problems  the  same  as  your  own.  U  rite 
lite  t'ompany,  842  Kad  7*>ih  Street,  (3eveland,  Ohio,  or 
it  from  the  nearest  Uliite  Factory  Branch  or  Dealer. 
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Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 


0.^ 

SuJm 
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fa  . 

5  o  a 
<UU] 


c 

Ou 


e 


4  ft 

of 

zu 


b1 

e  a 


It 


DkK  hU 


Little  Falls. . . 

.  .Times . 

..  8 

12 

294 

Lockport . 

.  .Union^Sun  &  Journal. . . 

.  .  8 

12 

294 

Long  Island  CityStar . 

.  .  8 

12 

295 

Lynbrook .... 
Malone . 

. .  Nassau  Star . 

.  .  8 

12 

280 

.  .Telegram . 

.  .  8 

12 

294 

Mamaroneck . . 

.  .Times . 

..  7 

13 

276 

Medina . 

. .  Journal . 

.  .  T imes-Herald . 

.  .  8 

12 

288 

Middletown .  . 

..  8 

12 

294 

Mt.  Vernon . . . 

. .  Argus . 

.  .  8 

12 

294 

New  Rochelle. 

. .  Standard'Star . 

..  8 

12 

294 

N’burffh-Beacon  News . 

.  .  8 

12 

280 

New  York .... 

.  .  American . 

.  .  8 

12 

280 

Bronx  Home  News . 

.  .  8 

12 

300 

Day  (Jewish) . 

.  .  8 

12H 

300 

Graphic . 

..  5 

12 

200 

Herald-Tribune . 

..  8 

I2H 

296 

Jewish  Journal . 

..  8 

I2H 

297 

Joumaf  of  Commerce .  . . 

, .  .  8 

12H 

295 

Journal . • _ 

..  8 

12 

298 

La  Prensa . 

..  8 

I2H 

295 

Mirror . 

. .  5 

12 

200 

M  oming  T elegraph . 

..  8 

12, 15H 

294 

News . 

..  5 

12 

200 

Post . 

.  .  8 

12H 

297 

S'ts  Zeit'g  and  Herold.. 

..  7 

13 

295 

Sun . 

..  8 

12H 

298 

Telegram . 

..  8 

12 

296 

Times . 

..  8 

12H 

296 

W'all  St.  Journal . 

..  6 

164 

296 

Wall  St.  News . 

..  6 

164 

300 

W'orld . 

..  8 

124 

280 

Niagara  Palls. 

. .  Gazette . • . 

..  8 

124 

294 

No.  Tonawanda. News . 

..  8 

12 

294 

Norwich . 

. .  Sun . 

..  7 

13 

290 

Nyack . 

. .  Tournal . 

..  8 

12 

287 

News . 

..  7 

13 

276 

Ogdensburg . . . 

. .  Republican- Journal . 

..  8 

12 

280 

Clean . 

.  .Herald . 

.  .  8 

12 

280 

Times . 

..  8 

12 

294 

Oneida ... _ 

. .  Dispatch . 

..  8 

12 

280 

Oneonta . 

. .  Star . 

..  7 

13 

294 

Ossining . 

. .  Citizen-Sentinel . 

.  .  8 

12 

280 

Oswego . 

. .  Palladium-Times . 

..  8 

12 

294 

Peek^ill . 

. .  Star . 

..  7 

13 

280 

Union . 

..  7 

13 

280 

Plattsburgh . . . 

. .  Press . 

..  8 

12 

287 

News . 

..  8 

12 

280 

Port  Chester . . 

Republican . 

..  8 

12 

280 

. .  Item . 

..  8 

12 

298 

Port  Tervis .  . . 
Poughkeepsie . 

. .  Union-Gazette . 

..  8 

12 

280 

. .  Eagle-News . 

..  8 

124 

294 

Star  &  Enterprise . 

..  8 

124 

300 

Rochester . . . . 

Sunday  Courier . 

..  8 

124 

300 

. .  Democrat  ft  Chronicle 
Times-Union . 

& 

..  8 

12 

300 

Journal- American . 

..  8 

12 

280 

Rockville  Centre.^assau  Review . 

..  8 

12 

300 

Rome . 

. .  Sentinel . 

...  8 

12 

294 

Salamanca .... 

. .  Republican-Press . 

..  7 

13 

294 

Saranac  Lake. 

. .  Enterprise . 

..  8 

124 

298 

Saugerties .... 

. .  Post . 

..  6 

13 

280 

Schenectady . . 

. .  Gazette . 

..  8 

12 

308 

Union-Star . 

..  8 

12 

301 

Staten  Island . 

.  .Advance . 

..  8 

13 

294 

Syracuse . 

.  .Herald . 

..  8 

12 

297 

Journal . 

..  8 

12 

280 

Tarrytown _ 

Post-Standard . 

..  8 

12 

280 

.  .News . 

..  8 

12 

280 

Troy . 

. .  Record . 

..  8 

12 

308 

Times . 

..  8 

12 

294 

Utica . 

Observer-Budget . 

..  8 

12 

280 

. .  Observer-Dispatch . 

..  8 

12 

312 

Press . 

..  8 

12 

308 

Watertown . . . 

. .  Times . 

..  8 

12 

308 

Wellsville . 

. .  Reporter . 

..  7 

13 

276 

White  Plains. . 

. .  Reporter . 

..  8 

12 

294 

Yonkers . 

Press . 

..  8 

12 

294 

. .  Herald . 

..  8 

124 

308 

Statesman . 

..  8 

124 

297 

110 

34«,  IIM 

1.074 

2,500 

D 

Tub 

4  L.  1  M 

A 

Yes 

Dry 

280 

34H. 

D 

Tub 

6  L 

E 

No 

Dry 

1,500 

69H.  52H.  34Ji 

9,550 

37,400 

H 

Sex 

4  L.  10  I.  3  Lu.  1  El 

Dix 

No 

Dry 

234 

35, 

5  L,  3  I,  1  Lu.  1  El 

V 

Yes 

Dry 

100 

34H,  17Ji 

6.000 

3,600 

D 

Tub 

4  I 

W 

No 

Dry 

No  A 

35 

70,  35 

2.000 

l.CKH) 

D 

Fb 

1  L. 1  Lg 

T 

Yes 

Dry* 

400 

45.  22H 

2.000 

6.000 

S 

5  L.  2  I,  1  Lu 

A 

Yes 

Dry 

Yes  A 

600 

34H.  17H 

8,000 

21,600 

H 

Sim 

It  L.  1  I,  1  Lu,  1  El 

W 

No 

Dry 

No  A 

342 

70.  35 

S 

8  L.  1  I,  1  Lu 

No 

Dry 

560 

68H,  SIH.  3*^.  17H 

1  H.  1  G 

10  L.  2  I.  1  M,  3  Lu 

No 

Dry 

Yes  D 

68 

Ym  h, 

7,000 

70.  52H.  35 

32,500 

206,000 

2  H 

1  Sex, 1  Oct 

16  L.  7  I,  2  Lu 

Yes 

Wet 

Yes  A 

3,800 

70^.  S2H.  33% 

150,000 

155,000 

H 

14  L 

PA 

No 

Dry 

No  D 

14,000 

62%.  31% 

48,000 

1  H.  3  S 

1  DO. 

26  L.  2  Lu,  3  M2 

No 

Wet 

No  D 

7m,  53%,  35% 

120,000 

125,000 

4  H.  5  S 

Oct 

69  L,  4  M 

Sp,  A 

No 

Dry 

Yes  D 

3,  .500 

7m.  S3%.  3S% 

24,000 

100,000 

2  H 

Sex 

12  L.  10  I.  1  El 

No 

Dry 

No  D 

1,800 

7m.  55%.  35% 

13,000 

40,000 

D 

Oct 

23  I,  1  Lu 

Sp 

Yes 

Dry 

No  D 

68 

Dry 

Yes  D 

264 

72 

1.200 

4,800 

D 

Fb 

6  L,  1  Lu 

RAD 

No 

Both* 

No  D 

Nn 

1,620 

69)i,S2)i.34N 

24,000 

64,000 

H 

Oct 

21  L,  1  L  1  Lu.  1  El 

Bs 

No 

Dry 

Yes  D 
Yp*  n 

9,000 

7m.  53%.  35% 

66,000 

255,000 

6S 

Sex 

42  L,  4  M 

No 

Dry 

No  D 

4,320 

63,  47%,  31  V4 

2.000 

145,220 

3  H 

Sex,  Qu 

34  L,  1  I,  1  Lu 

Sp 

No 

Dry 

No  D 

40.000 

7m.  53%.  35% 

105,600 

920,000 

14  H 

Oct 

38  L.  71,  2  M,  12  M2. 

No 

Dry 

Yes  D 

15,000 

6S%.  51%.  34% 

60,000 

450,000 

4G.  4H 

3  Lu 

23  L.  12  I.  3  M.  2  Lu 

Dix 

No 

Dry 

No  D 

102 , 700 

72%.  53^.  35% 

203,000  2,770,000 

15  H.  1  G, 

16  Oct. 

31  L,  541, 11  M,3Lu 

Sp 

No 

Dry 

Yes  D 

1  W 

1  Qui 

3,300 

72.  .54  li.  36,  18 

19,000 

50,000 

H 

17  L.  1  Lu.  1  Th 

No 

Dry 

No  D 

.500 

70%,  53.  35%.  15 

23,000 

10,320 

S 

8  L.  6  I.  1  Th 

EA 

No 

Dry 

No  D 

76,000 

7m.  53 35%.  66 

260,000  2,198,304 

30D,8S.  15  H 

51  L.  39 1.  8  M.  4  Lu.  1  Th  D.PA 

Yes 

Dry 

Yes  D 

1,500 

7m.  53%.  35% 

16,000 

55,000 

D 

Tub 

12  L,  1  I.  1  M,  2  Lu 

Yes 

Dry 

No  A 

ISO 

34%,  17% 

5,000 

D 

4  L 

No 

Dry 

No  A 

61 

66%,  50%,  33% 

CD 

Fb 

4  L 

W 

Yes 

No  A 

59 

D 

Fb 

1  L.  3  I,  1  Lu 

No 

No 

Yes  A 

25 

D 

Yp«; 

190 

34.  17 

4.. 500 

6.000 

G 

SI 

5  L.  1  M 

D 

Yes 

Dry 

No  A 

180 

34%.  17% 

8.000 

H 

5  L.  1  Lu,  1  El 

Yes 

Dry 

No  A 

350 

34.  17% 

2.000 

6,000 

D 

Tub 

6  L.  1  M.  1  Lu 

Yes 

Dry 

No  A 

60 

70,  524 

D 

Fb 

4  I 

A 

Yes 

Dry* 

No  A 

250 

334,  17 

4,500 

D 

Tub 

5  L 

A 

Dry 

No  A 

375 

344. 174 

10,000 

6.000 

D 

Tub 

5  L.  3  I.  1  M 

EA 

Yes 

Dry 

No  A 

90 

704.  524.  35 

6.000 

2,400 

CD 

Fb 

3  L 

No 

No  A 

49 

70.  52  4  ,  35 

D 

Fb 

1  L.  2  I.  1  Lu 

A 

Yes 

No  A 

100 

70,  524,  35 

D 

Fb 

2  L.  1  Lu 

E 

Yes 

No 

No  A 

100 

70.  524.  35 

D 

Fb 

2  L 

W 

No 

No 

No  A 

75 

344.  174 

8,000 

3.000 

D 

Fb 

3  I.  1  Lu 

W 

No 

No  A 

200 

344 

D 

Tub 

5  L.  1  Lu 

No 

Dry 

No  A 

100 

70,  524,  35 

1,500 

3,440 

G 

4  L 

D 

Yes 

No  A 

180 

354.  18 

D 

Tub 

5  L 

No 

Dry 

No  A 

714.534.354 

H 

Ou 

No 

Dry 

No  A 

185 

714 

1,000 

8,800 

4  L 

W 

No 

Dry 

No  A 

25,000 

68.  51.  34 

500,000 

G 

4  Sex 

32  L.  3  I.  2  M2,  3  Lu 

No 

Dry 

YesAD 

5,058 

68.  51.  34 

5,138 

185.000 

1  G,  1  H 

Oct 

22  L,  3  M,  1  Lu 

D 

Yes 

Dry 

No  D 

475 

4.5.  224 

3,500 

20.500 

S 

SK 

8  L,  1  I,  1  Lu.  1  El 

A 

Yes 

Dry 

Yes  A 

350 

344.  174 

8.000 

10.000 

D 

Qu 

8  I,  1  Lu,  1  El 

A 

Yes 

Dry 

No  A 

no 

324.  164 

D 

Tub 

2  L,  1  Lu 

W 

Yes 

Dry 

No  A 

Yes 

No  A 

No  A 

1,530 

684.  SI4.  344 

8,000 

25,000 

H 

2  Sex 

6  L.  11  I.  1  M.  2  Lu 

A 

Yes 

Dry 

No  A 

1,000 

684.  514.  344 

H 

12  L,  1  El 

EA 

Yes 

Dry 

No  A 

1,000 

684.  sm.  344 

D 

8  I 

No 

Dry 

No  A 

5,600 

68.  51,  34.  314 

36,000 

139,500 

G.  G* 

10  Units 

23  L.  2  M 

W.  A 

No 

Dry 

No  A 

5,500 

68.  51.  34 

3  H 

1  Oct,  2  Sex 

9  L.18  I,  2  M.2  Lu.l  El 

DH 

No 

Dry 

NoAD 

5,000 

68.  51,  34 

21,360 

170.000 

H 

2  Sex 

10  L.  10  I,  1  M.  2  Lu 

E 

No 

Dry 

No  A 

344.  174 

H 

5  L,  1  Lu.  1  El 

A 

Yes 

No  A 

1,600 

69.  514.  344 

26,000 

60,000 

S 

10  L,  2  M,  1  Lu 

E 

No 

Dry 

No  3 

69,  52.  344 

H 

6  L,  6  I,  1  Lu.  1  El 

WH 

Yes 

Dry 

No  D 

3,000 

684.514.344 

90,000 

1  G.  1  H 

Sex 

11  L.  7  I.  3  Lu 

D 

No 

Dry 

NoAD 

1,500 

684.  514.  344 

4.000 

50,000 

H 

Oct 

14  L.  2  M 

D 

No 

Dry 

Yes  A 

1,200 

344. 174 

8,000 

38,000 

G 

Ou 

7  L.  5  I,  2  Lu.  1  El 

WH 

No 

Wet 

No  A 

No 

No  A 

600 

344.  174 

18,600 

18,500 

2  D 

Tub 

3  L,  6  I,  1  El,  1  Lu 

E 

No 

Dry 

No  A 

Yes 

Yes 

. 

No  A 

Asheville . 

.  Citizen . 

Times . 

Burlington . 

.  Times . 

Charlotte . 

.  News . 

Concord . 

Durham . 

.  Herald  ft  Sun . 

Edenton . 

.Albemarle  News . 

Elizabeth  City . 

Fayetteville _ 

.  Observer . 

Gastonia . 

.  Gazette . 

Goldsboro . 

•  Argus . 

News . 

Greensboro . . . . 

.  News . 

Record . 

Greenville . 

Henderson . 

.  Dispatch . 

Hendersonville . 

Hickory . 

.  Record . 

High  Point . . . . 

Kinston . 

.  Free  Press . 

News  Leader . 

New  Bern . 

Pinehurst . 

.Sandhills  Sports  Daily . 

Raleigh . 

.  News  ft  Observer . 

Times . 

Rocky  Mount . 
Salisbury . 

.  .Telegram . 

1 .  Post . 

Statesville . 

.  Daily . 

Tarboro . 

Washington . . . , 

..News . 

W'ilmington . . . . 

, .  News-Dispatch . 

Star . 

Wilson . 

W^inston  Salem.  .Journal  ft  Twin  City 
Sentinel . 

8 

8 

8 

8 

8 

8 

8 

7 

8 
8 
8 
7 

7 

8 
8 
8 

7 

8 

7 

8 
8 
8 

7 
5 

8 
8 
8 
8 
7 
7 

7 

8 
8 

7 

8 


12 

12 

ii” 

12^ 

12 

12 

13 

12 

I2H 

12 


12 

is’ 

12 

13 

12H 

12 

li  " 


12 

12H 

12 


ii" 

12 


294 

294 

287 

294 

310 

276 

308 

287 

287 
294 
280 
290 
292 
294 
294 
280 
184 
294 
308 
294 
294 
294 
294 
252 
294 
300 
305 
280 
280 
280 

288 
280 
280 
287 

312 


1,200 

1,100 

NORTH 

68M.  51,  34 

68H.  5m.34X 

CAROLINA 

18,000  50,400  H 

11,500  37,000  1  H 

2.000 

69,  5m. 

.  34%,  31 

13,000 

45.000 

G.  D  . 

41,000 

70.  5214. 

.  35,  32 

9.000 

85,000 

H,  G* 

80 

70.  52%, 

,  35 

2,000 

2.000 

1  H,  1  G.  1  B 

1.000 

69.  5m, 

,  34% 

10,000 

42,000 

1  D 

26 

70.  52%, 

.  35 

2.000 

600 

75% 

70.  52%. 

,  35 

3,527 

1 . 779 

1  D.  1  M 

300 

35H 

5.000 

3,000 

D 

175 

35.  17% 

6.000 

5.000 

1  G 

70.  52% 

35.  17% 

C  D 

2,500 

69,  5m 

34%,  32 

10.000 

2  G 

720 

69.  5m 

34% 

4.000 

25,000 

1  G 

40 

70,  52  Vg 

35.  17H 

2.000 

20,000 

D 

60 

70.  52^ 

35 

1  D 

80 

50.  33 

7.000 

2.000 

1  G 

300 

35,  30.  17% 

12,000 

8,000 

G 

100 

34%,  17% 

3,700 

1,400 

H 

52 

n 

100 

70,  52%. 

35,  17 

4.000 

3.000 

1  G  D 

70.  52% 

.35 

600 

34%,  17% 

8,500 

25.800 

1  G 

140 

71.  53% 

.35% 

8.000 

6.000 

H 

350 

34V4.  17 

% 

4.000 

8,890 

1  G 

250 

35 

70.  52  W 
34H.  17 
35.  17% 

.  35 

K 

8,000 

9,000 

D 

D 

H 

G 

2,000 

6S%,  5m.  38H.  30H 

10.000 

48,000 

P 

11  L . 

...W 

No 

Wet 

Yet  A 

9  L.  1  M.  1  Lu 

EWH 

No 

Dry 

No  A 
....A 

11  L,  2  Lu.  1  El 

D 

Yes 

Dry 

No  A 

Oct.  SI 

14  L.  2  M,  2  Lu 

Sp 

No 

Dry 

No  A 

Ou  Com 

4  L 

WH 

No 

No  A 

Sex 

13  L.  11,  1  M.  2  Lu 

W 

No 

Dry 

No  A 

Fb 

1  L,  1  I,  1  Lu 

W 

Yes 

. . .  •  A 

1  L,  1  I.  1  Lu 

WH 

Yes 

Dry? 

No  A 

R 

4  L 

No 

Dry 

No  A 

SI 

4  L 

W 

No 

Wet 

No  A 
....  A 

Fb 

2  L 

....A 

12  L,  1  M,  2  Lu 

WSp 

No 

Dry 

.  •  •  •  A 

SI 

7  L.  1  M,  2  Lu 

W 

No 

Dry 

Yet  A 
...A 

Fb 

3  L 

W 

No 

No  A 

Fb 

3  L 

W 

No 

No  A 

R 

4  L 

w 

Yes 

Dry 

No  A 

R 

5  L.  1  Lu.  1  El 

No 

Dry 

No  D 

R 

3  L.  1  Lu.  1  El 

WH 

Yes 

Dry 

No  A 

Fb 

1  I 

....  A 

3  L 

WH 

No 

.Dry? 

No  A 

Oct 

12  L,  1  M,  2  Lu 

....  A 

SI 

9  L.  1  El 

W.  RAD 

No 

Dry 

No  A 

4  L,  1  Lu.  1  El 

'  W 

Yes 

Dry 

No  A 

SI 

5  L,  1  Lu 

W  H 

No 

Dry 

^'o  A 

Fb 

1  L.  1  Lu 

....  A 

Fb 

2  L 

. . .  •  A 

. .  •  •  A 

SI 

6  L.  1  Lu 

H 

No 

Wet 

No  D 

15  L,  1  M.  2  Lu 

W 

No 

Dry 

No  A 

For  Explanation  of  Key  Letters  See  Pa*e  58 


15  L,  1  M.  2  Lu 
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NORTH  DAKOTA 


CITY 


COLUMN  DATA 


NEWSPAPER 


Z  ? 


i  i® 


1 3^ 

S  e «; 


Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 


90) 


I  ^ 
I  N 


O  •  i»  5  ^  O'  • 
AS  — 

5  •  o  £  e  5  • 

eg;; 

sujm  <uui 


5£ 

hfiu 


Zu 


o  fl 


•c£ 


C  3 


,  at 

>v3 

HU 


Bismarck . 

.  .Tribune . 

.  8 

12Vj 

3044 

175 

35.  177^ 

3.000 

10.000 

Cr 

7  L 

Yes 

Dry 

No 

A 

Devils  Lake .  . 

.  .Journal . 

.  7 

13 

280 

100 

70.  524.  35 

3.000 

1.800 

D.  2  C 

3  L 

W 

Yes 

No 

No 

A 

. .  Forum . 

.  8 

UH 

308 

1.500 

704.  524.  35 

20.000 

30.000 

1  Cr 

SI 

6  L.  3  I.  1  M.  2  Lu 

W  D 

No 

Dry 

No 

A 

Grand  Forks. . 

. .  Herald . 

.  8 

IIM 

300 

920 

55.  364 

8.000 

22.000 

1  H 

7  L 

D 

No 

Dry 

No 

A 

Jamestown .  .  . 

. .  Sun . 

.  8 

12 

280 

80 

70 

2.000 

1.200 

Cr 

Com 

4  L,  1  Lu 

A 

Yes 

Dry 

No 

A 

. .  Pioneer . 

.  8 

12 

280 

100 

70 

3.000 

2.000 

D 

Fb 

3  L 

T 

Yes 

No 

A 

. .  News  &  Optic  Reporter . . 

.  8 

12!^ 

308 

164.  33 

G 

4  L 

No 

A 

Valley  City . . . 

. .  Times-Record . 

.  7 

13 

280 

No 

A 

OHIO 


Akron . 

.  Beacon-Journal . 

8  124 

308 

7,000  714,  537.4.  35Ji 

22,, 500 

290,000 

1  D 

Times-Press . 

8  124 

311 

.  70'  j.  524.  354 

19,6.10 

2  Cr 

Alliance . 

.  Review . 

8  12 

294 

4S0  34.  1 7 

5,000 

15,000 

1  D 

Tub 

Ashland . 

.  Times-Gazette . 

8  12 

294 

.  344.174 

1  D 

Tub 

Ashtabula . 

.Star  &  Beacon . 

8  12 

294 

.  34.  1734 

1  D 

Tub 

Athens . 

.  Messenger . 

8  12 

298 

175  34,  17 

3.. 500 

15,000 

1  D 

Tub 

Bellaire . 

,  Leader . 

8  12 

.301 

.  524.35 

1  G 

Com 

Bellefontaine . . . 

.Examiner . 

8  12 

2^4 

200  34.  174 

3,0D0 

5,000 

1  D 

Tub 

7  12 

280 

1  Cf 

Bowling  Green. 

.  Sentinel-Tribune . 

8  12 

280 

100  70 

4.000 

1,203 

1  Cr 

Com 

Bucyrus . 

.  Telegraph-Forum . 

7  13 

277 

.  334. 164 

1  G 

Com 

Cambridge .... 

.Jeffersonian . 

8  12 

2974 

250  34.17 

l.,500 

8,100 

1  C  D 

Tub 

Canton . 

.News . 

8  12 

308 

1.300  67  4.  .504,334 

20,000 

52,200 

1  S 

D  S 

Repository . 

8  12 

308 

.  69.514.  34  4 

2  G 

Oct 

Celina . 

.Standard . 

7  13 

280 

75  67,  SO4 

2.000 

800 

1  Cr 

Chillicothe . 

.  News-Advertiser . 

7  13 

.301 

150  23 

4,000 

4, OX) 

1  Cr 

Ir  SI 

Scioto  Gazette . 

8  12 

294 

200  34'li,  17 

2.. 100 

6, .50) 

1  D 

Tub 

Cincinnati . 

.  Commercial-T  ribune . 

8  124 

308 

.  73.  544,  364 

12.0(K) 

1  Cr 

Sex  SI 

8  13 

315 

5  Cr 

8  124 

308 

G 

8  124 

310 

Clevelanc^ . 

,  New's . 

8  12 

312 

17,2.50  68'4,  64.  514,  .3414.  32 

.59,000 

.540,000 

1  H 

SS 

Plain  Dealer . 

8  12 

300 

.  69,  .51«4.  344.  66,  494,33 

7  H 

Press . 

8  12 

315 

19.000  684.514.344 

52.000  1,092,000 

1  H 

8  12 

3  G 

8  12 

310 

Ohio  State  Journal . 

8  12 

305 

.  .544.  364.  18!^ 

G  S 

8  12 

294 

Coshocton . 

.Tribune . 

8  12 

294 

.  3.5,  174 

D 

Tub 

Covington . 

.Stillwater  Valley  News.. . . 

5  13 

252 

16  20  x  26 

501) 

230 

Cam 

Davton . 

.Journal-Herald . 

8  12 

296 

6,500  68.  5 1 ,  34  (64  comics! 

22,000 

204,0,30 

1  C  .  1  H 

Oct 

Aews . 

8  12 

308 

.  684,514,344 

3  H 

Sex 

Defiance . 

.Crescent-News . 

8  12 

287 

70  70.  .52*4 

2.000 

2,030 

1  D 

Fb,  E 

Delaware . 

.  Gazette . 

7  13 

277 

60  69.  52,  344 

1..500 

2,000 

1  Cam, 

1  B 

Multi.  C 

7  13 

280 

Delphos . 

.  lleraUl . 

7  13 

277 

18  70,  524 

2,500 

1,500 

D  W 

7  13 

308 

B 

Dover . 

.  Reporter . 

8  12 

280 

175  35,  174 

2,500 

5,000 

1  Cr 

East  Liverpool . 

.  Review . 

8  12 

294 

52.5  4.5.224 

7 . 234 

12.0R0 

1  Cr 

Ac 

East  Palestine. . 

.  Leader . 

6  13 

280 

15  30  x  44  (Flat) 

500 

600 

1  B 

Fli 

Elysia . 

.Chronicle-Tele  .'ram . 

8  12 

294 

350  68,  51,  .14 

5,700 

11 ,0(X) 

1  D 

Quad 

Fmdlav . 

.  Republican . 

8  12 

274 

300  334 

3,-500 

1  D 

Tub 

8  12 

294 

....  70.  52^^ 

C  D 

Fb 

Times . 

7  13 

280 

.  70,  53 

G 

Fb 

Fremont . 

.  Messenger . 

8  12 

294 

120  .144.  174 

3.077 

2 , 580 

1  D 

Tub 

News . 

8  12 

308 

120  354.  174 

4,000 

4.(KK) 

1  Cr 

Gallon . 

.Inquirer . 

8  12 

280 

86  70.  524 

4,000 

1  Cr 

Com 

Gallipoli  s . 

.  Tribune . 

6  13 

280 

14  22  X  3').  30  X  44 

1,(X)0 

600 

1  C 

D 

Geneva  . 

.  Free  Press . 

8  12 

287 

c 

0 

2.000 

1,000 

1  Cr 

Com 

7  13 

Hamilton . 

.  Journal . 

8  124 

308 

600  .544,  36 

8,000 

12,000 

1  Cr 

SI 

News . 

8  12 

308 

3!)0  69.  52.  344 

8,000 

19, (KK) 

1  H 

8  12‘a 

308 

G 

Kenton . 

7  13  " 

276 

News-Republican . 

7  13 

290 

.  70,  35 

1  CD, 

1  C 

Lancaster . 

8  12 

294 

8  12 

3S  17‘i 

Lima . 

Gazette . 

8  i2 

.308 

400  344.  17  4 

15.000 

1  Cr 

Lisbon . 

.Journal . 

7  13 

308 

22 'a  25  X  35  (Fl.at) 

I.IKX) 

4(X) 

1  11.  1 

M 

Op 

8  12‘a 

MansfieUl . 

.  News . 

8  12' 

311 

750  68,  51 'i,  34 

20.000 

18,0(K) 

1  G 

Marietta . 

.Times . 

8  12 

290 

374  .14.  17 

6.(K)0 

10,  (XX) 

1  D 

Tub 

Marion . 

Star . 

8  12 

294 

.  36,  184 

D 

Tub 

Martins  Ferry. . 

8  12 

294 

.  34*i.  17^ 

D 

Tub 

Marysville . 

8  12 

280 

Massillion . 

. Independent . 

8  124 

294 

375  354.  i'’4 

12,000 

1  D 

(Note. —  230  pounds  of  toner  metal  use  1  in  1929) 

Mecnanicsburg 

.  .Telegram . 

5  13 

238 

5  20  X  26 

500 

200 

Middletown.  .  . 

. Journal . 

.  8  12 

168 

260  344 

3,000 

7,200 

1  D 

Tub 

News-Signal . 

.  8  12 

168 

240  ,344 

2,400 

7,  (XX) 

1  D 

Tub 

Mt.  Vernon. . . . 

.  Banner . 

7  13 

294 

.50  70.  524,  17 

2.(K)0 

925 

1  CD 

Republican  News . 

8  12 

294 

125  34.  17 

3,<X)0 

3,000 

1  D 

Tub 

Newark . 

.  Advocate  &  American 

Tribune . 

,  8  12 

301 

f.00  .14,  17 

3,000 

21  .(XX) 

2  D 

Tub 

New  Lexington.. Sentinel . 

.  7  13 

287 

.  524  .  80 

1  D 

A 

(New  daily  wmich  started  publication  on  September  9, 

1929) 

NewPhiladelphiaTimes . 

.  8  12 

294 

.  ,144.  174 

1  D 

Tub 

Niles . 

.  .Times . 

.  8  12 

280 

.  72.  524.  174 

1  G 

Com 

Norwalk . 

.  .Reflector-Herald . 

.  8  12 

280 

100  70.  ,53,  35 

2.500 

2,000 

1  G,  1 

M 

Com,  Fb 

Painesville .... 

, .  Telegraph . 

.  8  12 

294 

120  34,174 

5,000 

6.000 

1  CD 

Tub 

Piqua . 

.  .  fall . 

.  8  12 

294 

Pomeroy . 

.  8  12 

280 

1  G.  1  B 

Portsmouth . . . 

.  .  Times  &  Sun . 

.  8  124 

308 

.  354.  174 

1  G 

Quad 

Ravenna . 

. .  Record . 

.  8  12 

287 

.50  70.  524 

1 .000 

1 ,000 

D 

Saint  Marvs.. 

. .  Leader . 

.  7  13 

280 

50  67.  33'a.  504 

3,  (XX) 

2 , 500 

1  G 

Com 

Salem ..... 

.  .News . 

.  8  12 

287 

500  70.  524.  dfi 

2,500 

3,. 500 

1  D 

Fb,  E 

Sandusky . 

. .  Register . 

.8  1 1  >4 

304 

400  224  X  45 

4(X) 

11. (XX) 

1  H 

R 

Star-Journal . 

.  8  12 

.301 

.  514,  344.  174 

1  G 

SI 

Shelbv ...... 

bidnev . 

.  8  13 

Sprinyfield .... 

. .  News  &  Sun . 

.  8  12 

308 

2,400  68  4  .  51,  .144 

74,800 

1  H 

SS,  Oct 

Stuebenville.  . 

. .  Herald-Star . 

.  8  12 

308 

.  69,  52.  .144 

1  S 

liffin . 

. .  Advertiser . 

.  7  13 

294 

90  324.  164 

2,000 

1  D.  1 

M 

Tub 

Tribune . 

.  7  13 

284 

.  70,  752  4  .  35 

1  D 

Toledo . 

. .  Blade . 

.  8  12 

315 

12.300  684,  .514,  .144 

26.000 

450,000 

16  G 

SI 

News-Bee . 

.  8  12 

315 

6.(KK)  684.514.344 

24,000 

240,000 

2  H 

Times . 

.  7  13 

294 

.  70,  524  ,  35 

2  H 

Ou 

Toronto . 

. .  Tribune . 

.  7  13 

294 

18  .53 

750 

250 

1  CD 

90 

I  rov. 

. .  News . 

.  8  12 

287 

65  70.  524,  35 

2.200 

2,000 

1  D.  1  B 

E.  Op 

Lhrichsville 

.  .Chronicle . 

.  7  13 

280 

.  34,  17 

1  D 

Fb 

^pper  Sandusky. Chief . 

.  6  13 

280 

.  34  X  44  (Flat) 

1  B 

Fb 

6  13 

^rbar.a 

.  .  Citizen . 

.8  12 

280 

100  70.52  4.35 

1  G.  1 

B 

F’>.  C 

12  L.  2  Lu.  2  El. 

D 

Dry 

....  A 

15  L,  3  I.  2  Lu.  1  El 

3D,  3W 

No 

Dry 

No  A 

6  L.  1  M 

H 

Yes 

Dry 

No  A 

5  L 

....  A 

5  L 

Dry 

....  A 

6  I.  1  M 

Sp 

No 

Dry 

No  A 

5  L.  1  Th 

....  A 

3  L 

WH 

No 

Dry 

No  A 

2  L 

....  A 

4  L 

WH 

Yes 

No  A 

4  L 

....  A 

5  L 

WH 

No 

Dry 

No  A 

11  L.  1  I.  2  M.  1  Lu 

No 

Dry 

Yes  D 

14  L,  2  M,  2  Lu.  1  El 

. . .  .  D 

3  L 

Hand 

Yes 

Dry 

No  A 

3  L 

W 

No 

Wet 

No  A 

4  L 

Sp 

Yes 

Dry 

No  A 

16  L.  2  M 

D 

Yes 

Wet 

Yes  D 

22  L.  1  M.2  Lu.  1  El 

No 

Dry 

Yes  D 

Yes 

Yes  D 

Yes  D 

34  L.  2  M.  2  Lu 

Sp 

Yes 

Dry 

Yes  D 

12  L.  26  I,  5  -M 

N,i 

Dry 

Yes  D 

28  L,  2  Lu 

b 

No 

Dry 

Yes  D 

17  L,  3  I.  1  Lu.  1  El 

Dry 

. .  . .  D 

.  .  .  .  D 

6  L.  7  I.  3  M 

D 

No 

Wet 

Yes  D 

....  A 

4  L.  1  El 

....  A 

2  Lt 

Yes 

....  A 

18  L,  2  M 

D 

No 

Dry 

No  D 

14  L,  4  I.  2  M 

Dry 

..,.D 

3  L 
3  L 


2  L.  1  I 

1  L 

4  L,  1  M.  1  Lu 
7  L.  1  Lu.  1  El 

2  L 

7  L.  1  Lu 
7  L.  1  Lu 
2  L,  1  Tp 

1  L,  1  I 
4  I 

4  L 
4  L 

2  L 
2  L 

6  L.  1  Lu.  1  El 
9  L.  1  M 

7  L 

2  L.’  Vi.'i  Lu 


6  I 
R  L 
R  L 
2  L 


10  L 
1  L.  .S  I 

6  L.  t  M.  1  Lu 
R  I.  1  Lu.  I  El 


WH 

Mus 


D 

W 

Mus 

WH 

Sp 


Hand 

WH 


Yes 


Yes  Dry* 


Yes  Wet 
No  Dry 
Yes  Dry* 
No  Dry 
No  Dry 


No  Dry 
No  Wet 

Yes  . 

Yes  . 

No  . 


No  Dry 
Yes  Dry 


No  Dry 
Yes  No 


No  Dry 
No  Dry 


No 

No 


No 

No 

No 

No 

No 


R  L 


Sp 


No  Dry 


No 

No 

No 

No 

No 

No  ' 
No 


No 

No 


No 

No 


No 


1  L.  1  I 
6  L 

6  L 

3  L 

4  L.  1  Lu 

6  L.  1  Lu 

2  L 


W 

W 

WH 

Hand 

Sp 

D 


Yes  Dry* 
No  Dry 
No  Dry 

No  . 

Yes  Dry 

Yes  Dry 
No  . 


No 

No 

No 

No 

Yes 

No 

No 


4  L  D 

1  L.  3  I  . 

3  I  W 

4  L  Hand 

4L . 

10  L.  1  I.  1  M  . 

3  L.  1  I.  1  Lu  W 

3  I.  1  Lu  Mus 

4  L  . 

4  L.  1  I.  1  Th  Th 

R  L.  1  I.  1  Lu  . 

V'l.  o  i.'s  M.  l  Ei'  wii' 

4  L.  6  I.  1  M.  1  Lu  . 

4  I  ? 

3  L  . 

22  L.  5  M  D 

20L.2Lu.2El.  1  .M2  D 

12  L.  1  Th  . 

2  L  A 

4  L.  1  Lu  T 

2  L  . 

2  L  . 

r'l .  w"  ’ 


No  Dry  No 

Yes  Dry*  No^ 

Yes  Dry  No 

. A 

Yes  Dry*  No 

Yes  .  No 

Yes  .  No 

Yes  Wet  No 

Dry  .... 

No  Dry  Yes 

Yes  Dry  No 

No  Dry  No 

No  Dry  No 

No  No  No 

Yes  .  No 

Yes  .'  No  '  A 


For  Explanation  of  Key  Letters  See  Page  58 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


CITY 

NEWSPAPER 

COLUMN 

s ! 

J  ^ 

•o 

1  i 

.  7  13 

DATA 

m 

e 

J 

a 

e 

Q 

276 

Annual  Paper 

Consumption— 

Est.  Tons*  1929 

OHIO— 

Paper  Dimensions 
Rolls  or  Sheets— 
Inches 

Continued 

1 

I 

B 

“■*  "I  * 

vis 

2  r  0p« 

®  a  41  5*  ^  ft  a 
Ux  ^  BpD 
-•J  2  3^ 
a  A  a  3  S 

cii 

SuiJin  <uu 

Name  of  Printing 

Presses 

Type  of  Printing 

Presses 

No.  and  Type  of^ 

Composing  Machines 

Type  of  Mailing 

Machine 

Job  Printing 

Department? 

Matrices 

Used 

1 

X 

JBS3  -S 
a*  W 

S  3 

£  £  s  * 

0  a  at 

X  •  ka 
a.K  HU 

Times . 

.  8 

12 

287 

70.  S2ii,  35 

1  CD 

Fb 

2  L 

....A 

.  8 

12 

280 

.Tribune  Chronicle . 

.  5 

12 

294 

650 

34.  17 

6,000 

20,000 

1  D 

Tub 

8  L.  1  Lu.  1  M2 

DW 

No  Dry 

No' A 

WashinstonC.H  .Herald . 

.  7 

13 

2764 

90 

70,  52H.  35 

5,000 

2.000 

1  G 

Com 

4L 

W 

No  Dry* 

No  A 

.  7 

13 

308 

....  A 

.  7 

13 

287 

Wibnington.... 

.News-Journal . 

.  8 

12 

287 

14 

70.  S2H.  35 

4.429 

1  D 

Fb 

5  L.  1  El 

W 

Yes  Dry* 

No  A 

(Note.— 

Linotype  metal  is  plus  metal) 

.  Record . 

.  8 

12 

294 

275 

3tH.  17X 

8,000 

3,7.50 

1  D 

Tub 

5  L 

Sp 

No  Dry 

No  A 

.  8 

12 

308 

125 

35 

3,000 

2,500 

1  H 

SI 

2  L.  2  I 

D 

No  Wet 

No  A 

.  8 

12 

315 

2,580 

68.  51.  34 

13,100 

117,000 

2  H 

Dec 

16  L.  1  Th.  1  E 

W 

No  Dry 

Yes  A 

Vincucator . 

.  8 

12 

294 

3,500 

68>-i.  51  3*14 

14,448 

83.600 

2  G 

Sex,  Oct 

22  L,  1  M.  1  Lu 

H 

Yes  Dry 

No  A 

Zanesville . 

.Times  Recorder  ft  Signal 

..  8 

12 

298 

1,300 

33)4.  16*4 

6,000 

40,550 

1  D 

Tub 

10  L,  1  Lu 

D 

No  Dry 

No  A 

OKLAHOMA 

Ada . 

.News . 

.  8 

12 

287 

105 

70.  52 

8,000 

2,500 

1  D,  1  M 

Fb 

4  I 

A 

Yes  . 

No  A 

.  8 

12 

287 

....A 

.  Review-Courier . 

.  8 

12 

280 

30  X  31  >4 

4  D,  1  SU 

Fb 

1  L.  1  I 

.Ardmorite . 

.  7 

13 

294 

300 

66.  49.  33.  16)4 

5.. 500 

5,000 

1  H 

4  L.  1  M 

W 

No  Wet 

No  A 

.  Enterprise . 

..  8 

12 

294 

140 

34 

1.000 

7,500 

1  D 

Tub 

4  L 

W 

No  Dry 

No  A 

Examiner . 

..  8 

12 

294 

150 

34)4.  17)4 

10.000 

6,000 

1  H,  1  M 

Sim 

3  I 

WH 

Yes  Dry 

No  A 

.News  &  Tribune . 

..  8 

12 

294 

550 

34)4.  17)4 

6.000 

9.000 

1  D 

R 

5  L,  1  Lu,  1  El 

WH 

No  Dry 

No  A 

.  Record . 

..  7 

13 

294 

25 

35,  17)4 

2.000 

400 

1  D.  1  M 

Fb 

3  L,  1  Lu 

EA 

Yes  Dry* 

No  A 

.  Express . 

..  8 

12 

294 

120 

34)4, 17)4 

2,000 

3.000 

1  D 

Tub 

3  L 

WH 

No  Dry 

No  A 

..  6 

13 

280 

.News . 

..  7 

13 

280 

35  X  44 

1  M 

1  L.  1  I 

....A 

.Citizen . 

..  7 

13 

280 

150 

70 

1  D 

Fb 

4L 

W 

Yes  . 

....A 

.  Derrick . 

..  7 

13 

287 

70.  52)4.  35 

D,  Cr 

2  L 

..  AD 

.  Banner . 

..  7 

13 

280 

55 

70,  52)4.  35.  17)4 

1,800 

2,500 

1  D 

Fb.  A 

2  L 

Mus 

Yes  Dry* 

No  A 

.  Democrat . 

..  7 

13 

280 

80 

70,  35 

2.000 

3,000 

1  D 

B 

2  L 

Yes  Dry* 

No  A 

..  8 

12 

280 

1  G.  1  B 

Com  Op 

1  L.  1  I 

W 

Yes  Dry 

.  Democrat . 

..  6 

13 

280 

22  X  30)4 

M 

1  L 

..  8 

12 

280 

80 

4.000 

1..300 

1  D 

Fb 

3  L,  1  Lu 

No  No 

No  A 

News  ft  Eagle . 

..  8 

12 

294 

650 

34)4.  17)4 

10,000 

22,000 

1  D 

Tub 

7  L,  1  M,  1  Lu 

2W,  IE 

No  Dry 

No  A 

..  7 

13 

287 

....A 

•  Leader . 

..  8 

12 

280 

320 

70,  52)4.  35 

3,500 

6.000 

1  D 

E 

4L 

W 

No  . 

No  A 

..  7 

13 

287 

....  A 

..  7 

13 

287 

30 

800 

1  G 

2  I 

No  . 

No  A 

Holdeuville. . . 

.News . 

.;  7 

13 

308 

30 

24  X  48 

2,500 

1.200 

1  B 

Op 

2  L 

Mus 

Yes  Dry* 

No  A 

(New  Model  flat  bed  perfect 

ing  press  will  be  installed  Nov.  1) 

.News . 

..  7 

13 

280 

70.  53.  35.  17 

1  1  1 

D 

Fb 

2  L.  1  I 

•  ••A 

.Constitution . 

..  8 

12 

294 

100 

30 

3,000 

2,500 

1  CD 

3  L.  1  I 

Mus 

Yes  . 

No  A 

. Star . 

..  8 

12 

308 

70.  50 

D 

1  L.  1  I 

Yes 

No  A 

.  Enterprise . 

..  7 

12 

280 

20 

22  X  32  (flat) 

1,250 

450 

1  B 

S 

1  L.  1  I 

Mus 

Yes  Dry* 

No  A 

.News-Capital . 

..  8 

12 

294 

108 

34.  17 

7,000 

2,7,50 

1  D 

T 

4  L,  1  I,  1  Lu,  1  El 

EW 

Yes  Dry 

No  A 

.News-Record . 

..  8 

12 

294 

375 

34.  17 

12.000 

3.600 

1  H 

3  L.  3  I 

Yes  Dry 

No  A 

.  Phoenix  &  ’I'lmes-Dcmocrat  8 

13 

294 

900 

64,  48)4,  45.  32.  22)4 

12,056 

26.220 

1  G.  1  Ac 

Sex,  SI 

10  L.  2  M 

H 

No  Dry 

Yes  A 

..  6 

13 

276 

....  A 

.Transcript . 

..  7 

13 

240 

90 

35,  17)4 

3,000 

2,000 

1  G.  1  M 

Com 

3  L,  1  Lu 

WH 

Yes  . 

No  A 

..  7 

13 

276 

....  A 

. Leader . 

..  7 

12 

280 

32  X  44 

S 

2  L 

....A 

..  8 

12 

315 

Oklahoman  ft  Times... 

..  8 

12 

280 

13,390 

68.  51,  34.  17 

40.000 

22.000 

3  G.  1  D 

Quo! 

18  L.  2  I.  3  M 

PA 

Yes  Dry 

No  AD 

Oct,  Oct 

.Times  ft  Democrat . 

..  8 

12 

297 

400,000 

34)4.  17)4 

6,600 

11,800 

1  H* 

SI 

6  L.  1  Lu.  1  El 

WH 

No  Dry 

No  A 

..  7 

13 

294 

100 

70.  52.  35.  17*4 

1,500 

1  D 

8oSn 

3  L 

No  A 

..  7 

13 

280 

40 

67.  50)4,  35)4 

1,250 

,500 

I  G 

2  L 

Yes  Dry* 

No  A 

.News . 

..  8 

12 

294 

34)4.  17)4 

3,000 

4., 500 

1  D.  L 

Tub 

4  L.  3  I.  M2 

W 

Yes  Dry 

No  A 

.  Herald . 

..  7 

13 

280 

100 

70.  52)4,  35 

2,500 

2.000 

1  D 

Fb 

2  L 

Yes  Dry* 

No  D 

.  Producer . 

..  7 

13 

280 

80 

70.  5214.  35 

6.000 

1,,300 

1  G.  L 

Com 

3  L 

MusWH  Yes  . 

No  A 

..  8 

12 

200 

Yet  A 

Stillwater . 

.  Press . 

..  6 

13 

280 

20 

61.  46.  30)4 

1,500 

,500 

Cox-o-type 

Fb.  C 

2  L 

D 

Yes  Dry* 

.Tribune . 

..  8 

12 

308 

6,000 

68,51,  34 

18,000 

160,000 

1  G 

Unit-Type  9  L.  9  I,  3  M,  2  Lu 

WHD 

No  Dry 

No  A 

World . 

..  8 

12 

294 

7.000 

68,  54)4,  34 

20.000 

1,50.000 

2  H 

Oct 

14  L.  5  I,  3  M 

No  Dry 

No  A 

.Journal . 

..  7 

13 

287 

25 

5,000 

3.000 

1  D 

A 

1  L.  2  I 

WH 

Yes  Both 

No  A 

.Times- Democrat . 

..  7 

13 

280 

70 

70,  52,  35,  17 

1.500 

20.000 

1  D.  1  Stz,  1  M . 

4  L 

WH 

Yes  Dry* 

No  A 

Woodward .... 

.Press . 

..  7 

13 

280 

50 

70 

2.000 

600 

1  G 

Com 

2  I 

Mus 

Yes  Dry* 

No  A 

OREGON 

.Democrat  Herald . 

..  8 

12 

294 

120 

70,  52)4,  35 

2.500 

6,000 

CD 

Fb 

3  L 

WH 

No  No 

No  A 

..  8 

12 

280 

40 

70.  52)4.  35 

2,000 

12,000 

1  G.  1  C 

Com.  Fb 

2  L 

Yes  Dry* 

No  A 

..  7 

13 

295 

69,  46.  23 

1  G 

3L,  1  Lu 

W 

Yes  Dry 

.  •  a  e  A 

..  8 

12 

294 

90 

70.  52)4,  35 

2.000 

3,250 

1  D 

Fb.  W 

1  L.  3  I 

H 

Yes  . 

No  A 

. .  Democrat-Herald . 

..  8 

12 

289 

80 

70 

1,500 

1  D 

A 

3  L 

A 

No  . 

No  A 

..  8 

12 

280 

65 

2.200 

2,200 

1  G 

Com 

3  L,  1  Lu 

Mus 

Yes  Dry* 

No  .. 

. .  Gazette-Times . 

..  8 

12 

287 

50 

44,  22 

1,500 

1,308 

1  G.  1  W 

WC 

3  L 

WH 

Yes  . 

No  A 

..  8 

300 

70,  52)4,  35.  17)4 

4.000 

5,000 

1  D 

5  L.  1  M 

D 

No  Wet 

No  A 

..  8 

12 

297 

360 

34‘4.  17)4 

10.000 

7.. 500 

1  D 

Tub 

5  L,  1  Lu 

WH 

No  Dry 

No  AD 

..  7 

13 

280 

38 

33)4.  16)4 

2.000 

900 

1  G 

Com 

3  L,  3  1.  1  Lu 

WH 

Yes  . 

No  A 

..  8 

12 

308 

250 

4,000 

l.,500 

1  G 

R 

5  L.  1  Lu,  1  El 

W 

No  Dry 

No  A 

..Observer . 

..  8 

12 

294 

75 

70,  52)4,  35 

1,500 

5,496 

1  D 

A 

2  L.  1  I 

D 

No  . 

.No  A 

. .  Coos  Bay  Times . 

..  8 

12 

294 

80 

70.  53)4,  35 

2.000 

2.000 

1  D 

Fb 

3  L 

Ch 

No  . 

No  A 

. .  Mail  Tribune . 

..  8 

12 

311 

135 

70,  52)4.  35 

2,000 

5,. 500 

1  D 

4  L 

WH 

Yes  Both 

No  A 

. .  8 

12 

287 

.Easr  Oregonian . 

..  8 

12 

294 

100 

70.  52)4.  35 

1,600 

2,, 500 

D 

1  L.  31 

W 

Yes  Dry 

No  A 

.  Enterprise . 

..  8 

12 

301 

65 

70,  52)4,  35 

2,500 

2,000 

D.  M 

2  I 

D 

Yes  Dry 

No  A 

12 

12 

294 

..  8 

12 

12.500 

67.  62.  50)4.  33'4,  31.  15)4  25,400 

490,000 

1  Cr.  3  H* 

Dec.  Oct.  33  L.  2  Lu,  2  .M2 

No  Dry 

Yes^ti 

Oregon  Journal . 

..  8 

12 

280 

8,600 

67.  50)4.  33)4.  31,  16)4 

16,000 

345.600 

4  H.  1  S 

24  L,  1  M.  2  Lu,  1  El 

D 

No  Dry 

Yes  Both 

...  8 

12 

294 

3,300 

68,51.34.  (51. 34,colored)  8.000 

128,000 

2  H 

Sex 

16  I.  1  M,  2  Lu 

No  Dry 

Yet  AD 

.  .News-Review . 

...  8 

12 

287 

80 

70,  52)4,  35 

500 

2,000 

1  Cr 

Com 

2  L.  2  I 

Yes  No 

No  A 

12 

No  A 

Oregon  Statesman . 

..  8 

12 

308 

150 

46.  23 

4,000 

5,000 

S 

SI.  R 

5  L 

WH 

Yes  Dry 

The  Dallas. . . 

.  .Chronicle . 

..  8 

12 

294 

45 

70.  52)4.  35 

2,000 

1,000 

D 

Fb 

3  I 

H 

Yes  . 

No  A 

PENNSYLVANIA 

..Call . 

...  8 

124 

300 

3,900 

71)4.  53)4,  35)4 

4,066 

123,000 

1  H 

Oct 

14  L,  2  Lu 

D 

Yes  Dry 

Yet  A 

Chronicle  ft  News . 

...  8 

124 

294 

74,054 

71)4,  53)4.35)4 

10,074 

27.090 

1  S 

Sex 

9  L,  2  Lu,  1  M 

No  Dry 

No  A 

(Newsprint,  metal  and  ink  consumption  for  period  including  September  1-29) 

. . .  8 

12!4 

280 

NcJaD 

...  8 

124 

294 

2,000 

71,  53)4,  35)4 

8,000 

51,600 

2  Cr 

Oct 

9  L.  2  I.  3  M 

A 

Yes  Dry 

...  8 

124 

294 

450 

35)4.  17)4 

.30,000 

18. .300 

1  Cr 

Quad 

8  L.  3  M 

A 

Yes  Dry 

Yes  AD 

.  .Citizen . 

...  7 

13 

280 

80 

70,  53,  35 

6.000 

1,400 

1  Cr.  1  M 

Com,  Fb 

3  L.  1  Lu.  1  M 

A 

YesDryWet*  no  » 

•  .News . 

...  8 

12 

280 

72,  52)4,  35 

1  D 

A 

3  L,  1  I 

A 

Yes  . 

■  no  ? 

7 

13 

No  A 

. 

...  7 

13 

280 

33)4.  16)4 

Cr 

5  L 

No  A 

7 

13 

No  A 

Berwick . 

.  .Enterprise . 

...  7 

13 

280 

1  Cr 

Com 

2  L 

WH 

No  . 

No  A 

For  Explanation  ^  Key  Letters  See  Pace 
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BURGESS 


DRY 


MATS 


A  ♦  LABORATORY  ♦  PRODUCT 

1928-1929 

RECOGNIZED  PROGRESS 


Oct.  Nov.  Dec.  Jan.  Feb.  Mar.  Apr.  May  June  July  Aug^  Sept. 

Recognition  of  the  quality  of  Burgess  Dry  Mats  was  very  nearly  instan- 
-  taneous  with  its  introduction  to  the  newspaper  plants  generally.  Sales 
leaped  higher  and  higher  as  the  mat  became  known,  which  is  shown  on 
the  above  chart.  Demand  increased  quicker  than  expected,  taxing  our  capacity 
to  the  utmost,  as  shown  during  the  period  of  May,  June,  July  and  August. 

Now,  new  and  additional  machinery,  with  many  improvements,  has  been 
installed.  Of  great  importance  to  you  is  the  fact  that  we  can  now  produce 
Burgess  Dry  Mats  of  any  grade,  with  uniform  thickness,  smooth  back,  and  special 
face  with  ease  in  handling,  to  greatly  improve  the  typography  of  your  paper. 
The  following  grades  are  now  ready  for  shipment: 

NU-TEX  MAT  MANIFOLD  MAT 

Recommended  for  use  on  Junior  Autoplatej 

This  mat  is  made  in  four  calipers,  runnins  from 

na,  f  •  r  SUPREME  MAT 

.024  to  .032,  for  use  on  equipment  ranging  from  Autoplate,  and 

Tubular  to  Pony  Autoplate.  the  new  Automatic. 

Write  for  free  trial  supply,  humidified,  giving  us  name  of 
equipment  used  and  shrinkage  desired. 


STEREOTYPE  DIVISION 


C.  F.  BURGESS  LABORATORIES,  Inc, 

Harris  Trust  Building,  Chicago 


J  X 


\  . 


'I 


I  ■> 


.  > 


/ 


'  X  . 

, 


/ 


/ 


Slip  some  (lE  healing  iintts 


This  G*E  catt'in  immersion  unit 
made  electric  stereotype  melting 
the  tremendous  success  that  it  is. 
More  than  125  newspapers  have 
already  electrified  their  furnaces 
with  these  simple  yet  highly  effi> 
cient  units.  They  can  be  used 
with  any  type  of  furnace 


The  G'E  cartridge  unit 
is  ideally  suited  where 
a  handful  of  concen¬ 
trated  heat  is  needed 
in  printing  equipment. 
These  units  warm  the 
dies  in  the  new  Lud¬ 
low  Elrod 


This  G-E  cast-in  immersion  unit 
has  made  electric  melting  of 
electrotype  metal  an  outstand¬ 
ing  success.  It  is  cast  in  various 
shapes  to  fit  any  type  of  furnace. 
(The  four  units  illustrated  here¬ 
with  represent  only  a  few  of  a 
complete  line  suitable  for  every 
application  of  Electric  Heat) 


The  G-E  strip  heater  is 
used  for  scorchers,  warm¬ 
ing  tables.and  other  equip¬ 
ment  which  utilizes  heated, 
flat  or  curved,  metal  sur¬ 
faces 


Electrically  heated  plate  whirler,  nuinufactured  by 
Louis  Lorenz  and  Co.  of  New  York  City.  A  New 
York  Times  installation 


Electrically  heated  electrotype  furnace  at  Law¬ 
rence  Publishing  Co.,  Cleveland,  Ohio 


Electrically  heated  flat-casting  furnace  at  the 
Detroit  Times 


and  enjoy  Electric  Heat 

These  electric  units  make  it  easy  for  identifies  the  user  as  a  progressive, 
you  to  use  Electric  Heat.  Simply  slip  forward-looking  printer  or  publisher, 
them  into  your  present  fuel-fired  equip¬ 
ment,  connect  them  to  the  circuit,  touch  a  With  these  and  similar  General  Electric 
button— and  you  have  Electric  Heat.  (In  units,  you  can  have  Electric  Heat  in  your 
some  of  the  biggest  jobs.  General  Electric  stereotype  furnaces,  electrotype  furnaces, 
has  changed  the  plant  to  Electric  Heat  flat-  and  pig-casting  furnaces,  scorchers, 
over  a  week-end)  plate-whirlers.  Intertype  and  Monotype 

machines.  Monarch  Monometers,  Ludlow 
Electric  Heat  is  heat  at  its  best — the  mod-  Elrods,  and  in  practically  every  device 

ern  heat  that  improves  quality — reduces  that  utilizes  heat, 

over-all  operating  costs — brings  cleanliness, 

safety,  and  comfort  to  the  casting  and  Let  the  next  step  in  your  expansion  pro- 
typesetting  rooms — releases  operators  for  gram  be  the  adoption  of  Electric  Heat.  A 
other  work — speeds  up  production — steps  well-trained  heating  specialist  is  at  your 
up  the  morale  of  the  plant — and  definitely  service  in  your  nearest  G-E  office. 


bicctricallv  heated  Lanston  Monotype  machines  at  the  Maqua 
Co.,  ^henectady,  N.  Y. 


Electrically  heated  stereotype  furnace  at  the  Chicago 
Cteilv  News 


S7ai04  A 


ELECTRIC 


SALES  OFFICES  IN  PRIN.  CIPAL  CITIES 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF.  1,927  DAILIES 


COLUMN  DATA 


PENNSYLVANIA— Continued 


/ 


/■  / 


'  / 


NEWSPAPER 


Bethlehem . Globe-Times .  8 

Bloomsburg . Press .  7 

Braddock . News-HeralH .  8 

Bradford . Era .  8 

Star  &  Record .  7 

Bristol . Courier .  7 

Brownsville . Telegraph .  8 

Butler . Eagle .  8 

Canonsburg . Notes .  7 

Ciulmndale . Leader .  8 

Carlisle . Sentinel .  8 

Chambersburg .  .  Franklin . 

Repository .  8 

Public  Opinion .  8 

Valley  Spirit .  6 

Charleroi . Mail .  7 

Chester . Times . —  8 

Clearfield . Progress .  7 

Coatesville . Record .  7 

Columbia . News .  7 

Connellsville ....  Courier .  7 

News .  8 

Corry . loumal .  7 

Danville . News .  7 

Donora . Herald-American .  7 

Doylestown . Intelligencer .  7 

Du  Bois . Courier- Express .  8 

Easton . Express .  8 

E.  Stroudsburg. .Sun .  7 

Ell  wood  City .  . .  Ledger .  8 

Erie . Dispatch-Herald .  8 

Times .  8 

Franklin . News-Herald .  7 

Gettysburg . T  imes .  8 

Greensburg . Review  &  Tribune .  8 

Greenville . Record- Argus .  8 

Hanover . Record-Herald . 8 

Sun . 8 

Harrisburg . News  ft  Patriot .  8 

Telegraph . .  8 

Sunday  Courier .  7 

Haxleton . Plain  Speaker  Standard- 

Sentinel .  8 

Homestead . Messenger .  8 

Huntingdon ....  News .  8 

Indiana . Gacette .  7 

Jeannette . News-Dispatch .  8 

Jersey  Shore _ Herald .  8 

JohnstowB . Democrat .  8 

Tribune .  8 

Kane . Repubhcan .  7 

Kittanning . Simpsons'  Leader-Times ...  8 

Lancaster . New  Era  ft  Intelligencer 

Journal .  8 

Lansdale . North  Penn  Reporter . 8 

Lansford .......  Record . . 8 

Latrobe. ......  .Bulletin. .  7 

Lebanon . News-Times .  7 

Report .  7 

Lehighton . Leader .  7 

Lewiston . Sentinel .  8 

Lock  Haven ....  Express .  8 

McKeesport. ..  .News . 8 

Mahoney  City . .  Record-American .  8 

Mauch  Chunk.  .Times-News .  8 

Meadville . Tribune-Republican .  8 

Merchanicsburg. Local  News .  7 

Middletown. ..  .Journal .  7 

Milton . Standard .  8 

Monessen . Independent .  7 

Monongahela . . .  Republican .  8 

Moimt  Carmel . .  Item .  8 

News .  8 

New  Castle . News .  8 

New  Kensington.Dispatch .  8 

Norristown . Times-Herald .  8 

Register .  8 

Oil  City . Bliszard .  8 

Derrick .  8 

Philadelphia ....  Bulletin .  8 

Financial  Journal . 

Inquirer .  8 


raper  Uunensit 
Rolls  or  Sheets 
Inches 


Public  Ledger  ft  Evening 

Ledger .  8 

Jewish  World .  8 


Philipsbnrg. 

PhoenixviUe 

Pittsburgh. 


Kews. . . 

...  5 

124 

Record . 

...  8 

124 

Star . 

...  7 

124 

Sunday  Item . 

...  7 

13 

Sunday  Transcript . 

...  7 

124 

.Journal . 

...  7 

13 

.Republican . 

...  7 

13 

.  Post-Gazette . 

...  8 

12? 

Press . 

...  8 

12? 

Sun-Telegraph . 

....  8 

12 

.  Gazette . 

...  8 

124 

.  News . 

...  7 

13 

Pittston . Gazette .  8 

Pottstown . News .  7 

PottsviUe . Journal .  8 

Morning  Paper  ft  Repub¬ 
lican . '. . .’...  8 

Punxsutawney.  .^irit .  8 

Reading . Eagle .  8 

Times .  8 

Renovo . Record .  6 

Ridgway . Record .  7 

St.  Marys . Press .  8 

Sayre . Times.. .  8 

Scranton . Republican .  8 

Scran tonian .  8 

Sun .  8 

Times .  8 

Sbamoldn . Disp  atch . 8 

Herald . ■ . 8 

News . 8 


Eg-  -Ig  1 

rs.  ip  £ 

*e«9  ^  Cl  m  <2 

U,a  nf  _  BM  O  ■ 

ip  •: 

Isll  tis  H 

SblJcn  <uul  ZB. 


1,200 

.  33.  17 

150  36,  18 
150  34.  17Ji 


52  4,  35 

230 

34.  17 

550 

36 

260 

36.  184 

91 

70.  524.  35 

70 

344. 164 

60 

67.  504.  334 

1,110 

354.  174 

125 

834.  664.  SO4.  34 

300 

504.  334 

80 

70,  524.  35 

334. 164 

60 

70,  35 

80  70.  63.  3J.  17 
85  70.521^35 
225  35H.  17H 
2,400  71,531^.354 
34  68,  504.  384 
4  35.  174 

3.000  70.504,  46,35,23 
1.554  70.524.35 


12.000 

30,000 

1  D 

1  D 

16,000 

4,500 

1  H 

2,805 

3,825 

1  D 

1  CD 

2.400 

9.000 

1  G 

1  H 

10.000 

200 

1  H.  1  B.. 

3,500 

3,850 

1  D 

2  D 

1  D 

1,000 

1,000 

1  G 

16,000 

40,000 

1  H 

4.000 

5.000 

1  D 

4,286 

8.800 

1  Cr 

2,500 

2.000 

1  D 

1  S 

2,000 

2,000 

1  Cr 

8,000 

600 

1  Cr 

2,500 

1.200 

1  CD.  1  M 

12.000 

4.000 

1  D 

10,000 

240,000 

1  Cr.  1  S 

2,600 

863 

1  Cr  1  M 

1.000 

1  Cr 

1  S.  1  H 

43,612 

1  Cr 

294 

650 

704.  524.  354 

6.000 

25,000 

1  H 

301 

524.  34H 

1  Cr 

160 

105 

70 

3.000 

3.000 

1  D 

294 

280 

300 

364  184 

17.000 

18,000 

1  D 

684.514.  344 


....  714.534.354 

_  46,  23 

_  67,  504.  334 

225  654.504.334.17 

80  344 

. . .  .  70.  524.  35 

,000  354. 174 
.208  714,534,354 


. ...  71,534.324 
60  70.  524,  35 
65  35.  524. 70(24  X 

....  334 

700  334.  17 

“36  76!  52 4 . 

200  35.  184 
. . . .  70 

....  724.544.364 


100  70.  52,  35,  174 
“so  75,’ 53.  35  . 


.  70.524  .  35.17 

1,000  72,54,36 
120  364.  184 
800  724.544.364 

‘“iso  76.‘5’2’4.35 
325  34,  17 


6,500 

7.200 

1  H 

5.000 

2.500 

1  D 

1  D 

10.000 

30.000 

1  D 

6.000 

60,000 

1  Cr 

.  ID 

4.000 

1  Cr 

1,250 

1,300 

1  Cr  1  W 

1  Cr 

6.100 

18.000 

1  Cr* 

500 

1,500 

1  D 

12.000 

6.000 

1  D 

1  D 

1  H 

4.000 

11.180 

1  D 

2,500 

800 

1  C 

1.000 

2.000 

1  D  1  C 

1,500 

2.000 

1  D 

1  D 

1  Cr 

6,400 

28,800 

1  Cr 

2,000 

5,000 

1  Cr 

23,000 

1  Cr 

3,000 

1  D 

3,500 

10,400 

1  D 

13  L.  1  M.  2  Lu 

3  L 

4  L,  1  Lu 
3  L 

i'i . 

3  I.  1  Lu 

6  L,  1  M,  1  Lu 

4  L,  1  Lu 
4  I 


3  L 

10  L,  1  M,  1  Lu 

4  L 
4  L 

3  L 

4  L,  1  Lu 


4  L,  1  Lu 
3  L,  3  I,  1  Lu 
3  L,  1  I.  1  M.  1  Lu 
7  L.  7  I.  2  Lu.  1  M2 
3  I.  1  Lu 
3  L,  1  Lu 
13  L.  3  M 
7  L.  8  I.  2  Lu.  1  M2 


7  L,  2  Lu.  1  El 
2  L.  2  I 

4  I 

5  L 

ii’L.'l'i.’i’M.’i’Lu 


4L 

4  L,  2  I 
4  L.  2  I.  1  M 
3  I,  1  Lu 
3  L 

8  L,  2  M.  1  Lu 

9  L,  1  M,  2  Lu 


4  L,  1  Lu 

2  L,  1  I,  1  Lu,  1  El 

5  L,  1  Lu,  1  El 
7  L.  1  Lu 

2‘L . 

6  L,  1  M,  1  Lu 

4  L 

5  L,  7  I,  1  M.  2  Lu 

i'L . 

6  L 
2  L 

4  L.  1  Lu.  1  El 


4  L,  1  Lu 
9  L,  1  M,  2  Lu 
3  L,  1  Lu 
9  L,  1  Lu.  1  El 


316 

55,000 

70.  35.174.(624.314. 
464  color)  (Roto  644. 
324.494) 

126,000  015.066 

36  H  12  Wd 

1  H*.  1 
Tiefdruk 

2  H,  Brown 

Mu 
Roto  1 
Roto 

297 

50,000 

714.  54,  354.  63 

82,190  1,500.000 

1  H.  IS 

203 

9.500 

63.  474.  314 

240.000  297.000 

3  H  1  Cr 

Sex 

298 

14,000 

704 

80,000  400,000 

1  H 

SS 

287 

312 

315 

312 

298 

294 

280 

120 

19,000 

36,000 

24,446 

250 

33.  174 

684 

684.  514.  344  (62 
azine) 

68.  51.  34  (68-34  — 
36.  184 

324. 164 

5.000  1.030 

26.550  550,000 
—  Mag-6S.373  961,523 

color)  28.431  4  978.121 

'si666  ‘i6!666 

1  D 

3  H 

8  Cr.  1  Cr* 

4  G 

1  D 

D 

1  Cr 

294- 

287 

290 

294 

276 

80 

2.750 

35,  174 

70.524 

71,  534.  354 

4.000 

20.000 

900 

90,000 

1  D 

1  D  1  M 

2  H 

1  Cr 

280 

287 

294 

26 

70.  524 

2.200 

1.200 

1  D 

297 

1,700 

68.  57?.  34 

14.000 

50,000 

1  D 

297 

704.  354 

1  Cr 

300 

800 

704,584.  354 
704.  524.  354 

10.000 

25,000 

1  H 

300 

3,900 

16,000 

105.000 

2  H 

294 

308 

125 

35,  18 

2,500 

3,440 

1  D 

|g  iz  a 

‘5 1,  .n! 

I-  -S? 

ZD  a.K  HU 


12  L,  1  M.  1  Lu 
31  L.  3  M,  3  Lu 


4  L.  1  Lu,  1  El 
28  I,  2  M 
46  L,  3  Lu 

27  L,  12  I.  3  Lu 
4  L,  1  Lu.  1  M 
7  L.  1  M.  2  Lu.  1  El 
10  L,  1  M,  1  Lu 

9  L.  1  Lu 
3  I 

17  L.  2  M.  2  Lu 
IS  L.  1  M.  1  Lu.  1  M  2 


14  L,  1  M.  2  Lu 
6  L 

11  L,  1  M,  1  Lu 
21  L,  2  Lu.  1  M  2 
5  L,  1  Lu 


A 

Yes 

Dry 

A 

Yes 

Dry 

A 

No 

Dry 

A 

Yes 

Dry 

Sp 

Yes 

Dry 

A 

Mer 

Yes  Dry 
YesWetDry* 

A 

Yes 

No 

2  W 

Yes 

Dry 

A 

Yes 

No 

W 

No 

Wet 

WH 

Yes 

Dry* 

A 

Yek 

Dry* 

WH 

YesWet’Dry 

H 

Yes 

A 

Yes 

Dry 

D 

No 

Dry 

W 

Yes 

Dry 

D 

No 

No 

Dry 

3W 

No 

Wet 

W 

Yek 

Dry 

WH 

Ykk 

Dry* 

W 

Yes 

Dry. . 

Dry 

Dry 

Yes 

Dry* 

W 

Ym 

Dry 

Yes 

Dry 

w 

yTs 

Dry 

WH 

No 

Dry 

EA 

No 

A 

Yes 

Dry* 

W 

Yes 

Wet 

Hand 

Yes 

Wet 

Yes 

ChMer 

Yes 

Dry 

Yes 

No 

Dry 

Yes 

Dry 

A 

Yes 

Yes 

Dry* 

W 

Yes 

Dry* 

Hand 

No 

Both 

A 

Yes 

Dry 

Yes 

Wet 

Hand 

Yn 

A 

Yea 

Dry 

Dry 

PA 

No 

Dry 

Yea 

Both 

V 

nJ7 

Both 

D 

Yes 

Dry 

bT” 

Dry 

w 

Ya 

Dry 

No 

Dry 

D 

No 

Dry 

2  D 

No 

Dry 

Dry 

WH 

No 

Dry 

A 

No 

Dry 

A 

Y«« 

Dry* 

D 

Yes 

Dry 

No 

Dry 

Yki 

Dry 

Yes 

Dry* 

D 

No 

Dry 

D 

nS 

Dry 

•  •  -  t 

No 

Dry 

W 

No 

Dry 
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Fishery  Products  in 
New  England  have 
Increased  64^  in 
Seven  Years 


nr  nr  nr 


Fishery  products  is  an  important  industry  in 
New  England.  To  emphasize  its  importance  we 
have  here  the  figures  of  the  total  value  of  fishery 
products  received  at  Boston  and  Gloucester,  Mass.,  and 
Portland,  Maine,  New  England’s  three  leading  fishery 
ports.  They  have  advanced  in  volume  from  $5,722,629 
in  1921  to  $9,404,511  in  1927,  an  increase  of  over  64% 
in  seven  years.  The  three  ports  included  receive  nearly 
one-third  of  the  total  for  New  England  or,  roughly. 
New  England’s  total  fishery  business  can  be  estimated 
at  anywheres  between  $25,000,000  and  $30,000,000 
annually.  ‘  iidtiii 

At  Boston,  the  largest  single  fish  port  in  the  United 
States,  fishery  products  were  landed  in  1927  to  the 
value  of  $7,371,542.  Seattle,  the  major  Pacific  fisheries 
port,  receives  annually  approximately  one-half  as  much 
fish  in  dollar  value  as  does  Boston. 

No  matter  what  industry  you  study  in  New  England 
you  will  find  that  it  is  on  the  up-grade  and  it  is  helping 
the  entire  community  build  for  a  future  of  prosperity 
and  a  continuance  of  the  industrial  leadership  which 
New  England  has  so  successfully  maintained  for  three 
centuries. 

New  England  is  building  its  future  not  upon  the  tradi¬ 
tions  of  a  glorious  past  but  upon  the  industry,  thrift 
and  enthusiasm  of  the  present.  As  a  market  for  the 
national  advertiser  it  still  stands  supreme  in  wealth 
and  buying  power. 


i  If  1  ^  .  t  • 


The  newspapers  listed  below 
are  the  leading  dailies  in  the 
New  England  market  They 
are  ready  to  work  with  you  on 
any  sales  and  advertising  cam¬ 
paign,  and  help  you  obtain 
real  dealer  co-operation. 

MASSACHUS ETTS— PopuUrion,  3,852,356 


Circu- 

2.500 

10,000 

lation 

lines 

lines 

••Attleboro  Sun  . 

....(E) 

5,957 

.035 

.035 

fButton  Globe  . 

(MAE) 

298,963 

.50 

.50 

t  Boston  Transcript  . . 

....(E) 

38,714 

.25 

.25 

•Boston  Post  . 

...(M) 

385,057 

.60 

.60 

•Boston  Post  . 

....(S) 

328,972 

.55 

.55 

•Brockton  Enterprise 

....(E) 

24,372 

.075 

.075 

•Fitchburg  Sentinel  . , 

....(E) 

11,974 

.055 

.045 

•Haverhill  Gazette  . . 

....(E) 

16,205 

.07 

.06 

••Lawrence  Eagle-Tribune 

(MAE) 

24,922 

.09 

.08 

tLynn  Item  . 

....(E) 

17,546 

.065 

.05 

tLowell  Courier-Citizen  and 

Evening  Leader  . . . 

(MAE) 

17,686 

.07 

.07 

••New  Bedford  Standard 

Mercury  . 

(MAE) 

31,674 

.10 

.10 

••New  Bedford  Sunday 

Standard  . 

....(S) 

27,045 

.10 

.10 

••North  Adams  Transcript.  (E) 

10,503 

.05 

.04 

••Pittsfield  Eagle  ..... 

....(E) 

18,733 

.055 

.06 

•Salem  News . 

....(E) 

21,634 

.09 

.07 

•Taunton  Gazette  .... 

....(E) 

9,478 

.045 

.035 

•Worcester  Telegram  and 

Evening  Gazette  . . . 

(MAE) 

105,626 

.28 

.25 

•Worcester  Simday  Telegram 

(S) 

53,004 

.21 

.18 

CONNECTICUT— PopuUtion,  1,380,631 
•♦Bridgeport  Poet-Telegram 


(EAM) 

46,439 

.15 

.15 

••Bridgeport  Post  .... 

....(S) 

24,013 

.10 

.10 

••Hartford  Courant  . . . 

...(M) 

39,200 

.10 

.10 

••Hartford  Courant  . . . . 

....(S) 

61,740 

.15 

.15 

ttHartford  Times . 

...(E) 

59,952 

.15 

.15 

tMiddletown  Press  . . . . 

...(E) 

8,616 

.05 

.03 

tNew  Haven  Register. 

.(EAS) 

55,761 

.16 

.15 

•New  London  Day . . . . 

....(E) 

14,072 

.06 

.05 

tNorwich  Bulletin  ... 

...(M) 

14,057 

.09 

.07 

•Norwalk  Hour  . 

,...(E) 

7,270 

.045 

.045 

tSouth  Norwalk  Sentinel. .  (E) 

5,887 

.045 

.035 

•Stamford  Advocats  ... 

,...(E) 

12,317 

.065 

.055 

••Waterbury  Republican 
American  . 

(MAE) 

25,321 

.08 

.08 

••Waterbury  Republican 

...(S) 

17,843 

.08 

.08 

MAINE — Population,  768,014 
•♦Portland  Praae-Herald  Ezpraaa, 

Sunday  Telegram  ..(MAE)  61,120  .  .20 

NEW  HAMPSHIRE — Population,  443,683 


•Concord  Monitor-Patriot.  .(E) 

6,642 

.05 

.03 

tKeene  Sentinel  . 

...(E) 

4,179 

.036 

.025 

•Manchester  Union-Leader 

(MAE) 

32,125 

.15 

.12 

RHODE  ISLAND— PopuUtion. 

604,397 

tPawtuckct  Times  . . , . 

...(E) 

30,296 

.09 

.09 

•Providencs  Bulletin  . , 

...(E) 

79,784 

.20 

(B).27 

•Providence  Journal  . . . 

...(M) 

45,874 

.12 

(B).27 

•Providencs  Journal  . . . 

..(S) 

83,027 

.20 

.20 

••Providencs  News  . . . . 

...(E) 

28,245 

.08 

.08 

••Providence  Tribune  . . 

...(E) 

17,961 

.10 

.09 

ttWesterly  Sun  . 

(EAS) 

5,634 

.04 

.04 

tWoonsocket  Call  . . . . 

...(E) 

16,043 

.06 

.06 

VERMONT- 

—PopuUtion,  352,428 

•Barre  Times . 

...(E) 

7,429 

.04 

.03 

tBrattleboro  Reformer  . 

...(E) 

3,629 

.035 

.02 

•Burlington  Free  Press, 

...(M) 

16,181 

.06 

.06 

tRuUand  Herald  . . 

...(M) 

13,372 

.055 

.055 

fSt.  Johnsbury  Caledonian- 

Record  . 

...(E) 

4,766 

.03 

.02 

••A.  B.  C.  Publishers’  Statement,  April  1 

i,  1929. 

ttGovsmment  statement. 

April  1, 

1929. 

(B)  Combination  rate  Daily  Journal  and  Evei  Bulletin. 
•A.  B.  C.  Publiahera’  Statement,  Oct.  1.  1929. 
tCovemment  Statement,  Oct.  1,  1929. 
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PENNS  YLV  ANI A — Continued 
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Shenandoah . . 
Somerset _ 


Stroudsburg . 
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Susquehanna . . 


.Herald . 

8 

12 

280 

News-Telegraph . 

8 

12 

294 

.  Herald . 

8 

12H 

294 

.  Herald . 

7 

12 

280 

.  Record-Press . 

8 

13 

283 

.  Daily . 

8 

12H 

294 

Item . 

8 

12 

294 

.Transcript . 

7 

13 

280 

.Courier . 

8 

12H 

308 

.Valley  News . 

8 

12H 

294 

.Herald . 

7 

13 

294 

.  Review . 

7 

13 

294 

.Herald . 

7 

12 

294 

.  News-Standard . 

7 

13 

287 

. News . 

8 

12 

287 

.Times- Mirror . 

8 

12 

294 

.Observer  ft  Reporter . 

8 

12H 

294 

(Note: — 

A  change  in  colur 

.  Record- Herald . 

8 

12 

294 

.Local  News . 

8 

12H 

297 

. .  News . 

8 

12H 

294 

Record . 

8 

12H 

294 

Sunday  Independent . 

8 

12H 

294 

Telegram . 

8 

12H 

301 

Times- Leader . 

8 

12H 

301 

. .  Sun-Gazette . 

8 

12 

297 

Grit . 

,  7 

13 

300 

. .  Disptach . 

.  8 

12H 

308 

Gazette  ft  Mail . 

8 

13 

298 
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Paper  Dimensions 
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45.  22H  5.000  3,500  IP 
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(Linotype  machine  has  Monomelt  Attachment) 
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54,36.18  6,600  5,400  1  Cr 
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3d  SI 
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C 

R 

Tub 


ts. 

il 
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4  L 
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Williamsport. 
York . 


Newport . Herald .  7  13 

News .  8  12V4 

Pawtucket . Times. .  8  12  Vi 

Providence . Bulletin  ft  Journal .  8  12Vi 

News .  8  - 

Tribune .  7  13 

Westerly . Sun .  7  13 

West  Warwick.  .Pawtucket  Valley  Times.  ..  7  13 

Woonsocket.  ..  .Call .  8  12Vi 
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400 
750 
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Wet 
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I 

ii 

CS... 

0  P 
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No 

A 
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Sex 
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A 
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Sex 
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No 

A 
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No 

Wet 

No 
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65,000 

1  H 
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No 

Dry 

No 

1 
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1  D 

SS  Sex 
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2  A 

Dry 

No 

A 

1  H 

Sex 
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Sp 
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Wet 

NoAD 

1  Cr 

Sex 
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No 

A 

RHODE  ISLAND 
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....D 

....D 
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Tub 
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Ms 

Yes 
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No  A 

17.000 

22,000 

1  H 

Sim 

10  L 

A 

No 

Wet 

No  A 

SOUTH  CAROLINA 


'I  • 

Anderson . 

. . Independent-Tribune. . . 

..  8 

12 

294 

Mail . 

..  8 

12 

297 

[  Charleston.... 

. .  Post,  News  ft  Courier . . . 

...  8 

12 

280 

..  8 

12 

298 

' 

Record . 

..  8 

12 

280 

Florence . 

. .  News  Review . 

..  8 

12 

280 

/ 

Greenville . . . . 

..News  ft  Piedmont . 

..  8 

12 

294 

Greenwood . . . 

.  .Index  Journal . 

...  8 

12 

287 

•N 

Rock  Hill . 

. .  Herald . . 

...  8 

12 

287 

Spartanburg . . 

. .  Herald  ft  Journal . 

...  8 

12 

298 

Sumter . 

.  .Item . 

..  8 

12 

280 

Union . 

.  .Times . 

..  8 

12 

287 

/  " 

Aberdeen . 

. .  Amer ican-News . 

..  7 

12 

283 

Dead  wood .... 

. .  Pioneer-Times . 

..  7 

13t 

308 

/  • 

/  .  - 

Hot  Springs . . . 

. . .Star . 

..6-7 

12 

280 

Huron . 

. .  Huronite . 

..  7 

13 

294 

Lead . 

..Call . 

..  7 

13 

308 

Madison . 

.  .Leader . 

..  7 

12H 

276 

Sentinel . 

..  7 

13 

276 

Mitchell . 

. .  Republican . 

..  8 

12 

294 

Pierre . 

.  .Capital-Journal . 

..  7 

13 

284 
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..  6 

12H 

280 

'  ^ 

Rapid  City _ 

.  .Journal . 

..  8 

12 

290 
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. .  Argus- Leader . 

. .  Public  Omnion . 
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..  8 

12 

308 

/ 
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..  7 

12H 

294 

• 
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..  8 

12 

294 
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4  L 

H 

Dry 
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Fb 
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G 

Tub 
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E 

No 

Dry 
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Sp 
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Dry 
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1  Cr 

SI 
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WH 

No 
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WH 

No 
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H 

No 
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1,500 
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SOUTH  DAKOTA 
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Chattanooga _ News .  8  12H 

Times .  8  12H 

Clarksville . Leaf  Chroaicte .  7  13 

Cleveland . Banner .  7  13 

Columbia . Herald .  7  13 

Dyersburg . State  Gazette .  8  12 

Elizabethton . . . .  Star .  8  12 

Greenville . Democrat-Sua .  7  13 

Jackson . Sun .  8  12 

Johnson  City ..  .Chronicle  ft  Staff-News _ 8  12 

Kingsport . Times .  8  12 

Knoxville . Journal .  8  12 

News-Sentinel .  8  12 

Memphis . Commercial  Appeal  & 

Evening  App^ .  8  12 

Press-Scimitar .  8  12 

Morristown . Gazette  ft  MaS .  7  13 

Murfreesboro. .. News-Banner .  7  13 

Nashville . Banner .  8  12 

Tennessesa .  8  12 


Abilene . Reporter-Mews .  8  12 

Amarillo . Globe  ft  News .  8  12 
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i  1  l  ■  I  jt  \  c. 


When  the  Publisher  of  a  Daily  Newspaper 
Places  His  Advertisement  In 

Editor  &  Publisher’s 

MARKET  GUIDE 

i 

he  makes  a  PERMANENT  tie-up  between  his  newspaper 
and  the  trading  area  which  it  covers. 

For  this  incomparable  Guide  to  daily  newspaper 
markets  is  not  a  pamphlet  which  is  glanced  at, 
admired  for  a  moment  or  two,  and  then  carefully 
tucked  away  in  a  file  that  seldom  sees  a  resurrection 


morn. 


Quite^the  contrary,  it  is  a  BOOK — a  reference  book — a 
I  service — which  the  campaign  planners  and  space 
buyers  of  every  advertising  agency  and  every  National 
Advertiser  using  newspaper  linage  of  any  conse¬ 
quence  in  the  country  keep  by  them  on  their  desks,  for 
constant  use,  day  in  and  day  out,  all  through  the 
year — until  the  next  Guide  comes  out. 

Ask  any  of  them  where  they  keep  their  Editor  &  Pub¬ 
lisher  Market  Guide,  and  to  what  splendid  uses  they 
put  it. 

THEN 

Ask  yourself  if  this  is  not  a  tie-up  between  your  paper 
and  your  paper’s  market  that  is  going  to  help  you 
tremendously  in  building  up  your  national  linage  to 
the  figures  you  are  most  ambitious  to  show. 

Have  you  made  your  reservation  yet?  The  time  is 
growing  short — two  weeks  or  so  more  and  then  it 
will  he  too  late.  Wire  reservations,  copy  later. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 
Times  Building,  Suite  1700,  New  York 
A.  B.  C.  Charter  Member  A.  B.  P.  Member 
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Cxcek  because 


Flat  Plate  Rough  eri>^‘’Shaver 


1.  It  is  efficient  on  either  stereotypes,  electrotypes,  or  base  plates. 

2.  It  is  PRECISION  built  throughout. 

3.  It  is  accurate  to  one  one-thousandth  of  an  inch. 

4.  It  will  take  the  place  of  an  ordinary  rougher  and  shaver  (for  black  and  white  work). 

5.  It  has  micrometer  adjustment  enabling  the  operator  to  take  a  cut  of  any  desired  thickness  up  to 
one-eighth  of  an  inch  at  one  operation. 

6.  It  is  equipped  with  a  high-speed  porcupine  rotary  roughing  cutter  which  removes  the  bulk  of  the 
metal  from  the  plate,  throwing  the  chips  into  a  screw  conveyor,  which  carries  these  chips  out  of 
the  machine. 

7.  It  is  also  equipped  with  a  straight  finish  cutting  knife  (set  a  few  thousandths  lower  than  the 
rough  cutter)  that  produces  a  smooth,  accurate  finish. 

8.  Its  bed  is  driven  by  hydraulic  feed,  with  selective  change  of  speed. 

9.  It  has  rapid  forward  and  reverse  speed. 

10.  It  has  a  cutting  speed  up  to  48"  per  minute. 

11.  It  is  massively  constructed  and  has  ball  bearings  wherever  practical. 

12.  It  is  easy  to  operate. 

Bed  Size  19"  x  25"— Net  Weight  5100  lbs.— Floor  Space  37"  x  87" 

Shipping  Weight  5675  lbs. — Equipped  with  10  H.P.  Motor 

{Shipped  complete,  including  extra  rotary  and  straight  cutting  knives  and  knife  setting  gauge.) 


(Zlaybourn  Process  Corporation 

Originators  of  Precision  Printing  and  Plate  Making  Machinen^ 

MILWAUKEE — Wisconsin 
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CUVBOOR" 


2000  Ton  Moulding  Press 


^cels  because 


1.  It  is  the  most  efficient  machine  ever  built  for  lead  or  mat  (either  wet  or  dry)  moulding. 

2.  It  is  fundamentally  correct  in  practical  and  mechnical  principles. 


3.  It  will  produce  a  deeper,  truer,  cleaner  and  more  uniform  impression  than  is  possible 
by  any  other  means. 

4.  Any  degree  of  pressure  desired  up  to  2000  tons  to  suit  the  character  of  the  form  may  be 
p re-determined  and  automatically  held. 

5.  It  will  not  injure  type  or  halftone  faces. 

6.  It  will  produce  twice  the  work  of  any  method  now  used. 

7.  It  is  equipped  with  mechanical  loading  and  unloading  device  which  automatically 
locates  the  form  under  the  true  center  of  the  press  platen. 

8.  It  is  operated  by  a  hydraulic  pump  using  oil  as  a  pressure  medium.  All  valves  and 
control  mechanism  are  visibly  and  accessibly  located. 

9.  It  is  equipped  with  automatic  electric  and  high  pressure  safety  valve,  insuring  instant 
stopping  of  the  motor  when  the  desired  pressure  is  reached. 


12.  The  jaws  are  lapped  perfectly  flat  and  are  con¬ 
structed  so  as  to  maintain  alignment  between  the 
pressure  members. 


Working  area  25"  x  30". 

Net  weight  25,000  lbs. 

Floor  Space  6'6"  wide,  7'6"  long,  7'2"  high. 
10  H.P.  Motor. 


10.  It  has  gauges  which  indicate  the  pressure  in 
tons,  and  the  equivalent  pressure  in  pounds  per 
square  inch. 

11.  It  is  PRECISION  built  throughout.  The  head, 
strain  members,  cylinder  and  base  are  all  made 
of  high  tensile  steel,  providing  strength  far  in 
excess  of  actual  requirements. 


{Shipped  complete,  including  motor, 
air  compressor,  set  of  moulding 
blankets  and  set  of  wrenches.) 


Claybourn  Process  (Zorporation 


Originators  of  Precision  Printing  and  Plate  Makini  Machinert^ 

Milwaukee— Wisconsin 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLUMN  DATA 


TEXAS — Continued 


NEWSPAPER 


Breckenridgc _ America* .  8  12 

Brenham . Banner-Press .  7  13 

Brownsville . Herald .  8  12 

Brownwood . Bulletin .  8  12 

Bryan . Eafjle .  8  12 

Center . News .  6  12 

Childress . Index .  8  12 

Cisco . News .  8  12 

Cleburne . Times-Review .  8  12 

Commerce . Journal .  7  12 

Corpus  Christi ..  Caller .  8  12 

Times .  8  12 

Corsicana . Sun .  8  12 

C'lero . Record .  8  12 

Dallas . Dispatch .  8  12 

News  &  Journal .  8  12 

Dallas . Times-Herald .  8  12 

Del  Rio . News .  8  12 

Dennison . Herald . . .  8  12 

Denton . Record-Chronicle .  8  12 

Eagle  Pass . Guide .  6  13 

Eastland . Telegram .  8  12 

Edinburg . Valley  Review .  8  12 

El  Paso . El  Continental .  8  12 

Herald  &  Times .  8  12 

Post .  8  12 

Ennis . News .  8  12 

Pt.  Worth . Live  Stock  Reporter .  8  12 

Press .  8  12 

Star-Telegram  &  Record- 

Telegram .  8  12 

Gainevilte . Register .  8  12 

Galveston . News  &  Tribune .  8  12 

Gilmer . Mirror .  7  13 

Gonzales . Inquirer .  7  13 

Goose  Creek. ...  Tribune . .  8  12 

Greenville . Banner . .  8  12 

Herald .  7  13 

Harlingen . Star .  8  12 

Hillsboro . Mirror _ - .  7  13 

Houston.. . Chronicle .  8  12 

Post- Dispatch .  8  12 

Press .  8  ti 

Jackson vifle ....  Progress .  8  12 

Jefferson . Journal .  6  13 

I^ufmaa . Herald . .  6  13 

Lampasas . Leader .  6  13 

Laredo . Times .  8  12 

Longview . News .  8  12 

Lubbock . Avalanche-Journal .  8  12 

Lufkin . News .  6  13 

McAllen . Press .  7  13 

McKinney . Courier-Gazette .  7  13 

Marlin . Democrat .  6  13 

Marshall . Messenger  ft  News .  8  12 

Mart . Herald . .  6  13 

Mezia . News .  8  12 

Midland . Reporter-Telegram . 8  12 

Mineral  Wells... Index .  8  12 

Mt.  Pleasant. .  ..Tim^ .  5  13 

Macogdoches.... Sentinel .  6  13 

Navasota . Examiner .  6  13 

Orange . Leader .  7  13 

Palestine . Herald . .  7  13 

Press .  8  12 

Pampa . New* .  7  13 

Paris . Dinner  Ham .  8  12 

News .  8  12 

Plainview . Herald..... .  8  12 

Port  Arthur. ...  News .  8  12 

Ranger . Times .  8  12 

San  Angelo . Standard-Times .  8  12 

San  Antonia _ Express  ft  News .  8  12 

Light .  8  12 

La  Prensa .  8  12 

San  Benito . Light .  8  12 

Sherman . Democrat .  8  12 

Sulphur  Springs .  News-Telegram .  7  13 

Sweetwater . Reporter .  8  12 

Taylor . Press .  8  12 

Temple . Telegram .  8  12 

Terrell . Tribune .  8  12 

Texarkana . Gazette  ft  News .  8  12 

Timpson . Time* .  6  13 

Tyler . Courier-Times .  8  12 

Vernon . Record .  8  12 

Victoria . Advocate .  8  12 

Waco . News-Tribune  &  Times- 

Herald .  8  12 

Pres* .  8  12 

Waxahachie ....  Light .  8  12 

Weatherford. . . .  Herald .  7  13 

Wichita  Palls.  .  .Times  ft  Record-News _ 8  12 

Yoakum . Herald .  7  13 

Times..,. .  6  13 


Paper  Dimensions 
Rolls  or  Sheets — 
Inches 


60  70.  52K.  35.  17H 
20  24  X  35  (flat) 

230 

240  70.  52Ji,  35 


ia-g  jk  I 
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U.n  °  • 

ih  ss 

1^.55  J§?  |S 

SUJW  <UU  ZDU 


3H  70.  S2H.  35.  17H 
. . . .  16H 
90  34.  17 
. . . .  30  X  44  (flat) 

234  34 Vi.  n'A 


300  34Vi.  17H' 

4  70.  S2H.  35.  17V4 

.  70.  52;-i.  35.  17H 

11.500  68  ^  51V^.  34Vi.  31 


3.000 

1.200 

1  G 

Com 

1  L.  2  I 

1.000 

500 

1  C 

D  C 

2  L 

2.000 

5.000 

1  D 

Tub 

5  L.  1  Lu. 

12.000 

3.000 

D 

Fb 

5  L 

4.000 

1.500 

1  D 

Fb 

2  L 

1  B 

S  C 

1  L 

1.000 

1.200 

1  D 

A 

4  L 

1  D 

Fb 

1  L.  1  I 

5.000 

4.300 

1  D 

Tub 

4  L 

1  L 

6.000 

1  H 

Sim 

4  L.  1  El 

9.000 

8.000 

1  D 

Tub 

5  L 

2.500 

1.000 

1  D 

Fb  A 

2  L 

.  1  C.  1  G 

42.588  361,824  4  G 


5,400 

68Vii.  62.  51 H.  34Vi 

12,000 

1  S 

Mus 

1  D 

A 

300 

34H.  17Vi 

5.000 

7,500 

1  D 

Tub 

80 

70.  52H.  35 

5,000 

3,600 

1  D 

Fb 

75 

70.  52  H.  35 

4,000 

3.000 

1  G 

Com 

265 

34H. 

1.150 

1.900 

2  G 

R 

1,600 

34'4.  17Vi 

12.000 

50.000 

2  G 

34H.  nvi 

1  D 

Tub 

7  n 

1,475 

68H,  SIH.  34)4.  17Vi 

8.500 

M.OOO 

1  H 

Oct 

11.000 

68,  51.  34 

32.000 

350.000 

4G 

Oct,  Qu 

104 

70.  52H.  35 

10.000 

2.000 

1  D 

B 

1,360 

68H.  51V4.  34)4 

22.547 

35,984 

1  H.  1  S 

15 

70.  52H  .35.  17V^ 
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1  D 

Fb  A 

15 

67,  51H.  33V4 

200 

200 

1  G 

Com 

8 

31  X  44 

2,500 

700 

1  D 

E 

32 

1  S 

.  Sex  6  L.  2  Lu.  1  El 
Unit.  Oct  16  L.  8  I.  3  M 
as  14  L.  5  I.  4  M 

2  L 

b  5  I 

4  L 


45  70.  .52*4.35 
...  68H.  SIH.  3414,  17 

(31  comics) 


1.000  1  D.  1  H 


4  L 
9  L 

12  L.  2  Lu 
6  L.  1  El 
3  L 


8  I.  1  M.  2  Lu 

22  L 
3  L 

7  L.  6  I.  2  M 

1  L 

2  L 

3  I 
3  L 


.  24  L.  4  M 

Oct.  2  Mu.  14d  20  I.  3  M 


68.  51.  34 

1  S 

6  units 

13  L;  1  I,  1  M,  1  Lu, 

70.  52V4.  35 

1  G 

Com 

1  L,  1  I 

70.  52)4.  35 

1  D 

Fb 

2  L,  1  I 

40 

70,  52)4.  35 

3,000 

2.700 

1  D 

Web  S 

2  L 

605 

34)4.  17)4 

8,500 

13.804 

1  D 

Tub 

5  L,  1  M 

1  B 

2  L 

22  x35 

1  L 

2  Rel 

2  L 

45 

70. 52)4.35,  nyi 

1.500 

1,000 

1  D 

Fb 

1  L.  2  I 

18 

30  X  40.  35  X  44 

1,000 

900 

1  B 

S 

1  L 

70.  52)4,  35 

1  G 

Com 

4  L 

130 

35,  17)4 

.  31  X  44 

18 

30  X  44  (flat) 

15 

70,  52*4.  35 

40 

70,  52)4.  35 

175  34H.  17V4 
87  70.  52?i.35.  17X 

_  34!4,  17ti 

90  70.  53.  35 
645  34.  17 
....  68H.52H.34Vi 

_  34.  17 


20  35  X  44.  22  X  35 
200  34V4.  17Vi 
125  70.  57Vi.  17Vi.  35 
. . . .  70.  52H.  35 

65  70,  52H,  35 
. ...  52Vi.  35,  17H 

85  70.  52H.  35 


80  34Vi.  17Vi 


4,000 

3.500 

1  H 

.  IB 

1,000 

600 

1  C 

500 

200 

1  G 

1,000 

300 

1  G.  1  B 

6,000 

4.000 

1  D 

6,000 

6.000 

1  D 

4,000 

3.800 

1  D 

1  D 

4.000 

2,500 

1  D 

12,000 

30.000 

1  D 

1  G 

2  G 

550 

500 

1  C.  1  B 

5.000 

10.000 

1  D 

2.000 

2.500 

1  D.  1  M 

.  ID 

1.200  1  D 

.  1  G  Jr.  1  H 

800  1  G 


1.500  34 
10  31  X  44 


2.000  34Vi.  32.  17Vi 
15  31  X  44  (flat) 


7.000  70.000  1  D 
1,500  300  2  B 


UTAH 


2  L.  1  Lu 
2  L, 


5  L,  1  Lu 
2  L,  2  I 

6  L,  2  Lu 

2  L.  1  I 

5  L.  1  I.  1  M 
20  L,  5  M 

11  L,  3  I.  2  Lu.  1  El 

iL.ii . 

4  L.  1  El 

3  L 

1  L.  1  I 

2  L.  1  I 

4  L.  2  I.  2  M,  1  Lu 
1  L.  1  I 


9  L.  1  M.  2  Lu 


9  L.  2  I.  2  M.  1  Lu 
1  I 


^  S  urB  * 

»  a  ^  «  e 

o  *  > 

Yes  Both* 
Yes  No 
No  Dry 
Yes  Dry* 

Yes  Dry* 

Yes  Dry* 

Yes  WetDry 


No  Dry  No  A 

Yes  .  No  A 

No  Both  No  AD 

Yes  Dry  Yes  D 

No  Dry  No  A 

Yes  .  No  D 

Yes  Dry  No  A 


Yes  .  No  A 

No  Dry  No  A 

No  Dry  Yes  A 

.  No  AD 


Yes  Dry  Yes  A 

No  Dry  No  A 

. . .  Dry  No  AD 

Yes  WetDry  No  A 

Yes  Dry*  No  A 

Yes  Dry*  No  A 

.  No  A 


D 

Yes 

Dry* 

No 

Dry 

Mus 

Yes 

H 

Yes 

Dry* 

Mus 

Yes 

WH 

Yek 

Dry 

W 

No 

Wet* 

Mus 

Dry* 

Yes 

Dry* 

W 

Y?s 

Mus 

No 

Dry 

w 

Yes 

Dry* 

No 

Dry 

Mus 

Yes 

Dry* 

W 

No 

Dry 

D 

No 

Dry 

WH 

Yes 

Dry* 

A 

No 

Dry 

WH  Yes  Dry*  No  A 

A  No  Dry  No  A 

Mus  WH  Yes  WetDry  No  A 

.  No  A 


WH 

Yes 

Dry* 

No 

A 

No 

A 

WH 

No 

Dry* 

No 

A 

D 

Yei 

Dry 

No' 

"a 

No 

Dry 

No 

D 

Dry* 

nT 

D 

EA 

No 

Dry 

No 

A 

Yes 

Dry* 

No 

A 

8 

12 

287 

80 

70.  52)4.  35 

2,000 

2.250 

1  D 

90 

1  L.  1  I.  1  Lu 

W 

Yes 

7 

13 

277 

no 

70.  52H.  35 

4.000 

1,500 

1  D,  1  M 

A 

4  L.  1  I 

M 

Ye* 

8 

12 

298 

500 

35.  17)4 

1  D 

7  L,  2  Lu 

8 

12 

280 

85 

70,  52)4,  35 

1  D 

3  L 

8 

12 

280 

2.300 

69.  66.  '51,  34.  30 

33.065 

70.105 

H 

Quad 

21  L.  1  M.  1  Tp 

RAD 

Yes 

Dry 

8 

12 

280 

1,375 

68,  51.  34  (comics,  33-66) 

16.000 

60,000 

G.  H 

Sex,  Quad 

14  L.  2  Lu.  1  K 

D 

No 

Dry 

8 

12 

280 

5.390 

68,  65.  51.  34 

45,400 

250.000 

G 

SI* 

20  L,  2  Lu 

Sp.  D 

No 

Dry 

VERMONT 

8 

12H 

297 

170 

36)4,  18)4 

5.000 

1  H 

4L 

H 

No 

Dry 

7 

13 

287 

96 

72.  52)4.  35 

2.000 

1.200 

1  L  D 

3  L 

H 

No 

8 

12H 

287 

67H 

72)4.  54)4.  36H 

1,842 

1  D 

Fb 

4  L,  1  Lu 

W 

No 

Both* 

8 

12 

308 
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68H.  34H.  17H 

16.000 

1  H 

7  L 

W  H 

Yes 

Dry 

7 

12 

294 

7 

12 

280 

7 

13 

280 

9 

67 

2.500 

2.000 

1  D 

Fb3d 

5  L.  2  M 

Ye* 

Wet* 

8 

12H 

301 

580 

71H.  53H.  3SH 

10.100 

13.000 

1  H 

U 

7  L,  1  Lu 

Pa.  W 

No 

Dry 

8 

12 

283 

too 

70,  52)4.  35 

900 

2.800 

1  D 

Fb,  A 

3  I,  1  Lu 

E  A 

No 

Dry* 

For  Explanation  of  Key  Letters  See  Page  88 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLUMN  DATA 


VIRGINIA 


CITY 


NEWSPAPER 


Z  > 


(i,  Q,  e 

S  B  J 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


Covington. 
Danville . . . 


Lynchburg . 
Newport  Ne 
Norfolk. . . . 


Petersburg. 
Portsmouth 
Pulaski . 


Suffolk . 


.  Gazette . 

8 

12 

308 

131)4 

.  Herald-Courier  ft  News 

Bulletin . 

8 

12 

294 

t762,341 

.Progress . 

8 

12 

294 

125 

.  Review . 

7 

13 

304 

16 

7 

13 

287 

.Register  ft  Bee . 

8 

12 
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8 

12 
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115 
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12 
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ha.  1929 

s 

u 

a. 

*0  • 

Qu 

si 

•0‘S 

fi 

'S 

s 

0  B 

IS 

m 

0 

a* 
7  u 

*.2 

u 

• 

U 

0  fT 

ss. 

CL  ^ 

2  2 

MeU 

Est. 

Lino 

Ster 

Ann 

Coni 

Eat. 

U 

zo. 

aS 

HDm 

oi 

Zu 

hS 

•a  a 

il 

0  a 

a  C- 
X9 
HU 

4.250 

3.975 

1  H 

4  L,  1  M,  1  Lu 

Yes 

Dry 

No  A 

9.000 

t7.839 

1  G 

SI 

3  L.  3  I.  1  M 

w 

No 

Wet 

No  A 

34H. 

35  X  48 
70.  S2H.  35 
35.  17)^ 
34X.  17H 
70.  52H.  35 


35H.  I7K 
36.  18!4 

70i4.  S2H.  3SH 
72H.  S4N.  36H 

70.  52^.  35 

71.  53^.  35>4 

70.  525^4.  35 

71.  53W.  35 
70V4.  65.  52: 

72.  54.  .16 
341^.  VH 
70 

34.  17H 


4.000 

800 

iiiooo 

1.000 

850 

iV.ooo 

2.000 

26.000 


t(Note: 

1.680 

500 

iiiooo 

2.500 

2.000 

‘26.666 

20.292 

150.000 


Consumption  of  ink  and  paper  for  period  including  September  23d.  1929.) 


1  D 
1  B 
1  D 
1  G 
1  D 
1  D 


R 

S 

Fb 

Quad 

Tub 


8.000  20.000 


35  « 


2.000 

32.000 

14.000 

10.000 

11.500 


2,600 

250.000 

175,000 

64.000 

5,590 


1  H 

1  G 

2  S 
2G 
1  H 
1  H 

1  G,  1  B 

2  H 
2  S 

1 G,  i:h 
1  H 


Sim 


Oct 

Sex 

Quad 


Com  Cly 
Dex 

MuQua  Oct  R 
Sex,  Quad 


2,000  1,120  1  D 


WASHINGTON 


3  L,  1  Lu 
2  L 

2  L 

8  L,  2  Lu.  1  M 

3  L 

2  L 

9'l',’2’Lu.'i  El' 

7  L.  1  Lu,  1  El 
11  L.  5  I.  3  M 
16L,3  M,  1  Lu 

8  L,  2  M 
6  L.  1  M 

3  I 

19  I,  2  M,  2  L 
8  L.  8  I.  2  M 
11  L.  2  Lu.  1  -.1 
3  L.  1  I 
3  L 
3  L 


No 

Dry 

No 

WH 

Yes 

No 

No 

H 

No 

Wet 

No 

E 

No 

Dry 

No 

H 

Yes 

No 

D 

No 

Dry 

No" 

Sp 

No 

Wet 

No 

No 

Dry 

No 

Yes 

D 

No 

Dry 

No 

No 

W 

No 

Both* 

No 

No 

Dry 

No 

No 

Dry 

Yes 

W 

No 

Dry 

No 

W 

No 

Dry 

No 

No 

D 

Yes 

Dry 

No 

World . 

...  8 

...  6 

12 

12 

294 

252 

360 

35.  17)4 

8,000 

12.000 

2  D 

Tub 

7  L,  1  M 

W 

Yes 

Wet 

Herald . 

...  8 

12 

750 

68,  51,  34.  17 

6,000 

21,500 

2  H 

7  L,  2  M 

2  W 

Dry 

...  8 

12 

287 

...  8 

12 

280 

Chronicle . 

...  8 

12 

294 

85 

70.  52)4.  35 

1,000 

2,500 

1  D 

Fb 

3  L 

W 

Yes 

...  7 

13 

294 

Herald . 

...  8 

12 

308 

News . 

...  8 

12 

285 

85 

22.  444 

2,000 

5,000 

1  P 

3  L 

H 

No 

Wet 

Washingtonian . 

...  8 

12 

287 

147 

72 

2,400 

1  D 

3  L 

Yes 

Dry 

Tribune . 

...  8 

12 

280 

56 

70 

1,600 

1,2,S0 

1  G 

2  L 

W  H 

Yes 

News . 

...  8 

12 

294 

175 

34)4,  17)4 

3,000 

5,000 

1  D 

Tub 

5,  L,  1  Lu 

W  H 

Yes 

Dry 

Herald . 

...  8 

12 

280 

60 

70 

2,000 

1,400 

1  G 

Com 

3  L 

Hand 

Yes 

Dry* 

Olympian . . 

...  8 

12 

280 

35.  17)4 

4,641 

3.. 108 

1  G 

Com 

3  L,  1  M 

W  H  Ms  Yes 

News . 

...  8 

12 

280 

65 

70,  52)4.  34)4 

2,000 

2,000 

1  D 

4  L. 

Mus 

No 

...  8 

12 

308 

...  8 

12 

280 

Star . 

...  8 

12 

308 

5.000 

68,  51.  34.  17 

18,000 

200,000 

3G 

Oct  Qu 

13  I.  2  M 

D 

No 

Dry 

Times . 

...  8 

12 

315 

13,200 

69.51)4.34)4,66)4.33)4 

49,000 

461,. 500 

.1  H.  1  H* 

Sex 

33  L.  3  I.  2  M  ,3  Lu  Hal 

Yes 

Wet 

Chronicle  ft  Spokesman  Re- 

41.. 500* 

fColor  ink  included  in  ink  consumption  total) 

view  &  Times . 

....  8 

12 

297 

7.500 

70, s*)4. 35*:  67.62.50)4. 

8.000 

200.000 

1  H.  3  H* 

Sex*  Iss* 

18  L  2  M 

3  Sp 

Both 

46)4.31,15)4 

1  H  P* 

No 

No 

No 

No 

No 


(Note:  Odd  paper  sizes  for  magazines  and  comic  sections,  also  for  farm  papers) 
(Ink  and  paper  consumption  figures  for  all  publications) 


Press . 

.  8 

12 

297 

Tacoma . 

. .  News  Tribune  ft  Ledger. . 

.  8 

12 

298 

Times . 

.  8 

12 

298 

Vancouver . . . . 

. .  Columbian . 

.  8 

12 

301 

Walla  Walla.. 

. .  Bulletin . 

.  8 

12 

294 

Union . 

.  8 

12 

287 

Wenatchee.  . . 

..World . 

.  8 

12)4 

280 

Yakima . 

.  .Herald  ft  Republic . 

.  8 

12 

294 

2.490  69.  5t5i,  34H,  31)4.  17 

(34)4  pink,  17)4  green)  10,368  76,006  1  H,  1  G*  Oct 

(Newsprint,  ink,  and  metal  figures  are  for  a  period  of  8  months  only.) 


5  L,  12  I.  3  M 


Beckley . Raleigh  Register .  8 

Bluefield . Telegraph  &  Sunset  News. .  8 

Charleston . Gazette .  8 

Mail .  8 

Clarksburg . Exponent  &  Telegram .  8 

Elkins . Inter-Mountain .  7 

Fairmont . Times  &  West  Virginian.. .  8 

Grafton . Sentinel .  8 

Hinton . News .  7 

Huntington . Advertiser  &  Herald-Dis¬ 
patch .  8 

Keyser . Mineral  News .  7 

Martinsburg ....  Journal .  8 

Morgantown...  .New  Dominion .  8 

Post .  8 

Moundsville ....  Echo .  7 

Journal .  7 

Parkersburg ....  News .  8 

Sentinel .  8 

Sistersville . Review .  7 

Weirton . Times .  8 

Welch . News .  8 

W^lwrg . Herald .  8 

Wheeling . Intelligencer .  8 

News .  8 

.  Register .  8 

Williamson . News .  8 


12 

12)4 

12)4 

12)4 

12 

13 

12 

12)4 

13 

12)4 

13 

12)4 

12 

12 

13 

13 

12)4 

12)4 

13 

12 

12)4 

12 

12'4 

12)4 

12 

12 


^tigo . Journal .  7 

Appleton . Post  Crescent .  8 

u.dand . Press .  7 

Mraboo . News  Republic .  8 

Beloit . News .  8 

Beaver  Dam...  .Citizen .  7 

Berlin . Journal .  8 

Chippewa  Falls. .Herald-Telegram .  7 

Eau  Claire . Leader  ft  Telepam .  8 

Pond  Du  Lac .  . .  Commonwealth-Reporter . .  8 

ween  Bay . Press-Gazette .  8 

Janesville . Gazette .  8 

We^ha . News .  8 

U  Crosse . Tribune  ft  Leader  Press. . .  8 

Madison . Capital  Times .  8 

Wisconsin . Wise.  State  Journal . 8 


13 

12 

13 

12 

12)4 

12" 

i2)4 

12)4 

12 

12)4 


12'4 

12)4 


294 

305 

308 

216 

280 

287 

294 

287 

308 

294 

280 

308 

294 

287 

294 

287 

296 

297 
287 
287 

294 
308 
308 
308 

295 
283)4 


297 

294 

278 

280 

294 

280 

294 

280 

294 

294 

308 

294 

294 

308 

301 

308 


130 

34.  17 

175 

70,  52)4,  35 

71,  53)4.  35)4 

558 

34)4.  17)4 

(An  8  page  deck  i 

WEST 

70 

70.  5314.  35.  17)4 

700 

35 '4,  18  (31  comic) 

1,305 

35y,  17)4 

1,300 

68,  51.  34 

60 

70 

525 

34,  17 

60 

70 

9.000 

8.000 

1  G 

SI 

3  L.  1  El,  1  Lu 

6.000 

5,000 

1  D 

Jr 

4  L.  1  M.  1  Lu 

5,118 

10,700 

1  H 

6  L,  1  Lu,  1  El 

11,250 

15,000 

1  D 

Tub 

8  L,  1  M,  1  Lu 

YesAD 

VesAD 


YesAD 


D  Yes  Wet  No  A 

W  H  No  Dry  No  A 

WH  Yes  ‘No  'a 

WH  No  Dry  Yes  A 

W  Yes  Dry  No  A 


VIRGINIA 

3.000  2.000  1  D 

10.000  19,000  1  H* 

2.614  40.000  1  G 


13,000  42.000 


2,000 

3,500 


15.000 

2.000 


2  G 
D 

3  D 
1  D 


4  d 


Fb 

Tub 

R 


4  L,  1  Lu 
9  L.  1  M 
12  L,  1  M.  1  Lu 

ii'L . 

2  L 

8  L.  1  Lu,  1  El 
2  L,  2  I 


2.500 

30 

71.  53)4,  35)4 

67,  50)4 

500 

400 

1  G 

Com 

2  L.  2  I 

146 

34)4,  17)4 

3,000 

3.200 

1  D 

Tub 

5  L 

220 

34)4,  17)4 

5,000 

4,268 

1  G 

5  L 

125 

67,  50)4.  33)4 

2,000 

3.000 

1  D 

Fb 

5  L 

435 

35)4.  17)4 

2,200 

17,000 

1  D 

Tub 

4  L.  2  I 

600 

53,  35)4.  17)4 

6.000 

14.000 

1  G 

SI 

7  L 

53 

D 

3  L 

130 

53)4.  35)4 

6.000 

4,000 

1  D 

Met  R 

3  L 

85  35)4,  17)4 


10.000  2,500  1  G 


WISCONSIN 


100 

800 

68 

100 

400 


23)4 

34)4.  17)4 
70.  52)4.  35 
35.  70 
17)4.  35)4 


40  70.  52,  35 


600  36,  18 
6.50  35.  17)4 
1.200  68.51,34 
320  35)4.  17)4 


1.500  71.  .53)4.  35)4 

- 1.35)4 


2.000  71,53)4. 


2,400 

1.500 

G 

SI 

10,000 

21.000 

1  D 

Tub 

4.000 

2.748 

1  G,  1  Cam 

Com 

1.000 

1.700 

D 

Fb 

16,000 

15,000 

D 

Tub 

1,600 

800 

D 

Fb 

1.000 

8,000 

1  D 

Tub 

8.000 

4.000 

D 

Tub 

11.000 

23.000 

D 

Tub 

5.000 

24,000 

D 

Tub 

10.000 

108,000 

1  H 

24,000 

48,000 

1  D 

2  L.  2  I 


5  L 

8  L.  2  I.  2  M 
3  L.  1  I,  1  M.  1  Lu 
2  L 

5  L,  3  I.  2  M 

i'i. . 

s'l,  Tm . 

5  L.  4  I 

8  L,  3  I.  3  M 

9  I,  2  Lu.  1  El 


8  L 
10  L 


WH 

Yes 

Dry 

No  A 

W 

Yes 

Dry 

Yes  A 

No 

Dry 

No  A 

A 

WH 

Yes 

Dry 

No  A 

A 

WH 

No 

Dry 

No  A 

A 

Yes 

Dry 

No  I> 

A 

Dry 

Yes  A 

Hand 

Ye 

Dry* 

No  I> 
....  A 

W 

No 

Dry 

No  A 

Hand 

No 

Dry 

No  A 

WH 

Yes 

No  A 

No  A 

W 

No 

Dry 

No  A 

WH 

No 

Dry 

No  A 
....  A 

W 

Yes 

Dry 

No  A 

....  A 

....  A 

No 

Dry* 

No  A 

EA 

Yes 

Dry 

No  A 

A 

No 

Dry 

No  A 

CW 

Yes 

Dry* 

No  A 

HW 

No 

No  A 

A 

Yes 

Dry 

No  A 

No 

Dry* 

No  A 

No 

Wet 

No  A 

WH 

No 

Dry 

No  D 

A 

Dry 

No  A 

A 

No 

Dry 

No  A 

. 

No 

Dry 

No  A 

D 

Yes 

Dry 

Yea  D 

For  Explanation  of  Key  Letters  See  Page  58 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OFa  1.927  DAILIES 

DOMINION  OF  CANADA — Continued 


COLUMN  DATA 


ONTARIO — Continued 


NEWSPAPER  i  t 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


in'*  I 

22|  >82  ? 

S  "a  is 

Om  Ck^  e  • 

*0.5  5  5aa 
SUJir,  <UU  ZO. 


Ct»eiier . Record. 


Star . 

Telegram. 


Lerit . Le  Quotidien .  7  13 

Montreal . Le  Canada .  7  13 

Le  Devoir .  7  13 

Gaxette .  8  I2i4 

Herald .  7  12^ 

La  Patrie .  8  121.^ 

La  Presse .  8  12Vn 

Standard .  8  ^2^4 

SUr .  8  121| 

Oncbec . L'Action  Catholique .  8  12H 

Chronicle-Telegraph .  8  12  H 

L’Evenment .  8  121^ 

LeSoleil .  8  12H 

Sherbrooke . Record .  8  1214 

La  Tribune .  8  12^ 

Three  Rivers _ Le  Nouvelliste .  8  12)4 


Moose  Jaw . Herald-Times .  8  12)j 

Prince  Albert ...  Herald .  7  13 

Regina . Leader  Post .  8  12)4 

Star . 8  12 

Ssikatoon . Star-Phoenix .  8  12)4 


8 

12)4 

301 

36,  33,  18,  24  X  36 

1  G 

6  L 

8 

13 

287 

275 

33)4,  17 

2. .500 

600 

1  H 

6  L,  1  Lu 

8 

12)4 

290)4 

1,900 

72)4,  54)4,  36)4 

3.500 

8,000 

1  D 

Fb.  E 

5  L.  1  I 

8 

13 

296 

36,  18)4 

1  H 

4  L,  2  I 

8 

12)4 

305 

800 

71)4,  53  A.  35)4 

6,000 

19,000 

1  H 

14  L.  2  Lu.  1  El 

8 

12)4 

305 

3,000 

72)4,  54)4.  36)4 

19,000 

81,840 

1  H 

D.  S 

20  L.  1  I.  2  Lu.  1  El 

8 

12)4 

300 

463 

54)4,  36)4 

4,500 

14,000 

1  G 

R 

9L 

8 

12)4 

294 

500 

36 

6,000 

12,000 

1  D 

Tub 

6  L,  1  I,  1  M.  1  Lu 

8 

12 

287 

120 

70.  52)4,  35 

2,000 

1,000 

1  D 

Pb 

3  L,  1  Lu 

8 

12H 

280 

8 

12)4 

296 

3,000 

71)4,  54.  36 

28,000 

20,000 

1  H 

8  L.  3  I,  2  M 

8 

12 

294 

1.50 

34)4,  17)4 

10,000 

6,000 

1  D 

Tub 

3  L,  3  I,  1  M 

8 

12)4 

294 

2.50 

35.  17)4 

7,000 

4.000 

1  D 

Tub 

4  L.  5  I.  1  Th 

8 

12)4 

310 

2,500 

71)4.  53)4.  35)4 

12,452 

75,000 

1  H 

Oct 

11  L,  1  M.  2  Lu 

8 

280 

71,  35)4,  18 

3,500 

15,600 

1  H 

10  L 

8 

12)4 

310 

2,500 

7m.  53)4.  35)4 

2,000 

24.000 

1  H 

Web 

13  L,  2  M 

8 

12)4 

287 

275 

35)4,  18H 

2,000 

6.. 500 

1  D 

Tub 

4  L 

8 

12)4 

294 

400 

7,500 

10,924 

1  S* 

5  L.  1  I.  1  M 

7 

13 

294 

200 

66,  49)4.  33 

1,000 

700 

1  D,  1  B 

R.  C 

6  L 

7 

13 

280 

25 

70.  52)4.  35 

1,000 

5,000 

1  G 

Com 

2  L 

8 

12)4 

294 

.500 

71)4.  53^,35)4 

5,000 

12, .500 

1  D 

Tub 

7  L.  1  I,  1  M,  2  Lu 

8 

12)4 

305 

400 

36)4 

10,325 

12,000 

1  H 

8  L 

8 

12 

294 

1  D 

Tub 

6  L 

7 

13 

293 

2.50 

33,  16)4 

8,000 

1  D 

Tub 

6  L 

8 

12)4 

305 

400 

36)4,  18)4 

4,000 

14,000 

1  G 

R 

7  L.  1  El.  1  Th 

8 

12)4 

305 

71.  53)4,  35)4.  21 

3  H 

Sex,  Oct 

21  L,  2  M,  1  Lu 

8 

12)4 

280 

7,000 

71)4,  53)4.  35)4 

12,000 

200,000 

1  H 

SS 

21  L.  2  M 

8 

12V4 

308 

21,520 

70)4,  53A,  35*A 

73,494 

662,200 

1H.4H*.  1KB 

ss 

36  L,  4  Lu,  2  El.  1  Th 

8 

13 

308 

71)4.  55)4.  35)4 

5  H 

32  L.  1  I.  1  M.  2  Lu. 

1  mer,  1  Th 

8 

12)4 

301 

3,500 

71,  .53)4,  35)4 

18,. 500 

13,044 

2  D 

Sex 

21  L,  1  I.  2  Lu 

7 

13 

287 

220 

45.  22)4 

3,420 

6,000 

1  H 

R 

7  L 

PRINCE 

EDWARD 

ISLAND 

8 

12 

294 

72.  56)4,  35 

1  D 

4  L.  1  1.  1  Lu 

7 

13 

287 

QUEBEC 

8 

12)4 

168 

1  D 

Tub 

6L.  1  M 

7 

13 

308 

260  67.  50)4,  33)4,  16)4 


.  33)4.  16)4 

2.000  36 

.  36.  .S4.  72  (42  Roto) 

3  71.S3V4.3.3)4.32t4.31)4 
3  71.53)4.35)4,32)4.31)4 


42.000  3  G 
. .  5  G 


850  36)4,  18)4 


1,000  72,54,36 


255  36,  18 
400  71.  53)4,  35)4 


5,000  2  M 
7,000  1  H 


SASKATCHEWAN 


300  36)4,  18)4 
100  67)4,  50)4, 


7  L,  1  I.  2  M,  1  Lu 

25  L.'i  M . 

12  L.  3  I.  3  M.  2  Lu 
32  L 


6  L.  1  M.  1  Lu 
6  L 


1,055  34,17  '  2,014  35,000  1  G. 

1,600  72)4.54)4,36  .  IH 

-  —  .=  For  Explanation  of  Key  Letters  See  Page  S8 


6,000 

4,500 

3 

M 

7  L.  1  Lu 

3,790 

2,000 

1 

G 

Com 

4  L 

2,014 

35,000 

1 

G. 

SI 

8  I.  2  Lu.  1  El 

1 

H 

SI  2 

9  L.  1  Lu 

II  I 

It. 

II II 


Yes  Dry 
No  No 

No  Dry 
No  Wet 
...  Dry 
Yes  Dry 


No  Dry 
Yes  Dry 
Yes  Dry 
No  Dry 
Yes  Dry 
No  Dry 
Yes  Dry 
Yes  Dry 
Yes  Dry 
Yes  . 


Yes  Dry 
No  Dry 
No  Dry 
Yes  Dry 
Yes  Dry 
...  Dry 
Yes  Dry 
Yes  Dry 


Yes  Dry 
Yes  Wet 


.  No  A 


. . .  Dry 
. . .  Dry 
Ye*  Wet 


Yes  Dry 
No  Dry 


WEDDING  BELLS 

DALPH  G.  TILTON  of  the  staff, 
Miami  Daily  Nnvs,  to  Miss  Helen 
Fairfield  of  Indianapolis,  Oct.  17. 

Miss  Portia  Showalter  of  the  staff, 
Richmond  (Ind.)  Palladium,  to  Ray- 
niond  A.  Everett  of  Dayton,  O.,  repre¬ 
sentative  of  the  Crowell  Publishing 
Company,  at  Richmond,  recently. 

George  A.  Flood,  half-owner  of  the 
Palo  Alto  (la.)  Ref>ortcr,  to  Miss  An¬ 
gela  O’Brien,  Ayrshire,  Iowa,  in  Ayr¬ 
shire  Oct.  17. 

Edmund  F.  Parmalee,  for  many 
years  with  the  Diego  (Cal.)  Union 
aad  Tribune,  in  the  advertising  depart- 
'nent.  to  Miss  Grace  Ethelwyn  Cody  of 
^icago,  former  feature  writer  on  the 
Chicago  Daily  News,  Oct.  3. 

Neal  Maloney,  of  the  Waterbury 
(Conn.)  Democrat  to  Miss  Florence 
Girard,  of  Waterburv,  at  Waterburv, 
Oct.  15. 

Wesley  M.  Dow,  reporter  on  the 
Oootj/on  (Minn.)  Times,  to  Ruth 
Eleanor  Germo,  state  editor.  Grand 
Porks  Herald,  at  Crookston,  Oct.  12. 

(icil  Bridge,  sports  editor  of  the 
^uth  Norzvalk  (Conn.)  Serutinel,  to 
Miss  Anne  L.  Shanley,  formerly  with 
^  circulation  department  of  the  Dan- 
hstr.v  Times. 

Merrill  Gaffney,  police  reporter  on 
Je  Sioux  Citv  (la.)  Tribune,  to  Miss 
Ruth  Von  Krog,  at  Eldora,  Iowa,  Oct. 
•o-  Gaffney  flew  to  the  wedding  by 


plane,  returning  to  Sioux  City  with  his 
wife  in  the  plane  after  the  ceremony. 

Sam  B,  Manes,  manager  of  the  Paris, 
Ark.,  'bureau  of  the  Fort  Smith  South¬ 
west-Times  Record,  to  Miss  Bonnie 
Autrie  Slaugher,  at  Lavaca,  Ark.,  re¬ 
cently. 

Dorothy  Parker  of  the  WGN  radio 
department  of  the  Chicago  Tribune,  to 
Arthur  A.  Martinson.  Raymond  Ro¬ 
land  of  the  editorial  art  department, 
Chicago  Tribune,  to  Miss  Frances 
Barnes. 

Qarence  Kadow  of  the  intaglio  etch¬ 
ing  department,  Chicago  Tribune,  to 
Miss  Florence  Schiefelbein. 

Albert  G.  Westelin  of  the  photo  staff 
of  the  Chicago  Daily  News  to  Miss 
Alice  Vogel  of  Chicago. 

Roland  Postel  of  the  classified  staff, 
Chicago  Tribune,  to  Miss  Verna  Kum- 
mer  of  Milwaukee. 

NEW  PUBLICATIONS 

IV  ED  KEYS,  former  publisher  of  the 
Maple  Rapids  (Mich.)  American,has 
founded  the  Sandusky  (Mich.)  County 
News. 

Masontoivn  (Pa.)  Journal  started  pub¬ 
lication  as  a  weekly,  Oct.  10.  James  L. 
Wick,  publi.sher  of  six  Ohio  newspapers 
and  two  other  Pennsylvania  papers,  is 
publi.sher.  Victor  Green  is  editor ;  S. 
S.  Miles,  business  and  advertising  mana¬ 
ger,  and  George  Pyle,  circulation  mana¬ 
ger. 


CHANGES  OF  OWNERSHIP 

WHEELER  (Ore.)  Reporter,  owned 
by  G.  B.  Gunn,  has  been  sold  to  A. 
M.  Byrd  of  Garibaldi,  Ore.  The  Re¬ 
porter  is  a  weekly  established  in  1913. 

Russell  Lindsley,  for  the  past  ten  years 
editor  of  the  McKean  County  Democrat 
at  Smethport,  Pa.,  has  purchased  that 
paper  from  the  Democrat  Publishing 
Company.  The  paper  was  originally 
owned  by  S.  R.  Lindsley,  father  of  the 
present  owner,  and  was  sold  by  him  to 
the  Democrat  Publishing  Company  in 
1916. 

Frank  Farley,  formerly  city  editor  of 
the  Denver  Rocky  Mountain  Neivs,  has 
purchased  controlling  interest  in  the 
Gctllup  (N.M.)  Independent,  a  semi¬ 
weekly. 

A.  H.  Lyon,  assistant  telegraph  editor 
of  the  Los  Angeles  Times  has  bought 
the  Wilson  (Okla.)  Post-Democrat. 

Tigerton  (Wis.)  Chronicle,  a  weekly 
published  for  the  past  12  years  by  E.  W. 
Cleveland,  has  been  sold  to  L.  J.  Meyer 
of  Caledonia,  Minn. 

Ownership  of  the  Temple  (Cal.) 
Times,  a  weekly,  changed  this  week  with 
R.  E.  Aldrich  of  Newell,  Iowa,  taking 
over  control  as  editor  and  publisher  from 
William  A.  Maxwell  who  has  published 
the  paper  for  the  last  three  years. 

Everett  Smith,  River  Falls,  Wis.,  news¬ 
paper  man,  has  purchased  the  printing 
plant  of  the  Prentice  (Wis.)  Pnee 
County  News,  which  suspended  publica¬ 
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tion  last  year.  He  will  move  the  pl^t 
to  New  Richmond,  Wis.,  where  he  will 
establish  a  weekly  paper,  as  yet  unnamed. 

Harry  Johnson  and  James  P.  McCabe 
have  purchased  the  Marin  (Cal.)  Journal, 
from  Frank  C.  Farrar.  Johnson  is  a 
former  San  Francisco  Bulletin  man. 
McCabe  is  a  former  Minneapolis  news¬ 
paper  man. 

Interests  of  T.  J.  Hudson  and  E.  V. 
Jensen,  owners  of  the  Azusa  (Cal.) 
Herald,  have  been  purchased  by  Joseph 
P.  Hurley,  who  recently  bought  into  the 
firm. 

Pharr  (Tex.)  Tri-City  Sun,  formerly 
the  Pharr  Sun,  has  appeared  under  di¬ 
rection  of  S.  E.  Tilton,  former  editor, 
San  Juan  (Tex.)  Sentinel,  who  leased 
the  Sun  from  Miller  Whitehead. 

The  Marcus  Hook  (Pa.)  Press  was 
sold  recently  by  Curtis  E.  Blin-Singer, 
owner  for  several  years,  to  the  Marcus 
Hook  Publishing  Corporation,  a  newly 
formed  corporation,  with  Jack  Mostovoy 
of  Marcus  as  president  and  Jay  Nichols 
of  Chester,  Pa.,  as  secretary-treasurer. 
Louis  C.  Surrick  continues  as  managing 
editor,  and  E.  D.  Sargent  remains  as  di¬ 
rector  of  advertising. 

ISSUES  FINANCIAL  PAMPHLET 

The  development  of  investment  trusts 
and  their  effect  on  the  stock  market  is 
treated  in  detail  in  a  pamphlet  issued 
recently  by  the  New  York  Daily  Invest¬ 
ment  News.  The  pamphlet  is  being 
mailed  to  anyone  requesting  it. 
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SPECIALS  QUESTION 
SIR  CHARLES 

London  Newspaper  RepresentatiTes 

Take  Afent  to  Task  for  Refusal 
to  See  Them  —  He  May 
Reconsider 

By  Allan  Delafons 

Edito*  &  PuBUSHEB  Staff  Correspondent 

London,  Oct.  14. — Sir  Charles  F.  Hig- 
ham  wrote  a  letter  to  advertising  man¬ 
agers  of  British  newspapers  saying  that 
he  did  not  wish  their  advertising  can¬ 
vassers  to  call  upon  him  any  more.  The 
Fleet  Street  and  Advertising  Club  asked 
Sir  Charles  to  attend  a  meeting  of  news¬ 
paper  representatives  and  explain  his 
views  to  them. 

Running  an  advertising  agency  was 
not  an  easy  job.  Sir  Charles  said,  at  the 
meeting  at  the  Club.  His  was  a  personal 
business  and  he  placed  90  per  cent,  of 
his  advertising  in  the  press.  He  had  no 
time  to  interview  newspaper  representa¬ 
tives  who  called  on  him  and  so  he  had 
appointed  a  space-buying  department  to 
deal  with  them.  He  himself  made  up 
every  newspaper  list  on  which  his  ad¬ 
vertising  was  placed,  and  he  had  his  own 
methods  of  obtaining  information  about 
the  newspapers.  He  did  not  need  to  see 
representatives.  He  had  set  aside  two 
hours  on  two  days  of  the  week  on  which 
he  would  see  the  representatives,  but 
knew  it  was  impossible  for  them  to  come 
to  see  him  during  those  hours.  He 
placed  advertising  for  periods  of  six 
or  twelve  months,  and  so  special  pages, 
new  magazines  and  the  like  were  of  no 
interest  to  him.  He  so  mapped  out  cam¬ 
paigns  beforehand  that  it  was  useless  for 
representatives  of  those  newspapers  not 
included  to  try  to  sell  him  space. 

Canvassing  of  advertising  agencies  was 
wrong.  Sir  Charles  believed.  If  an  agent 
wanted  to  buy  space  he  could  get  all  the 
information  from  the  advertisement  man¬ 
ager  of  the  particular  newspaper.  News¬ 
paper  representatives  should  concentrate 
on  bringing  new  business  into  the  adver¬ 
tising  world  rather  than  on  selling  space 
in  their  papers. 

W.  N._  Roberts,  of  Everybody’s  Week¬ 
ly,  replying  on  behalf  of  newspaper  rep¬ 
resentatives,  said  it  was  obvious  that 
Sir  Charles  was  in  advertising  for  Sir 
Charles’  sake.  He  had  never  pretended 
otherwise.  A  few  years  ago  Sir  Charles 
had  told  them  that  he  welcomed  repre¬ 
sentatives  because  they  brought  him  news 
about  their  papers,  and  also  said  he  would 
like  information  about  a  certain  paper 
which  a  member  of  the  club  was  able  to 
tell  him  had  been  dead  for  ten  years. 
In  all  good  advertising  a  thorough  inves¬ 
tigation  of  media  was  essential,  as  essen¬ 
tial  as  an  investigation  of  markets,  and 
Sir  Charles  needed  the  help  of  the  news¬ 
paper  representatives  to  do  this.  He 
should  r^lize  that  if  other  agents  fol¬ 
lowed  Sir  Charles’  lead  the  livelihood 
of  a  large  body  of  men  would  be  en¬ 
dangered. 

T._  F.  Clarke,  of  R.  F.  White  and  Son, 
considered  to  be  the  oldest  advertising 
agency  in  the  world,  said  his  agency  al¬ 
ways  welcomed  newspaper  representa¬ 
tives,  and  expected  to  benefit  by  listening 
to  them. 

W.,  E.  Vincent  of  the  Amalgamated 
Press,  referring  to  Sir  Charles’  statement 
that  he  was  not  interested  in  new  maga¬ 
zines,  pid  one  of  the  Amalgamated  Press 
magazines  had  just  gone  to  press  with 
over  ninety  pages  of  advertising  at  £120 
a  page. 

Felix  Thomson,  of  C.  Mitchell  adver¬ 
tising  agency,  said  he  started  to  buy 
newspaper  space  in  1893  and  had  kept 
in  constant  touch  with  newspaper  rep¬ 
resentatives.  Could  Sir  Charles,  he 
asked,  tell  them  the  circulations  and  rates 
of  all  the  newspapers  represented  at  that 
meeting?  He  was  sure  he  could  not. 

SEEKING  $100,000  AD  FUND 

The  Wisconsin  Chamber  of  Com¬ 
merce  is  out  to  raise  a  budget  of  $100.- 
(W  for  advertising  the  state,  E.  H. 
Krueger,  general  secretary,  announced 
last  week. 


MAUGER  joins  “SPECIAL” 

Martin  M.  Mauger,  until  'recently 
national  advertising  manager  of  the 
Minneapolis  Tribune  and  for  14  years  in 
the  advertising  department  of  the  Des 
Moines  (la.)  Register  and  Tribune,  is 
in  charge  of  the  Des  Moines  office 
established  recently  by  Cone,  Rothenburg 
&  Noee,  Inc.,  special  representatives. 

Wins  Golf  Trophy 

Burr  Leisenring,  secretary-treasurer 
of  Rhodes  &  Leisenring  Company,  pub¬ 
lishers’  representatives  at  307  North 
Michigan  avenue,  Chicago,  was  winner 
of  the  silver  trophy  in  a  golf  tourna¬ 
ment  sponsored  by  the  American  Home 
Magazine  Publishers.  The  cup  was  pre¬ 
sented  by  E.  H.  Brown  of  the  Vickery 
&  Hill  Publishing  company. 

Appoints  Representatives 

Dan.  A.  Carrolf;  New  York,  and 
.Sawyer-Ferguson  Company,  Chicago, 
will  represent  the  Richmond  (Va.) 
News-Leader  in  the  eastern  and  western 
national  advertising  fields,  effective  Nov. 

I,  it  was  announced  this  week  by  John 
Stewart  Bryan,  publisher  of  the  News- 
leader. 

Two  Join  Chicago  Agency 

S.  H.  Ashman,  formerly  with  the 
Vanderhoof  Agency  of  Chicago,  has 
joined  the  executive  staff  of  Henri, 
Hurst  &  McDonald,  Inc.  Francis  A. 
Harper,  Jr.,  formerly  with  the  advertis¬ 
ing  department  of  Montgomery  Ward  & 
Co.,  has  joined  the  copy  staff. 

Erwin  Joins  Batten 

Thomas  Erwin,  previously  general 
manager  of  Frank  Seamon  &  Co., 
former  New  York  advertising  agency, 
has  joined  Batten,  Barton,  EHirstine  & 
Osborn  Corporation,  Chicago  office,  as 
an  account  representative.  Miss  Mar- 
porie  Paul,  formerly  of  the  copy  depart¬ 
ment  of  Henri,  Hurst  &  McDonald, 
Chicago,  has  joined  the  copy  department 
of  Batten,  Chicago. 

Riley  With  Widmstnn 

Oscar  E.  Riley,  formerly  with  Lyddon, 
Hanford  &  Kimball,  Inc.,  advertising 
agency,  has  become  advertising  manager 
of  Widmann  &  Co.,  Inc.,  investment 
bankers,  of  26  Broadway,  New  York 
City.  He  was  formerly  American  sec¬ 
retary  of  the  Japanese  consulate-general 
in  New  York  for  eight  years. 

Rudin  Names  Vanderhoof 

Vanderhoof  &  Co.,  167  East  Ontario 
Street,  Chicago,  has  been  appointed  to 
direct  the  advertising  of  John  Rudin  & 
Co.,  Chicago. 

Joins  Porter-Eastman-Byme 

Henry  Nathan,  formerly  vice-presi¬ 
dent  of  the  Shuman-Haws  Advertising 
Company,  Chicago,  has  joined  the  Por- 
ter-^stman-Byrne  agency,  222  West 
Adams  Street,  Chicago,  as  an  account 
executive. 

Opens  Aeronautical  Division 

Walter  S.  Stanley,  formerly  with  the 
John  H.  Dunham  Company,  Chicago, 
now  the  Dunham-I^san  agency,  has 
joined  Vanderhoof  &  Co.,  Chicago,  as 
head  of  a  newly  formed  aeronautical 
division. 

Carter  Joining  J.  W.  Thompson 

John  Archer  Carter,  publicity  director 
of  the  Richmond  (Va.)  Chamber  of 
Commerce,  has  resigned,  effective  Nov. 

II,  to  join  the  I.  Walter  Thompson 
Company,  New  York. 

Kelly  Changes  Agencies 

diaries  F.  Kelly,  Jr.,  has  resigned 
from  the  copy  and  service  department  of 
the  p’Arcy  Advertising  Company  of  St. 
Louis  to  join  the  Beecher-Maxwell,  Inc., 
advertising  agency. 

Gardner  Agency  Named 

The  Brown  Shoe  Company  announces 
the  appointment  of  the  Gardner  Adver¬ 
tising  Company,  St.  Louis,  to  handle  its 
account,  effective  immediately. 


CANADIAN  AGENCY  EXPANDS 

Campbell-Ewald,  Ltd.,  Purchases  Fox 

Service  in  Australia 

Announcement  of  the  acquisition  of 
Fox  Advertising  Service,  Sydney, 
N.  S.  W.,  Australia  by  Campbell- 
Ewald,  Ltd.,  of  Montreal  and  Toronto, 
Canada,  was  made  this  week  by  M.  D. 
Bergey,  president  of  Campbell-Ewald. 
The  move  is  looked  upon  as  an  indica¬ 
tion  of  closer  trade  relations  between 
Canada  and  Australia,  and  Mr.  Bergey, 
in  his  announcement  declared  that  he 
believes  much  can  be  done  to  further 
commercial  relations  between  the  sister 
dominions. 

Sir  Mark  Sheldon  was  elected  chair¬ 
man  of  Campbell-Ewald,  Ltd.  of  Aus¬ 
tralia.  Walter  Willison  of  the  Cana¬ 
dian  company  conducted  negotiations 
for  acquisition  of  the  Australian 
agency. 

Chicago  Agency  Changes  Name 

The  Maurice  H.  Needham  Company 
advertising  agency,  of  Chicago,  has 
changed  its  name  to  Needham,  Louis  & 
Brorby,  Inc.  John  J.  Louis,  formerly 
vice-president  of  the  (Charles  Daniel  Frey 
Company,  has  become  vice-president  of 
the  new  company.  Melvin  Brorby,  whose 
name  is  now  included  in  the  firm  title, 
has  been  secretary  since  the  firm’s  incep¬ 
tion.  Offices  are  at  360  North  Michi¬ 
gan  .\venue,  Chicago. 

New  Boston  Agency 

John  D.  Mitchell,  for  several  years 
manager  of  the  C  Brewer  Smith  Ad¬ 
vertising  Agency  in  Boston,  has  formed 
a  new  agency  under  the  name  of  the 
Mitchell  Company,  at  80  Boylston 
Street,  Boston.  The  new  company  will 
do  a  general  advertising  business.  Pre¬ 
vious  to  entering  the  advertising  busi¬ 
ness,  Mr.  Mitchell  was  an  editor  on  the 
staff  of  the  Associated  Press  in  Boston, 
Providence  and  New  York. 

Ewald  Direct  Mail  Official 

At  the  national  convention  and  expo¬ 
sition  of  the  Direct  Mail  Advertising 
Association  in  Cleveland,  W.  R.  Ewald, 
director  of  Travel  Service  for  Camp¬ 
bell-Ewald  company,  was  elected  vice- 
president.  W.  A.  Biddle,  advertising 
manager  of  the  American  laundry 
Machinery  company,  Cincinnati,  was 
elected  president,  and  Frank  L.  Pierce 
of  Detroit,  was  re-elected  secretary, 
manager  and  treasurer. 

Berrall  Join*  Tyson 

Joel  Berrall,  instructor  in  History 
and  English  in  Harvard  School,  Los 
Angeles,  has  joined  O.  S.  Tyson  &  Co., 
Inc.,  New  York,  advertising  agency. 
Berrall  was  formerly  with  the  publicity 
department  of  Edison  Lamp  Wor^s  of 
General  Electric  Company. 

Touzalin  Appointed 

The  Charles  H.  Touzalin  Advertis¬ 
ing  agency,  7  South  Dearborn  street, 
Chicago,  has  been  appointed  to  handle 
the  advertising  in  1930  of  the  Bassick 
company  of  Bridgeport,  Conn.,  manu¬ 
facturers  of  furniture,  hardware  and 
hardware  equipment  for  cars. 

DeMiracIe  Account  to  Hoyt 

DeMiracle  Chemical  Company  of  New 
York,  makers  of  DeMiracle  Depilatory, 
has  appointed  the  Charles  W.  Hoyt  Com¬ 
pany,  Inc.,  to  direct  its  advertising  ac¬ 
count. 


AD  TIPS 


Addison.  Tan,  Ino.,  420  Lexington  avenue. 
New  York  City.  Placing  advertising  in  New 
York  City  papers  for  the  Adapto  Shoe  Stores, 
New  York  City. 

N,  W,  Ayer  A  Son,  Washington  Square, 
Philadelphia,  Pa.  Reported  to  be  placing  ac- 
count  for  the  Lennox  Furnace  Company,  Inc., 
Syracuse,  N.  Y.,  manufacturers  of  Torrid  Zone 
Furnace.  Have  also  secured  the  account  of 
Glass  Container  Association  of  America,  New 
York  City. 

Barrows,  Eiehardson,  Alley  A  Kichards  Oo., 
420  l.<exlngton  avenue.  New  York  City.  Mak¬ 
ing  contracts  with  newspapers  In  selected  sec¬ 


tions  for  the  advertising  of  Glenwood  Raiu( 
Company,  Taunton,  Massachusetts. 

Briggs  A  Varley,  Inc.,  14  East  48tb  strut. 
New  Y’ork  City.  Plaein£  advertising  McryJ) 
Archdale  Company,  Inc.,  New  York  City,  mans, 
facturers  of  Safety  Razors. 

Campbell-Ewald  Co.,  General  Motors  Bnlll- 
ing,  Detroit,  Mich.  Is  exi>ected  to  make  u 
announcement  in  the  near  future  on  Pontiac 
Motor  Car  Company,  Detroit. 

OampbeU,  Lowitz  A  Whiteley,  Inc.;  205  East 
42nd  street.  New  York  City.  Reported  to  be 
placing  advertising  for  the  Medl  Creme,  Inc., 
Baltimore,  Maryland. 

D.  T.  Campbell  Company,  222  West  Adami 
street,  Ciiicago.  Is  issuing  some  schedules  te 
a  list  of  newspapers  on  Belch  Candy  Oo., 
Bloomington. 

Coulter  A  Payne,  21o  West  Commerce  street, 
San  Antonio,  Tex.  Are  sending  page  copy  oa 
the  San  Antonio  Chamber  of  Commerce  to  a 
small  list  of  metropolitan  newspapers. 

O'Arcy  Advertising  Company,  Missouri  State 
Life  Bldg.,  St.  I.ouls,  Mo.  Reported  to  have 
secured  the  account  of  the  W  a  pless- Platter 
Grocer  Company,  Fort  Worth,  Texas,  mans- 
facturers  of  White  Swan  Teas  and  Coffee. 

Dollenmayer  Advertising  Company,  Metro- 
polltan  Life  Building.  Minneapolis,  Minn.,  It 
issuing  orders  to  newspapers  on  I’illsbury  Elogr 
Mills,  Minneapolis. 

Ehlbert  Advertising  Company,  75  But 
Wacker  Drive,  Chicago.  Is  Issuing  copy  te 
roto  sections  on  Gibbs  A  Coibpany,  Chicafo. 

Erwin,  Wasey  A  Co.,  844  Rush  street,  CM- 
cago.  Is  sending  schedules  to  papers  in  the 
states  of  Indiana,  Illinois,  Ohio  and  Kentncki 
on  Havoline  Oil. 

Faxon,  Inc.,  400  North  Michigan  aveaw, 
Chicago.  Is  issuing  schedules  to  a  list  of  news 
papers  on  D.D.D.  Company,  Chicago. 

Albert  Frank  A  Co.,  1«.')  Broadway,  New 
York  City.  Have  secured  tlie  account  of  Joseph 
Martinson,  New-  York  City,  makers  of  Martin- 
son’  Coffee. 

Froezo-Vogel-Crawford,  Ino.,  441  Broadway. 
Milwaukee,  Wls.  Handling  account  for  the 
United  Air  Cleaner  Company,  Chicago,  lllinolf. 
makers  of  Sentinel  Radio  Air  Cleaner. 

Gardner  Advertising  Company,  1627  Locnat 
street,  St.  Ixtuls,  .Mo.  Have  charge  of  the 
advertising  of  Lenno.x  Hotel,  St.  l»uia,  llo. 
Have  secured  the  account  of  the  Brown  Shoe 
Company,  St.  Louis,  Missouri,  manufactnren 
of  Buster  Brown  Shoes. 

James  A.  Greene  Company,  Glenn  Buildlaf. 
Atlanta,  Ga.  Will  use  roto  sections  In  soutbera 
newspapers  only  on  Norris  A  Company,  choco¬ 
lates,  Atlanta. 

E.  T.  Howard  Company,  420  I.a>xlngton  ave¬ 
nue,  New  York  City.  Placing  tlie  advertltia{ 
of  David  A  Blum,  New  York  City,  makers  of 
gloves. 

H.  B.  Howland  Adv.  Agency,  2  Park  avenae. 
New  York  City.  Placing  orders  with  newt- 
papers  in  selected  sections  for  the  Marti  Radio 
Corporation,  Ampere  (East  Orange),  N.  J-, 
makers  of  Marti  Screen  Grid  Radio. 

Frank  Klernan  A  Co.,  41  Malden  Lane,  New 
York  City.  Placing  orders  with  a  few  newi- 
papers  In  selected  sections  for  Erad,  Anti- 
Freeze,  New  York  City. 

W.  8.  Kirkpatrick  Advertising  Borvlco,  Amer¬ 
ican  Bank  Building,  Portland,  Oregon.  Have 
secured  the  account  of  Gill  Bros.  Seed  Coo#- 
pany,  Portland,  Oregon. 

H.  E.  Lesan,  Advertising  Agency,  420  Leilnf- 
ton  avenue.  New  York  City.  Making  contracti 
and  placing  copy  with  newspapers  in  varloni 
sections  lor  the  Hlmrod  Manufacturing  Com¬ 
pany,  Hoboken,  N.  J.,  makers  of  Asthma 
Remedy. 

Lord  and  Thomas  A  Logan,  919  North  Mich¬ 
igan  avenue,  Chicago.  Are  Issuing  schedules  to 
a  list  of  newspapers  on  the  Pure  Oil  Compaaj, 
Chicago. 

O'Connell-Ingalls  Advertising  Agency,  W 
Boylston  street.  Boston.  Mass.  Have  secures 
the  account  of  the  Sllk-Eze  Corporation,  Bostos. 
Mass. 

Porter,  Eastman.  Byrne  Company,  222  K 
Adams  street,  Chicago,  Ill.  Have  secured^ 
account  of  the  P.  H.  Henoch  A  Company,  Chi¬ 
cago,  111.,  makers  of  Met-L-Grlp  Knife. 

Reese  Adv.  Company,  Canal  Bank  Bulldlnf. 
New  Orleans.  lA.  Is  using  newspapers  in  scat¬ 
tered  territory  on  Squeeze-Bzy  Mop  CMmpasf. 
New  Orleans. 

M.  Spivak  Advertising  Agency,  249  West  S4th 
street.  New  York  City.  Placing  advertising  W 
the  Wager  A  Hlrsch.  Inc.,  New  York  City, 
makers  of  Nen-tonla  Prints. 

J.  Walter  Thompson  Company,  410 
Michigan  avenue,  Chicago.  Is  issuing  2400  ll»» 
contracts  to  a  list  of  newspapers  on  Libby,  me- 
Neill  A  Libby,  Chicago. 

Tracy-Locke-Dawson  Company,  Majestic  The¬ 
atre  Building,  Dallas.  Tex.  Will  start  a  n^ 
paper  campaign  about  January  1  on  the  Oti- 
veston  Chamber  of  Commerce,  Galveston,  Texas 

0.  H.  Trapp  Company,  Paul  Brown  BuildlM 
St.  IauIs.  Mo.  Is  issuing  schedules  to  a  U**  * 
newspapers  on  Colin  B.  Kennedy  Company,  at 

lAUiS. 

United  Advertising  Agency,  8  West  tOth 
street.  New  York  City.  Making  contracU  aso 
placing  copy  with  newspapers  In  various  sec¬ 
tions  for  the  Bond  Electric  Corporation,  Jersey 
City,  N.  J.,  makers  of  Bond  Flashlights. 

Vanderhoof  A  Co.,  167  East  OnUrlo  str^ 
Chicago,  Ill.  Reported  to  have  secured  the 
account  of  John  Rudin  A  Company,  Chlcags, 
HI.,  book  publishers. 

C.  C.  Wlnningham  Company,  General  Motois 
Building,  Detroit,  Mich.  It  Is  expected  to  b»« 
a  newspaper  announcement  soon  on  the  Hndsos- 
Essex  Motor  Car  Company,  Detroit. 

Zinn  A  Meyer,  Ino.,  1819  Broadway,  N** 
York  City.  Have  secured  the  account  of  Infa*" 
Underwear  Corporation,  New  York  City,  makeis 
of  "Pynless  Diapers.” 


N  / 
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FOX  ADS  SPEEDED 

frintcd  On  Coa«t  Three  Day*  After 
Text  Wai  Approved 

Full-page  advertisements  in  connection 
with  William  Fox’s  celebration  of  his 
twenty-fifth  anniversary  in  the  motion 
picture  industry,  were  rushed  to  Pacific 
Coast  newspaper  offices  in  just  three 
days  from  the  time  when  Mr.  Fox 
approved  the  text,  it  is  announced  by 
].  p.  Muller  &  Co.,  advertising  agency, 
Kew  York.  The  advertisement  was 
placed  in  360  dailies  in  22  states,  and 
only  one  matrix  went  astray.  This  one, 
meant  for  the  Butte  (Mont.)  Standard 
and  Post,  was  replaced  with  the  aid  of 
another  Montana  paper  in  time  for 
publication.  . 

Mr.  Fox  approved  a  pencil  sketch  and 
text  at  11  a.  m.  on  Monday,  Oct.  7,  and 
the  layout  was  placed  in  the  hands  of  the 
printers  at  noon.  Proofs  of  the  adver¬ 
tisement  and  the  illustrations  reached 
the  engraving  company  at  8:30  p.  m., 
and  the  plates  were  delivered  at  mid¬ 
night  to  the  electrotyping  company. 
Twenty-five  employes  of  the  Muller 
agency  worked  throughout  the  night 
nailing  the  plates  and  matrices  as  fast  as 
they  were  finished.  The  job  of  shipping 
was  finished  at  8  a.  m.  Tuesday,  and  the 
first  matrix  reached  California  by  air 
mail  on  Thursday. 


Placing  Oregon  Copy 

The  W.  S.  Kirkpatrick  Advertising 
Service  of  Portland  has  been  designated 
to  disburse  a  $25, (XK)  advertising  fund 
appropriated  by  the  Oregon  legislature 
to  promote  land  settlement  work  in  Ore¬ 
gon.  The  campaign  will  be  under  the 
direction  of  the  Oregon  State  Chamber 
of  (Commerce  and  subject  to  approval  by 
the  State  Board  of  Control. 

Boyle  Joins  Electrolux 

Howarth  S.  Boyle  has  been  ap¬ 
pointed  sales  promotion  manager  for 
Electrolux,  gas  refrigerator,  and  will 
make  his  headquarters  at  the  Evans¬ 
ville,  Ind.,  plant  of  Servel,  Inc.  For 
the  past  several  years  he  has  been 
director  of  sales  education  for  the 
Standard  Gas  Equipment  Corporation. 

Hubbell  To  Join  Agency 

F.  S.  Hubbell,  director  of  public  re¬ 
lations  for  the  National  Association  of 
Credit  Men,  resigned  that  position  and 
will  join  Young  &  Rubicam,  New  York 
advertising  agents,  Nov.  1,  it  was  an¬ 
nounced  this  week.  No  successor  has 
yet  been  appointed  to  Mr.  Hubbell. 

Luebert  Company  Api>oint* 

The  Philadelphia  office  of  the  Charles 
C.  Green  Advertising  Agency,  Inc.,  have 
been  appointed  by  A.  G.  Luebert  Co.,  of 
Coatesville,  Pa.,  manufacturers  of  pro¬ 
prietary  medicines  to  act  as  their  adver¬ 
tising  counselors.  Newspapers  are  being 
nsed. 

Dufiield  Account  To  Green 

Duffield  &  Co.,  publishers.  New  York, 
ire  placing  a  mail-order  book  advertis¬ 
ing  campaign  through  the  Charles  C. 
Green  Advertising  Agency,  Inc.,  New 
York  City.  Newspapers  and  magazines 
will  be  used. 

Placing  Sausage  Advertising 

The  Sausage  Manufacturers  Associa¬ 
tion  of  New  England,  have  appointed  C. 
A.  Chandler  Advertising  Company,  Inc., 
35  Congress  Street,  Boston,  to  handle 
Ibeir  account  which  will  start  imme¬ 
diately  in  the  local  daily  newspapers. 

Tant  With  Criterion  Service 

Richard  B.  Tant,  for  many  years 
“teatrical  manager  for  the  Shuberts  and 
tjore  recently  associated  with  Barron  G. 
^ier,  has  joined  the  staff  of  Criterion 
Service,  ItK.,  New  York,  as  special  rep- 
fesentative  servicing  theatrical  advertis- 
"tg  accounts. 

Coal  Account  To  McGuckin 

The  advertising  account  of  the  Hudson 
Goal  Company,  Scranton,  Pa.,  has  been 
placed  with  the  Eugene  McCiuckin  Com- 
P*"y,  I*hiladelphia. 


Williams  With  Sehl  Agency 

Clifford  A.  Williams,  well  known  in  the 
agency  field  in  Chicago  and  founder  of 
the  C.  J.  Anderson  special  agency,  has 
joined  the  Sehl  Advertising  agency,  360 
North  Michigan  avenue.  He  recently 
returned  from  California. 

Named  Production  Manager 

R.  J.  Worthington,  formerly  with 
Henri,  Hurst  &  McDonald,  Inc.,  Chicago, 
in  charge  of  production  and  service,  has 
joined  the  Charles  H.  Touzalin  agency, 
Chicago,  as  production  manager. 

Behel  &  Harvey  Named 

Behel  &  Harvey,  Inc.,  326  West  Madi¬ 
son  street,  Chicago,  have  been  appointed 
to  handle  the  account  of  the  Vitrolite 
Company,  Chicago. _ 


Mors  Leaves  'Landia(,i 

John  Mor^  jof  the^jieed  G.  Landis  Com¬ 
pany,  Chicago  agency,  has  resigned,  it 
was  announced  this  week.  It  is  under¬ 
stood  Mr.  Mors  will  devote  his  time  to 
the  management  of  his  Camp  De  La 
War  for  Ixiys  in  the  Wisconsin  woods. 

Adds  Radio  Department 

Albert  Frank  &  Co.  has  added  a  radio 
department  to  its  Chicago  offices  at  134 
South  La  Salle  Street,  with  H.  C.  Hart 
in  charge.  Mr.  Hart  also  directs  the 
merchandising  department. 

Adds  Two  Accounts 

Brinckerhoff,  Inc.,  Chicago,  is  now 
handling  the  advertising  accounts  of  the 
Michigan  Model  Airplane  Supply  Com¬ 
pany,  EXetroit,  and  Stovers,  Inc.,  of  De- 


Soit.  W.  S.  Waring,  manager  of  the 
etroit  office,  is  ii^  charge  of  both  ac¬ 
counts.  (S^spapers '  and  magazines  will 
be  used. 

NEW  PLANTS  AND  EQUIPMENT 

A  NEW  high  speed,  Goss  octuple 
press  is  to  be  installed  in  the  plant 
of  the  Bridgeport  (Conn.)  Times-Star, 
which  is  undergoing  extensive  altera¬ 
tions.  A  building  adjoining  the  main 
plant  has  been  taken  over  by  the  daily. 
A  model  C  intertype  is  being  added  to 
the  composing  room.  Modern  stereotype 
equipment  has  been  purchased  from  the 
W’ood  Newspaper  Machinery  Corpora¬ 
tion. 

Beatrice  (Neb.)  Daily  and  IVeekly 
Sun.  has  just  installed  a  new  Duplex 
two  unit  press. _ 


^Thumbs  Dou)n  on  Melting  Metal  Tuiice 

to  Use  it  Once/ 


I’ere’s  a  few  of  the  Daily  Newspapers,  taken 
at  random  from  the  list  of  Monomelt  Users: 

Gazette . Little  Rock,  Ark. 

Daily  Citizen . Hollywood,  Cal. 

Gazette-Telegraph . Colorado  Springs,  Col. 

Record . New  Britain,  Conn. 

Georgian . Atlanta,  Ga. 

Telegraph . Macon,  Ga. 

Daily  Bulletin . Honolulu,  Hawaii 

Commercial  News . Danville,  Ill. 

Herald . Decatur,  Ill. 

Transcript . Peoria,  Ill. 

Herald . Anderson,  Ind.  __ 

cS..; Harness  these  Monomelt 

st^rjoumai^**^^" . Topeka^^Kan"’  advantages  to  your  composing  room 

Evening  Sun . Paducah,  Ky.  1  Eliminate  the  furnace;  do  away  with  pigging. 

WebTc  Journal'. '. '. ! '. '. '.  AugLu,^Me.’  2  Eliminate  melting  metal  twice  to  use  it  once. 

News. . . Gardner,  Mass.  3  Save  tin  and  antimony  lost  by  overheating  metal. 

Dally  folTni. 1 FifnrMkh^^^'  ^  wasted  through  recasting  faulty  slugs. 

Sunday  News . Saginaw,  Mich.  5  Save  Operator’s  time  by  reducing  squirts, 

Postlrribune ! ! '.  1 ! ! ! ! ! '. !  Jefferson  City!  Mo.'  ^  f umace  wastes. 

Star . Lincoln,  Neb.  7  Do  away  with  frosted  faces  and  hollow  slugs. 

DaUy  H^me.News.':;;;;^  N.  J.  ^  Reduce  drossage  to  a  fine  powder. 

Courier-News . Plainfield,  N.  J.  9  Cut  metal  handling  to  three  simple  operations. 

Evening  journal .' ! .' .' .' .' .' ! ffushk^  N.^Y.’  J?  Increase  production  at  least  10%. 

Daily  Press . Jamaica,  N.  Y.  11  Obtain  better  typography  consistently. 

w^chtel  und  'Anzeiger! ! !  Se  ^rand,'  Ohio  12  Save  time,  labor  and  money. 

News........ . Mansfield,  Ohio  Hundreds  of  newspapers,  large  and  small,  trade 

. I’nu®  compositors,  printers^  and  publishers  in  U.  S., 

XT  r  r.'t  I . f  ’  Canada  and  foreign  countries  have  eliminated  the 

r r  . .  •  •  metal  furnace,  speeded  up  production  and  stopped 

Capital-Journal . Sa  em.  Ore.  composing  room  leaks  by  installing  the  Monomelt 

D;r«,.t: <>”  >"*'■ 

Times.  . . . . Pawtucket,  R.  I.  Electric  or  Gas  Monomelt  Units  for  Linotype, 

Morning  News  Review.. . Florence,  S.  C.  .  r.  •  r  ji  x’l  j  ^ 

American . AberdeeA,  S.  D.  Inter  type,  Linograph,  Ludlow,  Elrod, 

Commercial  Appeal . Memphis,  Tenn.  and  Monotype. 

Free^Press.'.'  Burlin Jo^ "  Why  melt  metol  twlcC  tO  USB  it  OTiceV* 

Progress  Index . Petersburg,  Va. 

Herald . Bellingham,  Wash. 

Post . Morgantown,  W.  Va. 

Gazette . Janesville,  Wis. 

Daily  Citizen . Ottawa,  Ontario 

THE  MONOMELT  CO.  -  -  .  1636  Polk  Street,  Minneapolis,  Minn* 

Sole  agent  for  the  BritUh  lalee:  H.  W.  CASLON  &  CO.,  Limited,  82  Chlewell  Street,  London.  England 


HKI  P  GUESSING  CONTEST  influential  lobbies  in  the  past  and  de- 
itd^at  in  the  scribes  in  detail  the  operations  of  present 

A' Ji^flNhibited  lobbies  in  Washington. 

at^  state  fair  recei^y  a  huge  roll  of  rftiirns  to  iriNnoN 

paper  used  on  the  presses.  A  guessing  *  ’-’iina  i  lAjnuKjn 

contest  was  staged  among  fair  visitors  Milton  Bronner,  European  manager  of 
as  to  how  much  the  roll,  68  inches  high,  NEA  Service,  Inc.,  was  to  return  to 

33  inches  in  diameter  and  104  inches  in  London,  Friday,  Oct.  25,  after  a  month’s 

circumference  weighed.  Two  guessed  visit  to  this  country.  He  was  guest  at  a 

the  correct  amount,  1,410  lbs.  dinner  given  by  the  Cleveland  office. 

-  -  POPULATION  SURVEYS 

WRITES  SERIES  ON  LOBBIES  W.N.U.  HANDLING  BRISBANE  Annual  city  popuUtion  surveys  are  to 

Rodney  Dutcher,  manager  of  the  Wash-  Western  Newspaper  Union  is  now  dis-  be  issued  Dw.  M  for  the  opening  of 

ington  bureau  of  NEA  Service,  Inc.,  has  tributing  Arthur  Brisbane’s  editorials  to  1930,  by  the  Newspaper  Feature  Bureau 

written  a  series  of  articles  on  lobbies  lor  weekly  newspapers  by  arrangement  with  of  Wheeling,  W.  Va.  Fourteen  hundred 

big  business.  He  tells  the  history  of  some  King  Features  Syndicate.  surveys  are  being  prepared. 


SPECIAL  EDITIONS 

Boston  4«j»ald  suipdat.  ,<jeL 

13,  issued  a  rotognniific^^A^: 
16  pages,  tabloid  size,  devoteffto  adver¬ 
tising  the  milk  business  of  H.  P.  Hood 
&  Sons  and  annoimcing  the  new  pas¬ 
teurizing  and  milk  bottling  plant  of  the 
firm. 

Ford^e  (Ark.)  Weekly  News,  20- 
page  Progress  Edition  on  start  of 
natural  gas  service. 

St.  Augustine  (Fla.)  Evemng  Record. 
20-page  Fall  Opening  Section,  Oct.  13. 

Brockton  (Mass.)  Daily  Evening 
Enterprise,  Fall  Style  Edition  nine 
pages,  Oct.  17. 

St.  Petersburg  (Fla.)  Times,  16- page 
special  civic  progress  rotogravure  sec¬ 
tion,  Oct  20. 

St.  Petersburg  (Fla.)  Independent, 
special  civic  progress  16-page  roto¬ 
gravure  section,  Oct.  19. 

Dallas  News  on  Oct.  13,  annual  State 
Fair  Edition  of  220  pages. 

Portland  (Me.)  Sunday  Telegram, 
Oct.  20,  20-page  edition  in  connection 
with  27th  annual  convention  of  the 
Maine  Teachers’  Association. 

Lewiston  (Me.)  Sun-Journal,  30-page 
edition  in  connection  with  the  ann'ual 
Pageant  of  Progress. 

Attleboro  (Mass.)  Sun,  Attleboro 
Progress  Exposition  special  edition,  12 
pages. 

Roseburg  (Ore.)  News-Review,  32- 
page  illustrated  special  edition  on  the 
occasion  of  the  dedication  of  the  new 
Douglas  county  court  house,  Oct.  16. 

Providence  (R.I.)  Sunday  Journal 
Radio  and  Electrical  Show  Number,  32 
pages,  Sunday,  Oct.  13. 

New  Bedford  (Mass.)  Times,  sp^ial 
C.  F.  Wing  advertising  edition,  eight 
pages,  OcL  9. 

Boston  (Mass.)  Sunday  Post.  Frigate 
Constitution  souvenir  section  in  colors, 
Oct.  13. 

Geneva  (N.Y.)  Daily  Times,  76  page 
Sulliv<m  Sesquicentennial  edition.  Sept. 


NEW  SYNDICATE  STARTS 

The  Hamlet  Syndicate,  specializing  Iq 
Scandinavian  pews  articles,  was  rectify 
started  in  Oaklantf,'  Cal.  ’  Peter^(^. 
brandsen  is  editor  and  N.  R.  Elliott  man¬ 
ager  of  the  company.  Headquarters  of 
the  syndicate  are  in  the  American  Bank 
Building,  Oakland. 


.pmorrow 
it  wont  matter 


PRESS  ASSOCIATION  NOTES 

Arch  eddy  has  been  transferred 
from  the  Lincoln,  Neb.,  bureau  of 
the  United  Press  to  the  Indianapolis 
bureau  and  has  been  assigned  to  the  state- 
house. 

Thomas  R.  Curran,  Los  .Xngeles,  west 
coast  business  manager  for  the  United 
Press,  and  Clem  J.  Randau,  New  York, 
sales  manager  for  U.  P.,  were  in  Den¬ 
ver  a  few  days  ago  on  business. 

S.  P.  Ochiltree,  Indiana  correspondent 
of  the  Associated  Press,  is  recovering 
from  a  minor  operation. 

William  S.  White,  night  rewriteman 
for  the  Associated  Press  in  the  Dallas 
office  for  the  past  two  years,  has  been 
transferred  to  the  Houston  bureau  as 
correspondent.  He  succeeds  Harold  Lee, 
who  was  transferred  to  Austin.  . 


Thi$  DupUx  Tubular  prttt  m 
the  filuul  of  the  Jeanette  Pub- 
litbrng  Company,  Jeauette.Pa., 
u  eampped  with  C-H  Control 
anil  C-H  Preu  Drive 


ENROLLED  “JUNIOR  FIREMEN" 

When  the  Buffalo  Evening  News  sent 
out  a  call  for  Junior  Firemen  to  aid  in 
the  observance  of  Fire  Prevention 
week,  25,000  boys  responded.  A  few 
hundred  girls  also  demanded  the  right 
to  join,  to  attend  the  movie  party  given 
for  the  young  fire  fighters. 


SPONSORING  PLANE  CONTEST 

The  Waterbury  (Conn.)  Republican - 
American  was  to  conduct  its  annual  ama¬ 
teur  airplane  exhibition  Oct.  26  when 
75  boys  will  enter  their  home-made 
planes.  Prizes  totaling  S50  will  be 
awarded.  Lyall  H.  Hill,  promotion 
editor,  is  in  charge. 


OFFERING  RECIPE  PRIZES 

The  Chicago  Daily  News  is  offering 
$8,000  in  cash  prizes  for  original  tested 
recipes  submitt^  by  readers.  The  con¬ 
test  will  be  divided  into  eight  groups, 
$1,000  to  be  awarded  in  each  department. 
Edith  G.  Shuck,  the  Daily  News  Food 
Service  editor,  will  supervise  the  testing 
and  jtxlging  of  recipes. 


CUTLER  W  AM  MER 


'Newspaper  Press  ControhPr^s  Drives~lHspatch  Corweyort 
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'  ARTHUR  A.  FOWLE 

■*’ - vixi;.. 

'  M»iui»ing  Editor  of  Boston 

Globe  Dies  at  81 

Arthur  A.  Fowle,  81,  for  40  years 
managing  editor  of  the  Boston  GMe 
until  his  retirement  three  years  ago,  died 
Oct.  20  at  his  home  in  Woburn,  Mass. 
Pneumonia,  which  developed  following  a 
fall  he  suffered  Oct.  10,  was  the  cause 
of  death. 

He  entered  the  employment  of  the 
Globe  in  1874  and  filled  various  positions 
from  local  reporter  to  sporting  editor 
during  his  first  ten  years  of  service.  In 
18W  he  became  managing  editor. 

Mr.  Fowle  was  married  to  Kate  Wal¬ 
lace  Munn,  June  12,  1877.  She  died  Oct. 
28,  1917.  They  had  two  sons,  both 
living,  Leonard  M.  Fowle,  the  Globe’s 
yachting  editor,  and  Donald  A.,  a  Bos¬ 
ton  architect.  There  are  also  five 
grandchildren. 


WILUAM  K.  YOUNG 


Managing  Editor  of  Montgomery  Ad¬ 
vertiser  Dies  After  Long  Illness 

William  Key  Young,  managing  editor 
of  the  Montgomery  (Ala.)  Advertiser, 
died  at  his  home,  Oct.  20  after  several 
months’  illness.  He  was  47. 

Mr.  Young  was  a  native  of  Augusta, 
Ga.,  and  a  son  of  Capt.  William  B. 
Young,  a  former  mayor  of  that  city.  He 
worked  on  several  daily  newspapers  be¬ 
fore  joining  the  Montgomery  Advertiser, 
among  them  the  Co/wmbio  (S.C.)  \Record, 
Charleston  (S.C.)  American,  Charlotte 
(N.C.)  Observer  and  Philadelphia  £rv- 
ning  Ledger.  He  was  named  managing 
t^tor  of  the  Advertiser  two  years  ago. 


FRANK  M.  MILLS 

Frank  Moody  Mills,  98_,  former  pub¬ 
lisher  of  the  Des  Moines  Register, 
which  he  purchased  in  1866,  died  this 
week  at  his  home  in  Sioux  Falls,  S.  D., 
after  a  brief  illness.  He  was  president 
of  the  Sioux  Falls  Traction  Company 
at  the  time  of  his  death.  Mr.  Mills  was 
one  of  the  organizers  of  the  Northwest¬ 
ern  Associated  Press,  which  later  be¬ 
came  a  part  of  the  Associated  press  in 
Iowa,  and  owner  of  the  Mills  Publishing 
Company  of  Des  Moines.  He  was  the 
oldest  living  alumnus  of  Wabash  Col¬ 
lege,  Crawfordsville,  Ind. 


FRANK  E.  LONG 

Frank  E.  Long,  Chicago  advertising 
man,  died  Oct.  22,  at  the  age  of  64. 
Until  his  retirement  from  business  a 
few  years  ago  he  was  a  member  of  the 
former  firm  of  Long  &  Costello,  which 
he  founded.  Before  that  he  had  been 
president  of  Frank  B.  White  &  Co., 
Chicago,  and  president  of  the  National 
Stockman  and  Farmer.  He  is  survived 
by  a  widow,  a  daughter  and  a  son. 


GEORGE  A.  FREY 

George  A.  Frey,  former  owner  of  the 
Camden  (NJ.)  Courier,  died  suddenly 
at  Atlantic  City,  N.  J.,  last  week.  Mr. 
Frey  had  been  prominent  in  business 
and  political  circles  of  Camden.  He 
was  publisher  of  the  Courier  for  30  years, 
selling  the  paper  in  1921  to  J.  David 
Stern,  the  present  publisher.  He  was 
a  banker  and  for  a  time  served  as  city 
treasurer. 


^^ILLIAM  L.  WELLS,  81,  for  many 
years  art  director  of  the  Chicago 
Tribuw,  died  on  Oct.  17  in  Minneapolis 
following  a  half  year’s  illness.  Mr. 
Wells  was  well  known  as  an  artist  and 
a  sportsman.  He  made  his  home  in  Chi¬ 
cago  and  Evanston  until  1916. 

.  Allen  L  Dalrymple,  local  reporter 
•a  the  Chicago  Bureau  of  Associated 
Press,  died  Oct.  22.  He  had  been  ill 
w  two  months  following  an  accidental 
ww  to_  his  head.  Mr.  Dalrvmple  had 
been  with  the  ^  Associated  iPress  for 
**ven  years,  coming  to  the  Chicago  office 


from  the  Indianapolis  Bureau.  He  was 
graduated  from  the  University  of  In¬ 
diana  and  was  a  member  of  Phi  Delta 
Theta  fraternity.  Burial  was  in  Evans¬ 
ville,  Ind.  Mr.  Dalrymple  is  survived 
by  a  widow  and  two  sons. 

F.  J.  WoNSOR,  91,  known  throughout 
the  State  of  Iowa  as  one  of  its  most 
fearless  country  editors,  died  this  week 
at  Tama,  Iowa.  When  he  purchased  the 
Tama  Citizen  in  1875  he  found  gambling 
rampant  in  the  town  and  through  a  vigor¬ 
ous  campaign  drove  the  ganAlers  out. 
He  was  prominent  in  politics  for  many 
years.  He  was  a  native  of  Illinois. 

Mrs.  Ella  Euphemia  Doremus  (nee 
Cole),  wife  of  Harry  Whitehouse  Dore¬ 
mus  of  Westerleigh,  Staten  Island,  New 
York,  and  East  Northfield,  Mass.,  died 
Oct.  21,  at  the  home  of  her  youngest 
daughter,  Mrs.  Jean  Doremus  Linscott. 
Orrs  Island,  Maine,  after  an  illness  of 
more  than  30  years.  She  leaves  her  hus¬ 
band,  who  is  associated  with  the  Guen- 
ther-Law  Advertising  Agency,  a  brother, 
Herbert  Milton  Cole,  editor  of  the  Bos¬ 
ton  Neu's  Bureau,  and  four  children. 

Mrs.  Mary  G.  Ogotn,  67,  for  28  yeajs 
society  editor  of  the  Moline  (Ill.)  Dis¬ 
patch,  died  Oct.  19,  at  a  hospital  in 
Rochester,  Minn.  She  was  the  first 
woman  society  editor  in  the  tri-cities  of 
Rock  Island,  Moline  and  Davenport. 
Mrs.  Ogden  was  prominent  in  Moline 
women’s  activities  and  was  one  of  the 
only  two  women  ever  elected  to  the 
county  board  of  review. 

Carter  P.  Sherwood,  68,  publisher  of 
the  DeSmet  (S.D.)  News,  and  president 
of  the  South  Dakota  Press  Association, 
died  Oct.  18  at  the  Mayo  Clinic,  Roches¬ 
ter,  Minn.  Mr.  Sherwood  moved  to  De 
Smet  from  Madison,  Wis.,  in  1882,  and 
had  published  a  newspaper  there  ever 
since. 

Kenneth  H.  Craig,  managing  editor 
of  the  La  Salle  (Ill.)  Daily  Post  Trib¬ 
une,  died  Saturday,  Oct.  19,  of  heart  dis¬ 
ease. 

Zachery  T.  Brown,  82,  for  four  years 
city  editor  of  the  Peoria  (Ill.)  Tran¬ 
scrip,  for  35  years  gauger  in  the  internal 
revenue  service  at  Peoria,  and  former 
attorney,  died  Oct.  15  in  his  home  in 
Peoria. 

F.  W.  Wilson,  editor  of  the  Port 
Hope  (Ont.)  Guide,  died  last  week  at  the 
age  of  69  years,  following  a  nervous 
breakdown.  He  had  been  publisher  of 
the  Guide  for  many  years. 

Gardner  H.  Kelly,  38,  son  of  the  late 
John  C.  Kelly,  founder  of  the  Sioux 
City  (la.)  Tribune  and  head  of  the  mer¬ 
chandising  department  of  the  paper,  died 
Oct.  14  from  a  heart-attack.  His  wife,  a 
son.  two  brothers,  John  H.  and  Eugene 
Kelly,  publishers  of  the  Tribune,  and 
three  sisters  survive. 

Daniel  H.  Merrill,  editor  and  pub¬ 
lisher  of  the  Hinsdale  (Ill.)  Doings,  a 
weekly,  died  in  his  home  there  recently 
following  a  surgical  operation,  at  the 
age  of  51  years.  He  founded  the  news¬ 
paper  when  he  was  but  16  years  of  age. 
and  continued  it  until  his  death. 

Col.  Christian  Brandt,  76,  associate 
editor  of  the  Decorah  (la.)  Posten,  died 
at  Decorah  Oct.  16.  Brandt  had  been 
with  the  Chicago  Scandinerven,  the  St. 
Paul  Nordvestem,  and  had  been  with  the 
Posten  since  1907.  Burial  was  in  St. 
Paul. 

G.  F.  Tilden,  74,  editor  of  the  Lacona 
(la.)  Ledger,  died  at  his  home  in  Lacona 
Oct.  9.  Burial  was  at  Milo,  Iowa. 

John  Alexander  McLean,  63,  tele¬ 
graph  editor  of  the  Chatham  (Ont.) 
Daily  News,  died  suddenly  in  a  hospital 
in  that  city  recently.  He  was  stricken 
with  paralysis  and  taken  to  the  institu¬ 
tion  for  treatment.  For  the  past  17 
years  Mr.  McLean  had  been  with  the 
News  and  for  31  years  prior  to  that  time 
with  the  Woodstock  (Ont.)  Sentinel- 
Review. 

S.  M.  Stouffer,  64,  editor  of  the  Sac 
City  (la.)  Sun,  which  recently  was 
awarded  a  silver  cup  as  the  best  weekly 
in  an  Iowa  town  of  less  than  \,2G0,  died 
Oct.  11  in  Daytona  Beach,  Fla.,  where 
he  had  gone  to  spend  the  winter.  Mr. 
Stouffer  had  published  the  Sac  Sun  36 
years.  ^ 


HE  last  few  months 


we  have  shown  you  how  New  York, 
Pennsylvania,  Michigan,  Ohio  and  Maine 
are  Imperialized  states.  In  this  advertisement 
we  are  featuring  an  Imperialized  western 
state — the  state  of  Kansas. 


It  is  our  experience  that  newspaper  pulv 
lishers  are  the  same  the  country  over.  The 
plant  of  the  Maine  newspaper  has  the  same 
problems  to  deal  with  as  the  newspaper 
in  Kansas.  When  it  comes  to  type  metal, 
both  are  concerned  in  three  things:  first, 
to  produce  the  nicest  possible  looking  page; 
second,  to  keep  down  metal  troubles;  and 
third,  to  reduce  the  metal  costs  to  the  lowest 
possible  point  consistent  with  quality. 

A  majority  of the  newspaper  publishers  of the 
United  States  recognizing  these  three  factors 
have  subscribed  to  Imperial  Type  Metal 
and  the  famous  Imperial  Plus  Metal  Plan  as 
standard  practice.  How  about  your  plant? 


Imperial  Type  Metal  Company 


Manufacturing  only  the  following  type  metals: 


UNOTYPE 

ELROD 

INTERTYPE 

LINOORAPH 


Philadelphia 
Los  Angeles 


BEST  BY  ACID  TESTT 


01  HARK  RCalSTKRID 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 
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By  MARLEN  PEW 


Beautiful  zaung-noo!  often 

you  have  seen  her  fair  face.  Many 
times  you  have  raised  wondering  eyes  to 
her  on  nights  when  sadness  filled  your 
heart  and  she  has  not  failed  to  send  down 
rays  of  comforting  light.  On  a  thou¬ 
sand  happy  occasions,  no  doubt,  she  has 
guided  your  foot-steps  through  dark 
streets  and  along  eerie  roads.  Her  pal¬ 
lid  features  have  been  reflected  from 
mountain  lakes  or  the  surface  of  calm 
seas.  Zaung-noo  has  peeked  over  your 
shoulder  when  you  were  sauntering 
through  park  lanes  clasping  a  fair,  warm 
hand  in  loving  embrace,  yet  never  has 
she  obtruded  her  presence  when  a  shady 
bower  was  reached.  Being  Americans, 
few  of  us  know  this  lovely  goddess  by 
name,  though  her  glistening  countenance 
is  familiar  to  all,  beloved  by  prince  and 
beggar,  young  and  old,  good  and  bad, 
man  and  maid  of  every  town  and  coun¬ 
tryside. 

*  *  « 

ONCE  each  year  I  receive  a  letter 
from  Rev.  H.  G.  C.  Hallock,  who  is 
a  faithful  missionary  in  far-off  China.  I 
celebrate  today  this  annual  event  and  his 
letter  tells  of  Zaung-noo.  Here  it  is, 
that  the  members  of  our  clan  may  hence¬ 
forth  share  the  pleasure  of  her  ac¬ 
quaintance  : 

“This  is  the  Chinese  ISth  of  the  8th 
Moon,”  writes  the  good  man.  “It’s 
called  ‘Tsoong  Tsie’ — Mid  Autumn.  It 
is  the  Chinese  Mid  Autumn  Festival  and 
Moon  Feast  combined.  They  are  having 
wonderful  doings,  having  theatricals  be¬ 
fore  the  gods  in  the  temple  and  burning 
the  ‘Shaung-teo’  —  incense  bushel. 
Brightly  wrapped  ‘moon-cakes’  and 
beautiful  lanterns  are  seen  along  the 
streets  in  a  gorgeous  array.  The  in- 
•cense  bushel  is  made  up  of  incense  sticks 
and  filled  with  incense  chips.  In  the 
middle  stands  a  large  stick  of  incense, 
made  up  of  thousands  of  thin  incense 
sticks  the  size  of  straws.  Each  family 
bums  an  incense  bushel  at  home  and  they 
who  can  so  afford  eat  moon-cakes  and 
all  kinds  of  nice  things.  The  incense 
bushel  is  decorated  with  flags  and  many 
colored  dragon-gates  something  as 
children  at  home  put  candies  on  their 
'birthday  cakes ;  but  the  children  in  China 
take  the  flags  and  dragon-gate  decora¬ 
tions  from  the  bushel  before  it  is  burnt, 
and  have  great  delight  in  playing  with 
these,  marching  up  and  down  the  streets. 

“I  asked  the  Chinese  why  they  burn 
•the  incense  bushel,  eat  the  moon-cake, 
and  worship  the  moon  with  candles,  in¬ 
cense  and  food  on  this  day.  They  an¬ 
swered  that  one  of  many  reasons  is  that 
there  is  a  lady-god  in  the  moon.  Her 
name  is  Zaung-noo. 


became  displeased  with  her  husband  and 
all  the  world  and  fled  to  the  moon.  On 
this  15th  the  real  story  of  why  she  fled 
is  acted  out  in  the  long  theatrical  plays 
attended  by  throngs  of  people.  In  an¬ 
cient  times  on  the  15th  of  the  8th  Moon 
when  they  burned  the  incense  bushel  the 
sweet  fragrance  would  go  high  up  to  the 
moon  goddess.  She  took  pleasure  in  it 
and  manifested  her  approval  by  coming 
near  earth,  riding  on  a  cloud  and  people 
could  see  her  beautiful  face.  But  now 
men’s  hearts  have  become  wicked,  and 
the  world  is  full  of  sin,  so  the  incense  is 
not  so  pure  as  formerly  and  it  does  not 
rise  so  high  as  to  reach  the  goddess  in 
her  palace  and  so,  not  enjoying  its  fra¬ 
grance,  she  comes  no  more  on  the 
clouds ;  but  people  still  offer  incense  and 
hope  she  will  reappear  sometime.  “They 
say  that  in  the  moon  this  goddess  has  a 
most  beautiful  castle.  It  is  called  the 
‘Yuih-Koong,’  meaning  Moon  Palace. 
Only  one  human  has  ever  seen  its  glo¬ 
ries.  Once,  during  the  Dong  Dynasty, 
a  Chinese  king,  called  Ming  Wong,  by 
the  Magic  of  a  holy  monk  was  enabled 
to  mount  up  from  the  earth  to  the  Moon 
Castle  to  hear  the  music  and  see  its 
beauty.  He  was  allowed  to  stand  out¬ 
side  for  only  a  few  minutes.  The  god¬ 
dess  was  very  angry  at  the  monk  for 
leading  the  king  there.  Soon  from  the 
Castle  came  most  unpleasant  sounds. 
The  monk  understood  that  it  was  the 
queen  giving  vent  to  her  wrath  and  he 
quickly  led  the  king  back  to  earth.” 

*  «  » 

Turning  from  the  goddess,  may  I 
suggest  the  following  unusual  edi¬ 
torial  which  appeared  this  week  in  De¬ 
troit  News,  with  the  facetious  title  “It  Is 
Just  Too  Bad”: 

“The  Detroit  News  has  received,  with 
some  vague  feeling  of  disillusion,  an  offer 
from  a  syndicate  to  dispose  of  three 
articles  by  Miss  Ishbel  MacDonald,  in 
which  the  daughter  of  the  British  Premier 
tells  her  opinion  of  America. 

“The  syndicate  marketing  Miss  Mac¬ 
Donald’s  articles  asks  $200  for  publica¬ 
tion  in  the  Detroit  area.  In  the  ordinary 
cour.se  of  business  the  figure  is  not  un¬ 
reasonable  and  Miss  MacDonald  even 
might  have  gone  higher,  once  she  had 
made  the  unfortunate  decision  to  com¬ 
mercialize  a  great  adventure  which,  on 
the  face  of  it  was  dedicated  to  idealism. 

“The  News  appreciates  a  good  ‘feature’ 
as  deeply  as  anyone.  It  believes  Miss 
MacDonald  to  be  a  gifted  woman  of  a 
wholesome  type.  It  does  find  it  difficult 
to  reconcile  the  character  borne  by  Miss 
MacDonald  with  this  very  tawdry  and 
cheapening  echo  of  one  of  the  world’s 
noteworthy  .episodes. 


46C  HE  is  said  to  be  exceedingly  beau- 
tiful.  From  the  beginning  of  time 
to  the  end  there  never  was  nor  will  be 
one  as  beautiful  as  she.  She  was  once 
upon  a  time  a  woman  of  this  world;  but 
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“When  Mr.  MacDonald  came  to  this 
country,  it  was  as  an  evangel  of  peace. 
His  \vhole  visit  was  set  on  the  highest 
plane,  and  the  man  himself  won  the  people 
of  this  nation  by  the  sincerity  tnat  has 
been  his  life-long  characteristic.  It  is  no 
exaggeration  to  say  that  not  before  our 
time  has  there  been  an  event  of  human 
origin  so  loftily  conceived  and  sustained 
as  the  Hoover-MacDonald  conversations 
in  the  interests  of  humanity. 

“Miss  MacDonald  accompanied  her 
father  and  over  his  protest,  received  offi¬ 
cial  attentions  as  well  as  those  courtesies 
due  both  to  an  honored  guest  of  the 
American  people  and  to  a  young  woman 
of  serious  interests.  Now  it  appears  that 
she  thinks  there  is  money  to  be  made 
from  her  share  in  this  tremendous  visit, 
and  so  she  might  as  well  pocket  it. 

“It  seems  scarcely  necessary  to  purchase 
Miss  MacDonald’s  opinion  of  the  Am¬ 
erican  people.  It  is  obviously  not  a  very 
high  one  since,  by  commercializing  her 
reflected  glory  among  them,  she  sets  so 
low  a  value  on  their  opinion  of  her.” 

♦  ♦ 


^  OODNESS,  me,  are  American  news- 
^  papers  going  to  take  their  readers  into 
their  confidence  regarding  the  syndicate 
operations  of  celebrities?  It  is  a  rather 
fearsome  prospect.  If  half  were  told 
to  old  Vox  Populi  the  name  game 
wouldn’t  have  a  leg  to  stand  on,  I  tear. 
It  would  be  particularly  distressing  to 
celebrities  of  Europe  where  the  American 
newspaper  is  proverbially  a  gilt-edged 
meal  ticket  for  otherwise  idle  persons  of 
high  degree.  Unstinted  millions  have 
been  poured  into  that  literary  market  for 
stuff  which,  as  a  rule,  didn’t  make  much 
sense  after  the  by-line  had  been  read  and 
digested.  Oh,  how  we  have  gloried  in 
the  reflected  brilliance  of  name  stuff! 
Would  Detroit  News  now  destroy  the 
glittering  illusion  by  putting  price  tags 
on  every  piece?  Few  of  the  “big  name” 
gentry,  who  have  so  long  successfully 
filled  with  nothingness  space  that  trained 
writers  once  occupied  with  some  profit  to 
the  reader,  would  bear  the  exposure  of 
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their  prices  with  the  customary  no*, 
chalance  o£  the  leisure  classes.  If  tl« 
old  game  is  to  be  blown  up,  what,  uw 
will  become  of  the  faithful  ghosts?  Th^ 
might  be  driven  to  write  under  their  owi 
names.  Horrors  I  It  seems  to  me  that 
Detroit  News  is  treading  perilous  grounil 
It  isn’t  very  clubby.  “Commercializim 
glory” — indeed!  What  price  glory? 


DELIVERED  BY  PLANE 

Speedy  coverage  of  the  Minnesota  iroi 
range  territory  with  World  Series  re¬ 
sults  was  effected  by  the  Braineri 
(Minn.)  Dispatch  by  use  of  a  tri-mo- 
tored  Ford  plane  for  delivery  of  first 
editions  covering  the  opening  game 
Clarence  Dahlen,  Albert  O.  Anderson 
and  Ralph  Cole,  members  of  the  Dis¬ 
patch  editorial  staff  accompanied  the 
plane  across  the  Cuyuna  Range  towns 
dropping  bundles  of  papers  as  they 
passed. 


LIGHT .  .  . 

The  speed  and 
accuracy  which  are 
demanded  at  every 
step  of  newspaper 
production  call  for 
adequate  light  prop¬ 
erly  distributed. 


Robert  W.  Dickerson 

ARCHITECT 

Speeiatiiing  in  Newtpaper 
Engintwring 

loot  HURON  ROAD,  CLEVELAND 


Free  Press  circulation  is 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 
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ANNUAL  PRODUCTION 
OF  MANUFACTURES 

At  present  Indiana  is  producing  about  two  and  one- 
quarter  billion  dollars  worth  of  manufactures  an¬ 
nually.  Over  one-balf  billion  dollars  worth  are  sold 
within  a  radius  of  five  hundred  miles  of  Indian¬ 
apolis.  Within  this  radius  are  produced  over  fifty 
per  cent  of  the  nation’s  raw  materials,  manufacturers 
and  agricultural  products;  three-fourths  of  the 
nation’s  coal,  and  eighty-five  per  cent  of  the  iron 
ore.  With  this  background  Indiana  has  an  oppor¬ 
tunity  to  expand  industrially  during  the  next  few 
decades  much  more  rapidly  than  even  in  tlie  past. 
Besides  its  importance  as  a  manufacturing  state, 
Indiana  ranks  thirteenth  among  the  states  in  the 
total  value  of  farm  products.  It  produces  annually 
nearly  $450,000,000  worth  of  crops. 

Indiana  is  one  of  the  most  important  industrial 
and  agricultural  states  in  the  union.  Naturally  it 
has  become  a  great  consmner  of  products.  As  a 
market  for  the  national  advertiser,  experienced  ad¬ 
vertisers  have  found  that  it  is  highly  productive  due 
to  the  unusual  high  incomes  enjoyed  by  the  people  of 
this  industrious  state.  National  advertisers  will  find 
Indiana  always  responsive  to  new  products, 
especially  if  tliey  are  advertised  in  the  daily 
newspapers. 


Rate  for 

Circu- 

5,000 

Ution 

lines 

*Columbus  Republiran . 

. (E) 

5,035 

.03 

•Fort  Wayne  Journal-Gazette.. 

. (M) 

44,916 

.09 

•Fort  Wayne  Journal-Gazette.. 

. (S) 

32,399 

.09 

••Fort  Wayne  News-Sentinel... 

. (E) 

46,989 

.12 

••Indianapolis  News . . 

. (E) 

136,263 

.27 

•Indianapolis  Star . 

. (M) 

108,145 

.20 

••Indianapolis  Star . 

. (S) 

155,661 

.27 

•Lafayette  Journal  &  Courier.  | 

(E)  15,048  C 

:  (M)  8,605  ( 

23,653 

.07 

tLa  Porte  Herald-Argus . 

. (E) 

6,896 

.04 

•Marion  Leader  Times . 

....(M&S) 

10,300 

.04 

tMuncie  Star . 

. (M) 

23,724 

.08 

tMuncie  Star. . 

. (S) 

15,539 

.08 

tShelbyville  Democrat . 

. (E) 

4,187 

.025 

tSoulh  Bend  News-Times . 

. (E) 

28,698 

.08 

tSouth  Bend  News-Times . 

. (S) 

27,371 

.08 

tSouth  Bend  Tribune. . .(S)  28,372... (E) 

29,832 

.07 

tTerre  Haute  Tribune . 

....(E&S) 

24,027 

.06 

•Terre  Haute  Star-Post . 

...(M&E) 

46,025 

.12 

•Terre  Haute  Star . 

. (S) 

25,597 

.07 

••A.  B.  C.  Publishers’  Statement,  April  1,  1929. 
*  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 


By  JAMES  MELVIN  LEE 


An  account  of  the  trial  of  the  coal  and 
iron  policeman,  charged  with  the 
murder  of  John  Barkoski,  a  Pennsyl¬ 
vania  miner,  is  printed  in  The  Nation, 
for  Oct.  16.  It  comes  from  the  pens 
of  Frank  Butler  and  of  Robert  Taylor, 
who  are  on  the  staff  of  the  Pittsburgh 
Post  Gazette. 

*  ♦  ♦ 

IN  honor  of  the  two  hundredth  anni¬ 
versary  of  the  time  when  Benjamin 
Franklin  became  a  newspaper  publisher  in 
Philadelphia,  the  local  chapter  of  the 
Sons  of  the  American  Revolution  in  that 
city,  have  brought  out  “The  Amazing 
Benjamin  Franklin”  (Frederick  A.  Stokes 
Company),  compiled  and  edited  by  J. 
Henry  Smythe,  Jr.  A  brief  foreword  is 
contributed  by  Herbert  Hoover. 

The  book  is  divided  into  three  parts. 
The  first  considers  Franklin — the  public 
man;  the  second,  Franklin — the  printer, 
and  the  third,  Franklin — the  versatile. 
Obviously  part  II  has  the  widest  appeal 
among  readers  of  Editor  &  Publisher. 

Part  II  opens  with  the  discussion  of 
Franklin,  the  craftsman,  by  A.  E.  Gie- 
gengack,  president  of  the  International 
Association  of  Printing  House  Crafts¬ 
men,  with  a  postscript  by  Henry  Lewis 
Bullen,  founder  of  the  Typographic  Li¬ 
brary  and  Museum  of  Jersey  City.  El¬ 
lis  W.  Meyers,  executive  secretary  of  the 
American  Booksellers  Association,  con¬ 
tributes  the  chapter  headed  “Franklin 
Made  Books,  but  ITooks  Made  Frank¬ 
lin.”  The  chapter,  “Franklin,  the  Man 
of  Letters,”  is  from  the  pen  of  Hamlin 
(Jarland  of  the  American  Academy  of 
Arts  and  Letters.  Part  II  concludes 
with  “Franklin,  America’s  First  Car¬ 
toonist,”  written  by  one  who  has  followed 
in  Franklin’s  footsteps  in  this  particular — 
Charles  H.  Sykes  of  Philadelphia. 

In  Part  III,  there  is  one  chapter  that 
might  have  been  put  in  Part  I.  I  refer 
to  “Franklin,  America’s  First  Great 
Humorist,”  by  Griffith  Alexander,  ex- 
president  of  the  American  Press  Hum¬ 
orist  Association. 

Other  chapters  of  distinction  include 
The  Greatest  Diplomat  of  All  Time,” 
by  the  Hon.  Charles  Evans  Hughes,  ex¬ 
sectary  of  state;  “Franklin,  the  Father 
of  the  United  States  Postal  Service,” 
by  Harry  S.  New,  postmaster  general; 
“Franklin,  the  Father  of  Thrift  in  Amer¬ 
ica,”  by  Andrew  W.  Mellon,  secretary 
of  the  treasury;  “Labor’s  Patron  Saint,” 
by  William  Green,  president  of  the 
.American  Federation  of  Labor,  and 
“Franklin,  the  Religious  Man,”  by  S. 
Parkes  Cadman,  president  of  the  Federal 
Council  of  the  Churches  of  CTirist  in 
America.  Other  chapters  showing  the 
•mazing  activities  of  Franklin  are  con¬ 
tributed  by  equally  distinguished  men  in 
their  respective  fields.  The  impression 
left  by  a  perusal  of  the  volume  is  that 
Franklin  was  greatest  of  all  as  an  Amer¬ 
ican. 


Space  permits  special  mention  of  only 
one  chapter,  “Franklin,  the  Editor,”  in 
Part  11.  This  is  from  the  pen  of  Jose¬ 
phus  Daniels,  editor  of  the  Raleigh 
(N.C.)  News  and  Observer.  The  point 
stressed  by  Air.  Daniels  is  that  journalism 
was  a  stepping  stone  to  the  distinction 
Franklin  won  when  he  walked  and  talked 
with  kings.  Attention  is  called  to  the 
fa^t  that  three  distinguished  diplomats 
of  recent  years  followed  in  Franklin’s 
footsteps — John  Hay,  Whitelaw  Reid,  and 
Walter  Page,  “who  were  graduated  into 
diplomacy  from  the  editorial  sanctum.” 

The  first  essence  of  an  editor,  accord¬ 
ing  to  Mr.  Daniels,  is  that  he  can  com¬ 
mand  and  hold  attention— something 
Franklin  possessed.  With  this  power 
Franklin  literally  compelled  the  people 
of  Philadelphia  “to  sit  up  and  take 
notice.”  A  point  specially  stressed  is 
that  Franklin’s  success  came  when  The 
Pennsylvania  Gazette  used  “spirited  re¬ 
marks”  in  the  controversy  between  the 
Massachusetts  assembly  and  Governor 
Burnett.  On  this  point  Mr.  Daniels  com¬ 
ments  as  follows: 

This  fact  should  be  stressed  in  schools  of 
journalism  for  the  incentive  it  will  give  to  those 
being  trained  as  editors,  so  they  will  not  fall 
into  the  dangerous  habit  of  genuflection  and  adu¬ 
lation  of  those  in  official  stations.  Is  not  that 
lesson  needed  today,  when  it  required  an  un¬ 
known  country  editor  to  uncover  the  Teapot 
Dome  scandal,  while  the  rest  oi  us  were  in¬ 
different  or  ignorant  of  the  spoliation  of  the 
petroleum  reserves? 

Franklin  is  called  the  real  great  editor 
because  he  was  a  printer-editor  in  his 
youth,  editor-statesman  in  his  maturity, 
and  editor-diplomat  as  he  grew  in  years 
and  in  wisdom.  His  editorials  told  be¬ 
cause  every  word  was  put  into  a  sentence 
with  the  same  skill  with  which  as  a 
printer  he  put  it  into  the  stick.  Mention 
is  made  about  the  rare  condensation  in 
those  old-time  editors  who  set  up  their 
own  editorials  from  the  type,  “before  the 
typesetting  machine  jeopardized  skill  and 
art  and  the  educating  process.”  After 
insisting  that  the  old-time  editors  educated 
many  printers,  Mr.  Daniels  asks  the 
question,  “Has  the  typesetting  machine 
done  as  much?” 

Seldom,  H  ever,  has  a  volume  appeared 
that  has  had  so  many  distinguished  con¬ 
tributors  as  “The  Amazing  Benjamin 
Franklin.”  In  a  book  compiled  this  way 
it  is  obvious  that  there  must  be  overlap¬ 
ping  of  material.  The  surprise  is  there  is 
not  more.  Mr.  Smythe  must  have  used 
the  blue  pencil  vigorously  and  applied  the 
condensor  strenuously  in  order  to  give 
the  volume  what  unity  and  coherence  it 
possesses. 

BANQUET  DATE  SET 

Annual  Gridiron  banquet  of  the  Mem¬ 
phis  Newspaper  Men’s  Club  will  be  held 
Nov.  21  at  Hotel  Peabody.  Sterling 
Tracy,  editorial  writer  for  the  Memphis 
Commercial  At' pent,  will  be  toastmaster. 


The  ‘Publisher  s  ‘Suilding  Problem 


±  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 
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INSURANCE  MEN  NEED  ADVERTISING 
WRITER  SAYS  —  CONDEMNS  PUBLICITY 

Examples  of  Cooperative  and  Individual  Campaigns  Contained 
in  Book  by  J.  W.  Longnecker — Praises  Power  of 
Newspaper  Space 

An  analysis  of  modern  conditions  planned  goes  over;  some  of  it  does  not 
which,  according  to  the  author,  go  ,  ,  . 

make  advertising  an  urgent  need  for  2.  The  press  agent  s  type  of  pub- 
insurance  agents,  is  contained  in  the  hcity  lacks  directness.  .  .  A  story 
newly  published  “Selling  Insurance  by  may  be  printed  about  the  home  of  some 
Cooperative  Advertising,”  a  book  by  J.  social  leader  being  destroyed  by  fire, 
W.  Longnecker,  of  Hartford,  Conn,  and  coupled  to  the  story  may  be  a  thin 
The  author  is  not  only  proprietor  of  an  thread  of  insurance  warning,  but  the 
advertising  agency,  but  advertising  man-  insurance  idea  is  lost  in  the  prominence 
ager  of  several  insurance  companies.  He  of  the  social  leader  and  the  description 
is  a  co-author  of  “Advertising  Property  o^,the  fire. 

Insurance”  main  idea  can  be  put  over  in 

The  book  not  only  shows  the  need  for  f.  /“‘L* 

advertising,  but  gives  concrete  sugges- 

tionsonhow  agents  may  organize  to  the  strenfnh  of  the  mam  idea  of  the  uses 
carrv  it  on.  what  they  may  hope  to  ^"efits  of  insurance,  but  on  the 

accomplish,  and  how  it  should  be  done,  f.^ength  of  some  dramatic  stunt  or  some 
Examples  kre  given  of  specific  advertis-  lmk-»P  with  a  person  whose  name  has 
ing  campaigns  which  have  been  carried  ^hat  the  newspapers  cidl  news  value, 
on  by  groups  of  insurance  agents.  There  such  articles  it  is  the  stunt  or  the 
are  also  suggestions  as  to  what  the  in-  the  person  connected  with 

dividual  agent  may  do  to  advertise  him-  ?nf,w!.nr; 

•  r  “  rather  than  insurance  or  an  insurance 

.  ..u  •  J  r  agent’s  services.” 

Pointing  out  the  increased  pace  of  4  optimistic  press  agent 

modern  life  and  the  new  and  powerful  undertake  to  put  a  story  in  a 

appeals  for  the  dollar  m  your  prospect  s  ^  specified  dav.” 

pocket,”  Mr.  Longnecker  insists  tha  5 

present  competition  is  not  I^tween  rival  whether  a  press  agent  might  be  success- 
insurance  agents  for  a  certain  piece  of  community  or  not.” 

business,  but  between  insurance  as  a  ^  inquiries  can  be  answered,  nor 

whole  and  radios,  aiitom^iles.  theaters,  other  effective  or  ethical  tie-up 

new  clothes  and  all  the  other  things  that  ^  „ 

take  a  prospect  s  monev-perhaps  months  published  by  F.  S.  Crofts 

before  he  has  earned  it.  ^  New  York. 


An  analysis  of  modern  conditions 
which,  according  to  the  author, 
make  advertising  ^  urgent  need  for 
insurance  agents,  is  contained  in  the 
newly  published  “Selling  Insurance  by 
Cooperative  Advertising,”  a  book  by  J. 
W.  Longnecker,  of  Hartford,  Conn. 
The  author  is  not  only  proprietor  of  an 
advertising  agency,  but  advertising  man¬ 
ager  of  several  insurance  companies.  He 
is  a  co-author  of  “Advertising  Property 
Insurance.” 

The  book  not  only  shows  the  need  for 
advertising,  but  gives  concrete  sugges¬ 
tions  on  how  agents  may  organize  to 
carry  it  on,  what  they  may  hope  to 
accomplish,  and  how  it  should  be  done. 
Examples  are  given  of  specific  advertis¬ 
ing  campaigns  which  have  been  carried 
on  by  groups  of  insurance  agents.  There 
are  also  suggestions  as  to  what  the  in¬ 
dividual  agent  may  do  to  advertise  him¬ 
self. 

Pointing  out  the  increased  pace  of 
modem  life  and  the  “new  and  powerful 
appeals  for  the  dollar  in  your  prospect’s 
pocket,”  Mr.  Longnecker  insists  that 
present  competition  is  not  between  rival 
insurance  agents  for  a  certain  piece  of 
business,  but  between  insurance  as  a 
whole  and  radios,  automobiles,  theaters, 
new  clothes  and  all  the  other  things  that 
take  a  prospect’s  monev — perhaps  months 
before  he  has  earned  it. 

“Of  course,”  says  the  author,  “the 
more  property  a  man  acquires,  the  more 
he  has  to  insure,  firmnded.  you  get  to 
him  and  sell  him  insurance  while  he  has 
money  left  with  which  to  pay  the  pre¬ 
mium.  ... 

“You  are  up  against  the  necessity  of 
seeing  to  it  that  voii  and  the  insurance 
you  sell  share  in  the  hum  of  family  talk; 
that  you  are  not  forgotten  in  the  buzz  of 
conversation  when  the  question  comes 
up  of  how  and  where  the  family  dollar 
is  to  go.” 

And  farther  on;  “If  you  do  not  use 
the  columns  of  your  own  newspaper  to 
tell  people  who  you  are  and  what  you 
have  for  sale,  vou  are  neglecting  the 
most  powerful  device  for  creating  fav¬ 
orable  impressions  of  your  business  that 
our  modern  industrial  civilization  has 
developed.  .  .  . 

“Advertising!  Campaigns!!  Not  a 
‘card’  in  the  paper  now  and  then.  Not 
an  occasional  announcement  when  you 
have  time  to  write  it.  Nobodv  ever  won 
the  nuhlic  with  an  every-little-while  ad¬ 
vertising  program.  You  will  find  that 
the  agent  out  in  front  in  any  territory 
is  a  hard-hitting,  keep-it-up  advertiser, 
who  plans  his  campaigns  by  the  year.” 

Among  the  uses  suggested  for  adver¬ 
tising  are  not  merely  to  get  new  busi¬ 
ness  but  to  explain  reasons  for  rate 
changes,  to  meet  criticism,  to  reduce 
unduly  large  losses,  and  to  create  good 
will. 

“What  about  paid  press  agents?”  is 
one  heading,  and  Mr.  Longnecker  quotes 
the  query  of  one  agent  who  said ;  “Whv 
buy  space  and  go  to  the  cost  of  paid 
advertising?  This  proposition  of  build¬ 
ing  a  better  understanding  of  insurance 
is  one  that  it  is  to  the  best  interests  of 
tbe  whole  town  to  put  over.  Wffiy  don’t 
the  newsnapers  carry  the  educational 
stuff,  and  tell  the  people  what  thev 
should  know?  \\Tiy  not  get  a  clever 
writer  to  tell  about  insurance  and  have 
the  papers  print  bis  stones,  which  would 
do  more  good  than  a  lot  of  the  stuff 
that  is  printed  now?” 

So  Mr.  longnecker  tells  why  not. 
There  is  no  reason,  he  says,  whv  agents 
should  expect  to  have  their  problems 
solved  for  them.  Further,  stories  of 
highly  successful  publicity  cariipaigns 
“are  usually  based  upon  a  pretty  flimsy 
foundation.”  Then  he  lists  six  weak¬ 
nesses.  as  follows ; 

1.  “There  is  great  uncertainty  in  this 
type  of  publicity.  Some  of  it  which  is 


otherwise  would  have  been  impossible  to 
secure.  Mailing  lists  of  all  women 
attending  the  lessons  are  available  to 
advertisers  upcwi  request.  An  average  of 
4,000  women  have  been  attending  the 
school  each  week. 

In  a  special  office  fitted  for  the  cook¬ 
ing  school  department,  a  modern  test 
kitchen  is  maintained  and  is  available 
for  all  women  who  wish  to  see  tests  per¬ 
formed  in  addition  to  those  at  the  school. 

ROME  PAPER  SUSPENDS 

Corriere  d’ltalia  Worked  24  Years 
for  Church-State  Conciliation 

The  Corriere  d’llalia,  the  clerical  and 
nationalistic  newspaper  that  fought  the 
fight  for  the  conciliation  between  Church 
and  State  in  Italy  for  24  years  has  sus¬ 
pended  puhlication  in  the  hour  of  sucress 
of  the  cause  it  so  ardently  advocated. 

A  financial  crisis  is  the  reason  given 
and  its  suspension  is  in  no  way  due  to 
political  pressure.  It  is  said  that  as  its 
main  object,  the  conciliation  of  Church 
and  State,  has  been  effected,  those  pro¬ 
viding  the  capital  felt  there  was  no  long¬ 
er  any  need  to  continue  the  supply. 

Its  staff  was  .so  loyal  to  the  cause  that 
for  the  better  part  of  a  year  they  had 
been  working  on  a  third  of  their  normal 
salary. 

WRITES  ON  ORIENT 

George  S.  Johns,  editor  of  the  edi¬ 
torial  page  of  the  St.  Louis  Post-Dis- 
patch,  who  recently  returned  from  the 
Orient  has  written  a  series  of  articles 
on  the  Philippines  for  his  paper.  The 
first  article  was  puhlished  in  the  editorial 
section,  .Sunday,  Oct.  20,  under  the  head¬ 
ing  “The  Situation  in  the  Philippines”. 


Classified 

EDITOR  &  PUBLISHER  • 
Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  — SO  par  line 

3  Times  —  ,40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .60  per  iine 
Count  six  words  to  the  line 

White  apace  charge  at  same  rate  per  lias 
per  insertion  as  earned  by  frequency  of  lo- 
sertion.  Minimum  space,  three  lines.  The 
Editor  A  Publisher  reserves  the  right  te 
classify,  edit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


for  Papers  That  Fay,  write  ns.  Our  Hit  Is- 
eludes  100  of  tbe  best  dailies  and  weeklies  la  tbe 
Middle  West.  I'ersonal  service.  Clyde  H. 
Knox,  Board  of  Trade  Bldg.,  Kansas  City,  Uo. 

Profitable  Daily,  good  small  eastern  Texas  city 
may  be  secured;  easy  terms.  City  and  trade 
territory  growing;  business  good.  Cbas.  U. 
Vear.ey.  Wrlgley  Bldg.,  Chicago. 

Desirable  Publications — Evening  paper,  middle 
west,  initial  payment  $35,000.  Two  weeklies 
and  job  plant.  New  England.  Weekly  and  job 
plant,  exclusive  county  seat,  middle  south. 
Magazine,  New  York  City,  J.  B.  Shale,  Times 
Bldg,,  New  Y'ork. 


DAILY  HAS  PERMANENT 
COOKING  SCHOOL 

Large  Linage  Increase  Ascribed  to 

This  Innovation  by  Indianapolis 
Star — Has  Sponsored  112 
Classes 

Linage  figures  have  been  boostetl  more 
tlian  IflO.CKX)  lines  alreadv,  and  indica¬ 
tions  are  that  bv  May,  10.10,  a  gain  of 
at  least  .''00,000  lines  will  have  been 
made  as  a  direct  result  of  a  permanent 
cooking  school  plan  instituted  by  the 
ftidianaftolus  Star  last  May,  officials  of 
the  paper  declare. 

The  increase  has  heen  obtained  from 
a  number  of  different  food  products 
companies  through  the  national  food 
advertisiiiir  division  of  the  cooking 
school.  Wliile  similar  schools  have  heen 
conducted  at  various  places  throughout 
the  country  at  various  times,  the  Star 
school  is  believed  to  he  one  of  the  first 
to  lie  est.ihlished  on  a  permanent  basis. 
The  idea  was  put  into  practice  hy  W. 
A.  Giffen,  national  advertisinir  manager 
of  the  Star,  and  John  W.  King  is  in 
charge  of  the  srhool  and  the  food  ad- 
vevtisiiifv  accounts. 

The  linage  increase  is  not  the  onlv 
direct  result  of  the  school,  however. 
Circulation  figures  for  the  last  six 
months  have  heen  materially  increased, 
Mr.  King  said. 

_  The  school  is  conducted  along  lines 
similar  to  other  schools,  with  Miss 
Patricia  Cook,  graduate  home  economist 
from  Purdue  University  in  charge  of  the 
lessons.  The  classes  arc  conducted  in  16 
neighborhood  theaters,  being  grouped  hy 
districts  in  four  sections  of  the  city  for 
the  convenience  of  those  who  attend.  A 
total  of  112  classes  already  have  heen 
held,  with  seven  classes  in  each  of  the 
16  theaters.  Lessons  are  given  in  a 
modern  kitchen  and  food  products  adver¬ 
tised  in  connection  with  the  school  are 
featured. 

Since  the  school  has  heen  in  progress, 
numerous  inquiries  have  been  received 
from  national  advertisers,  according  to 
Mr.  King,  and  many  of  those  already 
represented  have  increased  their  linage  in 
order  to  take  advantage  of  all  the  oppor¬ 
tunities  offered  by  the  school. 

Those  in  charge  report  that  a  number 
of  accounts  have  been  obtained  that 


Supplies- Equipment 


HALVORSEN  NEWSPAPER 
STUFFING  MACHINES 

are  now  In  use  from  coast  to  coast  by  the 
following  leading  newspapers  t 
Chicago  Tribune,  New  York  Times,  New 
York  Herald  Tribune,  Memphis  Commercial 
Appeal,  San  Francisco  Chronicle,  Saint  Paul 
Dispatch,  Saint  Paul  Daily  News,  Seattle 
Times,  S^ngheld  Republican,  Birmingham 
News,  Phil^elphia  Inquirer,  Milwaukee 
Journal,  Hartford  Courant,  Sydney 
(Australia)  Sun 

dfi  vou  want  to  cut  the  co$t  of  *f  uffinR  papers  and 
have  them  delivered  in  better  condition  to  distrib¬ 
utors  and  readers,  write  us  for  full  particulars 

NONPAREIL  MACHINE  COMPANY 
56  South  Throop  Street,  Chicago 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginoort 

Flatiron  Building 

I7B  Fifth  Ava.  at  23rd  St. 
Tclephonai  Algonquin  1620 


Deaignera  and  builder*  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  lales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester 


/ 
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I  1  tmsxsss:  jmi,  .  i.ijs 

Equipment 


Services 


business  opportunities 


Job  Plant  For  Sale 


A  Modern  Plant,  a  thrlTinir  hnetneea  in  an  ideal 
loritlon,  an  eatabllahed  trade,  an  nntlmited 
fotnre.  Theae  are  yoiira  if  you  will  pay  a  rea- 
•onaMe  price  for  thta  plant.  O’Hara,  121  N. 
Broad  St.  Philadelphia,  Pa. 


Magazine  For  Sale 


Trade  Magazine,  near  Manhattan,  not  dnpli- 
ozted  locally;  harealn,  beat  reaaon  aelling; 
wonderful  opportunity.  D-732,  Editor  &  Pub- 
Uilier. 


Newspaper  Wanted 


Ziperlanced  newapaper  man  wanta  to  boy  amall 
afternoon  or  weekly — atate  partloulara.  D-749, 
Editor  &  Publlaher. 


Zener  Publlaher  wanta  fair  aize  dally  property, 
anywhere  from  Ohio  went.  Caah  and  aecurltlea 
arallable.  Will  make  eonfldential  Inapectlon. 
d1«CT,  Editor  ft  Publlaher. 


CIRCULATION 


Promotion 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Are.,  Loulaville,  Ky.  —  Superior  rircnlatlon 
Bnlldera  —  Creatora  and  aole  ownera  of  The 
Kendall  Plan. 


Circulation  Buildera — Blair  ft  Aiiatln,  2,10  North 
With  St.,  Reading,  Penn.  Orlglnatora  of  Salea- 
manahlp  Club  Campatgna. 


The  World’a  Xargeat  Circulation  Building  Organ- 
iiatton — The  only  circulation  building  aerrice  In 
Sewapaperdom  fnmiahing  publlahera  affldaTlta  of 
the  exact  reaulta  of  Ita  every  campaign.  The 
Charlea  Partlowe  Company,  Occidental  Building, 
India  napoila. 


We  can't  reaurrect  the  dead,  but  we  can  trana- 
fnae  new  life-blood  (circulation)  Into  living 
newapapem.  Former  publlaher:  new  methoda, 
Rndion  Be  Prieat,  Box  771,  Brooklyn,  N.  T. 


EMPLOYMENT 


Help  Wanted 


Adrertiaing  Saleaman,  experienced.  Permanent 
IKialtlon  for  right  man  with  growing  organiza¬ 
tion.  Write  giving  age,  experience,  refer- 
rncea,  aalary  requirement.  D-733,  Editor  ft 
PnMIahcr. 


Advartiaing  Saleaman,  who  haa  apectaltzed  on 
Rotogravure — Ixwal  and  National.  No  other 
ahonid  apply.  In  flrat  letter  give  experience, 
prraent  and  former  connectiona,  aalary  ex¬ 
ported.  Good  opportnnity  on  a  growing  Eaatem 
Motropnittan  paper.  D-73.’i,  Editor  ft  Publlaher. 


Adrertiaing  Executive  wanted  at  home  oflice  of 
National  Piihllcatlon  located  In  Eaatern  State. 
Rxcellent  opportunity  for  man  who  can  prro- 
dnce  promotional  literature  and  overaee  aollclta- 
tlon.  State  experience,  age.  aalary  requlre- 
menta,  etc.  Correapondence  confidential.  Ad- 
droaa  n-722.  Editor  ft  Publlaher. 


Claaallled  Saleaman  -Newspaper  .1  lioiira  from 
Now  York  wanta  high-grade  man.  experience 
Real  Eatate  Held  desirable.  ITnuaual  oppor¬ 
tunity,  aalary  and  Increaned  earnlnga  awalta 
rltht  man  who  may  be  now  employed  and 
wlahea  to  better  himnelf.  Our  ataff  informed 
of  thia  ad.  Full  particnlara  to  Box  D-728, 
editor  ft  Publlaher. 


Olrcnlatlon  Manager  wanted  Immediately  for 
Ptogreaalve  Florida  daily  newspaper.  Oood  aal- 
•ly  to  start  and  opportunity  for  adyancement. 
Appointment  may  be  arranged  in  New  York. 
Apnly  through  brief  letter  outlining  experience 
and  salary  expected.  D-720,  Editor  ft  Publisher. 


®taptay  Salesman — Fully  experienced  on  selling, 
’’opy  and  layont.  Eaatem  city  of  1311,000.  Old- 
tatahllahed  Morning.  Evening,  and  Sunday 
paper,  exclusive  coverage  with  outstanding  rec¬ 
ord  of  gains  past  ten  years.  Must  have  record 
of  performance  above  average.  Personality, 
character  and  contact  ability  to  Inatlfy  perma- 
tnemher  of  unnsnal  staff.  State  age.  ex- 
Pwence  and  Initial  starting  salary.  D-7M. 
MItor  A  Publisher. 


Jxacntlve — Opportunity  for  executive  to  Join 
established  Arm  of  special  representatives 
**  '^'eago  branch  manager.  He  must  have 
and  be  in  a  position  to  bring  several 
Mod  newspapers  under  contract  for  national 
^reaentatllon.  Salary  S.’SOOO  and  commission. 
’*lve  full  particulars  in  first  letter.  Torrespond- 
strictly  confidential.  D-717,  Editor  ft  Pub- 
naher. 


JlAMment  Bervloe — Openings  now  in  all  depart- 
n>enta  of  newspapers;  no  advance  registration 
'**■  ^clte  P.  O.  Box  7S3,  Wilmington,  Del. 

jWs^ph  Editor — Must  be  first  class  and  thor- 
i«.  L  ‘'cpendahle.  rommunlcate  with  manag- 
editor.  Times.  Asheville,  N.  C. 


EMPLOYMENT 


Situations  Wanted 


Adveriltinf — Tounjr  man  with  over  ten  years 
rlassffled  experience  wants  to  graduate  Into 
display.  Fully  competent  to  train,  lead  and 
direct  the  small  or  medlum-slzed  department  to 
bring  consistent  results.  Capable  of  developing 
Automobile  and  National  Display  or  street  Job 
on  metropolitan  daily  will  be  mighty  Interesting. 
Possess  records  of  achievements  In  addition  to 
making  personal  sales  volume.  Thoroughly  ac* 
qualnted  with  sound  Display  linage  building 
methods,  copy  writing  and  merchandising.  Now 
employed.  East;  married,  family;  references. 
Ready  to  prove  worthy  of  a  responsible  position 
on  a  progressive  newspaper.  Write  D-710,  Edi¬ 
tor  A  Publisher. 


Advertising  Man — Experienced  on  trade  paper 
and  classified.  Business  producer.  College 
trained.  Age  25.  D-724,  Editor  &  Publisher. 


Advertising  Man.  2^.  college  education,  good 
personality,  good  copy,  wants  connection  with 
dall!^  or  weekly  In  Texas  where  future  envolved. 
Address  D-731,  Editor  A  Publisher. 


Advertising  Man— Expert.  12  years*  experience, 
desires  connection  with  some  Southern  or  West¬ 
ern  Dally.  Age  20.  Writes  copv  and  can  sell. 
Pnnnestlonable  references.  D-740,  Editor  A 
Publisher. 

Advertising — Southern  man  several  years  experi¬ 
ence  with  large  Northern  newspaper  wants  to 
represent  newspaper  mngazlne  or  advertising 
agency  In  the  South.  Fine  references.  D-74R, 
Editor  A  Publisher. 

Advertising  Manager,  sereral  years  with  large 
citv  papers  as  manager  of  Display  and  riassl- 
fled.  desires  connection  with  paner  In  small  city. 
TTave  excellent  references.  D-750,  Editor  A 
Publisher. _ 

Assistant  to  Executive — Young  woman,  six 
years  In  charge  of  publication  ofl1‘'e.  familiar 
with  all  details,  make  up.  advertising  records, 
etc.  References  endorse  exceptional  ability. 
D-7J10.  Editor  A  Publisher, 

Circulation— 

B,  C.  STTTJa  is  Open  for  Engagement 
Circulation  Manager,  out-of-town  manager,  car¬ 
rier  manager,  street  sales  manager,  supt.  ot 
mall  room  and  delivery.  Can  handle  all  or  anv  oV 
above  If  proposition  Is  attractive.  Can  take 
charge  at  once.  References  A-1.  Address: 
2522  Harlem  Ave..  Baltimore.  Md, 

Circulation  Manager — Fourteen  vears  erperlence, 
home  dePverv  and  canvassers.  Be«t  resntts 
enarsnteed.  Services  available  now.  D*fifi5.  Ed¬ 
itor  A  Publisher. 

Circulstlou  Dlrector—A  capable  executive,  a  sue. 
cessful  oreanlfor  with  a  T>a«t  record  far  above 
the  average.  Fmnloved  at  present  and  making 
steadv  and  substantial  trains.  Not  csscntlsl  that 
T  make  a  change  hut  h1<^hlv  desirable.  Exncri- 
ence  In  cities  frem  2tiO.POO  to  a  million  popula¬ 
tion.  D-705.  Editor  A  Publisher. 

Circulation  Msnarer — Aeo  55.  desires  nerma- 
nent  connection  with  nubllsher  who  wanta  eco¬ 
nomical.  thorough  and  energetic  management. 
15  veara  ernerlence  aa  manager  of  eirculatlona. 
dallv  and  Siindav.  upwards  of  21X1  000.  Am  a 
strong  believer  In  saving  white  paner.  keening 
district-men  husv  and  netting  the  monev.  Have 
been  snccessfnl  In  building  good-wUl  among  cir¬ 
culation  emploveea.  csr^e»‘s  and  dealers.  Am 
not  o  chair  wsrmer  and  “buck  passer**  to  edi¬ 
torial  deT>ar+m«nt  but  the  tvpe  wbA  thron^h 
svsfematlc  follnw-un  of  lost  subscribers  and 
“drive  ahead**  methods  for  new  business  Veens 
fba  nuMIsber  Informed  «s  to  whr  eirculotlon 
Increases  or  decresses  11  yeara  with  present 
emnlover  hut  desire  change  for  reaaons  T  will 
evnlnln  to  «nv  pnhilsher  Interested,  Will  come 
for  perMAnal  Interview.  Address  D-720.  Editor 
A  Publisher. 

Circulation 

Mr.  Publisher,  esn  you  use  services  successful 
oirculaticn  maoager**  Fourteen  vears  ernerlence 
large  and  smaller  dallv.  Guarantee  substantial 
Increase:  *nod1nm  cost.  Not  a  chair  warmer, 
Co  anv  nlaoe.  salarv  secondary.  References. 
Age  50.  married.  D-745.  Editor  A-  Publisher. 

Circiilstion  Msnavar  with  20  years  erperlence 
In  dallv  and  R»mdav.  morning  end  evening  field, 
desires  to  make  a  change.  Know  rircnlatlon 
and  promotion  from  the  ground  nn.  Prefer  to 
connect  with  Southern  newapaner  that  needs 
a  real  circulation  manager.  D-754,  Editor  A 
Publisher. 


Circulation- 

Do  yon  need  a  Real  circulation  manager? 
Do  voti  need  a  man  who  ran  build  solid,  worth- 
w’hlle  circulation  at  a  reasonable  cost?  Do  you 
want  a  man  with  20  years*  experience  In  the 
Morning  and  Evening,  as  well  as  Sunday  field, 
on  the  largest  metropolitan  dallies?  who  has  a 
real  record  for  achievement  and  can  prove  It? 
If  Interested  address  D-742,  Editor  A  Publisher. 

Circulation  Manager  with  a-  successful  record  of 
15  years,  understands  every  phase  of  mainte¬ 
nance  and  promotion.  *rhorough  organizer  with 
ability  to  obtain  maximum  resnlta  at  minimum 
coat.  In  position  to  assume  new  connection  at 
once.  Highest  references  from  former  em¬ 
ployers.  D-75R.  Editor  A  Publisher. 


Clattifled  Manager  with  wide  experience  on  large 
city  afternoon  and  morning  papers  desires  con¬ 
nection  with  large  paper.  Can  furnish  excellent 
references.  D-747,  Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 


CUzzifled  Manaesr — Young  man,  oxer  ten  year* 
experience,  now  employed.  East,  record  of 
achtevementa,  aeeka  new  connection.  Must  be 
real  opportunity  in  metropolitan  field.  Married, 
family;  referencea.  Thoroughly  acquainted  with 
aound  linage  building  methoda,  accounting; 
training  and  leading  the  organization.  Write 
D-709,  Editor  ft  Publlaher. 


Compozing  Room  Foreman — Familiar  with  heat 
eompoatng  room  methoda,  production  coata,  etc.; 
experienced  on  both  large  and  amall  dall.y  newa- 
papera.  Prefer  plant  of  aeven  machlnea  or  more. 
Now  employed  In  a  mld-weat  city  of  33,000. 
Will  consider  any  location,  but  would  rather 
locate  on  progreaalve  eaatern  paper.  Union. 
Address  D-719,  Editor  &  Publlaher. 


Desk  Man  -Fast,  accurate,  thorough;  writes 
snappy  heads;  good  education;  aeeks  reasonable 
salary  for  exceptional  serrlce:  prefers  New 
England:  now  employed.  D-746,  Editor  ft 
Publisher. 


Editor,  now  employed,  trade  and  metropolitan 
dally,  nearly  20  yeara  experience  in  all  branches 
of  newspaper,  seeking  position  where  compe¬ 
tence  Is  a  requlalte.  Age  36.  D-727,  Editor  ft 

Pnhilsher. 


Editorial  Writer — A  forceful  writer  when  force¬ 
ful  writing  is  called  for;  an  interesting  writer 
at  all  times.  Not  garrulous  or  sloppy,  but  a 
writer  of  charming,  dignified  prose.  Has  worked 
snccessfnll.T  on  two  editorial  pages  of  consid¬ 
erable  merit,  and  is  now  contrihnting,  on  a 
free-lance  basis,  to  one  of  the  moat  vlgorona 
and  charming  pages  In  America.  Work  haa 
appeared  in  The  Yale  Review  and  in  Plain 
Talk.  Age  .R.l.  D-736,  Editor  ft  Pubilsher. 


Editorial — Yonng  woman  with  excellent  back¬ 
ground  and  record  la  open  to  good  connection, 
rompetent  In  any  phase  of  the  city  department. 
I)-684,  Editor  ft  Pabltaher. 


Editorial 

Executive 

Available  now.  Record  of  real  achievement  In 
newspaper  making.  Now  employed  on  western 
morning  and  evening  dally  which  has  donhled 
circulation  leas  than  three  years.  Ripened  hy 
experience  on  metropolitan  and  less  pretentions 
dallies.  Highest  references.  Reeking  broader 
field.  Opportnnity  rather  than  Initial  salary  Is 
first  consideration.  D-741,  Editor  ft  Pubilsher. 


Nows  Editor — Msrrled,  .33.  record  will  stand 
scrutiny:  avallnhle  November  4.  Prefer  city 
under  BO. 000.  Willing  to  try  ont  at  own  ex¬ 
pense  with  responsible  newspaper.  Have  been 
news  exeentlve  10  years.  Address  27  Merwlt 
Court,  Merehantvllle,  N.  J. 


News  Editor — Experienced,  energetic.  Now  night 
city  editor.  Can  take  complete  charge.  $80  to 
start.  Box  D-744,  Editor  ft  Publisher. 


Newspaperman,  now  editing  two  weeklies  and 
covering  territory  for  metroimlltan  dally,  seeks 
position  with  dally  In  the  East.  Can  read  copy, 
conduct  column  or  cover  general  assignment. 
Nine  years'  experience  on  dallies  and  weeklies. 
Available  In  two  weeks.  n-7.37.  Editor  ft 
Pnhilsher. 


Photographer — Reporter:  experleneed.  layont  de¬ 
sign,  eopying,  enlarging,  print-retonehing.  De¬ 
sire  southern,  western  connection.  Box  146, 
Pompton  Plains.  N.  J. 


Publisher's  Assistant  or  Bnalneaa  Manager — 
Yonng  married  man,  thoroughly  trained  under 
competent  executive,  desires  change  for  more 
responalhlUty.  Snccessfnl  record  as  auditor, 
credit  manager,  piirehaalng  agent,  classified 
manager.  General  knowledge  of  mechanical  de¬ 
partments  through  actnal  service.  I  can  carr.v 
the  detail  for  overworked  executive  aa  refer¬ 
ence  will  allow.  D-7,30,  Editor  ft  Pubilsher. 


Under  One  Roof 

The  Classified  page  of 
EDITOR  &  PUBLISHER 
brings  together  all  the 
varied  interests  of  the 
Newspaper  World. 

Mannfacturer  and  Buyer, 
Employer  and  Employee 
meet  here  to  their  mutual 
advantage. 

CLASSIFIED 

SERVICE 


EMPLOYMENT 


Situation*  Wanted 


Reporter — Age  23,  year  experience,  wanta  posl- 
tion  within  .30  miles  of  New  York  City.  D-751, 
Editor  &  Publisher. 


Reporter— Single,  age  22,  School  of  Jonrnallam 
graduate,  aome  experience.  Will  go  anywhere. 
D-726,  Editor  ft  Publlaher. 


Reporter,  experienced,  aingle,  journalism  school 
graduate,  good  writer,  moderate  salary,  will  go 
anywhere.  D-716,  Editor  ft  Publisher. 


Reporter — Graduate  of  University  of  Missouri 
wants  position  on  paper.  Experienced.  D-6W, 
Editor  ft  Publlaher. 


Sport!  Editor — Eight  yeara  experience  in  city  of 
200.000.  College  graduate,  married,  28,  now 
employed  and  deslrea  change  Immediately.  Ref¬ 
erences  furnished.  D-714,  Editor  ft  Pubilsher. 


MECHANICAL 


Equipment  for  Sale 


Due  to  merger  of  Richmond  newspapers,  we 
offer  the  following  machinery  for  aale  for  caah 
or  terms;  Thirty-two  page  Hoe  qngd  straight 
line  press  with  color  deck,  Sprague  automatic 
push  button  apeed  control:  Wood  pony  antoplate; 
6000  pound  metal  pot  with  pump,  curved  router, 
gas  scorcher,  dry  mat  molatener;  Qoss  heavy  duty 
mat  roller,  flat  ahaver,  full  page  flat  casting 
box,  two  stereo  saws;  16  Hoe  form  tables;  16 
eight-column  stereo  chasM;  Weasel  electric 
proof  press;  one  model  1  llaotype,  one  model  3 
linotype.  All  machines  except  linotypes  fur¬ 
nished  with  3-phase  60  cycle  220  volt  motors. 
Address  Palladium  Publlahing  Corporation,  Rich¬ 
mond,  Indiana. 


For  Bala— A  aufflclent  quantity  of  steel  base  to 
publish  a  twenty-four  page  newspaper,  using 
a  I3-em  column.  Sizes  range  one  to  three  col¬ 
umn  width.  Vartoua  depths.  Also  sixteen 
steel  chases  for  a  thirteen  em,  seven  column, 
twenty  inch  page.  Courier-Post  Publishing  Com¬ 
pany,  Hannibal,  Mo. 


Job  Presses,  Paper  Cutters,  Wire  Stitchers,  etc. 
A  complete  line.  Oyerhanled  and  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  ft  Engraving  Co.,  114  B.  13th  St., 
New  York  City. 


Linotype  Matrices  for  sale. — 19  fonts  6H-32— 
3%  pt.  No.  4  with  Bold  Face  No.  2  Condensed; 
20  fonts  6-70—6  pt.  No.  2,  with  Bold  Face  No. 
1;  8  fonts  3H-24 — 5H  pt.  No.  11,  with  Gothic 
Condensed  No.  4;  2  fonts  7-80 — 7  pt.  Century 
Expanded  with  Century  Bold:  1  font  10-208 — 
10  pt.  Century  Expanded  with  Cheltenham  Bold; 
1  font  12-120—12  pt.  Caslon,  with  Italic;  1 
font  14-36—14  pt.  No.  16  with  Century  Bold, 
for  72-channrI  machine;  2  fonts  14-36 — 14  pt. 
No.  16  with  Century  Bold;  1  font  30-97—30  pt. 
Cheltenham  Italic,  72-rhanneI  machine;  1  font 
.36-3.3 — 36  pt,  Cheltenham  Bold,  for  72-channeI 
machine:  1  font  .36-43 — .36  pt  Cheltenham  Light, 
for  72-channeI  machine.  The  Miami  Herald, 
Miami,  Florida. 


Photoengraving  equipment  for  sale.  Ososplete 
plant  or  any  part.  Miles  Haehineir  0».,  4B0 
West  Brosdway,  N.  Y.  C. 


Aubrey  Harwell  Charles  W,  Buggy 

To  Southern  Publishers 

We  have  at  this  time  important 
purchasers  of  Southern  News¬ 
paper  Properties  of  all  classes. 
Our  record  of  twenty  years  of 
unviolated  confidence  is  worthy 
of  your  consideration. 
Appraisements  made. 
Consolidations  effected. 

HARWELL  8  BUGGY.  Inc. 

Newspaper  Brokers 

Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businesi  Established  in  1899 
350  Madison  Are.  New  York 
Pacific  Coast  Representative: 

M.  C.  Moore,  272  North  Rodeo  Drive, 
Beverly  HUU,  Calif. 
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A  “MAIL  ORDER  PAGE’’  made  its 
initial  appearance  recently  in  the 
Pueblo  (Col.)  Chieftain,  carrying  adver¬ 
tisements  of  Pueblo  business  firms  offering 
merchandise  at  “special  prices.’’ — E.  H. 
Mitchell. 

The  Boston  Herald-Traveler  is  using 
a  new  classification  for  classified  adver¬ 
tisements,  “Repairing.”  In  this  group 
they  use  ads  from  automobile  service 
stations,  hat  cleaners,  fur  coat  cleaners 
and  repairers,  luggage  repairers,  stove 
firms,  mattress  firms,  plumbers,  radio  re¬ 
pair  men,  and  many  others. — P. 

Before  every  university  football  game 
played  on  home  grounds  the  Albuquerque, 
New  Mexico,  State  Tribune,  carries  a 
full  page  advertisement  with  pictures  of 
the  team.  Cards  on  the  page  are  sold  for 
the  season  of  six  runs,  to  17  advertisers. 
— Fremont  Kutnewsky. 

From  now  until  Christmas  will  be  the 
big  season  for  radio  dealers.  If  your 
town  never  has  had  a  radio  show  why 
not  encourage  leading  local  dealers  to 
start  such  a  movement.  In  Cedar  lipids, 
la.,  the  first  radio  show  was  held  this 
year  at  one  of  the  motion  picture  theaters 
with  mutual  profit  to  the  theater,  radio 
rnen  and  the  local  newspaper  which  car¬ 
ried  the  advertisements  of  practically  all 
of  the  city’s  dealers  during  the  show 


week.  Attention  ought  also  to  be  di¬ 
rected  at  this  season  to  radio  repairing 
ads.— R.  T.  C. 

How  about  a  “Winter  Sports”  section 
to  sell  to  sporting  goods  and  other  deal¬ 
ers  carrying  skates,  sleds,  skiis  and 
^j^ng  and  trapping  equipment? — 

One  of  the  men’s  furnishing  stores  of 
De  Kalb,  111.,  sought  the  co-operation  of 
the  editorial  department  in  tying  up  their 
advertising  with  the  world  series.  News 
pictures  obtained  by  the  De  Kalb  Daily 
Chronicle  were  used  in  copy  on  the  sport¬ 
ing  page  and  brought  returns  that  were 
even  above  the  expectations  of  the  cloth¬ 
ing  firm.  Pictures  of  Connie  Mack  with 
his  star  pitchers  bundled  in  blankets 
were  used  with  sportingly  phrased  over¬ 
coat  copy  for  what  was  considered  the 
best  of  a  series  of  five  adds  running  the 
series  days.  Pictures  turned  over  to  this 
concern  by  the  editorial  department  were 
those  not  desired  for  regular  news  runs. 
— E.  Raymond. 

The  Vancouver  (B.C.)  Daily  Province 
recently  published  an  excellent  article 
dealing  with  the  necessity  of  proper 
window  displays  and  layouts  to  link  up 
with  newspaper  advertising.  The  balance 
of  the  page  was  filled  with  advertise¬ 
ments  from  showcard  writers  and  win¬ 
dow  display  firms. — R.  W.  B. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  Published. 
Send  clipping 
for  payment. 


1?  EPRINT  the  entire  front  page  of 
your  issue  of  Nov.  11,  1918,  show¬ 
ing  report  of  the  Armistice.  Have  a 
number  of  copies  of  these  front  pages 
run  off  the  press,  and  offer  them  to  re¬ 
tail  merchants,  barber  shops  and  stores 
gratis  to  stick  in  their  windows.  They 
will  be  sure-fire  crowd  attractors. — 
C.  M.  L. 

According  to  the  Women’s  Bureau  of 
the  Department  of  Labor  there  are  now 
12,000,000  women  employed  in  this  coun¬ 
try.  A  special  story  well  adapted  to 
Sunday  publication,  might  be  developed 
by  interviewing  a  trio  of  prominent 
women  who  are  active  in  civic  or  educa¬ 
tional  affairs,  as  to  the  social  effects  of 
the  tendency  to  delay  marriage  through 
a  false  idea  of  independence. — Victor  N. 
Vetromile. 

An  investigation  of  the  evening  schools, 
which  are  opening  at  this  season,  will  re¬ 
veal  many  interesting  facts  about  the 
type  of  people  who  avail  themselves  of 
the  opportunity  to  further  their  educa¬ 
tion.  A  reporter  learned  that  adult 
students  predominate  in  every  class,  and 
that  the  number  of  foreign-bom  students 
is  high. — R.  N.  Lee. 

Thanksgiving  day  is  usually  a  time  of 


Newspaper  Engineering 

\An  organiaation  spedalizing 
in  newspaper  buildings,  all 
s.  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
X  valuations. 

S.  P.  WESTON,  INC. 

letmtpttir  BtMmfi, 

Premenmt,  Ofermtnm, 
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remedy.  These  are  given  especial  atten¬ 
tion  and  artion  usually  follows. — Bar- 
wold. 

Who  owned  and  operated  the  first  air¬ 
plane  in  your  city?  What  kihd  was  it? 
What  did  it  cost?  If  he  is  still  there  is 
he  still  in  aviation  An  interview  along 
these  lines  would  prove  interesting — 
E.  W.  F.,  Oklahoma  City. 

The  question  and  answer  department 
of  a  paper  gets  enough  freak  queries 
in  a  day  which,  if  laid  end  to  end, 
would  give  an  editor  approximately 
1,239  gray  hairs.  A  nuniber  of  un¬ 
usually  silly  questions — with  light, 
breezy,  inoffensive  comment— that  have 
been  sprung  on  the  unsuspecting  editor, 
is  material  for  a  corking  g<^  yarn  with 
unlimited  humorous  possibilities. — Niver 
W.  Beaman. 

Interview  a  number  of  business  men 
of  prominence  in  your  community  who 
have  had  little  school  education  and  ask 
them  whether  they  regret  it.  Also,  ask 
them  what  they  think  of  the  product 
the  modern  educational  system  is  turning 
out?  Is  it  worth  the  cost?  Is  the  aver¬ 
age  youth  much  better  equipped  to  enter 
the  business  world  than  when  the  person 
interviewed  was  a  youth  and  educational 
advantages  less?  Is  he  more,  or  less,  de¬ 
pendable?  Is  he  more,  or  less,  independ¬ 
ent?  Is  he  as  willing  to  work  as  hard? 
Has  he  as  much  ambition? — Fred  L.  W, 
Bennett. 

What  has  become  of  the  old  type  of 
general  housework  girls?  They  were  so 
necessary  to  the  women  of  the  last  gene¬ 
ration.  Have  your  woman  reporter,  or 
a  good  male  reporter  for  that_  matter, 
dig  around  a  bit  and  find  sufficient  ma¬ 
terial  for  an  interesting  article  on  the 
many  changes  which  include  only  about 
half  as  many  women  hiring  full-time 
girls  today,  due  perhaps  to  the  greater 
cost  and  perhaps  to  the  many  other 
opportunities  open  today  for  girls  outside 
of  housework. — P. 


430  Leziagtaa  Avenue,  New  York 


family  reunions.  Be  on  the  watch  for 
reunions  of  the  older  pioneer  families. 
Such  affairs  always  make  good  local 
copy,  and  occasionally  a  good  feature 
will  be  uncovered. — (iw.  C.  McNutt. 

A  good  stunt  during  the  football  sea¬ 
son  is  to  offer  a  prize  of  a  few  dollars 
to  those  who  can  successfully  guess  the 
correct  scores  of  various  football  games 
occurring  each  week.  You  can  restrict 
the  number  of  games  to  those  of  local 
importance  or  make  it  those  of  national 
importance. — C.  E.  Pellissier. 

The  Jacksonville  Journal  is  publishing 
a  neighborhood  news  series,  designed  to 
reach  every  part  of  the  city  with  a  per¬ 
sonal  story.  A  reporter  and  photog¬ 
rapher  go  to  a  neighborhood,  interview 
some  householder,  picked  at  random,  who 
tells  the  intimate  details  and  bits  of  news 
of  life  in  that  section.  Sometimes  they 
tell  of  inconveniences  which  the  city  can 
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WHEN  SCIENCE 
NEWS  BREAKS 

at  the  imiwrtant  scientific  conven¬ 
tions  our  specialists  cover  each  out¬ 
standing  event  for  you  and  your 
readers. 

We  do  not  ask  our  biologist  to 
cover  the  meeting  of  the.  astro¬ 
nomical  society,  nor  our  archae¬ 
ologist  to  cover  the  latest  health 
meetings.  We  send  only  those 
writers  best  fitted  to  report  in 
their  specialized  fields.  We  trans¬ 
late  scientific  phraseology  into  the 
language  of  the  layman. 

Write  or  wire  us  for  particulars. 

SCIENCE 

SERVICE 

Washington,  D.  C. 


NEWS 

by  United  Press  is 
distributed  in  45 
countries  and  terri¬ 
tories  and  is  printed 
daily  in  19  lan¬ 
guages. 

UNITED 
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BIDWELL  PRONOUNCED  SANC 

Alfred  C.  Bidwell,  publisher  of  The 
Reversible  Shirt  News,  Buffalo  weekly 
was  found  sane  by  a  jury  on  Oct  Z1 
following  a  trial  in  supreme  court  in 
Buffalo.  The  jurors  debated  only  45 
minutes  before  reversing  the  finding  of 
m«ital  experts  who  had  declared  the 
editor  insane  and  had  ordered  him  com- 
mitted  to  the  Gowanda  asylum.  Bid- 
well  demanded  and  obtained  a  jury  trial 
and  obtained  his  release  as  a  result  of  hii 
actioii,  following  several  days  confinema^ 
in  the  institution  for  the  insane.  Hii 
paper  appeared  for  alwut  six  weeks  and 
attacked  Buffalo  public  officials. 

TELETYPE  INSTALLED 

The  first  teletype  to  be  installed  in  a 
Cincinnati  newspaper  for  use  in  report¬ 
ing  police  news  is  in  operation  in  ^ 
local  room  of  the  Cincinnati  Times-Star. 
Police  copy  is  being  sent  over  it  daily 
from  the  press  room. 


KAY  FEATURES,  Inc. 

offers 

MAMMA’S 

BOY 

A  Human  and  Humorout  Comic 
Strip  by  Will  Gould. 

For  terms  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenigsberg,  Pres. 

1650  Broadway,  New  York  City 


FOR  YOUR  WEEKLY 
BOOK  PAGE 

Six  full  columns,  illustrated, 
consisting  of  the  following 
book  features — 

Howurd  Vincent  O’Brien’s 
Book  Talk  of  1,000  words. 

Short  book  reviews  and  an¬ 
nouncements. 

"Footnotes”  —  short,  spicy 
comments  about  books  and 
authors. 

Leaving  two  full  columns  of 
valuable  space  for  book  pub¬ 
lishers’  ads. 

Write  for  Particulars 

THE  CHICAGO  DAILY 
NEWS  SYNDICATE 
400  W.  Madison  St.,  Chicago 
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